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HIGHLIGHTS 


The  money  value  of  food  used  by  housekeeping  households  in  the  United  States  aver- 
aged $35per  week  in  the  spring  of  1965.  Of  this  amount,  $29  was  the  value  of  food  used 
at  home  and  $6  was  the  expense  for  meals  and  snacks  eaten  away  from  home.  A  further 
breakdown  of  the  figure  for  food  used  at  home  showed  that  $27  worth  of  food  was  bought 
and  $2  worth  was  received  without  direct  expense,  mostly  home  produced. 

The  average  size  of  the  households  was  3.  29  persons,  making  the  per  person 
average  for  food  for  one  week  as  follows: 


All  food   $10.64 

Money  value  of  food  used  at  home   8.  79 

Bought   8.19 

Received  without  direct  expense  (home 
produced,  federally  donated,  and  received 

as  a  gift  and  as  pay )   .  60 

Expense  for  meals  and  snacks  eaten  away  from 

home   1.85 


These  figures  include  the  money  value  of  alcoholic  beverages,  soft  drinks,  and  all  items 
commonly  thought  of  as  food.  They  do  not  include  the  many  nonfood  items,  such  as 
cigarettes,  soaps,  and  paper  goods  purchased  in  grocery  stores. 

All  families  bought  some  food  for  home  consumption.  Thirty-three  percent  used 
some  that  was  produced  at  home.  Thirty-six  percent  of  the  families  received  food  with- 
out direct  expense  in  the  form  of  a  gift  or  pay  and  3  percent  received  federally  donated 
foods. 

Seventy  percent  of  the  households  bought  meals  and  between-meal  snacks  in  res- 
taurants and  other  eating  establishments.  The  average  costof  eating  out  came  to  $6. 11. 
A  third  of  the  families  had  free  meals  received  either  as  guests  or  as  payment  for  work 
done. 

Averages  conceal  the  great  variation  among  families.  For  example,  the  average 
money  value  of  food  used  at  home  in  a  week  by  families  in  the  United  States  was  $8.  79 
per  person.  But  for  2  in  5  families,  the  value  of  a  week's  food  was  less  than  $8  per  per- 
son and  for  another  2  in  5  families,  it  came  to  $10  or  more  per  person. 

The  largest  portion  of  the  home  food  dollar,  36  cents,  went  for  meat,  poultry, 
fish,  and  eggs.  The  next  largest  part,  19  cents,  went  for  vegetables  and  fruit,  includ- 
ing juices.  About  13  cents  was  used  for  milk  and  milk  products  other  than  butter,  12 
cents  for  flour,  cereals  and  bakery  products,  and  10  cents  for  beverages  such  as  coffee, 


tea,  soft  drinks,  punches,  ades,  beverage  powders,  and  alcoholic  beverages.  Fats, 
sweets,  and  all  other  foods  took  the  remaining  money. 

The  average  consumption  of  food  at  home  per  person  per  day  included  10-1/2 
ounces  of  meat,  poultry,  and  fish  (enough  for  about  two  servings  a  day);  about  one  egg; 
nearly  2-1/2  cups  of  milk  or  its  equivalent  in  milk  products  (in  terms  of  calcium  con- 
tent); nearly  4ounces  of  potatoes  and  sweetpotatoes;  alittle  over  onepound  of  vegetables 
and  fruit,  including  juices;  about  3-1/2  slices  of  bread  and  2-1/4  ounces  of  other  bakery 
products;  about  3  ounces  of  flour  and  other  cereal  products;  2-1/2  ounces  of  sugar  and 
other  sweets;  nearly  2  ounces  of  fats,  oils,  and  salad  dressings;  plus  beverages,  nuts, 
mixtures,  and  condiments. 

Urbanization  Differences 

The  money  value  of  all  food  averaged  about  the  same  for  urban  and  farm  house- 
holds, $36  per  week,  but  the  average  was  lower  for  rural  nonfarm  households,  $33. 
Although  the  money  value  of  their  total  food  was  the  same,  urban  and  farm  families 
divided  this  total  differently  between  food  used  at  home  and  food  bought  and  eaten  away 
from  home.  Urban  families  used  only  $29  worth  of  food  at  home  per  week  while  farm 
families  used  $32  worth.  But  urban  families  spent  more  on  eating  out,  $7per  week  com- 
pared with  $4  for  farm  families. 

On  a  per  person  basis,  urban  families,  which  were  the  smallest  in  average  size, 
had  the  highest  average  money  value  for  food  at  home,  $9  per  week.  Their  households 
averaged  3.2persons.  Farm  families  with  the  largest  household  size,  4.  0  persons,  and 
the  rural  nonfarm  families  with  3.  5  persons,  had  a  value  for  home  food  of  only  $8  per 
person. 

Home  production  added  greatly  to  the  average  value  of  food  used  at  home  by  farm 
families.  Nearly  all  farm  families  used  some  home-produced  food.  They  raised  nearly 
one-third  of  their  home  food  in  terms  of  its  money  value.  Relatively  little  was  raised  by 
nonfarm  families,  7  percent  in  rural  nonfarm  areas  and  only  1  percent  in  urban  areas. 

Foods  produced  at  home  were  valued  at  prices  paid  for  similar  items  purchased 
by  other  survey  families  in  the  same  region  and  urbanization.  Since  farm  families  often 
can  buy  some  foods  from  neighbors  and  local  farmers'  markets,  the  prices  they  pay  are 
generally  less  than  retail  prices  paid  by  most  city  families.  For  example,  farm  families 
in  spring  196 5 paid  38  cents  adozenfor  eggs  compared  with  48  cents  paid  by  city  families. 
Farmers  paid  33  cents  a  pound  for  chicken  and  city  dwellers  38  cents.  They  also  paid 
less  for  butter,  69  cents  a  pound,  while  city  dwellers  paid  72  cents.  If  valued  at  the  re- 
tail prices  paid  by  city  families,  the  food  of  farm  families  undoubtedly  would  have  a 
greater  money  value  than  that  of  city  families. 
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The  division  of  the  food  dollar  (expenditures  plus  money  value  of  nonpurchased 
food)  was  similar  for  each  urbanization  as  shown  by  the  following  percentages: 


Rural 

Rural 

Urban 

nonfarm 

farm 

Meat,  poultry,  fish,  eggs  

36 

34 

35 

Vegetables,  fruit  

18 

19 

20 

Milk,  cream,  cheese  

12 

13 

14 

Grain  products  

12 

12 

11 

10 

9 

7 

Other   

12 

13 

13 

Total  

100 

100 

100 

However,  there  were  some  differences.  A  slightly  higher  proportion  of  the  food  dollar 
of  farm  families  than  of  urban  families  went  to  vegetables  and  fruit  and  to  milk  products 
and  a  lower  proportion  to  beverages.  Rural  nonfarm  families  generally  fell  between  the 
farm  and  urban  groups. 

The  quantities  of  food  used  reflect  further  differences  related  to  urbanization. 
Farm  families  used  a  little  more  milk  and  milk  products,  4.  2  quarts  per  person  on  a 
calcium  equivalent  basis  while  urban  families  used  only  4.  0  quarts.  Compared  with 
urban  families,  farmfamilies  also  used  more  of  the  ingredients  needed  for  home  baking, 
including  twice  as  much  flour  and  cereals,  a  little  more  than  one  and  a  half  times  as 
much  sugars,  and  one  and  a  fourth  times  as  much  fats  and  eggs.  On  the  other  hand,  city 
families  used  more  partially  prepared  and  ready-to-eat  products.  They  used  more  of 
the  commercially  canned  vegetables  and  fruit,  commercially  prepared  soups  and  other 
mixtures,  and  beverages,  and  over  twice  as  much  commercially  frozen  vegetables  and  fruit. 

Income  Differences 

Families  at  each  successively  higher  income  level  had  food  with  a  higher  money 
value  whether  they  lived  in  the  city  or  in  the  country.  For  this  reason,  the  effect  of  in- 
come on  the  money  value  of  food  of  urban  and  rural  families  is  considered  collectively. 
Families  with  incomes  of  $10,  000  or  more  had  food  at  home  with  a  money  value  of  $40 
per  week.  This  amount  was  more  than  twice  the  $18  used  byfamilies  with  incomes  under 
$3,000. 

The  differences  in  money  value  of  food  between  income  groups  were  relatively  less 
when  considered  on  a  per  personbasis,  because  of  the  larger  size  of  the  higher  income 
households.  Families  with  incomes  of  $10,  000  or  more  consumed  food  at  home  worth 
$11  per  person  per  week — about  60  percent  more  than  the  $7  per  person  averaged  by 
those  with  incomes  under  $3,  000. 

At  each  successively  higher  income  level,  farm  families  bought  more  food  but  the 
money  value  of  their  home-produced  food  remained  fairly  constant.  Therefore,  home- 
produced  food  accounted  for  a  smaller  percentage  of  the  total  money  value  of  home  food 
at  higher  incomes — only  25  percent  for  farm  families  with  incomes  of  $10,  000  or  more 
and  almost  40  percent  for  those' with  incomes  under  $3,  000. 

The  amount  spent  for  food  away  from  home  was  much  greater  for  families  in  the 
higher  than  in  the  lower  income  brackets.  Those  having  an  income  of  $10,  000  or  more 
spent  $14. 15  per  week  or  eight  times  as  much  for  food  away  from  home  as  the  families 
with  incomes  under  $3,000. 

The  federally  donated  food  used  by  families  with  incomes  under  $3,  000  was  worth 
about  three  times  that  used  by  families  with  incomes  of  $3,  000-$4,  999,  29  cents  com- 
pared with  10  cents  per  family  per  week.  Heaviest  use  of  federally  donated  foods  was 
in  theSouth  where  at  incomes  under  $3,  000,  rural  nonfarm  families  averaged  47  cents', 
urban  families  37  cents',  and  farm  families  8  cents'  worth  per  week. 
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The  higher  income  families  used  larger  quantities  of  milk  and  milk  products, 
meat,  poultry  and  fish,  bakery  products,  vegetables  and  fruit,  and  mixtures;  and  less 
flour  and  cereal,  eggs,  and  sugar  and  sweets,  as  shown  by  the  following  quantities 
per  person  per  week: 


Income  group 

Food  group 

$1, 000- 

$5, 000- 

$9, 

000- 

1  999 

5  999 

9, 

999 

Milk,  cream,  cheese  (calcium 

3.  67 

4.  23 

4 

53 

-pounds — 

.  84 

.  84 

79 

2.31 

1.32 

1 

05 

1.  83 

2.  36 

2 

58 

—do  

4.  08 

4.61 

4 

61 

.62 

.56 

49- 

1.25 

1. 10 

97 

—do  

1.48 

1.66 

1 

70 

—do  

6.64 

7.36 

8 

.61 

—do  

.39 

.63 

67 

Those  with  higher  incomes  also  used  somewhat  more  potatoes  and  sweetpotatoes  than 
those  with  lower  incomes  but  about  the  same  amounts  of  fats  and  oils. 

Comparison  With  1955  Survey 

The  U.S.  Department  of  Agriculture  made  a  similar  nationwide  survey  of  food 
consumption  in  the  spring  of  1955.  From  then  until  the  spring  of  1965,  the  average 
money  value  of  all  food  of  U.S.  housekeeping  families  increased  from  $30  to  $35  per 
week,  17  percent.  The  average  money  value  of  the  food  used  at  home  increased 
15  percent  from  1955  to  1965.  During  this  decade  city  prices  for  food  used  at  home  rose 
13  percent,  as  measured  by  the  Bureau  of  Labor  Statistics  Consumer  Price  Index  (CPI). 
Apparently  the  major  reason  for  the  increase  during  the  10-year  period  was  a  rise  in 
the  overall costof  food.  Some  of  the  increase,  however,  resulted  from  more  expensive 
choices  of  food  made  by  the  homemaker. 

The  expense  for  meals  and  snacks  away  from  home  per  household  per  week  was 
nearly$5  in  1955 compared  with  about  $6  in  1965.  The  percentage  increase  is  about  the 
same  as  the  28  percent  change  in  expense  for  food  awayfromhome  indicated  by  the  CPI. 

There  was  a  slight  change  in  the  proportion  of  the  food  dollar  that  went  to  different 
categories  of  food,  as  shown  by  the  following  percents: 

1955  1965 


Meat,  poultry,  fish,  eggs   36  36 

Vegetables,  fruit   19  19 

Milk,  cream,  cheese   15  13 

Grain  products   10  12 

Beverages   8  10 

Other   12  10 

Total   100  100 


Changes  from  1955  to  1965  were  a  decrease  in  the  proportion  of  the  food  dollar 
that  went  for  milk  and  milk  products;  an  increase  in  the  proportion  for  grain  products 
because  of  more  purchases  of  bakery  products;  and  an  increase  in  the  proportion  for 
beverages  such  as  soft  drinks,  punches,  ades,  and  beverage  powders. 


The  principal  differences  in  the  quantities  of  food  used  in  the  decade  between  the 
1955and  1965  surveys  were  the  increases  in  the  household  use  of  bakery  products;  meat, 
poultry,  and  fish;  and  soups  and  other  mixtures;  and  thedecrease  in  the  other  food  groups 
as  shown  by  the  following: 


Quantity  per  household 

1965  as 

per 

week 

nprfpnt 

JJCJ.  \*  Gil  u 

1955 

1965 

of  1955 

Milk,  cream,  cheese  (calcium 

-quarts — 

14.  82 

13.  39 

90 

Fats,  oils  

-pounds — 

2.  97 

2.  70 

91 

Flour,  cereal  

— do  

5.  87 

4.  69 

80 

Bakery  products  

— do  

6.  70 

7.  63 

114 

Meat,  poultry,  fish  

—do  

13.  78 

15.  08 

110 

Eggs  

-dozens — 

2.04 

1.84 

90 

Sugar,  sweets  

-pounds — 

4.15 

3.70 

89 

Potatoes,  sweetpotatoes  

—do  

6.23 

5.37 

86 

Other  vegetables,  fruit  

—do  

27. 14 

25.16 

93 

Soup,  other  mixtures  

—do  

1.53 

1.95 

127 

Household  size  (21  meals  at 

home  =  1  person)  

3.33 

3.29 

99 

This  report  presents  data  for  spring  1965  from  the  nationwide  survey  of  house- 
hold food  consumption  made  by  the  U.S.  Department  of  Agriculture  during  April  1965 
through  March  1966.  The  studyis  part  of  the  Department's  continuing  research  program 
on  the  food  and  nutrition  of  man  started  at  the  turn  of  the  century.  Through  the  years, 
the  Department  has  contributed  much  to  the  knowledge  of  American  food  habits  by  col- 
lecting information  about  the  kinds  and  quantities  of  food  people  eat  as  well  as  the  amount 
of  money  they  spend  for  food.  Dietary  levels  of  different  groups  within  the  population 
are  then  computed  from  the  nutrient  content  of  the  reported  food.  This  information 
serves  many  needs. 

•  Congress,  the  Department  of  Agriculture,  and  other  Federal  agencies  use 
these  data  to  develop  and  administer  public  programs  and  policies  that 
relate  to  the  production,  marketing,  and  distribution  of  food. 

•  Research  and  development  laboratories,  food  manufacturers,  and  food 
industries  use  these  data  to  bring  the  processing  and  marketing  of  food 
closer  to  the  needs  and  wants  of  consumers. 

•  Nutritionists,  home  economists,  educators,  and  welfare  workers  use  these 
data  to  assess  the  current  nutritional  well-being  of  the  population  and  to 
develop  guidelines  and  programs  for  improving  nutrition  levels  in  the  United 
States. 

Thus,  nationwide  food  consumption  surveys  are  benchmarks  to  measure  past  progress 
and  to  point  to  future  programs,  developments,  and  policies  that  will  benefit  the  con- 
sumer. 

To  obtain  information  on  the  Nation's  dietary  situation,  the  Department  has  made 
five  nationwide  surveys  of  food  consumption  over  the  past  30  years — inl936,  1942,  1948 
(urban  only),  1955,  and  1965-66.  The  chief  difference  between  the  1965-66  nationwide 
survey  and  the  earlier  surveys  is  that  the  1965-66  survey  is  the  only  one  which  covered 
all  four  seasons  of  the  year.  As  a  result,  seasonal  data  on  household  food  consumption 
will  be  available  for  1965-66.  Approximately  15,  000  housekeeping  households  of  one  or 
more  members  were  interviewed  in  1965-66.  Of  these,  about  7,  500  households  were 
interviewed  in  the  spring  of  1965.  In  each  of  thefollowing  three  seasons  (summer  1965, 
fall  1965,  and  winter  1966),  2,  500  other  households  were  surveyed. 


Some  of  the  changes  in  food  consumption  between  1955  and  1965  reflect  a  shift  to 
foods  requiringless  preparation  by  thehomemaker.  There  was  adecrease  inthequantity 
of  fresh  citrus  fruit  used  and  an  increase  in  frozen  and  chilled  juices  and  in  lemonade. 
Other  shifts  were  from  fresh  to  frozen  vegetables,  from  fresh  to  processed  potatoes, 
and  from  flour  and  mixes  to  purchased  bakery  products.  Use  of  all  breakfast  cereals 
rose  but  the  increase  in  the  use  of  ready-to-eat  cereal  was  greater  than  the  others. 


Some  changes  may  reflect  an  increased  concern  about  consumption  of  fats  or  par- 
ticular kinds  of  fat.  Consumption  of  fresh  whole  milk  and  cream,  evaporated  milk, 
butter,  and  shortening  decreased  while  that  of  fresh  skim  milk,  nonfat  dry  milk,  marga- 
rine, and  oil  increased. 


Greater  popularity  of  foods  associated  with  snacking  is  evident.  This  may  be 
related  to  the  increased  proportion  of  children  and  especially  youths  in  the  population. 
From  1955  to  1965  consumption  increased  for  soft  drinks,  punches  and  ades,  potato 
chips,  crackers,  cookies,  doughnuts,  ice  cream,  candy,  lunch  meats,  and  peanut  butter. 


The  spring  portion  of  the  1965-66  survey  also  included  information  on  a  day's  food 
intake  of  individuals  in  addition  to  the  regular  household  food  consumption  data.  Thus, 
information  on  the  food  intake  and  nutritive  content  of  the  diets  of  men,  women,  boys, 
girls,  and  infants  will  be  available  for  the  first  time  on  a  nationwide  basis. 

Households  were  selected  to  represent  housekeeping  households  in  each  of  the  four 
Census  regions  during  each  of  the  four  seasons.  Metropolitan  areas,  cities  of  various 
sizes,  rural  farm  andnonfarm  areas  in  conterminous  United  States  were  surveyed.  To 
permit  adequate  farm  coverage,  farm-operator  households  were  over-sampled.  Persons 
living  on  military  reservations,  in  institutions,  and  in  rooming  and  boarding  houses  were 
excluded. 

The  data  were  collected  by  personal  interview  with  household  members,  usually 
the  homemaker.  Experienced  interviewers  were  schooled  in  the  collection  of  data  for 
this  survey.  They  used  a  detailed  food  list  to  help  the  homemaker  recall  the  kinds, 
quantities,  and  costs  of  foods  (including  alcoholic  and  other  beverages )  used  at  home 
during  the  7  days  preceding  the  interview  as  well  as  to  obtain  information  about  those 
who  ate  the  food.  Expenditures  for  meals  and  snacks  away  from  home  paid  for  by  family 
members  were  also  obtained.  In  addition  to  family  income,  other  household  data  col- 
lected for  classification  purposes  included  the  age,  education,  and  employment  of  the 
homemaker.  Households  in  the  spring  sample  were  also  asked  about  the  kinds  of  food 
that  were  home  produced  and  home  preserved  during  1964.  Households  in  the  winter 
sample  were  asked  about  the  use  of  the  fat  on  the  beef  and  pork  consumed  during  the  sur- 
vey week. 

In  general,  these  basic  data  on  food  consumption  can  be  compared  with  data  from 
the  Department's  earlier  surveys  and  with  those  from  other  large  surveys  of  food  pur- 
chases. Although  there  may  be  a  substantial  difference  between  the  purchase  and  con- 
sumption of  a  food  for  an  individual  family  during  a  week,  average  purchases  for  a  large 
number  of  families  tend  to  equal  average  consumption.  As  in  earlier  USDA  surveys,  food 
consumption  is  measured  at  the  level  at  which  the  foods  come  into  the  kitchen.  Thus, 
the  data  in  these  reports  should  be  considered  as  economic  consumption  rather  than  as 
physiological  consumption. 

Because  other  Federal  agencies  and  private  organizations  need  the  informa- 
tion on  food  consumption,  the  first  five  reports  on  the  survey  data  are  being  released 
with  a  minimum  of  descriptive  information  and  with  only  highlights  of  findings. 
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TABLE  1.- 


-DISTRIBUTION  OF  HOUSEHOLDS 
IN  SURVEY 


UNITED  STATES 


BY  HOUSEHOLD  SIZE 
AND  URBANIZATION 


URBANIZATION 


HOUSEHOLDS 


HOUSEHOLD  SIZE  (NUMBER  OF  MEAL -EQUIVALENT  PERSONS ) : 


AND 
MONEY  INCOME 
AFTER  TAXES 
IN  1961+ 

(1) 

.ACTUAL 
NUMBER 

(2) 

WEIGHTED1 

AVERAGE 
(5) 

ALL 

1 

2 

3 

1+ 

5 

; 

6 

7  AND 
OVER 

1  NUMBER 
(3) 

1 

PERCENT3 
W 

PERCENT:  COLUMN  3  =  100 

0 

(6) 

(7) 

(8) 

(9) 

(10) 

(11)  f 

(12) 

(13) 

All  Urbanizations 

All  Households 

7,532 

6,17* 

100.0 

3-29 

100.0 

13.8 

27.6 

19.6 

16.1 

10.5 

5 

9 

6.5 

Under 

1,000 

375 

277 

1+.8 

2.23 

100.0 

1+8.2 

25.8 

8.6 

5-7 

3 

1 

3-9 

1,000 

-  1,999 

670 

1+99 

8.5 

2.31 

100.0 

38.3 

3^.6 

11.2 

5.8 

3-9 

2 

0 

1+.2 

2,000 

-  2,999 

672 

518 

8.9 

3.01 

100.0 

20.9 

3I+.5 

11+.6 

10.1+ 

6.9 

1+ 

6 

8.1 

3,000 

-  3,999 

760 

566 

9.7 

3.36 

100.0 

ll+.l 

28.3 

19-9 

13-5 

8.6 

7 

5 

8.2 

l+,000 

-  ^,999 

755 

-LU  •  X 

3- la 

100.0 

7.7 

29.9 

21.3 

18.3 

10.0 

5 

2 

7.6 

5,000 

-  5,999 

1,013 

81+6 

1I+.5 

3.1+8 

100.0 

9.1 

2I+.7 

21.8 

19.0 

12.3 

7 

2 

6.0 

6,000 

-  6,999 

637 

10.9 

100.0 

s  1+ 

21+.2 

21.6 

19.8 

jo  •  5 

5 

9 

Q  1 

y*  \ 

7,000 

-  7,999 

600 

51+6 

9A 

3.60 

100.0 

7A 

21.1+ 

23.2 

21.1 

11+.8 

5 

7 

6.5 

8,000 

-  8,999 

i+i+l 

385 

6.6 

3.68 

100.0 

3.8 

25.9 

20.3 

21.8 

12.6 

8 

6 

7.0 

9,000 

-  9,999 

319 

288 

h.9 

3-1*3 

100.0 

25.8 

25.8 

19-5 

11.1+ 

8 

2 

^.7 

10,000 

-  1^,999 

591 

515 

A  A 
0  .0 

3-57 

100.0 

6.1 

21.9 

21+.1 

23-3 

12.7 

6 

9 

1+.8 

15,000 

and  over 

199 

171 

2.9 

3. 81+ 

100.0 

26.  k 

16.1 

13.7 

20.9 

7 

8 

9-8 

Under 

3,000 

1,717 

1,291+ 

22.2 

2-57 

100.0 

33.5 

32.7 

12.0 

7-6 

5-3 

3 

3 

5-7 

3,000 

-  ^,999 

1,515 

1,157 

19.8 

3-39 

100.0 

10.8 

29.1 

20.6 

15.9 

9-3 

6 

3 

7-9 

5,000 

-  6,999 

1,756 

i,m 

25.1+ 

3-58 

100.0 

7-5 

21+.5 

21.7 

19-3 

12.7 

6 

6 

7.6 

7,000 

-  9,999 

1,360 

1,219 

20.9 

3.60 

100.0 

5.6 

23.8 

22.9 

20.9 

13.3 

7 

2 

6.2 

10,000 

and  over 

790 

685 

11.7 

3. 61+ 

100.0 

6.0 

23.0 

22.1 

21.0 

11+.8 

7 

1 

6.1 

Not  classified  3 

39^ 

335 

(5A) 

2.57 

100.0 

22.1+ 

38.7 

19.5 

7-9 

5-2 

3 

8 

2.6 

Urban 

All  Households 

^,356 

^,356 

100.0 

3.16 

100.0 

15.7 

28.5 

19.1+ 

15  A 

9-6 

5- 

6 

5.8 

Under 

1,000 

IkQ 

11+8 

3.6 

1.88 

100.0 

56.1 

23.6 

6.1 

5-k 

*-7 

3- 

l+ 

.7 

1,000 

-  1,999 

310 

310 

7-5 

I.98 

100.0 

1+7.1+ 

32.6 

8.7 

5-2 

2.3 

l 

6 

2.3 

2,000 

-  2,999 

3^2 

31+2 

8.3 

2.69 

100.0 

26.6 

^1+.  s 

Q.Q 

6.1 

1+. 

l 

5.3 

3,000 

-  3,999 

368 

368 

9.0 

3-1^ 

100.0 

19.0 

30.2 

17.7 

10.6 

7-3 

6. 

8 

8.1+ 

l+,000 

-  h,999 

399 

399 

9-7 

3-23 

100.0 

10.3 

33.1 

21.6 

15.3 

6.8 

5- 

3 

7-8 

5,000 

-  5,999 

613 

613 

11+.9 

3-31 

100.0 

11.1 

27-1+ 

21.5 

16.5 

11.1+ 

6. 

9 

5-2 

6,000 

-  6,999 

1+1+8 

1+1+8 

10.9 

5  •  "J- 

i  no  n 

O.  d. 

27.5 

21.7 

19.O 

10.3 

5- 

6 

n  ft 
9.0 

7,000 

-  7,999 

1+10 

1+10 

10.0 

3-5^ 

100.0 

8.5 

21.2 

23.2 

21.2 

11+.1+ 

5- 

1+ 

6.1 

8,000 

-  8,999 

291 

291 

7-1 

3.58 

100.0 

28.2 

19.6 

21.6 

11-7 

8. 

6 

5-8 

9,000 

*  -  9,999 

230 

230 

5-6 

3.V+ 

100.0 

1+.8 

26.1 

26.5 

19.6 

12.2 

6. 

5 

M 

10,000 

-  1^999 

1+11+ 

10 . 1 

3.1+9 

100.0 

6.3 

23-2 

24.  D 

23-2 

12.6 

6.0 

i+.l 

15,000 

and  over 

138 

138 

3A 

3-77 

100.0 

6.5 

26.8 

16.7 

13.8 

19.6 

7- 

2 

9* 

Under 

3,000 

800 

800 

19.5 

2.26 

100.0 

1+0.1 

31.8 

10.3 

7-3 

1+.1+ 

3- 

0 

3-3 

3,000 

-  ^,999 

767 

767 

18.7 

3-19 

100.0 

1^.5 

31-7 

19.7 

13-0 

7.0 

6. 

0 

8.1 

5,000 

-  6,999 

1,061 

l,06l 

25.8 

3-1+1+ 

100.0 

9.0 

27.1+ 

21.6 

17.5 

10.9 

6. 

3 

7-2 

7,000 

-  9,999 

931 

931 

22.6 

3-53 

100.0 

6.3 

21+.6 

22.9 

20.9 

13.0 

6.7 

5-6 

10,000 

and  over 

552 

552 

13A 

3.56 

100.0 

6.3 

21+.1 

22.6 

20.8 

H+.3 

6.3 

5A 

Not  classified  3 

214-5 

2l+5 

(5-6) 

2.1+5 

100.0 

25.3 

37-6 

19.2 

7-3 

1+.9 

3-7 

2.0 

See  footnotes  at  end  of  table. 
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TABLE  1.- 


-DISTRIBUTION  OF  HOUSEHOLDS 
IN  SURVEY- -CONTINUED 


UNITED  STATES 


BY  HOUSEHOLD  SIZE 
AND  URBANIZATION 


URBANIZATION 

AND 
MONEY  INCOME 
AFTER  TAXES 
IN  1964 
(1) 


Rural  Nonfarm 


HOUSEHOLDS 


HOUSEHOLD  SIZE  (NUMBER  OF  MEAL-EQUIVALENT  PERSONS): 


ACTUAL 

WEIGHTED1 

AVERAGE 

ALL 

1 

2 

3 

4 

5 

6 

7  AND 

NUMBER 

OVER 

NUMBER 

PERCENT  2 

PERCENT: 

Column  3  =  100 

0 

 (2.L 

 (3).  

_  ^  

(5) 

(6) 

1  (7) 

(8) 

(9) 

(10)  J 

(11) 

(12) 

(13) 

All  Households 

1,439 

1,439 

100.0 

3-50 

100.0 

10.7 

25.9 

19 

8 

17-9 

12.0 

7.6 

Under  1,000 

103 

103 

7-5 

2.36 

1  fin  n 

H-O.  O 

1 

■3  Q 

"5  Q 

5.0 

1,000    -  1,999 

142 

142 

10.4 

2.6l 

100.0 

14-0.1 

13 

4 

5.6 

H 

6.3 

2,000    -  2,999 

134 

134 

9.8 

3-^7 

100.0 

11.9 

38.1 

16 

4 

9.0 

6.0 

5.2 

13.  k 

3,000    -  3,999 

1^5 

145 

10.6 

3.66 

100.0 

5-5 

25-5 

25 

5 

18.6 

9-0 

9.7 

6.2 

4,000   -  k,999 

146 

146 

10.7 

3-73 

100.0 

2-7 

23.3 

19 

9 

26.7 

17.1 

6.2 

5,000    -  5,999 

185 

185 

13-5 

3.85 

100.0 

k.3 

17.3 

22 

7 

26.5 

Ik. 6 

7.0 

7.6 

6,000    -  6,999 

160 

160 

11.7 

3.96 

100.0 

3.0 

16.9 

21 

3 

22.5 

20.0 

b.3 

9.4 

7,000    -  7,999 

121 

121 

8.9 

3.78 

100.0 

21.5 

23 

1 

20.7 

16.5 

l.k 

8,000    -  8,999 

78 

78 

5-7 

3-97 

100.0 

1-3 

19.2 

23 

l 

21.8 

15A 

9.0 

10.3 

9,000    -  9,999 

k9 

3-6 

3-59 

100.0 

4.1 

26.5 

22 

4 

18. 4 

8.2 

lit-. 3 

6.1 

10,000    -  14,999 

79 

79 

5.8 

3.81 

100.0 

6.3 

16.5 

21 

5 

26.6 

ll.k 

10.1 

7-6 

15,000  and  over 

25 

25 

1.8 

3-91 

100.0 

.0 

28.0 

12 

0 

28.0 

12.0 

U-.O 

Under  3,000 

379 

379 

27-7 

100.0 

27.2 

35-9 

13 

7 

6.3 

5.3 

2.9 

8.7 

3,000    -  4,999 

291 

291 

21.3 

3.70 

100.0 

4.1 

24.4 

22 

7 

22.7 

13.1 

6.9 

6.2 

5,000    -  6,999 

3^5 

345 

25.2 

3.90 

100.0 

4.1 

17.1 

22 

0 

24.6 

17.1 

6.7 

8.4 

7,000    -  9,999 

248 

248 

18.1 

3.80 

100.0 

3-2 

21.8 

23 

0 

20.6 

1^.5 

8.9 

8.1 

10,000  and  over 

10k 

io4 

7-6 

3.83 

100.0 

4.8 

19.2 

19 

2 

24.  0 

15.4 

10.6 

6.7 

Not  classified  3 

72 

72 

(5-0) 

2.66 

100.0 

16.7 

14.5-8 

19 

4 

8.3 

k.2 

2.8 

2.8 

Rural  Farm 


All  Households 

1,737 

379-35 

100.0 

3-99 

100.0 

4.0 

22 

8 

21 

1 

17.6 

14.9 

8.3 

11.4 

Under  1,000 

124 

26.40 

7-3 

3.72 

100.0 

10.0 

mm 

0 

14 

4 

15.O 

7-2 

6.1 

14.4 

1,000    -  1,999 

218 

47.OO 

13-0 

3-5^ 

100.0 

10.7 

31 

3 

20 

9 

10.5 

9-9 

6.4 

10.3 

2,000   -  2,999 

196 

42.05 

11.6 

4.17 

100.0 

3.1 

22 

8 

18 

5 

19.O 

15.6 

7-0 

13.9 

3,000   -  3,999 

247 

52.80 

14.6 

4.04 

100.0 

3.0 

23 

1 

19 

6 

19.2 

16.6 

6.2 

12.2 

4,000    -  4,999 

210 

46.30 

12.8 

3.96 

100.0 

•9 

23 

4 

24 

2 

18.1 

15.3 

7-9 

10.2 

5,000    -  5,999 

215 

48.05 

13.3 

4.17 

100.0 

19 

1 

21 

6 

22.0 

15.1 

11.7 

9-3 

6,000   -  6,999 

135 

29.40 

8.1 

4.14 

100.0 

2.2 

14 

5 

23 

0 

18.5 

22.8 

9-9 

9-2 

7,000    -  7,999 

69 

15-00 

KM 

3-85 

100.0 

1.3 

24 

0 

25 

0 

19.7 

13.3 

8.0 

8.7 

8,000   -  8,999 

72 

16.30 

4.5 

4.05 

100.0 

3-7 

17 

2 

19 

0 

25.2 

16.6 

5-8 

12.6 

9,000    -  9,999 

4o 

9.10 

4.00 

100.0 

k.9 

14 

8 

25 

3 

23.1 

17.O 

7-1 

10,000    -  14, 999 

98 

21.70 

4.19 

100.0 

3.0 

16 

6 

23 

3 

1^.5 

21.0 

12.7 

9.0 

15,000  and  over 

36 

7.65 

2.1 

100.0 

2.6 

13 

1 

19 

6 

5.9 

20.9 

3-3 

34.6 

Under  3,000 

538 

115.45 

31.9 

KS9 

100.0 

7.8 

28 

6 

18 

5 

14.6 

11.3 

6.5 

12.6 

3,000    -  4,999 

457 

99-10 

27.4 

4.00 

100.0 

2.0 

23 

3 

21 

7 

18.7 

16.0 

7-0 

11-3 

5,000    -  6,999 

350 

77-45 

21.4 

4.16 

100.0 

1.6 

17 

4 

22 

1 

20.7 

18.0 

11.0 

9-2 

7,000    -  9,999 

181 

40.40 

11.2 

3.97 

100.0 

3-1 

19 

2 

22 

6 

22.6 

13.  k 

9.2 

9-9 

10,000  and  over 

134 

29-35 

8.1 

100.0 

2.9 

15 

7 

22 

3 

12.3 

21.0 

10.2 

15.7 

Not  classified  3 

77 

17.60 

(4.6) 

3.86 

100.0 

5-1 

25 

6 

23 

3 

13-6 

12.8 

9-4 

10.2 

1  Weights  were  used  to  compensate  for  expanded  sample  of  farm  households  (See  Sample  Analysis,  "Collection  Counts"). 
Farm  households  have  a  weight  of  l/5  in  the  Northeast,  West  and  South;  l/4  in  North  Central  region. 

2  Households  not  classified  "by  income  excluded  from  percent  distribution  hut  shown  in  parentheses  as  percent  of  total. 

3  Households  not  classified  "by  income  are  mainly  those  not  providing  requested  data,  hut  74  actual  households  are  included 
(53  urban,  13  rural  nonfarm  and  8  farm)  in  which  there  was  no  economic  family  in  the  week  preceding  the  interview  or  in  1964. 
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TABLE     2. — MONEY  VALUE  OF  FOOD, 
BY  SOURCE 


UNITED  STATES 


ALL  URBANIZATIONS 




AT  HOME  * 

....  



AWAY  FROM  HOME 

HOUSE- 

NOT BOUGHT 

BOUGHT 

  — 

MONEY  INCOME 

HOLD 

TOTAL 



MEALS 

AFTER  TAXES 

SIZE 

C0L4+10 

TOTAL 

BOUGHT 

 , 

NOT 

IN  1964 

* 

* 

* 

* 

TOTAL 

HOME- 

DONATED 

GIFT, 

TOTAL 

MEALS 

SNACKS 

BOUGHT 

PRODUCED 

PAY 

(  1 ) 

(2) 

(3) 

(4) 

(5) 

(6) 

(7) 

(8) 

(9) 

(  10  ) 

(  11  ) 

(12) 

( 13) 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

3.29 

35.01 

28.90 

26.95 

1.96 

1.27 

.08 

.61 

6.11 

4.75 

1.36 

UNDER  1,000  

2.23 

15.76 

14.35 

11.42 

2.93 

1.90 

.38 

.66 

1.41 

.98 

.43 

1,000-1,999  

2.31 

17.34 

16.06 

13.44 

2.61 

1.74 

.26 

•  6 1 

1.29 

.95 

.34 

2,000-2,999  

3.01 

23.87 

21.36 

18.64 

2.71 

1.78 

.28 

.65 

2.51 

1.76 

.75 

3,000-3,999  

3.36 

28.25 

24.68 

22.16 

2.52 

1.73 

.15 

.  64 

3.58 

2.59 

.99 

4,000-4,999  

3.41 

32.06 

27.71 

25.59 

2.12 

1.48 

.05 

.59 

4.36 

3.11 

1.25 

5,000-5,999  

3.48 

35.55 

30.15 

28.44 

1.71 

1.12 

.00 

.  59 

5.40 

3.91 

1.49 

6,000-6,999  

3.72 

40.04 

33.32 

31.38 

1.94 

1.26 

.00 

.68 

6.72 

4.94 

1.79 

7,000-7,999  

3.60 

42.33 

34.45 

33.02 

1.43 

.79 

.00 

.63 

7.88 

6.  14 

1.74 

8,000-8,999  

3.68 

43.41 

35.25 

33.86 

1.40 

.91 

.00 

.49 

8.16 

6.26 

1.90 

9,000-9,999  

3.48 

44.05 

34.79 

33.70 

1.09 

.60 

.00 

.49 

9.  26 

7.61 

1.  66 

10,000-14,999  

3.57 

50.65 

37.99 

36.56 

1.43 

.89 

.00 

.  54 

12.66 

10.40 

2.26 

15,000  AND  OVER — 

3.  84 

64.97 

46.28 

44.18 

2.10 

1.26 

.00 

.  84 

18.69 

15.85 

2.84 

PERCENT  OF  HOUSEHOLDS  REPORTING 

ALL  HOUSEHOLDS  

55.2 

32.9 

2.7 

36.1 

70.  1 

56.5 

46.8 

33.0 

UNDER  1,000  

75.2 

44.9 

16.7 

47.9 

35.1 

26.1 

21.1 

30.4 

1,000-1,999  

66.3 

44.7 

8.1 

41.3 

35.4 

26.0 

20.5 

28.9 

2,000-2,999  

67.8 

42.7 

7.5 

42.1 

52.3 

36.6 

34.0 

32.6 

3,000-3,999  

59.5 

36.7 

4.4 

35.2 

63.8 

45.9 

43.2 

32.1 

4,000-4,999  

57.9 

34.4 

1.6 

37.3 

69.9 

51.2 

47.5 

31.3 

5,000-5,999  

49.4 

30.1 

.2 

32.8 

74.7 

58.7 

50.1 

31.3 

6,000-6,999  

52.8 

34.6 

.2 

34.0 

79.4 

63.3 

53.0 

32.5 

7, 000-7,999  

50.6 

28.5 

.2 

35.1 

84.  5 

70.8 

59.7 

32.4 

8,000-8,999  

49.7 

28.3 

.0 

33.8 

86.6 

75.7 

59.7 

35.3 

9,000-9,999  

46.0 

22.2 

.3 

34.7 

85.3 

77.2 

54.7 

37.7 

10,000-14,999  

47.5 

24.6 

.0 

33.4 

91.3 

82.6 

64.2 

39.5 

15,000  AND  OVER- 

49.0 

25.7 

.0 

34.1 

93.5 

85.4 

67.9 

45.7 
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TABLE     3. — FOOD  GROUP  TOTALS 


UNITED  STATES 


ALL  URBANIZATIONS 


MILK, 

CREAM, 

CHEESE 

(CALCIUM  EQUIVALENT)  * 

FATS,  OILS 

FLOUR,  CEREAL 

BAKERY  PRODUCTS 

MONEY  INCOME 

AFTER  TAXES 

IN  1964 

ALL 

HOME- 

ALL 

HOME- 

ALL 

HOME- 

ALL 

SOURC  ES 

BOUGHT 

PRODUCED 

SOURCES 

BOUGHT 

PRODUCED 

SOURCES 

BOUGHT 

PRODUCED 

SOURCES 

BOUGHT 

(1) 

(  2 ) 

( 2A ) 

(2B) 

(3) 

(3A) 

(3B) 

(4) 

(4A) 

(4B) 

(5) 

( 5A) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK   (QUARTS  IN  COLS.  2-2B 

,  POUNDS 

IN  COLS.  3-5A) 

ALL  HOUSEHOLDS  

13.39 

12.51 

.52 

2.70 

2.59 

.06 

4.69 

4.53 

.02 

7.64 

7.53 

UNDER  1,000  

7.  79 

5.34 

1.01 

1.88 

1.53 

.19 

5.31 

4.61 

.07 

4.23 

4.  11 

1,000-1,999  

8.47 

6.46 

1.04 

1.94 

1.74 

.09 

5.33 

4.81 

.04 

4.23 

4.09 

2,000-2,999  

10.  89 

9.25 

.86 

2.62 

2.35 

.09 

5.85 

5.44 

.06 

6.22 

6.  11 

3,000-3,999  

12.  33 

10.81 

.99 

2.84 

2.66 

.08 

5.89 

5.64 

.04 

7.08 

7.00 

4,000-4,999  

13.22 

12.26 

.59 

2.88 

2.74 

.08 

5.25 

5.17 

.02 

7.86 

7.76 

5,000-5,999  

14.73 

14.20 

.39 

2.91 

2.85 

.04 

4.58 

4.55 

.01 

8.22 

8.10 

6,000-6,999  

15.15 

14.75 

.32 

2.96 

2.91 

.04 

4.65 

4.63 

• 

8.95 

8.78 

7,000-7,999  

15.63 

15.25 

.24 

2.93 

2.90 

.01 

4.35 

4.33 

* 

9.32 

9.20 

8, 000-8, 999  

15.  55 

15.  24 

.25 

3.02 

2.98 

.03 

4.21 

4.21 

.01 

9.30 

9.  19 

9,000-9,999  

15.  76 

15.56 

.12 

2.74 

2.72 

.01 

3.65 

3.62 

* 

8.97 

8.88 

10, 000-14, 999  

16.  09 

15.  84 

.22 

2.74 

2.71 

.03 

3.70 

3.69 

* 

9.00 

8.  89 

15,000  AND  OVER — 

16.77 

16.41 

.29 

3.01 

2.99 

.02 

3.50 

3.49 

.01 

9.69 

9.57 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

3.63 

3.43 

.14 

.99 

.95 

.02 

1.04 

1.02 

* 

2.33 

2.28 

UNDER  1,000  

1 .  82 

1.32 

.28 

.57 

.46 

.06 

.79 

.69 

.01 

1.  17 

1.11 

1,000-1,999  

2.  09 

1.69 

.28 

.62 

.55 

.03 

.86 

.79 

.01 

1.19 

1.13 

2,000-2,999  

2.  78 

2.42 

.23 

.84 

.75 

.04 

1.00 

.95 

.01 

1.72 

1.  67 

3,000-3,999  

3.15 

2.79 

.27 

.91 

.85 

.03 

1.10 

1.07 

.01 

1.95 

1.91 

4,000-4,999  

3.54 

3.30 

.15 

.98 

.93 

.03 

1.12 

1.10 

* 

2.25 

2.20 

5,000-5,999  

3.92 

3.78 

.10 

1.06 

1.04 

.01 

1.08 

1.07 

• 

2.44 

2.37 

6,000-6,999  

4.18 

4.07 

.08 

1.11 

1.10 

.02 

1.17 

1.16 

* 

2.73 

2.64 

7,000-7,999  

4.31 

4.21 

.06 

1.11 

1.10 

.01 

1.13 

1.12 

* 

2.90 

2.84 

8,000-8,999  

4.32 

4.  23 

.06 

1.17 

1.16 

.01 

1.14 

1.13 

* 

2.90 

2.84 

9,000-9,999  

4.42 

4.37 

.03 

1.13 

1.12 

* 

1.08 

1.07 

* 

3.00 

2.96 

10, 000-14, 999  

4.  64 

4.  56 

.06 

1.16 

1.15 

.01 

1.09 

1.08 

* 

3.  09 

3.  03 

15,000  AND  OVER — 

5.16 

5.05 

.07 

1.38 

1.37 

.01 

1.08 

1.08 

* 

3.  56 

3.  50 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

99  .  6 

98.7 

3.5 

98.7 

97.9 

3.1 

96.0 

95.5 

.6 

99.4 

99.3 

UNDER  1,000  

97.  0 

89.  9 

7.8 

97.1 

91.7 

8.2 

93.8 

90.0 

1.2 

96.  1 

95.  7 

1,000-1,999  

99.7 

97.  4 

6.5 

97.5 

94.6 

5.2 

96.2 

95.1 

.9 

97.7 

97.3 

2,000-2,999  

99.0 

97.  3 

6.  1 

97.4 

95.0 

5.9 

95.3 

94.7 

1.5 

99.  0 

99.  0 

3,000-3,999  

99  .  3 

98.  1 

5.6 

98.5 

97.8 

4.2 

95.6 

94.5 

1.0 

99.8 

99.7 

4,000-4,999  

99.7 

99.  3 

3.7 

99.0 

98.6 

3.9 

96.1 

96.1 

.3 

99.8 

99.8 

5,000-5,999  

100.0 

99.7 

2.7 

98.9 

98.8 

2.2 

95.2 

95.2 

.3 

99.7 

99.7 

6,000-6,999  

99.8 

99.7 

2.4 

99.0 

98.9 

2.2 

96.8 

96.8 

.4 

99.7 

99.7 

7,000-7,999  

100.0 

99.6 

1.4 

99.3 

99.3 

1.2 

97.4 

97.4 

.3 

100.0 

100.0 

8,000-8,999  

99.7 

99.6 

1.7 

99.2 

99.2 

1.7 

97.7 

97.6 

.1 

99.9 

99.9 

9,000-9,999  

100.0 

100.0 

.9 

99.7 

99.6 

.9 

98.5 

98.5 

.4 

100.0 

100.0 

10,000-14,999  

100.0 

100.0 

1.8 

99.6 

99.6 

2.1 

96.1 

96.1 

.4 

99.9 

99.9 

15,000  AND  OVER — 

100.0 

99.7 

1.6 

100.0 

99.9 

1.9 

96.5 

96.5 

.3 

100.0 

100.0 
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TABLE     3. — FOOD  GROUP  TOTALS 
— CONTINUED 


UNITED  STATES 


ALL  URBANIZATIONS 


MEAT 

POULTRY,   FISH  * 

EGGS  (FRESH  EQUIV. )  * 

SUGAR,  SWEETS 

MONEY  INCOME 

AFTER  TAXES 

IN  1964 

ALL 

HOME- 

ALL 

HOME- 

ALL 

HOME- 

ALL 

HOME- 

SOURCES 

BOUGHT 

PRODUCED 

SOURCES 

BOUGHT 

PRODUCED 

SOURCES 

BOUGHT 

PRODUCED 

SOURCES 

BOUGHT 

PRODUCED 

(  1 ) 

(6) 

(6A) 

(6B) 

(7) 

(7A) 

<7B) 

(8) 

(8A) 

(8B) 

(9) 

(9A) 

(9B) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK   (POUNDS  IN  COLS.  6-7B 

AND  9-9B,   DOZENS   IN  COLS-  8-8B) 

ALL  HOUSEHOLDS  

11.05 

10.30 

.57 

4.03 

3.48 

.36 

1.84 

1.66 

.16 

3.70 

3.53 

.11 

UNDER  1,000  

5.76 

4.84 

.66 

2.86 

2.14 

.44 

1.35 

.96 

.36 

2.80 

2.61 

.15 

1,000-1,999  

6.37 

5.56 

.52 

3.06 

2.34 

.52 

1.44 

1.15 

.25 

2.88 

2.68 

.15 

2,000-2,999  

8.65 

7.56 

.81 

3.44 

2.77 

.40 

1.74 

1.37 

.32 

3.77 

3.55 

.16 

3, 000-3, 999  

10.20 

9.28 

.71 

4.09 

3.44 

.43 

1.91 

1.62 

.25 

4.32 

4.10 

.14 

4, 000-4, 999  

11.  13 

10.20 

.75 

4.15 

3.65 

.35 

2.02 

1.77 

.20 

4.18 

3.99 

.13 

5,000-5,999  

11.94 

11.31 

.53 

4.09 

3.58 

.35 

1.95 

1.82 

.10 

3.84 

3.67 

.11 

6,000-6,999  

13.  16 

12.32 

.65 

4.48 

3.95 

.39 

2.09 

1.96 

.11 

4.04 

3.86 

.11 

7,000-7,999  

12.96 

12.54 

.29 

4.44 

3.87 

.35 

1.90 

1.82 

.06 

4.09 

3.94 

.09 

8,000-8,999  

13.24 

12.73 

.43 

4.34 

3.95 

.28 

2.00 

1.89 

.10 

3.98 

3.84 

.09 

9,000-9,999  

12.15 

11.86 

.22 

3.90 

3.70 

.15 

1.70 

1.66 

.03 

3.37 

3.26 

.05 

10,000-14,999  

13.04 

12.40 

.50 

4.74 

4.19 

.33 

1.88 

1.81 

.05 

3.42 

3.31 

.05 

15,000  AND  OVER — 

14.80 

13.82 

.83 

5.45 

4.72 

.36 

2.06 

1.99 

.06 

3.69 

3.54 

.08 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

7.66 

7.15 

.37 

1.81 

1.58 

.14 

.85 

.77 

.06 

.89 

.81 

.05 

UNDER  1,000  

3.23 

2.65 

.40 

1.04 

.74 

.17 

.57 

.40 

.15 

.57 

.49 

.06 

1,000-1,999  

3.84 

3.29 

.32 

1.18 

.90 

.20 

.63 

.52 

.10 

.56 

.47 

.07 

2, 000-2, 999  

5.  24 

4.52 

.52 

1.38 

1.10 

.16 

.75 

.60 

.13 

.81 

.71 

.07 

3,000-3,999  

6.  26 

5.64 

.46 

1.68 

1.39 

.18 

.85 

.73 

.10 

.92 

.81 

.06 

4,000-4,999  

7.22 

6.59 

.49 

1.74 

1.52 

.14 

.91 

.81 

.08 

.92 

.83 

.06 

5,000-5,999  

8.  08 

7.66 

.34 

1.83 

1.62 

.13 

.89 

.84 

.04 

.92 

.84 

.05 

6, 000-6,999  

9.05 

8.47 

.43 

1.99 

1.77 

.15 

.97 

.91 

.05 

.99 

.91 

.05 

7,000-7,999  

9.42 

9.12 

.19 

2.00 

1.77 

.13 

.90 

.86 

.03 

1.05 

.97 

.04 

8,000-8,999  

9.69 

9.33 

.29 

2.13 

1.94 

.12 

.93 

.89 

.04 

1.04 

.  98 

.04 

9,000-9,999  

9.24 

9.03 

.15 

1.93 

1.83 

.06 

.83 

.82 

.01 

.93 

.  87 

.02 

10,000-14,999  

10.20 

9.77 

.33 

2.48 

2.23 

.14 

.91 

.89 

.02 

.96 

.90 

.02 

15,000  AND  OVER — 

12.69 

12.02 

.58 

3.03 

2.60 

.19 

1.05 

1.02 

.02 

1.24 

1.17 

.04 

PERCENT  OF  HOUSEHOLDS  USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

99.3 

98.3 

6.5 

84.0 

80.3 

7.4 

96.9 

89.2 

6.0 

96.3 

95.9 

11.3 

UNDER  1,000  

95.8 

90.9 

9.4 

67.2 

57.7 

10.9 

93.6 

70.9 

17.4 

92.7 

91.6 

15.3 

1, 000-1,999  

98.2 

95.  5 

7.4 

73.2 

65.8 

10.0 

94.3 

80.6 

11.5 

93.5 

92.8 

17.1 

2, 000-2, 999  

98.0 

96.  5 

9.5 

78.4 

72.9 

7.2 

94.9 

79.5 

13.0 

95.3 

94.4 

15.2 

3, 000-3, 999  

99.4 

98.  1 

9.1 

84.6 

78.9 

9.2 

97.5 

85.9 

9.5 

96.5 

96.2 

11.8 

4,000-4,999  

99.7 

98.  9 

8.4 

85.6 

81.9 

8.3 

98.1 

89.3 

6.9 

97.6 

97.5 

13.2 

5,000-5,999  

99.9 

99.  6 

6.2 

85.3 

82.8 

7.8 

97.4 

92.1 

3.7 

96.5 

96.5 

10.6 

6, 000-6, 999  

99.7 

99.  2 

6.8 

86.4 

83.7 

7.4 

97.8 

93.7 

3.4 

96.7 

96.4 

13.1 

7,000-7,999  

100.0 

99.6 

H.2 

87.3 

85.0 

7.2 

97.9 

94.9 

1.8 

97.9 

97.8 

9.5 

8,000-8,999  

100.0 

100.0 

4.2 

90.3 

88.6 

5.5 

98.4 

94.9 

2.8 

97.9 

97.4 

9.2 

9,000-9,999  

100.0 

99.9 

2.4 

88.3 

86.8 

4.3 

97.5 

95.9 

1.2 

98.6 

98.3 

6.6 

10,000-14,999  

99.6 

99.5 

4.8 

88.6 

87.5 

5.7 

97.8 

95.2 

2.1 

97.5 

97.5 

6.3 

15,000  AND  OVER — 

99.4 

99.0 

6.0 

92.0 

89.7 

7.3 

97.1 

94.8 

1.9 

98.0 

97.4 

8.2 
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TABLE     3. — FOOD  GROUP  TOTALS 
— CONTINUED 


UNITED  STATES 


ALL  URBANIZATIONS 


MONEY  INCOME 
AFTPR  TAXES 

POTATOES,  SWEETPOTATOES 

FRESH 

- 

VEGETABLES  * 

FRESH  FRUIT  * 

COMML.  CANNED 
VEGETABLES, 
FRUIT 

COMML.  FROZEN 
VEGETABLES, 
FRUIT 

IN  1 964 

ALL 

HOME- 

ALL 

HOME- 

ALL 

HOME- 

ALL 

ALL  j 

SOURCES 

BOUGHT 

PRODUCED 

SOURCES 

BOUGHT 

PRODUCED 

SOURCES 

BOUGHT 

PRODUCEDj  SOURCES 

BOUGHT 

SOURCES!  BOUGHT 

1 

(1) 

(10) 

(10A) 

(10B) 

(11) 

(11A) 

(11B) 

(12) 

( 12A) 

(12B) 

(13) 

(13A) 

(14)  (14A) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 


ALL  HOUSEHOLDS  

UNDER  1,000  

1,000-1,999  

2,000-2,999  

3,000-3,999  

4,000-4,999  

5,000-5,999  

6,000-6,999  

7,000-7,999  

8,000-8,999  

9,000-9,999  

10,000-14,999  

15,000  AND  OVER— 


5.37 

5.02 

.27 

7.33 

6.07 

.99 

8.20 

7.20 

.55 

4.52 

4.49 

.66 

.66 

3.19 

2.51 

.61 

4.84 

2.59 

2.00 

3.71 

2.76 

.61 

2.27 

2.22 

.16 

.16 

3.41 

2.88 

.42 

5.35 

3.33 

1.62 

4.70 

3.51 

.81 

2.54 

2.49 

.23 

.22 

4.74 

4.20 

.46 

6.29 

4.44 

1.53 

6.73 

5.64 

.54 

3.59 

3.55 

.37 

.37 

5.48 

4.89 

.48 

6.63 

4.94 

1.38 

6.93 

5.88 

.60 

4.43 

4.40 

.37 

.37 

6.28 

5.94 

.30 

7.16 

5.96 

1.00 

7.36 

6.38 

.61 

4.69 

4.66 

.60 

.59 

5.77 

5.42 

.24 

7.25 

6.15 

.85 

8.30 

7.34 

.48 

5.12 

5.  10 

.62 

.61 

6.21 

5.99 

.20 

8.18 

6.79 

.93 

9.64 

8.57 

.52 

5.57 

5.54 

.71 

.70 

6.  16 

5.88 

.19 

8.14 

7.41 

.54 

10.07 

9.24 

.46 

5.12 

5.08 

.90 

.90 

6.06 

5.94 

.08 

8.32 

7.56 

.53 

9.45 

8.61 

.47 

5.47 

5.46 

.93 

.93 

5.92 

5.71 

.13 

8.38 

7.68 

.48 

9.45 

8.54 

.48 

5.33 

5.28 

.94 

.94 

5.57 

5.49 

.05 

8.59 

7.91 

.53 

11.29 

10.33 

.49 

4.99 

4.93 

1.18 

1.17 

5.15 

5.01 

.10 

11.72 

10.87 

.67 

13.29 

11.91 

.55 

4.92 

4.91 

1.50 

1.44 

MONEY  VALUE  PER  HOUSEHOLD  PER  WEEK  (DOLLARS) 


ALL  HOUSEHOLDS  

.76 

.72 

.04 

1.52 

1.20 

.25 

1.22 

1.00 

.14 

.99 

.98 

.24 

.24 

UNDER  1,000  

.39 

.29 

.08 

.97 

.44 

.47 

.62 

.39 

.16 

.48 

.47 

.06 

.05 

1,000-1,999  

.41 

.34 

.06 

1.05 

.58 

.38 

.75 

.47 

.21 

.56 

.55 

.08 

.08 

2,000-2,999  

.61 

.53 

.06 

1.23 

.78 

.37 

.88 

.66 

.13 

.74 

.73 

.13 

.13 

3,000-3,999  

.69 

.61 

.06 

1.33 

.90 

.34 

.99 

.74 

.15 

.92 

.92 

.12 

.12 

4,000-4,999  

.83 

.78 

.04 

1.42 

1.11 

.25 

1.07 

.84 

.16 

1.01 

1.00 

.21 

.21 

5,000-5,999  

.80 

.75 

.03 

1.51 

1.22 

.23 

1.22 

1.01 

.13 

1.11 

1.10 

.21 

.21 

6,000-6,999  

.88 

.85 

.03 

1.73 

1.36 

.25 

1.41 

1.17 

.14 

1.19 

1.19 

.26 

.26 

7,000-7,999  

.94 

.90 

.02 

1.67 

1.48 

.14 

1.47 

1.30 

.11 

1.09 

1.08 

.33 

.33 

8,000-8,999  

.98 

.96 

.01 

1.71 

1.49 

.16 

1.44 

1.21 

.13 

1.25 

1.25 

.34 

.34 

9,000-9,999  

.93 

.90 

.02 

1.84 

1.64 

.14 

1.49 

1.28 

.13 

1.23 

1.22 

.34 

.34 

10,000-14,999  

.90 

.89 

.01 

1.90 

1.71 

.15 

1.75 

1.54 

.11 

1.12 

1.11 

.43 

.43 

15,000  AND  OVER— 

.90 

.88 

.01 

2.68 

2.46 

.17 

2.17 

1.92 

.12 

1.17 

1.16 

.60 

.57 

PERCENT  OF  HOUSEHOLDS  USING  IN  A  WEEK 


ALL  HOUSEHOLDS  

UNDER  1,000  

1,000-1,999  

2,000-2,999  

3,000-3,999  

4,000-4,999  

5,000-5,999  

6,000-6,999  

7,000-7,999  

8,000-8,999  

9,000-9,999  

10,000-14,999  

15,000  AND  OVER — 


90.3 

87.3 

3.5 

95.7 

92.8 

19.9 

87.4 

83.4 

13.1 

86.8 

86.5 

38.0 

37.7 

76.0 

64.3 

9.3 

84.4 

71.6 

31.1 

69.  1 

56.7 

17.1 

64.9 

63.8 

12.3 

12.3 

81.8 

75.0 

7.4 

89.4 

80.1 

28.1 

78.3 

69.7 

19.8 

73.7 

72.6 

18.7 

18.5 

86.3 

80.4 

6.2 

93.4 

87.5 

30.1 

80.3 

73.5 

15.8 

82.3 

82.2 

24.6 

24.6 

87.4 

83.5 

4.7 

95.5 

91.7 

24.3 

83.7 

79.6 

14.1 

84.2 

83.8 

22.8 

22.7 

93-1 

90.5 

3.5 

96.3 

93.7 

20.8 

84.3 

80.9 

12.5 

89.2 

89.0 

35.9 

35.2 

92.2 

89.9 

3.1 

96.6 

95.5 

18.8 

89.7 

87.1 

12.2 

90.5 

90.5 

35.2 

34.9 

93.6 

92.4 

2.1 

97.6 

96.9 

20.7 

93.7 

91.1 

13.3 

92.9 

92.5 

41.1 

40.8 

95.8 

94.3 

2.2 

97.4 

97.1 

13.7 

91.8 

90.1 

11.9 

90.1 

89.9 

49.5 

49.2 

94.7 

93.5 

1.1 

98.4 

97.7 

14.8 

94.3 

90.9 

11.3 

94.5 

94.5 

53.5 

53.4 

92.8 

92.4 

1.6 

99.6 

98.7 

10.8 

93.2 

91.0 

10.8 

93.0 

93.0 

52.5 

52.5 

93.5 

92.  9 

.6 

99.0 

98.7 

11.6 

94.9 

94.1 

8.8 

92.7 

92.3 

57.9 

57.9 

92.6 

90.8 

1.7 

99.9 

99.0 

12.2 

94.9 

91.0 

11.3 

87.9 

87.9 

64.2 

63.6 
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TABLE     3. — FOOD  GROUP  TOTALS 
— CONTINUED 


UNITED  STATES 


ALL  URBANIZATIONS 


JUICE  — VEGETABLE,  FRUIT 

DRIED  VEGETABLES, 

SOUP, 

OTHER 

NUTS, 

CONDIMENTS, 

(SINGLE  STRENGTH 

-'JIT  \i  \  -i  - 

FRUIT  * 

BEVERAGES  * 

MIXTURES  * 

LEAVENINGS  * 

MONEY  INCOME 

AFTER  TAXES 



IN  1964 

ALL 

HOME- 

ALL 

HOME- 

ALL 

1 

ALL 

ALL 

HOME- 

SOURC  ES 

BOUGHT 

PRODUCED 

SOURCES 

BOUGHT 

PRODUCED 

SOURCES 

1  BOUGHT 

SOURCES 

BOUGHT 

SOURCES  BOUGHT 

PRODUCED 

(1) 

( 15) 

( 15A) 

(15B) 

(16) 

(16A) 

(16B) 

(17) 

(17A) 

( 18) 

( 18A ) 

(19) 

( 19A  ) 

( 19B) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

3.97 

3.86 

.09 

.47 

.43 

.02 

»* 

** 

1.95 

1.93 

»* 

■»* 

** 

UNDER  1,000  

1.35 

1.26 

.08 

.61 

.46 

.06 

»* 

** 

.80 

.77 

** 

•  * 

1,000-1,999  

1 .  84 

1.65 

.16 

.67 

.60 

.03 

** 

*» 

.  89 

.  87 

*« 

** 

** 

2,000-2,999  

2.51 

2.35 

.11 

.77 

.70 

.02 

** 

*» 

1.35 

1.  33 

** 

** 

*» 

3,000-3,999  

2.  69 

2.  56 

.12 

.71 

.65 

.03 

** 

1.68 

1.  66 

** 

ti 

** 

4,000-4,999  

3.39 

3.26 

.13 

.61 

.59 

.01 

** 

2.09 

2.04 

** 

** 

** 

5,000-5,999  

3.95 

3.87 

.04 

.38 

.37 

.01 

»* 

*» 

2.21 

2.19 

»* 

** 

** 

6,000-6,999  

4.48 

4.31 

.12 

.41 

.38 

.03 

** 

** 

2.25 

2.23 

** 

** 

*  * 

7,000-7,999  

4.64 

4.58 

.04 

.25 

.24 

* 

** 

2.44 

2.42 

*» 

** 

8, 000-8,999  

5.  34 

5.21 

.12 

.26 

.24 

.01 

** 

2.44 

2.42 

*» 

*-& 

9,000-9,999  

5.  57 

5.55 

.01 

.31 

.29 

.01 

»» 

2.34 

2.32 

** 

»* 

10, 000-14, 999  

6.  52 

6.47 

.05 

.29 

.28 

* 

** 

** 

2.60 

2.58 

** 

** 

15,000  AND  OVER — 

7.  94 

7.91 

.02 

.25 

.23 

.01 

** 

** 

2.33 

2.33 

** 

»* 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.  56 

.  55 

.01 

.11 

.10 

* 

2.83 

2.79 

.  79 

.78 

.68 

.62 

.03 

UNDER  1,000  

.  22 

.20 

.01 

.12 

.09 

.01 

1.07 

1.05 

.30 

.29 

.35 

.26 

.03 

1,000-1,999  

.  27 

.23 

.03 

.15 

.13 

.01 

1.10 

1.08 

.34 

.  33 

.39 

.32 

.04 

2,000-2,999  

.  37 

.34 

.02 

.15 

.14 

1.78 

1.75 

.49 

.48 

.47 

.40 

.  03 

3,000-3,999  

.40 

.38 

.02 

.14 

.13 

.01 

2.01 

1.98 

.  64 

.63 

.61 

.54 

.  04 

4,000-4,999  

.50 

.48 

.02 

.  14 

.13 

* 

2.38 

2.34 

.80 

.79 

.67 

.60 

.04 

5,000-5,999  

.58 

.57 

.01 

.10 

.10 

■a- 

2.83 

2.77 

.85 

.84 

.70 

.65 

.03 

6,000-6,999  

.62 

.59 

.02 

.10 

.10 

.01 

3.19 

3.16 

.90 

.89 

.83 

.77 

.04 

7,000-7,999  

.64 

.63 

.01 

.07 

.07 

* 

3.53 

3.43 

1.05 

1.03 

.83 

.79 

.03 

8, 000-8, 999  

.77 

.75 

.02 

.07 

.07 

* 

3.52 

3.48 

1.01 

1.00 

.83 

.80 

.02 

9,000-9,999  

.78 

.78 

* 

.09 

.09 

* 

3.68 

3.60 

1.  03 

1.01 

.80 

.76 

.03 

10, 000-14, 999  

.  87 

.86 

.01 

.10 

.10 

* 

4.35 

4.31 

1.16 

1.15 

.87 

.84 

.02 

15,000  AND  OVER — 

1.10 

1.09 

• 

.09 

.09 

* 

6.38 

6.24 

1.01 

1.00 

.99 

.95 

.01 

PERCENT  OF  HOUSEHOLDS  USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

67.0 

65.  2 

2.6 

35.8 

34.2 

1.0 

98.8 

98.7 

75.  0 

74.  7 

84.8 

83.9 

6.5 

UNDER  1,000  

37.8 

34.  6 

3.0 

39.0 

32.2 

3.0 

95.7 

95.0 

49.8 

48.4 

66.9 

63.2 

6.8 

1,000-1,999  

45.1 

41.6 

4.4 

41.6 

37.5 

1.5 

97.0 

97.0 

52.7 

51.9 

74.5 

71.8 

10.  0 

2,000-2,999  

57.9 

54.  6 

3.3 

44.1 

40.9 

1.3 

98.9 

98.7 

66.9 

66.  5 

78.8 

76.7 

7.7 

3,000-3,999  

55.3 

53.  1 

3.1 

43.3 

41.7 

1.3 

99.4 

99.3 

72.6 

72.4 

82.5 

81.6 

7.3 

4,000-4,999  

62.5 

60.  4 

3.7 

42.8 

41.0 

.6 

98.4 

98.2 

76.7 

76.  0 

87.6 

87.0 

8.8 

5,000-5,999  

69.9 

68.8 

1.6 

32.5 

31.9 

1.0 

99.  1 

99.  1 

78.5 

78.2 

85.0 

84.4 

6.5 

6,000-6,999  

72.9 

70.8 

3.2 

35.9 

34.6 

1.6 

99.8 

99.8 

82.0 

81.9 

88.7 

88.3 

7.  1 

7,000-7,999  

75.9 

75.3 

1.2 

27.6 

27.2 

.4 

99.  1 

99.1 

84.0 

83.8 

89.3 

89.1 

5.6 

8,000-8,999  

77.7 

76.5 

3.2 

27.3 

26.8 

.6 

100.0 

100.0 

83.8 

83.8 

91.6 

91.3 

4.9 

9,000-9,999  

80.5 

80.  0 

.6 

34.8 

33.8 

.4 

99.7 

99.7 

82.9 

82.8 

91.1 

90.4 

4.  1 

10,000-14,999  

85.1 

84.4 

1.5 

30.8 

30.8 

.3 

99.6 

99.6 

85.6 

85.5 

92.9 

92.5 

4.2 

15,000  AND  OVER — 

39.7 

89.6 

1.0 

29.0 

28.9 

.7 

99.4 

99.4 

85.4 

85.4 

90.3 

90.3 

4.0 
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TABLE     4. — MILK,   CREAM,  CHEESE 


UNITED  STATES 


ALL  URBANIZATIONS 


FRESH  FLUID  MILK 

PROCESSED  MILK 

MONEY  INCOME 
AFTER  TAXES 
IN  1964 

TOTAL 

WHOLE 
* 

BUTTERMILK 

TOTAL 
(CALCIUM 
EQUIV. ) 

CANNED 

SKIM 
* 

CHOCO- 
LATE 

TOTAL 
* 

EVAPO- 
RATED 
* 

CON- 
DENSED 

ALL 

BOUGHT 

ALL 

BOUGHT 



ALL  BOUGHT 

(1) 

(2) 

<2A) 

(3) 

(3  A) 

(4)      1  (4A) 

(5) 

(6J  

(7) 

(8) 

(9) 

(10) 

QUAMTITY  PER  HOUSEHOLD  PER  WEEK   (QUARTS   IN  COLS.   2-6,   POUNDS  IN  COLS.  7-10) 


ALL  HOUSEHOLDS  

8.  90 

8.  30 

7.  93 

7.38 

.26 

.23 

.62 

.09 

3.13 

.82 

.62 

.03 

UNDER  1,000  

4.07 

2.80 

3.49 

2.40 

.39 

.26 

.14 

.04 

5.13 

.89 

.84 

.01 

1,000-1,999  

4.88 

3.78 

4.21 

3.18 

.40 

.36 

.24 

.04 

4.21 

.79 

.74 

.02 

2,000-2,999  

6.64 

5.71 

5.90 

5.02 

.38 

.36 

.34 

.03 

4.26 

1.04 

.95 

.03 

3,000-3,999  

8.02 

6.88 

7.26 

6.21 

.36 

.27 

.31 

.09 

3.96 

1.26 

1.02 

.02 

4,000-4,999  

8.81 

8.05 

8.07 

7.43 

.26 

.24 

.39 

.09 

3.48 

1.15 

.82 

.02 

5,000-5,999  

9.90 

9.42 

9.05 

8.61 

.19 

.17 

.56 

.10 

3.29 

.92 

.61 

.05 

6,000-6,999  

10.48 

10.12 

9.66 

9.32 

.17 

.  16 

.51 

.14 

2.55 

.63 

.48 

.02 

7,000-7,999  

11.05 

10.72 

9.92 

9.60 

.21 

.20 

.79 

.13 

2.15 

.54 

.35 

.01 

8,000-8,999  

10.52 

10.23 

9.20 

8.93 

.21 

.20 

1.04 

.07 

2.47 

.72 

.44 

.03 

9,000-9,999  

10.81 

10. 7C 

9.66 

9.55 

.20 

.20 

.85 

.10 

2.39 

.65 

.36 

.01 

10, 000-14, 999  

11.08 

10.85 

9.50 

9.28 

.19 

.18 

1.28 

.11 

2.05 

.62 

.36 

.04 

15,000  AND  OVER- 

11.67 

11.36 

9.55 

9.26 

.15 

.  13 

1.88 

.09 

2.01 

.39 

.23 

.02 

MONEY 

VALUE 

PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

2.09 

1.95 

1.87 

1.74 

.06 

.05 

.  14 

.02 

.24 

.17 

.10 

.01 

UNDER  1,000  

.99 

.68 

.86 

.59 

.08 

.05 

.03 

.01 

.27 

.17 

.15 

• 

1, 000-1,999  

1.19 

.93 

1.03 

.79 

.09 

.09 

.05 

.01 

.23 

.14 

.13 

.01 

2,000-2,999  

1.58 

1.36 

1.42 

1.21 

.08 

.06 

.07 

.01 

.27 

.19 

.16 

.01 

3, 000-3,999  

1.87 

1.60 

1.70 

1.45 

.07 

.06 

.07 

.02 

.31 

.25 

.17 

* 

4,000-4,999  

2.07 

1.89 

1.90 

1.74 

.06 

.05 

.09 

.02 

.32 

.25 

.  14 

* 

5, 000-5,999  

2.31 

2.20 

2.12 

2.01 

.04 

.04 

.13 

.03 

.26 

.19 

.10 

.01 

6,000-6,999  

2.46 

2.38 

2.28 

2.20 

.04 

.04 

.11 

.04 

.20 

.13 

.08 

.01 

7,000-7,999  

2.57 

2.50 

2.31 

2.24 

.05 

.04 

.18 

.03 

.20 

.12 

.06 

• 

8, 000-8,999  

2.40 

2.33 

2.12 

2.06 

.05 

.04 

.21 

.02 

.23 

.17 

.07 

.01 

9,000-9,999  

2.53 

2.50 

2.26 

2.23 

.05 

.05 

.20 

.02 

.24 

.15 

.06 

* 

10,000-14, 999  

2.63 

2.58 

2.27 

2.22 

.04 

.04 

.29 

.03 

.19 

.15 

.06 

.01 

15,000  AND  OVER — 

2.82 

2.75 

2.34 

2.27 

.03 

.03 

.42 

.03 

.17 

.09 

.04 

.01 

PERCENT  OF 

HOUSEHOLDS 

USING  IN 

A  WEEK 

ALL  HOUSEHOLDS  

94.2 

90.4 

88.4 

84.6 

13.3 

12.5 

11.8 

4.3 

39.3 

31.0 

27.1 

1.5 

UNDER  1,000  

76.1 

65.3 

67.7 

57.1 

16.3 

13.7 

4.7 

2.7 

54.0 

42.2 

41.4 

.8 

1,000-1,999  

87.9 

80.6 

78.8 

72.1 

19.6 

18.3 

7.5 

1.5 

45.9 

36.0 

33.8 

2.1 

2,000-2,999  

89.9 

83.8 

83.8 

77.0 

18.6 

17.2 

8.4 

1.5 

47.9 

39.8 

37.5 

1.9 

3,000-3,999  

91.8 

85.1 

87.8 

81.2 

15.5 

13.4 

7.2 

3.3 

44.5 

38.8 

34.6 

1.3 

4,000-4,999  

95.4 

91.1 

91.1 

87.2 

15.1 

14.6 

8.7 

4.8 

45.0 

38.5 

34.3 

1.5 

5,000-5,999  

96.8 

94.0 

92.3 

89.5 

11.3 

10.8 

11.3 

5.0 

40.  1 

30.5 

25.2 

1.8 

6,000-6,999  

97.1 

94.7 

93.5 

91.0 

10.7 

10.2 

10.4 

5.3 

35.0 

27.3 

24.5 

.9 

7,000-7,999  

98.4 

96.9 

93.5 

92.0 

12.1 

11.7 

13.  1 

6.5 

31.6 

23.5 

19.4 

1.1 

8,000-8,999  

97.4 

95.9 

90.0 

88.3 

11.8 

11.3 

15.1 

3.8 

36.6 

29.3 

23.4 

1.8 

9,000-9,999  

97.3 

97.  2 

91.6 

90.9 

11.5 

11.4 

16.5 

5.2 

32.6 

23.0 

17.5 

.9 

10, 000-14, 999  

98.3 

97.  1 

89.9 

88.7 

8.2 

8.0 

22.2 

5.6 

31.8 

23.5 

16.6 

2.2 

15,000  AND  OVER — 

97.7 

96.0 

91.6 

89.8 

8.4 

8.1 

27.3 

5.5 

32.3 

19.8 

16.8 

1.3 
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TABLE     4. — MILK,   CREAM,  CHEESE 
— CONTINUED 


UNITED  STATES 


ALL  URBANIZATIONS 


PROCESSED  MILK 
— CONTINUED 

CREAM 

MONEY  INCOME 

DRY 

TOTAL 

SWEET 

AFTER  TAXES 
IN  1964 

TOTAL 

NONFAT 

MIX- 
TURES 
* 

ALL 

BOUGHT 

LIGHT 

HEAVY 
* 

HALF-AND 
-HALF 
* 

SOUR 
* 

SUBSTI- 
TUTE 
+ 

(1) 

(11) 

1 12 ) 

(13)  | 

(14) 

(14A) 

(15) 

(16) 

(17) 

(18) 

(19) 

ALL  HOUSEHOLDS  

UNDER  1,000  

1,000-1,999  

2,000-2,999  

3,000-3,999  

4,000-4,999  

5,000-5,999  

6,000-6,999  

7,000-7,999  

8,000-8,999  

9,000-9,999  

10,000-14, 999  

15,000  AND  OVER — 


ALL  HOUSEHOLDS  

UNDER  1,000  

1,000-1,999  

2,000-2,999  

3,000-3,999  

4,000-4,999  

5,000-5,999  

6,000-6,999  

7,000-7,999  

8,000-8,999  

9,000-9,999  

10,000-14,999  

15,000  AND  OVER — 

ALL  HOUSEHOLDS  

UNDER  1,000  

1,000-1,999  


X , UUU-1| 111- 

2,000-2,999  

3,000-3,999  

4,000-4,999  

5,000-5,999  

6,000-6,999  

7,000-7,999  

o    nnn  o  ooo  


l , uuu     f , 111- 

8,000-8,999  

9,000-9,999  

10,000-14,999  — 

15,000  AND  OVER — 

*  TABLE  NOTES  ON  PAGE  196 


QUANTITY  PER  HOUSEHOLD  PER  WEEK   (POUNDS   IN  COLS.   11-13  AND   19,   QUARTS   IN  COLS.  14-18) 


.15 

.13 

.02 

.14 

.12 

.02 

.03 

.05 

.03 

.03 

.30 

.30 

• 

.06 

.02 

.02 

.01 

.01 

.01 

.01 

.23 

.23 

» 

.09 

.06 

.02 

.02 

.04 

.02 

.01 

.20 

.18 

.02 

.09 

.07 

.02 

.02 

.04 

.02 

.02 

.15 

.13 

.01 

.12 

.08 

.01 

.02 

.05 

.03 

.02 

.14 

.13 

.02 

.11 

.09 

.01 

.04 

.04 

.02 

.03 

.16 

.13 

.02 

.13 

.12 

.01 

.03 

.06 

.03 

.03 

.  13 

.12 

.02 

.13 

.13 

.02 

.04 

.05 

.04 

.04 

.  13 

.09 

.05 

.14 

.13 

.02 

.04 

.04 

.04 

.03 

.12 

.09 

.03 

.  17 

.16 

.02 

.04 

.06 

.05 

.04 

.15 

.10 

.05 

.18 

.18 

.02 

.04 

.06 

.06 

.05 

.09 

.07 

.02 

.21 

.20 

.02 

.06 

.07 

.06 

.05 

.14 

.08 

.07 

.26 

.26 

.03 

.04 

.11 

.09 

.02 

MONEY 

VALUE' PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

.07 

.05 

.02 

.16 

.15 

.02 

.04 

.04 

.03 

.03 

.10 

.10 

• 

.06 

.02 

.02 

.02 

.01 

.01 

.01 

.08 

.08 

* 

.10 

.07 

.02 

.02 

.02 

.02 

.02 

.07 

.06 

.01 

.10 

.08 

.02 

.02 

.03 

.02 

.02 

.06 

.05 

.01 

.13 

.09 

.01 

.03 

.03 

.  03 

.02 

.07 

.05 

.01 

.14 

.12 

.01 

.05 

.03 

.01 

.03 

.07 

.06 

.01 

.15 

.14 

.01 

.04 

.04 

.02 

.03 

.07 

.05 

.02 

.18 

.18 

.01 

.05 

.04 

.04 

.04 

.08 

.04 

.05 

.17 

.17 

.02 

.05 

.03 

.04 

.03 

.07 

.04 

.03 

.21 

.20 

.02 

.06 

.04 

.05 

.04 

.08 

.04 

.04 

.23 

.23 

.02 

.06 

.04 

.06 

.05 

.04 

.03 

.01 

.25 

.24 

.02 

.08 

.05 

.06 

.05 

.08 

.04 

.04 

.27 

.27 

.03 

.06 

.08 

.08 

.02 

PERCENT  OF  HOUSEHOLDS 

USING  IN 

A  WEEK 

13.8 

10.6 

3.7 

30.0 

29.0 

2.7 

7.7 

7.6 

8.3 

9.7 

20.9 

20.5 

.8 

9.0 

7.5 

1.1 

1.8 

2.6 

.9 

4.1 

16.5 

15.6 

1.6 

18.7 

17.0 

2.5 

2.6 

5.2 

3.9 

6.6 

16.8 

13.7 

3.4 

18.8 

17.6 

1.9 

3.5 

5.2 

2.9 

7.2 

11.9 

10.4 

2.0 

20.9 

19.1 

1.5 

5.1 

6.0 

4.5 

6.8 

12.5 

10.1 

3.1 

26.7 

25.2 

1.9 

7.4 

7.2 

4.3 

9.3 

15.3 

10.7 

5.2 

30.9 

30.2 

2.3 

8.0 

7.7 

6.6 

11.4 

12.1 

9.7 

3.4 

32.7 

32.0 

2.1 

9.5 

6.3 

9.7 

11.7 

11.0 

7.6 

3.9 

34.1 

33.3 

3.6 

9.7 

6.3 

11.4 

9.9 

14.4 

10.4 

4.5 

40.4 

39.9 

3.5 

12.1 

7.9 

13.4 

12.9 

16.1 

10.1 

7.0 

43.6 

43.5 

3.0 

12.8 

9.8 

15.9 

11.9 

11.3 

6.6 

5.1 

46.1 

45.4 

4.3 

12.5 

11.9 

16.0 

14.2 

15.0 

6.  1 

9.4 

45.4 

45.0 

6.8 

11.9 

15.4 

20.2 

10.0 
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TABLE     4. — MILK,    CREAM,  CHEESE 
— CONTINUED 


UNITED  STATES 


ALL  URBANIZATIONS 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 

(  1) 

FROZEN  MILK  DESSERT 

CHEESE 

TOTAL 
(20) 

ICE 

Cream 

(21  ) 

ICE 
MILK 

* 

(22) 

SHERBET 
(23) 

TOTAL 
(24) 

AMERICAN 

SWISS 
* 

(27) 

COTTAGE 
* 

(28) 

CREAM 
* 

(29) 

SPREADS, 
DIPS 

(30) 

HARD 
ITALIAN 

(31) 

OTHER 

+ 

(32) 

NATURAL! 

* 

(25)  ! 

PROCESS 

*  •  r«3 

(26) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK   (QUARTS   IN  COLS.   20-23,   POUNDS   IN  COLS.  24-32) 

ALL  HOUSEHOLD^  

1.36 

1.14 

.18 

.04 

1.16 

.25 

.22 

.05 

.48 

.05 

.04 

.01 

.05 

UNDER  1,000  

.51 

.43 

.08 

.01 

.57 

.10 

.15 

.01 

.23 

.04 

.02 

* 

.02 

1,000-1,999  

.70 

.56 

.13 

.01 

.65 

.13 

.14 

.02 

.30 

.02 

.02 

• 

.02 

2,000-2,999  

1.04 

.86 

.16 

.02 

.84 

.  17 

.21 

.03 

-34 

.03 

.03 

.01 

.02 

3, 000-3, 999  

1.08 

.90 

.16 

.02 

.88 

.22 

.22 

.02 

.31 

.04 

.03 

* 

.04 

4, 000-4, 999  

1.33 

1.10 

.19 

.04 

1.00 

.24 

.24 

.03 

.*hl 

.03 

.03 

.01 

.02 

5, 000-5, 999  

1.43 

1.19 

.21 

.03 

1.26 

.29 

.24 

.05 

.51 

.05 

.04 

.01 

.06 

6, 000-6, 999  

1  .60 

1.35 

.19 

.06 

1.40 

.30 

.23 

.07 

.60 

.07 

.06 

.01 

.06 

7,000-7,999  

1.61 

1.38 

.20 

.04 

1.39 

.30 

.24 

.06 

.58 

.07 

.05 

.03 

.07 

8,000-8,999  

1.69 

1.42 

.21 

.05 

1.51 

.34 

.24 

.07 

.65 

.07 

.05 

.02 

.08 

9,000-9,999  

1.70 

1.49 

.16 

.04 

1.47 

.28 

.29 

.08 

.61 

.07 

.06 

.02 

.06 

10,000-14,999  

1.91 

1.57 

.25 

.09 

1.51 

.29 

.28 

.08 

.63 

.08 

.06 

.01 

.07 

15,000  AND  OVER — 

2.  16 

1.74 

.24 

.  17 

1.63 

.28 

.22 

.11 

.70 

.14 

.05 

.01 

.13 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.51 

.44 

.06 

.02 

.62 

.17 

.14 

.04 

.15 

.03 

.03 

.01 

.05 

UNDER  1,000  

.  19 

.17 

.02 

* 

.30 

.06 

.11 

.01 

.07 

.02 

.01 

* 

.02 

1,000-1,999  

.24 

.20 

.03 

.01 

.34 

.09 

.09 

.01 

.09 

.01 

.01 

.01 

.02 

2,000-2,999  

.38 

.32 

.05 

.01 

.45 

.11 

.14 

.03 

.11 

.02 

.02 

.01 

.02 

3, 000-3, 999  

.37 

.32 

.05 

.01 

.48 

.15 

.14 

.02 

.10 

.02 

.02 

* 

.03 

4, 000-4, 999  

.49 

.41 

.06 

.01 

.52 

.16 

.15 

.03 

.12 

.02 

.02 

.01 

.02 

5,000-5,999  

.52 

.45 

.06 

.01 

.68 

.20 

.14 

.04 

.16 

.03 

.03 

.02 

.05 

6, 000-6, 999  

.60 

.51 

.07 

.03 

.73 

.20 

.14 

.06 

.  18 

.05 

.04 

.01 

.05 

7,000-7,999  

.63 

.55 

.07 

.01 

.74 

.19 

.14 

.06 

.18 

.05 

.04 

.03 

.06 

8,000-8,999  

.  68 

.58 

.07 

.02 

.81 

.23 

.14 

.06 

.20 

.04 

.04 

.02 

.07 

9,000-9,999  

.63 

.56 

.05 

.02 

.80 

.19 

.18 

.07 

.20 

.04 

.05 

.03 

.05 

10,000-14, 999  

.72 

.61 

.08 

.04 

.84 

.21 

.18 

.07 

.20 

.05 

.05 

.02 

.07 

15,000  AND  OVER — 

.93 

.77 

.08 

.08 

.96 

.20 

.14 

.10 

.21 

.10 

.05 

.01 

.14 

PERCENT  OF  HOUSEHOLDS 

USING  IN 

A  WEEK 

ALL  HOUSEHOLDS  

63.4 

54.9 

10.2 

3.6 

79.5 

32.6 

27.9 

8.9 

35.8 

11.0 

7.5 

5.0 

7.9 

UNDER  1,000  

37.9 

32.9 

4.4 

1.5 

48.7 

13.5 

17.0 

2.0 

16.7 

3.8 

4.0 

.5 

2.  8 

1,000-1,999  

42.6 

34.  5 

8.8 

1.8 

61.1 

21.9 

17.5 

3.2 

25.3 

5.3 

3.0 

1.6 

2.1 

2,000-2,999  

54.2 

45.  8 

9.5 

1.7 

72.3 

26.3 

23.6 

5.3 

29.4 

6.9 

4.7 

2.0 

4.0 

3, 000-3,999  

53.1 

44.  7 

9.0 

1.7 

73.5 

28.8 

27.0 

4.4 

25.9 

8.0 

4.8 

2.0 

4.8 

4, 000-4, 999  

62.6 

53.0 

11.2 

2.6 

74.7 

30.8 

28.5 

6.1 

31.0 

7.7 

6.1 

2.9 

4.  1 

5, 000-5, 999  

65.4 

57.0 

10.5 

2.2 

84.3 

36.3 

28.0 

8.4 

36.8 

11.0 

9.1 

5.5 

8.1 

6, 000-6, 999  

69.3 

59.6 

12.0 

4.1 

86.4 

35.9 

29.9 

10.6 

41.3 

15.1 

9.7 

6.0 

9.5 

7,000-7,999  

71.8 

63.4 

10.8 

4.  1 

86.3 

37.2 

31.0 

11.0 

41.0 

14.7 

9.4 

7.0 

10.4 

8,000-8,999  

77.7 

68.5 

12.6 

4.7 

88.7 

41.7 

29.5 

14.4 

44.5 

13.5 

10.6 

7.9 

12.4 

9,000-9,999  

74.6 

68.4 

7.9 

5.6 

91.4 

35.7 

37.7 

12.2 

48.3 

14.3 

10.8 

10.8 

10.6 

10,000-14,999  

77.3 

68.9 

12.0 

7.1 

92.1 

38.8 

38.7 

16.3 

46.3 

15.0 

10.0 

9.1 

12.0 

15,000  AND  OVER — 

80.2 

70.4 

12.6 

13.8 

93.9 

42.1 

30.7 

19.6 

47.1 

26.1 

10.2 

5.9 

21.8 
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TABLE     5. — FATS,  OILS 


UNITED  STATES 


ALL  URBANIZATIONS 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 

I  1  J 

TABLE  FATS 

SHORTENING 

SALAD, 
COOKING 
OILS 

1  Q  1 

SALAD  DRESSING 

TOTAL 
(  2 ) 

BUTTER 

MAR- 
GARINE 

(4) 

TOTAL 
(5) 

LARD 
* 

VEGE- 
TABLE 
* 

(7) 

TOTAL 
(  9 ) 

MAYON- 
NAISE 

(10) 

FRENCH 
+ 

(11) 

LOW 
CALORIE 

( 12  ) 

OTHER 
* 

(13) 

ALL 
(3) 

BOUGHT 
(3A) 

ALL 
(6) 

BOUGHT 
(6A) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

At  i     uni  ic  cuni  nc  

ALL  nUUbtnULUb  

1.21 

.42 

.39 

.80 

.60 

.26 

.19 

.34 

•  Jo 

.53 

.22 

.  08 

.02 

.21 

UNUtK    1 f  UUU  

•  70 

.21 

.14 

.49 

.79 

.63 

.40 

.16 

•  iU 

.20 

.11 

.01 

.00 

.  07 

i»  uuu  1 , yyy  

.  78 

.18 

.15 

.59 

.66 

.45 

.33 

.21 

•  £  z> 

.25 

.12 

.  02 

.01 

.  10 

"?    nnn    o  qqq 

1 .  06 

9Q 

■  ll  7 

.25 

.77 

.92 

.55 

.38 

.37 

m  CD 

.40 

•  15 

.  04 

.01 

.  20 

3 1  UUU- 3  t  7?V—  

1.13 

.30 

.26 

.83 

.90 

.49 

.39 

.41 

•  3  2 

.48 

.  24 

.  05 

.01 

•  20 

4,  uuu— 4,  yyy  

1 .  22 

■3  1 
•  Z>  1 

.29 

.91 

.78 

.32 

.23 

.46 

.33 

.55 

.  27 

.  07 

.01 

.20 

c    nnn    c  qqq 

1.32 

.45 

.44 

.87 

.57 

.18 

.15 

.39 

•  O  V 

.62 

.27 

.09 

.03 

.  24 

o»  uuu— Of  yyy  

1.37 

.50 

.49 

.87 

.53 

.15 

.12 

.37 

•  4 1 

.65 

.26 

.12 

.02 

.26 

7,000-7,999  

1.38 

.50 

.49 

.87 

.52 

.09 

.08 

.43 

.43 

.60 

.25 

.11 

.01 

.23 

8,000-8,999  

1.45 

.53 

.52 

.92 

.44 

.06 

.04 

.38 

.46 

.67 

.25 

.13 

.02 

.27 

9,000-9,999  

1 .  30 

.53 

.52 

.77 

.32 

.06 

.05 

.27 

.49 

.62 

.27 

.13 

rv  i 
.  U  i 

•  21 

10,000-14,999  

1 .  39 

.60 

.59 

.79 

.35 

.09 

.06 

.27 

.38 

.62 

.  23 

.12 

•  02 

.  24 

i  d    c\f\c\   Akin  nuco  

1 ->  »  UUU    AnlU  UVtK 

1 .  54 

.78 

.78 

.75 

.26 

.04 

.02 

.22 

A  C 

•  *o 

.78 

.33 

•  17 

.  04 

•  24 

MONEY 

VALUE  PER  HOUSEHOLD  PER  WEEK  (DOLLARS) 

ai  i     uni  ic  cuni  nc 

ALL  nUUotnULUo  

.  53 

.30 

.28 

.23 

.14 

.05 

.04 

.09 

l  "J 
m  LC. 

.19 

.  07 

.  05 

.01 

.  07 

UNUtK    1  f  UUU  

.  28 

.15 

.10 

.13 

.17 

.13 

.08 

.05 

•  06 

.06 

.  04 

.  01 

.  00 

.02 

if  uuu— if  yyy —  

.  30 

.13 

.10 

.16 

.15 

.09 

.07 

.06 

•  U  o 

.  08 

.  04 

.  01 

♦ 

.  03 

o    ftnn    O  QQQ   

/c  f  uuu  z  f  v  vy  

.  42 

•  Zl 

.18 

.21 

.21 

.11 

.08 

.10 

•  Uo 

.13 

.  05 

.  02 

* 

.  06 

3,  UUU  —  3,  7  77  

.  44 

.21 

.19 

.22 

.21 

.10 

.08 

.11 

•  1 U 

.16 

.  07 

.  02 

♦ 

.  06 

/.    nnn    /.    q  q  q  

H| UUU— 4, 757  — — 

.  48 

•  Z  z 

.21 

.25 

.19 

.07 

.05 

.12 

•  1  Z 

.19 

.  09 

.  04 

.01 

.06 

.56 

.32 

.31 

.24 

.14 

.04 

.03 

.10 

.21 

.08 

.05 

.01 

.08 

i.    r\nn  qqq 

Of  UUU     Of  7  7  7  

.61 

.36 

.35 

.25 

.13 

.03 

.02 

.10 

•  14 

.23 

.08 

.06 

.01 

.08 

7,000-7,999  

.61 

.36 

.35 

.25 

.13 

.02 

.02 

.11 

.14 

.22 

.07 

.06 

.01 

.08 

8,000-8,999  

.66 

.38 

.38 

.27 

.11 

.01 

.01 

.10 

•  16 

.25 

.08 

.07 

.01 

.09 

9,000-9,999  

.  62 

.38 

.38 

.24 

.09 

.01 

.01 

.07 

.17 

.  26 

.  09 

.08 

.01 

.  08 

10,000-14,999  

.  68 

.44 

.43 

.24 

.09 

.02 

.01 

.07 

.14 

.  25 

.  07 

.  08 

.01 

.  09 

1!>,UU0  AND  UVbR  

.  82 

.58 

.57 

.24 

.07 

.01 

..01 

.06 

•  1 5 

.34 

.  11 

.  10 

.02 

.  10 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

ALL  HUUobnULUo  

96. 1 

45.0 

43.2 

71.5 

47.7 

14.5 

10.5 

34.6 

43  •  4 

68.4 

32.  1 

21.5 

3.3 

31.0 

ii  Kin  cd    1  nnn 
UNUtK    1 , UUU  

87.5 

28.5 

21.0 

65.5 

53.1 

32.9 

21.2 

21.9 

Z 1  *  o 

35.1 

20.  2 

3.8 

.  0 

13.7 

i    nnn    i  qqq 

If UUU     ij 777  

91.0 

27.9 

23.8 

72.6 

50.8 

25.3 

17.8 

27.0 

Z  r  •  3 

42.3 

19.3 

6.4 

1.0 

18.7 

Z , UUU— Z , 999  

94.3 

37.4 

33.8 

72.0 

56.7 

29.1 

18.7 

29.2 

26  •  9 

56.2 

24.2 

12.0 

2.7 

25.8 

3,  UUU— 3,  999  — 

94.9 

35.7 

32.9 

72.0 

56.5 

25.5 

19.4 

33.7 

36  •  1 

65.  1 

33.5 

11.2 

2.1 

28.2 

4, 000—4, 999  

97.0 

37.1 

35.5 

77.0 

55.1 

17.7 

12.9 

38.9 

35  •  9 

70.2 

33.7 

17.4 

3.0 

29.5 

5, 000-5, 999  

97.5 

47.7 

46.7 

72.7 

46.0 

11.4 

9.  1 

36.2 

46.  6 

73.7 

33.7 

O  O  £. 
£.£.*  O 

4.  1 

35.4 

6, 000— 6 f 999  

98.0 

51.0 

50.1 

71.3 

47.3 

9.4 

7.5 

39.2 

47  •  3 

75.4 

33.4 

26.8 

3.4 

34.6 

"7   nnn  i  qqq  

1  f  UUU —  1  f  777 — 

97.8 

50.4 

49.5 

72.1 

46.9 

6.1 

5.3 

41.7 

cn  c 
Z>  U  .  P 

77.4 

36.2 

29.1 

3.6 

34.3 

8,000-8,999  

98.4 

52.7 

51.9 

72.0 

45.2 

4.9 

3.6 

41.3 

59.4 

80.8 

37.0 

32.5 

4. 1 

37.4 

9,000-9,999  

98.2 

53.3 

52.3 

71.9 

37.0 

4.8 

4.0 

32.8 

63.2 

80.4 

41.0 

33.2 

3.6 

35.0 

10,000-14,999  

98.1 

61.7 

61.2 

69.7 

39.9 

4.9 

3.2 

35.7 

58.7 

80.1 

36.9 

33.0 

5.6 

38.5 

15,000  AND  OVER — 

98.7 

61.9 

61.7 

64.0 

28.6 

4.0 

2.3 

25.5 

65.5 

85.9 

42.9 

40.9 

8.4 

40.1 
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TABLE     6. — FLOUR,  CEREAL 


UNITED  STATES 


ALL  URBANIZATIONS 


FLOUR 

PREPARED  FLOUR  MIX 

MONEY  INCOME 

I 

BISCUIT, 

1 

AFTER  TAXES 

TOTAL 

I  WHITE 

OTHER 

TOTAL 

PANCAKE 

ROLL,  ! 

CAKE 

PIE 

COOKIE 

OTHER 

IN  1964 

* 

MUFFIN  j 
* 

* 

* 

* 

(1) 

I  X  J 

19  1 

1      1  3  / 

(4) 

(5) 

(6) 

(7) 

(8) 

(9) 

1 1  n  1 
l  XU  J 

fill 

I  X  X  J 

QUANTITY  PER 

HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  nUUotnULUo 

1     C  A 

.01 

.48 

.12 

.05 

.29 

.01 

n  i 
•  u  1 

iiMnPD    i  nnn 

9  9Q 
A  •  A  7 

9    9  Q 
Z0Z0 

.01 

.14 

.03 

* 

.11 

• 

nn 

nn 

i    nnn   i    qqq  — 

9  99 
A  *  A  A 

9  9  n 

.02 

.22 

.05 

.03 

.13 

• 

nn 
.  Uu 

Af  UUU      tj  77  7 

9  "37 

.03 

.36 

.11 

.02 

.22 

* 

OjUUU    :5j  7  77 

9  on 

A  •  AU 

9     1  Q 

.01 

.42 

.12 

.03 

.26 

* 

n  i 
.  u  1 

nn 
.  uu 

a  nnn  a  qqq 

t-j  UUU    *frf 777 

1  •  00 

1  Q7 
1  0  O  f 

.01 

.49 

.12 

.03 

.33 

.01 

n  i 
•  U  1 

nn 
.  uu 

5,000-5,999  

1-35 

1.34 

.01 

.57 

.16 

.05 

.34 

.01 

.01 

.01 

6,000-6,999  

1.37 

1.35 

.02 

.58 

.13 

.06 

.37 

* 

.01 

.00 

7,000-7,999  

1-32 

1.32 

* 

.58 

.16 

.05 

.34 

.01 

.02 

* 

8,000-8,999  

1-22 

1.22 

* 

.57 

.14 

.06 

.35 

.01 

.02 

.00 

o  nnn  q  qqq 

7f UUU  7J777 

•  OJ 

n  9 

.01 

.60 

.12 

.06 

.37 

.01 

n  a 

.  UH 

in   nnn  i  /.  qqq—.. 

Q.'X 
•  OD 

fi  9 

.01 

.59 

.15 

.06 

.35 

.01 

n  9 

•  U  A 

nn 
.  uu 

i  c   nnn   a  mh  nuco  

lJT  UUU    AINU  Uvtrs  

*  fU 

7  n 
.  r  u 

.00 

.70 

.18 

.09 

.34 

.02 

n7 
.  u  r 

nn 
.  uu 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ai  i    uni i c puni  n^ 

ALL  nUUjCriULUj 

1  A 

1  A 
•  lO 

* 

.14 

.03 

.01 

.10 

* 

n  i 
•  u  X 

UINULK  IfUUU 

•  £  -> 

9  A 
.  A*f 

* 

.04 

.01 

* 

.04 

* 

nn 
.  uu 

nn 
.  uu 

i    nnn  i  qqq 

XjUUU  l|777 

9  9 
•  A  A 

9  9 
•  A  A 

* 

.06 

.01 

.01 

.04 

* 

nn 
.  uu 

LfUUU  At777 

9A 

9  A 
•  At- 

* 

.10 

.02 

.01 

.07 

^  nnn  ~x  qqq 

JjUUU  .9»777 

9^ 

9  "3 

* 

.12 

.02 

.01 

.09 

* 

nn 
.  uu 

a   nnn   /.  qqq 

9n 

9  n 
.  AU 

* 

.15 

.03 

.01 

.11 

* 

nn 

5,000-5,999  

.14 

.14 

* 

.16 

.03 

.01 

.11 

* 

* 

* 

6,000-6,999  

.15 

.14 

.17 

.03 

.01 

.12 

* 

* 

.00 

7,000-7,999  

.14 

.14 

* 

.18 

.03 

.01 

.11 

* 

•  01 

* 

8,000-8,999  

.13 

.13 

* 

.17 

.03 

.01 

.11 

* 

.01 

.00 

q    r\r\f\    q  oqq 

no 
.  U7 

•  09 

* 

.20 

.02 

.02 

.14 

* 

•  02 

1  n    nnn  i  /.  qqq  

lUjUUl)      1H»  7  77  

no 

.  L/7 

* 

.18 

.03 

.02 

.12 

* 

n  i 
•  UX 

nn 
.  UU 

i  <^   nnn   AMn  n\/PD  

Ijj  UUU    AlMU    UVt  K  

no 
•  Uo 

n  0 

.00 

.22 

.04 

.02 

.12 

.01 

0  U  D 

nn 
.  UU 

PERCENT  OF  HOUSEHOLDS 

USING  IN 

A  WEEK 

ALL  nUUoCnULUo 

a  a  c; 
00.9 

AA  9 
DO  .  A 

1.0 

35.3 

14.3 

5.3 

21.2 

1.1 

i  *a 

1  .  D 

.  X 

iiMnpp   1  nnn 

UIMUCK     1  jUUU 

AA  A 

A  ■a,  7 

.9 

12.7 

3.8 

.6 

9.1 

.4 

n 

.  U 

n 
.  u 

if  UUU  X»777 

ac;  n 
op  .  u 

1.4 

17.5 

5.5 

3.3 

9.6 

.6 

1 

.  X 

n 
.  u 

t jUUU  Af777 

A  Q  Q 

OO  .  7 

AG  A 

00.0 

1.9 

25.4 

11.6 

3.0 

15.3 

.5 

.  A 

0 

.  A 

3»  UUU      5|  7  77 

71  7 
(1  •  l 

71  A 

.8 

31.2 

12.6 

3.8 

19.7 

.6 

c 
.  O 

n 
.  u 

a  nnn  a  qqq 

7n  a 
1  u  *  0 

7n  ^ 

f  U  .  D 

.8 

36.3 

13.2 

3.5 

23.5 

1.1 

i  n 
X  .  U 

n 
.  u 

r - nnn  r  _ qqq 

-J  f  UUU  JJ777 

a  a  n 

OO  0  u 

.9 

38.9 

16.8 

5.3 

23.9 

1.0 

l  n 
x  .  u 

9 

.  A 

6,000-6,999  

65.2 

65.0 

1.3 

41.8 

15.5 

6.8 

27.2 

.7 

1.2 

.0 

7,000-7,999  

69.0 

68.8 

.2 

42.4 

20.3 

5.9 

24.6 

1.8 

2.3 

.2 

8,000-8,999  

68.6 

68.  1 

.6 

42.4 

17.5 

8.3 

25.0 

1.2 

1.7 

.0 

9,000-9,999  

65.6 

65.3 

1.5 

43.7 

15.2 

8.1 

26.5 

1.4 

3.2 

.3 

10,000-14,999  

63.5 

63.  1 

1.1 

45.6 

18.5 

8.1 

24.8 

1.4 

2.0 

.0 

15,000  AND  OVER — 

60.9 

60.9 

.0 

47.9 

21.1 

8.9 

22.4 

3.6 

4.8 

.0 
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TABLE     6. — FLOUR,  CEREAL 
— CONTINUED 


UNITED  STATES 


ALL  URBANIZATIONS 


MONEY  INCOME 
AFTFR  TAXFS 
IN  1964 

(  1  ) 

I  X  J 

BREAKFAST  CEREAL 

TOTAL 
i  x  1. 1 

HOT 

COLD 
* 

TOTAL 
( 13 ) 

OAT 
(14) 

WHEAT 
(15) 

OTHER 
* 

(16) 

TOTAL 
(17) 

CORN 
(18) 

WHEAT 
(19) 

RICE 
(  20 ) 

OAT 
(  21 ) 

OTHER 
(22) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

Al  1     HDIISFHni  ns  

hl  L    nuuocnuLU j 

1 .  06 

.28 

.20 

.08 

* 

.79 

.27 

.22 

.11 

.13 

.03 

UNDFR    1 . 000  

.  67 

.35 

.25 

.10 

* 

.32 

.16 

.07 

.03 

.04 

.01 

1 • 000—1 . 999  

•  78 

.31 

.  25 

.07 

.00 

.47 

.21 

.16 

.05 

.03 

.01 

2 . 000-2. 999  

.  87 

.33 

.26 

.07 

* 

.54 

.22 

.15 

.05 

.08 

.02 

-x  .  000— 3. 999  

1.02 

.32 

.  23 

.08 

-5 

.71 

.28 

.18 

.06 

.10 

.03 

4 »  000-4 »  999  

1 .  09 

.34 

.  24 

.10 

.01 

.75 

.26 

.22 

.09 

.11 

.03 

5 . 000— 5. 999  

-J  y  \J\J  \J      —/J   J  J  J 

1.15 

.28 

.19 

.09 

* 

.87 

.30 

.23 

.11 

.14 

.03 

A- nnn-A. qqq  

O  J  UUU     O  f  77  7 

1.25 

.26 

.18 

.08 

* 

.99 

.33 

.27 

.  14 

.  16 

.  05 

7,000-7,999  

1.21 

.  24 

•  1 8 

.07 

• 

.97 

.31 

.26 

.13 

.  19 

.  04 

8,000-8,999  

1.26 

.23 

.17 

.07 

• 

1.03 

.31 

.25 

.16 

.22 

.  04 

9,000-9,999  

Lm  C.C. 

.24 

.18 

.06 

* 

.98 

.32 

.28 

.  14 

.  17 

.  05 

10,000-14,999  

1  21 

X  .  C  X 

.23 

.14 

.09 

• 

.98 

.28 

.27 

.18 

.  19 

.  04 

15.000    AND  nVFR  

1.15 

.18 

.11 

.06 

* 

.97 

.29 

.27 

.17 

.18 

.03 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.  44 

.06 

.04 

.02 

* 

.38 

.12 

.10 

.06 

.07 

.02 

UNDER  1,000  

21 

.07 

.05 

.03 

* 

.14 

.05 

.03 

.02 

.02 

.01 

1,000—1,999  

•  29 

.07 

.05 

.02 

.00 

.22 

.09 

.07 

.03 

.  02 

.01 

2 . 000—2. 999  

•  32 

.08 

.06 

.02 

* 

.25 

.09 

.06 

.03 

.04 

.02 

t»_  000—3.  999  

4.0 

.07 

.05 

.02 

* 

.33 

.12 

.08 

.04 

.05 

.01 

4. 000— 4. 999  

. 

.08 

.05 

.03 

• 

.36 

.12 

.10 

.05 

.06 

.02 

S  .  f)0fl—  S.  QQQ  

J  }  UUU     -J  y  J  J  J 

.48 

.06 

.04 

.02 

• 

.42 

.13 

.10 

.06 

.08 

.02 

a. nnn— A- qqq  

.54 

.  06 

.04 

.02 

.48 

.15 

.12 

.08 

.09 

.  03 

7,000-7,999  

.52 

.06 

.04 

.02 

* 

.47 

.14 

.12 

.07 

.  10 

.  02 

8,000-8,999  

.57 

.05 

.03 

.02 

* 

.51 

.15 

.12 

.09 

.11 

.03 

9,000-9,999  

.  54 

.06 

.04 

.02 

* 

.48 

.15 

.12 

.  09 

.  09 

.  02 

10,000-14,999  

.05 

.03 

.02 

* 

.49 

.13 

.12 

.  10 

.11 

.  02 

IS. 000   AND   nVFR — 

.04 

.02 

.02 

* 

.50 

.13 

.13 

.11 

.10 

.  02 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

Al  1    HDIISFHni  ns 

m  o 
o  x  .  u 

31.9 

25.0 

11.7 

.5 

73.1 

39.6 

32.1 

21.4 

20.4 

5.8 

UNDFR    1 . 000  

AS  £l 

38.  6 

32.6 

10.3 

.7 

45.7 

23.4 

15.0 

8.9 

6.2 

1.8 

1  . 000— 1 . QQQ  

1  D  •  O 

37.4 

30.6 

11.7 

.0 

57.6 

28.9 

22.6 

12.8 

5.5 

3.  1 

2 . 000—2. 999  

C—  y  \J  \J  \J      C—  y  7  7  7 

76  .  5 

36.3 

30.9 

11.7 

.6 

64.0 

33.2 

26.0 

14.2 

12.0 

3.7 

3. 000—3. 999  

77.4 

33.7 

27.3 

12.3 

.6 

69.2 

37.0 

25.7 

14.9 

16.6 

4.5 

4. 000— 4. 999  

J  W  V  V      ~  J  7  7  7 

81.1 

35.5 

27.3 

12.9 

.9 

73.1 

38.6 

30.1 

17.8 

18.2 

6.1 

5,000—5,999  

82.4 

31.9 

24.5 

12.5 

.5 

76.4 

44.0 

32.1 

21.8 

24.0 

6.6 

6, 000-6, 999  

85.6 

30.1 

23.0 

12.5 

.5 

80.9 

45.2 

37.6 

25.6 

25.9 

7.5 

7,000-7,999  

83.0 

27.3 

21.9 

9.6 

.7 

78.3 

41.7 

36.7 

24.1 

26.3 

6.0 

8,000-8,999  

87.1 

27.1 

19.5 

12.3 

.3 

82.9 

46.8 

37.5 

29.3 

28.6 

7.8 

9,000-9,999  

90.5 

33.0 

25.6 

10.2 

.7 

85.8 

46.9 

41.0 

28.7 

31.8 

7.3 

10,000-14,999  

86.8 

28.4 

21.0 

11.8 

.2 

82.7 

44.7 

42.4 

32.1 

28.6 

7.6 

15,000  AND  OVER — 

85.8 

23.2 

17.1 

10.5 

.6 

82.2 

51.5 

49.0 

32.0 

27.4 

8.2 

*  TABLE  NOTES  ON  PAGE  196  SPRING  1965 


17 


TABLE     6. — FLOUR,  CEREAL 
— CONTINUED 


UNITED  STATES 


ALL  URBANIZATIONS 


MONEY  INCOME 
AFTER  TAXES 

<1) 

OTHER  CEREAL,  PASTES 

TOTAL 
(23) 

RICE 
(24) 

C0RNMEAL,  GRITS 

HOMINY 
(BIG) 

(28) 

MACA- 
RONI, 
OTHER 
PASTES 

* 

(29) 

POPCORN 
* 

(30) 

CORN- 
STARCH, 
OTHER 
* 

(31) 

TOTAL 
(25) 

MEAL 

GRITS 
(27) 

ALL 
(26) 

BOUGHT 
(26A) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

ai  i     uni  ic  cum  r\c 

ALL  HUUbbnULUo  

1.58 

.44 

.61 

.50 

.46 

.11 

.02 

.42 

.08 

.01 

UNUbK    1»UUU  •  

2.21 

.59 

1.43 

1.28 

1.09 

.16 

.01 

.14 

.03 

• 

i ,  out)  l ,  yyy 

2.11 

.57 

1.22 

1.04 

.90 

.  19 

.02 

.25 

.04 

* 

2,uuu-2, yyy  

2.  25 

.  64 

1.15 

.86 

.76 

.29 

.02 

.38 

.05 

* 

3, uuu— 3, yyy  

2.  24 

.70 

1.03 

.79 

.74 

.24 

.04 

.40 

.07 

• 

4, uuu  4»yyy 

1.  78 

.47 

.71 

.58 

.58 

.13 

.02 

.47 

.  10 

.01 

3 ,  uuu  o ,  yy y 

1.51 

.45 

.41 

.34 

.32 

.07 

.03 

.52 

.09 

.01 

o, uuu— o, yyy  

1.44 

.44 

.33 

.26 

.26 

.07 

.03 

.55 

.09 

.01 

*7    Ann    "7  ooo 

i , uuu— i , yyy  

1.23 

.26 

.35 

.30 

.29 

.05 

.02 

.48 

.11 

.01 

8,000-8,999  

1.  16 

.29 

.31 

.25 

.25 

.06 

.02 

.43 

.08 

.02 

9,000-9,999  

1.00 

.22 

.19 

.16 

.16 

.03 

.02 

.45 

.11 

.01 

10,000-14,999  

1.07 

.28 

.  22 

.18 

.18 

.04 

.01 

.46 

.  10 

.01 

15,000  AND  OVER — 

.96 

.30 

.  14 

.13 

.12 

.01 

.01 

.40 

.09 

.01 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ai  i     uni  ic  cum  r*c 

.29 

.09 

.06 

.05 

.04 

.01 

» 

.11 

.02 

* 

IIMnCD      1  AAA 

U  fVUbK    I  j  UUU 

.  29 

.10 

.14 

.12 

.10 

.02 

* 

.04 

.01 

2 

1 1 uuu  i j  yyy 

.29 

.10 

.12 

.10 

.08 

.02 

* 

.06 

.01 

* 

O      AAA     *5  OQQ 

.  33 

.11 

.11 

.08 

.07 

.02 

* 

.09 

.01 

* 

"3      AAA     "3  QQO 

o j uuu— yyy  

.  35 

.12 

.10 

.08 

.07 

.03 

* 

.11 

.02 

* 

4»  uuu— h-j  y  vy  

.32 

.10 

.08 

.06 

.06 

.02 

* 

.12 

.03 

* 

CZ      AAA     R  QQQ 

o » uuu     j yyy 

.30 

.10 

.04 

.03 

.03 

.01 

* 

.13 

.02 

• 

/■       AAA  OQQ 

.31 

.10 

.04 

.03 

.03 

.01 

* 

.14 

.02 

* 

"7    AAA    7  QQQ 

.29 

.08 

.04 

.03 

.03 

.01 

* 

.13 

.04 

* 

8,000-8,999  

.26 

.08 

.04 

.03 

.03 

.01 

* 

.11 

.02 

.01 

9,000-9,999  

.25 

.07 

.02 

.02 

.02 

* 

» 

.13 

.03 

• 

10,000-14, 999  

.  27 

.  09 

.02 

.02 

.02 

.01 

.12 

.03 

* 

15,000  AND  OVER — 

.  24 

.09 

.01 

.01 

.01 

* 

• 

.11 

.03 

* 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

ai  i     unnccunt  nc 

69.9 

31.4 

25.9 

23.1 

21.9 

8.1 

1.8 

39.7 

11.9 

3.6 

HMnrD      1  AAA 

68.7 

39.  5 

44.8 

42.  1 

35.5 

10.8 

1.2 

19.9 

5.2 

1.8 

^       AAA      1  OQQ 

1 1  uuu  i » yyy 

64.4 

32.  8 

38.9 

35.1 

31.7 

13.1 

1.5 

26.4 

4.7 

1.7 

1      AAA     O  QQQ 

69.5 

33.  9 

35.1 

31.0 

28.3 

12.0 

1.3 

34.2 

8.3 

3.6 

*2      AAA     1  QOO 

73.6 

34.  8 

38.5 

34.4 

32.2 

14.4 

2.9 

39.2 

10.  7 

3.6 

*f  j  uuu— yyy  

72.1 

30.  7 

31.5 

28.1 

27.6 

9.8 

1.7 

40.4 

12.9 

3.5 

D»uuu  D»yyy 

72.3 

30.  8 

21.0 

18.5 

18.3 

6.8 

2.5 

45.8 

13.1 

4.4 

6, UUO— 6, 999  

72.1 

31.2 

18.3 

17.0 

16.9 

5.0 

1.5 

48.4 

13.5 

3.9 

7»  UUU— I j 999  

70.7 

28.0 

20.3 

17.8 

17.3 

5.1 

2.0 

43.4 

15.5 

4.6 

O  »  UUU     Ot 777 

71.1 

31.0 

19.5 

17.4 

17.3 

7.0 

2.4 

43.9 

14.2 

4.8 

9,000-9,999  

72.2 

28.7 

17.3 

15.2 

14.8 

4.9 

1.8 

43.9 

17.4 

3.9 

10,000-14, 999  

69.4 

31.4 

15.8 

13.0 

13.0 

5.3 

1.0 

43.8 

16.3 

4.8 

15,000  AND  OVER — 

68.6 

35.6 

12.3 

10.4 

10.3 

1.9 

.6 

42.8 

15.0 

4.0 
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TABLE     7. — BAKERY  PRODUCTS 


UNITED  STATES 


ALL  URBANIZATIONS 


BREAD 

OTHER  BAKERY  PRODUCTS 

MONEY  INCOME 

CRACK- 

MUFFINS, 

COFFEE 

AFTFR  TAXF"; 

TOTA  L 

WHI TE 

WHOLE- 

OTHER 

TOTAL 

ERS 

ROLLS 

BIS- 

CAKE 

PIE 

r  nnK  t  f  ^ 

CAKE 

DDI  If^H— 

IN  1964 

WHEAT 

* 

* 

* 

CUITS 

+ 

* 

* 

* 

NUTS 

(  1 ) 

(2) 

(3) 

(4) 

(5) 

(6) 

(7) 

(8) 

(9) 

(  10) 

(11) 

(12) 

(13) 

(14) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

4.36 

3.87 

.18 

.31 

3.28 

.51 

.34 

.26 

.47 

.33 

.89 

.31 

.18 

i  i »i r\ r n     l     *"\  rv  <■■» 

UNDbK  lfUOO  

2.59 

2.42 

.06 

.10 

1.64 

.27 

.06 

.20 

.28 

.16 

.45 

.08 

.  14 

i « uuu— l f  yyy  

2.52 

2.25 

.  14 

.13 

1.71 

.27 

.10 

.15 

.37 

.15 

.43 

.18 

.06 

Ann     "7      Q  Q  Q 

3.72 

3.43 

.14 

.15 

2.50 

.46 

.21 

.29 

.34 

.25 

.59 

.24 

.13 

"5    f\r\r\    *■»  c\c\t-\ 

4.29 

4.00 

.10 

.20 

2.78 

.46 

.22 

.34 

.36 

.31 

.78 

.19 

.13 

/.     r\r\  r\     /.  r\r\r\ 

*t  j  uuu— Hi  yvv  

4.68 

4.22 

.  20 

.26 

3.18 

.55 

.30 

.35 

.38 

.30 

.90 

.22 

.16 

Dj uuu— d j yyy  

4.82 

4.  30 

.19 

.33 

3.41 

.52 

.38 

.26 

.  46 

•  32 

•  93 

•  32 

•  c  X 

6,  000— 6 1 999  

5.  16 

4.64 

.17 

.35 

3.80 

.57 

.36 

.26 

.48 

.36 

1.12 

.39 

.25 

7,000-7,999  

5.31 

4.  69 

.  24 

.39 

4.01 

.61 

.43 

.21 

•  56 

.  46 

1.09 

.  44 

m  £.\J 

8,000-8,999  

5.05 

4.45 

.28 

.32 

4.25 

.56 

.58 

.28 

.59 

.47 

1.18 

.33 

.23 

9,000-9,999  

4.95 

4.16 

.26 

.53 

4.02 

.57 

.46 

.24 

.62 

.40 

1.15 

.37 

.21 

10,000-14,999  

4.60 

3.89 

.21 

.50 

4.40 

.60 

.53 

.20 

.71 

.43 

1.18 

.51 

.23 

ID, UUU   ANU  UVbK  

4.69 

3.79 

.26 

.64 

5.00 

.84 

.80 

.33 

.59 

.41 

1.26 

.56 

.20 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK   ( DOLLARS ) 

a  i  ■     uni  ic  cuni  r»  c 

ALL  HUUobHULUo  

.95 

.80 

.05 

.09 

1.39 

.20 

.14 

.06 

.22 

.12 

.38 

.15 

.11 

UNUbK  1,UUU  

.55 

.50 

.02 

.03 

.62 

.09 

.02 

.04 

.13 

.07 

.17 

.03 

.08 

l      (~\  f-\  f~\     i      n  n  n 

.54 

.46 

.04 

.04 

.65 

.09 

.04 

.03 

.15 

.05 

.17 

.08 

.04 

2, 000-2, 999  

.77 

.69 

.03 

.05 

.95 

.16 

.08 

.06 

.15 

.09 

.24 

.10 

.07 

3,000-3,999  

.90 

.81 

.03 

.06 

1.05 

.17 

.08 

.07 

.17 

.11 

.31 

.09 

.07 

4, 000— 4, 999  

.99 

.87 

.05 

.08 

1.26 

.20 

.12 

.07 

.18 

.11 

.37 

.11 

.10 

5, 000-5, 999  

X  .  UJ 

ft  Q 

•  O  7 

.05 

.10 

1.39 

.19 

.15 

.06 

i  i 

.XX 

•  O  " 

1  A 

•  X  X 

6, 000-6, 999  

1.12 

.96 

.04 

.11 

1.62 

.22 

.16 

.06 

.22 

.14 

.48 

.19 

.  14 

7,000-7,999  

1 . 13 

.96 

.06 

.12 

1.77 

.25 

.17 

.05 

.30 

•  18 

•  48 

.21 

.12 

8,000-8,999  

1.07 

.90 

.07 

.10 

1.83 

.23 

.23 

.07 

.27 

.18 

.53 

.17 

.15 

9,000-9,999  

1.13 

.90 

.07 

.16 

1.87 

.25 

.21 

.05 

.29 

.17 

.52 

.23 

.13 

10,000-14,999  

1.06 

.85 

.06 

.15 

2.03 

.26 

.21 

.06 

.35 

.17 

.53 

.27 

.16 

13, UUU    ANU  UVbK  

1.08 

.81 

.07 

.21 

2.48 

.39 

.32 

.10 

.33 

.15 

.61 

.40 

.15 

PERCENT  OF  HOUSEHOLDS 

USING   IN  A  WEEK 

ALL  HOUSEHOLDS  

97.6 

91.1 

11.3 

23.2 

91.1 

60.8 

29.4 

18.1 

25.8 

18.3 

60.8 

24.1 

19.9 

UNDER  1,000  

90.9 

83.2 

5.5 

8.5 

77.3 

40.2 

7.1 

11.9 

19.0 

10.7 

39.2 

7.6 

14.  5 

1 , 000-1, 999  

93.7 

83.9 

9.8 

12.7 

76.8 

44.7 

11.8 

10.2 

19.7 

10.0 

42.7 

14.8 

10.0 

2, 000-2, 999  

96.6 

87.7 

11.3 

14.0 

86.2 

55.4 

21.  1 

16.1 

21.6 

13.9 

50.0 

18.7 

15.0 

3 , 000— 3, 999  

97.8 

93.4 

8.1 

14.6 

89.5 

57.5 

18.  1 

17.3 

22.0 

16.1 

57.5 

17.6 

15.2 

4, 000-4, 999  

98.1 

91.7 

11.2 

18.2 

93.0 

61.8 

25.4 

19.3 

24.3 

17.2 

60.8 

18.7 

19.  1 

c     f\ r\  r\     c     /-\  /-\ 

98.1 

92.3 

10.5 

23.7 

93.0 

63.7 

31.1 

19.8 

25.5 

17.3 

61.5 

25.0 

19.5 

e     r\r\  r\    t     r\  o  f\ 

6f UUU— 6  y 999  

99.0 

93.8 

11.0 

26.0 

94.2 

65.5 

31.8 

20.0 

25.2 

19.5 

67.9 

28.0 

23.6 

~I     flOft     ~7  QOO 

1  t  UUU-  I  9   

99.6 

94.8 

10.5 

28.3 

96.6 

66.2 

35.6 

18.8 

30.1 

23.4 

69.4 

29.7 

24.0 

8,000-8,999  

99.3 

93.8 

13.2 

28.4 

96.7 

68.7 

48.5 

22.9 

29.8 

26.0 

67.4 

30.2 

25.3 

9,000-9,999  

98.9 

92.4 

14.0 

34.7 

96.4 

71.2 

40.2 

19.2 

32.7 

21.5 

74.1 

30.4 

26.3 

10,000-14, 999  

98.9 

93.  1 

15.6 

37.8 

97.4 

68.8 

43.0 

18.7 

34.6 

25.7 

74.3 

38.8 

27.0 

15,000  AND  OVER — 

99.3 

93.8 

16.4 

43.9 

97.8 

75.2 

56.6 

22.1 

35.4 

23.8 

74.7 

37.4 

25.9 
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TABLE     8. — MEAT 


UNITED  STATES 


ALL  URBANIZATIONS 


BEEF 


STEAK 


MONEY  INCOME 

TOTAL 

ROUND 

PORTERHOUSE 

OTHER  

Ar 1 bK    1  AX to 

TOTAL 

SIRLOIN 

* 

IN   1964  'r 

ALL 

,„  .   ... 

BOUGHT 

ALL 

BOUGHT 

ALL 

BOUGHT 

ALL 

BOUGHT 

ALL 

BOUGHT 

ALL 

BOUGH! 

(1) 

 !_ 

(2) 

(2A) 

(3) 

(3A) 

(4) 

(4A) 

(5) 

(5A) 

(6) 

(6A) 

(7) 

(7A) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

5.43 

4.99 

2.23 

2.06 

.73 

.66 

.43 

.39 

.41 

.36 

.67 

.65 

UNDER  1,000  

2.34 

1.88 

.78 

.64 

.39 

.32 

.06 

.03 

.10 

.08 

.22 

.21 

1,000-1,999  

2.73 

2.38 

.  90 

.76 

.35 

.29 

.10 

.09 

.13 

.10 

.33 

.29 

2,000-2,999  

3.67 

3.08 

1.11 

.90 

.42 

.34 

.17 

.12 

.19 

.13 

.33 

.31 

3,000-3,999  

4.44 

3.93 

1.35 

1.17 

.52 

.46 

.20 

.17 

.27 

.21 

.36 

.33 

4,000-4,999  

5.  30 

4.73 

1.96 

1.75 

.76 

.68 

.38 

.34 

.26 

.20 

.56 

.53 

Jf UUU-Df 777  

5.72 

5.29 

2.24 

2.06 

.79 

.72 

.39 

.36 

.38 

.32 

.  67 

.67 

6,000-6,999  

6.  67 

6.17 

2.79 

2.57 

.89 

.77 

.53 

.48 

.52 

.48 

.85 

.84 

"7    nn/i    "7  oqq 

6.64 

6.43 

2.98 

2.89 

.87 

.84 

.56 

.53 

.55 

.52 

1.00 

1.00 

8,000-8,999  

6.99 

6.64 

3.  12 

2.97 

.91 

.86 

.71 

.67 

.70 

.66 

.80 

.78 

9,000-9,999  

6.45 

6.27 

2.95 

2.87 

.87 

.85 

.57 

.56 

.58 

.54 

.93 

.92 

10,000-14,999  

6.95 

6.55 

3.24 

3.09 

1.03 

.96 

.63 

.59 

.60 

.57 

.99 

.96 

15,000  AND  OVER — 

8.32 

7.58 

4.  66 

4.27 

1.02 

.88 

1.34 

1.21 

.88 

.80 

1.42 

1.37 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

3.96 

3.65 

1.97 

1.81 

.61 

.55 

.41 

.38 

.42 

.37 

.53 

.51 

UNDER  1,000  

1.44 

1.12 

.59 

.47 

.31 

.25 

.06 

.03 

.09 

.07 

.13 

.12 

1,000-1,999  

1.76 

1.49 

.72 

.59 

.29 

.24 

.09 

.08 

.12 

.09 

.21 

.18 

2,000-2,999  

2.35 

1.95 

.93 

.75 

.35 

.28 

.16 

.11 

.18 

.1? 

.24 

.23 

3,000-3,999  

2.89 

2.53 

1.13 

.97 

.43 

.39 

.18 

.16 

.24 

.18 

.27 

.23 

4,000-4,999  

3.62 

3.21 

1.65 

1.46 

.64 

.57 

.34 

.31 

.25 

.  19 

.42 

.39 

cr    r\r\r\    c  oqq 

3.98 

3.68 

1.88 

1.73 

.65 

.60 

.36 

.33 

.37 

.31 

.50 

.49 

6,000-6,999  

4.75 

4.39 

2.40 

2.22 

.75 

.65 

.50 

.46 

.50 

.47 

.65 

.64 

—J     r\f\T\     ~7  OQQ 

5.02 

4.86 

2.65 

2.58 

.72 

.70 

.54 

.52 

.59 

.56 

.80 

.80 

8,000-8,999  

5.26 

5.00 

2.79 

2.66 

.75 

.71 

.68 

.65 

.74 

.70 

.61 

.59 

9,000-9,999  

5.06 

4.93 

2.61 

2.54 

.69 

.67 

.54 

.53 

.63 

.59 

.76 

.75 

10,000-14,999  

5.71 

5.43 

2.98 

2.85 

.88 

.82 

.62 

.59 

.67 

.64 

.81 

.79 

15,000  AND  OVER- 

7.68 

7.14 

4.85 

4.52 

.95 

.84 

1.39 

1.28 

.94 

.86 

1.58 

1.54 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

92.6 

88.4 

64.7 

61.0 

32.5 

30.3 

16.2 

15.0 

13.9 

12.5 

25.2 

24.5 

UNDER  1,000  

68.7 

61.4 

33.2 

28.7 

18.6 

15.3 

3.9 

2.6 

4.1 

3.5 

9.4 

9.0 

1,000-1,999  

78.8 

72.7 

38.7 

34.3 

19.7 

17.5 

5.3 

4.8 

5.8 

4.5 

14.1 

12.9 

2,000-2,999  

85.6 

78.4 

44.6 

39.7 

23.2 

20.4 

7.7 

5.8 

7.2 

5.4 

15.4 

14.8 

3,000-3,999  

91.0 

85.4 

50.9 

46.2 

25.7 

23.4 

10.0 

8.8 

10.5 

9.0 

16.1 

14.7 

4,000-4,999  

96.0 

90.8 

62.9 

58.2 

35.5 

32.8 

14.2 

12.9 

10.1 

8.2 

22.0 

20.7 

5,000-5,999  

96.3 

92.5 

68.3 

64.4 

36.1 

33.5 

15.4 

14.4 

14.6 

12.7 

26.0 

25.4 

6,000-6,999  

97.7 

94.4 

72.9 

69.6 

37.0 

34.5 

19.5 

18.6 

16.2 

15.0 

29.2 

28.9 

7,000-7,999  

98.2 

96.5 

79.6 

77.6 

36.3 

35.3 

21.4 

20.4 

19.5 

18.7 

32.9 

32.5 

8,000-8,999  

96.6 

94.5 

78.3 

75.8 

39.0 

37.4 

26.6 

25.5 

19.1 

18.2 

30.3 

29.7 

9,000-9,999  

98.5 

97.2 

80.9 

79.9 

35.6 

34.9 

20.9 

20.7 

17.9 

17.1 

37.3 

36.9 

10,000-14,999  

97.2 

94.2 

81.3 

78.1 

42.3 

40.2 

22.9 

21.6 

19.7 

18.7 

36.6 

36.1 

15,000  AND  OVER — 

98.1 

93.3 

91.9 

86.5 

39.3 

37.3 

38.7 

35.7 

24.3 

22.6 

45.0 

44.2 
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TABLE     8. — MEAT — CONTINUED 


UNITED  STATES 


ALL  URBANIZATIONS 


BEEF — CONTINUED 

ROAST 

MONEY  INCOME 
AFTER  TAXES 
IN  1964 

TOTAL 

CHUCK 

RIB 

ROUND 

RUMP 
* 

ALL 

BOUGHT 

ALL 

BOUGHT 

ALL 

BOUGHT 

ALL     | BOUGHT 

ALL 

BOUGHT 

(1) 

(8) 

(8A) 

(9) 

(9A) 

<10) 

(10A) 



| 

(11)     j  (11A) 

(12) 

(12A) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 


ALL  HOUSEHOLDS  

UNDER  1,000  

1,000-1,999  

2,000-2,999  

3,000-3,999  

4,000-4,999  

5,000-5,999  

6,000-6,999  

7,000-7,999  

8,000-8,999  

9,000-9,999  

10,000-14,999  

15,000  AND  OVER — 


ALL  HOUSEHOLDS  

UNDER  1,000  

1,000-1,999  

2,000-2,999  

3,000-3,999  

4,000-4,999  

5,000-5,999  

6,000-6,999  

7,000-7,999  

8,000-8,999  

9,000-9,999  

10,000-14,999  

15,000  AND  OVER — 

ALL  HOUSEHOLDS  

UNDER  1,000  

1,000-1,999  

2,000-2,999  

3,000-3,999  

4,000-4,999  

5,000-5,999  

6,000-6,999  

7,000-7,999  

8,000-8,999  

9,000-9,999  

10,000-14,999  

15,000  AND  OVER — 
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1.42 

1.31 

.82 

.75 

.12 

.11 

.19 

.18 

.29 

.  27 

.45 

.37 

.35 

.29 

.01 

.01 

.04 

.03 

.04 

.  03 

.  68 

.57 

.44 

.38 

.04 

.03 

.08 

.08 

.11 

.  09 

.  82 

.71 

.57 

.51 

.05 

.04 

.08 

.07 

.11 

.  10 

1.11 

.97 

.  75 

.66 

.09 

.07 

.14 

.12 

.12 

.11 

1.22 

1.05 

.78 

.  67 

.07 

.06 

.16 

.14 

.21 

.  17 

1.  58 

1.46 

1.02 

.95 

.11 

.10 

.19 

.18 

.26 

.23 

1.75 

1.62 

1.  04 

.  96 

.08 

.07 

.29 

.28 

.34 

.30 

1.74 

1.69 

.98 

.96 

.15 

.14 

.24 

.23 

.37 

.35 

1.99 

1.90 

1.04 

.99 

.16 

.15 

.30 

.29 

.49 

.47 

2.00 

1.94 

.98 

.95 

.22 

.22 

.29 

.28 

.51 

.  50 

1.96 

1.88 

.91 

.85 

.26 

.25 

.25 

.25 

.55 

.53 

2.11 

1.95 

.72 

.64 

.36 

.32 

.35 

.33 

.69 

.66 

MONEY 

VALUE 

PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

1.03 

.96 

.52 

.48 

.10 

.09 

.16 

.15 

.25 

.24 

.28 

.23 

.21 

.18 

.01 

.01 

.03 

.02 

.  03 

.  02 

.47 

.39 

.27 

.23 

.03 

.02 

.07 

.07 

.10 

.07 

.54 

.47 

.35 

.31 

.04 

.03 

.06 

.06 

.08 

.08 

.75 

.66 

.46 

.40 

.08 

.06 

.11 

.09 

.11 

.  10 

.86 

.74 

.49 

.42 

.06 

.05 

.15 

.13 

.17 

.  14 

1.09 

1.01 

.65 

.61 

.08 

.08 

.15 

.14 

.20 

.18 

1.22 

1.12 

.65 

.59 

.07 

.06 

.22 

.21 

.29 

.26 

1.28 

1.24 

.62 

.61 

.13 

.12 

.20 

.20 

.33 

.32 

1.43 

1.37 

.65 

.62 

.13 

.12 

.22 

.21 

.43 

.42 

1.58 

1.54 

.67 

.65 

.19 

.19 

.28 

.27 

.44 

.43 

1.62 

1.56 

.60 

.56 

.23 

.23 

.25 

.25 

.54 

.53 

1.  83 

1.73 

.49 

.45 

.33 

.31 

.34 

.33 

.66 

.64 

PERCENT  OF  HOUSEHOLDS 

USING  IN 

A  WEEK 

38.7 

35.8 

23.9 

22.1 

3.0 

2.7 

5.4 

5.1 

8.0 

7.4 

15.3 

13.1 

12.4 

11.0 

.8 

.7 

1.5 

1.0 

1.0 

.8 

22.8 

19.3 

16.2 

13.9 

1.5 

1.1 

2.4 

2.1 

3.2 

2.4 

27.3 

24.0 

18.9 

16.9 

1.7 

1.2 

2.8 

2.4 

4.7 

4.2 

32.5 

28.6 

22.0 

19.2 

2.5 

2.0 

4.7 

4.3 

4.1 

3.7 

35.9 

31.7 

23.3 

20.5 

2.2 

2.0 

4.6 

4.1 

6.4 

5.3 

44.1 

40.8 

29.9 

27.9 

3.2 

2.9 

5.4 

5.0 

7.3 

6.5 

47.7 

44.7 

30.1 

28.5 

2.1 

1.8 

7.8 

7.6 

9.4 

8.3 

43.5 

42.0 

25.7 

25.2 

3.2 

2.9 

7.0 

6.8 

10.2 

9.5 

50.4 

48.7 

28.1 

26.9 

4.3 

3.9 

8.0 

7.8 

13.3 

13.0 

49.9 

48.6 

27.2 

26.2 

4.7 

4.6 

7.5 

7.2 

13.0 

12.7 

48.7 

46.5 

24.1 

22.7 

5.6 

5.5 

6.7 

6.5 

14.5 

14.1 

47.7 

43.7 

19.3 

16.9 

7.5 

6.4 

9.2 

8.9 

15.0 

14.3 
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TABLE     8. — MEAT — CONTINUED 


UNITED  STATES 


ALL  URBANIZATIONS 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 


(1) 


BEEF — CONTINUED 


ALL  HOUSEHOLDS  

UNDER  1,000  

1,000-1,999  

2,000-2,999  

3,000-3,999  

4,000-4,999  

5,000-5,999  

6,000-6,999  

7,000-7,999  

8,000-8,999  

9,000-9,999  

10,000-14,999  

15,000  AND  OVER- 


ALL HOUSEHOLDS  

UNDER  1,000  

1,000-1,999  

2,000-2,999  

3,000-3,999  

4,000-4,999  

5,000-5,999  

6,000-6,999  

7,000-7,999  

8,000-8,999  

9,000-9,999  

10,000-14,999  

15,000  AND  OVER — 


ALL  HOUSEHOLDS  

UNDER  1,000  

1,000-1,999  

2,000-2,999  

3,000-3,999  

4,000-4,999  

5,000-5,999  

6,000-6,999  

7,000-7,999  

8,000-8,999  

9,000-9,999  

10,000-14,999  

15,000  AND  OVER — 


STEWING 


ALL 
(13) 


BOUGHT 
(13A) 


CORNED, 
CHIPPED, 
DRIED 
* 

(14) 


GROUND 


OTHER 


RAW  * 


ALL 
(15) 


BOUGHT 
(15A) 


ALL  i  BOUGHT 
(16)     !  (16A) 


CANNED, 

COOKED 


(17) 


QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 


.  10 

.10 

.08 

1.34 

1.24 

.19 

.16 

.06 

.05 

.05 

.01 

.70 

.59 

.23 

.18 

.12 

.06 

.06 

.02 

.78 

.73 

.23 

.21 

.05 

.  12 

.12 

.06 

1.21 

1.06 

.25 

.18 

.09 

.  15 

.15 

.04 

1.47 

1.35 

.25 

.22 

.08 

.  10 

.10 

.08 

1.64 

1.51 

.24 

.20 

.06 

.  10 

.10 

.05 

1.52 

1.43 

.18 

.15 

.05 

.  13 

.13 

.12 

1.64 

1.52 

.20 

.17 

.05 

.  13 

.13 

.08 

1.52 

1.47 

.15 

.13 

.04 

.  08 

.08 

.07 

1.51 

1.43 

.  18 

.16 

.03 

.  10 

.10 

.07 

1.20 

1.17 

.08 

.07 

.04 

.  13 

.13 

.20 

1.23 

1.10 

.  13 

.12 

.05 

.06 

.06 

.26 

1.  14 

.94 

.07 

.06 

.04 

MONEY 

VALUE 

PER  HOUSEHOLD  PER 

WEEK  (DOLLARS 

.07 

.07 

.08 

.68 

.63 

.09 

.08 

.04 

.03 

.03 

.01 

.34 

.28 

.09 

.07 

.10 

.04 

.04 

.02 

.38 

.35 

.09 

.09 

.04 

.  07 

.07 

.06 

.57 

.50 

.10 

.07 

.07 

.09 

.09 

.04 

.71 

.65 

.11 

.10 

.07 

.06 

.06 

.07 

.80 

.73 

.12 

.10 

.05 

.07 

.07 

.06 

.76 

.72 

.09 

.08 

.03 

.09 

.08 

.10 

.81 

.75 

.  10 

.08 

.03 

.09 

.09 

.08 

.80 

.78 

.07 

.07 

.03 

.05 

.05 

.07 

.79 

.75 

.09 

.08 

.03 

.07 

.07 

.08 

.65 

.64 

.04 

.04 

.04 

-  10 

.09 

.21 

.69 

.62 

.07 

.06 

.04 

.04 

.04 

-28 

.60 

.51 

.04 

.04 

.03 

PERCENT  OF  HOUSEHOLDS 

USING  IN 

A  WEEK 

5.9 

5.9 

7.5 

53.6 

50.3 

8.2 

7.1 

5.5 

2.6 

2.5 

2.3 

37.6 

33.2 

9.2 

8.2 

7.4 

4.4 

4.4 

2.9 

42.9 

40.5 

10.8 

10.  1 

3.2 

6.4 

6.4 

6.8 

54.0 

48.4 

10.2 

7.5 

6.6 

7.5 

7.5 

5.4 

59.4 

55.3 

10.6 

9.4 

6.4 

5.3 

5.2 

7.  1 

60.6 

56.6 

10.3 

9.0 

6.1 

5.9 

5.8 

5.9 

60.3 

56.9 

7.3 

6.3 

5.9 

7.9 

7.7 

7.9 

62.0 

59.0 

7.8 

6.7 

5.7 

7.4 

7.4 

8.6 

56.8 

55.3 

7.1 

6.3 

5.8 

4.4 

4.4 

9.0 

54.3 

52.0 

7.7 

7.0 

3.8 

6.0 

5.9 

8.9 

48.3 

47.0 

3.9 

3.7 

5.8 

7.3 

7.3 

12.9 

45.6 

42.3 

5.8 

5.2 

5.0 

3.5 

3.5 

17.3 

39.5 

34.2 

3.3 

3.1 

5.3 
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TABLE     8- — MEAT — CONTINUED 


UNITED  STATES 


ALL  URBANIZATIONS 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 


(1) 


PORK 


TOTAL 


ALL 
(18) 


BOUGHT 
(18A) 


TOTAL 


ALL 
(19) 


BOUGHT 
(19A) 


CHOPS 


FRESH _(.NOI_CUR ED  OR  SMOKED) 
HAM  LOIN 


ALL 
(20) 


BOUGHT 
(20A) 


ALL 
(21) 


BOUGHT 
(21A) 


ALL 
(  22) 


BOUGHT 
(22A) 


SAUSAGE 


ALL 
(23) 


QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 


MONEY  VALUE  PER  HOUSEHOLD  PER  WEEK  (DOLLARS) 


BOUGHT 
(23A) 


OTHER 
* 


(24) 


HOUSEHOLDS  

3.60 

3.37 

1.59 

1.50 

.59 

.56 

.10 

.09 

.17 

.16 

.34 

.32 

.39 

UNDER  1,000  

2.43 

2.05 

1.13 

1.01 

.30 

.26 

.05 

.03 

.03 

.02 

.31 

.29 

.44 

1,000-1,999  

2.56 

2.16 

1.06 

.93 

.29 

.25 

.05 

.03 

.06 

.06 

.31 

.27 

.36 

2,000-2,999  

3.25 

2.91 

1.38 

1.26 

.42 

.38 

.09 

.08 

.08 

.07 

.37 

.35 

.41 

3,000-3,999  

3.80 

3.44 

1.86 

1.72 

.64 

.60 

.14 

.11 

.13 

.13 

.43 

.40 

.52 

4,000-4,999  

3.76 

3.47 

1.78 

1.65 

.74 

.71 

.12 

.09 

.15 

.14 

.34 

.31 

.42 

5,000-5,999  

3.76 

3.61 

1.69 

1.62 

.65 

.63 

.10 

.08 

.21 

.21 

.34 

.32 

.40 

6,000-6,999  

4.10 

3.87 

1.87 

1.76 

.73 

.70 

.15 

.14 

.21 

.19 

.39 

.36 

.39 

7,000-7,999  

4.15 

4.03 

1.84 

1.79 

.62 

.60 

.15 

.13 

.26 

.26 

.37 

.36 

.44 

8,000-8,999  

3.94 

3.84 

1.69 

1.62 

.63 

.62 

.14 

.11 

.17 

.17 

.36 

.35 

.38 

9,000-9,999  

3.42 

3.36 

1.39 

1.36 

.63 

.61 

.04 

.04 

.17 

.17 

.25 

.25 

.31 

10,000-14,999  

3.86 

3.66 

1.50 

1.41 

.61 

.58 

.11 

.10 

.21 

.20 

.30 

.27 

.27 

15,000  AND  OVER — 

4.  14 

3.94 

1.83 

1.73 

.87 

.86 

.03 

.03 

.28 

.28 

.25 

.22 

.41 

HOUSEHOLDS  

2.33 

2.19 

.99 

.93 

.44 

.42 

.07 

.06 

.11 

.11 

.20 

.19 

.18 

UNDER  1,000  

1.23 

1.01 

.54 

.47 

.19 

.16 

.03 

.02 

.02 

.02 

.17 

.15 

.13 

1,000-1,999  

1.45 

1.22 

.57 

.49 

.20 

.18 

.03 

.02 

.04 

.04 

.16 

.14 

.13 

2,000-2,999  

1.87 

1.66 

.75 

.68 

.28 

.26 

.06 

.05 

.05 

.05 

.20 

.19 

.16 

3,000-3,999  

2.  19 

1.98 

1.02 

.93 

.44 

.41 

.08 

.06 

.08 

.08 

.23 

.21 

.19 

4,000-4,999  

2.33 

2.15 

1.05 

.97 

.52 

.50 

.07 

.05 

.09 

.09 

.20 

.18 

.17 

5,000-5,999  

2.45 

2.37 

1.07 

1.03 

.48 

.47 

.06 

.05 

.13 

.13 

.20 

.20 

.19 

6,000-6,999  

2.71 

2.56 

1.20 

1.13 

.54 

.52 

.09 

.08 

.14 

.12 

.24 

.22 

.19 

7,000-7,999  

2.85 

2.77 

1.20 

1.18 

.48 

.46 

.10 

.09 

.17 

.17 

.23 

.23 

.22 

8,000-8,999  

2.73 

2.66 

1.12 

1.08 

.50 

.49 

.09 

.07 

.12 

.12 

.22 

.21 

.19 

9,000-9,999  

2.43 

2.39 

.98 

.96 

.49 

.48 

.04 

.03 

.11 

.11 

.16 

.16 

.17 

10,000-14, 999  

2.80 

2.67 

1.13 

1.07 

.51 

.48 

.09 

.08 

.16 

.15 

.20 

.18 

.18 

15,000  AND  OVER — 

3.11 

3.00 

1.31 

1.25 

.66 

.66 

.02 

.02 

.23 

.23 

.16 

.14 

.24 

PERCENT 

OF  HOUSEHOLDS 

USING  IN 

A  WEEK 

HOUSEHOLDS  

88.2 

85.7 

53.7 

51.4 

28.5 

27.4 

3.5 

3.0 

5.6 

5.3 

25.2 

24.1 

12.4 

UNDER  1,000  

77.2 

70.0 

41.7 

37.8 

17.2 

15.3 

3.9 

3.3 

1.7 

1.4 

20.9 

19.4 

14.9 

1,000-1,999  

80.6 

75.8 

42.6 

39.2 

17.3 

15.8 

2.7 

2.1 

3.0 

2.8 

22.0 

20.2 

11.3 

2,000-2,999  

85.7 

81.4 

49.2 

46.4 

21.6 

19.8 

3.3 

2.4 

3.9 

3.4 

24.6 

23.8 

13.9 

3,000-3,999  

87.7 

84.2 

54.6 

51.7 

30.8 

29.5 

3.7 

3.0 

4.8 

4.5 

27.4 

25.6 

15.7 

4,000-4,999  

89.6 

86.7 

58.8 

56.  1 

35.6 

34.3 

3.3 

2.7 

5.8 

5.4 

27.4 

26.0 

12.7 

5,000-5,999  

89.6 

88.3 

55.9 

54.4 

31.9 

31.1 

3.5 

3.0 

6.3 

6.2 

25.3 

24.6 

13.2 

6,000-6,999  

90.6 

88.5 

59.2 

56.8 

32.1 

30.7 

5.0 

4.7 

6.4 

6.0 

25.6 

24.4 

12.6 

7,000-7,999  

92.8 

91.8 

58.0 

57.0 

30.0 

29.3 

3.9 

3.4 

7.8 

7.7 

28.0 

27.7 

12.4 

8,000-8,999  

91.9 

91.3 

57.6 

56.3 

31.5 

31.0 

3.4 

3.0 

6.3 

6.2 

29.2 

28.8 

11.3 

9,000-9,999  

88.1 

87.0 

51.9 

50.9 

32.0 

31.2 

2.3 

2.1 

5.3 

5.3 

20.5 

20.4 

10.5 

10,000-14,999  

90.8 

89.4 

55.5 

53.3 

29.1 

27.7 

2.9 

2.3 

6.8 

6.5 

26.5 

25.3 

9.0 

15,000  AND  OVER — 

90.9 

89.9 

51.2 

49.0 

26.3 

25.8 

1.9 

1.9 

8.9 

8.9 

21.2 

19.7 

10.5 
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TABLE     8. — MEAT — CONTINUED 


UNITED  STATES 


ALL  URBANIZATIONS 


PORK — CONTINUED 

VEAL 

CURED,  SMOKED 

MONEY  INCOME 
AFTER  TAXES 

TOTAL 

HAM 

*  BACON 

1 

SALT 

+ 

PORK 

OTHER 
* 

CANNED, 
COOKED 

TOTAL 

i 

CHOPS,  j  ROAST 
CUTLETS! 

i 

STEWING, 
GROUND 

IN  1964 

ALL 

BOUGHT 

ALL 

BOUGHT  ;  ALL 

BOUGHT  j 

ALL  ( 

BOUGHT 

+ 

* 

* 

(1) 

(25) 

(25A) 

(26) 

(26A)  (27) 

(27A)  [ 

(28) 

(28A) 

(29) 

(30) 

(31) 

(32)  (33) 

(34) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 


HOUSEHOLDS  

1.86 

1.75 

.79 

.72 

.80 

.78 

.07 

.06 

.20 

.15 

.16 

.11 

.02 

.02 

UNDER  1,000  

1.22 

1.00 

.38 

.30 

.58 

.51 

.13 

.10 

.13 

.08 

.04 

.03 

* 

.01 

1,000-1,999  

1.38 

1.19 

.39 

.31 

.65 

.61 

.15 

.11 

.19 

.12 

.05 

.04 

.00 

.01 

2,000-2,999  

1.78 

1.61 

.72 

.61 

.76 

.72 

.16 

.14 

.14 

.09 

.08 

.06 

.01 

.01 

3,000-3,999  

1.80 

1.62 

.66 

.56 

.79 

.74 

.12 

.10 

.24 

.13 

.11 

.09 

.01 

* 

4,000-4,999  

1.85 

1.73 

.73 

.66 

.84 

.81 

.08 

.06 

.21 

.12 

.17 

.11 

.02 

.03 

5,000-5,999  

1.92 

1.84 

.80 

.76 

.88 

.86 

.05 

.04 

.19 

.15 

.18 

.13 

.01 

.03 

6,000-6,999  

2.09 

1.97 

.94 

.86 

.88 

.86 

.04 

.03 

.23 

.14 

.21 

.15 

.03 

.02 

7,000-7,999  

2.08 

2.01 

1.08 

1.03 

.79 

.78 

.03 

.03 

.18 

.24 

.23 

.16 

.05 

.02 

8,000-8,999  

2.11 

2.07 

.95 

.93 

.91 

.90 

.04 

.04 

.21 

.15 

.19 

.13 

.04 

.02 

9,000-9,999  

1.85 

1.82 

.85 

.84 

.72 

.71 

.02 

.02 

.25 

.18 

.20 

.16 

.03 

.01 

10,000-14,999  

2.17 

2.07 

1.01 

.95 

.86 

.84 

.03 

.03 

.27 

.19 

.23 

.17 

.04 

.02 

15,000  AND  OVER — 

2.00 

1.92 

.83 

.78 

.96 

.95 

.02 

.02 

.18 

.30 

.21 

.15 

.04 

.01 

MONEY  VALUE  PER  HOUSEHOLD  PER  WEEK  (DOLLARS) 


HOUSEHOLDS  

1.22 

1.15 

.58 

.54 

UNDER  1,000  

.64 

.52 

.22 

.17 

1,000-1,999  

.80 

.70 

.28 

.22 

2,000-2,999  

1.05 

.94 

.50 

.43 

3,000-3,999  

1.08 

.97 

.46 

.39 

4,000-4,999  

1.18 

1.10 

.53 

.48 

5,000-5,999  

1.27 

1.23 

.61 

.58 

6,000-6,999  

1.39 

1.31 

.67 

.62 

7,000-7,999  

1.43 

1.38 

.79 

.76 

8,000-8,999  

1.50 

1.47 

.76 

.75 

9,000-9,999  

1.30 

1.28 

.65 

.64 

10,000-14,999  

1.50 

1.43 

.76 

.72 

15,000  AND  OVER — 

1.54 

1.49 

.72 

.69 

ALL  HOUSEHOLDS   77.7  75.2  33.8  32.1 

UNDER  1,000   61.7  56.1  16.9  14.4 

1,000-1,999   67.8  63.7  22.4  19.2 

2,000-2,999   73.9  69.5  28.3  25.9 

3,000-3,999   76.1  72.6  28.7  26.5 

4,000-4,999   77.3  74.3  31.0  28.8 

5,000-5,999   80.5  79.3  34.1  32.8 

6,000-6,999   81.5  79.3  39.2  37.4 

7,000-7,999   81.5  80.1  40.0  38.6 

8,000-8,999   82.5  81.9  40.2  40.1 

9,000-9,999   82.3  81.0  38.8  38.1 

10,000-14,999   81.8  79.9  42.8  41.3 

15,000  AND  OVER —  86.4  85.6  44.3  42.9 
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.50 
.31 
.38 
.43 
.47 
.50 
.53 
.56 
.51 
.58 
.48 
.56 
.67 


63.5 
46.8 
51.7 
58.1 
61.1 
64.1 
67.8 
65.1 
65.4 
71.0 
69.1 
69.0 
76.5 


.48 

.03 

.02 

.12 

.12 

.15 

.12 

.02 

.01 

.28 

.04 

.03 

.06 

.05 

.03 

.02 

* 

.01 

.36 

.05 

.04 

.10 

.08 

.04 

.03 

.00 

.01 

.41 

.05 

.04 

.07 

.07 

.06 

.05 

.01 

* 

.44 

.04 

.03 

.12 

.10 

.09 

.08 

.01 

• 

.48 

.03 

.02 

.12 

.09 

.13 

.10 

.01 

.01 

.52 

.02 

.02 

.12 

.11 

.17 

.14 

.01 

.02 

.55 

.02 

.01 

.14 

.12 

.18 

.14 

.02 

.02 

.50 

.02 

.02 

.11 

.22 

.23 

.17 

.04 

.02 

.58 

.02 

.02 

.14 

.12 

.21 

.16 

.04 

.01 

.48 

.01 

.01 

.16 

.15 

.21 

.18 

.03 

• 

.55 

.01 

.01 

.16 

.17 

.23 

.19 

.03 

.01 

.67 

.01 

.01 

.13 

.26 

.24 

.19 

.03 

.01 

USING 

IN  A  WEEK 

62.0 

5.0 

4.4 

9.5 

5.4 

8.9 

6.8 

.8 

1.1 

43.4 

9.4 

7.8 

6.1 

3.9 

3.4 

2.2 

.4 

.8 

49.3 

9.1 

7.8 

9.3 

4.5 

4.3 

3.3 

.0 

1.0 

56.1 

8.0 

6.9 

7.1 

3.4 

5.1 

4.1 

.4 

.6 

58.4 

7.3 

6.5 

11.5 

5.1 

7.3 

6.1 

.4 

.4 

62.6 

4.5 

3.8 

8.9 

5.5 

9.8 

6.5 

1.2 

1.4 

66.6 

3.7 

3.2 

8.0 

5.0 

9.0 

7.1 

.6 

1.3 

64.1 

4.2 

3.5 

11.2 

5.6 

9.7 

7.7 

.8 

1.1 

64.7 

3.9 

3.4 

8.6 

6.7 

12.5 

9.9 

1.1 

1.5 

70.7 

3.6 

3.5 

10.0 

7.2 

11.2 

8.4 

1.0 

1.3 

68.1 

2.9 

2.6 

10.0 

6.8 

12.2 

9.8 

1.4 

.3 

67.8 

2.7 

2.6 

12.4 

6.6 

12.4 

10.1 

1.2 

.8 

75.9 

2.0 

1.9 

11.6 

8.8 

11.8 

8.9 

1.3 

1.2 
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TABLE     8. — MEAT — CONTINUED 


UNITED  STATES 


ALL  URBANIZATIONS 


MONEY  INCOME 

flr  1  ti\     1  aalj 

IN  1964 
(  1 ) 

LAMB 

VARIETY  MEAT 

LUNCH  MEAT 

TOTAL 
* 

(  35 ) 

CHOPS, 
STEAKS 

( 36 ) 

ROAST 
(37) 

STEWING, 
GROUND 
* 

(38) 

TOTAL 
* 

(39) 

LIVER 
(40) 

OTHER 
* 

(41) 

TOTAL 
(42) 

FRANK- 
FURTERS 

( 43  ) 

OTHER 

TOTAL 
(44) 

CANNED 
(45) 

NOT 
CANNED 

(46) 

QUANTITY  PER 

HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

.  18 

.08 

.07 

.02 

.26 

.17 

.05 

1.42 

.  56 

.86 

.11 

.75 

UNDER  1,000  

.03 

.  03 

.00 

.00 

.16 

.08 

.06 

.76 

.27 

.49 

.08 

.41 

1,000-1,999  

.  09 

.04 

.02 

.02 

.16 

.12 

.03 

.79 

.29 

.49 

.10 

.39 

2,000-2,999  

.  11 

.04 

.  05 

.01 

.30 

.19 

.04 

1.23 

.50 

.73 

.14 

.59 

3,000-3,999  

.  14 

.05 

•  07 

.02 

.28 

.20 

.07 

1.44 

.56 

.  88 

.12 

.76 

4, 000-4, 999  

.  10 

.04 

•  05 

.02 

.27 

.18 

.06 

1.52 

.65 

.87 

.12 

.75 

5, 000-5, 999  

.18 

.08 

.  06 

.03 

.32 

.24 

.04 

1.80 

.68 

1.11 

.14 

.97 

6,000-6, 999  

.15 

.08 

.  05 

.03 

.31 

.17 

.07 

1.71 

.65 

1.06 

.10 

.96 

7,000-7,999  

.19 

.07 

.08 

.03 

.22 

.15 

.02 

1.53 

.62 

.91 

.10 

.82 

8,000-8,999  

.22 

.10 

•  1 0 

.02 

.24 

.14 

.06 

1.66 

.70 

.95 

.10 

.85 

9,000-9,999  

.  22 

.07 

.  14 

.01 

.27 

.15 

.08 

1.59 

.  60 

.98 

.08 

.90 

10,000-14,999  

.  34 

.17 

.  15 

.02 

.27 

.20 

.06 

1.38 

.54 

.85 

.08 

.77 

15,000  AND  OVER — 

.  68 

.34 

.23 

.11 

.29 

.20 

.07 

1.15 

.49 

.66 

.03 

.63 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.  15 

.08 

.06 

.01 

.15 

.10 

.02 

.92 

.32 

.59 

.07 

.52 

UNDER  1,000  

.  03 

.  03 

.00 

.00 

.08 

.04 

.03 

.42 

.  14 

.28 

.05 

.23 

1,000-1,999  

.  07 

.04 

.02 

.01 

.08 

.06 

.01 

.45 

.15 

.30 

.07 

.23 

2,000-2,999  

.  08 

.04 

.03 

.01 

.17 

.10 

.02 

.71 

.27 

.44 

.09 

.36 

3, 000-3,999  

.  10 

.04 

.05 

.01 

.14 

.11 

.02 

.84 

.30 

.54 

.  08 

.46 

4, 000-4, 999  

.  07 

.04 

.03 

.01 

.15 

.10 

.02 

.93 

.36 

.57 

.08 

.49 

5,000-5,999  

.13 

.07 

.05 

.01 

.17 

.12 

.02 

1.19 

.40 

.78 

.  09 

.69 

6,000-6,999  

.13 

.08 

.04 

.02 

.17 

.09 

.02 

1.12 

.39 

.73 

.07 

.66 

7,000-7,999  

.15 

.07 

.06 

.01 

.13 

.08 

.01 

1.04 

.36 

.68 

.08 

.61 

8,000-8,999  

.20 

.11 

.08 

.01 

.16 

.08 

.05 

1.13 

.43 

.70 

.08 

.62 

9,000-9,999  

.  18 

.07 

.10 

.01 

.21 

.11 

.07 

1.15 

.38 

.77 

.06 

.70 

10,000-14,999  

.31 

.18 

.12 

.01 

.16 

.13 

.03 

.99 

.34 

.65 

.06 

.59 

15,000  AND  OVER — 

.  60 

.39 

.18 

.03 

.22 

.15 

.06 

.85 

.33 

.52 

.03 

.48 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

7.6 

4.  7 

1.9 

1.0 

16.0 

13.0 

2.9 

72.1 

43.  0 

60.1 

12.0 

55.5 

UNDER  1,000  

1.9 

1.9 

.0 

.0 

10.0 

7.4 

2.7 

46.8 

22.  2 

35.7 

8.2 

30.1 

1,000-1,999  

5.9 

3.  8 

.8 

1.4 

11.4 

9.4 

2.1 

50.4 

25.4 

38.8 

9.2 

33.3 

2,000-2,999  

4.7 

2.  9 

1.0 

.6 

16.1 

13.0 

2.3 

63.7 

35.  9 

49.6 

12.4 

42.5 

3,000-3,999  

5.8 

3.1 

1.4 

1.1 

19.2 

16.7 

3.2 

70.2 

38.1 

58.4 

12.6 

53.4 

4,000-4,999  

4.4 

2.4 

1.1 

.7 

17.5 

14.5 

3.1 

74.6 

46.0 

62.5 

13.6 

57.3 

5,000-5,999  

8.9 

5.0 

1.8 

1.4 

18.8 

15.1 

3.0 

80.4 

49.6 

69.4 

14.0 

64.9 

6,000-6,999  

6.9 

4.2 

1.3 

1.3 

16.7 

13.6 

2.9 

80.1 

51.8 

69.0 

11.5 

65.6 

7 , 000— 7, 999  

7.7 

4.2 

2.2 

1.3 

14.1 

11.4 

1.9 

80.0 

48.6 

68.8 

13.9 

64.1 

8,000-8,999  

9.6 

6.2 

2.1 

.8 

13.8 

10.9 

2.7 

78.4 

50.9 

66.9 

13.2 

63.0 

9,000-9,999  

8.5 

3.9 

3.2 

.7 

17.6 

13.4 

4.5 

82.0 

50.7 

67.9 

12.1 

65.2 

10,000-14,999  

11.1 

8.4 

3.1 

1.0 

16.6 

13.3 

3.8 

78.9 

47.0 

67.1 

12.8 

63.5 

15,000  AND  OVER — 

20.7 

14.8 

6.0 

2.3 

18.3 

15.1 

4.2 

71.3 

45.9 

53.8 

4.1 

52.9 
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TABLE     9. — POULTRY,  FISH 


UNITED  STATES 


ALL  URBANIZATIONS 


POULTRY 


MONEY  INCOME 
AFTER  TAXES 

TOTAL 

CHICKEN 

TURKEY 

OTHER 

IN  1964 

ALL 

BOUGHT 

ALL 

BOUGHT 

(  1) 

(  2) 

(2A) 

(3) 

(3A) 

(4) 

(5) 

QUANTITY  PER  HGUSEHOLD  PER  WEEK  (POUNDS) 


HOUSEHOLDS  

2.  81 

2.66 

2. 

62 

2.48 

.17 

.02 

UNDER  1,000  

1.88 

1.60 

1. 

85 

1.59 

.02 

.01 

1,000-1,999  

2.08 

1.85 

2. 

00 

1.78 

.07 

.01 

2,000-2,999  

2.38 

2.09 

2. 

33 

2.07 

.04 

.02 

3,000-3,999  

2.91 

2.  68 

2. 

71 

2.53 

.17 

.03 

4, 000-4, 999  

3.05 

2.85 

2. 

88 

2.69 

.16 

.01 

5,000-5,999  

2.  88 

2.75 

2. 

66 

2.57 

.18 

.03 

6,000-6, 999  

3.  19 

3.04 

3. 

02 

2.87 

.16 

.01 

7,000-7,999  

3.00 

2.91 

2. 

77 

2.71 

.22 

.01 

8,000-8,999  

3.03 

2.  96 

2. 

78 

2.72 

.24 

* 

9,  000-9, 999  

2.82 

2.76 

2. 

67 

2.62 

.13 

.02 

10,000-14,  999  

3.  20 

3.10 

2. 

81 

2.74 

.34 

.04 

15,000  AND  OVER — 

3.60 

3.58 

3. 

20 

3.19 

.3.6 

.04 

MONEY  VALUE  PER  HOUSEHOLD  PER  WEEK  (DOLLARS) 


HOUSEHOLDS  

1.08 

1.02 

.98 

.93 

.09 

.01 

UNDER  1,000  

.60 

.  50 

.  59 

.50 

.01 

* 

1,000-1,999  

.74 

.65 

.  70 

.62 

.03 

2,000-2,999  

.84 

.74 

.  81 

.72 

.02 

.01 

3,000-3,999  

1.04 

.95 

.  95 

.  88 

.07 

.02 

4,000-4,999  

1.  12 

1.  05 

1.  04 

.97 

.07 

.01 

5,000-5,999  

1.10 

1.  05 

1.00 

.96 

.08 

.02 

6,000-6,999  

1.21 

1.15 

1.12 

1.07 

.08 

.01 

7,000-7,999  

1.12 

1.  08 

1.00 

.97 

.12 

.01 

8,000-8, 999  

1.24 

1.20 

1.10 

1.08 

.14 

* 

9,  000-9, 999  

1.17 

1.15 

1.  07 

1.05 

.09 

.01 

10,000-14,999  

1.38 

1.34 

1.17 

1.  14 

.19 

.02 

15,000  AND  OVER — 

1.  59 

1.58 

1.36 

1.36 

.20 

.03 

PERCENT  OF  HOUSEHOLDS 

USING 

HOUSEHOLDS  

67.4 

64.3 

65.7 

62.8 

3.8 

.7 

UNDER  1,000  

55.0 

47.3 

54.  5 

46.9 

1.2 

.5 

1,000-1, 999  

61.1 

55.2 

60.  4 

54.7 

2.1 

.3 

2,000-2,999  

63.2 

57.9 

62.5 

57.5 

1.8 

.5 

3,000-3,999  

69.2 

65.3 

68.  0 

64.  2 

3.  1 

.6 

4,000-4,999  

68.8 

65.2 

68.1 

64.6 

3.7 

.5 

5,000-5, 999  

71.2 

68.8 

69.  0 

67.  1 

4.3 

1.3 

6,000-6,999  

68.5 

66.5 

67.6 

65.4 

3.9 

.4 

7,000-7,999  

67.4 

66.3 

65.  1 

64.3 

4.  1 

.4 

8, 000-8, 999  

69.  1 

67.4 

66.2 

65.0 

5.6 

.  1 

9,000-9,999  

68.4 

66.5 

66.3 

64.7 

4.9 

.7 

10,000-14,  999  

70.8 

69.  1 

67.2 

65.8 

6.2 

1.3 

15,000  AND  OVER — 

75.3 

74.3 

71.0 

70.2 

8.2 

.7 
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TABLE     9. — POULTRY,  FISH 
— CONTINUED 


UNITED  STATES 


ALL  URBANIZATIONS 


MONEY  INCOME 

AM  tK     1  A  A  t  o 

IN  1964 
ill 

FISH,  SHELLFISH 

TOTAL 

FISH 

SHELL- 
F  ISH 

* 

(  13 ) 

TOTAL 

* 

(7) 

FRESH  * 

COMMERCIALLY  PROCESSED 

FROZEN 
(9) 

CANNED 

ALL 
(  6 ) 

BOUGHT 
(6A) 

ALL 
(8) 

BOUGHT 
(8A) 

TOTAL 

* 
(  10  ) 

SALMON 
(  11) 

TUNA 
(  12) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

all    nuuoc nu l  u o 

1.21 

.  82 

1  fl7 
±  .  \J  f 

.64 

.27 

.13 

.28 

.06 

.18 

.15 

.  98 

.  55 

cm 

.69 

.27 

.07 

.18 

.05 

.04 

.03 

it  UUU       If  777" 

.98 

.49 

oy. 
.  J*t 

.71 

.23 

.05 

.18 

.05 

•  U  O 

.04 

O     C\C\(\     9  QQQ 

1.06 

.68 

1.00 

.66 

.31 

.12 

.  19 

.05 

.11 

.06 

"3  nnn  ~x  qoq 

J»  UUU      3(  777 

1.18 

.  76 

1.08 

.74 

.33 

.11 

.23 

.07 

1  "3 
•  1  D 

.09 

/.    r»    a   /.  qqq 

1.  10 

.  79 

1.05 

.62 

.32 

.13 

.29 

.07 

.17 

.06 

r   nnn   ^  qqq 

Df UUU     Df 777 

1.22 

.  84 

1.08 

.62 

.25 

.15 

.31 

.08 

.21 

.13 

a  nnn-A  qqq  

Oj  UUU     Of  777 

1.  29 

.  91 

1.13 

.61 

.23 

.20 

.31 

.07 

.20 

.16 

7,000-7,999  

1.44 

.  96 

1.26 

.73 

.26 

.19 

.33 

.08 

.23 

.17 

8,000-8,999  

1.31 

.99 

1 .  06 

.57 

.29 

.14 

.33 

.07 

.24 

.25 

9,000-9,999  

1.07 

.94 

.  85 

.35 

.24 

.15 

.34 

.06 

.26 

.23 

10,000-14,999  

1.55 

1.  09 

1.21 

.71 

.25 

.  14 

.34 

.05 

.27 

.33 

i  ^  nnn  Awn  d\/fo  

1.85 

1.  13 

1.39 

.90 

.32 

.11 

.37 

.06 

.25 

.46 

MONEY 

VALUE  PER  HOUSEHOLD  HER 

WEEK  (DOLLARS) 

ai  i    Minis fhp.1  n*s 

HLL      rlUU  J  CnULU  o 

.73 

.56 

.59 

.31 

.15 

.07 

.20 

.05 

.13 

.15 

IINDFR    1  .  Oflf) 

UIIULri     1}  UUU 

.43 

.24 

.40 

.28 

.10 

.03 

.09 

.03 

.03 

.03 

if  UUU      if  777 

.45 

.24 

.42 

.29 

.10 

.02 

.10 

.03 

.04 

.03 

?.nnn  7. qqq 

C-  f  yJ  U  U     ^.f  777 

.54 

.37 

.49 

.29 

.  14 

.06 

.  13 

.04 

.08 

.05 

Jf  UUU      3*777     *~  ~ 

.64 

.44 

.56 

.34 

.15 

.06 

.16 

.05 

i  n 

•  1U 

.09 

.62 

.48 

.57 

.30 

.16 

.07 

.20 

.05 

.13 

.06 

Pf UUU      Df 777 

.73 

.  57 

.60 

.29 

.14 

.08 

.23 

.06 

.15 

.13 

Of  UUU     Of  777 

.78 

.  62 

.62 

.28 

.12 

.10 

.23 

.05 

.15 

.15 

7,000-7,999  

.  88 

.68 

.72 

.36 

.16 

.11 

.24 

.06 

.17 

.17 

8,000-8,999  

.  89 

.74 

.65 

.30 

.17 

.08 

.25 

.06 

.18 

.24 

9,  000-9,999  

.75 

.  69 

.55 

.20 

.15 

.08 

.25 

.04 

.20 

.21 

10,000-14,999  

1.10 

.  89 

.75 

.38 

.18 

.09 

.25 

.04 

.20 

.35 

i  c  nnn  AMn  dwfd  

lPfUUU    AINU  UVtK  

1.44 

1 .  02 

.94 

.56 

.28 

.07 

.29 

.05 

.20 

.  50 

PERCENT  OF  HOUSEHOLDS  USING  IN  A  WEEK 

ai  i    unii^Fi-jnj  ns  — 

HLL     nUU O  CnULU O 

59.  3 

53.  2 

54.  9 

20.5 

11.9 

9.5 

34.3 

6.7 

26.9 

10.  0 

liMHFD    i  nnn  

UlNUtK    IfUU  U  

41.  3 

29.  6 

39.4 

25.6 

11.0 

4.5 

15.9 

4.5 

6.2 

3.  5 

i    nnn  i    o  qq  

i f  uuu —  i. f  7 7  7  

42.  5 

32.6 

40.3 

21.1 

9.8 

4.7 

19.2 

5.0 

9.7 

2.7 

^f UUU      £f777  ~ 

51.6 

44.2 

50.2 

22.9 

14.3 

9.2 

24.4 

5.7 

16.8 

3.  8 

~x  nnn   ^  qqq 

Jf  UUU     Of  7  77 

54.5 

45.6 

51.  8 

23.6 

12.7 

8.0 

28.7 

7.1 

20.5 

6.  0 

a  nnn  a.  qqq  

*ff  UUU — Hf  777 

60.0 

53.4 

57.3 

20.7 

11.6 

10.0 

35.7 

7.6 

27.7 

5.3 

3f  UUU    Df  777  "~ 

59.9 

54.  5 

55.2 

19.1 

11.1 

10.4 

38.0 

8.1 

30.7 

10.3 

65.2 

60.  0 

59.6 

19.0 

10.6 

12.3 

39.8 

7.1 

32.1 

11.2 

7. 000—7- QQQ  

1  }  UUU      1  f  77 7 

66.6 

61.8 

62.3 

20.6 

12.1 

12.2 

40.7 

7.9 

34.1 

11.5 

8,000-8,999  

66.4 

63.0 

60.3 

19.6 

14.4 

10.2 

42.9 

7.8 

36.5 

14.6 

9,000-9,999  

64.1 

61.  5 

58.0 

17.7 

13.9 

10.6 

41.4 

6.6 

35.7 

13.7 

10,000-14, 999  

71.2 

68.  0 

62.  8 

18.1 

10.9 

11.5 

43.2 

4.7 

38.0 

21.9 

15,000  AND  OVER — 

69.9 

63.9 

62.6 

27.2 

17.9 

6.2 

39.9 

6.7 

33.3 

24.8 
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TABLE  10. — EGGS 


UNITED  STATES 


ALL  URBANIZATIONS 


FRESH,    IN  SHELL 


TOTAL 

MONEY  INCOME 

(FRESH 

EQUIV.) 

SMALL 

MEDIUM 

LARGE 

EXTRA 

LARGE 

ASSORTED 

SIZES 

AFTER  TAXES 

* 

* 

* 

IN   1964  r 

-1    \ — 

ALL 

BOUGHT 

U  Uvv  111 

ALL 

BOUGHT 

ALL 

BOUGHT 

ALL  | 

BOUGHT 

ALL 

BOUGHT 

ALL  | 

BOUGHT 

(1) 

(  2 ) 

(2A) 

<3) 

(3A) 

(4) 

(4A) 

(5)  | 

(5A) 

(6) 

i 

]  (6A) 

(7) 

(7A) 

QUANTITY  PER 

HtllJSFHDL  D 

PER  WEEK  (DOZENS) 

ALL  HOUSEHOLDS  

1 .  84 

1.66 

.05 

.04 

.38 

.35 

1.15 

1.06 

.13 

.12 

.13 

.07 

UNDER  1,000  

1 .  35 

.96 

.10 

.07 

•  34 

.26 

.75 

.58 

.02 

.01 

.16 

.03 

1,000-1,999  

1  •  44 

1.15 

.06 

.06 

.37 

.30 

.80 

.68 

.05 

.05 

.15 

.06 

2,000-2,999  

1 .  74 

1.37 

.09 

.06 

.41 

.35 

.99 

.82 

.06 

.06 

.19 

.09 

3,000-3,999  

1.91 

1.62 

.06 

.06 

.45 

.42 

1.11 

.98 

.09 

.09 

.19 

.07 

4,000-4,999  

2.02 

1.77 

.07 

.06 

.48 

.43 

1.20 

1.08 

.10 

.09 

.17 

.10 

5,000-5,999  

1.95 

1.82 

.05 

.05 

.43 

.41 

1.23 

1.17 

.11 

.11 

.14 

.08 

U  J  uy  V      V_J  J  7  7  7 

2.09 

1.96 

.06 

.05 

.41 

.40 

1.32 

1.26 

1  7 

1  A 

tiO 

7,000-7,999  

1.90 

1.82 

.03 

.03 

.41 

.41 

1.27 

1.22 

.12 

.11 

.07 

.05 

8, 000— 8, 999  

2.  00 

1.89 

.05 

.03 

.39 

.39 

1.32 

1.28 

.15 

.15 

.  08 

•  04 

9,000-9,999  

1.70 

1.66 

.01 

• 

.29 

.28 

1.12 

1.11 

.20 

.20 

.07 

.06 

10,000-14,999  

1.  88 

1.81 

.04 

.04 

.22 

.22 

1.35 

1.31 

.21 

.21 

.05 

.03 

15,000  AND  OVER — 

2.  06 

1.99 

.02 

.02 

.16 

.15 

1.38 

1.35 

.44 

.44 

.06 

.04 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.  85 

.77 

.02 

.01 

.16 

.15 

.55 

.51 

.07 

.07 

.05 

.03 

UNDER  1,000  

.  57 

.40 

.03 

.02 

.13 

.10 

.34 

.26 

.01 

.01 

.06 

.01 

1,000-1,999  

.63 

.  52 

.02 

.02 

.15 

.12 

.38 

.33 

.03 

.03 

.05 

.02 

2,000-2,999  

.75 

.60 

.03 

.02 

.16 

.14 

.45 

.37 

.03 

.03 

.07 

.03 

3,000-3,999  

.  85 

.73 

.02 

.02 

.18 

.17 

.53 

.47 

.05 

.04 

.07 

.03 

4,000-4,999  

.91 

.81 

.02 

.02 

.20 

.18 

.57 

.52 

.05 

.05 

.07 

.04 

5,000-5,999  

.89 

.84 

.02 

.02 

.17 

.17 

.58 

.56 

.06 

.06 

.05 

.03 

6 . 000— 6. 999  

\J  J            \J  UJ777 

.97 

.91 

.02 

.02 

.18 

.17 

.64 

.60 

flQ 
.  u  j 

c\u 

• 

•  \}j 

7,000-7,999  

.90 

.86 

.01 

.01 

.18 

.18 

.61 

.59 

.06 

.06 

.03 

.02 

8. 000— 8. 999  

.  93 

.89 

.01 

.01 

.17 

.17 

.63 

.61 

o  U  O 

OA 

•  u  o 

m 

9,000-9,999  

.  83 

.82 

* 

• 

.13 

.13 

.55 

.55 

.11 

.11 

.03 

.02 

10,000-14,999  

.91 

.89 

.01 

.01 

.09 

.09 

.67 

.65 

.12 

.12 

.02 

.01 

15,000  AND  OVER — 

1 .  05 

1.02 

.01 

.01 

.07 

.07 

.70 

.69 

.25 

.25 

.02 

.01 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  MEEK 

ALL  HOUSEHOLDS  

96.9 

89.  2 

2.5 

2.1 

19.6 

18.4 

63.2 

59.5 

8.0 

7.8 

5.2 

2.9 

UNDER  1,000  

93.6 

70.9 

6.6 

5.5 

20.9 

17.2 

57.0 

46.4 

1.2 

.7 

8.9 

1.8 

1,000-1,999  

94.3 

80.  6 

4.8 

4.5 

25.4 

21.8 

53.4 

47.5 

4.8 

4.8 

6.8 

2.8 

2,000-2,999  

94.9 

79.  5 

3.7 

2.8 

21.0 

18.4 

58.5 

51.0 

4.0 

3.9 

8.5 

4.0 

3,000-3,999  

97.5 

85.  9 

4.1 

3.5 

21.7 

20.7 

60.7 

55.0 

5.0 

4.6 

7.7 

3.5 

4,000-4,999  

98.1 

89.  3 

2.4 

2.1 

24.9 

23.0 

60.5 

56.4 

7.1 

6.7 

5.8 

3.5 

5,000-5,999  

97.4 

92.1 

1.8 

1.7 

21.2 

20.3 

65.0 

62.8 

6.3 

6.1 

5.1 

2.9 

6,000-6,999  

97.8 

93.7 

2.5 

2.1 

17.1 

16.5 

65.4 

63.4 

10.0 

9.6 

4.7 

3.7 

7,000-7,999  

97.9 

94.9 

1.5 

1.3 

20.2 

20.1 

68.0 

66.1 

7.4 

7.0 

2.9 

2.3 

8,000-8,999  

98.4 

94.9 

1.1 

.8 

16.8 

16.6 

71.6 

69.2 

9.0 

9.0 

2.8 

1.9 

9,000-9,999  

97.5 

95.9 

.8 

.3 

17.1 

16.7 

64.9 

64.4 

13.4 

13.3 

2.6 

2.1 

10,000-14,999  

97.8 

95.2 

.9 

.9 

12.6 

12.5 

70.5 

68.9 

13.4 

13.4 

2.0 

1.1 

15,000  AND  OVER — 

97.1 

94.8 

1.2 

1.2 

6.7 

6.0 

65.0 

63.9 

24.8 

24.6 

1.3 

1.0 
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TABLE   11. — SUGAR,  SWEETS 


UNITED  STATES 


ALL  URBANIZATIONS 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 


(1) 


- 

SUGAR 

SIRUP,   MOLASSES,  HONEY 

WHITE 

SIRUP 

TOTAL 

TOTAL 

GR  ANII— 
LATED 

POW- 
DERED 
* 

BROWN 

TOTAL 

TOTAL 

CORN, 
CANE 
* 

OTHER 
* 

MOLAS- 
SES 

HONEY 

(2) 

(3) 

(4) 

(5) 

(6) 

(7) 

(8) 

(9) 

(  10) 

(11) 

(12) 

QUANTITY 

PER 

HOUSEHOLD 

PER  WEEK 

( POUNDS ) 

HOUSEHOLDS  

2.33 

2.24 

2.15 

.09 

.09 

.40 

.32 

.15 

.17 

.03 

.05 

UNDER  1,000  

1.89 

1.85 

1.84 

.01 

.04 

.37 

.29 

.23 

.06 

.05 

.03 

1,000-1,999  

1.91 

1.87 

1.83 

.04 

.04 

.47 

.32 

.23 

.10 

.09 

.05 

2,000-2,999  

2.45 

2.37 

2.31 

.07 

.08 

.47 

.38 

.23 

.15 

.03 

.06 

3,000-3,999  

2.91 

2.81 

2.72 

.10 

.09 

.46 

.38 

.24 

.13 

.03 

.05 

4,000-4,999  

2.75 

2.66 

2.58 

.08 

.08 

.41 

.32 

.16 

.16 

.03 

.06 

5,000-5,999  

2.47 

2.37 

2.27 

.10 

.10 

.36 

.31 

.13 

.18 

.01 

.04 

6,000-6,999  

2.53 

2.39 

2.27 

.11 

.13 

.35 

.27 

.09 

.18 

.02 

.06 

7,000-7,999  

2.51 

2.40 

2.28 

.12 

.10 

.40 

.33 

.10 

.23 

.01 

.06 

8,000-8,999  

2.38 

2.26 

2.15 

.11 

.11 

.41 

.33 

.10 

.23 

.02 

.06 

9,000-9,999  

2.03 

1.92 

1.83 

.09 

.11 

.33 

.27 

.06 

.21 

.02 

.05 

10,000-14,999  

1.92 

1.81 

1.71 

.10 

.10 

.38 

.30 

.10 

.20 

.01 

.06 

15,000  AND  OVER — 

1.77 

1.69 

1.60 

.09 

.08 

.49 

.43 

.07 

.35 

.01 

.05 

MONEY  VALUE  PER  HOUSEHOLD  PER  WEEK  (DOLLARS) 


HOUSEHOLDS  

.28 

.26 

.24 

.02 

.02 

.11 

.08 

.03 

.05 

.01 

.02 

UNDER  1,000  

.23 

.22 

.22 

* 

.01 

.08 

.06 

.04 

.02 

.01 

.01 

1,000-1,999  

.23 

.22 

.22 

.01 

.01 

.10 

.06 

.04 

.02 

.02 

.02 

2,000-2,999  

.29 

.27 

.26 

.01 

.01 

.11 

.08 

.04 

.04 

.01 

.02 

3,000-3,999  

.35 

.33 

.31 

.02 

.01 

.11 

.08 

.05 

.04 

.01 

.02 

4,000-4,999  

.32 

.30 

.29 

.02 

.02 

.11 

.08 

.03 

.05 

.01 

.02 

5,000-5,999  

.29 

.28 

.26 

.02 

.02 

.10 

.08 

.03 

.05 

• 

.02 

6,000-6,999  

.30 

.28 

.26 

.02 

.02 

.11 

.08 

.02 

.06 

.01 

.02 

7,000-7,999  

.30 

.28 

.26 

.02 

.02 

.12 

.10 

.02 

.07 

* 

.02 

8,000-8,999  

.28 

.26 

.24 

.02 

.02 

.12 

.09 

.02 

.07 

♦ 

.03 

9,000-9,999  

.24 

.22 

.21 

.02 

.02 

.11 

.08 

.02 

.07 

.01 

.02 

10,000-14,999  

.23 

.21 

.19 

.02 

.02 

.12 

.09 

.02 

.06 

• 

.03 

15,000  AND  OVER — 

.21 

.20 

.18 

.02 

.02 

.15 

.13 

.02 

.11 

• 

.02 

PERCENT 

OF  HOUSEHOLDS 

USING 

IN  A  WEEK 

HOUSEHOLDS  

91.8 

91.3 

91.2 

9.1 

13.6 

37.7 

30.0 

12.0 

19.1 

2.7 

9.3 

UNDER  1,000  

86.6 

86.3 

86.3 

1.7 

4.5 

28.5 

20.9 

14.3 

7.4 

2.8 

6.9 

1,000-1,999  

88.1 

87.5 

87.5 

4.1 

6.6 

32.3 

22.3 

12.1 

10.4 

3.8 

9.0 

2,000-2,999  

90.8 

90.2 

90.2 

6.8 

11.1 

38.1 

29.7 

15.4 

15.5 

3.4 

9.5 

3,000-3,999  

92.5 

92.3 

92.1 

8.7 

11.9 

35.7 

28.5 

16.2 

12.7 

2.5 

8.0 

4,000-4,999  

93.7 

92.7 

92.5 

9.4 

11.5 

37.5 

29.4 

13.2 

17.4 

3.3 

8.8 

5,000-5,999  

91.4 

91.3 

91.0 

10.5 

14.8 

38.6 

31.3 

12.0 

20.6 

2.2 

8.2 

6,000-6,999  

93.3 

92.8 

92.8 

12.2 

16.9 

38.9 

31.2 

10.5 

21.7 

2.6 

10.0 

7,000-7,999  

94.5 

94.3 

93.9 

11.9 

16.6 

41.4 

35.4 

11.7 

24.6 

2.0 

9.0 

8,000-8,999  

94.0 

93.7 

93.6 

10.7 

16.1 

42.1 

34.5 

11.3 

25.9 

2.4 

12.0 

9,000-9,999  

94.6 

94.3 

93.9 

11.2 

17.3 

36.0 

31.1 

7.1 

24.8 

3.4 

8.8 

10,000-14,999  

93.7 

93.3 

92.9 

10.8 

19.0 

43.4 

34.1 

11.0 

25.3 

3.1 

12.3 

15,000  AND  OVER — 

92.1 

92.  1 

92.1 

8.0 

19.5 

45.1 

41.1 

8.9 

33.5 

1.2 

9.3 
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TABLE   11. — SUGAR,   SWEETS  UNITED  STATES 

— CONTINUED 


JELLY, 

JAM  + 

CANDY,  TOPPING 

JAM, 

FRUIT 

WITH 

NUTS 

NO  NUTS 

MONEY  INCOME 

TOTAL 

JELLY 

BUTTER  * 

Ar 1 tK  lAAto 

 ,  

i 

T  PIT  A  1 
1  U  1  AL 

NO 

NO 

IN  1964 

■   

t 

CHOCO- 

CHOCO- 

CH0C0- 

CH0C0- 

ALL 

RflllRHT 

|  ALL 

BOUGHT 

ALL 

BOUGHT 

LATE 

LATE 

1  ATF 

.   1  A  T  P 

LH  1  L 

111 

(13) 

(  13A ) 

j  (14) 

(14A) 

(15) 

(15A) 

(16) 

(17) 

(  18) 

i  

f  1  Q  1 

f  9  n  l 

\  C.  \J  J 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

.45 

.33 

.27 

.20 

.18 

.13 

.52 

.12 

.02 

.18 

.20 

UNDER  1,000  

.  30 

.15 

.18 

.09 

.12 

.06 

.24 

.04 

.02 

•  08 

•  10 

1,000-1,999  

.  31 

.  14 

.17 

.08 

.13 

.06 

.19 

.06 

.01 

.  04 

.  08 

2,000-2,999  

.43 

.27 

.26 

.17 

.16 

.09 

.42 

.08 

.03 

.  14 

.17 

3,000-3,999  

.  46 

.30 

.30 

.20 

.16 

.10 

.50 

.11 

.03 

.15 

•  21 

4,000-4,999  

.52 

.37 

.32 

.23 

.20 

.15 

.50 

.11 

.02 

.20 

•  1 8 

5,000-5,999  

.45 

.32 

.28 

.20 

.17 

.12 

.56 

.11 

.02 

.19 

.24 

6,000-6,999  

.51 

.38 

.30 

.23 

.21 

.15 

.66 

.15 

.02 

.24 

.25 

7,000-7,999  

.50 

.39 

.29 

.24 

.21 

.15 

.69 

.14 

•  02 

.27 

.25 

8,000-8,999  

.  54 

.  44 

.30 

.25 

.24 

.19 

.65 

.17 

.02 

.23 

.24 

.  45 

.  40 

.26 

.24 

.19 

.16 

.56 

.17 

•  03 

1  A 

i  ft 

.  1  o 

10,000-14,999  

.  52 

.45 

.30 

.26 

.22 

.  19 

.61 

.16 

.03 

1  ft 
•  J.  o 

.  t-  ' 

1  _>  »  UUU    AINU    Uvt  K  

.  48 

.38 

.30 

.25 

.18 

.13 

.95 

.29 

.02 

MONEY  VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.  19 

.13 

.11 

.08 

.08 

.05 

.31 

.09 

.02 

.12 

.  09 

UNDER  1,000  

.  12 

.05 

.08 

.03 

.04 

.02 

.14 

.03 

.01 

•  05 

.  04 

1,000-1,999  

.13 

•  05 

.07 

.03 

.05 

.02 

.11 

.04 

.01 

•  03 

.  03 

2,000-2,999  

.  17 

.10 

.11 

.07 

.06 

.03 

.23 

.06 

.02 

•  08 

.  08 

3,000-3,999  

.  X  o 

1  ? 
.  x  c 

.13 

.08 

.06 

.03 

.28 

.07 

.02 

1  O 

nn 
«  uo 

4,000-4,999  

.21 

.15 

.13 

.09 

.08 

.06 

.28 

.09 

.01 

•  I  u 

■  Ul 

5,000-5,999  

.19 

.13 

.12 

.08 

.07 

.05 

.33 

.08 

.02 

.13 

.10 

6,000-6,999  

.20 

.15 

.12 

.09 

.08 

.06 

.38 

.10 

.02 

.16 

.11 

7,000-7,999  

.21 

.16 

.12 

.09 

.09 

.07 

.42 

.11 

.01 

.18 

.12 

8,000-8,999  

.  i--  i 

1  Q 
•  1  7 

.13 

.10 

.11 

.09 

.41 

.13 

.01 

.16 

.11 

y ,  uuu— y ,  y  yy  

1  7 
.XI 

.11 

.10 

.08 

.07 

.38 

.14 

•  02 

.  x  c 

1  n 

10,000-14, 999  

.  22 

•  1  8 

.12 

.10 

.09 

.08 

.40 

.13 

.02 

1  -3. 
.  X  J 

1  1 

.XX 

i k    nnn    amh  nwco  

ID, UUU    ANU  UVtK  

.21 

•  1 6 

.13 

.  10 

.09 

.06 

.67 

.26 

.02 

•  ' 

1  A 
.  1  o 

PERCENT  OF  HOUSEHOLDS  USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

58  .3 

45.  5 

40.0 

30.8 

24.7 

18.8 

47.7 

18.0 

3.8 

C  £.  .  J 

UNDER  1,000  

38.7 

21.7 

26.9 

14.7 

14.8 

8.5 

29.0 

8.5 

3.4 

10.7 

12.6 

1,000-1,999  

40  9 

22.  8 

26.9 

13.8 

17.6 

9.8 

31.4 

10.  1 

2.3 

10  1 

li  A 
X  ■+  .  O 

2,000-2,999  

52.7 

35.  4 

36.0 

23.4 

21.8 

14.4 

43.0 

14.3 

5.0 

18.4 

20.  9 

3,000-3,999  

53.3 

39  •  3 

39.3 

28.7 

18.5 

12.4 

46.8 

17.5 

5.2 

19.  5 

24.3 

4,000-4,999  

58.6 

44.  7 

41.4 

30.3 

23.4 

17.7 

45.3 

16.9 

3.3 

20  •  5 

21.9 

5,000-5,999  

60.5 

48.2 

42.3 

33.2 

24.0 

17.9 

50.4 

17.1 

4.0 

25.2 

27.  1 

6,000-6,999  

62.8 

49.0 

43.9 

34.6 

25.5 

18.8 

52.7 

21.4 

3.6 

26.9 

29.9 

7,000-7,999  

63.5 

53.9 

43.3 

36.9 

28.0 

22.6 

55.2 

19.3 

2.7 

31.1 

27.9 

8,000-8,999  

69.8 

58.7 

45.2 

37.8 

32.8 

27.1 

55.4 

22.2 

4.5 

28.8 

27.9 

9,000-9,999  

67.3 

60.0 

45.8 

41.9 

32.1 

26.7 

54.9 

23.1 

2.9 

27.5 

28.0 

10,000-14, 999  

69.4 

60.9 

46.9 

41.  1 

32.8 

29.3 

54.8 

23.8 

5.7 

23.8 

28.2 

15,000  AND  OVER — 

69.7 

59.7 

46.3 

39.9 

31.1 

26.5 

60.1 

30.4 

5.0 

29.0 

33.2 
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TABLE   12. — POTATOES,    SWE ET POTATOE S 


UNITED  STATES 


ALL  URBANIZATIONS 


FRESH 

COMMERCIALLY  CANNED 

WHITE 

SWEET- 

MONEY  INCOME 

TOTAL 

* 

POTATOES  * 

AFTER  TAXES 

TOTAL 

WHITE 

SWEET- 

IN  1964 

POTATOES 

ALL 

D  ni  If*  LIT 

BUUbH 1 

ALL 

BOUGHT 

ALL 

BOUGHT 

(  1 ) 

(3) 

(3A) 

(4) 

(4A) 

(5) 

(6) 

(7) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

4.82 

4.49 

4.71 

4.40 

.11 

.09 

.10 

.02 

.08 

UNDER  1,000  

3.  05 

2.39 

2.95 

2.32 

.10 

.07 

.03 

.01 

.03 

1,000-1,999  

3  •  29 

2.76 

3.14 

2.66 

.14 

.10 

.04 

* 

.04 

2,000-2,999  

4.  41 

3.87 

4.25 

3.75 

.16 

.12 

.11 

.01 

.10 

3,000-3,999  

5.11 

4.  53 

4.93 

4.38 

.18 

.15 

.10 

.02 

.08 

4,000-4,999  

5.78 

5.46 

5.67 

5.36 

.12 

.11 

.11 

.03 

.08 

5,000-5,999  

5.22 

4.88 

5.13 

4.81 

.10 

.08 

.10 

.02 

.08 

6,000-6,999  

5.56 

5.35 

5.45 

5.26 

.11 

.09 

.10 

.02 

.08 

7,000-7,999  

5.30 

5.05 

5.21 

4.98 

.09 

.07 

.13 

.01 

.11 

8,000-8,999  

C      1  Q 

R  no 
!>•  Uo 

5.09 

4.98 

.10 

.10 

.16 

.04 

.12 

9, 000—9, 999  

4.94 

5.08 

4.89 

.05 

.05 

.11 

.03 

.08 

10,000-14,999  

4.  64 

4.66 

4.59 

.05 

.05 

.10 

.02 

.08 

15,000  AND  OVER — 

4.  29 

4.  16 

4.18 

4.06 

.11 

.11 

.10 

.02 

.08 

MONEY  VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

•  51 

.47 

.49 

.45 

.02 

.02 

.02 

* 

.02 

UNDER  1,000  

•  31 

.23 

.30 

.22 

.01 

.01 

.01 

* 

.01 

1,000-1,999  

•  36 

.29 

.33 

.27 

.03 

.02 

.01 

• 

.01 

2,000-2,999  

.  46 

•  3  8 

.43 

.36 

.03 

.02 

.02 

* 

.02 

3,000-3,999  

.  52 

.  45 

.49 

.42 

.03 

.03 

.02 

• 

.02 

4,000-4,999  

.60 

.56 

.58 

.55 

.02 

.02 

.02 

* 

.02 

5, 000-5,999  

.54 

.50 

.52 

.48 

.02 

.01 

.02 

* 

.02 

6,000-6,999  

.58 

.55 

.56 

.54 

.02 

.02 

.02 

* 

.02 

7,000-7,999  

.56 

.53 

.54 

.51 

.02 

.01 

.03 

* 

.02 

8,000-8,999  

.  58 

.  57 

.56 

.55 

.02 

.02 

.03 

.01 

.03 

9, 000-9, 999  

.  56 

.  54 

.55 

.53 

.01 

.01 

.02 

* 

.02 

10,000-14,999  

.  50 

.50 

.49 

.49 

.01 

.01 

.02 

* 

.02 

15,000  AND  OVER — 

.49 

.48 

.47 

.46 

.02 

.02 

.02 

* 

.02 

PERCENT  OF  HOUSEHOLDS  USING   IN  A  WEEK 

ALL  HOUSEHOLDS  

84.2 

80.  3 

83.6 

79.6 

5.4 

4.7 

7.3 

1.1 

6.3 

UNDER  1,000  

69.8 

57.  9 

68.7 

56.  8 

6.7 

5.6 

2.7 

.4 

2.4 

1,000-1,999  

77  .  0 

69  .  4 

76.6 

68.7 

7.0 

5.1 

2.9 

.2 

2.7 

2,000-2,999  

81.0 

73.9 

80.0 

72.9 

7.2 

6.0 

7.1 

1.0 

6.4 

3,000-3,999  

82.4 

77.  4 

81.7 

76.6 

8.1 

7.3 

7.1 

1.1 

6.4 

4,000-4,999  

88.9 

85.  1 

88.4 

84.4 

4.4 

4.0 

9.  1 

1.6 

7.6 

5,000-5,999  

86.1 

82.5 

85.4 

81.8 

5.3 

4.7 

8.2 

1.1 

7.2 

6,000-6,999  

88.2 

86.4 

87.8 

85.9 

4.7 

4.2 

8.2 

1.6 

6.8 

7,000-7,999  

88.1 

85.7 

87.5 

85.2 

3.9 

3.4 

8.3 

.8 

7.7 

8,000-8,999  

88.7 

87.  1 

88.2 

86.6 

5.0 

5.0 

11.2 

1.9 

9.6 

9,000-9,999  

87.6 

85.7 

86.5 

84.5 

3.9 

3.6 

7.7 

1.4 

6.7 

10,000-14,999  

85.2 

84.3 

84.8 

83.8 

2.7 

2.6 

6.7 

1.4 

5.5 

15,000  AND  OVER — 

82.9 

80.9 

82.2 

80.3 

5.4 

5.3 

7.0 

1.2 

5.9 
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TABLE  12.— POTATOES,    SWEET  POTATOES 
— CONTINUED 


UNITED  STATES 


ALL  URBANIZATIONS 


COMMERCIALLY 

PR  f!7  PN  i 

WHITE 

MONEY  INCOME 

DRIED 

CHIPS, 

SALAD 

AFTER  TAXES 

TOTAL 

SWEET- 

* 

STICKS 

IN  1964 

TOTAL 

FRENCH 

OTHER 

POTATOES 

FRIED 

* 

(  1 ) 

(  8) 

(9) 

(10) 

(11) 

(12) 

(13) 

(14) 

(15) 

QUANTITY  PER 

HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

.  17 

.17 

.13 

.04 

* 

.03 

.22 

.03 

UNDER  1,000  

.02 

.01 

* 

.01 

« 

.02 

.05 

.02 

1,000-1,999  

.03 

.03 

.02 

.01 

.00 

.01 

.04 

* 

2,000-2,999  

.07 

.07 

.06 

.01 

.00 

.03 

.12 

• 

3,000-3,999  

.08 

.08 

.06 

.02 

• 

.03 

.13 

.02 

4,000-4,999  

.  13 

.13 

.11 

.03 

.00 

.03 

.20 

.02 

5,000-5,999  

.  17 

.17 

.13 

.03 

• 

.04 

.21 

.03 

6,000-6,999  

.21 

.21 

.16 

.05 

.00 

.04 

.27 

.03 

7,000-7,999  

.31 

.31 

.23 

.07 

* 

.04 

.32 

.06 

8,000-8,999  

.28 

.28 

.21 

.07 

.00 

.05 

.35 

.03 

9,000-9,999  

.28 

.28 

.23 

.05 

* 

.06 

.29 

.05 

10,000-14,999  

.30 

.29 

.20 

.09 

.01 

.05 

.36 

.05 

15,000  AND  OVER — 

.35 

.33 

.18 

.  15 

.02 

.06 

.30 

.04 

MONEY 

VALUE  PER  HOUSEHOLD  PER  WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.04 

.04 

.03 

.01 

• 

.02 

.15 

.01 

UNDER  1,000  

* 

• 

* 

* 

* 

.01 

.04 

.01 

1,000-1,999  

.01 

.01 

• 

• 

.00 

.01 

.02 

* 

2,000-2,999  

.02 

.02 

.01 

• 

.00 

.02 

.09 

• 

3, 000-3,999  

.02 

.02 

.01 

.01 

• 

.02 

.10 

.01 

4, 000-4, 999  

.03 

.03 

.02 

.01 

.00 

.02 

.14 

.01 

5,000-5,999  

.04 

.04 

.03 

.01 

• 

.03 

.15 

.01 

6,000-6,999  

.05 

.05 

.04 

.02 

.00 

.03 

.19 

.01 

7,000-7,999  

.07 

.07 

.05 

.02 

* 

.03 

.22 

.03 

8,000-8,999  

.07 

.07 

.05 

.02 

.00 

.03 

.25 

.01 

9,000-9,999  

.08 

.08 

.06 

.02 

* 

.04 

.21 

.02 

10,000-14,999  

.08 

.08 

.05 

.03 

* 

.04 

.24 

.02 

15,000  AND  OVER — 

.  10 

.09 

.05 

.05 

.01 

.05 

.22 

.02 

PERCENT  OF  HOUSEHOLDS 

USING 

IN  A  WEEK 

ALL  HOUSEHOLDS  

11  .7 

11.6 

8.9 

3.4 

.2 

5.9 

26.3 

2.2 

UNDER  1,000  

1.5 

1.2 

.5 

.7 

.4 

2.7 

7.8 

2.2 

1, 000-1, 999  

1.9 

1.9 

1.3 

.6 

.0 

3.8 

6.4 

.6 

2,000-2,999  

5.2 

5.2 

3.8 

1.6 

.0 

5.0 

17.9 

1.0 

3,000-3,999  

6.2 

6.0 

4.3 

1.8 

.2 

4.2 

17.8 

1.6 

4,000-4,999  

8.2 

8.2 

6.5 

2.2 

.0 

3.9 

24.2 

1.6 

5,000-5,999  

12.0 

11.9 

10.1 

2.5 

.  1 

6.9 

27.5 

2.1 

6,000-6,999  

13.3 

13.3 

10.4 

3.5 

.0 

6.3 

33.6 

2.2 

7,000-7,999  

18.4 

18.1 

14.5 

4.8 

.4 

6.2 

35.8 

4.4 

8,000-8,999  

18.3 

18.3 

13.8 

6.1 

.0 

6.9 

40.3 

3.1 

9,000-9,999  

20.4 

20.  1 

16.9 

4.2 

.3 

8.1 

34.  8 

2.8 

10,000-14,999  

22.9 

22.2 

16.5 

7.5 

1.2 

9.8 

38.0 

3.3 

15,000  AND  OVER — 

21.9 

21.3 

12.5 

10.0 

1.8 

10.1 

38.0 

3.7 
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TABLE   13. — FRESH  VEGETABLES 


UNITED  STATES 


ALL  URBANIZATIONS 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 

(  1) 

DARK  GREEN 

TOTAL 

LEAFY 

TOTAL 

SPINACH 

KALE 

C0LLARDS 

MUSTARD 

GREENS 

OTHER 
$ 

(8 ) 

ALL 
(2) 

BOUGHT 
(2A) 

ALL 
(3) 

BOUGHT 
(3A) 

ALL 
(4) 

BOUGHT 
(4A) 

ALL 
(5) 

BOUGHT 
(  5A) 

ALL 
(  6  ) 

BOUGHT 
(  6A  ) 

ALL 
( 7) 

BOUGHT 
(  7A) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  nUUoCnULUo 

.48 

.34 

.35 

.22 

.06 

.05 

.02 

.01 

.05 

.04 

.  07 

.03 

.  16 

UN  DFR    1 • OOO  

.  65 

.22 

.  61 

.20 

.03 

.02 

.05 

.04 

.03 

.27 

.  06 

.23 

1 . 000— 1 . QQQ  

1  j  uyu     If  777 

.58 

.  27 

.51 

.21 

.04 

.03 

.01 

.04 

.04 

.  15 

.  03 

.28 

?. 000—?. 999  

.57 

.32 

.49 

.25 

.06 

.04 

.02 

.01 

.11 

.09 

.10 

.04 

.20 

ri  m  nnn_a  QCQ  

J  J  WUU     Zj  ,  7  ~  7 

.57 

.42 

.45 

.32 

.05 

.05 

.02 

.01 

.09 

.08 

.  09 

.  04 

.19 

u - n  n n—  a. qq o  

.48 

.39 

.34 

.26 

.04 

.04 

.01 

.01 

.10 

.09 

.04 

.02 

.15 

S.000— 5. QQQ  

J  ,  U  U  U      J  J  7  77 

.51 

.37 

.35 

.22 

.08 

.07 

.01 

.01 

.04 

.04 

.04 

.02 

.18 

a  nnn-A. qqq  —  

D,UUU  0,777 

.45 

.  37 

.30 

.23 

.08 

.06 

.03 

.03 

.02 

.01 

.  08 

.05 

.09 

7-  nflfl-7.  QQQ  

I f UUU        r  ,   7  7  7 

.40 

.34 

.25 

.19 

.06 

.06 

.01 

.01 

.03 

.03 

.04 

.01 

.11 

8,000-8, 999  

.41 

.37 

.26 

.23 

.05 

.04 

.02 

.01 

.04 

.04 

.  07 

.  07 

.09 

9,000-9,999  

.44 

.  35 

.29 

.21 

.08 

.08 

.01 

.01 

.02 

.02 

.  02 

.  01 

.  16 

10,000-14,999  

.30 

.26 

.17 

.13 

.04 

.04 

* 

.01 

.  02 

.  02 

.  09 

15,000  AND  OVER — 

.55 

.44 

.29 

.21 

.10 

.09 

.01 

.00 

.00 

.00 

.  03 

.  02 

.16 

MONEY 

VALUE. PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

.12 

.  09 

.  07 

.04 

.01 

.01 

.01 

.01 

.  01 

* 

.03 

IINDFR    1  .  000  

.11 

.04 

.10 

.03 

.01 

.01 

.01 

.04 

.01 

.04 

1  .  000—  1  .  <3<3<3  

.12 

.07 

.08 

.03 

.01 

.01 

* 

* 

.01 

.01 

.02 

* 

.05 

?. 000—?. 99Q  

.12 

.07 

.09 

.05 

.01 

.01 

.02 

.02 

.  01 

.  01 

.04 

"2  m  000— ^  .  QQQ  

.11 

.08 

.  07 

.05 

.01 

.01 

.02 

.02 

.01 

.01 

.03 

a  .  OOO— 6.-  QQQ  

tf  UUU                 77  7 

.12 

.10 

.06 

.05 

.01 

.01 

* 

* 

.02 

.01 

.01 

* 

.03 

S.  OOO— E5.  QQQ  

.13 

.10 

.  07 

.04 

.02 

.02 

.01 

.01 

.01 

* 

.04 

a    nn fl—  A    QQQ  — — 

Of  UUU     O  ,  7  7 

.  12 

.  09 

.05 

.04 

.02 

.02 

* 

.01 

.01 

.02 

7  nnn-7  qqq  

I  f  UUU     /  ,  777 

.  11 

.10 

.06 

.04 

.01 

.01 

* 

* 

.01 

.01 

.01 

* 

.03 

8,000-8,999  

.11 

.  10 

.05 

.05 

.01 

.01 

.01 

.  01 

.  01 

.02 

9,000-9,999  

.12 

.10 

.07 

.05 

.02 

.02 

* 

* 

* 

* 

.04 

10,000-14, 999  

.  11 

.  09 

.04 

.03 

.01 

.01 

* 

* 

* 

* 

* 

.02 

15,000  AND  OVER — 

.16 

.14 

.07 

.06 

.02 

.02 

.00 

.00 

.00 

.  01 

.01 

.  04 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

hll    nuuoc nUL U o 

33.4 

27.6 

17.  8 

12.1 

4.6 

4.0 

.8 

.5 

2.1 

1.8 

3.  3 

1.4 

9.8 

i  iMnpR   i  -  onn  

uiiu cr\    if  uuu 

30.2 

14.  8 

25.1 

10.5 

1.8 

1.2 

2.2 

.1 

2.2 

1.4 

9.  6 

3.  0 

12.5 

l    n  n  H— i    qqq  —  

1 ,  UUU —  ± ,  7  7  7 

32.  8 

20.2 

23.6 

10.6 

4.0 

3.2 

.6 

.4 

2.0 

1.8 

7.4 

1.4 

13.0 

if  UUU      <1  ,  7  7  > 

30.6 

19.6 

21.7 

11.0 

3.9 

2.9 

.9 

.4 

4.4 

3.8 

5.4 

1.9 

11.6 

a  _ n n O—  "3 -  QQQ  

J,  UUU  -3,777 

32.0 

24.4 

19.1 

12.7 

3.0 

2.9 

.9 

.5 

3.7 

3.3 

3.  8 

1.6 

10.6 

4. 000—4. QQQ  

" J UUU      tf 77  7 

31.  5 

27.1 

16.6 

12.7 

3.6 

3.2 

1.1 

.9 

3.9 

3.5 

2.1 

1.0 

8.4 

5.  000—5.  QQQ  

— '  ,  UUU      -J,  777 

33.1 

29.0 

16.4 

12.4 

6.3 

5.7 

.5 

.5 

1.7 

1.7 

1.9 

1.2 

8.8 

6,. 000—6. 99°  

U  ,  U  U  U       U,  77> 

31.4 

27.5 

13.9 

10.0 

6.3 

5.2 

.7 

.6 

.8 

.8 

2.6 

1.4 

6.4 

7.  000—7.  99Q  

1  f  vUU      1,77  7 

34.3 

31.5 

14.  8 

11.4 

4.6 

4.2 

.5 

.5 

1.3 

1.  1 

2.2 

1.  0 

9.0 

8, 000-8, 999  

36.6 

33.7 

16.  8 

13.8 

4.7 

3.9 

1.2 

1.0 

2.1 

1.6 

2.2 

2.1 

8.0 

9,000-9,999  

38.1 

34.8 

19.6 

16.3 

7.4 

7.3 

.7 

.7 

1.0 

1.0 

1.7 

.7 

10.6 

10,000-14,999  

38.3 

35.6 

13.9 

11.8 

3.5 

3.1 

.3 

.2 

.3 

.2 

1.2 

1.0 

10.1 

15,000  AND  OVER — 

41.2 

38.6 

22.1 

18.3 

5.5 

5.3 

.6 

.0 

.0 

.0 

2.7 

2.5 

15.9 
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TABLE  13. — FRESH  VEGETABLES 
— CONTINUED 


UNITED  STATES 


ALL  URBANIZATIONS 


DARK  GREEN- 

—CONTINUED 

DEEP  YELLOW 

TOMATOES 

MONEY  INCOME 

BROCCOLI 

PEPPERS 

TOTAL 

CARROTS 

PUMPKIN,  WINTER 

AFTER  TAXES 

* 

SQUASH 

  - 

IN  1964 

ALL 

BOUGHT 

ALL 

BOUGHT 

ALL 

BOUGHT 

ALL 

BOUGHT 

ALL 

BO UGHT 

ALL 

BOUGHT 

(  1) 

(  9) 

(  9A  ) 

(10) 

(10A) 

(11) 

( 11A) 

<  12) 

(  12A) 

(  13) 

(  13A) 

(  14) 

(14A) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  ( POUNI 

)S) 

ALL  HOUSEHOLDS  

.04 

.04 

.09 

.  08 

.56 

.53 

.52 

.50 

.04 

.03 

1.  09 

.  92 

UNDER  1,000  

.  01 

.  03 

.02 

.23 

.18 

.18 

.16 

.05 

.02 

.  56 

.  31 

1, 000- It  599  

.01 

.  01 

.05 

.05 

.31 

.28 

.27 

.26 

.03 

.02 

.69 

.42 

2, 000-2, 999  

.  03 

.  03 

.05 

.04 

.39 

.36 

.36 

.34 

.03 

.03 

.  87 

.61 

3, 000-3, 999  

.  04 

.  03 

.08 

.07 

.45 

.40 

.39 

m  D  t 

•  UD 

•  U  j 

.  85 

.63 

4, 000-4, 999  

.03 

.03 

.10 

.10 

.62 

.57 

.57 

.53 

•  05 

.04 

.  97 

.  80 

5, 000-5, 999  

.04 

.04 

.12 

.11 

.51 

.48 

.48 

.46 

o  U  D 

1.13 

1.00 

6, 000-6, 999  

.05 

.04 

.11 

.09 

.65 

.59 

.61 

.57 

.04 

.02 

1.30 

1.10 

7, 000-7, 999  

.06 

.06 

.09 

.09 

.65 

.62 

.63 

.61 

.02 

.01 

1.31 

1.21 

8,000-8,999  

.03 

.  03 

.11 

.11 

.75 

.74 

.69 

.69 

.06 

.05 

1.17 

1.06 

9,000-9,999  

.  06 

.  06 

.08 

.08 

.54 

.53 

.53 

.51 

.02 

.01 

1.  37 

1.26 

10,000-14,999  

.04 

.  04 

.10 

.09 

.72 

.70 

.68 

.66 

.04 

.04 

1  •  34 

1  •  24 

15,000  AND  OVER — 

.15 

.12 

.11 

.11 

1.48 

1.45 

1.35 

1.33 

.13 

.11 

1.  88 

1 .  75 

rlUiNt  T 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.  01 

.  01 

.04 

.04 

.08 

.08 

.08 

.07 

.01 

* 

•  30 

.  26 

UNDER  1,000  

.02 

.01 

.04 

.03 

.03 

.02 

.01 

* 

.13 

.  08 

1, 000-1, 999  

.03 

.03 

.04 

.04 

.04 

.04 

* 

* 

.15 

•  10 

2,000-2, 999  

•  01 

.02 

.02 

.05 

.05 

.05 

.05 

* 

* 

•  <L  1 

.16 

3,000-3,999  

.01 

•  01 

.03 

.03 

.06 

.05 

.06 

.05 

Cl  1 

oU  1 

.  22 

.17 

4,  000-4,  999  -r- 

.01 

.01 

.05 

.04 

.09 

.07 

.08 

.07 

.01 

* 

.  26 

•  22 

5, 000-5, 999  

.01 

.01 

.04 

.04 

.08 

.07 

.07 

.07 

.30 

.27 

6, 000-6, 999  

.01 

.01 

.05 

.04 

.10 

.09 

.09 

.08 

.01 

* 

.37 

.32 

7, 000-7,999  

.01 

.01 

.04 

.04 

.09 

.09 

.09 

.08 

* 

* 

.36 

.34 

8,000-8,999  

.  01 

.  01 

.  04 

.04 

.10 

.10 

.09 

.09 

.01 

.01 

.33 

.30 

9,000-9,999  

.01 

.  01 

.04 

.04 

.08 

.08 

.08 

.08 

* 

* 

.40 

.38 

10,000-14,999  

.  01 

.  01 

.06 

.05 

.11 

.11 

.10 

.10 

.01 

* 

.41 

.38 

15,000  AND  OVER — 

.  03 

.  02 

.  06 

.06 

.25 

.24 

.23 

.22 

.03 

.02 

.59 

.55 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

2.4 

2.2 

18.3 

17.3 

41.4 

39.9 

40.6 

39.4 

1.7 

1.2 

57.1 

52.4 

UNDER  1,000  

1.0 

.4 

7.  5 

6.1 

19.  8 

17.6 

18.1 

16.9 

2.5 

1.1 

32.  7 

22.  8 

1, 000-1, 999  

1.2 

1.2 

11.3 

10.6 

29.5 

28.0 

28.8 

27.6 

1.6 

1.0 

34.  5 

26.  7 

2, 000-2, 999  

1.7 

1.4 

10.9 

9.8 

31.2 

29.6 

30.7 

29.3 

.9 

.6 

41.4 

34.  0 

3, 000-3, 999  

2.3 

1.8 

15.0 

13.4 

34.4 

32.7 

33.4 

32.1 

1.9 

.9 

45.  4 

39x.  6 

4, 000-4, 999  

1.8 

1.6 

17.2 

16.3 

39.6 

37.1 

38.9 

37.0 

2.0 

1.4 

51.4 

46.  7 

5, 000-5, 999  

2.3 

2.3 

20.  1 

19.4 

42.4 

40.9 

41.7 

40.5 

1.5 

1.2 

63  .  2 

59.  6 

6, 000-6, 999  

2.7 

2.4 

20.9 

19.2 

49.2 

47.5 

48.0 

46.7 

1.5 

1.1 

67.0 

62.4 

7, 000-7, 999  

3.3 

3.3 

23.7 

23.0 

47.5 

46.6 

46.5 

45.9 

1.1 

.9 

65.9 

64.3 

8,  000-8,  999  

2.6 

2.6 

22.4 

21.5 

50.0 

49.9 

49.5 

49.3 

2.6 

2.6 

63.7 

60.2 

9,000-9,999  

3.8 

3.8 

21.0 

20.6 

45.4 

44.5 

45.4 

44.5 

1.1 

1.0 

70.0 

66.0 

10,000-14,999  

2.6 

2.6 

26.9 

25.3 

54.2 

53.1 

53.0 

52.1 

2.0 

1.6 

74.6 

71.7 

15,000  AND  OVER — 

6.6 

5.4 

24.4 

24.3 

57.7 

56.5 

57.1 

55.9 

3.0 

1.9 

78.1 

75.3 
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TABLE   13. — FRESH  VEGETABLES 
— CONTINUED 


UNITED  STATES 


ALL  URBANIZATIONS 


OTHER 

GREEN 

MONEY  INCOME 

BEANS 

IU  1 AL 

A  i>H  A  K  AG  Ul> 

CAbBAbt 

LtllULh 

UKKA 

AFTER  TAXES 

LIMA 

SNAP 

,  WAX 

IN  1964 

ALL 

BOUGHT 

ALL 

BOUGHT 

ALL 

BOUGHT 

ALL 

BOUGHT 

ALL 

bU  Ubrl 1 

ALL 

Dm  iruT 

DU  UGH  1 

ALL 

□  ni  i  f~  lit 

(  1) 

(15) 

( 15A ) 

(16) 

(16A) 

(17) 

( 17A) 

(18) 

(  18A) 

I   1  V  1 

(  19A  ) 

1  O  O  1 

I  A  U  ) 

( 2  OA ) 

f  O  1  \ 
I  A  I  ) 

f  Ol  11 

I  £  1  A  J 

QUANTITY  PER 

H0USEHCLD   PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

O     "7  A 
A.  I 4 

o  OA 
A .  AH 

.16 

.12 

.04 

.01 

.42 

.19 

A  C 
•  OD 

c  o 

• 

l    o  n 
1  •  o  U 

1     o  o 

no 
.  Uo 

.  U 

UNDER  1,000  

1  OA 
1.  VH 

1 .  Uo 

.06 

.03 

.07 

.01 

.58 

.13 

O 

/, 

•  H-O 

A  A 
.  HH 

O  A 

•  U  l 

•  Vc. 

1, 000-1, 999  

2.  09 

1      O  A 

1  •  -34 

.10 

.07 

.05 

.01 

.52 

.13 

A"7 

•  or 

•  DO 

.  O  l 

A  "7 
•  Hi 

•  Uo 

•  u  <: 

2,000-2,999  

O  AO 
A.  4A 

1  AO 

1 «  oo 

.13 

.06 

.03 

.51 

.20 

.81 

•  or 

-ID 

A"7 
•  O  1 

no 

•  U  -1 

3,000-3,999  

2.  52 

1.82 

.12 

.08 

.05 

.01 

.51 

.17 

.71 

•  62 

•  95 

•  85 

•  05 

•  0  3 

4,000-4,999  

2.61 

2.13 

.12 

.08 

.03 

.01 

.47 

.21 

.68 

.64 

1.  14 

1.10 

.03 

.02 

5,000-5,999  

2.75 

2.31 

.15 

.10 

.04 

.01 

.38 

.19 

.65 

.61 

1.38 

1.32 

.03 

.02 

6,000-6,999  

2.93 

2.46 

.12 

.09 

.04 

.02 

.40 

.17 

.68 

.63 

1.52 

1.45 

.02 

•  01 

7, 000-7,999  

2.99 

2.67 

.16 

.13 

.03 

.01 

.37 

.22 

.67 

.65 

1.56 

1.52 

.03 

.02 

8,000-8,999  

3.  13 

2.  78 

.23 

.16 

.02 

.01 

.40 

.23 

.58 

•  57 

1 .  74 

1 .  70 

.  02 

•  0 1 

9, 000-9, 999  

3.27 

2.  98 

.24 

.20 

.01 

.00 

.27 

.19 

.57 

•  55 

1 .  95 

1.87 

•  02 

*  0  2 

10,000-14,999  

3.18 

2.  90 

.27 

.26 

.02 

.01 

.33 

.  19 

.  54 

.  Dj 

1.  90 

1  •  86 

•  02 

•  0  2 

15,000  AND  OVER — 

a  m 
H.  U 1 

O     A  A 

oh 

.42 

.39 

.03 

.02 

.37 

.28 

C  A 
•  DH 

.  OK) 

o    o  □ 

A  .  O  O 

O     O  O 

no 
•  Uo 

•  UZ 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

c  c 
•  OO 

A  1 

.04 

.03 

.01 

.10 

.05 

n  "7 
•  U  r 

•  Uo 

O  "7 
.  A  1 

.  AH 

n  i 
•  Ul 

n  i 
•  Ul 

UNDER  1,000  

OO 

1  A 
•  ID 

.02 

.01 

.02 

* 

.14 

.03 

•  UO 

1  1 
.11 

■  Uf 

no 

.  U  A 

•  U  1 

1,000-1, 999  

.  40 

.  22 

.02 

.01 

.01 

* 

.12 

.03 

n"7 
•  U  I 

.06 

1  o 
•  1  3 

•  09 

n  i 
•  Ul 

.01 

2,000-2,999  

.  46 

O  "7 
•  A  1 

.03 

.01 

.01 

* 

.12 

.04 

•  0  8 

.  U  ( 

•  If 

•  1 3 

•  01 

3,000-3,999  

•  50 

.31 

.03 

.02 

.02 

.  13 

.04 

.  07 

•  06 

.20 

.16 

•  02 

•  0 1 

4,000-4,999  

.51 

.38 

.  03 

.02 

.01 

* 

.11 

.05 

.07 

•  06 

.24 

.22 

.01 

.01 

5,000-5,999  

.55 

.42 

.  04 

.03 

.01 

.10 

.05 

.07 

.06 

.28 

.26 

.01 

•  01 

6,000-6,999  

.57 

.44 

.03 

.02 

.01 

* 

.10 

.04 

.08 

.07 

.31 

.28 

.01 

.01 

7,000-7,999  

.58 

.49 

.04 

.03 

.01 

* 

.10 

.06 

.08 

.07 

.31 

.30 

.01 

•  01 

8,000-8,999  

.  62 

.  51 

.06 

.04 

.01 

* 

.10 

.05 

•  U  f 

n  ~7 
•  U  1 

O  A 
•  O  H 

o  o 

•  J  A 

9, 000-9, 999  

A  Q 
•  DO 

•  Do 

.06 

.05 

* 

.00 

.07 

.05 

•  U  / 

.  U  I 

•  HI 

OA 

n  l 

10,000-14,999  

.68 

c  o 

.08 

.07 

.01 

* 

.09 

.05 

n~7 
mil  i 

A  1 
•  HI 

o  o 

.  o  y 

n  i 
•  Ul 

n  i 
•  U  1 

15,000  AND  OVER — 

.88 

•  78 

.12 

.11 

.01 

.01 

.09 

.07 

•  06 

•  06 

.52 

.50 

.01 

.01 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

83.3 

77.4 

9.6 

7.4 

2.4 

.6 

21.0 

11.1 

26  .  2 

24.  6 

68.9 

66.  0 

2.6 

1.5 

UNDER  1,000  

58.  7 

43.  0 

4.1 

1.9 

4.0 

.4 

23.6 

6.8 

22.7 

20.0 

29.  0 

25.5 

5.4 

1.8 

1,000-1,999  

69.  0 

58.3 

7.7 

5.3 

3.3 

.8 

24.4 

8.8 

26.4 

23.3 

41.0 

36.7 

2.3 

1.6 

2,000-2, 999  

75.  6 

65.2 

8.1 

4.1 

2.6 

.4 

24.6 

11.3 

28  •  4 

~a4.  5 

51.5 

47.  4 

2.0 

1.2 

3,000-3,999  

78  . 1 

69.  2 

7.2 

5.3 

3.5 

.4 

22.  1 

9.6 

27.  5 

25.4 

57.  5 

53.  4 

4.4 

2.9 

4,  000-4, 999  

"7  P.  ft 
1  o  .  o 

7.0 

5.1 

2.6 

.8 

22.7 

12.1 

C.  1  .  J 

2  5.6 

67.  2 

65.5 

2.9 

1.6 

5,000-5,999  

87.0 

82.3 

9.6 

7.0 

2.9 

.4 

20.1 

11.5 

25.4 

24.0 

75.4 

72.1 

2.7 

1.6 

6,000-6,999  

88.5 

84.  5 

7.2 

5.3 

2.3 

1.0 

19.4 

9.3 

27.9 

27.1 

78.  6 

75.4 

2.3 

1.0 

7,  000-7,999  

86.1 

83.6 

9.1 

7.7 

2.2 

.5 

20.0 

13.2 

28.2 

27.6 

79.9 

78.0 

1.8 

1.3 

8,000-8,999  

92.0 

89.7 

13.8 

9.9 

1.6 

.8 

20.3 

12.6 

25.7 

25.5 

85.0 

83.1 

1.7 

1.1 

9,000-9,999  

91.7 

88.2 

11.9 

10.5 

1.0 

.0 

17.5 

12.2 

25.5 

24.9 

84.5 

82.  9 

1.8 

1.1 

10,000-14,999  

93.4 

90.8 

15.0 

14.3 

1.5 

.4 

18.4 

12.1 

24.6 

24.3 

86.  8 

85.3 

2.3 

1.7 

15,000  AND  OVER — 

92.7 

91.9 

19.9 

17.8 

2.6 

1.8 

20.5 

15.5 

23.1 

22.4 

88.2 

87.5 

2.5 

1.8 
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TABLE  13. — FRESH  VEGETABLES 
— CONTINUED 


UNITED  STATES 


ALL  URBANIZATIONS 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 

(  1) 

OTHER  GREEN — CONTINUED 

OTHER  VEGETABLES 

PEAS 

OTHER 
(23) 

TOTAL 

CELERY 

CUCUMBERS 

ONIONS  * 

MATURE 

r  n  C  C  M 

foot 
I  £.  Ol 

A  1  1 

ML  L 

(791 

DU Uon I 

(  y "?  a  i 

ALL 
(24) 

BOUGHT 
(24A) 

ALL 
(25) 

BOUGHT 
(25A) 

ALL 
(26) 

BOUGHT 
( 26A ) 

ALL 
(  27) 

BOUGHT 
(27A) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

•  x  u 

•  04 

.  04 

2.46 

2.05 

.33 

.32 

.30 

.28 

.63 

.60 

1  Q 

•  i  7 

UNDER  1,000  

m  L  f_ 

.  Uj 

.01 

1.48 

.83 

.14 

.13 

.11 

.06 

.39 

.33 

m  C.  U 

1,000-1, 999  

1  1 
.XX 

*  U*T 

.04 

1.69 

1.02 

.21 

.20 

.14 

.08 

.49 

.43 

tlO 

2,000-2,999  

.  X  J 

*  UH 

.03 

2.04 

1.47 

.24 

.24 

.21 

.15 

.56 

.51 

1  A 

3,000-3,999  

1  1 
.XX 

.  Uj 

.01 

2.25 

1.67 

.23 

.22 

.22 

.18 

.66 

.62 

4,000-4,999  

•  10 

.04 

.04 

2.49 

2.08 

.32 

.32 

.19 

.18 

.70 

.68 

.21 

5,000-5, 999  

•  08 

.03 

.04 

2.35 

1.99 

.34 

.33 

.31 

.30 

.63 

.61 

.22 

6, 000-6, 999  

.08 

.04 

.06 

2.85 

2.28 

.37 

.37 

.35 

.30 

.71 

.68 

.18 

7,000-7,999  

.10 

.05 

.07 

2.79 

2.56 

.35 

.34 

.44 

.43 

.77 

.  76 

.17 

8,000-8,999  

08 

.  05 

.06 

2.86 

2.60 

.41 

.41 

.36 

.36 

.66 

.65 

•  £.\J 

9, 000-9, 999  

•  X  D 

.09 

2.76 

2.56 

.39 

.39 

.42 

.42 

.61 

.  60 

1  A 

10, 000-14, 999  

OA 

.  04 

3.05 

2.81 

.47 

.47 

.51 

.48 

.68 

.67 

1  ft 
.  X  o 

15,000  AND  OVER — 

•  1 7 

•  06 

.06 

3.81 

3.60 

.56 

.56 

.63 

.60 

.67 

.66 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

03 

.01 

.48 

.37 

.08 

.08 

.06 

.05 

.08 

.08 

UNDER  1,000  

•  Uj 

m 
•  ux 

* 

.29 

.13 

.03 

.03 

.03 

.01 

.05 

.  04 

.  U  f 

1,000-1, 999  

•  03 

.  01 

.01 

.33 

.  16 

.04 

.04 

.03 

.01 

.06 

.05 

.  05 

2,000-2,999  

03 

•  *J  X 

.01 

.38 

.23 

.06 

.06 

.04 

.02 

.07 

.06 

. 

3,000-3,999  

03 

.  01 

.44 

.29 

.05 

.05 

.04 

.03 

.08 

.07 

•  06 

4,000-4,999  

.03 

.01 

.01 

.44 

.34 

.08 

.07 

.04 

.03 

.09 

.08 

.05 

5,000-5,999  

.02 

.01 

.01 

.45 

.36 

.08 

.08 

.06 

.05 

.08 

.08 

.06 

6,000-6, 999  

.02 

.01 

.02 

.58 

.43 

.09 

.09 

.07 

.06 

.10 

.09 

.05 

7,000-7,999  

.02 

.01 

.01 

.53 

.46 

.09 

.09 

.08 

.07 

.10 

.10 

.05 

8,000-8,999  

•  \J  £. 

m 

.01 

.55 

.48 

.10 

.10 

.07 

.07 

.08 

.08 

HA 

9, 000-9, 999  

.  \JJ 

.02 

.55 

.49 

.10 

.  10 

.08 

.08 

.08 

.07 

.  Uj 

10,000-14, 999  

r\o 

•  \J  c. 

m 
.  ux 

.01 

.60 

.53 

.12 

.12 

.09 

.09 

.09 

.  09 

nt; 

.  U  J> 

15,000  AND  OVER — 

*  U  ZJ 

.01 

.80 

.75 

.14 

.14 

.12 

.11 

.10 

.09 

07 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

a  n 

9  R 

1.9 

84.8 

79.3 

33.6 

33.4 

22.8 

21.9 

57.9 

55.5 

9  L.  A 

UNDER  1,000  

7  9 

X  .  7 

.4 

63.1 

48.9 

12.5 

12.1 

8.1 

7.2 

39.6 

34.9 

1  7  & 

1,000-1,999  

7  A 

3  .  £ 

1.2 

73.6 

60.5 

20.6 

19.8 

9.6 

8.0 

47.5 

42.9 

1  ft  7 

2,000-2, 999  

7  A 
f  .  o 

9  ft 

1.2 

80.6 

71.0 

24.2 

23.6 

13.0 

11.0 

53.  1 

49.0 

7 1  1 

£-  J.  •  X 

3,000-3,999  

A  R 

1  Q 

X  .  o 

.9 

84.5 

76.4 

25.5 

25.1 

15.2 

14.2 

57.2 

54.3 

4,000-4,999  

6.6 

1.9 

1.4 

85.8 

80.8 

30.3 

30.1 

16.0 

15.6 

63.6 

61.0 

23.3 

5,000-5,999  

4.9 

1.7 

2.3 

84.9 

81.0 

34.7 

34.7 

24.6 

23.5 

57.6 

55.5 

28.3 

6,000-6,999  

5.9 

2.5 

2.5 

89.7 

85.5 

39.0 

38.9 

25.3 

24.0 

62.3 

59.  9 

25.9 

7,000-7,999  

5.3 

2.6 

2.9 

88.7 

86.  1 

38.1 

37.9 

31.5 

31.1 

65.2 

63.6 

28.5 

8,000-8,999  

4.7 

2.9 

2.1 

90.0 

88.4 

39.3 

39.1 

30.4 

30.4 

63.8 

62.9 

24.3 

9,000-9,999  

6.0 

4.3 

3.  8 

91.2 

89.0 

38.3 

38.3 

32.7 

32.7 

61.3 

59.  8 

25.6 

10,000-14,999  

3.2 

1.6 

1.6 

91.9 

90.3 

51.9 

51.9 

37.0 

36.5 

62.1 

61.5 

28.8 

15,000  AND  OVER- 

9.6 

5.4 

3.5 

92.4 

90.0 

51.2 

51.2 

44.8 

42.8 

62.0 

60.7 

30.9 
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TABLE  13. — FRESH  VEGETABLES  UNITED  STATES  ALL  URBANIZATIONS 

— CONTINUED 


OTHER 

VEGETABLES — CONT INUED 

MONEY  INCOME 
AFTER  TAXES 

BEETS 

CAULIFLOWER 

CORN 

TURNIPS 

OTHER  + 

IN  1964 

ALL 

BOUGHT 

ALL 

BOUGHT 

ALL 

BOUGHT 

ALL 

BOUGHT 

ALL  BOUGHT 

(1) 

(29) 

(29A) 

(30) 

(30A) 

(31 ) 

(31A) 

(32) 

(  32A) 

(33)      : ( 33A) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  ( POUNOS ) 


ALL  HOUSEHOLDS  

.05 

.01 

.05 

.05 

.51 

.39 

.03 

.02 

.37 

.24 

UNDER  1,000  

.06 

.02 

.02 

.02 

.28 

.10 

.01 

* 

.28 

.15 

1,000-1, 999  

.07 

.02 

.03 

.03 

.19 

.06 

.03 

.02 

.35 

.12 

2,000-2,999  

.06 

.01 

.05 

.05 

.36 

.20 

.03 

.02 

.36 

.22 

3,000-3,999  

.08 

.02 

.03 

.03 

.43 

.27 

.03 

.02 

.32 

.16 

4,000-4,999  

.04 

.01 

.03 

.03 

.57 

.42 

.02 

.02 

.40 

.30 

5,000-5,999  

.06 

.02 

.04 

.03 

.44 

.33 

.01 

.01 

.28 

.19 

6,000-6,999  

.06 

.02 

.05 

.05 

.57 

.44 

.04 

.03 

.52 

.28 

7,000-7,999  

.05 

.02 

.05 

.05 

.57 

.47 

.04 

.04 

.37 

.31 

3,000-8,999  

.02 

.01 

.09 

.09 

.75 

.65 

.03 

.03 

.34 

.28 

9,000-9,999  

.02 

.01 

.07 

.07 

.69 

.62 

.03 

.03 

.36 

.28 

10,000-14,999  

.03 

.02 

.07 

.07 

.74 

.65 

.01 

.01 

.36 

.31 

15,000  AND  OVER — 

.02 

.01 

.15 

.15 

.84 

.76 

.08 

.08 

.63 

.56 

MONEY 

VALUE 

PER  HOUSEHOLD  PER 

WEEK 

( DOLLARS ) 

ALL  HOUSEHOLDS  

.01 

* 

.01 

.01 

.09 

.06 

* 

* 

.09 

.06 

UNDER  1,000  

.01 

* 

* 

* 

.06 

.01 

* 

.05 

.02 

1,000-1,999  

.01 

* 

* 

* 

.04 

.01 

* 

* 

.08 

.03 

2,000-2,999  

.01 

.01 

.01 

.07 

.03 

.01 

* 

.08 

.04 

3,000-3,999  

.02 

* 

* 

.08 

.04 

* 

.09 

.05 

4,000-4,999  

.01 

* 

* 

.09 

.06 

* 

* 

.08 

.05 

5,000-5,999  

.01 

* 

.01 

* 

.08 

.05 

* 

.08 

.05 

6,000-6,999  

.01 

.01 

.01 

.10 

.06 

.14 

.08 

7,000-7,999  

.01 

.01 

.01 

.10 

.07 

* 

* 

.09 

.08 

8,000-8,999  

* 

* 

.02 

.02 

.12 

.09 

* 

* 

.09 

.07 

9,000-9,999  

* 

* 

.02 

.02 

.12 

.10 

* 

.  10 

.08 

10,000-14,999  

.01 

* 

.01 

.01 

.13 

.11 

.09 

.07 

15,000  AND  OVER — 

* 

* 

.03 

.03 

.15 

.13 

.01 

.01 

.19 

.18 

PERCENT  OF  HOUSEHOLDS  USING   IN  A  WEEK 


HOUSEHOLDS  

3.7 

1.1 

2.5 

2.5 

19.0 

13.2 

1.7 

1.4 

29.4 

23.2 

UNDER  1,000  

5.3 

1.4 

1.0 

.9 

11.4 

4.1 

.9 

.4 

17.6 

8.7 

1, 000-1, 999  

4.9 

1.4 

1.8 

1.8 

8.5 

2.5 

2.4 

1.6 

22.0 

11.5 

2,000-2,999  

4.8 

.8 

2.3 

2.2 

14.9 

7.3 

2.4 

1.8 

23.2 

15.3 

3,000-3,999  

5.1 

1.4 

1.8 

1.8 

16.6 

9.8 

1.9 

1.3 

23.4 

15.2 

4,000-4,999  

3.7 

.9 

1.2 

1.2 

18.0 

11.7 

1.6 

1.3 

26.1 

20.5 

5,000-5,999  

3.6 

1.2 

2.0 

1.7 

17.7 

12.1 

.9 

.9 

29.2 

23.6 

6,000-6,999  

4.5 

1.1 

2.3 

2.3 

21.3 

14.5 

1.8 

1.6 

32.  8 

25.4 

7,000-7,999  

3.2 

1.5 

2.3 

2.3 

21.3 

15.9 

2.0 

2.0 

32.6 

29.1 

8,000-8,999  

1.8 

.8 

4.2 

4.2 

25.0 

19.8 

1.7 

1.6 

36.0 

32.3 

9,000-9,999  

1.7 

1.1 

3.8 

3.8 

25.4 

20.5 

1.0 

1.0 

35.1 

30.3 

10,000-14,999  

2.2 

1.2 

3.4 

3.2 

25.3 

21.6 

1.0 

1.0 

37.3 

33.8 

15,000  AND  OVER — 

1.5 

1.2 

8.3 

8.3 

31.5 

27.0 

2.3 

2.3 

50.0 

45.7 
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TABLE   14. — FRESH  FRUIT 


UNITED  STATES 


ALL  URBANIZATIONS 


1 

MONEY   INCOME  TO 
AFTER  TAXES 

CI TRUS 

OTHER  VITAMIN  C  RICH 

TAL 

GRAPE- 
FRUIT 

(3) 

LEMONS, 
UI  MES 

(4) 

ORANGES 

OTHER 
* 

TOTAL  * 

CANTALOUP  *  | 

STRAWBERRIES 

1 

I 

(1) 

Al  1 

I  ?  1 
I  C  1 

BOUGHT 

f  1?  A  1 

ALL 
(5) 

BOUGHT 
(5A) 

(6) 

ALL 
(7) 

DUUon 1 

f  7  A  \ 
\  1  A  1 

A  1  1 
ALL 

I  ft  1 

DUUUn 1 
(OA  1 

ATI 
ALL 

I  7  1 

am  ir  ht 

DUUun 1 
l  7  A  | 

QUANTITY  PER 

HOUSEHOLD  PER  WEEK  (POUNDS) 

Al  1  Hnii^FHfll 

h  l  l  nuuocnui_L»o 

2.51 

£  a  3H 

.  87 

.18 

1.43 

1.35 

.04 

.79 

.  64 

•  37 

•  3  5 

4.1 

.  T^X 

?  9 

.  C.  7 

IINHFR    1  -  000 

U  I  >.  U  C  i%     1)  UwU 

1.23 

l     r»  c; 
i«UD 

.43 

.08 

.72 

.61 

.00 

.33 

1  s 

.  A  Zj 

.  u  7 

07 

.  U  f 

P4 

OR 
.  UO 

1,000-1,999  

1.50 

l  9 

.  69 

.11 

.65 

.56 

.04 

.33 

.21 

.12 

.11 

.20 

.11 

2,000-2,999  

2.27 

9     O  1 

.  95 

.12 

1.14 

1.05 

.05 

.40 

.30 

.21 

.18 

.19 

.12 

3,000-3,999  

1.78 

1     A  "7 

.  55 

.14 

1.07 

1.02 

.01 

.60 

.41 

.28 

.23 

.32 

.18 

4,000-4,999  

2.47 

9  "xn 

£m  Z>  1 

.78 

.20 

1.46 

1.40 

.04 

.64 

.45 

.31 

.26 

.33 

.19 

5 . 000-5 . 999  

2  .  62 

9  R5 
£  .  D  £ 

.  85 

.20 

1.52 

1.48 

.05 

.68 

.51 

.28 

.  26 

.  39 

.25 

Oj  UUU     O  ,  7  7  7 

2  .  99 

9    7 Q 

.  85 

.16 

1.93 

1.83 

.05 

.82 

AQ 

•  O  7 

41 

.  T  X 

•  "  X 

.  C  7 

7. 000-7. 999  

2  .  77 

2.61 

.92 

.18 

1.62 

1.54 

.04 

1.16 

1.05 

.  60 

.  59 

.  56 

•  46 

8. 000— ft. 999  

O  J  UUU     O  ,  7  7  7 

2  .  89 

2.74 

.  83 

.26 

1.74 

1.67 

.06 

.97 

.82 

•  43 

•  43 

.  54 

•  40 

9. 000—9. 999  

2.93 

2.63 

1.08 

.14 

1.67 

1.58 

.03 

1.16 

.88 

•  52 

•  47 

.  64 

47 

10. 000—1  A. 999  

A  U  ,  UU  U       JL    I  7  777 

3.51 

3.25 

1.32 

.23 

1.92 

1.85 

.04 

1.31 

J.  0  /L  1 

.60 

•  60 

.71 

•  61 

is. 000  &wn  nvFR — 

\.  j  1  uuu   Hiiu    uj  v  i_  r\ 

3.71 

1.62 

.43 

1.65 

1.48 

.02 

1.90 

1.78 

1.18 

1.12 

.67 

•  61 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

HLL  nUUOCnULUo 

•  J  X 

9  Q 

.09 

.04 

.18 

.17 

.01 

.21 

1  A 

0  uo 

1  R 

.  X  3 

i  n 
•  x  u 

IIMHFR    1  OOO  

•  X  J 

•  13 

.04 

.02 

.10 

.08 

.00 

.10 

04 

r>9 

0  \J  c. 

.  U  X 

.  U7 

•  u  3 

1,000-1,999  

.18 

1  ^ 
•  L  D 

.06 

.02 

.09 

.08 

.01 

.09 

.05 

.02 

.02 

.07 

.04 

2,000-2,999  

.27 

9  d 

.09 

.03 

.15 

.13 

.01 

.09 

.06 

.03 

.02 

.07 

.04 

3,000-3,999  

.21 

1  Q 

.06 

.03 

.12 

.11 

* 

.16 

.09 

.05 

.03 

.11 

.06 

4,000-4,999  

.29 

9  7 

.07 

.04 

.17 

.16 

.01 

.16 

.10 

.04 

.03 

.11 

.06 

R - OOO— R - QQQ  

3|  UUU       ->  ,    7  7  7 

.  ~?  X 

.29 

.08 

.04 

.18 

.17 

.01 

.18 

.  X  3 

ri4 

•  04 

•  14 

D9 

.  U  7 

D,UUU  0,777 

"37 

.34 

.08 

.04 

.24 

.22 

.01 

.21 

1  A 
.  X  O 

DA 
.  uo 

•  06 

.15 

1  i 

.XX 

7    OOO— 7  QQQ  

1  7  UUU        ',7  7  7 

.  3I> 

.32 

.09 

.04 

.21 

.20 

.01 

.29 

9  it. 

1  0 
.  x  u 

1  q 

.  X  7 

1  5 

•  1J 

0     HOO  — ft     QQQ  — — — 

Of  UUU       0,77*7      — — — — 

• 

.33 

.07 

.05 

.22 

.21 

.01 

.26 

0  c.  u 

HA 
.  UO 

HA 
.  UO 

1  Q 

1  4 
•  It 

Q.nnn-Q  qqq  

7, UUU  7,777 

.34 

.12 

.03 

.22 

.20 

.01 

.33 

94 

i  n 

•  1U 

.  u  0 

1  A 
•  x  0 

in. OOO— 1 U - QQQ  

XU,UUU       A  *T  ,    7  7  7 

44 

.  IT 

.41 

.14 

.05 

.24 

.23 

.01 

.34 

.  3  U 

HQ 
•  w  7 

.09 

7  1 

1  c     OOO     AMD  n\/PD  

ljf  UuU     AI>JU  UVtK  

.  P  X 

A.  A 

.19 

.09 

.22 

.19 

• 

.46 

/.  9 

9  n 

0  c.  U 

1  ft 
tit) 

9  9 

PERCENT  OF  HOUSEHOLDS 

USING   IN  A  WEEK 

ALL    rHJUoCrlULU  O  — -—— 

en  1 

A7  7 
TI  •  / 

17.7 

17.3 

31.0 

29.4 

1.1 

24.3 

9  n  r 

Q  A 
7.0 

Q  1 

7.X 

X  f  .  7 

14  1 

X*T«  X 

UINUCK     If  UUU 

^9  c: 
3£  .  D 

9  Q  O 

10.5 

9.9 

17.9 

15.4 

.0 

11.3 

7  n 
1  .  u 

9  L. 

1  Q 
X  .  7 

Q  'X 

7.3 

3  •  3 

1 • OOO— 1 . 999  

X  ,  UUU      A  ,  y  7  7 

36  .0 

33  •  3 

14.2 

11.2 

17.0 

15.5 

1.6 

11.8 

6.5 

2.3 

1.9 

9.7 

4.  7 

2,000-2,999  

45.0 

41  •  8 

18.7 

11.6 

28.2 

26.0 

.8 

13.9 

10.7 

5.6 

5.1 

9.6 

6.9 

3,000-3,999  

42.5 

/.  r\  i 
«+u.  1 

14.  1 

14.  1 

25.8 

24.5 

.4 

20.8 

16.0 

7.9 

7.4 

15.1 

10.0 

4,000-4,999  

46.4 

44.  6 

15.1 

17.6 

27.7 

26.2 

1.2 

19.6 

14.9 

7.6 

6.6 

13.5 

9.5 

5,000-5,999  

51.6 

17.9 

17.0 

31.7 

30.8 

1.4 

22.1 

18.4 

7.6 

7.4 

16.0 

12.2 

6,000-6,999  

56.4 

^"3  7 

17.0 

18.  1 

38.7 

36.2 

1.6 

27.0 

22.8 

11.2 

10.6 

18.7 

14.4 

7,000-7,999  

55.1 

s^.  1 

J_>  •  J. 

18.4 

17.6 

33.8 

32.8 

.9 

31.5 

29.3 

14.6 

14.1 

23.3 

20.3 

8,000-8,999  

59.0 

56.6 

16.9 

23.  1 

39.0 

37.4 

1.3 

31.6 

27.4 

9.7 

9.4 

24.2 

20.1 

9,000-9,999  

58.8 

53.9 

23.2 

17.4 

39.1 

37.3 

1.3 

32.2 

27.4 

14.7 

13.9 

25.0 

19.2 

10,000-14, 999  

60.2 

58.3 

24.6 

25.5 

38.5 

36.8 

1.2 

34.5 

32.2 

14.8 

14.8 

27.  6 

25.0 

15,000  AND  OVER — 

66.0 

63.6 

24.6 

35.3 

38.2 

34.6 

.6 

51.2 

48.8 

27.5 

26.8 

35.5 

33.2 
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TABLE   14. — FRESH  FRUIT 
— CONTINUED 


UNITED  STATES 


ALL  URBANIZATIONS 


MONEY  INCOME 

ICTCD  T1VCC 

Ar  1  tK    1 AAto 
IN  1964 

(  1 ) 

OTHER 

TOTAL 
* 

APPLES 

BANANAS 
* 

(12) 

BERRIES  EXCEPT 
STRAWBERRIES 

CHERRIES 

MELONS  EXCEPT 
CANTALOUP  * 

PEACHES 

A  1  1 

ALL 
(  10) 

□  ni  ir  lit 
BUUbH 1 

( 10A  ) 

ALL 
(11) 

BOUGHT 
(11A) 

ALL 
(13) 

BOUGHT 
(13A) 

ALL 
( 14) 

oni  i c  Ll x 
BUUbn 1 

(  14A  ) 

ALL 
(15) 

BUUbn 1 
(  1 5A ) 

ALL 
( 16) 

BUUbn  T 
( 16A ) 

QUANTITY  PER 

HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

4.  VO 

4.  22 

1.38 

1.23 

1.45 

-  ln 

.03 

.08 

.  04 

1 .  28 

1.16 

.  24 

.12 

UNDER  1,000  

2.15 

1.  56 

.  70 

.54 

.72 

,  10 

.01 

.06 

* 

•  20 

.19 

•  17 

.06 

It  000-1,999  

2.68 

2.05 

.90 

.68 

.97 

.16 

.02 

.03 

• 

.28 

.27 

.23 

.05 

2, 000-2, 999  

4.06 

3.33 

1.21 

.98 

1.15 

.09 

.02 

.07 

.03 

1.13 

1.04 

.16 

.07 

3,000-3, 999  

4.56 

3.79 

1.29 

1.09 

1.33 

.12 

.01 

.05 

.02 

1.20 

1.10 

.25 

.12 

4, 000-4, 999  

4.25 

3.56 

1.24 

1.08 

1.51 

.09 

.01 

.04 

.02 

.74 

.68 

.27 

.15 

5, 000-5, 999  

3  •  ui 

A     O  1 

1.59 

1.45 

1.55 

.09 

.03 

.10 

•  04 

1  •  1  f 

•  70 

•  13 

.  U  t 

6, 000-6, 999  

3  .  OD 

(5  no 
3  .  U  V 

1 .  69 

1.51 

1.86 

.08 

.01 

.09 

a  c 

^      /.  O 
1  .  **-A 

1      "3  /, 
1  . 

m  C.  1 

•  1  H 

7,000-7,999  

A     1  A 

3  «  3  O 

1.  70 

1.59 

1.64 

.09 

.06 

.10 

■  Ur 

1    o  o. 

i .  y  o 

1      7  A 

it  ro 

OO 

■  lb 

8,000-8,999  

3  .  3  V 

3.  Uf 

1.50 

1.42 

1.60 

.10 

.03 

.14 

a  c 

1  CO 

1.3V 

o  c 

1  o 
■  lc 

9,000-9,999  

C     O  "7 

C  AO 

3.  UA 

1.68 

1.62 

1.48 

.10 

.03 

.10 

rv"7 

1  •  48 

OO 

•  lb 

10,000-14,999  

A     /.  ~t 
O  •  t  1 

5.88 

1.61 

1.51 

1.78 

.10 

.05 

.15 

•  1 1 

1.97 

1  •  94 

.36 

O  A 

15,000  AND  OVER — 

"7  AO 
1  •  OO 

O.D5 

1.46 

1.40 

1.96 

.16 

.09 

.16 

•  13 

2.82 

2.35 

O  "7 
mil 

.26 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

•  71 

•  56 

.22 

.19 

.20 

.04 

.01 

.03 

•  02 

.  08 

•  07 

.  06 

.  03 

UNDER  1,000  

•  36 

•  22 

.10 

.08 

.10 

.04 

* 

.02 

* 

•  01 

.01 

.  04 

•  01 

1,000-1,999  

.48 

.27 

.14 

.10 

.13 

.06 

• 

.01 

• 

.01 

.01 

.05 

.01 

2 , 000-2 , 9  99  

.52 

.37 

.17 

.13 

.15 

.03 

.01 

.03 

.01 

.05 

.04 

.04 

.02 

3, 000-3, 999  

.62 

.46 

.19 

.15 

.17 

.04 

* 

.02 

.01 

.06 

.05 

.06 

.03 

4, 000—4, 999  

.62 

.47 

.19 

.16 

.20 

.03 

• 

.01 

.01 

.04 

.03 

.07 

.03 

5,000-5,999  

.  73 

.59 

.24 

.21 

.21 

.03 

.01 

.04 

.02 

•  08 

.06 

.  04 

.02 

6,000-6,999  

.  83 

.67 

.26 

.23 

.25 

.03 

.01 

.04 

.03 

.  08 

.08 

.  06 

.03 

7,000-7,999  

.  83 

.73 

.26 

.24 

.22 

.04 

.03 

.04 

.03 

.11 

.10 

.  06 

.  04 

8,000-8,999  

.  83 

.68 

.25 

.24 

.22 

.04 

.01 

.05 

.02 

.  09 

.  09 

.  06 

•  03 

9,000-9,999  

.78 

.71 

.28 

.27 

.20 

.04 

.02 

.04 

.  03 

.10 

•  09 

.  06 

.  04 

10,000-14,999  

•  97 

•  83 

.28 

.26 

.25 

.04 

.03 

.06 

•  U3 

1  o 

•  Le. 

•  1  <£ 

.  1U 

A  A 

•  Uo 

15,000  AND  OVER — 

1 .  20 

1.06 

.26 

.25 

.28 

.09 

.06 

.07 

.  06 

.19 

.16 

.10 

.07 

PERCENT  OF  HOUSEHOLDS 

USING   IN  A  WEEK 

ALL  HOUSEHOLDS  

77.6 

72.  3 

45.1 

40.7 

51.4 

5.2 

1.9 

4.6 

3.1 

9.6 

8.9 

9.4 

5.3 

UNDER  1,000  

58.7 

46.  1 

29.7 

22.4 

29.2 

5.7 

.7 

2.3 

•  4 

1.5 

1.2 

8.2 

3.5 

1,000-1,999  

66  «H 

3D  .  H 

35.0 

27.3 

38.8 

6.7 

1.1 

1.3 

•  3 

c. .  z> 

Q  7 
V  .  f 

O  A 
A  •  H 

2, 000-2, 999  

68.2 

59.1 

37.5 

30.7 

41.9 

4.0 

1.0 

3.4 

1.5 

7.4 

6.7 

7.7 

3.1 

3,000-3,999  

73.3 

68.2 

41.4 

36.9 

47.7 

4.9 

.6 

3.2 

1.5 

7.1 

6.6 

10.1 

5.  1 

4,000-4,999  

74.3 

68.6 

42.6 

38.0 

49.5 

4.8 

.5 

1.9 

1.3 

5.4 

4.7 

9.4 

5.5 

5,000-5,999  

80.0 

75.9 

47.6 

43.8 

56.2 

4.8 

1.8 

5.2 

3.3 

9.4 

8.9 

6.5 

3.5 

6,000-6,999  

85.8 

81.7 

52.1 

47.  8 

60.8 

5.0 

1.5 

5.4 

3.2 

11.2 

10.5 

10.3 

5.2 

7, 000—7, 999  

82.8 

79.4 

51.2 

48.2 

57.3 

3.3 

1.4 

6.9 

5.1 

13.8 

12.4 

11.3 

8.1 

8,000-8,999  

86.4 

82.2 

50.4 

47.0 

58.0 

5.5 

1.9 

5.6 

3.4 

11.8 

11.7 

9.8 

5.8 

9,000-9,999  

83.7 

81.0 

53.3 

50.7 

54.8 

6.5 

3.9 

6.6 

5.7 

13.7 

13.0 

9.8 

7.  1 

10,000-14,999  

86.9 

84.8 

53.5 

50.1 

61.0 

6.0 

4.3 

7.8 

6.7 

14.8 

14.4 

11.3 

8.6 

15,000  AND  OVER- 

88.7 

85.8 

51.2 

49.4 

61.6 

11.0 

7.7 

10.1 

8.6 

23.2 

22.1 

12.0 

9.2 
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TABLE   14- — FRESH  FRUIT 
— CONTINUED 


UNITED  STATES 


ALL  URBANIZATIONS 


OTHER — CONTINUED 


MONEY  INCOME 

PEARS 

APRICOTS  * 

AVOCADO 

GRAPES 

PINE- 

PLUMS 

RHUBARB 

AFTER  TAXES 

APPLE 

IN  1964 



r—   

ALL 

BOUGHT 

ALL 

BOUGHT 

ALL 

BOUGHT 

ALL 

BOUGHT 

ALL 

BOUGH 1 

(  1  1 

(17) 

(17A) 

(18) 

(  18A) 

(19) 

(20) 

(20A) 

(21) 

(22) 

(22A) 

(23) 

(23  A) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

Al  1  HniKFHD!   

.08 

.05 

■  U  D 

.02 

.02 

.06 

.06 

.02 

.03 

.01 

.12 

.02 

IINfiFR    1  .  OOO  

.05 

.02 

n -1 

•  Uj 

• 

* 

.05 

.03 

.01 

.01 

.01 

.04 

.01 

1  f  UUU     ±  ,  7  7  7 

.09 

.02 

* 

.01 

.01 

.01 

* 

.04 

.00 

.14 

.03 

?  .  DO fl  P  -  QQQ  

^  y  UUU  ^,777 

.05 

.02 

0 1 

* 

.01 

.03 

.03 

.02 

.02 

* 

.11 

.02 

-a  .  f)f)0—  3  .  QQQ  

.  05 

•  V  O 

n  0 
•  yJd. 

.01 

* 

.06 

.05 

.01 

r\  /. 

•  Uh- 

•  Ul 

•  1  £. 

•  IV 

4. 000—4. QQQ  

.06 

.03 

n  a 
•  u  0 

.01 

.02 

.06 

.06 

.01 

.02 

.01 

.14 

.01 

5,000-5,999  

•  Up 

0^ 

•  U  D 

.02 

.01 

.08 

.08 

.02 

O"^ 

ni 

1  O 

Ol 

6,000-6,999  

.12 

.07 

•  U  O 

.01 

.02 

.04 

.04 

.01 

.04 

.02 

.17 

.05 

7,000-7,999  

.10 

.08 

04 

.03 

.01 

.12 

.12 

.02 

.04 

.03 

.12 

.01 

8,000-8,999  

.11 

.07 

OA. 
•  u*f 

.01 

.04 

.07 

.07 

.01 

.03 

.02 

.10 

.04 

Q     OOO— Q.QQQ  

7  ,  U  U  U  7,777 

.06 

.06 

•  U 1 

.01 

.04 

.03 

.03 

.04 

.01 

.01 

.04 

.02 

10. 000—1 U. QQQ  

J.  U  ,  U  U  U      J.  ^  , 777 

.09 

.07 

HA 

.03 

.02 

.08 

.08 

.05 

.02 

.01 

.19 

.03 

iK.nnn  and  nvFR  

.11 

.10 

.09 

.08 

.03 

.20 

.20 

.11 

.08 

.07 

.10 

.04 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ai  i   Hnu^FHni  n<s  

.02 

.01 

.01 

• 

.01 

.02 

.02 

* 

.01 

• 

.02 

• 

1 INHFR    1  . OOO 

.01 

.01 

.01 

• 

• 

.02 

.02 

* 

* 

• 

.01 

* 

1 . 000—1 . QQ9  

1  J  UU  V      1  J  7  7  7 

.03 

.01 

.01 

* 

• 

* 

* 

* 

.01 

.00 

.03 

.01 

? . 000—7 . QQQ  

t.  J  UUU     C  f  7  7  J 

.01 

.01 

• 

* 

.01 

.01 

.01 

* 

* 

* 

.02 

^ . 000—  ^ . QQQ  

J |  UUU     .3  f  7  7  7 

•  U  I 

•  U  I 

« 

• 

» 

.02 

.02 

* 

.  u  1 

O  O 

4. 000— 4 . QQQ  

T}  UUU      "T  J  7  7  7 

.02 

.01 

.02 

» 

.01 

.01 

.01 

• 

.01 

* 

.02 

• 

5,000-5,999  

.  02 

.  0 1 

.01 

.01 

• 

.02 

.02 

• 

•  Ul 

6,000-6,999  

.03 

.01 

.01 

.01 

.01 

.01 

.01 

• 

.01 

.01 

.03 

.01 

7,000-7,999  

.02 

.02 

.01 

.01 

.01 

.03 

.03 

* 

.01 

.01 

.02 

• 

8,000-8,999  

.03 

.02 

.01 

* 

.02 

.03 

.03 

.01 

.01 

.02 

* 

Q    nflH-Q    QQQ— — _ 

7f  UU  U      7  J  7  7  7 

.02 

.02 

* 

* 

.02 

.01 

.01 

.01 

* 

• 

.01 

* 

10- 000—1 QQQ  

.L  U  J  U  U  U      J-*T?   7  7  7 

.02 

.02 

.01 

.01 

.01 

.03 

.03 

.01 

* 

* 

.04 

.01 

lR-OOO    AiMn  n\/FR  

X f  U Uu     MIlU     U  V  C  i\ 

.02 

.02 

.02 

.02 

.02 

.07 

.07 

.02 

.02 

.02 

.02 

.01 

PERCENT  OF  HOUSEHOLDS 

USING   IN  A  WEEK 

ai  i    u ni KFnni  n ^  

hll  nuuocnuLuo 

4.0 

2.4 

1.5 

.9 

1.6 

3.3 

3.2 

.8 

1.5 

.8 

5.0 

1.2 

1 IMDFR    1  - OOO  

U  I"  U  Ll\     i  f  UUU 

2.6 

1.1 

1.3 

.4 

.4 

1.5 

1.2 

.4 

1.0 

.8 

2.3 

.6 

1 -000—1 -QQQ  

X  y  U  U  U     1) 77  7 

4.5 

1.3 

1.6 

.2 

.8 

.8 

.8 

.2 

1.6 

.0 

5.6 

1.4 

9 • OOO—? - QQQ  

t) UUU      £  f  7  7  7 

2.8 

1.2 

.7 

.2 

1.0 

2.1 

2.1 

.6 

.5 

.1 

5.9 

.6 

"3-000— ^-  QQQ  

JtUUU      _>  J  7  7  7 

3.2 

1.8 

.9 

.4 

.4 

2.8 

2.5 

.6 

2.2 

.9 

5.0 

1.1 

/.   nnn  l.  qqq  

T  J  UUU — *Tf  7  7  7  

3.0 

1.5 

1.9 

.7 

1.6 

2.5 

2.5 

.3 

.9 

.8 

5.1 

1.2 

*; _  OOO— S.  QQQ  

.J  f  UUU  J7777 

4.7 

2.6 

1.5 

1.0 

1.3 

4.9 

4.9 

.7 

1.7 

.9 

4.6 

.7 

6,000-6,999  

4.6 

2.4 

1.5 

.8 

1.3 

2.5 

2.5 

.5 

2.3 

1.4 

5.7 

1.5 

7,000-7,999  

4.5 

3.5 

2.0 

1.7 

1.6 

4.7 

4.6 

.9 

2.0 

1.3 

4.9 

.7 

8,000-8,999  

4.0 

2.6 

1.5 

.6 

3.7 

4.4 

4.2 

.6 

1.9 

1.6 

4.7 

1.6 

9,000-9,999  

3.1 

3.1 

1.1 

1.1 

3.2 

1.8 

1.7 

1.4 

1.0 

1.0 

2.2 

1.0 

10,000-14,999  

4.8 

3.9 

2.4 

1.4 

2.0 

5.2 

5.2 

2.0 

1.1 

.6 

5.8 

1.7 

15,000  AND  OVER — 

5.7 

5.4 

3.6 

3.5 

4.  1 

9.5 

9.5 

4.1 

3.2 

2.9 

4.6 

2.5 
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TABLE  15. 


-COMMERCIALLY  CANNED 
VEGETABLES,  FRUIT 


UNITED  STATES 


ALL  URBANIZATIONS 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 


(1) 


TOTAL 


(2) 


DARK 
GREEN 
* 

(3) 


DEEP 
YELLOW 
* 

(4) 


TOMA- 
TOES 
* 

(5) 


TOTAL 


(6) 


VEGETABLES 


OTHER  VEGETABLES 


BEANS 


ASPAR-  i  

AGUS      I  BAKED 


(7) 


* 
(8) 


LIMA 
(9) 


SNAP 
* 

(  10) 


BEETS 
* 

(11) 


CORN 


(  12) 


GREEN 
PEAS 
* 

(13) 


SAUER- 
KRAUT 

(14) 


OTHER 
(15) 


QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 


ALL  HOUSEHOLDS  

2.93 

.11 

.07 

.44 

2.32 

.07 

.59 

.03 

.45 

.13 

.50 

.41 

.06 

.08 

UNDER  1,000  

1.58 

.08 

.03 

.22 

1.25 

.05 

.29 

.02 

.26 

.04 

.25 

.23 

.03 

.08 

1,000-1,999  

1.79 

.11 

.03 

.26 

1.39 

.04 

.30 

.03 

.27 

.07 

.31 

.29 

.03 

.05 

2,000-2,999  

2.44 

.11 

.06 

.36 

1.92 

.04 

.58 

.02 

.31 

.08 

.44 

.34 

.07 

.04 

3,000-3,999  

3.01 

.12 

.05 

.41 

2.43 

.05 

.64 

.04 

.42 

.10 

.63 

.40 

.05 

.09 

4,000-4,999  

3.  12 

.10 

.09 

.48 

2.45 

.05 

.59 

.03 

.45 

.13 

.61 

.46 

.08 

.06 

5,000-5,999  

3.39 

.11 

.10 

.47 

2.71 

.10 

.68 

.03 

.50 

.17 

.59 

.49 

.07 

.08 

6,000-6,999  

3.66 

.14 

.09 

.53 

2.91 

.11 

.72 

.04 

.58 

.16 

.61 

.52 

.06 

.  11 

7,000-7,999  

3.28 

.09 

.07 

.57 

2.56 

.07 

.66 

.03 

.48 

.20 

.52 

.47 

.06 

.07 

8,000-8,999  

3.35 

.15 

.05 

.48 

2.67 

.09 

.71 

.02 

.60 

.14 

.56 

.40 

.06 

.08 

9,000-9,999  

3.21 

.13 

.08 

.49 

2.51 

.07 

.64 

.03 

.49 

.14 

.50 

.45 

.09 

.  10 

10,000-14,999  

3.04 

.11 

.07 

.55 

2.32 

.10 

.61 

.03 

.47 

.15 

.42 

.38 

.06 

.09 

15,000  AND  OVER — 

2.87 

.14 

.06 

.45 

2.22 

.15 

.64 

.09 

.50 

.13 

.25 

.28 

.08 

.  10 

MONEY 

VALUE 

PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.61 

.03 

.02 

.09 

.48 

.03 

.09 

.01 

.09 

.02 

.10 

.09 

.01 

.03 

UNDER  1,000  

.32 

.01 

.01 

.05 

.26 

.02 

.04 

* 

.06 

.01 

.05 

.04 

• 

.02 

1,000-1,999  

.36 

.02 

.01 

.06 

.27 

.01 

.05 

.01 

.05 

.01 

.06 

.06 

• 

.01 

2,000-2,999  

.47 

.02 

.01 

.08 

.36 

.01 

.09 

• 

.06 

.01 

.08 

.07 

.01 

.01 

3,000-3,999  

.59 

.02 

.01 

.08 

.47 

.02 

.10 

.01 

.09 

.02 

.12 

.08 

.01 

.03 

4,000-4,999  

.64 

.02 

.02 

.11 

.49 

.02 

.09 

.01 

.10 

.02 

.12 

.10 

.01 

.02 

5,000-5,999  

.70 

.03 

.02 

.  10 

.54 

.04 

.11 

.01 

.10 

.03 

.12 

.10 

.01 

.03 

6,000-6,999  

.76 

.03 

.02 

.11 

.59 

.04 

.11 

.01 

.12 

.03 

.12 

.11 

.01 

.04 

7,000-7,999  

.66 

.02 

.01 

.12 

.51 

.03 

.11 

.01 

.10 

.04 

.09 

.09 

.01 

.03 

8,000-8,999  

.74 

.03 

.01 

.11 

.58 

.03 

.13 

.01 

.13 

.03 

.11 

.09 

.01 

.04 

9,000-9,999  

.72 

.03 

.02 

.11 

.56 

.03 

.11 

.01 

.12 

.03 

.10 

.10 

.02 

.05 

10,000-14,999  

.67 

.03 

.01 

.12 

.51 

.04 

.10 

.01 

.10 

.03 

.09 

.08 

.01 

.04 

15,000  AND  OVER — 

.68 

.04 

.02 

.09 

.53 

.07 

.11 

.02 

.10 

.03 

.05 

.06 

.01 

.08 

PERCENT  OF  HOUSEHOLDS 

USING  IN 

A  WEEK 

ALL  HOUSEHOLDS  

79.5 

9.8 

6.6 

29.2 

73.3 

7.0 

30.4 

2.9 

29.2 

12.2 

32.8 

31.2 

4.9 

10.6 

UNDER  1,000  

57.5 

5.9 

2.3 

18.3 

49.6 

4.3 

15.7 

2.3 

14.6 

4.8 

20.9 

18.1 

2.6 

6.1 

1,000-1,999  

66.1 

8.9 

2.6 

19.9 

56.5 

3.6 

18.5 

2.6 

17.6 

7.5 

23.1 

20.2 

2.8 

4.2 

2,000-2,999  

73.7 

8.0 

4.7 

24.7 

65.8 

3.7 

24.5 

1.5 

20.6 

7.4 

27.0 

27.3 

5.9 

5.1 

3,000-3,999  

77.6 

9.5 

5.5 

27.7 

70.9 

4.3 

29.7 

3.1 

26.0 

9.3 

37.2 

30.8 

4.5 

9.3 

4,000-4,999  

80.6 

8.9 

8.2 

29.7 

75.0 

5.4 

31.2 

3.2 

30.0 

12.2 

35.8 

34.6 

6.1 

9.3 

5,000-5,999  

84.5 

10.3 

10.5 

30.8 

79.5 

9.0 

35.4 

2.5 

32.6 

15.5 

38.  1 

35.6 

5.5 

11.6 

6,000-6,999  

87.8 

11.4 

8.6 

32.5 

82.7 

9.5 

37.1 

3.9 

37.3 

14.4 

41.5 

37.3 

4.4 

14.3 

7,000-7,999  

83.3 

8.9 

6.8 

33.4 

77.9 

6.7 

34.  1 

2.6 

32.0 

15.4 

33.4 

34.3 

5.0 

9.6 

8,000-8,999  

87.4 

12.1 

6.5 

36.1 

82.4 

8.5 

35.6 

2.7 

38.8 

14.3 

38.6 

33.4 

4.5 

14.0 

9,000-9,999  

87.0 

13.5 

7.4 

33.8 

82.3 

8.6 

35.6 

2.8 

37.3 

14.3 

38.3 

35.8 

7.2 

17.0 

10,000-14, 999  

82.9 

10.7 

6.7 

34.0 

75.8 

8.9 

33.0 

3.1 

32.2 

15.4 

28.9 

30.8 

4.8 

15.1 

15,000  AND  OVER — 

79.4 

13.6 

6.4 

29.2 

74.7 

12.9 

31.5 

6.0 

27.9 

13.8 

19.3 

23.5 

5.7 

18.7 
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TABLE   15. — COMMERCIALLY  CANNED 

VEGETABLES,   FRUIT — CONTINUED 


UNITED  STATES 


ALL  URBANIZATIONS 


FRUIT 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 


(1) 


OTHER 

FRUIT 

CITRUS 
* 

TOTAL 

APPLES 

APRI- 
COTS 

CHER- 
RIES 

PEACHES 

•  — 

PEARS 

PINE- 
APPLE 

1  MIXED 
!  FRUIT 

BERRIES 

;  i 

OTHER 
* 

(17) 

(18) 

(19) 

(20) 

(21) 

(22) 

(23) 

(24) 

1  (25) 

( 26 ) 

(27) 

ALL  HOUSEHOLDS  

1.59 

.04 

1.54 

.35 

.07 

.06 

.44 

.15 

.13 

.25 

.03 

.08 

UNDER  1,000  

.69 

.01 

.67 

.11 

.04 

.02 

.28 

.05 

.05 

.  10 

.01 

.01 

1,000-1,999  

.75 

.01 

.74 

.13 

.03 

.03 

.32 

.05 

.06 

.09 

.01 

.03 

2, 000-2, 999  

1.15 

.02 

1.12 

.26 

.04 

.04 

.37 

.08 

.09 

.16 

.02 

.06 

3,000-3,999  

1.42 

.02 

1.40 

.30 

.04 

.06 

.46 

.10 

.06 

.29 

.01 

.08 

4,000-4,999  

1.57 

.02 

1.55 

.34 

.07 

.04 

.46 

.15 

.11 

.29 

.02 

.08 

5,000-5,999  

1.73 

.06 

1.67 

.39 

.10 

.05 

.48 

.15 

.12 

.26 

.04 

.08 

6,000-6,999  

1.91 

.06 

1.85 

. 

.06 

.07 

.52 

.19 

.15 

.32 

.02 

.08 

7,000-7,999  

1.85 

.04 

1.81 

.42 

.08 

.05 

.51 

.19 

.17 

.27 

.03 

.08 

8,000-8,999  

2.  12 

.05 

2.07 

.46 

.10 

.08 

.49 

.23 

.18 

.36 

.05 

.13 

9,000-9,999  

2.  12 

.06 

2.06 

.52 

.13 

.06 

.52 

.21 

.20 

.25 

.03 

.13 

10,000-14,999  

1.95 

.07 

1.88 

.48 

.06 

.09 

.40 

.19 

.21 

.33 

.03 

.09 

15,000  AND  OVER — 

2.05 

.10 

1.95 

.47 

.05 

.13 

.45 

.23 

.24 

.30 

.03 

.06 

MONEY 

VALUE 

PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.37 

.01 

.36 

.07 

.02 

.02 

.09 

.04 

.04 

.06 

.01 

.02 

UNDER  1,000  

.16 

* 

.16 

.02 

.01 

* 

.05 

.01 

.01 

.03 

• 

.01 

1,000-1,999  

.20 

* 

.20 

.04 

.01 

.01 

.08 

.01 

.02 

.02 

• 

.01 

2,000-2,999  

.26 

.01 

.25 

.05 

.01 

.01 

.07 

.02 

.03 

.04 

.01 

.02 

3,000-3,999  

.33 

.01 

.32 

.07 

.02 

.02 

.09 

.03 

.02 

.06 

* 

.02 

4,000-4,999  

.37 

.01 

.36 

.08 

.02 

.01 

.09 

.04 

.03 

.07 

.01 

.03 

5,000-5,999  

.41 

.02 

.39 

.09 

.03 

.01 

.10 

.04 

.03 

.06 

.01 

.03 

6,000-6,999  

.44 

.02 

.42 

.09 

.02 

.02 

.10 

.05 

.04 

.07 

.01 

.03 

7,000-7,999  

.43 

.01 

.42 

.09 

.02 

.01 

.10 

.05 

.05 

.06 

.01 

.03 

8,000-8,999  

.51 

.02 

.50 

.09 

.03 

.04 

.09 

.06 

.05 

.08 

.01 

.03 

9,000-9,999  

.51 

.02 

.48 

.10 

.03 

.02 

.10 

.06 

.06 

.06 

.01 

.04 

10,000-14,999  

.46 

.03 

.43 

.09 

.02 

.03 

.08 

.05 

.06 

.07 

.01 

.02 

15,000  AND  OVER — 

.49 

.03 

.46 

.09 

.01 

.04 

.10 

.05 

.07 

.07 

.01 

.01 

PERCENT  OF  HOUSEHOLDS 

USING  IN 

A  WEEK 

ALL  HOUSEHOLDS  

55.1 

3.1 

54.6 

22.6 

6.8 

4.4 

24.7 

12.0 

10.9 

15.3 

2.3 

7.6 

UNDER  1,000  

30.7 

1.1 

30.7 

9.3 

3.9 

1.7 

17.3 

5.3 

3.4 

7.3 

1.2 

2.3 

1,000-1,999  

35.2 

1.3 

34.8 

8.7 

2.3 

2.7 

18.1 

4.1 

5.3 

6.3 

.8 

2.4 

2,000-2,999  

50.5 

1.7 

49.7 

17.1 

3.8 

3.1 

21.6 

7.3 

8.1 

12.0 

2.0 

5.4 

3,000-3,999  

51.8 

2.0 

51.5 

22.4 

5.3 

4.0 

24.7 

9.5 

6.3 

16.3 

.7 

8.1 

4,000-4,999  

54.6 

1.3 

54.6 

23.5 

7.2 

2.5 

23.6 

11.4 

10.7 

18.6 

2.9 

8.8 

5,000-5,999  

58.5 

2.6 

57.9 

26.5 

9.5 

4.0 

28.1 

12.8 

10.8 

15.8 

2.9 

9.3 

6,000-6,999  

59.2 

3.5 

58.8 

24.0 

7.6 

5.0 

26.8 

15.1 

12.5 

18.8 

2.2 

9.0 

7,000-7,999  

61.8 

3.7 

61.5 

25.3 

7.9 

5.4 

27.3 

15.5 

13.2 

16.1 

2.6 

8.4 

8,000-8,999  

64.5 

4.9 

64.2 

28.9 

10.5 

7.1 

28.0 

16.8 

14.8 

20.0 

4.5 

10.2 

9,000-9,999  

69.4 

4.9 

68.9 

30.4 

10.9 

5.7 

33.2 

17.6 

17.0 

16.2 

2.4 

12.1 

10,000-14, 999  

65.7 

6.5 

64.6 

29.6 

6.8 

7.4 

24.1 

14.1 

16.4 

19.1 

2.8 

8.3 

15,000  AND  OVER — 

63.8 

7.1 

61.4 

28.5 

4.2 

8.2 

25.8 

15.7 

16.9 

17.5 

1.8 

5.3 
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TABLE   16. — COMMERCIALLY  FROZEN 
VEGETABLES,  FRUIT 


UNITED  STATES 


ALL  URBANIZATIONS 


VEGETABLES 

FRUIT 

MONEY  INCOME 
AFTER  TAXES 
IN  1964 

DARK  GREEN 



OTHER  VEGETABLES 

TOTAL 

TOTAL 
* 

LEAFY 
* 

BROC- 
COLI 

DEEP 
YELLOW 
* 

TOTAL 

,  

ASPAR- 
AGUS 

LIMA 
BEANS 

SNAP  GREEN 
BEANS  1  PEAS 
*       1  * 

CORN 

OTHER 
* 

TOTAL 
* 

STRAW- 
BERRIES 

(1) 

(2) 

(3) 

(4) 

(5) 

(6) 

(7) 

(8) 

(9) 

(10)     i  (11) 

(12) 

(13) 

(14) 

(15) 

ALL  HOUSEHOLDS   .62 

UNDER  1,000   .16 

1,000-1,999   .21 

2,000-2,999   .34 

3,000-3,999   .35 

4,000-4,999   .55 

5,000-5,999   .57 

6,000-6,999   .64 

7,000-7,999   .85 

8,000-8,999   .87 

9,000-9,999   .88 

10,000-14,999   1.10 

15,000  AND  OVER —  1.37 


ALL  HOUSEHOLDS  

UNDER  1,000  

1,000-1,999  

2,000-2,999  

3,000-3,999  

4,000-4,999  

5,000-5,999  

6,000-6,999  

7,000-7,999  

8,000-8,999  

9,000-9,999  

10,000-14,999  

15,000  AND  OVER — 


ALL  HOUSEHOLDS  

UNDER  1,000  

1,000-1,999  

2,000-2,999  

3,000-3,999  

4,000-4,999  

5,000-5,999  

6,000-6,999  

7,000-7,999  

8,000-8,999  

9,000-9,999  

10,000-14,999  

15,000  AND  OVER — 


.22 
.05 
.08 
.12 
.11 
.19 
.19 
.23 
.31 
.31 
.32 
.40 
.54 


35.9 
12.0 
17.7 
22.7 
21.3 
33.9 
33.4 
38.5 
47.0 
49.9 
51.6 
55.2 
60.7 


.13 
.03 
.04 
.09 
.09 
.11 
.11 
.16 
.16 
.20 
.16 
,20 
.27 


.05 
.01 
.01 
.03 
.03 
.04 
.04 
.06 
.06 
.07 
.06 
.07 
.10 


12.5 
2.6 
4.6 
8.4 
7.2 
11.0 
11.2 
15.1 
16.8 
17.1 
16.8 
21.6 
24.1 


QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 


.06 
.01 
.03 
.03 
.05 
.04 
.05 
.08 
.08 
.11 
.06 
.09 
.11 


.02 
t 

.01 
.01 
.02 
.01 
.02 
.03 
.02 
.03 
.02 
.03 
,04 


PERCENT  OF  HOUSEHOLDS  USING   IN  A  WEEK 


5.8 
1.9 
3.0 
3.5 
3.6 
4.3 
5.5 
5.3 
8.4 
9.1 
6.2 
10.4 
12.2 


8.1 
1.1 
2.0 
5.2 
4.1 
7.6 
7.1 
10.4 
10.5 
11.4 
12.6 
13.7 
17.8 


2.5 
.8 
1.3 
2.0 
1.1 
2.6 
2.3 
1.7 
3.7 
2.1 
3.9 
4.8 
5.3 


31.2 
10.5 
14.9 
17.4 
17.6 
29.0 
29.0 
32.4 
41.2 
46.2 
46.1 
48.8 
55.6 


2.2 
.4 
1.0 
.6 
.9 
2.4 
1.6 
2.1 
3.2 
1.8 
4.6 
4.9 
3.7 


5.1 
1.1 
2.0 
2.4 
3.6 
5.2 
5.2 
4.7 
6.7 
10.2 
6.4 
7.0 
7.3 


8.4 
.4 
3.0 
4.1 
4.4 
5.7 
6.8 
8.4 
11.2 
12.0 
13.0 
16.5 
26.5 


13.6 
3.8 
5.4 
7.4 
4.4 
11.3 
12.7 
13.8 
18.4 
22.0 
18.8 
23.9 
31.6 


7.0 
2.3 
2.4 
3.1 
2.3 
5.2 
7.5 
6.5 
12.5 
10.4 
9.8 
12.3 
12.7 


12.8 
5.3 
5.5 
7.2 
7.5 
12.7 
11.7 
12.5 
16.1 
18.1 
20.3 
20.0 
25.6 


.07 

.02 

.47 

.02 

.05 

.08 

.12 

.08 

.12 

.05 

.04 

.01 

.01 

.12 

* 

.01 

* 

.  04 

.  03 

.  04 

.01 

.01 

.01 

.01 

.16 

.01 

.02 

•  03 

.  04 

.  02 

.  04 

.01 

.01 

•  Uo 

.02 

.24 

•  U  1 

.02 

.  U  5 

.  06 

.03 

.  08 

.03 

.  03 

•  03 

.02 

.25 

•  U  1 

•  03 

•  04 

.06 

.  03 

.  07 

.03 

.  02 

•  07 

.03 

.41 

.02 

.05 

.05 

.12 

.  07 

.  10 

.05 

.  03 

.  06 

.03 

.43 

.01 

.05 

•  06 

.12 

.  08 

.11 

.  05 

.  04 

.08 

.01 

.47 

•  02 

.  04 

.08 

.13 

.07 

.  13 

.07 

.  06 

.08 

.04 

.65 

.03 

.  06 

.11 

.16 

.15 

.  15 

.  05 

.  03 

.10 

.01 

.65 

.01 

.09 

.  09 

.18 

.11 

.  16 

.06 

.  05 

.  10 

.03 

.69 

.03 

.05 

.13 

.  16 

.11 

.21 

.06 

.  05 

.10 

.05 

.86 

.03 

.07 

•  17 

.22 

.  14 

.22 

.07 

.05 

.16 

.04 

1.05 

.04 

.07 

.31 

.29 

.11 

.24 

.13 

.  04 

XLUE 

PER  HOUSEHOLD  PER 

WEEK 

(DOLLARS) 

.03 

.01 

.17 

.01 

.02 

.03 

.04 

.02 

.05 

.02 

.02 

• 

• 

.04 

* 

• 

• 

.01 

.01 

.02 

* 

* 

.01 

* 

.06 

* 

.01 

.01 

.01 

.01 

.02 

.01 

* 

.02 

.01 

.08 

* 

.01 

.01 

.02 

.01 

.03 

.01 

.01 

.01 

* 

.08 

* 

.01 

.01 

.02 

.01 

.03 

.01 

.01 

.03 

.01 

.14 

.01 

.02 

.02 

.04 

.02 

.04 

.02 

.02 

.02 

.01 

.15 

.01 

.02 

.02 

.04 

.03 

.04 

.02 

.02 

.03 

• 

.17 

.01 

.01 

.03 

.04 

.02 

.05 

.03 

.03 

.03 

.01 

.24 

.01 

.02 

.04 

.06 

.05 

.06 

.02 

.02 

.04 

* 

.23 

.01 

.03 

.03 

.06 

.04 

.06 

.03 

.02 

.04 

.01 

.25 

.02 

.02 

.05 

.06 

.03 

.08 

.03 

.02 

.04 

.01 

.31 

.02 

.03 

.06 

.08 

.05 

.08 

.03 

.02 

.07 

.01 

.42 

.02 

.02 

.12 

.11 

.04 

.11 

.06 

.01 

4.3 
1.1 
1.6 
2.5 
1.9 
4.3 
4.3 
5.5 
4.8 
7.2 
4.8 
7.3 
8.8 


3.5 
1.1 
1.6 
2.0 
1.7 
3.5 
4.1 
4.7 
3.6 
6.6 
4.4 
5.0 
3.5 
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TABLE   17. — JUICE — VEGETABLE,  FRUIT 


UNITED  STATES 


MONEY  INCOME 
AFTER  TAXES 

1  vi    1  70*r 

(i) 

VEGETABLE 

FRUIT 

CANNED 

FROZEN 
(4) 

CANNED 

TOTAL  * 

TOMATO 
(3) 

TOTAL 
(5) 

CITRUS 

ALL 
(  2 ) 

BOUGHT 
( 2A  ) 

TOTAL 
(6) 

ORANGE 
(7) 

GRAPE- 
FRUIT 

(8) 

u  1  ntK 

f  Ql 
\  7  J 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL    nUUjtnULUj  - 

.  54 

.48 

.42 

* 

1.41 

.84 

.37 

.17 

•  5U 

.  18 

.13 

.14 

.00 

.69 

.40 

.21 

.12 

•  Uo 

If  UUU  1,777 

.  34 

.24 

.28 

.00 

.86 

.53 

.28 

.11 

1  A 

C.  ,  UUU  777 

•  36 

->  Q 

.30 

.01 

1.07 

.66 

.37 

.09 

•  c.  U 

5j  UUU  .3,777 

.43 

.33 

.35 

• 

1.15 

.79 

.43 

.12 

.24 

UUU  H|777 

.57 

.48 

.42 

• 

1.39 

.82 

.42 

.18 

.21 

3  9  UUU     ->  ,  77  7 

.56 

.52 

.43 

.01 

1.44 

.90 

.40 

.19 

.31 

Of  UUU     O  ,  7  7  7 

.63 

.53 

.52 

«■ 

1.56 

.90 

.38 

.18 

.34 

f  ,  UUU  1)777 

.  58 

•  54 

.45 

■» 

1.66 

1.08 

.51 

.15 

AO 

8,000-8,999  

.  61 

.  53 

.51 

.00 

1.68 

1.06 

.41 

.23 

•  **£. 

9,000-9,999  

.  54 

.  54 

.45 

.00 

1.61 

.82 

.23 

.16 

AO 

•  7J 

10,000-14,999  

.  73 

.70 

.55 

* 

2.06 

1.05 

.33 

.20 

CO 

•  ?c 

15,000  AND  OVER — 

1  •  05 

1  •  04 

.81 

.00 

2.12 

1.00 

.40 

.26 

o.  A 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  nUuOcnULUO 

.  07 

.06 

.05 

• 

.22 

.13 

.07 

.02 

•  UH 

UINUCIN     ±  j  \J\J\J 

.  03 

.02 

.02 

.00 

.11 

.06 

.03 

.02 

ft  1 

.  U  1 

1 , UUU     A, 777 

.  05 

.03 

.04 

.00 

.13 

.08 

.05 

.01 

n  o 

£f UUU  £,777 

.  05 

.  04 

.04 

* 

.18 

.10 

.06 

.01 

ft  o. 

3, UUU     Df 777 

.06 

.05 

.05 

* 

.19 

.13 

.08 

.02 

.03 

A     nOH-A  QQQ  

*f  ,  U  U  U  t  ,  7  7  7— 

.08 

.06 

.05 

* 

.23 

.13 

.08 

.02 

.03 

_>  ,  UUU     ->  ,  7  77 

.07 

.07 

.06 

.24 

.15 

.08 

.03 

.04 

OfUUU     0,777  — 

.08 

.06 

.06 

* 

.24 

.  14 

.07 

.02 

.05 

"7   nnn  ~i  oqq  

f , UUU      I , 777  

.  07 

.06 

.05 

* 

.24 

.15 

.08 

.02 

•  05 

8,000-8,999  

.  08 

.07 

.07 

•  oc 

.28 

.17 

.09 

.03 

.06 

9,000-9,999  

.  06 

.06 

.05 

.00 

.25 

.12 

.05 

.02 

•  06 

10,000-14,999  

.  10 

.  09 

.07 

» 

.30 

.16 

.06 

.03 

ft  "7 
•  U  r 

15,000  AND  OVER — 

.  14 

.14 

.10 

.00 

.33 

.18 

.10 

.03 

ft  A 

PERCENT  OF  HOUSEHOLDS 

USING   IN  A  WEEK 

ALL   nuuotnULUo  — 

18.7 

16.6 

14.4 

.1 

36.1 

23.8 

11.6 

5.1 

9.8 

UIVUtK  1,UUU 

8.2 

6.0 

6.1 

.0 

23.0 

13.1 

8.1 

3.7 

2.9 

1 1  uuu  i , 7 w  — 

12.9 

9.2 

10.3 

.0 

25.7 

17.5 

9.7 

3.8 

5.0 

c  ,  uuu    f  y v y 

13.2 

10.  8 

10.3 

.3 

32.8 

21.7 

11.9 

3.5 

7.5 

1  D  m  1 

1  1  .  u 

10.7 

.2 

29.9 

22.8 

12.5 

4.4 

f  .  3 

20.0 

17.3 

14.7 

* 

35.2 

24.3 

13.8 

4.6 

8.4 

20.0 

18.5 

15.5 

.3 

37.4 

26.1 

14.5 

5.5 

10.0 

•  20.2 

17.4 

16.9 

* 

37.9 

24.9 

11.5 

5.3 

11.2 

"7  nnn  "7  oqq  — 

•  17.7 

16.5 

14.3 

* 

40.7 

26.8 

12.7 

4.1 

13.0 

8,000-8,999  

•  21.5 

19.0 

16.9 

.0 

40.6 

26.8 

10.6 

6.7 

13.2 

9,000-9,999  

•  19.0 

18.8 

14.9 

.0 

41.6 

24.3 

7.3 

5.8 

14.0 

10,000-14,999  

■  26.9 

26.  1 

19.5 

.2 

46.6 

28.7 

9.9 

6.1 

15.3 

15,000  AND  OVER — 

•  36.2 

35.5 

27.3 

.0 

45.8 

29.3 

11.5 

9.5 

12.4 
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TABLE   17. — JUICE — VEGETABLE,  FRUIT 
— CONTINUED 


UNITED  STATES 


ALL  URBANIZATIONS 


FRUIT — CONTINUED 


CANNED— CONTINUED 

FROZEN  * 

MONEY  INCOME 

NONCITRUS 

CITRUS 

FRESH 

AFTER  TAXES 

- 

-   

T  M     1  Q  A  A 
1  IV     J.  ~  o  *T 

TOTAL 

APPLE, 

CIDER 

GRAPE 

PINE- 

TOTAL 

NON— 

1= 

1= 

APPLE 

TOTAL 

ORANGE 

OTHER 

CITRUS 

ALL 

BOUGHT 

ALL 

BOUGHT 

ALL 

BOUGHT 

* 

* 

(1) 

(10) 

(10A) 

(11) 

(11A) 

(12) 

(12A) 

(13) 

(14) 

( 15  ) 

( 16 ) 

(17) 

(  18) 

(19) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

.58 

.56 

.19 

.18 

.14 

.12 

.  14 

.42 

.38 

.36 

.02 

.05 

.46 

UNDER  1,000  

.29 

.27 

.10 

.09 

.05 

.04 

.10 

.09 

.08 

.08 

* 

.02 

.13 

1,000-1,999  

.32 

.25 

.04 

.04 

.07 

.03 

.10 

.13 

.12 

.  12 

* 

.01 

.15 

2,000-2,999  

.41 

.37 

.10 

.10 

.12 

.08 

.10 

.21 

.18 

.16 

.02 

.02 

.30 

3,000-3,999  

.37 

.35 

.11 

.11 

.10 

.09 

.11 

.19 

.  17 

.16 

.01 

.02 

.41 

4,000-4,999  

.57 

.53 

.21 

.20 

.14 

.10 

.16 

.26 

.25 

.23 

.01 

.02 

.46 

5,000-5,999  

.54 

.54 

.15 

.15 

.19 

.19 

.10 

.38 

.34 

.33 

.01 

.04 

.56 

A  -  n H fl  —  A  _  qqq  

.66 

.64 

.  19 

.19 

.18 

.17 

.17 

.47 

.41 

.39 

•  02 

•  06 

•  Z>  D 

7,000-7,999  

.59 

.57 

.13 

.13 

.13 

.12 

.19 

.51 

.45 

.43 

.02 

.06 

.52 

ft. 000— ft. 999  

0  t  uuu  0,777 

.63 

.61 

.24 

.24 

.13 

.12 

.13 

.68 

.58 

.55 

.03 

.  10 

.55 

9,000-9,999  

.79 

.79 

.31 

.31 

.18 

.18 

.12 

.78 

.68 

.63 

.05 

.10 

.57 

10,000-14,999  

1.01 

1.01 

.41 

.41 

.16 

.16 

.29 

.86 

.77 

.73 

.04 

.09 

.54 

15,000  AND  OVER — 

1.  12 

1.11 

.71 

.71 

.17 

.16 

.09 

.99 

.  87 

.85 

.02 

.12 

1.  10 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.09 

.09 

.03 

.03 

.02 

.02 

.02 

.19 

.17 

.16 

.01 

.02 

.08 

UNDER  1,000  

.05 

.05 

.02 

.02 

.01 

.01 

.01 

.05 

.04 

.04 

* 

.01 

.03 

1,000-1,999  

.  05 

.  04 

.01 

.01 

.01 

.01 

.01 

.06 

.05 

.05 

• 

.01 

.03 

2,000-2,999  

.07 

.06 

.02 

.02 

.02 

.01 

.01 

.09 

.08 

.  07 

.01 

.01 

.05 

3,000-3,999  

.  06 

.06 

.02 

.02 

.02 

.01 

.01 

.08 

.08 

.07 

* 

.01 

.07 

4,000-4,999  

.09 

.09 

.03 

.03 

.03 

.02 

.02 

.12 

.12 

.11 

.01 

.01 

.08 

5,000-5,999  

.09 

.09 

.02 

.02 

.03 

.03 

.01 

.16 

.15 

.14 

.01 

.02 

.10 

A. 000— A. QQQ  

U  J  UUu  0,777 

.10 

.10 

.03 

.03 

.03 

.02 

.02 

.21 

.19 

.18 

.01 

.  02 

.09 

7,000-7,999  

.09 

.09 

.02 

.02 

.02 

.02 

.02 

.23 

.21 

.20 

.01 

.02 

.09 

ft _ 000  ft . qqq 

.  11 

.10 

.04 

.04 

.03 

.02 

.02 

.31 

.27 

.26 

•  01 

.  03 

•  10 

9,000-9,999  

.12 

.12 

.05 

.05 

.03 

.03 

.02 

.36 

.32 

.30 

.02 

.04 

.11 

10,000-14, 999  

.14 

.14 

.05 

.05 

.03 

.02 

.03 

.37 

.34 

.32 

.02 

.03 

.10 

15,000  AND  OVER — 

.16 

.16 

.09 

.09 

.03 

.03 

.01 

.43 

.39 

.38 

.01 

.04 

.19 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

18.5 

17.8 

6.6 

6.5 

4.9 

4.3 

4.5 

27.2 

25 .  8 

25.0 

1.8 

3.8 

9.5 

UNDER  1,000  

12.7 

11.2 

4.1 

3.7 

2.2 

2.0 

4.6 

8.6 

7.9 

7.9 

.1 

1.9 

4.8 

1,000-1,999  

11.0 

9.2 

2.1 

1.7 

2.9 

1.5 

3.2 

11.9 

10.9 

10.3 

.6 

1.5 

4.9 

2,000-2,999  

15.4 

14.2 

4.4 

4.4 

4.0 

2.9 

3.0 

15.3 

14.5 

13.6 

1.6 

1.6 

7.  7 

3,000-3,999  

13.0 

12.5 

4.8 

4.8 

3.9 

3.3 

3.3 

14.2 

13.5 

12.8 

1.0 

1.3 

7.7 

4,000-4,999  

17.1 

15.9 

7.2 

7.1 

5.5 

4.2 

4.6 

20.6 

19.5 

18.2 

1.7 

2.0 

8.2 

5,000-5,999  

19.0 

18.7 

6.6 

6.5 

5.8 

5.8 

3.6 

27.2 

25.6 

24.9 

1.9 

3.6 

11.2 

6,000-6,999  

19.9 

19.3 

7.  1 

7.1 

5.3 

4.8 

5.2 

31.6 

30.0 

29.5 

1.7 

5.1 

10.6 

7,000-7,999  

21.2 

20.8 

5.8 

5.8 

6.0 

5.6 

5.8 

34.2 

32.4 

32.1 

1.3 

4.9 

11.3 

8,000-8,999  

20.2 

19.6 

8.3 

8.3 

5.3 

4.8 

4.4 

39.1 

36.8 

36.5 

2.4 

7.0 

12.3 

9,000-9,999  

25.7 

25.3 

11.0 

10.9 

5.9 

5.6 

4.7 

46.0 

42.5 

41.1 

2.8 

8.4 

10.0 

10,000-14, 999  

26.6 

26.5 

11.7 

11.7 

6.6 

6.3 

7.6 

45.4 

43.2 

41.8 

4.0 

6.6 

11.8 

15,000  AND  OVER — 

22.4 

22.2 

13.1 

13.1 

4.3 

4.1 

3.0 

47.2 

45.4 

44.7 

1.9 

8.5 

15.7 
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TABLE   18. — DRIED  VEGETABLES,  FRUIT 


UNITED  STATES 


VEGETABLES  FRUIT 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 

TOTAL  j 

! 

1  1 

BEANS 

pea;,, 

LENTILS 

OTHER 
* 

TOTAL 

.  

PRUNES 

RAISINS 
* 

OTHER 
* 

(1) 

j 

(2) 

(3) 

(4) 

(5) 

(6) 

(7) 

(8) 

(9) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 


HOUSEHOLDS  

.37 

.32 

.04 

.01 

.10 

.04 

.04 

.02 

UNDER  1,000  

.54 

.44 

.10 

* 

.07 

.04 

.02 

.01 

1,000-1,999  

.57 

.48 

.08 

.01 

.10 

.05 

.03 

.02 

2,000-2,999  

.68 

.60 

.07 

* 

.09 

.04 

.03 

.02 

3,000-3,999  

.63 

.55 

.07 

* 

.08 

.04 

.04 

.01 

4,000-4,999  

.51 

.46 

.05 

.01 

.10 

.05 

.04 

.02 

5,000-5,999  

.29 

.26 

.02 

.01 

.10 

.04 

.04 

.01 

6,000-6,999  

.29 

.26 

.03 

* 

.12 

.04 

.06 

.02 

7,000-7,999  

.  18 

.16 

.01 

.01 

.08 

.03 

.04 

.01 

8,000-8,999  

.  17 

.16 

.02 

* 

.08 

.02 

.05 

.02 

9,000-9,999  

.  16 

.14 

.02 

* 

.14 

.05 

.07 

.03 

10,000-14, 999  

.16 

.13 

.01 

.01 

.13 

.04 

.07 

.02 

15,000  AND  OVER — 

.11 

.07 

.02 

.02 

.14 

.04 

.07 

.02 

MONEY  VALUE 

PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

HOUSEHOLDS  

.07 

.06 

.01 

.01 

.04 

.01 

.01 

.01 

UNDER  1,000  

.10 

.08 

.02 

* 

.03 

.02 

.01 

• 

1,000-1,999  

.  10 

.09 

.02 

* 

.04 

.02 

.01 

.01 

2,000-2,999  

.  12 

.10 

.01 

* 

.03 

.01 

.01 

.01 

3,000-3,999  

.11 

.10 

.01 

* 

.03 

.01 

.01 

* 

4,000-4,999  

.09 

.08 

.01 

* 

.04 

.02 

.01 

.01 

5,000-5,999  

.06 

.05 

• 

.01 

.04 

.01 

.02 

.01 

6,000-6,999  

.06 

.05 

« 

.01 

.05 

.01 

.02 

.01 

7,000-7,999  

.04 

.03 

• 

.01 

.03 

.01 

.01 

* 

8, 000-8,999  

.04 

.03 

* 

.01 

.04 

.01 

.02 

.01 

9,000-9,999  

.04 

.03 

* 

.01 

.05 

.02 

.02 

.01 

10,000-14, 999  

.05 

.02 

* 

.02 

.05 

.01 

.02 

.01 

15,000  AND  OVER — 

.03 

.01 

* 

.01 

.06 

.02 

.02 

.02 

PERCENT 

OF  HOUSEHOLDS 

USING  IN 

A  WEEK 

HOUSEHOLDS  

26.7 

21.  1 

3.8 

4.7 

12.6 

4.4 

7.4 

2.2 

UNDER  1,000  

33.9 

30.  1 

8.8 

.9 

8.8 

4.0 

3.4 

2.2 

1,000-1,999  

33.4 

29.2 

7.9 

1.1 

10.6 

5.2 

4.4 

2.9 

2,000-2,999  

35.9 

30.4 

6.3 

3.2 

11.3 

4.7 

5.3 

2.7 

3,000-3,999  

35.5 

30.5 

6.5 

2.5 

10.8 

3.9 

6.6 

1.5 

4,000-4,999  

34.4 

30.4 

4.5 

3.3 

11.8 

5.5 

6.2 

2.7 

5,000-5,999  

23.8 

19.1 

2.3 

4.5 

13.0 

4.1 

7.9 

1.9 

6,000-6,999  

24.8 

18.8 

2.3 

5.4 

14.4 

3.9 

9.5 

2.5 

7,000-7,999  

20.5 

13.9 

1.3 

6.4 

10.8 

4.1 

6.5 

1.2 

8,000-8,999  

19.0 

12.3 

2.0 

7.1 

12.9 

2.8 

9.4 

1.9 

9,000-9,999  

21.6 

12.2 

2.2 

8.4 

17.6 

5.1 

12.9 

3.5 

10,000-14, 999  

18.3 

10.5 

1.6 

8.9 

16.0 

4.3 

10.8 

2.8 

15,000  AND  OVER — 

15.7 

7.4 

1.8 

7.1 

17.5 

4.7 

11.5 

2.6 
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TABLE   19. — BEVERAGES 


UNITED  STATES 


ALL  URBANIZATIONS 


COFFEE 

TEA 

(PURCHASES) 
* 

COCOA 

MONEY  INCOME 

SUBSTI- 

CHOCO- 

AFTER TAXES 

TOTAL 

BEAN, 

INSTANT 

TUTE 

TOTAL 

LEAF 

INSTANT 

LATE 

IN  1964 

* 

GROUND 

* 

* 

(1) 

( 3  1 

(4) 

(5) 

(6) 

(7) 

(8) 

(9) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

•  74 

•  66 

.09 

• 

.07 

.07 

».01 

.12 

UNDER  1,000  

.47 

.40 

.06 

.01 

.04 

.03 

.01 

.04 

1,000-1,999  

.  54 

.47 

.07 

* 

.05 

.04 

* 

.02 

2,000-2,999  

.  63 

.53 

.10 

• 

.07 

.06 

'.01 

.06 

3,000-3,999  

.  68 

.57 

.11 

• 

.07 

.06 

.01 

.12 

4,000-4,999  

.  76 

.67 

.09 

* 

.08 

.07 

.01 

.13 

5,000-5,999  

.76 

.68 

.08 

• 

.08 

.08 

.01 

.14 

6,000-6,999  

.82 

.74 

.08 

• 

.09 

.08 

.01 

.17 

7,000-7,999  

.85 

.76 

.09 

* 

.08 

.07 

.01 

.16 

q   nnn  q  qqq  

Of UUU      Oj 777" — — 

.84 

.75 

.09 

• 

.08 

.07 

.01 

.18 

9,000-9,999  

.  87 

.78 

.09 

* 

.07 

.06 

.01 

.18 

•  84 

.  74 

.09 

* 

.08 

.07 

.01 

.17 

15,000  AND  OVER — 

.  92 

•  84 

.08 

.00 

.07 

.06 

• 

.17 

MONEY 

VALUE  PER  HOUSEHOLD  PER  WEEK  (DOLLARS 

ALL  HOUSEHOLDS  

.  71 

.51 

.20 

• 

.15 

.12 

.03 

.05 

UNDER  1,000  

•  '  o 

.16 

.01 

.09 

.06 

.03 

.02 

1,000-1,999  

53 

.  JZJ 

.37 

.16 

• 

.10 

.08 

.02 

.01 

2,000-2,999  

A3 

tfU 

.22 

.01 

.13 

.10 

.03 

.03 

3,000-3,999  

A<3 

. 

.25 

• 

.14 

.11 

.03 

.05 

4,000-4,999  

•  1  c. 

5  1 

.20 

• 

.17 

.13 

.03 

.06 

5,000-5,999  

.71 

.52 

.19 

• 

.17 

.14 

.03 

.06 

6,000-6,999  

.78 

.58 

.19 

• 

.20 

.15 

.05 

.07 

7,000-7,999  

.78 

.59 

.19 

•* 

.17 

.13 

.04 

.07 

q  nnn   c  qqq 

.79 

.57 

.22 

* 

.17 

.14 

.03 

.08 

9,000-9,999  

89 
.  o£ 

■  Ol 

.21 

• 

.16 

.12 

.04 

.07 

in  n  n  n  l  /.  qqq____ 

iu,  uuu  — wy— — — 

Rfl 
.  ou 

Sfl 

.22 

* 

.17 

.13 

.04 

.07 

15,000  AND  OVER — 

.  86 

•  67 

.19 

.00 

.15 

.14 

.01 

.07 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

Q1  A 
7i  .*r 

A9  A 

39.8 

1.0 

24.5 

20.3 

4.5 

24.4 

UNDER  1,000  

OA  Q 
0*T  .  O 

A  Q  C 
t"  7  .  J 

36.1 

2.2 

15.6 

11.4 

4.2 

10.3 

1,000-1,999  

ft  Q  5 

39.2 

1.9 

17.0 

14.6 

2.7 

7.6 

2,000-2,999  

ft  q  n 

S3  7 
3j  .  f 

43.4 

1.9 

23.0 

19.5 

3.7 

16.6 

3,000-3,999  

on  3 

"U.J 

cc  o 

43.1 

.7 

25.1 

21.0 

4.2 

21.9 

4,000-4,999  

on  o 

7UlO 

AO  7 

39.0 

1.3 

29.9 

26.1 

4.4 

27.3 

5,000-5,999  

91.2 

63.8 

36.0 

.5 

27.6 

23.2 

4.5 

29.0 

6,000-6,999  

92.8 

66.6 

38.7 

.8 

28.8 

23.0 

6.1 

30.5 

7,000-7,999  

93.0 

67.9 

37.8 

1.0 

24.8 

19.5 

5.5 

27.1 

8,000-8,999  

93.9 

67.0 

42.1 

.8 

23.4 

20.0 

4.0 

33.6 

9,000-9,999  

95.3 

73.1 

42.0 

.7 

25.3 

19.1 

6.2 

34.  1 

10,000-14,999  

93.7 

70.9 

39.8 

.7 

25.4 

20.1 

5.5 

31.5 

15,000  AND  OVER- 

93.9 

70.3 

42.7 

.0 

17.6 

16.3 

1.3 

26.4 
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TABLE  19. — BEVERAGES — CONTINUED 


UNITED  STATES 


ALL  URBANIZATIONS 


SOFT  DRINK 

FRUIT  ADE,   DRINK,   PUNCH,  NECTAR 

ALCOHOLIC  BEVERAGE 

MONEY  INCOME 
AFTER  TAXES 
IN  1964 

1 

READY- 
TO-DRINK 
* 

CONCENTRATED 

POWDERED 

,  TABLET 

TOTAL 
* 

COLA 
* 

FRUIT 
* 

TOTAL 

NOT 
FROZEN 

FROZEN 
* 

WITH 

SUGAR 
* 

WITHOUT 
SUGAR 
* 

TOTAL 

BEER, 
ALE 

WHISKY, 
GIN, RUM 
* 

WINE 
* 

BRANDY, 
LIQUEUR 
* 

(1) 

(10) 

(11) 

(12) 

(13) 

(14) 

(15) 

<16_1_ 

(17)  

(18) 

( 19) 

(20) 

(21) 

J_22) 

J.  23) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 


ALL  HOUSEHOLDS  

UNDER  1,000  

1,000-1,999  

2,000-2,999  

3,000-3,999  

4,000-4,999  

5,000-5,999  

6,000-6,999  

7,000-7,999  

8,000-8,999  

9,000-9,999  

10,000-14, 999  

15,000  AND  OVER — 


ALL  HOUSEHOLDS  

UNDER  1,000  

1,000-1,999  

2,000-2,999  

3,000-3,999  

4,000-4,999  

5,000-5,999  

6,000-6,999  

7,000-7,999  

8,000-8,999  

9,000-9,999  

10,000-14,999  

15,000  AND  OVER — 


ALL  HOUSEHOLDS  

UNDER  1,000  

1,000-1,999  

2,000-2,999  

3,000-3,999  

4,000-4,999  

5,000-5,999  

6,000-6,999  

7,000-7,999  

8,000-8,999  

9,000-9,999  

10,000-14, 999  

15,000  AND  OVER — 


5.09 

3.06 

.91 

1.02 

.81 

.02 

.12 

.04 

.02 

2.23 

1.94 

.16 

.12 

.02 

2.11 

1.54 

.27 

.36 

.30 

.01 

.03 

.01 

.02 

.26 

.24 

.01 

• 

• 

2.04 

1.40 

.32 

.33 

.24 

.04 

.01 

.02 

.02 

.23 

.  18 

.01 

.02 

* 

3.34 

2.40 

.48 

.62 

.51 

* 

.05 

.03 

.03 

1.04 

.93 

.06 

.04 

• 

4.07 

2.95 

.56 

.80 

.68 

.01 

.06 

.02 

.03 

1.07 

.98 

.04 

.05 

• 

4.60 

3.25 

.68 

1.00 

.85 

.01 

.05 

.05 

.03 

1.52 

1.40 

.07 

.04 

.01 

5.35 

3.22 

.96 

1.20 

.95 

.03 

.14 

.05 

.02 

2.62 

2.39 

.11 

.09 

.03 

6.07 

3.63 

1.22 

1.  17 

.91 

.03 

.16 

.04 

.02 

3.26 

2.98 

.13 

.14 

.01 

6.76 

4.20 

1.13 

1.07 

.82 

.03 

.16 

.04 

.02 

3.37 

2.93 

.19 

.23 

.03 

6.21 

3.78 

1.13 

1.32 

1.04 

.02 

.18 

.05 

.03 

3.28 

2.95 

.22 

.11 

* 

5.92 

2.69 

1.54 

1.26 

1.01 

* 

.19 

.04 

.02 

3.55 

3.18 

.22 

.12 

.02 

7.23 

3.32 

1.61 

1.81 

1.47 

.05 

.22 

.05 

.02 

3.51 

2.88 

.39 

.20 

.03 

9.52 

4.58 

1.35 

1.63 

1.33 

.02 

.20 

.07 

.02 

3.64 

2.31 

.91 

.40 

.02 

MONEY 

VALUE 

PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

.62 

.37 

.11 

.22 

.10 

* 

.03 

.05 

.04 

1.07 

.48 

.46 

.10 

.04 

.25 

.18 

.03 

.12 

.06 

* 

.02 

.02 

.03 

.11 

.07 

.03 

* 

• 

.26 

.17 

.04 

.09 

.03 

* 

.01 

.03 

.02 

.11 

.05 

.04 

.02 

.01 

.43 

.32 

.06 

.16 

.06 

• 

.01 

.04 

.05 

.41 

.22 

.16 

.02 

.01 

.53 

.38 

.07 

.19 

.09 

• 

.02 

.04 

.04 

.42 

.27 

.13 

.02 

• 

.57 

.42 

.08 

.23 

.11 

* 

.02 

.06 

.05 

.64 

.36 

.24 

.02 

.02 

.65 

.39 

.13 

.26 

.12 

.01 

.04 

.06 

.04 

.98 

.60 

.32 

.05 

.02 

.72 

.42 

.15 

.25 

.11 

.01 

.04 

.06 

.03 

1.18 

.71 

.33 

.09 

.04 

.79 

.48 

.15 

.24 

.10 

* 

.04 

.05 

.03 

1.49 

.68 

.57 

.16 

.09 

.74 

.45 

.13 

.31 

.14 

* 

.05 

.06 

.05 

1.43 

.78 

.56 

.08 

.01 

.75 

.36 

.18 

.27 

.13 

• 

.06 

.05 

.04 

1.60 

.82 

.62 

.09 

.07 

.87 

.39 

.21 

.33 

.17 

.01 

.06 

.06 

.03 

2.12 

.69 

1.13 

.20 

.  10 

1.  16 

.54 

.17 

.35 

.17 

.01 

.06 

.08 

.02 

3.79 

.60 

2.77 

.33 

.10 

PERCENT  OF  HOUSEHOLDS 

USING  IN 

A  WEEK 

63.7 

42.0 

18.7 

43.2 

15.6 

.8 

8.3 

12.6 

17.1 

31.9 

24.7 

12.2 

5.8 

1.5 

39.4 

30.  1 

8.1 

23.6 

6.0 

.5 

1.2 

6.0 

12.4 

5.9 

4.8 

1.2 

.7 

.5 

41.3 

28.1 

9.6 

25.5 

6.5 

.3 

2.1 

7.7 

11.7 

7.9 

4.9 

1.9 

2.2 

.3 

51.4 

33.8 

13.3 

37.8 

11.0 

.4 

3.6 

10.3 

18.8 

16.5 

12.2 

4.5 

2.7 

.5 

60.1 

41.4 

13.4 

41.6 

11.9 

.4 

4.0 

10.3 

21.5 

21.5 

17.4 

4.2 

2.4 

.4 

63.2 

48.0 

15.9 

45.1 

15.4 

.2 

4.4 

14.7 

20.5 

26.3 

21.7 

6.7 

2.8 

.8 

64.3 

43.7 

20.0 

48.5 

17.3 

.7 

9.8 

15.1 

18.2 

31.8 

26.9 

9.3 

3.7 

1.0 

70.8 

46.  2 

21.7 

49.6 

17.  1 

1.3 

10.8 

14.5 

19.2 

38.7 

32.2 

9.6 

6.3 

1.6 

72.4 

49.0 

22.9 

48.2 

20.2 

1.1 

11.0 

14.7 

16.  1 

41.6 

34.7 

17.0 

6.6 

2.2 

73.0 

47.2 

22.3 

50.6 

21.5 

1.0 

12.5 

13.5 

20.6 

46.8 

39.4 

19.1 

7.3 

.3 

75.5 

43.8 

23.9 

47.7 

17.8 

.8 

13.3 

13.3 

16.4 

50.7 

38.1 

22.0 

10.1 

1.0 

78.7 

45.6 

30.9 

51.5 

24.8 

1.8 

14.3 

14.0 

15.4 

52.  1 

35.0 

32.5 

13.6 

5.5 

85.7 

54.0 

26.4 

51.5 

20.7 

.7 

16.9 

19.8 

10.6 

62.2 

36.3 

43.1 

21.2 

6.4 
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TABLE  20. — SOUP,   OTHER  MIXTURES 


UNITED 


STATES 


ALL   URBAN  I Z AT  I CNS 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 

(  1) 

SOUP,    SAUCE,  GRAVY 

BABY 
FOOD 
MIX- 
TURES 

* 

(8) 

OTHER  MIXTURES 

TOTAL 
(2) 

READY- 
IU— btRVb 
* 

(3) 

CONDENSED 

FROZEN 
* 

(6) 

DRY 
* 

m 

NOT  SWEET 

SWEET 

TOTAL 
(4) 

TOMATO 
(5) 

TOTAL 
(9) 

MOSTLY 
MEAT 

(  10) 

MOSTLY 
POULTRY, 

FISH, 
LEGUMES 
(  11) 

TOTAL 

* 

(  12) 

GELATIN, 
PUDDING 
* 
(13) 

ICES, 
POP- 
SICLES 
* 
(14) 

ICING 
* 

(15) 

QUANTITY  PER 

HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

.92 

.05 

.  85 

.16 

.02 

.  17 

.55 

.12 

.17 

.  31 

.21 

.08 

.02 

UNDER  1,000  

.40 

.02 

.38 

.07 

.00 

* 

.06 

.19 

.06 

.04 

.  14 

.11 

.03 

.01 

1,000-1,999  

.48 

.04 

.43 

.06 

* 

* 

.07 

.22 

.06 

.08 

.13 

.11 

.02 

.01 

2,000-2,999  

.75 

.07 

.67 

.11 

* 

.01 

.08 

.33 

.06 

.11 

.20 

.15 

.03 

.01 

3,000-3,999  

.79 

.  08 

.69 

.12 

.01 

.01 

.25 

.41 

.09 

.11 

.23 

.15 

.06 

.01 

4,000-4,999  

1.05 

.05 

.99 

.18 

* 

.01 

.17 

.57 

.13 

.  19 

.31 

.  23 

.  07 

.  02 

5,000-5,999  

1.04 

.04 

.  97 

.20 

* 

.02 

.29 

.56 

.11 

.19 

.32 

.21 

.08 

.03 

6,000-6,999  

1.  09 

.  03 

1.04 

.21 

.01 

.02 

.  19 

.59 

.15 

.18 

.38 

.  26 

.10 

.02 

7,000-7,999  

1.10 

.05 

1.00 

.21 

.01 

.03 

.25 

.74 

.19 

.19 

.36 

.25 

.09 

.02 

8, 000-8, 999  

1.  U_> 

•  04 

.98 

.  17 

.01 

.02 

.22 

.77 

.15 

.26 

.40 

.25 

.13 

.03 

9,000-9,999  

.91 

.04 

.  84 

.  14 

.01 

.02 

.18 

.83 

.13 

.24 

.42 

.26 

.11 

.06 

10,000-14,999  

1.20 

.08 

1.10 

.23 

* 

.02 

.15 

.82 

.16 

.24 

.43 

.25 

.15 

.03 

15,000  AND  OVER — 

1.11 

.02 

1.06 

.18 

.00 

.03 

.08 

.68 

.11 

.25 

.47 

.24 

.19 

.04 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.25 

.01 

.21 

.03 

* 

.02 

.07 

.32 

.08 

.10 

.16 

.12 

.03 

.01 

UNDER  1,000  

.11 

.01 

.09 

.01 

.00 

* 

.03 

.08 

.03 

.02 

.08 

.07 

.01 

* 

1,000-1, 999  

.13 

.01 

.11 

.01 

* 

.01 

.02 

.12 

.04 

.05 

.07 

.06 

.01 

* 

2,000-2,999  

.19 

.01 

.16 

.02 

* 

.02 

.03 

.16 

.04 

.06 

.10 

.08 

.01 

.01 

3,000-3,999  

.21 

.02 

.17 

.02 

* 

.01 

.10 

.22 

.07 

.06 

.12 

.  09 

.02 

.01 

4,000-4,999  

.27 

.01 

.24 

.03 

* 

.02 

.07 

.30 

.08 

.11 

.  16 

.  13 

.  03 

.01 

5,000-5,999  

.28 

.01 

.24 

.04 

* 

.03 

.10 

.31 

.07 

.10 

.16 

.12 

.03 

.01 

6,000-6,999  

.30 

.  01 

.26 

.04 

* 

.03 

.08 

.34 

.09 

.10 

.19 

.14 

.  04 

.01 

7,000-7,999  

.30 

.01 

.25 

.04 

.01 

.04 

.  10 

.46 

.13 

.12 

.19 

.15 

.03 

.01 

8, 000-8, 999  

.  29 

.  01 

.24 

.03 

.03 

.08 

.43 

.10 

.15 

.21 

.14 

.06 

.01 

9,000-9,999  

.26 

.01 

.21 

.03 

.01 

.03 

.07 

.49 

.09 

.15 

.22 

.15 

.04 

.03 

10, 000-14, 999  

.32 

.02 

.27 

.04 

* 

.03 

.06 

.57 

.12 

.16 

.21 

.15 

.04 

.02 

15,000  AND  OVER — 

.32 

* 

.28 

.04 

.00 

.04 

.03 

.41 

.09 

.13 

.24 

.14 

.08 

.02 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

49.0 

2.2 

43.7 

13.8 

.6 

9.4 

7.4 

29.8 

8.7 

10.7 

44.9 

3  9.9 

7.5 

2.8 

UNDER  1,000  

27.3 

1.2 

23.  8 

5.6 

.0 

3.1 

3.1 

16.1 

5.0 

4.4 

25.6 

23.2 

2.8 

1.2 

1,000-1,999  

30.  1 

2.5 

26.4 

5.7 

.2 

3.5 

2.2 

15.2 

6.0 

7.0 

29.2 

27.5 

1.3 

1-2 

2,000-2,999  

42.3 

1.9 

37.2 

9.7 

.2 

6.7 

4.7 

20.9 

5.2 

7.5 

38.5 

33.7 

4.8 

2.4 

3,000-3,999  

40.0 

2.7 

35.2 

9.8 

.6 

4.9 

10.4 

24.7 

8.1 

7.3 

39.2 

34.5 

6.2 

1.7 

4,000-4,999  

49.1 

2.2 

44.0 

14.7 

* 

6.7 

8.7 

30.6 

8.5 

11.6 

45.  3 

38.9 

8.4 

2.9 

5,000-5,999  

53.9 

2.4 

48.0 

16.2 

.2 

10.8 

11.1 

31.7 

8.9 

12.7 

47.5 

42.  5 

8.1 

3.5 

6,000-6,999  

53.9 

1.9 

49.  9 

18.1 

.8 

10.5 

8.5 

32.3 

10.0 

12.0 

52.0 

46.  9 

9.8 

2.8 

7,000-7,999  

56.3 

3.2 

50.  0 

18.2 

1.3 

12.3 

8.3 

37.8 

12.0 

12.5 

50.4 

44.  8 

9.1 

3.6 

8,000-8,999  

58.6 

2.1 

50.  8 

16.9 

1.0 

13.5 

8.8 

39.6 

12.0 

12.3 

52.1 

45.5 

11.4 

3.9 

9,000-9,999  

56.9 

1.5 

49.8 

14.5 

1.7 

14.3 

8.8 

40.7 

10.3 

14.8 

53.4 

48.5 

7.4 

5.2 

10,000-14,999  

61.6 

2.7 

54.7 

17.4 

.4 

15.5 

6.8 

38.4 

10.1 

14.0 

55.2 

48.2 

11.3 

3.3 

15,000  AND  OVER- 

60.8 

1.  8 

55.3 

14.9 

.0 

15.3 

4.7 

32.2 

8.0 

11.6 

56.3 

48.9 

13.4 

3.8 
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TABLE  21. — NUTS,  CONDIMENTS, 
LEAVENINGS 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 


(1) 

ALL  HOUSEHOLDS   .40 

UNDER  1,000   .24 

1,000-1,999   .20 

2,000-2,999   .31 

3,000-3,999   .38 

4,000-4,999   .39 

5,000-5,999   .45 

6,000-6,999   .48 

7,000-7,999   .51 

8,000-8,999   .51 

9,000-9,999   .49 

10,000-14,999   .49 

15,000  AND  OVER —  .56 


ALL  HOUSEHOLDS   .25 

UNDER  1,000   .13 

1,000-1,999   .12 

2,000-2,999   .17 

3,000-3,999   .21 

4,000-4,999   .23 

5,000-5,999   .26 

6,000-6,999   .30 

7,000-7,999   .32 

8,000-8,999   .32 

9,000-9,999   .29 

10,000-14,999   .32 

15,000  AND  OVER —  .40 


ALL  HOUSEHOLDS   53.2 

UNDER  1,000   34.8 

1,000-1,999   34.1 

2,000-2,999   44.7 

3,000-3,999   50.6 

4,000-4,999   51.5 

5,000-5,999   56.6 

6,000-6,999   58.2 

7,000-7,999   61.4 

8,000-8,999   61.3 

9,000-9,999   68.6 

10,000-14,999   62.5 

15,000  AND  OVER —  66.2 


TOTAL  TOTAL 
(SHELL ED(SHELLED 
WT.)  WT. ) 

(2)  (3) 


.11 
.04 
.04 
.06 
.08 
.10 
.11 
.14 
.15 
.15 
.10 
.15 
.22 


.10 
.02 
.04 
.04 
.07 
.08 
.09 
.13 
.14 
.13 
.10 
.15 
.23 


18.1 
7.0 
8.4 
12.7 
15.3 
16.4 
17.8 
21.6 
22.8 
24.3 
24.0 
26.3 
30.5 


UNITED 

STATES 

ALL  URBANIZATIONS 

NUTS,    PEANUT  BUTTER 



■  -  '■"  - 



"   

CONDIMENTS  * 

NUTS 

TOMATO 

- 

PEANUTS 

OTHER  NUTS 



PEANUT 

TOTAL 

CATSUP, 

IN 

SHELLED 

IN 

SHELLED 

BUTT  ER 

CHILI 

BARBECUE 

TOMATO 

SHELL 

SHELL 

PLAIN 

ROASTED 

% 

SAUCE 

SAUCE 

RELISH 

* 

* 

± 

(4) 

(5) 

(7) 

(8) 

(9) 

(  10) 

(11) 

(12) 

(13) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

.01 

.03 

.02 

.03 

.03 

.30 

.38 

•  33 

.  05 

* 

.00 

.02 

.02 

« 

.01 

.20 

.13 

.12 

.01 

* 

.01 

.01 

.02 

.01 

* 

.15 

.13 

.12 

.  02 

* 

.02 

.02 

.01 

.02 

.01 

.26 

.  24 

.21 

.  03 

* 

.02 

.02 

.02 

.03 

.01 

.29 

.  34 

.29 

.  04 

* 

.01 

.02 

.03 

.03 

.02 

.30 

.41 

.36 

.05 

* 

.01 

.03 

.03 

.03 

.03 

.34 

.41 

.35 

.06 

•  01 

.02 

.03 

.02 

.05 

.04 

.34 

.50 

.43 

.07 

* 

.01 

.04 

.03 

.05 

.05 

.36 

.45 

.40 

.05 

* 

.02 

.05 

.02 

.05 

.03 

.36 

.47 

.40 

.  07 

* 

.01 

.02 

.02 

.04 

.02 

.38 

.47 

.39 

.  07 

* 

.03 

.04 

.02 

.03 

.05 

.34 

.52 

.  43 

.  09 

.01 

* 

.09 

.03 

.03 

.08 

.34 

.56 

.46 

.  09 

.01 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

.01 

.02 

.01 

.03 

.03 

.15 

.  10 

•  08 

•  02 

* 

.00 

.01 

.01 

* 

.01 

.10 

.03 

.  03 

» 

» 

.01 

.01 

.02 

• 

.08 

•  03 

.  03 

•  01 

* 

.01 

.01 

* 

.02 

.01 

.13 

.  06 

•  05 

•  01 

* 

.01 

.01 

.01 

.03 

.01 

.15 

.  09 

.  07 

.  02 

* 

* 

.01 

.01 

.04 

.02 

.15 

•  1 1 

.09 

.02 

# 

* 

.02 

.01 

.03 

.03 

.17 

.11 

.08 

.02 

* 

.01 

.02 

.01 

.05 

.04 

.17 

.13 

.10 

.03 

* 

* 

.02 

.02 

.05 

.05 

.18 

.12 

.10 

.02 

* 

.01 

.03 

.02 

.05 

.03 

.18 

•  1 2 

.  10 

.  03 

* 

• 

.02 

.01 

.05 

.02 

.19 

.12 

.10 

.02 

* 

.01 

.04 

.02 

.04 

.04 

.16 

.14 

.11 

.  03 

• 

• 

.07 

.03 

.03 

.09 

.17 

.16 

.  12 

.  04 

• 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

1.5 

4.4 

2.7 

7.9 

4.0 

45.2 

51.9 

49.9 

7.1 

.  5 

.0 

2.2 

2.5 

1.1 

1.9 

30.6 

21.4 

20.7 

•  7 

.8 

.7 

2.0 

2.2 

3.6 

.6 

28.8 

22.  2 

21.2 

2.6 

.2 

1.7 

2.8 

1.1 

6.6 

1.4 

37.6 

37.  8 

35.4 

5.0 

.4 

1.9 

3.0 

2.8 

7.0 

1.6 

42.9 

47.  6 

44.  5 

6.8 

.  6 

1.1 

3.4 

3.4 

7.6 

3.2 

45.0 

54.  5 

52.4 

8.1 

.4 

1.4 

3.9 

2.5 

7.9 

4.1 

49.4 

56.  3 

54.7 

6.7 

•  4 

2.2 

5.3 

2.7 

9.3 

5.4 

47.9 

61.9 

60.4 

8.9 

•  3 

.4 

4.7 

3.2 

10.4 

6.7 

53.1 

61.4 

59.9 

6.8 

.2 

2.4 

7.0 

2.8 

11.9 

4.3 

52.3 

65.  9 

64.1 

9.5 

.  8 

1.0 

5.1 

4.0 

11.3 

4.6 

56.8 

62  •  1 

59.3 

8.9 

1.0 

3.1 

6.8 

3.3 

10.0 

7.1 

51.7 

66.4 

64.1 

10.0 

1.3 

1.2 

12.9 

4.5 

10.0 

11.1 

54.7 

66.0 

61.9 

14.6 

1.8 
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TABLE  21. — NUTS,  CONDIMENTS, 

LEAVENINGS — CONTINUED 


UNITED  STATES 


ALL  URBANIZATIONS 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 

(1) 

CONDIMENTS — CONTINUED  * 

LEAVENINGS 

SEASONINGS 

I  PURCHASES) 
t 

OTHER 

TOTAL 
(18) 

YEAST 
* 

(19) 

BAKING 
POWDER 

(20) 

TOTAL 
* 

(  ?  l  1 

\  eL  1  1 

VINEGAR 

177\ 

SALT 

(Oil 

SUGAR 
SUBSTI- 
TUTE 

TOTAL 
(  14) 

PICKLES 

OLIVES 
(16) 

RELISH 

NOT 
TOMATO 

(17) 

ALL 
(15) 

BOUGHT 
(15A) 

QUANTITY  PER 

HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

.49 

.39 

.31 

.07 

.04 

.03 

• 

.03 

+  * 

.19 

.  29 

•  01 

UNDER  1,000  

.18 

.14 

.07 

.02 

.02 

.05 

• 

.04 

.18 

.  33 

.  01 

1,000-1,999  

.21 

.17 

.08 

.03 

.01 

.06 

* 

.06 

*  * 

.11 

.37 

.  01 

2,000-2,999  

.31 

.26 

.19 

.03 

.03 

.04 

• 

.03 

-»  * 

.21 

.35 

.  01 

3,000-3,999  

.37 

.31 

.22 

.04 

.03 

.05 

.01 

.04 

■S-  * 

.26 

.32 

.01 

4,000-4,999  

AO 
•  HO 

.40 

.29 

.05 

.03 

.04 

• 

.03 

.15 

.32 

.  01 

5,000-5,999  

.54 

.44 

.36 

.06 

.04 

.03 

.01 

.02 

•  • 

.24 

.26 

.01 

6,000-6,999  

•  Of 

.54 

.45 

.08 

.05 

.03 

.01 

.02 

** 

.21 

.27 

.01 

7,000-7,999  

.60 

.43 

.37 

.12 

.06 

.02 

» 

.02 

.17 

.28 

.01 

8, 000-8, 999  

.68 

.54 

.48 

.09 

.05 

.02 

.01 

.01 

.15 

.31 

.01 

9,000-9,999  

.64 

.49 

.42 

.10 

.05 

.01 

* 

.01 

•  15 

77 

m  C.C. 

.  02 

10, 000-14, 999  

.68 

.50 

.45 

.13 

.06 

.02 

• 

.02 

-fr 

.  24 

.26 

.  02 

15,000  AND  OVER — 

.62 

.47 

.44 

.11 

.05 

.03 

.01 

.01 

-a  * 

.16 

.26 

.  02 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.17 

.10 

.08 

.05 

.02 

.02 

.01 

.01 

.15 

•  03 

.03 

.  03 

UNDER  1,000  

.06 

.04 

.02 

.01 

.01 

.02 

.01 

.01 

•  1 1 

.  02 

.  03 

•  02 

1,000-1,999  

.08 

.05 

.02 

.02 

.01 

.02 

.01 

.02 

.13 

.01 

•  03 

•  03 

2,000-2,999  

.10 

.07 

.05 

.02 

.01 

.02 

.01 

.01 

i  7 

.  X  £. 

m 

.  U  X 

3,000-3,999  

.13 

.08 

.06 

.04 

.01 

.02 

.01 

.01 

1  C 
•  X  J 

•  u  o 

C\7 

4,000-4,999  

.  17 

•  1 1 

.08 

.04 

.01 

.02 

.01 

.01 

•  15 

•  02 

.  03 

.  02 

5,000-5,999  

.17 

.11 

.09 

.04 

.01 

.02 

.01 

.01 

.15 

.03 

.02 

.03 

6,000-6,999  

•  23 

.15 

.12 

.06 

.02 

.02 

.02 

.01 

.15 

.03 

.02 

.03 

7,000-7,999  

.22 

.12 

.10 

.08 

.02 

.01 

* 

.01 

.16 

.03 

.03 

.02 

8, 000—8, 999  

.22 

.14 

.12 

.07 

.02 

.01 

.01 

.01 

.15 

.03 

.03 

.02 

9,000-9,99*9  

.24 

.13 

.10 

.08 

.03 

.01 

.01 

• 

•  14 

.  03 

.  02 

.  04 

10. 000—14. 999  

.25 

.13 

.12 

.09 

.02 

.01 

• 

.01 

.16 

.03 

.  02 

.  03 

15,000  AND  OVER — 

.25 

.13 

.12 

.09 

.02 

.01 

.01 

.01 

.16 

.  03 

.  02 

.  04 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

45.1 

35.7 

30.5 

12.5 

8.7 

23.4 

4.9 

21.1 

34.  0 

10.2 

17  s 

X  1  .  J 

_?  .  VI 

UNDER  1,000  

17.7 

14.0 

8.9 

3.6 

3.2 

32.6 

5.9 

30.4 

27.  7 

7.4 

16.6 

2.6 

1,000-1,999  

24.1 

18.8 

11.6 

2.7 

4.5 

32.3 

4.5 

29.5 

33  •  5 

6.6 

70  Q 

j.j 

2,000-2,999  

33.9 

26.8 

20.9 

5.8 

5.8 

26.3 

6.0 

22.7 

32  .  9 

10.0 

20.2 

1.4 

3,000-3,999  

33.2 

26.8 

21.0 

6.9 

6.2 

28.9 

5.5 

26.1 

38  .  0 

11.2 

19.8 

2.6 

4,000-4,999  

45.0 

37.4 

29.2 

10.1 

6.3 

27.4 

6.0 

24.8 

35.  6 

9.6 

20.  5 

2.2 

5,000-5,999  

47.8 

38.1 

33.2 

10.9 

8.2 

20.8 

4.7 

18.7 

33.  9 

12.2 

16.0 

3.2 

6,000-6,999  

52.4 

43.2 

37.2 

13.1 

9.2 

20.6 

5.7 

18.0 

33.7 

10.6 

15.4 

3.4 

7,000-7,999  

54.0 

41.9 

37.9 

18.3 

12.7 

21.9 

3.8 

20.3 

35.4 

10.8 

16.5 

2.9 

8,000-8,999  

58.7 

48.0 

44.3 

18.2 

10.2 

19.6 

5.3 

17.8 

38.9 

10.9 

18.4 

2.8 

9,000-9,999  

60.2 

43.8 

39.9 

19.0 

12.6 

18.8 

4.8 

15.9 

28.2 

8.0 

15.7 

3.9 

10,000-14, 999  

62.0 

47.3 

44.0 

24.5 

16.2 

18.8 

2.6 

17.6 

33.7 

11.7 

16.0 

4.4 

15,000  AND  OVER — 

60.5 

45.2 

44.0 

28.9 

15.6 

17.8 

3.5 

17.1 

32.2 

10.5 

15.1 

3.8 
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TABLE  22. — FEDERALLY  DONATED  FOOD 


UNITED  STATES 


ALL  URBANIZATIONS 


OTHER  CEREAL 

NONFAT 

AMER- 

BUTTER, 

OAT, 

DRIED 

DRY 

MONEY  INCOME 

DRY 

ICAN 

MAR- 

LARD 

FLOUR 

WHEAT 

GRITS, 

CANNED 

WHOLE 

BEANS, 

PEANUT 

AFTER  TAXES 

MILK 

CHEESE 

GARINE 

* 

CEREAL 

TOTAL 

RICE 

CORN- 

MEAT 

EGG 

PEAS 

BUTTER 

IN  1964 

* 

MEAL 

* 

* 

(1) 

J  2) 

(3) 

(4) 

(5) 

(6) 

(7) 

(8) 

(9) 

1 1  n  i 

1  iU  1 

(11) 

(12) 

(13) 

(14) 

QUANTITY  PER 

HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

.03 

.02 

.02 

.02 

.06 

.01 

.04 

.01 

.03 

.03 

.00 

.01 

.02 

UNDER  1,000  

.  15 

.09 

.06 

.06 

.31 

.03 

.26 

.10 

.16 

.11 

.00 

.08 

.07 

1,000-1,999  

.  11 

.06 

.05 

.04 

.24 

.01 

.20 

.06 

.14 

.09 

.00 

.03 

.03 

2,000-2,999  

.07 

.08 

.07 

.09 

.21 

.02 

.08 

.03 

.05 

.10 

.00 

.04 

.06 

3,000-3,999  

.03 

.04 

.04 

.05 

.09 

.02 

.04 

.01 

.02 

.06 

.00 

.02 

.03 

4,000-4,999  

.02 

.01 

.01 

.02 

.01 

.01 

.01 

* 

• 

.02 

.00 

• 

.01 

MONEY  VALUE  PER  HOUSEHOLD  PER  WEEK  (DOLLARS) 


ALL  HOUSEHOLDS  — 

UNDER  1,000- 
1,000-1,999- 
2,000-2,999- 
3,000-3,999- 
4,000-4,999- 


.01 

.02 

.01 

* 

.01 

• 

.01 

* 

* 

.02 

.00 

* 

.01 

.  04 

.07 

.02 

.01 

.03 

* 

.04 

.02 

.02 

.09 

.00 

.01 

.04 

.03 

.04 

.02 

.01 

.03 

• 

.03 

.01 

.02 

.06 

.00 

• 

.02 

.02 

.06 

.03 

.02 

.02 

• 

.01 

.01 

.01 

.07 

.00 

.01 

.03 

.01 

.03 

.01 

.01 

.01 

* 

.01 

* 

* 

.05 

.00 

• 

.02 

.01 

.01 

* 

• 

» 

» 

* 

• 

* 

.01 

.00 

• 

.01 

PERCENT 

OF 

HOUSEHOLDS 

USING 

IN  A  WEEK 

HOUSEHOLDS  

1.5 

1.6 

1.6 

1.3 

1.7 

.7 

1.4 

1.0 

.9 

1.0 

.0 

.8 

1.6 

UNDER  1,000  

—  10.2 

8.1 

7.9 

4.9 

11.1 

4.3 

10.5 

8.6 

6.1 

5.8 

.0 

5.6 

7.9 

1,000-1,999  

5.4 

4.4 

5.2 

3.4 

5.1 

2.0 

4.4 

3.1 

3.3 

3.7 

.0 

2.5 

3.8 

2,000-2,999  

3.7 

5.2 

5.6 

5.1 

5.4 

2.3 

3.5 

2.1 

2.2 

2.9 

.0 

1.9 

5.9 

3,000-3,999  

1.8 

3.0 

2.5 

2.7 

2.3 

.9 

2.2 

1.1 

1.6 

1.6 

.0 

1.5 

3.2 

4,000-4,999  

.7 

.7 

.8 

1.0 

.7 

.3 

.5 

.3 

.2 

.3 

.0 

.2 

1.2 
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TABLE  23. — BABY  FOOD 


UNITED  STATES 


ALL  URBANIZATIONS 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 

(1) 

TOTAL 
(2) 

COMMERCIALLY  CANNED 

CEREAL 
(  13) 

TEETH- 
ING 
BISCUIT 

(14) 

FORMULA 
SUGAR 

(15) 

TOTAL 
* 

(3) 

HEAT, 
POULTRY 

(4) 

EGG 
YOLK 

(5) 

VEGE- 
TABLES 
* 

(6) 

FRUIT 
* 

(7) 

JUICE, 
PUNCH 

(8) 

MIXTURES 

TOTAL 

* 

(9) 

MOSTLY 
GRAIN 

(  10  ) 

MOSTLY 
MEAT 

(11) 

MOSTLY 
VEGE- 
TABLES 

( 12 ) 

QUANTITY  PER 

HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL    nUUo tnULUo 

•  DSJ 

.47 

.03 

• 

.05 

.16 

.05 

.17 

.  04 

.  03 

.  04 

•  \JD 

O  1 

.19 

.01 

.00 

.03 

.05 

.04 

.06 

.01 

.02 

.01 

Q  "> 

n  n 
.  Ul 

QQ 

.  UU 

l    nnn-i  ooo  

1  |  UUU      if  777 

1  R 

.  14 

* 

• 

.01 

.05 

* 

.07 

.  03 

.01 

.01 

n  l 
•  u  1 

n  0 

•  U  J 

nn 

o    nnn—  9  QQQ  

•  t7 

.27 

.02 

* 

.04 

.08 

.05 

.08 

.02 

.01 

.  02 

no 

•  Ul 

nn 
•  uu 

UUU      3f  777 

•  OO 

.61 

.03 

* 

.07 

.20 

.05 

.25 

.07 

.  03 

.06 

n<; 

•  U-> 

*ff  UUU     Tf  7  77 

CO 
•  DO 

.54 

.04 

• 

.08 

.18 

.07 

.17 

.03 

.03 

.07 

•  U*f 

nn 
.  UU 

c   nnn— qqq--—- 

?f UUU     J t 7  7  7 

70 
•  I  7 

.73 

.05 

» 

.07 

.23 

.08 

.29 

.07 

.04 

.07 

nA 

nn 
.  uu 

Of  UUU      Of  777 

«\7 

.53 

.04 

.01 

.05 

.22 

.03 

.19 

.05 

.03 

.05 

nA. 

•  U*f 

1  J  UUU       I  J  7  77 

AH 
•  OU 

.57 

.03 

* 

.04 

.22 

.03 

.25 

.06 

.05 

.04 

n~a 

8,000-8,999  

.63 

.59 

.  02 

.01 

.07 

.22 

.05 

.22 

.06 

.  04 

.  04 

.04 

* 

* 

9,000-9,999  

.66 

.63 

.04 

.01 

.08 

.26 

.06 

.18 

.  04 

.  02 

.03 

.02 

.01 

.00 

10,000-14,999  

.38 

.36 

.02 

• 

.03 

.09 

.05 

.15 

.  04 

.02 

.  04 

.02 

* 

* 

15,000  AND  OVER — 

.36 

.33 

.05 

.00 

.05 

.14 

.02 

.08 

.01 

.  03 

.03 

* 

.00 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

on 

.19 

.02 

• 

.02 

.06 

.02 

.07 

.02 

.01 

.  02 

ni 
.  u  1 

UfNUEK    If  UUU 

no 

•  U7 

.  09 

.01 

.00 

.01 

.02 

.01 

.03 

* 

.01 

* 

ni 
.  u  1 

nn 
.  uu 

nn 
•  uu 

If UUU      Xf  777 

nt; 

.04 

• 

• 

• 

.01 

* 

.02 

.01 

.01 

* 

m 
.  u  1 

nn 
.  uu 

nn 
.  uu 

9  nnri-?  oq  o  _ 

Z  J  UUU  tf777 

i  0 

•  L£. 

.11 

.01 

• 

.02 

.03 

.02 

.03 

.01 

# 

.01 

.  u  X 

.  uu 

i   nnn   n  qqq 

0~7 

.25 

.02 

• 

.03 

.08 

.02 

.10 

.  03 

.01 

.  03 

no 

a   nnn   /.  qqo 

O  K 
•  CD 

.23 

.04 

• 

.03 

.07 

.03 

.07 

.01 

.01 

.03 

no 

nn 
•  UU 

d  f  uuu  d f  vvy —  

•  JU 

•  28 

.03 

* 

.02 

.08 

.03 

.10 

.03 

.02 

.03 

Q7 

.  U  <L 

nn 
.  UU 

£        C\C\C\  /l       Q  O  O  .-  ,.  .  _ 

Of  UUU     Of  777  

ozt 

•  £3 

.22 

.03 

• 

.02 

.08 

.01 

.08 

.02 

.01 

.02 

ni 
.  u  X 

"7  nnn  7  qqq—  

f f  UUU    1 f  777  — — — 

OA 

• 

.22 

.03 

• 

.01 

.07 

.01 

.10 

.02 

.02 

.01 

.  ux 

8,000-8,999  

.24 

.22 

.02 

.01 

.02 

.07 

.02 

.08 

.02 

.01 

.02 

.01 

* 

* 

9,000-9,999  

.26 

.25 

.04 

.01 

.03 

.09 

.02 

.07 

.01 

.01 

.01 

.01 

* 

.00 

10,000-14,999  

.15 

.14 

.02 

* 

.01 

.03 

.02 

.06 

.02 

.01 

.01 

.01 

* 

* 

15,000  AND  OVER — 

.17 

.16 

.05 

.00 

.02 

.04 

.01 

.03 

•  0 1 

.01 

* 

.00 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

aii    uni iccuni  n  c 

in  7 
XU  •  1 

9.9 

3.0 

.7 

4.1 

8.1 

3.1 

7.4 

4.0 

3.4 

3.5 

f  •  X 

0 
•  0 

.  X 

UNUCK    X  f  U  U  U  

A  1 

3.  1 

.7 

.0 

1.9 

2.8 

1.6 

3.1 

1.2 

2.7 

2.0 

O  Q 
£.  •  7 

n 

n 
.  u 

i    c\c\r\  1    Q  QQ  

1  f  UUU  1  f  wv  

Z> 

2.9 

.2 

.2 

.7 

2.1 

.4 

2.2 

1.1 

.  g 

.  7 

1  Q 

1.7 

n 
.  U 

Q 

.  u 

7  O 

6.9 

1.9 

.2 

3.1 

5.1 

2.6 

4.7 

2.5 

1.4 

2.4 

D  .  O 

/, 

•  *fr 

n 
.  u 

O  f  UUU- Of  77  7  — ■—— 

1  C  "3 

13.9 

3.5 

.9 

5.1 

11.4 

3.8 

10.4 

5.9 

5.0 

5.1 

10.4 

1.3 

.  2 

/.      QQQ     /■      QQQ  _ 

Hf  UUU- H-f  777  

1  O  Q 

let  J 

4.3 

.8 

5.3 

9.6 

4.7 

8.7 

4.2 

3.4 

4.7 

9.6 

1.4 

•  0 

c  nnn—*;  qqq——— 

D f  UUU    J f  777 

l*f  •  f 

13.4 

4.7 

1.1 

6.4 

11.2 

5.4 

11.1 

6.1 

5.2 

6.1 

in  q 
1 U  .  0 

X  .  D 

Q 

.  u 

11  O 

X  X  •  7 

11.  1 

3.7 

1.0 

4.5 

9.6 

3.0 

8.5 

4.9 

4.5 

3.8 

7  O 
I  .  O 

•  3 

•  2 

17  7 
X  t  •  ■ 

11.8 

3.2 

.2 

3.8 

9.9 

2.6 

8.3 

5.0 

4.4 

3.0 

7  A 
f  •  O 

7 
•  1 

ft . flfiO— ft . QQQ  

Of  UUU     Of  777 

\0  ^ 

11.7 

2.3 

1.6 

6.0 

9.9 

2.6 

8.8 

5.5 

5.2 

4.2 

ft  A 
O.O 

X  .  D 

*  d 

9,000-9,999  

12.8 

12.4 

4.7 

1.4 

5.6 

11.1 

3.9 

8.8 

3.5 

3.2 

3.9 

8.1 

2.1 

.0 

10,000-14,999  

9.7 

9.1 

2.7 

.8 

3.0 

7.3 

2.8 

6.8 

3.4 

2.0 

2.6 

5.9 

.6 

.2 

15,000  AND  OVER — 

9.4 

8.2 

5.3 

.0 

3.5 

7.0 

2.3 

4.7 

1.2 

.6 

2.3 

6.4 

.6 

.0 

*  TABLE  NOTES  ON  PAGE  196  SPRING  1965 


53 


TABLE  24. — MILK  PRODUCTS  EXCEPT  BUTTER 
— THREE  MEASURES 


UNITED  STATES 


ALL  URBANIZATIONS 


FLUID  MILK  EQUIVALENT 

CALCIUM  BASIS  * 

FAT  CONTENT 

NONFAT  SOLIDS  CONTENT 

MONEY  INCOME 

AFTER  TAXES 

IN  1964 

ALL 

BOUGHT 

HOME- 

ALL 

BOUGHT 

HOME- 

ALL 

BOUGHT 

HOME- 

SOURCES 

PRODUCED 

SOURCES 

PRODUCED 

SOURCES 

PRODUCED 

(1) 

(2) 

(3) 

14) 

(5) 

(6) 

(7) 

(8) 

(9) 

(10) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

■ 

ALL   HUUbtHULUo  — 

28.78 

26.90 

1.12 

1.11 

1.05 

.04 

2.44 

2.29 

.10 

UIMUfcK  lfUUU 

16.75 

11.48 

2.18 

.54 

.40 

.09 

1.43 

.99 

.19 

18.  22 

13.89 

2.24 

.63 

.51 

.09 

1.56 

1.20 

.20 

o   nnn   o  qqo 

23.42 

19.  89 

1.85 

.86 

.74 

.07 

1.99 

1.71 

.16 

zt    nnn  ooo 

26.52 

23.25 

2.13 

1.01 

.90 

.08 

2.25 

1.98 

,.19 

28.41 

26.36 

1.27 

1.10 

1.03 

.05 

2.43 

2.26 

.11 

31.68 

30.52 

.84 

1.23 

1.19 

.03 

2.68 

2.58 

.07 

c    r\r\c\   i~  ooo 

32.57 

31.72 

.68 

1.30 

1.26 

.03 

2.76 

2.69 

.06 

7   nnn   7  qqo 

33.61 

32.78 

.51 

1.32 

1.29 

.02 

2.86 

2.78 

.04 

OjUUU     Of  7  7  7 

33.44 

32.78 

.54 

1.32 

1.29 

.02 

2.83 

2.77 

.05 

9,000-9,999  

33.87 

33.45 

.26 

1.35 

1.34 

.01 

2.88 

2.84 

.02 

10,000-14,999  

34.59 

34.05 

.47 

1.39 

1.36 

.02 

2.92 

2.87 

.04 

15,000  AND  OVER — 

36.07 

35.27 

.63 

1.45 

1.4.2 

.02 

3.09 

3.02 

.06 
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TABLE  25. — MONEY  VALUE  OF  ALL  FOOD  AT  HOME 
PER  PERSON  PER  WEEK 


UNITED  STATES 


ALL  URBANIZATIONS 


rtKL  bIN  1 

OF  HOUSEHOLDS  USING  FOOD  WORTH 

- 

AVERAGE 

■ 

MUNbY  INLUMb 

(  DOL- 

A 1  1 

ALL 

UIMU  bK 

$2 . 00— 

$4 .00— 

$6.00- 

$8.00- 

$10.00- 

$12.00- 

$  14. 00— 

$  16. 00- 

$18.  00 

AFTER  TAXES 

LARS) 

$2.00 

$3.99 

$5.99 

$7.99 

$9.99 

$11.99 

$13.99 

$15.99 

$17.99 

AND 

IN  1964 

* 

OVER 

(1) 

(2) 

(3) 

(4) 

(5) 

(6) 

(7) 

(8) 

(  9) 

(  10) 

(  11) 

(  12) 

(13) 

ai  i    unite  cum  nc  — 

fl     7 Q 

i  nn  n 
1  uu  .  u 

■a 
.  ~> 

■3  Q 
J  .  O 

1  1  A 

22.7 

22.  5 

14.8 

8.7 

^  7 
Dm  1 

Dm  X 

A  R 
*t .  9 

iiMnco    l    n  n  n  — _ 

unutK  i» uuu  — 

A    A  9 
O  •  Ha 

i  nn  n 
1  uu.  u 

9  n 
a  •  u 

1  A  Q 
l*fr  •  7 

O  C  A 

25  .0 

15.  1 

9.6 

5.3 

Q 
.  7 

Q 
.  7 

7 

i    f\  n  n  1  QQQ  

If  UUU    If  wv  

A  QA 
O  .  70 

i  nn  n 
1  uu .  u 

o 

.  7 

1  1  .  -> 

cc  •  u 

25.1 

16.8 

12.0 

5.2 

^  n 

9  1 
A  .  1 

1.9 

9    nnn.  9    QOO  — 

7  no 

1  «  U7 

i  nn  n 
1  uu.  u 

.  f 

fl  1 

1  Q  7 

25.3 

20.6 

11.5 

7.1 

n 

D  *  U 

9  n 

A  .  U 

9  n 

A  .  U 

o  r»nn-7  QQQ  

J f  UUU      Of  777^ 

f  m  O  9 

i  nn  n 
1  uu.  u 

.  o 

A  ^ 

?n  ^ 

iU»  !> 

25.3 

21.9 

12.2 

6.7 

9  9 

A  .  A 

1.1 

9  A 
A  .  *t 

a   nnn—A  qqq  

*ff  UUU    Hf  77V  

fl  to 

1  uu .  u 

•  O 

9  t» 
A.J 

1  A  1 
1  O  .  1 

28.6 

23.4 

13.0 

6.9 

R  9 

3  •  A 

9  A 
A  .  *f 

1  7 
1  .  1 

C     rj f\  r\     c  qqq 

fl  A7 
O  •  O  1 

i  nn  n 
1UU.  u 

o  n 

A  .  U 

1  A  ^ 

25.  1 

23.  1 

14.  5 

7.4 

A  1 
O.  1 

9  Q 
A.  7 

A  ^ 

A     H AO  A  QQQ.  

Of  UUU     Of  77  7  

fl  QR 
O  •  79 

i  nn  n 
1  uu.  u 

.  U 

.  f 

1  C.  *  O 

21.9 

26.9 

16.9 

8.0 

3  .  9 

9  A 
A.  O 

"7    nn  A—  "7  QOO  

( f  uu u   r  f  yy v  

V  »  DO 

i  nn  n 
l  uu .  u 

.  U 

1  .  I 

7  A 
1  .  O 

21.9 

23.0 

17.0 

11.8 

A  Q 
O.  7 

a  n 
*f.  u 

A  R 
O.  9 

Of  UUU     O  f  7  7  7 

9  58 

100.  0 

.  0 

1.3 

4.  8 

23.5 

26.6 

16.7 

9.4 

7.9 

4.  2 

5.  8 

9,000-9,999  

9.99 

100.0 

.0 

.4 

5.7 

18.7 

24.7 

18.4 

12.8 

11.3 

3.8 

4.2 

10,000-14, 999  

10.65 

100.0 

.0 

.2 

5.3 

13.4 

25.0 

20.3 

14.0 

7.7 

5.3 

8.6 

15,000  AND  OVER — 

12.05 

100.0 

.0 

.7 

5.2 

10.7 

16.9 

14.0 

10.3 

15.4 

9.5 

17.5 
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TABLE     2. — MONEY  VALUE  OF  FOOD,  UNITED  STATES  URBAN 

BY  SOURCE 


MONEY  INCOME 
AFTER  TAXES 
in  1964 

(1) 

HOUSE- 
HOLD 
SIZE 

+ 

(2) 

TOTAL 
C0L4+10 
+ 

<3) 

AT  HC 

ME  * 

AWAY  FROM  HOME 

TOTAL 

J. 

(4) 

BOUGHT 
(5) 

NOT  BOUGHT 

BOUGHT 

MEALS 

NOT 
BOUGHT 
* 

(13) 

!  " 

1      TDT A 1 

i      1 U 1  ML 

!  (6) 

HOME- 
PRODUCED 

(7) 

DONATED 
* 

(8) 

r  T  CT 

PAY 
(9) 

TOTAL 
( 10 ) 

MEALS 
(  11 ) 

SNACKS 
* 

(12) 

MONEY 

VALUE 

PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

3.  16 

35.51 

28.74 

27.  83 

.91 

.31 

.06 

.54 

6.78 

5.30 

1.48 

UNDER  1,000  

1.88 

14.63 

13.02 

11.71 

1.31 

.38 

.37 

.57 

1.60 

1.05 

.  55 

1,000-1,999  

1.98 

15.49 

14.25 

13.30 

.95 

.32 

.20 

.44 

1.24 

.97 

.27 

2,000-2,999  

2.69 

22.64 

20.22 

1  8.  89 

1.34 

.39 

.30 

.65 

2.42 

1.69 

.73 

3,000-3,999  

3.14 

26.69 

22.82 

21.95 

.87 

.24 

.13 

.51 

3.88 

2.87 

1.01 

4,000-4,999  

3.23 

30.68 

26.24 

25.49 

.75 

.28 

.03 

•  44 

4.44 

3.13 

1.31 

5,000-5,999  

3.31 

35.26 

29.49 

28.72 

.77 

.26 

.00 

.51 

5.77 

4.16 

1.61 

6,000-6,999  

3.61 

39.88 

32.91 

31.80 

1.11 

.42 

.00 

.69 

6.98 

5.30 

1.68 

7,000-7,999  

3.54 

42.82 

34.39 

33.46 

.93 

.31 

.00 

.62 

8.43 

6.52 

1.91 

8, 000-8, 999  

3.58 

43.15 

34.64 

33.96 

.68 

.25 

.00 

•  43 

8.51 

6.45 

2.07 

9,000-9,999  

3.44 

43.83 

34.20 

33.50 

.70 

.20 

.01 

.  49 

9.64 

7.80 

1.84 

10,000-14,999  

3.49 

51.37 

37.88 

37.04 

.84 

.36 

.00 

•  48 

13.49 

11.03 

2.46 

15,000  AND  OVER — 

3.77 

66.71 

46.59 

45.27 

1.32 

.60 

.00 

•  fx 

20.  12 

17.23 

2.89 

PERCENT  OF  HOUSEHOLDS  REPORTING 

ALL  HOUSEHOLDS  

44.3 

19.7 

2.3 

32.3 

72.  3 

59.  1 

49.  1 

ic  •  o 

UNDER  1,000  

64.2 

27.0 

15.5 

44.6 

39.9 

29.7 

25.0 

31.8 

1,000-1,999  

52.3 

25.8 

6.8 

35.8 

35.  8 

26.  1 

20.0 

31.3 

2, 000-2,999  

58.2 

26.0 

8.5 

40.6 

52.3 

36.3 

35.4 

33.0 

3, 000-3, 999  

43.5 

17.9 

4.6 

30.7 

64.  1 

47.  0 

44.0 

32.3 

4,000-4,999  

46.4 

20.6 

1.3 

34.1 

69.9 

51.1 

47.  1 

30.3 

5,000-5,999  

39.2 

17.8 

.2 

28.5 

75.5 

58.9 

51.1 

29.7 

6,000-6,999  

42.0 

22.3 

.2 

29.7 

81.0 

66.5 

52.9 

7,000-7,999  

42.7 

19.8 

.2 

32.2 

86.8 

72.2 

63.7 

30.5 

8, 000-8,999  

39.5 

18.6 

.0 

29.9 

86.3 

75.9 

60.5 

37.5 

9,000-9,999  

40.4 

14.8 

.4 

33.5 

87.0 

78.3 

57.4 

35.7 

10,000-14,999  

41.5 

16.9 

.0 

30.9 

92.3 

83.3 

67.6 

39.1 

15,000  AND  OVER — 

42.0 

18.1 

.0 

29.0 

94.9 

89.9 

67.4 

46.4 
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TABLE     3. — FOOD  GROUP  TOTALS 


UNITED  STATES 


URBAN 


MILK, 

CREAM, 

CHEESE 

(CALCIUM  EQUIVALENT)  * 

FATS,  OILS 

FLOUR,  CEREAL 

BAKERY  PRODUCTS 

MONEY  INCOME 

AFTFP  T*KF<; 

IN  1964 

ALL 

HOME- 

ALL 

HOME- 

ALL 

HOME- 

ALL 

SOURCES 

BOUGHT 

PRODUCED 

SOURCES 

BOUGHT 

PRODUCED 

SOURCES 

BOUGHT 

PRODUCED 

SOURCES 

BOUGHT 

ill 
til 

(2) 

(2A) 

(2B> 

(3) 

(3A) 

(3B) 

(4) 

(4A) 

(4B) 

(5) 

(5A) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK   (QUARTS  IN  COLS.  2-2Bi 

POUNDS 

IN  COLS.  3-5A) 

fti  ■      urn  ic  cuni  f\c 

12.75 

12.52 

.01 

2.46 

2.41 

• 

3.79 

3.68 

* 

7.52 

7.41 

UNDER  1 j  UUU  

6.16 

5.08 

• 

1.42 

1.30 

• 

2.88 

2.27 

.  00 

3.98 

3.82 

ijOuo  i,yyy  - 

7.05 

6.24 

.  01 

1.53 

1.44 

• 

3.33 

2.95 

.00 

3.95 

3.87 

o    nAn    o  otiti 

9.79 

9.02 

.06 

2.21 

2.01 

.01 

4.05 

3.65 

* 

6.07 

5.97 

3»uuu  3»yyy 

10.91 

10.60 

•  00 

2.50 

2.40 

.01 

4.46 

4.27 

* 

6.59 

6.51 

4i uuo— 4,  yyy  

12.  10 

11.95 

.00 

2.50 

2.46 

.01 

4.36 

4.31 

.01 

7.48 

7.38 

d ,  uuu  j t yyy  

14.13 

14.06 

.  00 

2.69 

2.67 

• 

4.08 

4.07 

.  00 

7.75 

7.64 

*     nnn    n  ooo 

6»  ooo— 6| yyy  

14.41 

14.36 

.00 

2.74 

2.74 

* 

4.09 

4.07 

.  00 

8.68 

8.50 

7,000-7,999  

15.11 

15.01 

.  00 

2.80 

2.79 

.00 

4.20 

4.18 

.00 

9.30 

9.19 

8,000-8,999  

14.83 

14.77 

• 

2.79 

2.78 

• 

3.71 

3.70 

.  00 

9.18 

9.09 

9,000-9,999  

15.19 

15.11 

.  00 

2.59 

2.58 

.00 

3.35 

3.32 

.00 

8.81 

8.74 

10,000-14,999  

15.69 

15.65 

.  02 

2.61 

2.59 

.02 

3.39 

3.39 

* 

8.95 

8.84 

15,  UUU   AND   UVtK — 

16.51 

16.48 

.00 

2.86 

2.86 

• 

3.04 

3.04 

.00 

9.51 

9.38 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ai  i    unuc  cuni  nc 

3.51 

3^47 

* 

.94 

.92 

* 

.95 

.94 

2.37 

2.31 

I  itinCD    i  ooo  

UNUtK    li UUU  

1.56 

1.38 

• 

.45 

.41 

* 

.57 

.48 

.  00 

1.17 

1.09 

1     OOO  1  ooo  

i, uuu— i, yyy  

1.77 

1.67 

* 

.52 

.49 

* 

.65 

.59 

.00 

1.15 

1.  11 

O     OOO     "5  OOO 

z , uuu— yyy  

2.53 

2.40 

.02 

.75 

.69 

* 

.84 

.78 

* 

1.73 

1.68 

o    ooo    n  ooo 

3, uuu— 3, yyy  

2.80 

2.76 

.00 

.82 

.80 

• 

.95 

.92 

• 

1.83 

1.80 

/     ooo    /.  ooo 

4, uoo—4, yyy  

3.20 

3.17 

.00 

.88 

.86 

* 

.99 

.98 

* 

2.19 

2.  14 

3, ooo— a, yyy  

3.79 

3.77 

.00 

1.00 

.99 

• 

1.00 

1.00 

.00 

2.36 

2.30 

t     OOO    z~  ooo 

o, uuu— o, yyy  

4.01 

3.99 

.00 

1.07 

1.07 

* 

1.10 

1.10 

.00 

2.76 

2.65 

7,000-7,999  

4.20 

4.18 

.00 

1.07 

1.06 

.00 

1.13 

1.12 

.00 

2.96 

2.90 

8,000-8,999  

4.16 

4.14 

* 

1.12 

1.12 

• 

1.05 

1.05 

.  00 

2.93 

2.88 

9,000-9,999  

4.37 

4.34 

.00 

1.08 

1.07 

.00 

1.03 

1.02 

.00 

2.98 

2.94 

10,000-14,999  

4.55 

4.54 

.01 

1.13 

1.12 

.01 

1.04 

1.04 

* 

3.14 

3.08 

"i  c    nnn    a  m  r\    nv/  c  n 
15» UUU   AND   UVcR — 

•  5.08 

5.06 

.00 

1.35 

1.35 

• 

1.00 

1.00 

•  00 

3.56 

3.49 

PERCENT  OF  HOUSEHOLDS  USING  IN  A  WEEK 

ALL  nUUbhnCJLDo  

-  99.5 

99.3 

.2 

98.5 

98.0 

.5 

95.0 

94.6 

.1 

99.6 

99.6 

iiunco    i  nnn 
UNUbK  1>0U0  

96.6 

93.2 

.7 

95.9 

91.9 

.7 

90.5 

85.1 

.0 

98.0 

97.3 

i     nnn    i  nnn 

1 , 000— 1, 999  

99.7 

99.4 

.3 

97.1 

94.5 

.6 

95.2 

93.9 

.0 

98.1 

97.7 

~\    nnn    o  nnn 

2»  000— Zt 999  

•  98.5 

98.2 

.9 

96.8 

94.4 

1.5 

93.9 

93.0 

.6 

99.4 

99.4 

o    nnn    o  ooo 

d j uuu— 3t yyy  

•  98.9 

98.1 

.0 

98.4 

97.8 

.5 

94.0 

93.2 

.3 

100.0 

99.7 

/•    nnn    /.  nnn 

**»  uuu— yyy  

•  99.5 

99.5 

.0 

98.5 

98.5 

.5 

95.5 

95.5 

.3 

100.0 

100.0 

c    nnn    c  nnn  

o  t  uuu— !>»  yyy—  

•  100. 0 

100.0 

.0 

98.5 

98.5 

.3 

94.0 

94.0 

.0 

99.8 

99.8 

t_     nnn     £.  nnn 

Of  uuu— o»  yyy  

•  99.8 

99.8 

.0 

99.1 

99.1 

.2 

96.0 

96.0 

.0 

99.6 

99.6 

7  nnn  ~i  ooo  - 

-  100.0 

100.0 

.0 

99.0 

99.0 

.0 

97.1 

97.1 

.0 

100.0 

100.0 

8,000-8,999  

•  99.7 

99.7 

.3 

99.0 

99.0 

.3 

97.3 

97.3 

.0 

100.0 

100.0 

9,000-9,999  

•   100. 0 

100.0 

.0 

99.6 

99.6 

.0 

98.3 

98.3 

.0 

100.0 

100.0 

10,000-14, 999  

•  100.0 

100.0 

.5 

99.5 

99.5 

.7 

95.4 

95.4 

.5 

100.0 

100.0 

15,000  AND  OVER — 

-  100.0 

100.0 

.0 

100.0 

100.0 

.7 

95.7 

95.7 

.0 

100.0 

100.0 
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TABLE     3. — FOOD  GROUP  TOTALS 
— CONTINUED 


UNITED  STATES 


URBAN 


MEAT 

POULTRY,    FISH  * 

EGGS   (FRESH  EQUIV.)  * 

SUGAR,  SWEETS 

MONEY  INCOME 

AFTFR  TAXFS 

M 1    !  1  Ix       B  HALO 

IN  1964 

ALL 

HOME- 

ALL 

HOME- 

ALL 

HOME- 

ALL 

HOME- 

SOURCES 

BOUGHT 

PRODUCED 

SOURCES 

BOUGHT 

PRODUCED 

SOURCES 

BOUGHT 

PRODUCED 

SOURCES 

BOUGHT 

PRODUCED 

(  1 ) 

(  6) 

( 6A ) 

(6B) 

m 

(7A) 

(7B) 

(8) 

(8A) 

(8B) 

(9) 

(9A) 

(9B) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS   IN  COLS.  6-7B 

AND  9-9B,  DOZENS  IN  COLS.  8-8B) 

Al  I    HOIISFHOI  DS  

10.  86 

10.64 

OA 

3.98 

3.64 

.17 

1.71 

1.68 

OP 

D  o  1  ff 

3  07 

D  o  w  ff 

04 
.  w^ 

UNDFR    1 . 000  

5.  36 

5.12 

on 

2.57 

2.21 

.17 

1.15 

1.05 

07 

1  7Q 

J.  .  1  7 

1  Aft 

OS 

i . ooo—i . qqq  

j.  y  \j  \j  \j     J-  y  j  s  j 

5  .  75 

5.55 

on 

2.73 

2.41 

.15 

1.24 

1.21 

0 1 

2      1  O 

9  OO 

07 

2, 000-2, 999  

8.  12 

7.76 

.08 

3.20 

2.79 

.12 

1.58 

1.46 

on 

">  Qft 

9  ftS 

07 

3. 000—3. 999  

J  )  WWW  — '  J  777 

9.48 

9.28 

04 

3.89 

3.58 

.12 

1.74 

1.71 

0? 

1  Rft 

3  4ft 

04 

4 . 000—4. 999  

I  J  W  W  W      ^|    7  7  7 

10.  53 

10.35 

07 

4.16 

3.91 

.12 

1.86 

1.80 

03 

3  S4 

3  4A 

04 

■5.  000— "5.  999  

11  •  70 

11.58 

•  01 

4.11 

3.73 

.23 

1.81 

1.79 

3.  37 

3.  30 

.  04 

6,  000— 6 j 999  

13.  00 

12.63 

•  15 

4.27 

3.94 

.19 

1.97 

1.92 

.02 

3.47 

3.  38 

•  05 

7,000-7,999  

12.92 

12.72 

.05 

4.49 

3.93 

.29 

1.86 

1.84 

.01 

3.80 

3.71 

•  05 

8,000-8,999  

12.71 

12.61 

.  04 

4.34 

4.11 

.12 

1.80 

1.79 

.01 

3.55 

3.  48 

•  04 

9,000-9,999  

11.65 

11.56 

.00 

3.96 

3.84 

.07 

1.62 

1.62 

•  00 

3.  08 

2.  99 

.  03 

10,000-14,999  

12.81 

12.55 

.11 

4.60 

4.25 

.16 

1.80 

1.79 

.01 

3.  09 

3.  00 

.  03 

15,000  AND  OVER — 

14.  51 

14.  19 

.29 

5.72 

4.94 

.36 

1.93 

1.93 

.00 

3.27 

3.18 

.05 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

7.  76 

7.59 

.04 

1.84 

1.68 

.07 

.82 

.81 

ni 

O  U  A 

TO 
o  is  y 

•  1  *T 

no 

UNDER  1.000  

3.11 

2.92 

.00 

.96 

.80 

.06 

.52 

.48 

W? 

•  Ht 

^17 

n^ 

1 , 000-1, 999  

3.60 

3.43 

.00 

1.07 

.95 

.05 

.58 

.57 

o  \J  L 

•  tI 

"^7 

n^ 

2, 000-2, 999  

5.  03 

4.77 

.06 

1.33 

1.16 

.04 

.72 

.66 

AA 

CO 
•  _?7 

n^ 

3, 000-3, 999  

5.88 

5.73 

.03 

1.64 

1.48 

.05 

.82 

.81 

m 

•  77 

7? 

no 

4, 000-4, 999  

6.91 

6.77 

.05 

1.75 

1.65 

.05 

.88 

.85 

m 

7ft 

7A 

no 

•  \Jc. 

5, 000-5, 999  

8.  09 

7.99 

.01 

1.85 

1.70 

.09 

.85 

.84 

ft  1 

77 

n? 
•  \jC 

6, 000-6, 999  

9.  16 

8.86 

.11 

1.94 

1.80 

.08 

.94 

.92 

n  l 

ft  Q 

•  O  7 

AA 

C\*X 
•  Uj 

7,000-7,999  

9.55 

9.39 

.03 

2.03 

1.81 

.11 

.89 

.88 

Q7 

•  7  I 

•  7^_ 

(YX 
•  Uj 

8,000-8,999  

9.62 

9.54 

.02 

2.18 

2.05 

.04 

.88 

.87 

Qft 

•  7*f 

9,000-9,999  

9.02 

8.94 

.00 

1.97 

1.90 

.03 

.82 

.82 

fin 

ftQ 
•  0  7 

ftA 

m 
•  ux 

10,000-14,999  

10.25 

10.07 

.08 

2.43 

2.27 

.07 

.91 

.90 

•  7  X 

oc 
o  O  D 

m 
•  ux 

15.000   AND   flVFR — 

12  .  90 

12.  68 

.20 

3.24 

2.76 

.19 

1.00 

1.00 

fin 

i  on 

X  •  <£_  U 

1     1  A 
X  •  X  O 

no 

PERCENT  OF  HOUSEHOLDS  USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

99.3 

99.  1 

1.0 

85.1 

83.3 

3.5 

96.8 

94.8 

.8 

95.2 

94.7 

5.9 

UNDER  1,000  

95.9 

92.  6 

.0 

69.6 

65.5 

4.7 

93.2 

85.8 

3.4 

89.9 

88.5 

8.8 

1,000—1,999  

98.1 

97.  4 

.0 

72.9 

69.0 

2.9 

93.2 

91.3 

1.0 

91.3 

90.3 

10.0 

2, 000— 2, 999  

98.2 

97.  4 

1.2 

79.8 

76.0 

2.0 

95.6 

89.2 

3.8 

93.0 

91.5 

8.5 

3,000-3,999  

99.5 

99.  2 

1.1 

85.9 

83.4 

2.7 

96.7 

94.8 

1.1 

94.6 

94.3 

4.9 

4. 000—4. 999  

■  y  \j  \j  \j      i  y  j  j  j 

99.7 

99.  5 

1.5 

87.5 

85.5 

3.3 

98.2 

96.0 

.5 

96.7 

96.5 

6.0 

5, 000-5, 999  

99.8 

99.  8 

.5 

86.1 

84.8 

4.4 

96.9 

95.4 

.2 

95.6 

95.6 

4.6 

6, 000— 6, 999  

99.6 

99.  6 

1.3 

86.4 

84.8 

4.2 

98.4 

96.4 

.9 

96.0 

95.5 

8.3 

7,000-7,999  

100.0 

100.  0 

1.5 

87.1 

86.1 

4.9 

97.8 

96.6 

.2 

97.3 

97.1 

6.3 

8,000-8,999  

100.0 

100.0 

1.0 

89.7 

88.7 

2.1 

97.9 

96.9 

.3 

97.3 

96.9 

4.1 

9,000-9,999  

100.0 

100.0 

.0 

89.6 

88.7 

2.6 

97.8 

97.4 

.0 

98.3 

97.8 

4.8 

10,000-14,999  

99.5 

99.5 

1.4 

88.4 

88.2 

3.6 

98.1 

97.3 

.5 

96.9 

96.9 

3.9 

15,000  AND  OVER- 

99.3 

99.3 

2.9 

91.3 

91.3 

5.8 

96.4 

96.4 

.0 

97.8 

97.1 

5.8 
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TABLE     3. — FOOD  GROUP  TOTALS 
— CONTINUED 


UNITED  STATES 


URBAN 


COMML. 

CANNED 

COMML. 

FROZEN 

POTATOES,  SWEETPOTATOES 

rlxLOn 

VEGETABLES  * 

FRESH  FRUIT  * 

VEGETABLES, 

VEGETABLES, 

MONEY  INCOME 

FRUIT 

FRUIT 

AFTER  TAXES 

IN  1964 

ALL 

HOME- 

ALL 

HOME- 

ALL 

HOME- 

ALL 

ALL 

SOURCES 

BOUGHT 

PRODUCED 

SOURCES 

BOUGHT 

PRODUCED 

SOURCES 

BOUGHT 

PRODUCED 

SOURCES 

BOUGHT 

SOURCES 

BOUGHT 

(1) 

(  10) 

( 10A) 

(10B) 

(11) 

(11A) 

(11B) 

(12) 

(12A) 

(  12B) 

(  13) 

(13A) 

(14) 

(14A) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

4.75 

4.67 

.03 

7.02 

6.53 

.30 

7.97 

7.33 

.23 

4.55 

4.52 

.73 

.72 

UNDER  1,000  

2.18 

2.01 

.09 

4.23 

3.39 

.74 

3.30 

2.65 

.21 

2.46 

2.42 

.24 

.24 

1,000-1,999  

2.49 

2.42 

.04 

4.44 

3.81 

.46 

4.21 

3.59 

.32 

2.52 

2.49 

.28 

.27 

2,000-2,999  

3.92 

3.83 

.04 

5.63 

4.85 

.50 

6.51 

5.67 

.19 

3.55 

3.49 

.43 

.43 

3,000-3,999  

4.33 

4.30 

.  02 

5.79 

5.24 

.29 

6.23 

5.64 

.16 

4.53 

4.52 

.44 

.44 

4,000-4,999  

5.  29 

5.20 

.  05 

6.89 

6.48 

.27 

6.67 

6.08 

.21 

4.58 

4.57 

.67 

.65 

5,000-5,999  

5.08 

4.99 

.03 

6.88 

6.43 

.27 

7.95 

7.37 

.17 

5.05 

5.03 

.67 

.66 

6,000-6,999  

5.54 

5.52 

.00 

7.63 

6.99 

.35 

9.47 

8.70 

.23 

5.60 

5.57 

.71 

.70 

7. nno— 7. QQQ  

5.89 

5.76 

.02 

8.01 

7.63 

.19 

9.94 

9.31 

.21 

5.12 

5.08 

.90 

.90 

8,000-8,999  

5.60 

5.55 

• 

8.21 

7.81 

.22 

9.05 

8.53 

.25 

5.34 

5.34 

.98 

.98 

Q-  fin  A—  O-  QQQ  

5.61 

5.45 

.07 

8.10 

7.74 

.15 

9.13 

8.49 

.25 

5.34 

5.29 

.92 

.92 

10,000-14,999  

5.16 

5.13 

.  00 

8.35 

8.00 

.22 

10.72 

10.00 

.37 

4.94 

4.89 

1.23 

1.23 

15,000  AND  OVER — 

4.89 

4.85 

.03 

12.08 

11.66 

.36 

12.82 

11.87 

.24 

4.68 

4.66 

1.51 

1.44 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.71 

.69 

• 

1.44 

1.30 

.08 

1.17 

1.04 

.05 

1.00 

1.00 

.26 

.26 

UNDER  1,000  

.28 

.26 

.01 

.79 

.60 

.17 

.52 

.40 

.05 

.55 

.54 

.08 

.08 

1,000-1,999  

.33 

.32 

.01 

.83 

.68 

.11 

.60 

.48 

.07 

.53 

.53 

.10 

.09 

2,000-2,999  

.54 

.53 

• 

1.04 

.86 

.12 

.82 

.69 

.04 

.76 

.74 

.16 

.16 

3,000-3,999  

.56 

.56 

* 

1.09 

.94 

.08 

.85 

.73 

.03 

.97 

.97 

.14 

.14 

4,000-4,999  

.72 

.70 

.01 

1.31 

1.20 

.07 

.92 

.80 

.05 

1.00 

1.00 

.24 

.23 

5,000-5,999  

.72 

.70 

* 

1.42 

1.28 

.08 

1.13 

1.03 

.04 

1.10 

1.10 

.23 

.23 

6,000-6,999  — 

.79 

.78 

.00 

1.59 

1.41 

.10 

1.38 

1.22 

.06 

1.24 

1.23 

.26 

.26 

"7  _  ftrtrt    7  QQQ  

.90 

.89 

* 

1.63 

1.53 

.05 

1.45 

1.33 

.05 

1.09 

1.08 

.32 

.32 

8,000-8,999  

.95 

.94 

* 

1.66 

1.54 

.06 

1.38 

1.24 

.06 

1.20 

1.20 

.35 

.35 

.91 

.88 

.01 

1.74 

1.65 

.04 

1.44 

1.30 

.08 

1.22 

1.21 

.33 

.33 

10,000-14,999  

.86 

.85 

.00 

1.86 

1.76 

.07 

1.69 

1.53 

.08 

1.12 

1.11 

.45 

.45 

15,000  AND  OVER — 

.88 

.87 

• 

2.75 

2.65 

.08 

2.16 

2.01 

.06 

1.  12 

1.11 

.60 

.57 

PERCENT  OF  HOUSEHOLDS  USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

89.4 

88.2 

.6 

95.6 

94.7 

9.0 

87.4 

85.0 

7.0 

87.5 

87.4 

41.7 

41.5 

UNDER  1,000  

72.3 

66.9 

1.4 

85.1 

80.4 

16.2 

66.  2 

58.1 

10.  1 

68.2 

67.6 

16.2 

16.2 

1,000-1,999  

78.4 

75.  8 

1.9 

87.7 

84.2 

11.3 

77.7 

72.6 

9.7 

75.8 

75.5 

22.9 

22.  6 

2,000-2,999  

85.1 

83.3 

.9 

93.3 

90.9 

15.5 

81.0 

75.7 

8.5 

85.1 

85.1 

28.9 

28.9 

3,000-3,999  

85.9 

84.5 

.5 

95.4 

94.6 

9.0 

81.3 

79.1 

6.3 

85.1 

85.1 

28.5 

28.5 

4,000-4,999  

91.2 

90.2 

.5 

95.5 

94.2 

9.5 

82.2 

79.9 

5.5 

88.2 

88.0 

39.6 

38.8 

5,000-5,999  

90.2 

89.4 

.7 

95.9 

95.8 

9.1 

89.7 

88.3 

6.2 

89.6 

89.6 

36.9 

36.9 

6,000-6,999  

92.9 

92.4 

.0 

97.3 

97.3 

10.0 

94.2 

91.7 

6.9 

93.1 

92.6 

41.7 

41.3 

7,000-7,999  

95.1 

94.4 

.5 

97.1 

96.8 

7.1 

91.0 

90.5 

7.3 

89.5 

89.5 

49.5 

49.5 

8,000-8,999  

94.8 

93.8 

.3 

97.9 

97.6 

6.9 

93.5 

91.4 

7.6 

94.8 

94.8 

56.0 

56.0 

9,000-9,999  

92.2 

92.2 

.4 

99.6 

99.1 

5.2 

93.9 

91.7 

7.4 

94.2 

92.2 

52.2 

52.2 

10,000-14,999  

93.0 

92.8 

.0 

99.0 

99.0 

6.8 

94.7 

94.4 

5.6 

91.8 

91.8 

60.4 

60.4 

15,000  AND  OVER — 

91.3 

89.9 

.7 

100.0 

100.0 

6.5 

94.2 

92.8 

8.0 

86.2 

86.2 

67.4 

66.7 
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TABLE     3. — FOOD  GROUP  TOTALS 
— CONTINUED 


UNITED  STATES 


URBAN 


JUICE — VEGETABLE,  FRUIT 

DRIED  VEGETABLES, 

SOUP, 

OTHER 

NUTS,  CONDIMENTS, 

(SINGLE  STRENGTH  EQUIV)* 

FRUIT  4 

BEVERAGES  4= 

MIXTURES  * 

LEAVENINGS  * 

MONEY  INCOME 

AM  tK      1  MA  CO 

IN  1964 

ALL 

HOME- 

ALL 

HOME- 

ALL 

ALL 

ALL 

HOME- 

SOURCES 

BOUGHT 

PRODUCED 

SOURCES 

BOUGHT 

PRODUCED 

SOURCES 

BOUGHT 

SOURCES 

BOUGHT 

SOURCES 

BOUGHT 

PRODUCED 

/It 
111 

(15) 

(15A) 

(15B) 

(16) 

(16A) 

(16B) 

(17) 

(17A) 

(18) 

(18A) 

(19) 

(19A) 

(19B) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

ai  ■     unnccuni  r\  c 

ALL  HUUocnULDo  

4.23 

4.19 

.  UtL 

.38 

.36 

.01 

»# 

2.04 

2.02 

*• 

1 1  tine  n  i 

UNDER   1 »  000  

1.56 

1.49 

.  \JH 

.41 

.26 

.04 

*• 

.88 

.83 

*» 

1 1  000— 1»  999  

1.84 

1.77 

n  a 

.49 

.46 

.01 

•* 

1.04 

1.02 

2, 000— 2, 999  

2.79 

2.72 

.  \jc. 

.60 

.55 

.01 

»* 

*• 

1.38 

1.35 

3 j  000-3 j  999  

2.71 

2.69 

no 

.54 

.52 

• 

1.70 

1.69 

*• 

4,  000— 4t  999  

■a  eg 
o  «  Do 

3.  Do 

«  \J£. 

.55 

.53 

.01 

*» 

£•  £  1 

c. .  ZU 

5,  000— 5f  999  

4.08 

4.05 

.  U  x 

.35 

.35 

• 

•• 

2.23 

2.22 

** 

6,  000— o»  999  

A.  A"^ 

.  V  D 

.39 

.37 

.01 

*• 

O    "31  "3 
£.  m  OJ> 

7,000-7,999  

4.79 

4.76 

.01 

.22 

.21 

• 

2.45 

2.43 

*» 

•* 

8,000-8,999  

5.39 

5.34 

.  UD 

.22 

.21 

• 

2.43 

2.40 

»* 

9,000-9,999  

5.65 

5.64 

.  uu 

.26 

.24 

.01 

2.21 

2.18 

»* 

10,000-14,999  

6.62 

6.60 

tUl 

.27 

.27 

.00 

2.68 

2.67 

15f000  AND   OVbR — 

8.12 

8.11 

.01 

.21 

.21 

.00 

2.27 

2.27 

*» 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ai  i     uni  i c  r uni  p» c 

ALL  nUUotnULUo  

.60 

.59 

* 

.10 

.09 

• 

3.00 

2.94 

.84 

.83 

.64 

.60 

.01 

UNUtK   1 j UU0  

.25 

.24 

.01 

.10 

.07 

.01 

1.05 

1.03 

.33 

.32 

.31 

.25 

.01 

1 « 000— If  999  

.26 

.25 

.01 

.12 

.11 

* 

1.03 

.99 

.39 

.38 

.32 

.28 

.01 

£.  t  000— Z»  9 99  

.40 

.39 

• 

.13 

.12 

• 

1.86 

1.81 

.52 

.51 

.42 

.36 

.01 

3, 000— 3, 999  

.42 

.42 

* 

.12 

.11 

• 

1.98 

1.95 

.65 

.64 

.52 

.49 

.01 

H,000  4,999 

.  DO 

mZ>£. 

• 

.13 

.12 

• 

2.33 

2.31 

•  or 

•  Of 

.  ou 

•  Di 

m\J± 

3,  000— i>, 999  

.59 

.59 

• 

.10 

.10 

* 

2.93 

2.85 

.87 

.86 

.64 

.61 

.01 

o, 000—6, 999  

.  64 

•  o  e. 

• 

.10 

.10 

• 

3.35 

3.31 

.  9£ 

"7  A 

TX 

m  UZ 

7,000-7,999  

.67 

.66 

• 

.07 

.06 

• 

3.60 

3.52 

1.06 

1.04 

.80 

.78 

.02 

8,000-8,999  

.77 

.76 

.01 

.07 

.07 

• 

3.55 

3.50 

1.03 

1.01 

.77 

.75 

.01 

9,000-9,999  

.80 

.80 

.00 

.08 

.08 

• 

3.78 

3.69 

1.00 

.97 

.74 

.71 

.02 

10,000-14,999  

.89 

.89 

• 

.10 

.10 

.00 

4.49 

4.45 

1.23 

1.22 

.85 

.83 

.01 

15,000  AND  OVER — 

1.14 

1.14 

* 

.07 

.07 

.00 

6.58 

6.43 

1.00 

1.00 

.94 

.91 

.01 

PERCENT  OF  HOUSEHOLDS  USING  IN  A  WEEK 

ai  ■     uni  to  r uni  r\ r~ 

ALL  HOUSEHOLDS  

69.8 

69.1 

.9 

33.3 

32.0 

.5 

98.7 

98.6 

76.8 

76.5 

82.9 

82.2 

2.7 

UNDER  1,000  

40.5 

37.8 

2.0 

35.1 

27.0 

2.0 

94.6 

93.2 

55.4 

53.4 

63.5 

60.8 

2.7 

I y  000— 1»  999  

46.1 

44.5 

2.3 

36.5 

33.9 

.3 

96.1 

96.1 

56.1 

55.8 

68.7 

66.8 

3.2 

Z  t 000— 2 »  999  

62.6 

60.5 

1.2 

40.1 

36.8 

.9 

98.5 

98.2 

69.9 

69.3 

76.0 

73.7 

3.8 

*1        A  A  A        •>        A,  A  A 

3, 000— 3, 999  

56.5 

55.7 

.8 

39.7 

38.9 

.3 

99.2 

98.9 

75.5 

75.5 

78.0 

77.2 

1.9 

4, 000—4,999  

64.7 

64.2 

1.0 

42.1 

39.8 

.5 

98.5 

98.2 

78.7 

78.4 

85.0 

84.7 

4.0 

5,000—5,999  

72.4 

72.3 

.7 

31.0 

30.7 

.3 

98.7 

98.7 

78.0 

77.7 

81.7 

81.1 

2.3 

6, 000—6, 999  

74.8 

74.1 

.9 

34.6 

33.7 

.9 

99.8 

99.8 

82.1 

82.1 

87.1 

86.8 

3.6 

1 , 000— ( , 999  

76.6 

76.3 

.2 

26.3 

25.9 

.5 

99.3 

99.3 

83.2 

82.9 

88.3 

88.0 

3.4 

8,000-8,999  

78.4 

78.0 

1.4 

25.8 

25.4 

.3 

100.0 

100.0 

83.2 

83.2 

90.0 

89.7 

2.4 

9,000-9,999  

82.2 

81.7 

.0 

31.7 

30.4 

.4 

99.6 

99.6 

82.6 

82.6 

90.4 

90.0 

2.2 

10,000-14,999  

86.2 

86.0 

.5 

29.0 

29.0 

.0 

99.5 

99.5 

84.8 

84.8 

92.0 

92.0 

1.9 

15,000  AND  OVER — 

88.4 

88.4 

.7 

27.5 

27.5 

.0 

100.0 

100.0 

86.2 

86.2 

89.9 

89.9 

2.2 
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TABLE     4. — MILK,   CREAM,  CHEE_SE 


UNITED  STATES 


URBAN 


FRESH  FLUID  MILK 

PROCESSED  MILK 

MONEY  INCOME 

TOTAL 

CANNED 

DRY 

AFTER  TAXES 

TOTAL 

WHOLE 

BUTTER- 

SKIM 

CHOCO- 

(CALCIUM 

EVAPO- 

CON- 

1 IN       1  7  D*T 

* 

MILK 

* 

LATE 

EQUIV. ) 

TOTAL 

RATED 

DENSED 

TOTAL 

NONFAT 

MIXTURES 

* 

* 

* 

* 

+ 

(1) 

( 2 ) 

( 3 ) 

(4) 

(5) 

(6) 

(7) 

(8) 

(9) 

(10) 

(  11 ) 

( 12) 

(13) 

QUANTITY  PER 

HOUSEHOLD  PER  WEEK   (QUARTS  IN  COLS.  2-6, 

POUNDS 

IN  COLS.  7-13) 

MLL     nUUJLnULU J 

8.55 

7.  59 

.20 

.67 

.10 

2.73 

.76 

.55 

.03 

.  13 

.11 

.02 

1 1 MDF R    1  . OOO  

3.  43 

2.9  7 

.23 

.17 

.06 

3.14 

.69 

.62 

•  02 

.  16 

l  r 
■  ij 

1 . OOO    1 . QQQ  — 

1  j  \J  \J  U      X  ,  7  7  7 

3.93 

3.28 

.35 

.25 

.05 

3.49 

.70 

.66 

.02 

.  19 

•  1 8 

7 m ooo— ? . QQQ  

6.  16 

5.42 

•  36 

.36 

.02 

3.42 

.87 

.76 

•  04 

.  16 

.  1  *T 

^*«ono  ^  qqq  — 

7  .  06 

6.44 

.  24 

.28 

.10 

3.73 

1.34 

1.08 

fl  P 

.11 

m 

.  U  X 

*T  ,  UUU     tj  777 

8.  00 

7.37 

.22 

.33 

.09 

3.19 

1.05 

.74 

n  i 

.13 

•  ±  1 

O? 

->  f  UUU  Jt777 

9  .  33 

8.47 

.17 

.59 

.10 

3.35 

.92 

.59 

.17 

1  L 
.  1  *T 

.  KJC. 

Of  UUU     Of  777 

9.97 

9.19 

•  1 2 

.51 

.14 

2.41 

.61 

.44 

OP 

.  12 

1  1 

.IX 

m 

•  U  1 

1  f  UUU      1  f  777 

10.71 

9.52 

.15 

.90 

.14 

1.89 

.43 

.31 

cUl 

.13 

OA 
•  UO 

8,000-8,999  

10.06 

8.86 

.12 

1.02 

.06 

2.52 

.70 

.43 

.  13 

.  Uj 

9,000-9,999  

10.67 

9.58 

•  22 

.78 

.10 

1.96 

.73 

.38 

m 

.  10 

.  Uj 

10,000-14,999  

10.  90 

9.21 

.  14 

1.45 

.09 

1.77 

.58 

.32 

.03 

.07 

.06 

•  02 

15,000  AND  OVER — 

11 .  53 

9.63 

.12 

1.72 

.06 

1.89 

.32 

.18 

•  02 

.  14 

•  08 

•  06 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

Al  I     Hnil^FHDI  n  ^   

mll    nuuo LnULU J 

2.02 

1.80 

.05 

.IS 

.03 

.22 

.16 

.09 

.01 

.06 

.04 

.02 

UliULlN     If  UUU 

.  84 

.74 

.05 

.04 

.02 

.19 

.14 

.11 

•  U  1 

.05 

n  r 

•  U  j 

X , UUU     1| 777 

•  96 

.81 

.08 

.06 

.02 

.19 

.12 

.11 

*  U  1 

.  07 

•  u  r 

cf  UUU  t.,777 

1 .47 

1.30 

.08 

.08 

.01 

.22 

.16 

.13 

O  1 
•  U  1 

.06 

•  U*f 

•  Ul 

Jf UUU  777 

1 .  65 

1.51 

.05 

.06 

.03 

.31 

.27 

.18 

.04 

•  U*T 

.  ux 

Tf  UUU     t)  777 

1.89 

1.74 

.05 

.08 

.02 

.27 

.22 

.12 

.05 

•  U*+ 

.  U  1 

r  _  nno— *i  -  qqq  

UUU     J, 777 

2.20 

2.00 

.04 

.14 

.03 

.27 

.19 

.09 

•  U  1 

.07 

•  UO 

•  ux 

O  f  UUU  0,777 

2.35 

2.16 

.03 

.12 

.04 

.18 

.13 

.07 

O  1 
•  U  X 

.05 

•  Uf 

m 
.  ux 

7.oon  7-qqq 

f , UUU      1 , 777 

2.48 

2.21 

.03 

.21 

.04 

.18 

.09 

.05 

.09 

Ci'X 

.  UO 

8,000-8,999  

2.35 

2.09 

.03 

.22 

.02 

.23 

.16 

.07 

•  U  X 

.08 

•  u*t 

.  Ud 

9,000-9,999  

2.53 

2.27 

.05 

.18 

.03 

.24 

.18 

.06 

.  06 

•  \JC. 

r\/. 

10,000-14,999  

P  RQ 

p  p  l 

.03 

.33 

.02 

.18 

.14 

.05 

•  u  X 

.  04 

•  U  C. 

15,000  AND  OVER — 

?  77 

P     ^  A 

.03 

.37 

.02 

.16 

.08 

.03 

•  U  1 

.  08 

r\/, 

* 

.  UH 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

all  nuuocnuLUo-  ~ 

94.  5 

87.  9 

11.7 

13.7 

4.2 

37.5 

29.4 

25.3 

1.4 

12.9 

9.6 

3.9 

UIXUCFn     1  j  UUU 

77  .7 

66.  2 

15.5 

6.8 

3.4 

54.7 

41.9 

41.2 

.7 

20.3 

19.6 

1.4 

i .nnn-i    qqq  — - 

If UUU     1,777  — 

88  .4 

77.  7 

19.0 

10.3 

1.6 

41.6 

33.5 

31.0 

2.3 

13.5 

12.9 

1.6 

Cf  UUU     t,777  ~ 

91  2 

84.  2 

17.3 

9.1 

1.5 

46.5 

38.9 

36.3 

2.0 

14.3 

10.8 

3.8 

90  5 

85.  6 

12.2 

9.0 

3.5 

45.7 

39.9 

36.  1 

1.1 

10.6 

9.0 

2.2 

Tf  UUU     Tf  777  — 

95.0 

90.  5 

13.8 

10.0 

4.8 

45.1 

38.6 

34.1 

1.3 

11.8 

9.0 

3.3 

c  nnn.c  qqq  

D , UUU    J, 777 

96  .  2 

91.0 

10.9 

12.1 

4.7 

38.7 

29.5 

23.8 

2.0 

14.7 

10.6 

4.7 

Of  UUU     O  ,  7  ~  " 

96.9 

93.  1 

8.7 

10.7 

4.9 

34.2 

26.6 

23.7 

.9 

10.7 

9.2 

2.7 

~r  nnri-7  qqq  

1 , UUU      1 , 777  

•  98.5 

92.7 

9.8 

15.1 

6.3 

29.5 

21.7 

18.0 

.7 

11.5 

7.3 

4.6 

ft  _ 000-ft . QQQ  

•  97.3 

90.4 

9.3 

16.2 

3.4 

35.4 

27.1 

21.6 

1.4 

15.8 

11.0 

5.5 

9,000-9,999  

•  97.8 

91.3 

12.2 

17.0 

5.2 

33.0 

23.9 

17.8 

.9 

14.8 

9.1 

6.5 

10,000-14,999  

•  98.3 

88.9 

7.5 

24.4 

4.6 

30.9 

22.5 

15.7 

1.7 

11.4 

6.5 

5.3 

15,000  AND  OVER — 

97.1 

90.6 

7.2 

27.5 

4.3 

29.0 

16.7 

13.8 

1.4 

13.0 

5.1 

8.0 
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TABLE 


4. — MILK,   CREAM,  CHEESE 
— CONTINUED 


UNITED  STATES 


URBAN 


CREAM 

FROZEN  MILK  DESSERT 

MONEY  INCOME 
Ar  I  tK    1  Aa  fci> 
IN  1964 

SWEET 

TOTAL 

ICE 
CREAM 

ICE 
MILK 
* 

SHERBET 

TOTAL 

LIGHT 

HEAVY 
* 

HALF-AND 
-HALF 
* 

SOUR 
* 

SUBST I— 
TUTE 
+ 

(1) 

(14) 

(15) 

(16) 

(17) 

(18) 

(19) 

(20) 

(21) 

(22) 

(23) 

ALL  HOUSEHOLDS  

UNDER  1,000  

1,000-1,999  

2,000-2,999  

3,000-3,999  

4,000-4,999  

5,000-5,999  

6,000-6,999  

7,000-7,999  

8,000-8,999  

9,000-9,999  

10,000-14, 999  

15,000  AND  OVER- 


ALL HOUSEHOLDS  

UNDER  1,000  

1,000-1,999  

2,000-2,999  

3,000-3,999  

4,000-4,999  

5,000-5,999  

6,000-6,999  

7,000-7,999  

8,000-8,999  

9,000-9,999  

10,000-14, 999  

15,000  AND  OVER- 


QUANTITY  PER  HOUSEHOLD  PER  WEEK   (POUNDS  IN  COL.   19,   QUARTS   IN  COLS.   14-18  AND  20-23) 


.  13 

.01 

.03 

.06 

.04 

.03 

1.28 

1.06 

.17 

.04 

.  01 

it 

# 

* 

.01 

.46 

.38 

.07 

.  02 

.  08 

.01 

.01 

.  04 

.01 

.01 

.63 

.49 

.12 

.01 

.  08 

.01 

.01 

.  05 

.02 

.02 

•  92 

.  76 

.  14 

.  02 

.  09 

.01 

.05 

.02 

.01 

.88 

.75 

.12 

.01 

.  09 

.01 

.  03 

.  04 

.02 

.04 

1.13 

.92 

.17 

.  04 

.  13 

.01 

.  02 

.  06 

.03 

.04 

1.35 

1.11 

.21 

.  03 

.  13 

.01 

.  03 

.05 

.04 

.04 

1.51 

1.27 

.16 

.08 

.  14 

.  02 

.  03 

.04 

.05 

.03 

1.54 

1.34 

.16 

.  04 

.  17 

.02 

.03 

.07 

.06 

.04 

1.54 

1.29 

.20 

•  05 

.  19 

.  03 

.  04 

.  06 

.07 

.04 

1.59 

1.42 

.13 

.  04 

.21 

.02 

.05 

.08 

.07 

.04 

1 .79 

1.47 

.25 

.  07 

.  26 

.  03 

.04 

.  10 

.09 

.02 

2.02 

1.58 

1  Q 

MONEY 

VALUE  PER 

HOUSEHOLD  PER 

WEEK 

(DOLLARS) 

.  15 

.01 

.04 

.04 

.04 

.03 

.49 

.42 

.05 

.02 

.02 

* 

.01 

* 

» 

.01 

.18 

.16 

.02 

.01 

.08 

.01 

.02 

.03 

.01 

.02 

.21 

.17 

.03 

* 

.08 

.01 

.01 

.03 

.01 

.02 

.34 

.29 

.04 

.01 

.08 

• 

.02 

.03 

.02 

.01 

.31 

.27 

.04 

* 

.12 

.01 

.04 

.03 

.02 

.03 

.40 

.34 

.05 

.01 

.14 

.01 

.03 

.04 

.03 

.03 

.50 

.43 

.05 

.01 

.  17 

.01 

.04 

.04 

.04 

.04 

.58 

.49 

.06 

.03 

.18 

.02 

.05 

.03 

.04 

.03 

.62 

.55 

.05 

.02 

.19 

.02 

.04 

.04 

.06 

.04 

.63 

.53 

.07 

.02 

.23 

.02 

.06 

.04 

.06 

.04 

.60 

.55 

.04 

.02 

.24 

.02 

.07 

.05 

.06 

.04 

.69 

.59 

.07 

.03 

.28 

.04 

.06 

.07 

.09 

.02 

.88 

.71 

.08 

.09 

PERCENT  OF  HOUSEHOLDS  USING   IN  A  WEEK 


ALL  HOUSEHOLDS  

UNDER  1,000  

1,000-1,999  

2,000-2,999  

3,000-3,999  

4,000-4,999  

5,000-5,999  

6,000-6,999  

7,000-7,999  

8,000-8,999  

9,000-9,999  

10,000-14,999  

15,000  AND  OVER — 


30.9 

2.5 

7.2 

8.1 

9.8 

9.3 

62.6 

54.2 

9.8 

3.8 

8.1 

.7 

1.4 

1.4 

1.4 

5.4 

41.2 

35.1 

4.7 

2.7 

20.0 

1.9 

2.9 

6.1 

5.2 

6.5 

38.1 

30.3 

8.7 

1.6 

17.8 

2.0 

1.5 

5.3 

3.5 

7.0 

52.9 

44.4 

9.1 

2.0 

18.8 

.3 

4.3 

5.7 

4.3 

5.7 

47.8 

41.6 

7.1 

.5 

27.1 

2.0 

6.3 

7.0 

5.3 

9.0 

60.4 

51.1 

10.0 

2.5 

30.3 

2.0 

6.0 

8.3 

7.5 

11.6 

64.6 

55.1 

10.6 

2.1 

33.0 

1.8 

8.7 

7.1 

11.2 

10.3 

66.5 

57.8 

10.5 

5.1 

34.6 

2.9 

10.2 

5.9 

12.9 

10.2 

71.7 

63.7 

10.0 

4.4 

40.2 

3.1 

9.6 

8.2 

16.5 

11.3 

75.3 

66.7 

12.7 

4.8 

43.9 

3.0 

13.0 

10.4 

17.4 

9.6 

71.7 

66.5 

6.1 

4.3 

46.4 

4.3 

12.3 

13.3 

17.1 

12.8 

76.1 

67.9 

11.8 

6.5 

45.7 

7.2 

12.3 

15.9 

21.7 

8.7 

77.5 

66.7 

12.3 

14.5 
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TABLE     4. — MILK,   CREAM,  CHEESE 
— CONTINUED 


UNITED  STATES 


URBAN 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 

(1) 

CHEESE 

TOTAL 
(  24 ) 

AMERICAN 

SWISS 

* 

(27) 

COTTAGE 
* 

(28) 

CREAM 
* 

(29) 

SPREADS, 
DIPS 

(30) 

HARD 
ITALIAN 

(31) 

OTHER 
* 

(  ^  p  1 

k|  ATI  in  A  1 

NA 1 UKAL 

4- 

\  c.O  i 

PROCESS 
* 

(26) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

HLL     nUU OLnULU J 

1.  14 

.20 

.06 

.47 

.06 

.04 

.01 

.  06 

under  i • onn  

•  59 

r\  q 

.01 

.24 

.05 

.02 

* 

(li 
.  \J  *t 

1 • OOO—l . 999  

X  f  \J  \J  \J      1  |  7  7  7 

.  62 

1  *> 

1  P 

.02 

.30 

.03 

.01 

.01 

np 

•  U  A 

7 m 000—? . 999  

t  (  UUU      t_  ,  7  7  7 

.  80 

1  1 

•  1 9 

.03 

.36 

.02 

.02 

.01 

np 

.  U  A 

^ . ooo  ^ . 999  - 

jf UUv  3,777 

•  79 

•  Z  U 

1  Q 

•  A  7 

.03 

.28 

.04 

.02 

• 

*T  f  UUU     *t  f  7  7  7 

94 

.23 

.  A  " 

.04 

.35 

.04 

.02 

.01 

n  p 

.  U  A 

5 . 000    5 . 999 

J|  UUU  «/f777 

1 .  23 

.28 

.21 

.06 

.49 

.05 

.05 

.02 

r»7 

Of  UwU     Of  777 

1.38 

.27 

p  i 

.08 

.61 

.08 

.06 

.01 

.07 

7.000   7.999  - 

1  f  UUU       1  f  777 

1.37 

.30 

P  P 
•  a  a 

.06 

.57 

.07 

.05 

.03 

.07 

8,000-8,999  

1.37 

p 

Pf) 
.  a  u 

.07 

.57 

.06 

.05 

.02 

.09 

9,000-9,999  

1.35 

9  7 

.  A  Z> 

.08 

.54 

.07 

.05 

.02 

.06 

10,000-14,999  

1 .  48 

.  o  v 

PA 
.  ao 

.08 

.61 

.08 

.06 

.01 

•  07 

15,000  AND  OVER— 

1 .  69 

p  ft 
•  A  o 

pn 
•  a  u 

.12 

.74 

.16 

.06 

.01 

a  A  3 

MONEY 

VALUE  PER  HOUSEHOLD  PER  WEEK  (DOLLARS) 

ALL  nUUJLnULUJ 

.  63 

.  1  o 

.13 

.05 

.15 

.04 

.03 

.02 

05 

.  U  J 

LJNDFR    1  .  find  

.32 

n  a 
.  Uo 

.11 

.01 

.08 

.02 

.01 

* 

O^ 
.  U  z> 

1 . 000-1 . 999  

1  f  w  V  VJ       1  f  777 

•  33 

•  Uo 

.08 

.01 

.10 

.01 

.01 

.01 

m  \J  £. 

? . 000    7 . 999  — 

Lf  vUU     t  ,  7  7  7 

.  43 

.14 

.03 

.12 

.02 

.01 

.01 

m\J  £. 

Jf UvU     .3,77  7 

45 

.  14 

.12 

.02 

.09 

.03 

.02 

* 

•  U  D 

*Tf  UUU     *T  f  7  7  7 

SI 

.16 

.15 

.03 

.11 

.02 

.01 

.02 

•  U  c. 

3|UUU      _>  ,  77  7 

f\R 

.  OO 

.19 

.13 

.05 

.16 

.04 

.04 

.02 

HA 
•  UO 

.73 

.18 

.13 

.07 

.18 

.05 

.04 

.02 

.06 

I  >  UU  U  1,777 

.74 

.19 

.13 

.06 

.17 

.05 

.04 

.03 

.07 

8, 000-8 f 999  

.76 

•  22 

.12 

.06 

.18 

.04 

.04 

.03 

.08 

9,000-9,999  

.76 

•  19 

.16 

.07 

.18 

.04 

.04 

.03 

.06 

10,000-14,999  

.  OJ 

•  21 

.17 

.08 

.19 

.05 

.05 

.02 

f!7 

15,000  AND  OVER — 

QP 

.  JO 

•  20 

.13 

.11 

.23 

.11 

.05 

.01 

•  It 

PERCENT  OF  HOUSEHOLDS 

USING   IN  A  WEEK 

ALL  nUUoCnULUj 

80.6 

55m  U 

26.9 

10.3 

36.2 

12.4 

7.5 

5.8 

50  .0 

1  1  K 
I  J.  D 

16.2 

2.0 

18.2 

4.7 

4.7 

.7 

4.1 

1 . nnn— 1 . 999  

1  f  UUU      If  772 

62  •  3 

23  •  2 

16.1 

4.2 

28.4 

6.1 

2.3 

2.3 

1.9 

Cf  UUU       t  ,   77  7 

7?  s 

f  A  o  J 

24.  9 

23.1 

6.4 

31.6 

7.3 

4.1 

2.6 

"3  p. 

^  .  000   ^  .999 

Jf UUU      J, 777 

74  7 

28.  0 

26.6 

5.7 

25.3 

9.0 

4.3 

2.4 

6.0 

Hf  UUU      *T,777     —  ~ 

74.  Q 
i  "r  .  j 

27.6 

7.0 

27.8 

8.5 

4.5 

3.3 

s  n 

35.9 

25.6 

9.6 

36.5 

11.3 

9.3 

6.5 

O  1 

A    finO-A    o  qq  

O ,  U UU    O ,  7  7  7 

85.9 

34.  8 

28.6 

12.9 

41.7 

17.0 

9.4 

6.9 

10.  7 

7     OO  O— 7     Q  Q Q  

t  ,  UUU      1  ,  7  7  7 

-  86.6 

37.3 

29.8 

12.0 

40.2 

16.3 

9.8 

6.8 

11.5 

O  ,  UUU      O  ,  7  77 

•  87.3 

40.5 

27.1 

14.8 

42.3 

14.4 

10.7 

8.9 

13.7 

9,000-9,999  

•  90.9 

37.4 

34.8 

13.0 

45.7 

14.3 

10.0 

10.9 

11.3 

10,000-14,999  

•  92.3 

38.6 

36.2 

16.2 

46.6 

15.9 

10.6 

10.1 

11.6 

15,000  AND  OVER — 

•  94.9 

43.5 

29.0 

21.7 

47.8 

27.5 

11.6 

5.8 

21.7 
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TABLE     5. --FATS,  OILS 


UNITED  STATES 


URBAN 


TABLE  FATS 

SHORTENING 

SALAD  DRESSING 

SALAD, 

|  1 

MONEY  INCOME 

COOKING 

AFTER  TAXES 

TOTAL 

BUTTER 

MAR- 

TOTAL 

LARD 

VEGE- 

OILS 

TOTAL 

MAYON- 

FRENCH 

LOW 

OTHER 

IN  1964 

GARINE 

* 

TABLE 

NAISE 

* 

CALORIE 

* 

111 

(2) 

(3) 

(4) 

(5) 

(6) 

(7) 

(8) 

(9) 

(10) 

( 11) 

(12) 

(13) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

1.15 

.40 

•  ID 

.43 

.14 

.30 

.37 

.51 

.22 

.09 

.02 

.18 

UNDER  1,000  

.63 

.15 

.48 

.40 

.22 

.18 

.19 

.20 

.11 

.01 

.00 

.08 

1,000-1,999  

.70 

.15 

.55 

.38 

.18 

.19 

.24 

.21 

.10 

.02 

• 

.08 

2,000-2,999  

1.00 

.28 

.72 

.60 

.31 

.29 

.28 

.34 

.14 

.04 

.01 

.15 

3,000-3,999  

1.02 

.27 

.75 

.68 

.34 

.34 

.36 

.43 

.24 

.04 

.01 

.15 

4,000-4,999  

1.08 

.27 

.81 

.60 

.17 

.44 

.29 

.52 

.27 

.07 

.02 

.16 

5,000-5,999  

1.21 

.41 

.80 

.46 

.13 

.32 

.43 

.60 

.28 

.09 

.03 

.20 

6,000-6,999  

1.32 

.51 

.81 

.38 

.09 

.29 

.42 

.61 

.24 

.12 

.01 

.23 

7,000-7,999  

X  .  DC. 

.47 

.85 

.44 

.05 

.39 

.45 

.59 

.  24 

.10 

.  02 

.  24 

8,000-8,999  

1.38 

.53 

.85 

.34 

.03 

.31 

.46 

.61 

.24 

.12 

.02 

.24 

q  nnn-Q  one  

1.20 

.50 

.70 

.27 

.03 

.23 

.52 

.61 

.  26 

.13 

.01 

.  20 

10,000-14,999  

1.35 

.58 

.76 

.30 

.06 

.23 

.38 

.59 

.22 

.13 

.02 

.22 

13f  UUU    AINU    UVC  K 

1.47 

.78 

.68 

.22 

.02 

.20 

.42 

.76 

.32 

.16 

.05 

.25 

rlUIMt  T 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.51 

.29 

.21 

.11 

.03 

.08 

.13 

.19 

.07 

.05 

.01 

.06 

UNDER  1,000  

.24 

.11 

.12 

.09 

.04 

.05 

.05 

.07 

.03 

.01 

.00 

.02 

1,000-1,999  

.27 

.11 

.15 

.10 

.04 

.05 

.09 

.07 

.03 

.01 

* 

.02 

2,000-2,999  

.40 

.20 

.20 

.14 

.06 

.08 

.09 

.12 

.05 

.02 

• 

.05 

3,000-3,999  

.40 

.19 

.21 

.16 

.07 

.09 

.12 

.15 

.07 

.02 

.01 

.05 

4,000-4,999  

.42 

.19 

.23 

.15 

.04 

.11 

.12 

.19 

.09 

.04 

.01 

.05 

5, 000-5,999  

.52 

.29 

.22 

.12 

.03 

.09 

.16 

.20 

.09 

.05 

.01 

.06 

6,000-6,999  

.60 

.37 

.23 

.10 

.02 

.08 

.15 

.22 

.07 

.06 

.01 

.08 

7,000-7,999  

CQ 

.24 

.11 

.01 

.10 

.15 

.22 

f)7 

•  U  1 

.  08 

8,000-8,999  

.64 

.39 

.25 

.09 

* 

.08 

.16 

.23 

.08 

.07 

.01 

.08 

•  J( 

.30 

.21 

.07 

.01 

.06 

.18 

.25 

Oft 

10,000-14,999  

.67 

.43 

.24 

.07 

.01 

.06 

.14 

.24 

.07 

.08 

.01 

.08 

13,UUU   AINU  UVtK  

.80 

.58 

.22 

.06 

.01 

.06 

.14 

.34 

.10 

.10 

.03 

.11 

PERCENT  OF  HOUSEHOLDS 

USING   IN  A  WEEK 

ALL  HOUSEHOLDS  

96.3 

46.9 

70.2 

40.8 

9.5 

32.1 

46.4 

68.5 

33.2 

22.4 

3.8 

29.5 

UNDER  1,000  

87.2 

24.3 

68.2 

44.6 

18.9 

25.7 

24.3 

39.2 

20.9 

5.4 

.0 

15.5 

1, 000-1,999  

91.6 

29.0 

71.9 

40.3 

15.8 

25.2 

30.0 

41.3 

19.0 

6.8 

1.3 

17.7 

2,000-2,999  

95.0 

39.8 

71.1 

49.1 

22.5 

28.1 

31.9 

55.3 

25.7 

12.6 

2.3 

23.4 

3,000-3,999  

95.1 

36.1 

70.1 

48.9 

19.6 

30.7 

40.8 

63.9 

35.9 

10.3 

2.4 

26.4 

4,000-4,999  

96.7 

37.6 

77.2 

47.9 

11.5 

37.3 

36.  1 

69.4 

34.8 

18.5 

3.3 

26.8 

5,000-5,999  

96.9 

49.4 

71.1 

40.1 

8.3 

32.5 

49.3 

72.1 

36.1 

22.5 

4.4 

30.3 

6,000-6,999  

98.0 

53.6 

69.0 

37.3 

5.6 

32.6 

48.4 

73.4 

33.0 

26.6 

4.2 

32.4 

7,000-7,999  

97.1 

50.0 

70.5 

43.2 

4.9 

38.8 

50.5 

75.6 

35.1 

29.0 

4.1 

33.7 

8,000-8,999  

97.9 

55.0 

68.7 

41.2 

3.1 

38.8 

60.8 

79.7 

36.8 

31.6 

4.5 

36.4 

9, 000-9,999  

97.8 

54.8 

68.7 

34.8 

3.9 

31.3 

63.9 

78.3 

39.6 

34.3 

3.0 

33.9 

10,000-14, 999  

98.1 

62.3 

68.6 

35.3 

2.4 

33.1 

59.9 

80.2 

37.9 

33.3 

5.6 

36.7 

15,000  AND  OVER — 

98.6 

63.0 

63.0 

26.8 

2.9 

24.6 

64.5 

87.0 

42.0 

39.9 

10.1 

39.1 
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TABLE     6. — FLOUR,  CEREAL 


UNITED  STATES 


URBAN 


FLOUR  PREPARED  FLOUR  MIX 


ALL 


MONEY  INCOME 

BISCUIT, 

AFTER  TAXES 

TOTAL 

WHITE 

OTHER  j 

TOTAL 

PANCAKE 

ROLL,  j 

CAKE 

PIE 

COOKIE 

OTHER 

IN  1964 

* 

MUFFIN  j 

*  j 

* 

* 

* 

(1) 

(  2) 

( 3  ) 

<4) 

(5) 

(6) 

(7)  ! 

(8) 

( 9  ) 

(  10  ) 

( 11 ) 

QUANTITY  PER 

HOUSEHOLD  PER  WEEK  (POUNDS) 

HOUSEHOLDS  

.98 

.97 

.01 

.46 

.12 

.05 

.26 

.01 

.02 

* 

UNDER  1,000  

.90 

.89 

.01 

.13 

.03 

* 

.09 

* 

.00 

.  00 

It  000-1, 999  

1.04 

1.03 

.01 

.17 

.04 

.04 

.10 

* 

.00 

.  00 

2,000-2,999  

1.30 

1.28 

.02 

.33 

.13 

.02 

.18 

* 

* 

3,000-3,999  

1.20 

1.19 

.01 

.41 

.14 

.02 

.24 

* 

.01 

.  00 

4, 000-4, 999  

1.  25 

1.24 

.01 

.42 

.12 

.02 

.26 

.01 

.01 

.  00 

5,000-5,999  

1.02 

1.00 

.01 

.51 

.15 

.05 

.28 

.01 

.01 

.01 

6,000-6,999  

.96 

.96 

.01 

.55 

.14 

.07 

.33 

.01 

.01 

.00 

7,000-7,999  

1.23 

1.23 

• 

.60 

.15 

.05 

.35 

.02 

.03 

• 

8,000-8,999  

.91 

.91 

.01 

.51 

.13 

.07 

.29 

.01 

.00 

9, 000-9, 999  

.  68 

.67 

• 

.55 

.11 

.05 

.33 

.01 

.  04 

* 

10, 000-14, 999  

.64 

.62 

.01 

.56 

.14 

.06 

.33 

.01 

.02 

.00 

15,000  AND  OVER — 

.48 

.48 

.00 

.64 

.18 

.09 

.30 

.02 

.06 

.  00 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

HOUSEHOLDS  

.11 

.11 

* 

.14 

.03 

.01 

.09 

* 

.01 

* 

UNDER  1,000  

.  14 

.13 

* 

.04 

.01 

* 

.03 

* 

.00 

.00 

1,000-1,999  

.11 

.11 

* 

.05 

.01 

.01 

.03 

.00 

.  00 

2,000-2,999  

.  15 

.  14 

• 

.09 

.03 

.01 

.05 

* 

* 

* 

■3.  ,  000— 3.  999  

.  14 

.13 

• 

.12 

.03 

.01 

.08 

* 

.  00 

4. 000—4. 999  

.  14 

.14 

* 

.13 

.03 

* 

.09 

* 

* 

.  00 

5,000-5,999  

.11 

.11 

• 

.14 

.03 

.01 

.09 

* 

» 

* 

6,000-6,999  

.11 

.10 

• 

.16 

.03 

.02 

.11 

* 

.01 

.00 

7,000-7,999  

.13 

.13 

• 

.18 

.03 

.02 

.12 

.01 

.01 

* 

8,000-8,999  

.10 

.10 

* 

.15 

.03 

.02 

.10 

* 

.01 

.00 

9, 000-9, 999  

.  08 

.  07 

• 

.18 

.03 

.01 

.12 

t 

.02 

* 

10,000-14, 999  

.  07 

.07 

• 

.18 

.03 

.02 

.11 

* 

.01 

.00 

15,000  AND  OVER — 

.  06 

.06 

.00 

.21 

.04 

.03 

.11 

.01 

.02 

.  00 

PERCENT  OF  HOUSEHOLDS  USING  IN 

A  WEEK 

HOUSEHOLDS  

60.2 

59.  8 

.8 

34.1 

14.6 

5.6 

19.1 

1.0 

1.4 

.  1 

UNDER  1.000  

54.7 

53.  4 

1.4 

12.2 

4.7 

.7 

6.8 

.7 

.0 

.  0 

1,000-1,999  

54.5 

54.  5 

1.0 

16.5 

5.2 

4.5 

8.  1 

.3 

.0 

.0 

2,000-2,999  

59.4 

59.  1 

1.5 

24.3 

12.3 

3.2 

12.9 

.3 

.  3 

.3 

3, 000-3,999  

64.4 

63.  9 

.5 

30.2 

14.9 

3.3 

17.1 

.3 

.5 

.  0 

4, 000-4, 999  

64.2 

63.  9 

.5 

33.6 

13.8 

2.8 

20.  1 

.5 

1.0 

.  0 

5,000-5,999  

60.7 

60.7 

.8 

34.9 

15.8 

4.9 

20.1 

1.1 

1.0 

.2 

6,000-6,999  

57.6 

57.4 

.9 

38.6 

16.7 

7.1 

22.8 

.7 

1.3 

.0 

7,000-7,999  

64.6 

64.4 

.2 

41.7 

19.3 

6.1 

24.4 

2.4 

2.7 

.2 

8,000-8,999  

64.9 

64.3 

.7 

39.2 

15.8 

9.3 

21.6 

.3 

1.4 

.0 

9,000-9,999  

62.2 

61.7 

1.3 

40.9 

13.9 

7.0 

24.3 

1.3 

3.0 

.4 

10,000-14,999  

59.9 

59.4 

1.2 

44.4 

19.1 

8.0 

23.2 

1.2 

2.2 

.0 

15,000  AND  OVER — 

56.5 

56.5 

.0 

46.4 

21.7 

9.4 

21.0 

3.6 

3.6 

.0 
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TABLE     6. — FLOUR »  CEREAL 
— CONTINUED 


UNITED  STATES 


URBAN 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 

(1) 

BREAKFAST  CEREAL 

TOTAL 
(  12) 

HOT 

OAT 
(14) 

COLD 

TOTAL 
(13) 

WHEAT 
(15) 

OTHER 
# 

(16) 

TOTAL 
* 

(17) 

CORN 
(18) 

WHEAT  : 

| 

(19)  j 

RICE 
(  20 ) 

OAT 

1 

(  21 ) 

OTHER 
(  22 ) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

1.01 

.25 

.18 

.07 

* 

.76 

.26 

.20 

•  11 

.  13 

.  03 

UNDER  1,000  

.51 

.26 

.17 

.08 

* 

.26 

.13 

.05 

.03 

.  03 

1 , 000-1, 999  

.  62 

.  23 

.18 

.06 

.00 

.39 

.16 

.13 

.05 

.02 

.01 

2 , 000-2,999  

.  84 

.31 

.25 

.06 

* 

.53 

.21 

.14 

.05 

.  07 

.03 

3, 000-3, 999  

.  97 

.31 

.21 

.09 

* 

.67 

.28 

.14 

.06 

.10 

.04 

4, 000-4, 999  

1.01 

•  32 

.23 

.08 

.01 

.69 

.23 

.20 

.08 

.10 

.03 

5 , 000—5 , 999  

1.07 

.27 

.18 

.08 

* 

.81 

.28 

.20 

.11 

.13 

.03 

6 , 000—6,999  

1.19 

.25 

.16 

.08 

* 

.94 

.33 

.26 

.12 

.16 

.04 

7 , 000-7, 999  

1.19 

.25 

.18 

.07 

* 

.94 

.30 

.25 

•  14 

.20 

•  03 

8,000-8,999  

1.21 

.23 

.16 

.07 

* 

.98 

.28 

.25 

.16 

.21 

.  04 

9,000-9,999  

1.15 

.22 

.16 

.06 

* 

.93 

.33 

.25 

.13 

.  17 

.03 

10,000-14,999  

1.15 

.21 

.13 

.07 

* 

.94 

.28 

.25 

•  17 

•  18 

.  04 

15,000  AND  OVER — 

1.09 

.16 

.09 

.07 

* 

.93 

.27 

.26 

•  17 

.17 

.  04 

MONEY  VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ah   ■      linn  rn  ini   r\  r* 

ALL  HOUSEHOLDS  

.  43 

.06 

.04 

.02 

* 

.37 

.12 

.09 

.  06 

.  07 

.  02 

UNDER    1,00  0  

.  18 

.06 

.04 

.02 

* 

.12 

.05 

.03 

.02 

.01 

i , uuo— i , y yy  

•  24 

.06 

.04 

.02 

.00 

.18 

.06 

.06 

.  03 

.01 

•  01 

2 , 000—2, 999  

.32 

.  07 

.06 

.02 

.25 

.09 

.06 

.03 

.  04 

.  02 

3 , 000—3, 999  

.  38 

.08 

.05 

.03 

• 

.30 

.12 

.06 

.03 

.05 

.02 

4, 000— 4, 999  

.  40 

.08 

.05 

.02 

* 

.33 

.10 

.10 

.04 

.05 

.02 

5 , 000—5 ,999  

.44 

.06 

.04 

.02 

* 

.38 

.12 

.09 

.06 

.07 

.02 

6, UUO— 6, 99  9  

.  52 

.06 

.04 

.02 

* 

.46 

.15 

.11 

.07 

.09 

.03 

1 i 000—7, 999  

.  52 

.06 

.04 

.02 

.46 

.14 

.11 

•  07 

.11 

•  02 

8,000-8,999  

.55 

.05 

.03 

.02 

* 

.50 

.13 

.11 

.  09 

.11 

.  03 

9,000-9,999  

.52 

.05 

.04 

.02 

* 

.47 

.16 

.10 

.  09 

.  09 

.02 

10,000-14,999  

.52 

.05 

.03 

.02 

* 

.48 

.13 

.11 

•  1 0 

•  10 

.  03 

15,000  AND  OVER — 

.52 

.04 

.02 

.02 

.49 

.13 

.12 

.10 

.10 

.  03 

PERCENT 

OF  HOUSEHOLDS 

USING   IN  A  WEEK 

ALL  HOUSEHOLDS  

81.0 

31.0 

24.1 

11.9 

.6 

73.5 

39.9 

30.7 

21.8 

20.  3 

6.1 

j  i  &  l  r*\  r~  n      i      r\  r\  *~\ 

UNDER  1,000  

64.  2 

37.  2 

30.4 

11.5 

.7 

48.0 

23.6 

15.5 

10.  1 

6.8 

2.0 

1 , UUU— 1 , 999  

74.  2 

34.  5 

27.1 

11.9 

.0 

59.7 

28.  1 

21.0 

15.2 

5.2 

2.9 

2, UUU— 2, 999  

77  •  2 

36.  8 

31.9 

11.4 

.6 

66.1 

33.3 

24.9 

14.9 

11.4 

4.4 

3, 0UU— 3, 999  

79.9 

37.  0 

29.3 

14.7 

.5 

70.4 

37.8 

22.3 

14.4 

15.8 

5.2 

4, 000-4, 999  

79.9 

33.  3 

25.8 

11.8 

1.3 

71.2 

37.6 

28.3 

17.0 

17.0 

6.3 

5, 000-5, 999  

79.8 

31.2 

24.0 

12.6 

.5 

73.2 

42.7 

28.1 

22.5 

21.9 

6.4 

6, UUU— 6 , 999  

85.9 

29.  7 

22.1 

13.4 

.7 

81.0 

45.3 

35.9 

23.2 

25.4 

7.8 

1 j 000— 7»  999  

82.7 

27.8 

23.2 

9.3 

.7 

78.0 

43.2 

35.1 

24.4 

26.6 

5.9 

q    nnn    q    q  o  o 

oo .  y 

18.9 

12.7 

.3 

82.5 

45.4 

35.4 

29.2 

29.9 

7.2 

9,000-9,999  

90.4 

31.7 

23.5 

10.9 

.9 

85.2 

47.4 

38.3 

28.7 

31.3 

7.0 

10,000-14,999  

86.5 

28.3 

21.0 

11.6 

.2 

81.9 

44.7 

40.3 

30.7 

28.0 

8.2 

15,000  AND  OVER — 

84.1 

19.6 

14.5 

9.4 

.7 

81.2 

50.0 

48.6 

32.6 

25.4 

9.4 
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TABLE     6. — FLOUR,  CEREAL 
— CONTINUED 


UNITED  STATES 


URBAN 


OTHER  CEREAL,  PASTES 

C0RNMEAL,  GRITS 

MACA- 

MONEY INCOME 

RONI, 

CORN- 

AFTER TAXES 

TOTAL 

RICE 

HOMINY 

OTHER 

POPCORN 

STARCH, 

IN  1964 

TOTAL 

MEAL 

GRITS 

(BIG) 

PASTES 
* 

* 

U  1  nCI\ 
* 

( 1 ) 

(23) 

(24) 

.25) 

(26) 

(27) 

(28) 

(29) 

(30) 

(31) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

Al  1    HOUSEHOl  OS  

1.34 

.44 

.39 

.31 

.08 

.02 

.43 

.06 

.01 

LJNDFR  1.000  

1.34 

.43 

.78 

.61 

.17 

.00 

.11 

.02 

* 

1,000-1,999  

1.50 

.49 

.73 

.58 

.15 

.01 

.24 

.02 

.01 

7.000-2.999  

1.58 

.53 

.60 

.51 

.09 

.01 

.39 

.05 

* 

3, 000-3, 999  

1.87 

.75 

.68 

.53 

.14 

.03 

.39 

.03 

• 

4, 000-4, 999  

1.68 

.55 

.58 

.44 

.14 

.01 

.45 

.08 

.01 

5, 000-5, 999  

1.48 

.50 

.32 

.26 

.06 

.03 

.55 

.07 

.01 

6 . 000— 6. 999  

1 .  39 

.49 

.21 

.17 

.05 

.03 

.57 

.08 

f\  1 

7 , 030-7,999  

1.18 

.30 

.27 

.21 

.05 

.03 

.49 

.08 

.01 

8,000-8,999  

1.  07 

•  32 

.26 

.20 

.05 

.02 

.41 

.06 

•  Ul 

9,000-9,999  

.96 

.22 

.15 

.12 

.03 

.03 

.46 

.09 

.01 

10,000-14,999  

1.04 

.30 

.22 

.18 

.04 

.01 

.44 

.07 

.01 

IS. 000   AND   OVER — 

.83 

.23 

.13 

.12 

.01 

.01 

.36 

.09 

.01 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.28 

.10 

.05 

.04 

.01 

• 

.11 

.02 

* 

UNDER  1,000  

.22 

.09 

.10 

.08 

.02 

.00 

.03 

.01 

* 

1, 000-1,999  

.24 

.08 

.09 

.07 

.02 

* 

.06 

* 

* 

7 . 000—7. 999  

.28 

.10 

.07 

.05 

.01 

• 

.10 

.01 

* 

o.  m  ODD— ^ .  q qq  

.31 

.12 

.08 

.06 

.02 

* 

.10 

.01 

* 

4- 000—4- Q  QQ  

.33 

.11 

.07 

.05 

.02 

* 

.11 

.02 

* 

5 . 000— 6. 999  

.30 

.11 

.04 

.03 

.01 

• 

.14 

.02 

* 

A . 000— 6. 999  

uyww     w  y  7  7  7 

•  32 

1  o 
•  Le. 

.03 

.02 

.01 

* 

.14 

.02 

7,000-7,999  

.29 

.10 

.03 

.03 

.01 

* 

.13 

.02 

* 

8,000-8,999  

.  25 

.09 

.03 

.03 

.01 

.11 

.02 

9,000-9,999  

.25 

.07 

.02 

.01 

.01 

• 

.13 

.03 

• 

10,000-14,999  

.26 

.09 

.02 

.02 

.01 

* 

.12 

.03 

* 

IS. 000    AND  nVFR  

.21 

.08 

.01 

.01 

* 

.09 

.03 

* 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

ALL   H0USEHDI  DS  

M  D_  1_       1  1UU  J  LI  IUL  UO 

67.7 

33.3 

22.1 

18.9 

7.8 

1.5 

40.0 

10.4 

3.1 

1 IMDF  R    1 . 000  

66.2 

40.5 

39.2 

35.8 

10.8 

.0 

19.6 

4.7 

1.4 

1 . 000—1 . 999  

1  J  UUU      A,  777 

60.3 

32.9 

31.3 

26.1 

12.9 

1.0 

25.8 

2.6 

1.3 

7 . 000—7. 999  

67.0 

34.5 

30.1 

24.9 

10.8 

.9 

36.0 

8.2 

3.2 

3. 000— 3. 999  

69.3 

38.6 

36.1 

31.3 

13.6 

2.7 

38.3 

7.6 

2.4 

4. 000— 4. 999  

69.9 

33.8 

29.8 

25.3 

11.8 

1.5 

39.6 

10.0 

3.5 

5 . 000— 5. 999  

•  71.6 

33.3 

18.8 

16.2 

7.0 

2.4 

46.8 

10.9 

4.1 

6. 000—6. 999  

U  J  WUU       U  }   7  7  7 

•  69.2 

34.8 

14.5 

13.4 

4.0 

1.1 

48.4 

11.6 

2.7 

7,000-7,999  

69.5 

32.2 

16.8 

13.9 

5.1 

2.2 

42.7 

14.9 

4.4 

8,000-8,999  

68.0 

32.6 

18.2 

16.2 

6.5 

1.4 

44.3 

11.0 

3.4 

9,000-9,999  

•  70.4 

28.7 

15.7 

13.0 

5.7 

2.2 

42.6 

15.7 

3.5 

10,000-14,999  

-  66.9 

31.4 

14.5 

11.8 

5.3 

.7 

42.5 

15.2 

3.9 

15,000  AND  OVER- 

•  65.2 

34.1 

12.3 

10.1 

2.2 

.7 

39.  1 

14.5 

3.6 
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TABLE     7. — BAKERY  PRODUCTS 


UNITED  STATES 


URBAN 


BREAD 

OTHER 

BAKERY  PRODUCTS 

MONEY  INCOME 

CRACK- 

MUFFINS, 

COFFE  E 

AFTER  TAXES 

TOTAL 

WHITE 

WHOLE- 

OTHER 

TOTAL 

ERS 

ROLLS 

BIS- 

CAKE 

PIE 

COOKIES 

CAKE 

DOUGH- 

* 

WHEAT 

+ 

± 

± 

* 

* 

± 

ni  it<; 

(  2 ) 

( 3 ) 

(4) 

(5) 

<6) 

(7) 

(8) 

(9) 

(  10) 

(  11 ) 

(12) 

(13) 

(14) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

4.  24 

3.70 

.20 

.34 

3.28 

.49 

.34 

.24 

.48 

.33 

.  88 

.  33 

•  17 

UNDER  1,000  

2  .  40 

2.25 

.  05 

.10 

1.58 

.24 

.06 

.18 

.30 

.  17 

.38 

.09 

.15 

1,000-1, 999  

2.31 

2.01 

.  16 

.  14 

1.64 

.25 

.10 

.17 

.34 

.  16 

.  35 

.  19 

.  07 

2 , 000-2  , 999  

3.61 

3.26 

.17 

.18 

2.47 

.45 

.22 

.29 

.33 

.  25 

.  53 

.  25 

.14 

3, 000-3, 999  

4.  02 

3.  72 

.11 

.18 

2.57 

.41 

.19 

.34 

.35 

.  25 

.  72 

.  19 

.11 

4, 000-4, 999  

4.  42 

3.95 

.20 

.26 

3.06 

.54 

.29 

.34 

.40 

.  33 

.81 

.18 

.17 

5,  000-5, 999  

4.55 

4.02 

.16 

.36 

3.20 

.48 

.34 

.24 

.43 

.31 

.  92 

.  31 

.17 

6, 000—6, 999  

4.90 

4.28 

.20 

.42 

3.79 

.56 

.35 

.20 

.52 

.38 

1.11 

.42 

•  24 

7, 000-7, 999  

5.35 

4.65 

.26 

.44 

3.95 

.59 

.40 

.18 

.55 

.46 

1.  06 

.46 

•  22 

8,000-8,999  

4.89 

4.22 

.33 

.34 

4.28 

.56 

.53 

.27 

.65 

.44 

1.25 

.37 

.21 

9,000-9,999  

4.  84 

4.02 

.28 

.54 

3.97 

.52 

.39 

.24 

.  69 

.40 

1.15 

.38 

.21 

10,000-14, 999  

4.  55 

3.80 

.23 

.53 

4.40 

.56 

.54 

.19 

.  76 

.43 

1.15 

.54 

.21 

15,000  AND  OVER — 

4.  55 

3.68 

.25 

.63 

4.96 

.85 

.86 

.34 

.  59 

.  37 

1.17 

.61 

.17 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.  94 

.78 

.05 

.11 

1.43 

.20 

.14 

.06 

.  24 

.  13 

.39 

.  17 

•  1 1 

UNDER  1,000  

•  51 

.46 

.02 

.03 

.66 

.10 

.02 

.04 

.16 

.08 

.15 

.  04 

.  08 

1 , 000-1 , 999  

.  50 

.42 

.04 

.04 

.64 

.09 

.04 

.04 

.  15 

.05 

•  16 

.  08 

.  04 

2 , 000-2, 999  

.  75 

.65 

.04 

.06 

.98 

.16 

.09 

.06 

.15 

.  09 

.23 

.11 

.09 

3, 000— 3, 999  

.  85 

.  76 

.03 

.05 

.99 

.16 

.07 

.07 

.16 

.09 

.  29 

.  08 

.  07 

4, 000—4, 999  

.  96 

.83 

.05 

.08 

1.23 

.19 

.11 

.07 

.20 

.12 

.  34 

.  09 

.11 

5, 000-5, 999  

.99 

.84 

.04 

.12 

1.37 

.18 

.  14 

.05 

.23 

.12 

.38 

•  16 

.10 

6, 000—6, 999  

1.09 

.91 

.05 

.13 

1.67 

.21 

.16 

.05 

.25 

.15 

.  50 

.21 

•  13 

7, 000-7, 999  

1.15 

.96 

.06 

.14 

1.80 

.25 

.17 

.05 

.31 

.19 

.  47 

.  23 

.13 

8,000-8,999  

1.05 

.87 

.08 

.11 

1.87 

.23 

.21 

.07 

.29 

.16 

.57 

.20 

.14 

9,000-9,999  

1  .  ±  £. 

.  o  o 

.08 

.16 

1.86 

.23 

.18 

.05 

•  32 

.  17 

.53 

.24 

.13 

10,000-14,999  

1 .  07 

.  85 

.06 

.16 

2.07 

.25 

.21 

.07 

.38 

.18 

.53 

.30 

.15 

15,000  AND  OVER — 

1 .  08 

.81 

.06 

.20 

2.48 

.40 

.35 

.11 

.33 

.  15 

.58 

.43 

.13 

PERCENT  OF  HOUSEHOLDS 

USING   IN  A  WEEK 

A  i   ■      i  mi  ir  r  i  inn   r~\  c 

ALL  HUU5EH0LD5  

98.1 

90.  5 

12.3 

26.  1 

91.2 

60.3 

30.  1 

18.6 

27.  8 

19.5 

60.  5 

25.5 

21.0 

i  imhc  n     i     t~i  r\  r\ 

94.6 

84.  5 

6.8 

9.5 

77.7 

40.5 

7.4 

13.5 

22.3 

12.2 

38.5 

8.8 

17.6 

1 , 000-1 , 999  

93  .  9 

81.3 

12.3 

14.8 

76.8 

46.5 

12.6 

11.0 

19.7 

11.6 

41 .  0 

15.2 

12.3 

2,000-2,999  

96  .  8 

85.  1 

12.6 

16.7 

85.7 

53.5 

22.5 

16.7 

21.9 

14.  3 

48.  5 

20.5 

17.  3 

3 , 000—3, 999  

98  .  6 

94.  3 

9.5 

15.8 

88.0 

56.5 

17.9 

19.0 

23.4 

15.5 

55.4 

16.8 

15.5 

4, 000-4, 999  

98.5 

90.  7 

12.0 

19.8 

92.7 

60.7 

24.3 

19.5 

">u  ^ 

C     .  D 

?n  1 

58.  1 

18.3 

21.  1 

5, 000-5, 999  

98  •  4 

91 .  8 

9.6 

25.4 

92.2 

60.7 

28.9 

19.6 

26  .  1 

17.8 

61.0 

24.6 

19.2 

6, 000—6, 999  

99.1 

92.2 

11.8 

30.1 

93.5 

63.8 

31.9 

19.2 

28.6 

20.8 

66.  7 

29.2 

22.  5 

7, 000—7, 999  

99.5 

93.4 

11.0 

31.5 

96.6 

64.4 

35.6 

19.5 

31.7 

24.9 

69.  0 

31.7 

25.6 

OjUUU— O, 999  

99.7 

93.5 

1^.4 

30.9 

96.6 

66.7 

49.8 

22.3 

33.7 

25.4 

66.3 

33.0 

25.1 

9,000-9,999  

98.7 

91.7 

14.3 

36.  1 

96.5 

70.0 

38.3 

19.1 

36.1 

21.3 

73.5 

31.3 

27.4 

10,000-14, 999  

99.3 

93.0 

16.9 

39.4 

97.8 

69.1 

42.5 

18.6 

38.2 

26.3 

73.2 

39.9 

26.6 

15,000  AND  OVER — 

99.3 

94.2 

17.4 

44.2 

97.8 

74.6 

57.2 

23.2 

36.2 

24.6 

75.4 

37.0 

23.9 
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TABLE     8. — MEAT 


UNITED  STATES 


URBAN 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 

(1) 

BEEF 

—  - 

ROAST 

TOTAL 
(2) 

STEAK 



TOTAL 
(3) 

ROUND 
* 

(4) 

SIRLOIN 
(5) 

PORTER- 
HOUSE 
* 

(6) 

OTHER 
* 

(7) 

TOTAL 
(8) 

CHUCK 
* 

(9) 

RIB 
(  10) 

ROUND 
(11) 

RUMP 
* 

(12) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

5.35 

2.33 

.73 

.44 

.40 

.75 

1.43 

.81 

.12 

.20 

.30 

UNDER  1,000  

2.09 

.67 

.36 

.06 

.05 

.20 

.37 

.27 

.01 

.04 

.05 

1,000-1,999  

2.66 

.93 

.38 

.11 

.11 

.33 

.67 

.42 

.05 

.11 

.10 

2,000-2,999  

3.38 

1.05 

.41 

.09 

.17 

.38 

.82 

.56 

.05 

.10 

.12 

3,000-3,999  

4.02 

1.25 

.46 

.22 

.19 

.37 

1.09 

.73 

.10 

.15 

.11 

4,000-4,999  

4.87 

1.86 

.65 

.37 

.19 

.65 

1.14 

.74 

.08 

.17 

.15 

5,000-5,999  

5.50 

2.26 

.72 

.39 

.38 

.77 

1.56 

1.02 

.10 

.18 

.25 

6,000-6,999  

6.67 

2.91 

.88 

.59 

.46 

.98 

1.82 

1.05 

.08 

.30 

.39 

7,000-7,999  

6.55 

3.15 

.99 

.55 

.56 

1.06 

1.62 

.92 

.15 

.19 

.36 

Q.     f\f\f\    Q  OOO 

A  fit; 

Dm  C.  1 

.88 

.73 

.77 

.90 

1.94 

1.01 

•  Id 

•  HO 

9,000-9,999  

6.07 

2.83 

.94 

.49 

.54 

.86 

1.92 

.91 

.20 

.29 

.52 

iu, uuu— 14, yyy  

/  QQ 
O.   O  V 

D  m  <£H 

1.00 

.60 

.58 

1.06 

2.07 

.95 

•  26 

•  6 1 

15,000  AND  OVER- 

7.98 

4.81 

1.10 

1.28 

.88 

1.55 

1.74 

.50 

.27 

.33 

.64 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

4.03 

2.08 

.62 

.44 

.42 

.61 

1.07 

.52 

.10 

.18 

.27 

UNDER  1,000  

1.32 

.53 

.30 

.06 

.05 

.13 

.23 

.16 

.01 

.03 

.03 

1,000-1,999  

1.74 

.77 

.32 

.11 

.11 

.23 

.46 

.26 

.03 

.09 

.08 

2,000-2,999  

2.19 

.87 

.34 

.10 

.15 

.28 

.54 

.33 

.04 

.08 

.09 

3,000-3,999  

2.68 

1.04 

.38 

.21 

.17 

.28 

.76 

.46 

.09 

.12 

.09 

4,000-4,999  

3.37 

1.58 

.54 

.35 

.20 

.49 

.83 

.48 

.07 

.17 

.12 

5,000-5,999  

3.92 

1.92 

.60 

.37 

.37 

.58 

1.09 

.66 

.08 

.15 

.20 

6,000-6,999  

4.89 

2.54 

.76 

.57 

.46 

.75 

1.29 

.65 

.07 

.23 

.34 

7,000-7,999  

5.05 

2.84 

.82 

.53 

.60 

.88 

1.21 

.58 

.13 

.17 

.33 

o , OOU— o, 99V  

5.  30 

2.95 

.74 

.72 

.81 

.68 

1.43 

.64 

•  14 

•  22 

.  44 

9,000-9,999  

4.87 

2.51 

.75 

.46 

.59 

.72 

1.55 

.63 

.17 

.29 

.45 

1   f\        Art  A        1    /.  AAA 

1U, UUU— 14, 999  

5.  77 

3.02 

.86 

.62 

.66 

.88 

1.73 

.62 

.23 

.27 

.  61 

15,000  AND  OVER- 

7.79 

5.24 

1.05 

1.43 

.97 

1.79 

1.59 

.34 

.26 

.35 

.64 

PERCENT  OF  HOUSEHOLDS 

USING   IN  A  WEEK 

ALL  HOUSEHOLDS  

93.8 

68.3 

33.7 

17.1 

14.0 

29.1 

38.8 

23.5 

2.9 

5.6 

8.3 

UNDER  1,000  

74.3 

39.2 

19.6 

4.7 

4.7 

10.8 

12.2 

10.1 

.7 

1.4 

.7 

1,000-1,999  

81.0 

42.3 

22.9 

5.8 

4.5 

16.1 

21.6 

15.5 

1.6 

2.6 

2.3 

2,000-2,999  

86.3 

47.4 

23.7 

5.3 

7.3 

18.4 

28.9 

19.3 

1.5 

3.5 

5.0 

3,000-3,999  

92.1 

54.1 

26.1 

11.7 

9.2 

19.8 

31.8 

21.2 

2.4 

5.2 

3.8 

4,000-4,999  

96.2 

63.4 

33.6 

15.0 

8.0 

25.8 

35.1 

23.1 

2.5 

4.8 

5.0 

5,000-5,999  

96.6 

69.5 

34.7 

16.2 

15.2 

29.4 

44.0 

30.2 

3.1 

5.2 

7.2 

6,000-6,999  

98.0 

75.9 

37.7 

21.9 

16.5 

32.1 

48.7 

30.1 

1.8 

8.5 

10.5 

7,000-7,999  

98.8 

82.2 

40.2 

21.2 

19.3 

36.1 

40.0 

23.7 

3.2 

5.4 

10.0 

8,000-8,999  

96.6 

82.1 

39.5 

26.8 

20.3 

34.0 

49.5 

27.1 

4.1 

7.6 

13.7 

9,000-9,999  

98.3 

82.6 

38.3 

18.7 

18.3 

37.4 

47.4 

24.8 

3.5 

7.4 

13.0 

10,000-14,999  

97.3 

81.4 

41.3 

22.0 

19.3 

39.6 

50.2 

24.4 

5.6 

7.0 

15.9 

15,000  AND  OVER- 

97.8 

93.5 

43.5 

39.1 

22.5 

49.3 

42.8 

13.8 

6.5 

9.4 

13.8 
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TABLE     8. — MEAT — CONTINUED 


UNITED  STATES 


URBAN 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 

(  1 ) 

BEEF — CONTINUED 

PORK 

STEWING 
( 13) 

CORNED, 
CHIPPED, 
DRIED 
* 

(14) 

GROUND 
(15) 

OTHER 

TOTAL 
(18) 

FRESH 

(NOT  CURED 

OR  SMOKED) 

RAW 
(16) 

CANNED, 
COOKED 

(17) 

TOTAL 
(19) 

CHOPS 
(20) 

HAM 
(21) 

LOIN 
(22) 

SAUSAGE 
(23) 

OTHER 

4= 

(24) 

QUANTITY  PER 

HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

.  12 

.09 

1.17 

.16 

.05 

3.45 

1.59 

.61 

.10 

.18 

.31 

.39 

Uf^DER  1,000  

.08 

.01 

.66 

.18 

.12 

2.24 

1.07 

.32 

.01 

.05 

.35 

.35 

1,000-1,999  

.07 

.02 

.70 

.22 

.04 

2.  12 

.92 

.26 

.04 

.06 

.25 

.32 

2,000-2,999  

.  12 

.08 

1.03 

.18 

.09 

2.91 

1.37 

.43 

.07 

.10 

.32 

.46 

3, 000-3, 999  

.17 

.04 

1.19 

.21 

.07 

3.55 

1.85 

.65 

.14 

.16 

.39 

.51 

4, 000-4, 999  

.12 

.08 

1.42 

.18 

.06 

3.61 

1.80 

.74 

.13 

.  15 

.33 

.45 

5, 000-5, 999  

.  12 

.06 

1.30 

.16 

.03 

3.66 

1.71 

.69 

.08 

.22 

.31 

.42 

6, 000-6, 999  

.  14 

.14 

1.45 

.16 

.05 

3.88 

1.89 

.72 

.16 

.25 

.34 

.42 

7,000-7,999  

.14 

.09 

1.34 

.16 

.04 

4.18 

1.88 

.62 

.13 

.29 

.34 

.50 

8,000-8,999  

.  11 

.07 

1.31 

.12 

.02 

3.65 

1.60 

.63 

.  13 

.19 

.34 

.32 

9,000-9,999  

.  11 

.07 

1.00 

.08 

.05 

3.32 

1.43 

.67 

.04 

.12 

.25 

.36 

10,000-14, 999  

.  14 

.21 

1.08 

.10 

.05 

3.72 

1.43 

.59 

.11 

.21 

.26 

.27 

15,000  AND  OVER — 

.07 

.31 

.97 

.05 

.04 

4.10 

1.90 

.96 

.01 

.34 

.17 

.42 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.08 

.09 

.60 

.07 

.04 

2.30 

1.01 

.45 

.06 

.12 

.19 

.18 

UNDER  1,000  

.05 

.01 

.32 

.07 

.10 

1.16 

.54 

.20 

.01 

.03 

.18 

.12 

1,000-1,999  

.04 

.02 

.33 

.09 

.03 

1.27 

.51 

.20 

.02 

.04 

.14 

.11 

2,000-2,999  

.07 

.08 

.48 

.07 

.07 

1.74 

.77 

.30 

.05 

.06 

.18 

.18 

3,000-3,999  

.10 

.05 

.57 

.10 

.06 

2.06 

1.00 

.45 

.08 

.10 

.20 

.18 

4, 000-4, 999  

.08 

.07 

.68 

.08 

.04 

2.24 

1.05 

.51 

.07 

.  10 

.19 

.17 

5,000-5,999  

.08 

.06 

.67 

.08 

.02 

2.44 

1.11 

.51 

.06 

.14 

.19 

.21 

6, 000-6, 999  

.09 

.12 

.72 

.08 

.04 

2.60 

1.20 

.52 

.10 

.  16 

.21 

.20 

7,000-7,999  

.10 

.08 

.70 

.08 

.03 

2.90 

1.25 

.49 

.09 

.18 

.22 

.26 

8,000-8,999  

.07 

.08 

.69 

.07 

.02 

2.62 

1.09 

.50 

.09 

.13 

.21 

.  17 

9,000-9,999  

.08 

.07 

.56 

.04 

.04 

2.38 

1.00 

.52 

.03 

.08 

.16 

.20 

10,000-14, 999  

.  10 

.22 

.61 

.06 

.04 

2.76 

1.10 

.49 

.09 

.16 

.18 

.18 

15,000  AND  OVER — 

.04 

.34 

.52 

.03 

.03 

3.17 

1.40 

.74 

* 

.28 

.12 

.25 

PERCENT  OF  HOUSEHOLDS 

USING   IN  A  WEEK 

ALL  HOUSEHOLDS  

6.8 

7.9 

49.7 

7.0 

5.6 

87.7 

53.8 

29.5 

3.3 

6.1 

24.3 

12.4 

UNDER  1,000  

4.1 

2.7 

39.2 

8.8 

10.1 

77.7 

43.9 

20.9 

1.4 

2.7 

22.3 

12.8 

1,000-1,999  

5.5 

2.6 

40.3 

10.3 

4.2 

78.1 

38.4 

17.7 

2.3 

2.9 

20.6 

9.4 

2, 000-2, 999  

6.7 

8.2 

50.9 

7.6 

7.0 

84.8 

51.5 

23.7 

3.2 

5.0 

24.0 

14.9 

3,000-3,999  

9.5 

5.4 

53.8 

9.2 

6.3 

87.5 

57.1 

35.3 

4.1 

5.7 

25.8 

16.0 

4,000-4, 999  

6.0 

6.8 

58.4 

8.5 

6.5 

90.0 

60.7 

36.3 

3.5 

5.8 

28.8 

13.5 

5,000-5,999  

7.2 

5.7 

55.6 

6.5 

5.1 

87.8 

56.4 

33.4 

3.1 

6.9 

24.5 

13.9 

6,000-6,999  

8.0 

8.3 

57.8 

6.7 

5.8 

90.4 

58.5 

31.3 

5.6 

6.9 

23.2 

13.4 

7,000-7,999  

8.3 

8.0 

52.9 

7.6 

5.1 

91.2 

57.1 

29.8 

3.7 

8.3 

26.6 

13.4 

8,000-8,999  

5.8 

9.3 

47.8 

6.2 

3.8 

90.7 

56.7 

31.6 

2.7 

6.5 

28.5 

10.3 

9,000-9,999  

7.0 

8.3 

43.9 

3.9 

7.0 

87.8 

52.2 

33.5 

2.2 

3.9 

20.9 

12.2 

10,000-14, 999  

7.5 

12.8 

40.8 

4.3 

5.1 

90.3 

53.1 

28.0 

2.9 

6.5 

25.1 

8.7 

15,000  AND  OVER — 

4.3 

19.6 

34.  1 

2.2 

5.1 

91.3 

50.7 

26.1 

1.4 

10.1 

17.4 

10.9 
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TABLE     8. — MEAT — CONTINUED 


UNITED  STATES 


MONEY  INCO.iE 

»  r  t  rn  TAVCC 

Ar  1  tK    1  AX  tl> 
IN  1964 

(  1  ) 

PORK — CONTINUED 

VEAL 

CURED,  SMOKED 

CANNED, 
COOKED 
* 

(30) 

TOTAL 

* 

(31) 

CHOPS, 
CUTLETS 

(32) 

ROAST 
(33) 

O  1  U  Vt  1  PJ  \D  t 

GROUND 
* 

(34) 

TOTAL 
(  25 ) 

HAM 
+ 

( 26  ) 

BACON 
(27) 

SALT 
PORK 

* 

(28) 

OTHER 
* 

(29) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

1  •  73 

.75 

.  74 

.04 

.20 

.14 

.19 

.14 

.03 

.02 

UNDER  1,000  

1  •  09 

.36 

.53 

.09 

.12 

.08 

.04 

.03 

.01 

.01 

1,000-1,999  

1.16 

.36 

•  57 

.05 

.19 

.05 

.08 

.06 

.00 

.01 

2,000-2,999  

1 .  49 

.59 

•  69 

.06 

.15 

.05 

.11 

.09 

.02 

.01 

3,000-3,999  

1.60 

.57 

.  68 

.09 

.26 

.10 

.12 

.11 

.01 

• 

4, 000-4, 999  

1.69 

.70 

.  76 

.07 

.16 

.11 

.19 

.13 

.03 

.03 

5, 000—5, 999  

1.79 

.74 

.81 

.04 

.20 

.16 

.22 

.16 

.02 

.  04 

6,000-6,999  

1.85 

.82 

.78 

.02 

.23 

.14 

.26 

.18 

.04 

.03 

7,000-7,999  

2.05 

1.15 

.70 

.02 

.17 

.25 

.28 

.19 

.  07 

.  03 

8,000-8,999  

1 .  94 

•  83 

.85 

.04 

.23 

.11 

.20 

.14 

.04 

.02 

9,000-9,999  

1  •  75 

.82 

.  69 

.01 

.23 

.14 

.24 

.20 

.04 

.01 

10,000-14,999  

2.11 

•  98 

.  82 

.03 

.27 

.19 

.24 

.19 

.03 

.02 

15,000  AND  OVER — 

1 .  93 

•  8  0 

.93 

.02 

.18 

.27 

.24 

.16 

.05 

.02 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

1.18 

.57 

.47 

.02 

.12 

.11 

.18 

.14 

.02 

.01 

UNDER  1,000  

•  58 

.20 

.29 

.03 

.06 

.05 

.04 

.02 

.01 

.01 

1 , 000— 1, 999  

.  lo 

O  "7 
•  £l 

.34 

.02 

.10 

.03 

.06 

.05 

.00 

.01 

2, 000— 2, 999  

•  93 

•  43 

.39 

.02 

.08 

.04 

.09 

.07 

.01 

* 

3, 000-3, 999  

.98 

.40 

.41 

.03 

.13 

.08 

.10 

.09 

.01 

• 

4, 000—4, 999  

1.11 

.53 

.45 

.02 

.10 

.09 

.15 

.12 

.02 

.02 

5, 000-5, 999  

1.21 

.57 

.50 

.02 

.12 

.11 

.20 

.17 

.01 

.  02 

6, 000-6, 999  

1.28 

.62 

.52 

.01 

.14 

.12 

.22 

.17 

.02 

.02 

7,000-7,999  

1 .  42 

.85 

.45 

.01 

.11 

.24 

.28 

.20 

.05 

.  02 

8,000-8,999  

1.43 

.71 

.55 

.02 

.15 

.10 

.23 

.18 

.04 

.01 

9,000-9,999  

1 .  25 

.  64 

.46 

* 

.14 

.13 

.26 

.22 

.03 

* 

10,000-14,999  

1.48 

.75 

.55 

.02 

.16 

.18 

.25 

.21 

.02 

.01 

15,000  AND  OVER — 

1.53 

.72 

.66 

.01 

.14 

.24 

.25 

.20 

.04 

.01 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

76.7 

34.  0 

62.8 

3.7 

9.5 

4.8 

10.7 

8.3 

.9 

1.3 

UNDER  1,000  

60.8 

14.  9 

50.0 

8.8 

4.1 

4.1 

4.1 

2.7 

.7 

.7 

1,000-1,999  

65.5 

24.  5 

50.3 

5.  8 

8.4 

2.3 

6.8 

5.2 

.0 

1.6 

2, 000-2, 999  

71.3 

27.  8 

56.7 

5.6 

7.3 

2.3 

7.0 

5.8 

.6 

.6 

3,000-3,999  

74.  2 

26.  9 

59.0 

6.5 

12.8 

4.6 

8.4 

7.1 

.3 

.5 

4,000-4,999  

76.2 

30.6 

64.7 

3.5 

7.8 

5.0 

11.3 

7.8 

1.5 

1.3 

5,000-5,999  

77.8 

32.0 

65.7 

2.9 

8.2 

4.9 

10.6 

8.6 

.7 

1.8 

6,000-6,999  

81.7 

39.5 

64.1 

3.1 

11.2 

5.6 

11.8 

8.9 

1.1 

1.6 

7,000-7,999  

79.0 

41.0 

61.2 

2.7 

8.5 

6.6 

14.4 

11.5 

1.5 

1.7 

8,000-8,999  

81.8 

40.2 

69.1 

3.1 

11.3 

6.2 

12.4 

9.3 

1.0 

1.4 

9,000-9,999  

81.7 

39.1 

70.0 

2.6 

10.0 

5.2 

14.3 

11.3 

1.7 

.4 

10,000-14,999  

81.2 

43.2 

67.9 

2.4 

11.8 

5.6 

13.0 

10.9 

1.0 

1.0 

15,000  AND  OVER — 

87.7 

44.2 

77.5 

2.2 

12.3 

7.2 

13.8 

10.1 

1.4 

1.4 
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TABLE     8. — MEAT — CONTINUED 


UNITED  STATES 


URBAN 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 

(1) 

LAMB 

VARIETY  MEAT 

LUNCH  MEAT 

TOTAL 
* 

(35) 

CHOPS, 
STEAKS 

(36) 

ROAST 
(37) 

STEWING, 
GROUND 

* 

(38) 

TOTAL 
* 

(39) 

LIVER 
(40) 

OTHER 
(41) 

TOTAL 
(42) 

FRANK- 
FURTERS 

(43) 

OTHER 

TOTAL 
(44) 

CANNED 
(45) 

NOT 
CANNED 

(46) 

QUANTITY  PER 

HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

.  23 

.10 

•  uv 

.03 

.27 

.18 

.06 

1.37 

.  53 

.84 

.10 

.74 

UNDER  1,000  

.  06 

.06 

•  uu 

.00 

.21 

.10 

.11 

.72 

.30 

.43 

.07 

.36 

1,000-1,999  

.  11 

.06 

o  U  /L 

.03 

.15 

.12 

.01 

.62 

.25 

.37 

.07 

.30 

2,000-2,999  

.  16 

.06 

•  U  l 

.02 

.36 

.24 

.04 

1.20 

.47 

.73 

.13 

.59 

3,000-3,999  

.  17 

.04 

®  1  u 

.03 

.28 

.19 

.08 

1.34 

.  54 

.80 

.  10 

.70 

4,000-4,999  

.  13 

.05 

•  uo 

.02 

.29 

.20 

.07 

1.45 

.60 

.84 

.12 

.72 

5,000-5,999  

.23 

.11 

•  U  I 

.04 

.34 

.26 

.05 

1.76 

.64 

1.12 

.  14 

.98 

6,000-6,999  

.19 

.09 

OA 
*  Uo 

.04 

.34 

.19 

.09 

1.68 

.62 

1.06 

.08 

.98 

v. nnn— 7. QQQ  

.21 

.09 

•  Uo 

.03 

.22 

.15 

.02 

1.48 

.58 

.89 

.08 

.81 

8,000-8,999  

.27 

.13 

•  1 1 

.03 

.21 

.12 

.06 

1.53 

.67 

.86 

.09 

.76 

9 . 00 0—9. 999  

.  24 

.09 

1  A 
•  1.H 

.01 

.25 

.15 

.08 

1.52 

.56 

.97 

.07 

.90 

10,000-14,999  

.  37 

.19 

•  ID 

.02 

.25 

.19 

.06 

1.33 

.50 

.83 

.09 

.74 

15,000  AND  OVER — 

.  72 

.32 

.25 

.14 

.34 

.23 

.08 

1.14 

.49 

.64 

.02 

.62 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.  18 

.10 

.07 

.01 

.16 

.11 

.03 

.91 

.  32 

.59 

.07 

.52 

UNDER  1,000  

.  05 

.  05 

.00 

.00 

.11 

.05 

.06 

.43 

.  16 

.27 

.04 

.24 

1,000-1,999  

.  09 

.05 

.02 

.01 

.08 

.06 

.01 

.36 

.13 

.23 

.05 

.18 

2,000-2,999  

.  11 

.05 

.05 

.01 

.20 

.13 

.02 

.70 

.25 

.45 

.08 

.36 

3,000-3,999  

.  13 

.04 

.07 

.01 

.14 

.10 

.03 

.77 

.28 

.49 

.07 

.42 

4,000-4,999  

.  10 

.05 

.04 

.01 

.15 

.12 

.02 

.89 

.33 

.56 

.08 

.48 

5,000-5,999  

.17 

.10 

.05 

.01 

.17 

.13 

.02 

1.18 

.38 

.80 

.10 

.70 

6,000-6,999  

.16 

.09 

.05 

.02 

.17 

.11 

.03 

1.12 

.38 

.74 

.06 

.68 

7.000   7.999  —  — 

.17 

.09 

.07 

.02 

.13 

.09 

.01 

1.03 

.35 

.68 

.07 

.61 

8,000-8,999  

.25 

.14 

.09 

.02 

.16 

.07 

.06 

1.06 

.40 

.65 

.07 

.58 

9.000  9.999 

.  19 

.08 

.09 

.01 

.21 

.12 

.08 

1.12 

.36 

.77 

.05 

.71 

10,000-14,999  

.34 

.21 

.12 

.01 

.16 

.13 

.03 

.97 

.32 

.65 

.07 

.58 

15,000  AND  OVER — 

.59 

.35 

.19 

.03 

.26 

.17 

.07 

.85 

.34 

.51 

.03 

.48 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

9.6 

6.  1 

2.2 

1.3 

16.7 

13.9 

3.0 

71.2 

41.7 

59.7 

11.1 

55.9 

UNDER  1,000  

3.4 

3.4 

.0 

.0 

12.2 

10.1 

4.1 

46.6 

20.9 

37.2 

5.4 

33.8 

1,000-1,999  

8.4 

5.  5 

1.0 

2.3 

11.3 

10.3 

1.3 

46.5 

23.5 

35.8 

8.1 

30.6 

2,000-2,999  

6.7 

4.1 

1.5 

.9 

19.3 

16.7 

2.6 

62.0 

34.8 

48.5 

11.4 

42.7 

3,000-3,999  

7.3 

3.  8 

1.9 

1.4 

19.3 

16.6 

3.0 

66.3 

35.9 

55.2 

11.1 

50.8 

4,000-4,999  

5.5 

3.5 

1.3 

.8 

19.3 

16.3 

3.3 

72.4 

42.6 

61.9 

13.5 

57.4 

5,000-5,999  

11.6 

6.  9 

2.1 

1.8 

19.6 

15.7 

3.4 

79.4 

47.  5 

69.5 

12.6 

66.2 

6,000-6,999  

8.5 

4.9 

1.6 

1.6 

19.2 

15.8 

3.3 

78.3 

48.7 

67.6 

10.9 

64.5 

7,000-7,999  

8.5 

4.9 

2.4 

1.5 

13.9 

11.5 

1.7 

79.0 

47.6 

68.8 

12.0 

64.9 

8,000-8,999  

12.0 

7.9 

2.4 

1.0 

12.7 

10.3 

2.4 

75.9 

49.1 

64.3 

11.3 

60.8 

9,000-9,999  

9.6 

4.8 

3.0 

.9 

17.0 

13.5 

4.8 

83.5 

50.4 

69.1 

12.2 

66.1 

10,000-14,999  

12.1 

9.7 

3.1 

1.0 

15.7 

12.6 

3.9 

76.6 

44.9 

65.0 

14.3 

60.6 

15,000  AND  OVER — 

22.5 

15.9 

6.5 

2.9 

20.3 

16.7 

5.1 

70.3 

44.2 

52.9 

3.6 

52.2 
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TABLE     9. — POULTRY,  FISH 


UNITED  STATES 


URBAN 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 

(  1 ) 

POULTRY  * 

FISH,  SHELLFISH 

TOTAL 

1  c.  J 

CHICKEN 

f  3  1 

TURKEY 
(4) 

OTHER 
* 

(5) 

TCTAL 
(6) 

FISH 

>ED 

SHELL- 
F  I  SH 
* 

(  13) 

TOTAL 

* 

(7) 

FRESH 

* 

C  8) 

COMMERCIALLY  PR0CES. 

FROZEN 
(9) 

CANNED 

TOTAL 

* 
(  10) 

SALMON 
(  11) 

\  TUNA 
(  12) 

QUANTITY  PER 

HOUSEHOLD  PER  WEEK  (POUNDS) 

All  HOIISFHOLDS  

9     P  9 
Z  •  C  c. 

9  A9 
£  •  O  £. 

1  Q 
.  J.  ? 

.02 

1.16 

1.00 

.57 

.13 

.28 

.06 

.19 

.16 

UNDER    1 .000   — 

1     P.  7 

1  PS 
1  •  c  J 

•  W  c 

.00 

.70 

.67 

.47 

.11 

.10 

.04 

.04 

.  03 

It 000-lt  999  

1  Q7 
x  •  "  i 

1*88 

•  09 

* 

.75 

.71 

.31 

.05 

m  ID 

m  U  1 

.  04 

2, 000-2,  999  

9    1  Q 

9  is 

.  05 

.00 

1.01 

.93 

.58 

.14 

.19 

.04 

.12 

.  07 

3,  000-3,  999  

9  7Q 

2*68 

.11 

.00 

1.10 

.97 

.66 

.08 

"J  1 
m  C.C. 

n  a 

1  A 

•  14 

.13 

4,  000-4, 999  

"3  OA 

9  PA 

•  1  8 

.01 

1.10 

1.05 

.60 

.13 

.32 

.07 

.18 

.  05 

5, 000-5, 999  

2.92 

2.69 

.20 

.03 

1.19 

1.03 

.58 

.13 

.31 

.07 

.21 

.16 

6. 000-6. 999  

3.06 

2.  89 

.16 

.01 

1.21 

1.07 

.55 

.21 

.29 

.05 

.19 

.14 

7,000-7,999  

3.03 

2.76 

•  il  D 

* 

1.46 

1.29 

.75 

.18 

.33 

.08 

.23 

.17 

8,000-8,999  

3.09 

2.  82 

S>  7 

.00 

1.26 

.97 

.49 

.15 

.32 

.06 

.24 

.29 

•9,000-9,999  

O  OA 

9     7  P 

1  c 

.  X  J 

.01 

1.02 

.82 

.34 

.13 

.35 

.05 

.27 

.20 

10,000-14, 999  

D  •  Z4 

O  QQ 

.31 

.04 

1.36 

1.11 

.58 

.14 

.36 

.04 

.29 

.25 

1 5. 000    AND   OVER — 

D  •  f  H 

*3  ^19 

.38 

.04 

1.97 

1.47 

.98 

.11 

.36 

.05 

.25 

.50 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

i  in 

X  •  X  U 

CQ 

.10 

.01 

.74 

.58 

.29 

.07 

.20 

.04 

.  14 

.16 

UNDER  1,000  

•  ox 

•  60 

.01 

.00 

.35 

.32 

.21 

.04 

.06 

.02 

.03 

.  03 

1, 000-1, 999  

70 
I  r  u 

AA 
•  OO 

.04 

* 

.37 

.34 

.22 

.03 

HQ 

n  2 

•  UJ 

•  UD 

.  03 

2, 000-2, 999  

Q  1 

77 
•  If 

.03 

.00 

.53 

.46 

.25 

.07 

.13 

.03 

.08 

.07 

3, 000-3, 999  

i  m 

Q  R 

.06 

.00 

.63 

.52 

.31 

.05 

.13 

c\  A 

.  1  U 

.11 

4. 000—4. 999  

i    i  ^ 

1  OA. 

.  08 

.01 

.62 

.57 

.28 

.07 

.21 

.05 

.14 

.  05 

5.000-5. 999  

1.12 

1.01 

.09 

.02 

.72 

.58 

.28 

.08 

.22 

.05 

.16 

.14 

6,000—6, 999  

1.17 

1.08 

.08 

.01 

.78 

.61 

.27 

.11 

.22 

.04 

.15 

.17 

7,000-7,999  

1.13 

.59 

.14 

* 

.90 

.74 

.38 

.10 

.25 

.06 

.17 

.16 

8,000-8,999  

1.28 

1.13 

.15 

.00 

.90 

.62 

.26 

.09 

.25 

.05 

.19 

.28 

9,000-9,999  

1  •  C.C. 

x  •  1  U 

.11 

.01 

.75 

.5.1 

.21 

.07 

.27 

.04 

.21 

.20 

10,000-14,999  

1     A  fl 
1  •  4U 

X*  ZU 

.17 

.03 

1.03 

.72 

.33 

.09 

.27 

.03 

.22 

.31 

1 R.nnn  and  dvfr  

1  o  O  O 

1  •  TJ 

.22 

.03 

1.56 

1.01 

.62 

.07 

.29 

.05 

.20 

.55 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

ALL  HOUSFHOIDS  

'-'  l_  L_       1  IUU  J  LI  IULU  J 

OOt  J 

CO  •  0 

4.3 

.6 

60.4  . 

55.6 

19.9 

9.7 

36.0 

5.9 

29.2 

11.2 

UNDER  1.000  

CO  Q 

eg  1 
90  •  i 

2.0 

.0 

39.2 

37.2 

25.0 

5.4 

14.2 

4. 1 

6.  8 

4.  7 

1 . OOO—l . QQQ  

61*6 

60«  6 

2.3 

.3 

39.7 

36.8 

18.  1 

4.8 

18.1 

4.2 

11.6 

3.  5 

9 - OOO—  7-  QQQ  

63.  2 

62«  6 

2.6 

.0 

52.3 

50.6 

22.5 

10.8 

25.7 

5.0 

17.  8 

4.  4 

"3..  OOO— "3.  QQQ  

70.  9 

70«  1 

3.0 

.0 

54.  9 

51.4 

23.1 

7.9 

29.  1 

5.7 

22.3 

7.  3 

4.  on  O—  A.  QQ Q  

69.  7 

68*9 

4.0 

.8 

63.2 

60.9 

20.8 

10.5 

39.3 

7.  5 

31.1 

5.3 

c  nnn  r  cqq  

70  s 

f  U  •  9 

4.6 

1.3 

60.8 

55.8 

18.9 

9.8 

39.0 

7.  2 

32.5 

11.6 

A-  finO-A.  QQQ  

67.6 

67.2 

4.0 

.2 

65.4 

59.2 

18.8 

12.3 

39.5 

5.8 

31.5 

12.7 

7,  000-7, 999  

68.5 

65.9 

4.4 

.2 

66.  1 

62.2 

20.2 

11.7 

41.5 

7.  6 

33.  9 

10.  5 

8,000-8,999  

69.1 

65.3 

6.2 

.0 

66.3 

59.5 

18.6 

10.3 

43.6 

6.9 

37.1 

16.5 

9,000-9,999  

•  69.6 

67.4 

5.7 

.4 

63.9 

58.3 

18.3 

8.7 

42.6 

6.  1 

37.0 

13.0 

10,000-14,999  

•     70. 8 

67.6 

6.  0 

1.4 

71.3 

63.3 

16.9 

11.8 

45.2 

4.  1 

40.3 

21.0 

15,000  AND  OVER — 

76.1 

71.7 

8.0 

.7 

69.6 

62.3 

28.3 

6.5 

39.9 

5.8 

34.1 

24.  6 
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TABLE   10. — EGGS 


UNITED  STATES 


URBAN 


FRESH,   IN  SHELL 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 


TOTAL 
( FRESH 
EQUIV.) 
* 


SMALL     MEDIUM       LARGE       EXTRA  lASSORTED 
*  LARGE  !  SIZES 

*  ! 


(1) 


ALL  HOUSEHOLDS  

UNDER  1,000  

1,000-1,999  

2,000-2,999  

3,000-3,999  

4,000-4,999  

5,000-5,999  

6,000-6,999  

7,000-7,999  

8,000-8,999  

9,000-9,999  

10,000-14,999  

15,000  AND  OVER — 


ALL  HOUSEHOLDS  

UNDER  1,000  

1,000-1,999  

2,000-2,999  

3,000-3,999  

4,000-4,999  

5,000-5,999  

6,000-6,999  

7,000-7,999  

8,000-8,999  

9,000-9,999  

10,000-14,999  

15,000  AND  OVER — 


ALL  HOUSEHOLDS  

UNDER  1,000  

1,000-1,999  

2,000-2,999  

3,000-3,999  

4,000-4,999  

5,000-5,999  

6,000-6,999  

7,000-7,999  

8,000-8,999  

9,000-9,999  

10,000-14,999  

15,000  AND  OVER — 


1  O  1 

I  5  1 

(4) 

(5) 

ID/ 

ill 

QUANTITY  PER 

uni  ice uni  n 

nrn 

KfcK 

1.71 

.04 

.35 

1.13 

.14 

.04 

1.  15 

.11 

.34 

.68 

.02 

.00 

1.24 

.05 

.34 

.76 

.07 

.02 

1.58 

.11 

.41 

.92 

.08 

.06 

1     "7  A. 

•  Uo 

.45 

1.08 

.10 

.04 

1  OA 
X  •  OO 

•  Uo 

.49 

1.12 

.10 

.07 

1     0 1 

.38 

1.22 

.12 

.05 

1  Q7 

•  u  o 

.38 

1.31 

.18 

.04 

X  •  OO 

•  V  D 

.37 

1.27 

.13 

.05 

1  OA 

•  U  X 

.36 

1.27 

.15 

.01 

•  U  X 

.27 

1.16 

.18 

.00 

X  m  OU 

n  i 
•  u  X 

.19 

1.37 

.22 

.01 

X  *  7-3 

n  ^ 

.11 

1.36 

.42 

.02 

MONEY 

VALUE 

PER  HOUSEHOLD  P 

.82 

.01 

.15 

.56 

.08 

.01 

.52 

.04 

.14 

.33 

.01 

.00 

.58 

.02 

.13 

.38 

.04 

.01 

.72 

.04 

.17 

.44 

.04 

.02 

mOd. 

•  \J£. 

.19 

.54 

.05 

.02 

.  88 

n  o 
•  U<C 

.21 

.56 

.06 

.03 

.  85 

.01 

.16 

.58 

.07 

.02 

•  94 

.02 

.17 

.64 

.10 

.02 

•  89 

•  0 1 

.16 

.62 

.07 

.02 

.  88 

.16 

.61 

.09 

.01 

.  82 

* 

.12 

.58 

.11 

.00 

.91 

.08 

.68 

.13 

* 

1 .  00 

.01 

.06 

.69 

.24 

.01 

PERCENT  OF  HOUSEHOLDS 

USING 

96.8 

2.2 

18.9 

66.2 

9.3 

1.9 

93.2 

8.1 

20.3 

64.9 

1.4 

.0 

93.2 

4.5 

25.5 

56.1 

6.8 

1.6 

95.6 

3.5 

21.6 

62.0 

5.3 

4.1 

96.7 

3.8 

23.4 

62.8 

6.5 

2.2 

98.2 

2.5 

26.8 

59.9 

8.5 

2.8 

96.9 

1.3 

19.7 

68.8 

6.7 

2.3 

98.4 

2.2 

15.4 

70.1 

10.5 

2.2 

97.8 

1.5 

18.8 

69.0 

8.8 

2.4 

97.9 

.7 

16.2 

73.2 

9.6 

.7 

97.8 

.9 

16.5 

68.3 

13.9 

.0 

98.1 

.5 

11.6 

72.7 

14.0 

.7 

96.4 

1.4 

4.3 

65.9 

25.4 

.7 
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TABLE  11. — SUGAR,  SWEETS 


UNITED  STATES 


URBAN 


SUGAR 

SIRUP,   MOLASSES,  HONEY 

MONEY  INCOME 
AFTER  TAXES 
IN  1964 

WHITE 

SIRUP 

TOTAL 
* 

TOTAL 

GRANU- 
LATED 

POW- 
DERED 
* 

BROWN 

TOTAL 

TOTAL 

CORN, 
CANE 
* 

OTHER 
* 

MOLAS- 
SES 

HONEY 

(1) 

(2) 

(3) 

(4) 

(5) 

(6) 

(7) 

(8) 

(9) 

(  10) 

(  11) 

(12) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 


ALL  HOUSEHOLDS  

1.  95 

1.88 

1.81 

.07 

.07 

.33 

.27 

.10 

.17 

.02 

.05 

UNDER  1,000  

1.21 

1.20 

1.18 

.02 

.02 

.14 

.11 

.07 

.04 

.00 

.03 

1,000-1,999  

1.40 

1.38 

1.35 

.03 

.02 

.31 

.17 

.11 

.06 

.09 

.05 

2,000-2,999  

1.91 

1.86 

1.81 

.05 

.04 

.38 

.31 

.16 

.14 

.02 

.05 

3,000-3,999  

2.42 

2.36 

2.30 

.06 

.05 

.39 

.31 

.15 

.15 

.04 

.04 

4,000-4,999  

2.32 

2.26 

2.19 

.06 

.06 

.36 

.28 

.13 

.15 

.02 

.05 

5,000-5,999  

2.  14 

2.06 

1.99 

.07 

.07 

.33 

.28 

.12 

.16 

.01 

.04 

6,000-6,999  

2.  14 

2.02 

1.94 

.08 

.11 

.29 

.23 

.07 

.  16 

.01 

.05 

7,000-7,999  

2.33 

2.24 

2.13 

.12 

.08 

.37 

.31 

.08 

.23 

.01 

.05 

8,000-8,999  

2.06 

1.97 

1.89 

.08 

.09 

.36 

.29 

.08 

.21 

.01 

.05 

9,000-9,999  

1.78 

1.71 

1.64 

.06 

.08 

.31 

.26 

.05 

.21 

.01 

.04 

10,000-14,999  

1.64 

1.55 

1.46 

.08 

.09 

.39 

.31 

.10 

.21 

.01 

.06 

15,000  AND  OVER — 

1.45 

1.39 

1.31 

.07 

.06 

.44 

.41 

.06 

.34 

* 

.04 

MONEY 

VALUE 

PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.23 

.22 

.20 

.01 

.01 

.10 

.07 

.02 

.05 

* 

.02 

UNDER  1,000  

.15 

.14 

.14 

• 

• 

.04 

.03 

.02 

.01 

.00 

.01 

1,000-1,999  

.17 

.17 

.16 

.01 

* 

.07 

.04 

.02 

.02 

.01 

.02 

2,000-2,999  

.22 

.21 

.21 

.01 

.01 

.10 

.07 

.03 

.04 

.01 

.02 

3,000-3,999  

.28 

.27 

.26 

.01 

.01 

.10 

.08 

.03 

.04 

.01 

.02 

4,000-4,999  

.27 

.25 

.24 

.01 

.01 

.10 

.08 

.03 

.05 

.01 

.02 

5,000-5,999  

.25 

.24 

.22 

.01 

.01 

.09 

.07 

.03 

.05 

• 

.02 

6,000-6,999  

.26 

.23 

.22 

.02 

.02 

.10 

.07 

.02 

.05 

.01 

.02 

7,000-7,999  

.27 

.26 

.24 

.02 

.02 

.11 

.09 

.02 

.07 

* 

.02 

8,000-8,999  

.24 

.23 

.21 

.01 

.02 

.11 

.08 

.02 

.06 

* 

.02 

9,000-9,999  

.21 

.19 

.18 

.01 

.02 

.10 

.08 

.01 

.07 

* 

.02 

10,000-14,999  

.20 

.18 

.16 

.01 

.02 

.12 

.09 

.02 

.07 

• 

.03 

15,000  AND  OVER — 

.  17 

.16 

.15 

.01 

.01 

.14 

.12 

.02 

.10 

* 

.01 

PERCENT  OF  HOUSEHOLDS 

USING  IN 

A  WEEK 

ALL  HOUSEHOLDS  

90.0 

89.5 

89.3 

7.5 

11.7 

36.0 

28.4 

10.1 

19.3 

2.2 

9.3 

UNDER  1,000  

83.8 

83.1 

83.1 

2.0 

2.7 

23.6 

17.6 

9.5 

8.1 

.0 

6.8 

1,000-1,999  

85.2 

84.5 

84.5 

3.5 

4.8 

26.8 

16.1 

7.4 

8.7 

2.9 

10.0 

2,000-2,999  

87.4 

86.5 

86.5 

5.6 

9.  1 

34.8 

26.6 

12.9 

14.0 

2.6 

9.6 

3,000-3,999  

90.2 

89.9 

89.9 

6.0 

8.4 

36.1 

28.3 

14.4 

14.4 

2.7 

7.1 

4,000-4,999  

91.7 

90.5 

90.2 

7.0 

9.8 

35.3 

27.3 

11.0 

17.5 

3.3 

8.5 

5,000-5,999  

89.2 

89.1 

88.9 

7.8 

11.9 

36.9 

29.5 

10.9 

19.6 

2.3 

8.0 

6,000-6,999  

91.7 

91.1 

91.1 

9.8 

13.3 

36.8 

29.7 

9.2 

21.2 

2.2 

9.4 

7,000-7,999  

93.4 

93.2 

92.7 

10.7 

14.9 

40.0 

34.6 

9.8 

26.1 

1.7 

9.0 

8,000-8,999  

92.8 

92.4 

92.4 

8.9 

14.8 

40.9 

32.3 

10.3 

24.4 

1.7 

12.7 

9,000-9,999  

93.5 

93.0 

92.6 

8.7 

15.7 

34.8 

30.4 

6.5 

23.9 

2.2 

7.8 

10,000-14,999  

92.5 

92.3 

91.8 

9.4 

17.4 

43.0 

34.1 

10.9 

25.8 

2.4 

12.6 

15,000  AND  OVER — 

91.3 

91.3 

91.3 

6.5 

18.1 

42.8 

39.9 

8.7 

31.9 

.7 

8.0 
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TABLE   11. — SUGAR,  SWEETS 
— CONTINUED 


UNITED  STATES 


JE1 

.LY,  JAM 

* 

—  ■  —  ■  ■ 

CANDY,  TOPPING 

U  T  TH 
Wl  In 

Ml  IT^ 

MI  IT^ 

MONEY  INCOME 

JAM, 

AFTER  TAXES 

TOTAL 

JELLY 

FRUIT 

TOTAL 

NO 

NO 

IN  1964 

BUTTER 

CHOCO- 

CHOCO- 

CHOCO- 

CHOCO- 

* 

LATE 

LATE 

LATE 

LATE 

(1) 

(13) 

(14) 

(15) 

(16) 

(17) 

(18) 

(19) 

(20) 

QUANTITY  PER 

HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

.40 

.23 

1  A 

•  X  o 

.49 

.11 

.02 

.17 

.18 

UNDER  1,000  

.19 

.11 

.  Uo 

.24 

.03 

.03 

.08 

.10 

1,000-1,999  

.23 

.13 

.15 

.05 

.01 

.03 

.07 

2,000-2,999  

.34 

.21 

■  1  J 

.36 

.07 

.03 

.12 

.14 

3,000-3,999  

.34 

.24 

i  n 

.43 

.09 

.04 

.12 

.18 

4,000-4,999  

.41 

.24 

•  if 

.45 

.10 

.02 

.20 

.14 

5,000-5,999  

.38 

.25 

1  A 

.53 

.10 

.02 

.18 

.23 

6,000-6,999  

.45 

.25 

o  ZD 

.59 

.13 

.02 

.22 

.22 

7. on  0—7 . qqq  

.  47 

.26 

o  n 
.  £U 

.64 

.13 

.01 

.26 

.24 

8,000-8,999  

.52 

.28 

.61 

.16 

.02 

.21 

.21 

9 . 000—9. 999  

7  J  UUU  7,777 

.  46 

.26 

.20 

.53 

.16 

.03 

.18 

.17 

10,000-14,999  

.48 

.27 

•  21 

.58 

.15 

.03 

.18 

.22 

15,000  AND  OVER — 

.47 

.30 

.17 

.91 

.29 

.02 

.33 

.27 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.  17 

.10 

.07 

.30 

.09 

.01 

.11 

.08 

UNDER  1,000  

.08 

.05 

.03 

.15 

.02 

.02 

.06 

.05 

1,000-1,999  

.09 

.05 

.03 

.08 

.03 

• 

.02 

.03 

2,000-2,999  

.14 

.09 

.05 

.20 

.04 

.02 

.07 

.07 

3,000-3,999  

.15 

.11 

.04 

.24 

.06 

.02 

.09 

.07 

4,000-4,999  

.17 

.10 

.07 

.25 

.08 

.01 

.10 

.06 

5,000-5,999  

.17 

.11 

.06 

.31 

.08 

.01 

.12 

.10 

6,000-6,999  

.18 

.10 

.08 

.36 

.09 

.02 

.15 

.09 

7.  00 CI—  7.  QQQ  

I  } UUu  1,777 

.20 

•  1 1 

.09 

.39 

.10 

.01 

.17 

.11 

8,000-8,999  

.23 

.12 

.11 

.39 

.13 

.01 

.15 

.10 

7  ,  U  VJ  V  7,777 

.  20 

.12 

.08 

.38 

.14 

.02 

.12 

.10 

10,000-14, 999  

.21 

.11 

.09 

.38 

.13 

.02 

.13 

.10 

15,000  AND  OVER — 

.21 

.13 

.08 

.68 

.28 

.02 

.24 

.14 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

56.4 

38.2 

23.9 

45.7 

17.3 

3.4 

21.1 

23.3 

UNDER  1,000  

35.8 

23.6 

12.8 

27.0 

6.8 

4.7 

8.8 

12.8 

1,000-1,999  

36.1 

23.9 

14.5 

27.7 

8.1 

1.9 

7.7 

13.5 

2,000-2,999  

49.7 

33.0 

21.6 

38.0 

12.3 

4.7 

16.4 

18.7 

3,000-3,999  

50.3 

38.0 

15.5 

41.8 

15.8 

4.3 

15.8 

22.3 

4,000-4,999  

54.6 

37.1 

22.1 

41.9 

15.3 

2.3 

19.  5 

18.5 

5,000-5,999  

56.9 

39.6 

21.0 

46.7 

15.5 

2.8 

22.3 

25.8 

6,000-5,999  

59.8 

40.8 

24.6 

51.3 

20.3 

3.6 

26.3 

28.1 

7,000-7,999  

60.2 

41.5 

26.1 

54.4 

18.8 

2.4 

30.7 

27.6 

8,000-8,999  

68.4 

43.3 

32.3 

54.0 

22.7 

4.5 

27.5 

26.5 

9,000-9,999  

69.6 

47.0 

33.0 

54.3 

23.0 

2.6 

26.5 

27.4 

10,000-14,999  

68.1 

44.7 

34.1 

54.  1 

23.9 

5.3 

23.4 

27.8 

15,000  AND  OVER— 

69.6 

47.8 

29.0 

56.5 

29.0 

5.1 

26.8 

28.3 
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TABLE   12. — POTATOES ,    SWE ET POTATOE S 


UNITED  STATES 


URBAN 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 

(1) 

FRESH 

COMMERCIALLY  CANNED 

COMMERCIALLY  FROZEN  * 

DRIED 
* 

(13) 

CHIPS, 
STICKS 

(14) 

SALAD 
(15) 

TOTAL 
(2) 

WHITE 
$ 

(3) 

SWEET- 
POTATOES 

(4) 

TOTAL 
(5) 

WHITE 
(6) 

SWEET- 
POTATOES 

(7) 

TOTAL 
(8) 

WHITE 

SWEET- 
p  n  t a Tn f ^ 

rU 1 H 1 UC J 

(12) 

TOTAL 
(9) 

FRENCH 
FRIED 

(  10) 

OTHER 
* 

(11) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

4.20 

4.10 

.10 

.10 

.02 

.08 

.18 

.17 

.13 

.05 

* 

.04 

.21 

.03 

UNDER  1,000  

2.06 

1.97 

.09 

.03 

.00 

.03 

.01 

.01 

.00 

.01 

* 

.01 

.05 

.02 

1,000-1,999  

2.37 

2.28 

.09 

.04 

.01 

.04 

.03 

.03 

.01 

.02 

.00 

.01 

.03 

• 

2,000-2,999  

3.53 

3.39 

.14 

.12 

.02 

.10 

.09 

.09 

.07 

.02 

.00 

.04 

.13 

.01 

3,000-3,999  

4.00 

3.82 

.18 

.08 

.01 

.07 

.09 

.08 

.06 

.02 

» 

.03 

.11 

.03 

4,000-4,999  

4.83 

4.69 

.14 

.13 

.03 

.10 

.12 

.12 

.  09 

.  03 

.00 

.02 

.It 

.02 

5,000-5,999  

4.56 

4.48 

.08 

.08 

.01 

.08 

.16 

.16 

.13 

.03 

* 

.03 

.20 

-04 

6,000-6,999  

4.  89 

4.78 

.11 

.11 

.03 

.08 

.23 

.23 

.17 

.06 

•  U  U 

.03 

.24 

.04 

7,000-7,999  

5.05 

4.98 

.06 

.11 

.01 

.10 

.31 

.30 

.22 

.08 

* 

.04 

.32 

.05 

8,000-8,999  

4.  71 

4.  59 

.12 

.19 

.05 

.14 

.29 

.29 

.23 

.07 

nn 

.  05 

.34 

.  02 

9,000-9,999  

4.83 

4.79 

.04 

.13 

.03 

.10 

.22 

.22 

.17 

.04 

• 

.06 

.31 

.05 

10, 000-14, 999  

4.36 

4.31 

.05 

.08 

.02 

.06 

.28 

.27 

.19 

.08 

.01 

.  05 

•  34 

.  05 

15,000  AND  OVER — 

4.05 

3.92 

.12 

.07 

.01 

.06 

.36 

.35 

.17 

.17 

.02 

.06 

.30 

.05 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.45 

.43 

.02 

.02 

• 

.02 

.05 

.05 

.03 

.01 

* 

.02 

.15 

.01 

UNDER  1,000  

.22 

.21 

.01 

.01 

.00 

.01 

* 

* 

.00 

» 

* 

.01 

.03 

.  01 

1,000-1,999  

.28 

.26 

.02 

.01 

• 

.01 

.01 

.01 

* 

• 

.00 

.01 

.02 

• 

2,000-2,999  

.37 

.35 

.02 

.02 

• 

.02 

.02 

.02 

.02 

.01 

.00 

.02 

.10 

* 

3,000-3,999  

.41 

.38 

.03 

.02 

* 

.02 

.02 

.02 

.02 

.01 

* 

.02 

.08 

.01 

4,000-4,999  

.51 

.49 

.02 

.03 

• 

.02 

.03 

.03 

•  02 

m 

•  U  X 

.00 

.02 

.11 

.01 

5,000-5,999  

.48 

.46 

.01 

.02 

• 

.02 

.04 

.04 

.03 

.01 

• 

.02 

.15 

.02 

6,000-6,999  

•  ZJ  ± 

•  to 

.02 

.03 

• 

.02 

.05 

.05 

.04 

.  02 

nn 

.02 

.16 

.02 

7,000-7,999  

.53 

.52 

.01 

.02 

• 

.02 

.07 

.07 

.05 

.02 

* 

.03 

.22 

.02 

8.  000—8.  99<9  

o  ,  u  u  u    U ,  J  ^  J 

•  33 

»  O  D 

.03 

.04 

.01 

.03 

.07 

.07 

.06 

.02 

nn 

.  04 

.  24 

.01 

9,000-9,999  

.53 

.52 

.01 

.03 

* 

.02 

.06 

.06 

.04 

.02 

* 

.04 

.22 

.03 

10. 000—14. 999  

.47 

.46 

.01 

.02 

* 

.01 

.08 

.08 

.05 

.03 

* 

.  04 

•  23 

.02 

15,000  AND  OVER — 

.48 

.46 

.02 

.02 

• 

.02 

.10 

.09 

.05 

.05 

.01 

.05 

.21 

.02 

PERCENT  OF  HOUSEHOLDS  USING  IN 

A  WEEK 

ALL  HOUSEHOLDS  

82.3 

81.8 

5.2 

7.3 

1.2 

6.2 

12.5 

12.3 

9.2 

3.8 

.3 

6.1 

26.2 

2.5 

UNDER  1,000  

67.6 

66.9 

6.8 

3.4 

.0 

3.4 

1.4 

.7 

.0 

.7 

.7 

2.0 

8.1 

1.4 

1,000-1,999  

72.3 

72.3 

5.2 

3.2 

.3 

2.9 

1.9 

1.9 

1.0 

1.0 

.0 

4.2 

5.8 

1.0 

2,000-2,999  

78.1 

77.  2 

7.0 

7.3 

1.5 

6.1 

6.7 

6.7 

4.7 

2.3 

.0 

6.1 

19.9 

1.2 

3,000-3,999  

80.2 

79.6 

8.4 

7.3 

.8 

6.8 

6.5 

6.3 

4.1 

2.4 

.3 

4.3 

16.3 

1.9 

4,000-4,999  

86.2 

85.5 

5.3 

10.0 

1.8 

8.3 

8.8 

8.8 

6.5 

2.8 

.0 

4.3 

20.8 

1.5 

5,000-5,999  

83.8 

83.0 

4.9 

7.0 

.8 

6.4 

11.3 

11.1 

10.0 

2.0 

.2 

6.2 

25.8 

2.6 

6,000-6,999  

86.4 

85.9 

5.4 

7.8 

2.0 

6.0 

14.7 

14.7 

11.4 

4.2 

.0 

6.3 

30.8 

2.9 

7,000-7,999  

87.3 

87.  1 

3.4 

7.6 

.7 

6.8 

17.8 

17.3 

13.4 

5.1 

.5 

6.6 

35.1 

4.1 

8,000-8,999  

87.6 

86.9 

5.8 

12.4 

2.4 

10.3 

20.3 

20.3 

15.5 

6.9 

.0 

7.6 

39.9 

2.7 

9,000-9,999  

86.1 

85.2 

3.5 

9.1 

1.7 

7.8 

17.4 

17.0 

13.9 

3.5 

.4 

7.8 

36.5 

2.6 

10,000-14, 999  

83.6 

83.3 

2.9 

6.3 

1.7 

4.8 

23.2 

22.5 

16.4 

7.2 

1.2 

9.7 

36.0 

3.9 

15,000  AND  OVER — 

80.4 

79.7 

5.8 

5.8 

.7 

5.1 

22.5 

21.7 

11.6 

11.6 

1.4 

9.4 

38.4 

4.3 
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TABLE  13. — FRESH  VEGETABLES 


UNITED  STATES 


URBAN 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 

(  1) 

DARK 

GREEN 

DEEP  YELLOW 

TOTAL 
(2) 

LEAFY 

BROC- 
COL  I 

(9) 

PEPPERS 
(  10) 

TOTAL 
(  11 ) 

CARROTS 
# 

(  12) 

WINTER 
SQUA SH 

( 13 ) 

TOTAL 
(3) 

SPINACH 
(4) 

KALE 
(5) 

COL- 
LARDS 

(6) 

MUSTARD 
GREENS 

(7) 

OTHER 
* 

(8) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

.48 

.33 

.  07 

.01 

.06 

.05 

.  15 

.05 

.10 

.  59 

.  55 

.  04 

UNDER  1,000  

.56 

.  52 

.  02 

.02 

.05 

.18 

.24 

.01 

.03 

.25 

.18 

.  07 

1,000-1,999  

.46 

.38 

.  05 

.01 

.05 

.05 

.23 

.02 

.06 

.32 

.29 

.  03 

2,000-2,999  

.59 

.49 

.  07 

.01 

.13 

.08 

.20 

.04 

.06 

.43 

.39 

.  04 

3,000-3,999  

.59 

.45 

.  06 

.02 

.09 

.07 

.21 

.04 

.10 

.40 

.  36 

.04 

4,000-4,999  

.  54 

m  O  t 

.  04 

.01 

.13 

.03 

.15 

.04 

.13 

.63 

.58 

.05 

5,000-5, 999  

.55 

.36 

.10 

.01 

.06 

.03 

.  16 

.05 

.14 

.50 

.48 

.  02 

6,000-6,999  

.47 

•  jU 

.  09 

.05 

.02 

.06 

.07 

.06 

.11 

.64 

.  60 

.04 

7,000-7,999  

.47 

.28 

.  07 

.01 

.04 

.03 

.12 

.08 

.11 

.67 

.65 

.02 

8, 000-8, 999  

.43 

.30 

.  04 

.02 

.04 

.09 

.11 

.03 

.10 

.80 

.73 

.07 

9, 000-9, 999  

.46 

.  28 

.  09 

.01 

.03 

.02 

.  14 

.08 

.09 

.54 

.53 

.01 

10, 000-14, 999  

.31 

.  17 

.  04 

* 

.02 

.  10 

.04 

.  10 

.74 

.69 

.04 

15,000  AND  OVER — 

.51 

.26 

.11 

.01 

.00 

.03 

.11 

.14 

.11 

1.68 

1.  55 

.  13 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.  12 

.07 

.  02 

* 

.01 

.01 

.03 

.01 

.04 

.  09 

.  08 

.  01 

UNDER  1,000  

.10 

.08 

.01 

.01 

.02 

.04 

.01 

.02 

.04 

.  03 

.  01 

1,000-1,999  

.10 

.  06 

.  01 

* 

.01 

.01 

.04 

* 

.04 

.04 

.  04 

* 

2,000-2,999  

.  13 

.09 

.01 

* 

.03 

.01 

.04 

.01 

.03 

.  06 

.  05 

* 

3,000-3,999  

.12 

.07 

.01 

.01 

.01 

.03 

.01 

.04 

.05 

.  05 

* 

4,  000-4, 999  

.13 

n~7 
•  u  / 

.01 

* 

.02 

.01 

.03 

.01 

.06 

.08 

.  08 

* 

5,000-5,999  

.  14 

.08 

.03 

.01 

.01 

.04 

.01 

.05 

.07 

.  07 

* 

6,000-6,999  

.12 

OA 

.  02 

* 

.01 

.02 

.01 

.05 

.09 

.09 

.01 

7,000-7,999  

.13 

.06 

.02 

* 

.01 

.01 

.03 

.02 

.05 

.09 

.09 

* 

8,000- 8, 999  

.11 

.  06 

.  01 

* 

.01 

.01 

.03 

.01 

.04 

.11 

.10 

.01 

9,000-9,999  

.12 

.07 

.  02 

.04 

.02 

.04 

.08 

.08 

* 

10, 000-14,  999  

.11 

.04 

.01 

* 

.03 

.01 

.  06 

.  11 

.11 

.  01 

15,000  AND  OVER — 

.16 

.06  . 

.03 

* 

.00 

.01 

.03 

.03 

.06 

.  28 

.26 

.  02 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

35.  1 

17.9 

5.3 

.7 

2.4 

2.5 

10.1 

2.9 

20.2 

43.  0 

42.  1 

1.7 

UNDER  1,000  

29.7 

23.0 

2.0 

.7 

3.4 

6.8 

13.5 

1.4 

10.  1 

23.  6 

20.  9 

3.4 

1,000-1, 999  

31.3 

21.0 

5.5 

.6 

2.3 

3.9 

11.3 

1.9 

12.6 

32.3 

31.  9 

1.3 

2,000-2,999  

32.2 

20.8 

4.  1 

.6 

5.6 

4.4 

11.4 

2.3 

13.5 

33.0 

32.5 

.9 

3,000-3,999  

34.  5 

20.1 

3.  8 

.5 

4.6 

3.3 

12.2 

2.2 

17.4 

35.1 

34.2 

114 

4,000-4,999  

35.  8 

17.  8 

4.3 

1.3 

5.0 

1.8 

8.8 

2.3 

20.6 

39.3 

38.  8 

2.0 

5, 000-5, 999  

35.  1 

18.4 

8.  0 

.7 

2.3 

1.5 

9.6 

2.6 

21.2 

42.  3 

41.  6 

1.3 

6, 000-6, 999  

32.1 

14.7 

7.4 

.9 

1.1 

2.2 

6.5 

3.3 

21.2 

50.  0 

48.4 

1.  8 

7, 000-7, 999  

36.8 

16.  1 

5.4 

.7 

1.5 

2.0 

10.2 

4.4 

25.1 

47.6 

46.6 

1.2 

8,000-8,999  

38.1 

17.2 

3.  8 

1.4 

1.7 

2.7 

9.3 

2.7 

23.4 

50.2 

49.  5 

3.1 

9, 000-9, 999  

41.3 

20.0 

7.4 

.9 

1.3 

1.7 

10.4 

4.8 

22.6 

44.3 

44.3 

.9 

10,000-14,999  

38.4 

14.  5 

3.6 

.2 

.2 

1.0 

10.9 

2.7 

26.6 

54.6 

53.1 

1.9 

15,000  AND  OVER — 

39.9 

20.3 

6.5 

.7 

.0 

2.9 

13.0 

6.5 

24.6 

59.4 

58.7 

2.9 
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TABLE  13. — FRESH  VEGETABLES 
— CONTINUED 


UNITED  STATES 


URBAN 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 

(  1) 

TOMA- 
TOES 

(  14) 

OTHER  GREEN 

TOTAL 
(15) 

ASPAR- 
AGUS 

(16) 

BEANS 

CABBAGE 
(  19) 

LETTUCE 
(20) 

OKRA 
(  21) 

P  EAS 
(  22) 

OTHER 
(  23) 

LIMA 
(17) 

SNAP, 
WAX 

( 18  ) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

1.05 

2.52 

.17 

.02 

.28 

.57 

1.34 

.03 

.06 

.06 

UNDER  1,000  

.57 

1.  53 

.  06 

.03 

.36 

.47 

.50 

.05 

.04 

.00 

1,000-1, 999  

.56 

1.73 

.13 

.03 

.28 

.57 

.56 

.04 

.07 

.06 

2,000-2, 999  

.75 

2.01 

.11 

* 

.34 

.72 

.69 

.02 

.07 

.05 

3,000-3,999  

.76 

2.  04 

.12 

.02 

.30 

.61 

.87 

.06 

.05 

.02 

4,000-4, 999  

.93 

2.32 

.  12 

.02 

.30 

.62 

1.12 

.02 

.05 

.05 

5,000-5,999  

1.09 

2.  52 

.14 

.02 

.27 

.52 

1.43 

.03 

.06 

.05 

6,000-6,999  

1.22 

2.65 

.14 

.02 

.24 

.62 

1.48 

.02 

.05 

.08 

7,000-7,999  

1.24 

2.  90 

.15 

.02 

.31 

.61 

1.61 

.03 

.08 

.09 

O)  UUU     Of  7?" 

1     1  A 

!•  ID 

2.  90 

.21 

.01 

.32 

.54 

1.67 

.02 

.07 

.  06 

9,000-9,999  

1.32 

3.  09 

.21 

.01 

.19 

.51 

1.94 

.01 

.10 

.10 

in  nnci— ia  qqq  

J-  •  C.  7 

3.  07 

.27 

.01 

.26 

.51 

1.93 

.01 

.03 

.05 

15,000  AND  OVER — 

1.90 

3.  99 

.44 

.04 

.31 

.51 

2.49 

.03 

.11 

.06 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.30 

.49 

.04 

* 

.07 

.06 

.27 

.01 

.02 

.01 

UNDER  1,000  

.14 

.28 

.02 

.01 

.08 

.04 

.  10 

.02 

.01 

.00 

1,000-1,999  

.14 

.31 

.03 

.01 

.06 

.07 

.11 

.01 

.01 

.01 

2,000-2,999  

.  19 

.35 

.03 

.08 

.07 

.  14 

.01 

.01 

.01 

3,000-3,999  

.20 

.37 

.03 

.01 

.08 

.06 

.  17 

.02 

.01 

* 

4,000-4,999  

.26 

.44 

.03 

.01 

.07 

.06 

.23 

.01 

.01 

.01 

5,000-5,999  

.30 

.50 

.04 

.01 

.07 

.06 

.29 

.01 

.02 

.01 

6,000-6,999  

.36 

.50 

.04 

.01 

.06 

.07 

.29 

.01 

.01 

.02 

7,000-7,999  

.36 

.  55 

.04 

.01 

.08 

.07 

.31 

.01 

.02 

.02 

p  nnn-fl  qqq  

o,UUU     o| 777  

•  DD 

.56 

.06 

.08 

.06 

.33 

.01 

.02 

.01 

9,000-9,999  

•  41 

.61 

.06 

* 

.06 

.07 

.37 

.01 

.03 

.02 

ln.nnn- 1 a  qqq  

1U}  UUU       A  *T,    77  7 

.65 

.  08 

* 

.07 

.07 

.41 

.01 

.01 

15,000  AND  OVER — 

.60 

.  87 

.13 

.01 

.08 

.06 

.53 

.01 

.03 

.02 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

59.  8 

83.0 

10.1 

1.2 

16.6 

24.0 

71.1 

2.3 

4.1 

2.3 

UNDER  1,000  

38.5 

54.1 

4.1 

2.0 

19.6 

22.3 

33.8 

4.7 

4.  1 

.0 

1,000-1,999  

35.  5 

66.  8 

9.4 

1.6 

16.  5 

25.8 

41.9 

2.6 

4.5 

1.9 

2,000-2,999  

40.4 

74.0 

8.2 

.3 

20.8 

25.1 

51.2 

1.8 

5.0 

1.5 

3,000-3,999  

46.2 

74.7 

7.6 

1.4 

16.0 

22.3 

58.2 

4.6 

4.  1 

1.  1 

4,000-4, 999  

53.6 

84.0 

7.3 

1.5 

18.3 

25.3 

69.2 

2.8 

3.5 

2.0 

5,000-5, 999  

65.1 

86.0 

9.5 

1.5 

16.0 

22.2 

77.2 

2.4 

3.4 

2.8 

6,000-6,999  

67.2 

87.7 

7.  8 

.9 

12.9 

26.6 

77.5 

1.6 

3.3 

3.1 

7,000-7,999  

68.5 

85.6 

8.  8 

1.5 

18.0 

26.6 

80.5 

1.5 

4.  1 

3.4 

8,000-8,999  

65.3 

89.7 

13.1 

1.0 

16.2 

25.1 

83.8 

1.7 

3.8 

2.4 

9,000-9,999  

71.7 

92.2 

11.7 

.9 

14.3 

23.9 

85.2 

1.3 

6.1 

4.3 

10,000-14,  999  

77.3 

94.2 

14.7 

.5 

15.9 

22.9 

87.9 

1.9 

2.2 

1.7 

15,000  AND  OVER — 

79.0 

92.  8 

20.3 

2.9 

17.4 

21.7 

89.9 

2.2 

9.4 

3.6 
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TABLE  13. — FRESH  VEGETABLES 
— CONTINUED 


UNITED  STATES 


URBAN 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 

(  1 ) 

OTHER  VEGETABLES 

TOTAL 
(24) 

CELERY 
(25) 

CUCUM- 
BERS 

(26) 

ONIONS  * 

BEETS 
(29) 

CAULI- 
FLOWER 

(30) 

CORN 
(31) 

TURNIPS 
(  32) 

OTHER 
* 

(33) 

MATURE 
(27) 

GREEN 
(28) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

2.39 

.35 

.32 

.65 

.17 

.03 

.06 

.49 

.03 

.30 

UNDER  1,000  

1.32 

.21 

.12 

.39 

.06 

.06 

.03 

.20 

* 

.25 

1  .  000— 1 . 999  

1.38 

.25 

.11 

.49 

.12 

.03 

.03 

.09 

.04 

.22 

2, 000-2*  999  

1.  85 

.26 

.20 

.58 

.12 

.02 

.05 

.30 

.04 

.28 

-J .  000—  3.  <?<59  

2.00 

.23 

.22 

.68 

.23 

.04 

.03 

.34 

.03 

.19 

4.  000—4. 999  

2.47 

.36 

.22 

.74 

.21 

.01 

.03 

.55 

.03 

.34 

5, 000-5, 999  

2.22 

.33 

.32 

.65 

.20 

.03 

.04 

.42 

.01 

.23 

6,  000—6,  999  

2.65 

.  35 

.34 

.71 

.17 

.04 

.07 

.53 

.05 

.39 

7,000-7,999  

2.74 

.36 

.45 

.75 

.17 

.03 

.06 

.55 

.04 

.33 

8,000-8,999  

2.  92 

.  43 

.39 

.65 

.18 

.02 

.10 

.79 

•  02 

.33 

9,000-9,999  

2.70 

.37 

.45 

.61 

.15 

.01 

.08 

.70 

.04 

.29 

10,000-14,999  

2.94 

.47 

.50 

.69 

.16 

.03 

.08 

.69 

.01 

.32 

15,000  AND  OVER — 

4.00 

.59 

.68 

.69 

.20 

.01 

.17 

.90 

.06 

.68 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.44 

.08 

.06 

.08 

.04 

.01 

.01 

.08 

* 

.07 

UNDFR   1 . 000  

.23 

.05 

.03 

.05 

.02 

.01 

.01 

.03 

* 

.03 

1,000-1, 999  

.24 

.05 

.02 

.06 

.04 

.01 

* 

.01 

.01 

.05 

2, 000-2, 999  

.32 

.06 

.04 

.07 

.03 

* 

.01 

.04 

.01 

.05 

3,000-3, 999  

.34 

.06 

.04 

.08 

.05 

.01 

.05 

* 

.05 

4,000-4, 999  

.41 

.  08 

.04 

.09 

.05 

* 

* 

.07 

* 

.07 

5, 000-5, 999  

.40 

.07 

.06 

.08 

.05 

.01 

.01 

.07 

* 

.06 

6, 000-6, 999  

.  52 

.  09 

.07 

.09 

.05 

.01 

.01 

.08 

.01 

.11 

7,000-7,999  

.50 

.09 

.  08 

.10 

.05 

.01 

.01 

.09 

.01 

.08 

8,000-8, 999  

.  54 

.10 

.08 

.08 

.05 

* 

.02 

.12 

* 

.09 

9,000-9, 999  

.52 

.09 

.09 

.08 

.04 

* 

.02 

.12 

* 

.09 

10,000-14,999  

.58 

.12 

.10 

.09 

.05 

.01 

.02 

.12 

* 

.08 

15,000  AND  OVER — 

.84 

.15 

.13 

.10 

.06 

* 

.03 

.  16 

.01 

.20 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

84.7 

35.5 

25.2 

59.0 

24.0 

2.4 

2.9 

17.2 

1.9 

27.5 

UNDER    1 . 000  

64.9 

17.6 

11.  5 

43.2 

18.2 

6.1 

1.4 

9.5 

.7 

14.9 

1, 000—1, 999  

71.9 

24.5 

11.0 

48.7 

14.8 

3.5 

2.3 

4.5 

3.2 

20.6 

2, 000-2, 999  

81.3 

25.4 

13.2 

54.1 

20.5 

2.3 

2.3 

11.1 

2.9 

19.3 

3, 000-3, 999  

83.4 

26.6 

15.  8 

59.2 

20.9 

2.7 

1.6 

13.3 

2.2 

18.5 

4, 000-4, 999  

85.  5 

31.3 

18.  5 

66.7 

23.3 

1.5 

1.3 

16.0 

2.3 

23.3 

5, 000—5, 999  

82.5 

34.6 

25.  6 

56.9 

27.7 

2.4 

2.0 

16.2 

1.0 

26.6 

6. 000-6. 999  

89.3 

40.0 

26.  1 

61.  8 

24.6 

2.7 

2.9 

17.9 

2.5 

30.6 

7, 000-7, 999  

87.6 

38.  8 

33.4 

65.1 

28.0 

2.7 

2.7 

19.5 

2.4 

31.2 

8,000-8,999  

89.7 

38.8 

32.  6 

64.9 

23.4 

1.4 

4.  1 

23.4 

1.7 

35.4 

9,000-9,999  

90.4 

37.4 

34.  8 

61.7 

24.8 

.9 

4.3 

23.9 

1.3 

32.6 

10,000-14,999  

92.0 

51.4 

38.2 

61.4 

29.0 

1.9 

3.9 

24.4 

1.2 

34.5 

15,000  AND  OVER — 

93.5 

54.  3 

48.6 

63.  8 

29.7 

1.4 

9.4 

32.6 

1.4 

50.7 
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TABLE   14. — FRESH  FRUIT 


UNITED  STATES 


URBAN 


CITRUS 

OTHER 

VITAMIN 

:  RICH 

OTHER 

MONEY  INCOME 



BERRIES 

AFTER  TAXES 

TOTAL 

GRAPE- 

LEMONS, 

ORANGES 

OTHER 

TOTAL 

CANTA- 

STRAW- 

TOTAL 

APPLES 

BANANAS 

EXCEPT 

IN  1964 

FRUIT 

LIMES 

* 

* 

LOUP 

BERRIES 

* 

STRAW- 

* 

BERRI ES 

(1) 

(2) 

(3) 

(4) 

(5) 

(6) 

(7) 

(8) 

(9) 

(10) 

(11)  (12) 

(13) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

2.61 

.94 

.18 

1.46 

.04 

.71 

.40 

.31 

4.65 

1.33 

1.40 

.06 

UNDER  1,000  

1.35 

.53 

.  08 

.74 

.00 

.22 

.13 

.09 

1.73 

.64 

.71 

.04 

1,000-1,999  

1.63 

.84 

.13 

.60 

.06 

.25 

.14 

.11 

2.33 

.73 

.94 

.02 

2,000-2,999  

2.51 

1.07 

.12 

1.24 

.07 

.37 

.24 

.13 

3.63 

1.  14 

1.12 

.03 

3,000-3,999  

1.88 

.62 

.15 

1.09 

.02 

.51 

.31 

.20 

3.84 

1.10 

1.22 

.02 

4,000-4,999  

2.39 

.82 

.  16 

1.36 

.04 

.58 

.36 

.21 

3.71 

1.06 

1.33 

.03 

5,000-5,999  

2.67 

.84 

.  20 

1.58 

.04 

.52 

.28 

.24 

4.77 

1.47 

1.49 

.05 

6,000-6,999  

3.  28 

.93 

.17 

2.13 

.06 

.68 

.34 

.34 

5.51 

1.64 

1.70 

.  06 

7,000-7,999  

2.82 

.99 

.  16 

1.62 

.05 

1.05 

.66 

.39 

6.08 

1.79 

1.66 

.08 

8,000-8,999  

2.  94 

.88 

.  28 

1.77 

.01 

.89 

.48 

.42 

5.22 

1.48 

1.50 

.  09 

9,000-9,999  

2.83 

1.04 

.  13 

1.63 

.03 

1.03 

.51 

.51 

5.28 

1.62 

1.36 

.07 

10,000-14, 999  

3.21 

1.24 

.20 

1.73 

.04 

1.19 

.59 

.60 

6.32 

1.59 

1.69 

.09 

15,000  AND  OVER — 

3.59 

1.59 

.43 

1.55 

.02 

1.87 

1.16 

.66 

7.37 

1.44 

1.89 

.12 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.32 

.09 

.04 

.18 

.01 

.18 

.06 

.12 

.67 

.21 

.  19 

.02 

UNDER  1,000  

.18 

.05 

.02 

.11 

.00 

.05 

.02 

.03 

.29 

.10 

.10 

.02 

1,000-1,999  

.19 

.08 

.02 

.08 

.01 

.06 

.02 

.04 

.34 

.11 

.13 

.01 

2,000-2,999  

.29 

.10 

.03 

.16 

.01 

.08 

.03 

.05 

.45 

.  16 

.14 

.01 

3,000-3,999  

.23 

.06 

.03 

.12 

• 

.13 

.05 

.07 

.50 

.  17 

.  16 

.01 

4,000-4,999  

.28 

.07 

.04 

.16 

.01 

.12 

.05 

.07 

.52 

.  16 

.17 

.01 

5,000-5,999  

.31 

.08 

.04 

.18 

.01 

.14 

.04 

.10 

.68 

.23 

.21 

.02 

6,000-6,999  

.  40 

.09 

.04 

.26 

.01 

.19 

.06 

.13 

.  79 

.26 

.24 

.  03 

7,000-7,999  

.35 

.09 

.03 

.22 

.01 

.24 

.10 

.14 

.85 

.27 

.  23 

.03 

8,000-8,999  

•  36 

.08 

.05 

.23 

• 

.23 

.07 

.16 

.  79 

.25 

.22 

.  04 

9,000-9,999  

.37 

.11 

.03 

.21 

.01 

.29 

.09 

.20 

.79 

.28 

.  19 

.03 

10,000-14, 999  

.42 

.13 

.05 

.23 

.01 

.30 

.08 

.22 

.97 

.28 

.24 

.04 

15,000  AND  OVER — 

.50 

.20 

.09 

.21 

* 

.46 

.19 

.25 

1.20 

.  26 

.27 

.07 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

52.5 

19.1 

18.1 

32.9 

1.2 

23.8 

10.5 

17.0 

77.1 

46.0 

51.6 

3.4 

UNDER  1,000  

37.2 

12.8 

12.2 

19.6 

.0 

10.1 

3.4 

7.4 

55.4 

32.4 

28.4 

2.7 

1,000-1,999  

40.3 

17.7 

12.9 

18.1 

2.3 

10.0 

2.6 

7.7 

64.5 

33.5 

40.6 

1.9 

2,000-2,999  

48.0 

19.9 

12.3 

31.3 

1.2 

13.7 

6.4 

9.1 

67.3 

39.5 

41.8 

2.0 

3,000-3,999  

44.6 

16.0 

15.2 

26.6 

.5 

20.4 

10.1 

13.0 

70.1 

40.2 

46.2 

1.4 

4,000-4,999  

47.9 

16.8 

18.0 

28.6 

1.3 

18.0 

8.8 

11.0 

71.7 

39.1 

48.9 

2.5 

5,000-5,999  

52.4 

17.9 

17.3 

33.6 

1.3 

19.7 

7.3 

13.9 

79.9 

48.9 

56.1 

3.3 

6,000-6,999  

59.6 

18.1 

19.9 

41.7 

1.6 

24.6 

10.0 

17.0 

84.4 

53.1 

58.0 

4.0 

7,000-7,999  

55.1 

19.3 

16.8 

34.4 

1.0 

29.8 

15.9 

20.5 

82.7 

52.2 

57.8 

2.2 

8,000-8,999  

60.8 

18.2 

23.0 

40.2 

1.0 

32.0 

11.3 

23.0 

85.6 

51.5 

58.1 

4.8 

9,000-9,999  

60.0 

23.5 

17.0 

39.6 

1.3 

32.2 

15.2 

24.3 

84.3 

53.0 

53.5 

5.2 

10,000-14,999  

59.2 

23.2 

24.4 

38.2 

1.4 

33.8 

14.5 

27.8 

86.5 

54.1 

60.6 

6.0 

15,000  AND  OVER — 

67.4 

25.4 

34.8 

37.7 

.7 

51.4 

29.0 

36.2 

87.7 

50.0 

60.1 

9.4 
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TABLE   14. — FRESH  FRUIT 
— CONTINUED 


UNITED  STATES 


URBAN 


OTHER — CONTINUED 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 


(1) 


CHER- 
RIES 


(  14) 


MELONS 
EXCEPT 
CANTA- 
j LOUP  * 

!  (15) 


PEACHES 


(  16) 


PEARS 

APRI- 
COTS 
* 

AVOCADO 

GRAPES 

PINE- 
APPLE 

PLUMS 

RHUBARB 

!  (17) 

(18) 

(19) 

(20) 

(21) 

(  22) 

(23) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 


ALL  HOUSEHOLDS  

.07 

1.29 

.17 

.07 

.04 

.02 

.07 

.02 

.02 

.08 

UNDER  1,000  

.01 

.09 

.09 

.04 

.03 

* 

.05 

.01 

• 

.01 

1,000-1,999  

.01 

.31 

.12 

.07 

.03 

.01 

.01 

» 

.01 

.07 

2,000-2,999  

.04 

1.03 

.08 

.03 

* 

.01 

.03 

.03 

.00 

.08 

3,000-3,999  

.03 

1.11 

.13 

.05 

.01 

* 

.08 

.01 

.01 

.05 

4,000-4,999  

.04 

.78 

.15 

.05 

.09 

.01 

.07 

.00 

* 

.09 

5,000-5,999  

.06 

1.28 

.09 

.08 

.04 

.01 

.09 

.01 

.02 

.07 

6,000-6,999  

.  10 

1.49 

.20 

.08 

.03 

.01 

.03 

.02 

.05 

.08 

7,000-7,999  

.09 

1.76 

.20 

.12 

.05 

.02 

.15 

.01 

.04 

.10 

8,000-8,999  

.08 

1.51 

.19 

.10 

.03 

.05 

.07 

.01 

.04 

.07 

9,000-9,999  

.10 

1.63 

.24 

.07 

.02 

.05 

.04 

.05 

.02 

.02 

10,000-14, 999  

.  14 

1.96 

.34 

.09 

.07 

.02 

.08 

.06 

.01 

.17 

15,000  AND  OVER — 

.  16 

2.61 

.36 

.10 

.10 

.04 

.22 

.13 

.09 

.07 

MONEY 

VALUE 

PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.03 

.08 

.04 

.02 

.01 

.01 

.02 

* 

.01 

.02 

UNDER  1,000  

* 

.01 

.02 

.01 

.01 

* 

.01 

* 

* 

• 

1,000-1,999  

* 

.02 

.02 

.02 

.01 

* 

* 

* 

* 

.01 

2,000-2,999  

.02 

.05 

.02 

.01 

* 

.01 

.01 

.01 

.00 

.02 

3,000-3,999  

.01 

.06 

.03 

.01 

* 

.03 

» 

* 

.01 

4,000-4,999  

.01 

.04 

.04 

.01 

.02 

.01 

.02 

.00 

» 

.02 

5,000-5,999  

.03 

.09 

.02 

.02 

.01 

.01 

.03 

* 

.01 

.01 

6,000-6,999  

.04 

.09 

.05 

.02 

.01 

* 

.01 

» 

.01 

.02 

7,000-7,999  

.04 

.11 

.05 

.03 

.01 

.01 

.03 

« 

.01 

.02 

8,000-8,999  

.04 

.08 

.05 

.02 

.01 

.02 

.03 

* 

.01 

.01 

9,000-9,999  

.05 

.10 

.06 

.02 

* 

.02 

.01 

.01 

* 

* 

10,000-14,999  

.06 

.12 

.10 

.02 

.02 

.01 

.03 

.01 

* 

.03 

15,000  AND  OVER — 

.08 

.20 

.10 

.02 

.03 

.03 

.08 

.02 

.02 

.02 

PERCENT  OF 

HOUSEHOLDS 

USING  IN 

A  WEEK 

ALL  HOUSEHOLDS  

4.5 

10.4 

7.8 

3.8 

1.7 

2.0 

3.8 

.9 

1.3 

3.7 

UNDER  1,000  

1.4 

2.0 

6.8 

2.7 

2.0 

.7 

2.0 

.7 

.7 

.7 

1,000-1,999  

.6 

2.9 

6.5 

3.9 

1.9 

1.0 

1.0 

.3 

.6 

3.5 

2,000-2,999  

2.9 

8.2 

5.3 

2.3 

.3 

.9 

2.6 

.9 

.0 

5.3 

3,000-3,999  

2.2 

7.6 

7.3 

3.5 

.8 

.5 

3.5 

.5 

1.4 

3.3 

4,000-4,999  

2.0 

6.0 

7.0 

2.5 

2.3 

1.5 

3.3 

.0 

.5 

3.3 

5,000-5,999  

4.9 

10.4 

4.7 

4.  1 

1.6 

1.5 

5.4 

.5 

1.5 

3.9 

6,000-6,999  

6.0 

12.  1 

7.6 

4.0 

1.6 

1.1 

2.7 

.7 

2.5 

3.3 

7,000-7,999  

6.8 

13.4 

11.2 

5.4 

2.4 

2.2 

5.1 

.5 

2.4 

4.1 

8,000-8,999  

3.8 

11.7 

7.6 

3.4 

1.0 

4.5 

4.5 

.3 

2.1 

3.8 

9,000-9,999  

7.4 

15.2 

10.9 

3.5 

1.3 

3.9 

2.2 

1.7 

1.3 

1.3 

10,000-14,999  

7.7 

14.3 

10.6 

4.3 

2.7 

2.2 

5.6 

2.4 

.7 

5.1 

15,000  AND  OVER — 

10.9 

24.6 

12.3 

5.1 

4.3 

5.1 

10.1 

4.3 

3.6 

4.3 
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TABLE  15. — COMMERCIALLY  CANNED 
VEGETABLES,  FRUIT 


UNITED  STATES 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 


VEGETABLES 


TOTAL 


DARK 
GREEN 


DEEP 
YELLOW 


TOMA- 
TOES 


OTHER  VEGETABLES 


BEANS 


TOTAL 


ASPAR- 
AGUS 


BAKED 


LIMA 


SNAP 


BEETS 
* 


CORN 


GREEN 
PEAS 


SAUER- 
KRAUT 


URBAN 


OTHER 
* 


(1) 

(2)  | 

(3)  ; 

(4) 

(5) 

(6) 

(7) 

(8) 

(9) 

110)  

j  in  

(12) 

(13) 

(14) 

(15) 

QUANTITY 

PER 

HOUSEHOLD 

PER  WEEK 

(POUNDS) 

ALL  HOUSEHOLDS  

2.96 

.12 

.07 

.47 

2.30 

.09 

.53 

.03 

.47 

.13 

.49 

.42 

.06 

.08 

UNDER  1,000  

1.79 

.08 

.01 

.24 

1.46 

.08 

.26 

.03 

.37 

.05 

.25 

.33 

.02 

.07 

1,000-1,999  

1.81 

.13 

.03 

.26 

1.39 

.04 

.25 

.03 

.31 

.06 

.30 

.30 

.02 

.05 

2,000-2,999  

2.36 

.12 

.06 

.39 

1.78 

.05 

.43 

.02 

.31 

.08 

.44 

.34 

.07 

.04 

3,000-3,999  

3.07 

.15 

.06 

.48 

2.38 

.07 

.53 

.05 

.48 

.12 

.62 

.38 

.03 

.  10 

4,000-4,999  

3.04 

.10 

.09 

.49 

2.36 

.05 

.50 

.04 

.50 

.14 

.58 

.44 

.05 

.06 

5,000-5,999  

3.41 

.14 

.11 

.52 

2.65 

.12 

.62 

.02 

.49 

.17 

.58 

.50 

.07 

.08 

6,000-6,999  

3.66 

.15 

.09 

.55 

2.87 

.11 

.63 

.03 

.61 

.16 

.60 

.53 

.04 

.13 

7,000-7,999  

3.36 

.09 

.08 

.61 

2.59 

.07 

.65 

.04 

.45 

.20 

.57 

.49 

.06 

.06 

8,000-8,999  

3.34 

.16 

.04 

.52 

2.62 

.10 

.65 

.03 

.60 

.12 

.53 

.42 

.06 

.09 

9,000-9,999  

3.23 

.15 

.09 

.52 

2.46 

.07 

.60 

.03 

.47 

.13 

.52 

.43 

.10 

.11 

10,000-14,999  

3.01 

.09 

.06 

.56 

2.30 

.10 

.57 

.03 

.49 

.16 

.41 

.37 

.06 

.  10 

15,000  AND  OVER — 

2.70 

.16 

.07 

.42 

2.05 

.14 

.47 

.10 

.54 

.13 

.22 

.26 

.08 

.11 

MONEY  VALUE  PER  HOUSEHOLD  PER  WEEK  (DOLLARS) 


HOUSEHOLDS  

.63 

.03 

.02 

.10 

.48 

.03 

.08 

.01 

.10 

.03 

.10 

.09 

.01 

.03 

UNDER  1,000  

.38 

.02 

* 

.05 

.31 

.03 

.04 

.01 

.09 

.01 

.05 

.06 

* 

.02 

1,000-1,999  

.38 

.03 

.01 

.06 

.28 

.02 

.04 

.01 

.06 

.01 

.06 

.06 

* 

.02 

2,000-2,999  

.49 

.02 

.02 

.09 

.35 

.02 

.07 

* 

.07 

.02 

.09 

.07 

.01 

.01 

3,000-3,999  

.63 

.03 

.02 

.10 

.48 

.02 

.08 

.01 

.11 

.02 

.12 

.08 

.01 

.03 

4,000-4,999  

.64 

.02 

.02 

.11 

.48 

.02 

.07 

.01 

.11 

.03 

.12 

.10 

.01 

.02 

5,000-5,999  

.71 

.03 

.02 

.12 

.54 

.05 

.10 

• 

.10 

.03 

.11 

.10 

.01 

.03 

6,000-6,999  

.78 

.04 

.02 

.13 

.60 

.04 

-10 

.01 

.13 

.03 

.12 

.11 

.01 

.05 

7,000-7,999  

.68 

.02 

.02 

.13 

.52 

.03 

.11 

.01 

.09 

.04 

.10 

.10 

.01 

.03 

8,000-8,999  

.73 

.04 

.01 

.12 

.56 

.04 

.  10 

.01 

.13 

.03 

.10 

.09 

.01 

.05 

9,000-9,999  

.72 

.04 

.03 

.11 

.55 

.03 

.10 

.01 

.12 

.03 

.11 

.09 

.02 

.05 

10,000-14,999  

.67 

.03 

.01 

.12 

.51 

.04 

.10 

.01 

.11 

.03 

.09 

.08 

.01 

.04 

15,000  AND  OVER — 

.65 

.04 

.02 

.08 

.51 

.07 

.08 

.02 

.11 

.03 

.05 

.06 

.01 

.08 

PERCENT 

OF  HOUSEHOLDS 

USING 

IN  A  WEEK 

HOUSEHOLDS  

80.8 

10.8 

7.0 

31.7 

74.4 

8.0 

28.7 

2.9 

31.5 

13.0 

33.3 

32.5 

4.6 

11.3 

UNDER  1,000  

62.8 

6.1 

2.0 

18.9 

55.4 

7.4 

16.2 

4.1 

19.6 

6.1 

22.3 

24.3 

2.0 

6.1 

1,000-1,999  

69.0 

10.6 

3.2 

21.0 

58.4 

4.5 

17.  1 

2.6 

20.0 

7.4 

23.9 

21.3 

2.6 

4.2 

2,000-2,999  

77.5 

8.2 

5.3 

28.4 

68.4 

4.1 

22.5 

1.2 

21.1 

8.5 

28.1 

27.8 

5.8 

5.8 

3,000-3,999  

78.3 

11.1 

6.8 

32.9 

70.1 

5.4 

26.4 

3.5 

30.2 

10.9 

39.9 

32.3 

3.3 

10.1 

4,000-4,999  

80.5 

10.0 

8.5 

32.  1 

75.2 

5.5 

26.6 

3.5 

33.8 

14.5 

35.6 

34.3 

4.0 

10.0 

5,000-5,999  

83.5 

12.2 

10.4 

33.3 

78.5 

10.4 

33.6 

2.0 

32.8 

15.5 

37.7 

36.5 

5.5 

11.9 

6,000-6,999  

87.9 

12.  1 

8.7 

34.6 

82.8 

10.0 

33.9 

3.1 

40.6 

15.6 

41.7 

39.5 

3.6 

15.6 

7,000-7,999  

84.1 

9.5 

7.3 

34.6 

78.3 

6.6 

32.9 

3.2 

31.0 

15.1 

34.9 

36.6 

5.1 

8.5 

8,000-8,999  

89.3 

12.7 

6.2 

39.2 

83.5 

10.0 

33.7 

3.1 

40,9 

14.1 

38.1 

35.1 

4.5 

14.8 

9,000-9,999  

87.0 

14.8 

8.7 

36.  1 

82.2 

9.1 

34.8 

2.6 

38.7 

13.5 

40.0 

34.3 

8.3 

17.0 

10,000-14,999  

82.6 

10.  1 

6.3 

34.3 

76.  1 

9.7 

31.9 

3.1 

33.8 

16.2 

28.7 

30.4 

4.8 

15.9 

15,000  AND  OVER — 

78.3 

14.5 

8.0 

27.5 

73.2 

13.0 

28.3 

6.5 

29.7 

13.8 

18.1 

21.7 

5.8 

18.1 
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TABLE  15. — COMMERCIALLY  CANNED 

VEGETABLES,    FRUIT — CONTINUED 


UNITED  STATES 


URBAN 


FRUIT 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 


(1) 


OTHER 

FRUIT 

TOTAL 

CITRUS 
* 

TOTAL 

APPLES 

APRI- 
COTS 

CHER- 
RIES 

PEACHES 

PEARS 

PINE- 
APPLE 

MIXED 
FRUIT 

BERRIES  j 

i  1 

OTHER 
* 

(  16) 

(17) 

(18) 

(19) 

(20) 

(21) 

(22) 

(23) 

(24) 

(25) 

!  (26) 

(27) 

ALL  HOUSEHOLDS  

1.58 

.04 

1.55 

.37 

.07 

.04 

.43 

.16 

.12 

.25 

.02 

.08 

UNDER  1,000  

.67 

.02 

.65 

.14 

.03 

« 

.26 

.06 

.03 

.10 

» 

.02 

1,000-1,999  

.70 

.01 

.69 

.14 

.03 

.02 

.28 

.05 

.03 

.09 

.02 

.04 

2,000-2,999  

1.19 

.02 

1.17 

.29 

.04 

.03 

.40 

.09 

.08 

.14 

.03 

.07 

3,000-3,999  

1.46 

.02 

1.43 

.34 

.04 

.04 

.44 

.11 

.05 

.33 

• 

.07 

4,000-4,999  

1.54 

.01 

1.53 

.35 

.05 

.02 

.46 

.16 

.10 

.28 

.02 

.08 

5,000-5,999  

1.63 

.03 

1.61 

.39 

.11 

.04 

.47 

.15 

.11 

.24 

.03 

.08 

6,000-6,999  

1.94 

.06 

1.88 

.46 

.08 

.06 

.52 

.20 

.14 

.33 

.02 

.08 

7,000-7,999  

1.76 

.04 

1.72 

.38 

.05 

.04 

.51 

.19 

.16 

.29 

.02 

.08 

8,000-8,999  

2.01 

.05 

1.96 

.45 

.09 

.05 

.48 

.22 

.17 

.32 

.03 

.15 

9,000-9,999  

2.11 

.05 

2.07 

.54 

.13 

.05 

.53 

.21 

.19 

.24 

.03 

.16 

10,000-14,999  

1.93 

.07 

1.86 

.47 

.06 

.09 

.38 

.20 

.21 

.33 

.02 

.10 

15,000  AND  OVER — 

1.98 

.10 

1.88 

.46 

.06 

.08 

.46 

.26 

.20 

.27 

.03 

.07 

MONEY 

VALUE 

PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.37 

.01 

.36 

.08 

.02 

.01 

.09 

.04 

.03 

.06 

.01 

.03 

UNDER  1,000  

.16 

.01 

.15 

.03 

.01 

* 

.05 

.02 

.01 

.03 

• 

.01 

1,000-1,999  

.16 

• 

.16 

.03 

.01 

.01 

.05 

.01 

.01 

.02 

.01 

.01 

2,000-2,999  

.27 

.01 

.26 

.06 

.01 

.01 

.08 

.03 

.02 

.03 

.01 

.02 

3,000-3,999  

.35 

.01 

.34 

.08 

.02 

.01 

.09 

.03 

.02 

.07 

• 

.02 

4,000-4,999  

.37 

» 

.36 

.08 

.02 

.01 

.09 

.04 

.03 

.06 

.01 

.03 

5,000-5,999  

.39 

.01 

.38 

.09 

.03 

.01 

.09 

.04 

.03 

.05 

.01 

.03 

6,000-6,999  

.45 

.02 

.43 

.09 

.02 

.02 

.11 

.05 

.04 

.07 

.01 

.03 

7,000-7,999  

.41 

.01 

.40 

.08 

.02 

.01 

.10 

.05 

.04 

.07 

.01 

.03 

8,000-8,999  

.46 

.02 

.45 

.09 

.03 

.02 

.09 

.06 

.05 

.07 

.01 

.04 

9,000-9,999  

.50 

.02 

.48 

.11 

.03 

.01 

.11 

.06 

.05 

.05 

.01 

.05 

10,000-14, 999  

.45 

.02 

.43 

.09 

.02 

.03 

.07 

.05 

.06 

.07 

.01 

.02 

15,000  AND  OVER — 

.47 

.03 

.44 

.09 

.01 

.03 

.11 

.06 

.06 

.06 

.01 

.02 

PERCENT  OF  HOUSEHOLDS 

USING  IN 

A  WEEK 

ALL  HOUSEHOLDS  

56.0 

3.2 

55.4 

24.0 

7.0 

3.8 

24.9 

12.8 

10.3 

15.5 

2.2 

8.2 

UNDER  1,000  

29.7 

2.0 

29.7 

12.2 

4.7 

.7 

16.9 

7.4 

2.7 

7.4 

.7 

3.4 

1,000-1,999  

36.8 

1.6 

36.1 

9.4 

2.9 

1.6 

18.1 

4.8 

4.2 

6.1 

1.0 

2.9 

2,000-2,999  

53.2 

1.8 

52.3 

18.4 

3.5 

2.3 

24.0 

8.8 

7.9 

10.8 

2.6 

5.6 

3,000-3,999  

54.3 

1.6 

54.  1 

26.6 

6.0 

3.3 

27.2 

11.1 

5.4 

18.2 

.5 

8.7 

4,000-4,999  

54.1 

.8 

54.1 

26.6 

6.8 

1.5 

23.8 

12.5 

9.8 

18.8 

2.8 

9.5 

5,000-5,999  

56.0 

2.8 

55.3 

25.8 

10.0 

3.3 

26.9 

11.7 

9.5 

14.5 

2.6 

9.6 

6,000-6,999  

60.5 

4.0 

60.0 

24.3 

8.5 

4.5 

27.5 

16.1 

11.6 

19.6 

2.0 

8.7 

7,000-7,999  

61.0 

3.7 

60.7 

25.1 

6.6 

5.1 

25.4 

14.4 

12.4 

17.1 

2.2 

7.6 

8,000-8,999  

63.9 

4.  1 

63.6 

29.9 

10.0 

5.8 

27.5 

16.5 

13.4 

18.9 

3.1 

12.4 

9,000-9,999  

69.1 

3.9 

68.7 

30.9 

10.9 

4.3 

34.8 

18.3 

15.2 

15.7 

2.6 

13.9 

10,000-14,999  

65.0 

6.5 

64.0 

29.2 

6.8 

7.2 

22.5 

14.7 

15.7 

18.6 

2.2 

8.9 

15,000  AND  OVER — 

63.8 

8.0 

60.9 

30.4 

4.3 

6.5 

26.8 

15.9 

15.2 

16.7 

2.2 

5.8 
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TABLE   16. — COMMERCIALLY  FROZEN 
VEGETABLES,  FRUIT 


UNITED  STATES 


URBAN 


MONEY  INCOME 

A  C  T  C  D  TAVCC 

Ar  1  fcK    1 AXcb 
IN  1964 

(  1) 

1 

. 

VEGETABLES 

OTHER  VEGETAI 

FRUIT 

TflTAJ 

1  U  1  AL 

(  2) 

DARK  GREEN 

3LES 



TOTAL 
* 

( 14 ) 

STRAW- 
BERRIES 

(15) 

TOTAL 
1  5  1 

LEAFY 
* 

(4) 

BROC- 
COLI 

(5) 

|  DEEP 
YELLOW  i 
* 

j  I 
j_  (6) 

TOTAL 
(7) 

ASPAR- 
AGUS 

(8) 

LIMA 
BEANS 

(9) 

SNAP 
BEANS  1 
+ 

(  10 ) 

GREEN 
PEAS  i 

*  1 
111) 

CORN 
(12) 

OTHER 
* 

( 13) 

QUANTITY  PER 

HOUSEHOLD 

PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

.  68 

•  15 

A  1 

A  ft 

.03 

.50 

.02 

.05 

.  09 

.  13 

.08 

.13 

.05 

.  04 

UNDER  1,000  

.23 

.  04 

a  *> 
•  Kid. 

A  O 
•  UA 

.01 

.18 

• 

.01 

♦ 

.05 

.04 

.07 

* 

♦ 

1,000-1,999  

.27 

•  05 

a  i 

.01 

.21 

.01 

.03 

.  04 

.05 

.02 

.06 

.01 

.01 

2, 000-2, 999  

.41 

AA 

•  UO 

.02 

.27 

.01 

.02 

•  04 

.05 

.04 

.11 

.03 

.  02 

3,000-3,999  

.40 

.11 

a  "7 

a  "a 

.02 

.27 

* 

.05 

.05 

.06 

.03 

.07 

.  04 

.  02 

4,000-4,999  

.62 

.13 

•  Up 

A  Q 
•  UO 

.03 

.46 

.02 

.05 

.07 

.12 

.08 

.  11 

•  04 

•  03 

5,000-5,999  

.62 

.13 

a  ~t 

•  06 

.03 

.45 

.02 

.06 

.08 

.11 

.07 

.12 

.05 

.05 

6, 000-6,999  

.  65 

.18 

AO 

A  O 
•  UO 

.02 

.45 

.02 

.03 

.09 

.  12 

.07 

.11 

.07 

.06 

7,000-7,999  

.84 

i  -j 
tii 

AO 

A  O 

•  Uo 

.05 

.62 

.02 

.05 

.11 

.14 

.15 

.14 

.06 

.03 

8,000-8,999  

.93 

OA 

•  1 3 

.11 

.01 

.68 

.01 

.09 

1  A 

•  1  u 

.19 

.11 

.16 

.05 

.04 

9,000-9,999  

.88 

1  A 

a c 

•  UO 

1  A 

•  1U 

.04 

.68 

.03 

.06 

.16 

.11 

.19 

A  C 

A  cr 

10,000-14,999  

1.16 

•  A  1 

•  1 0 

.11 

.06 

.89 

.04 

.07 

•  17 

.23 

.14 

.24 

A  "7 
■  Ul 

•  05 

15,000  AND  OVER — 

1.34 

.27 

.10 

.17 

.04 

1.03 

.03 

.05 

•  31 

.29 

.  10 

.25 

f  -7 
mil 

•  04 

MONEY 

VALUE 

PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.24 

•  05 

.02 

.03 

.01 

.18 

.01 

.02 

•  03 

.04 

.03 

.05 

.02 

.  02 

UNDER  1,000  

.08 

.01 

.01 

.01 

• 

.06 

• 

• 

* 

.02 

.01 

.03 

* 

• 

1,000-1,999  

.09 

.02 

.01 

.01 

* 

.07 

• 

.01 

.01 

.02 

.01 

.02 

* 

♦ 

2, 000-2,999  

.  15 

.  04 

.01 

.03 

.01 

.10 

• 

.01 

.02 

.02 

.01 

.04 

•  01 

.01 

3,000-3,999  

.  13 

.04 

.02 

.01 

.01 

.09 

• 

.02 

.01 

.02 

.01 

.03 

.01 

•  0 1 

4,000-4,999  

.22 

.05 

.01 

.03 

.01 

.16 

.01 

.02 

.02 

.04 

.02 

.04 

A  O 

•  ua 

A  O 

•  Mi 

5,000-5,999  

.21 

.04 

.02 

.02 

.01 

.16 

.01 

.02 

.03 

.04 

.02 

.04 

.02 

.02 

6,000-6,999  

.23 

.06 

.03 

.03 

.01 

.16 

.01 

.01 

.03 

.04 

.02 

.04 

.03 

.03 

7,000-7,999  

.30 

.06 

.03 

.03 

.02 

.22 

.01 

.02 

.  04 

.05 

.05 

.06 

.02 

.02 

8,000-8,999  

.33 

.08 

.04 

.05 

• 

.24 

.01 

.03 

.04 

.07 

.04 

.06 

.02 

.02 

9,000-9,999  

.31 

.06 

.02 

.04 

.01 

.25 

.02 

.02 

.05 

.05 

.03 

.07 

.02 

.02 

10,000-14,999  

.42 

.08 

.03 

.05 

.02 

.33 

.02 

.03 

.  06 

.08 

.04 

.09 

.  03 

.  02 

15,000  AND  OVER — 

.53 

.10 

.03 

.07 

.02 

.41 

.01 

.02 

.12 

.11 

.04 

.  11 

.08 

.02 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

39.6 

14.3 

6.9 

9.1 

3.1 

34.3 

2.5 

5.4 

10.0 

14.2 

7.5 

14.  1 

4.5 

3.6 

UNDER  1,000  

16.2 

4.  1 

2.7 

2.0 

1.4 

14.2 

.7 

.7 

.  7 

4.1 

3.4 

8.8 

.  7 

.  7 

1,000-1,999  

22.6 

6.  1 

3.9 

2.6 

1.3 

19.0 

1.3 

2.9 

3.9 

6.8 

2.3 

7.1 

1.3 

1.3 

2,000-2,999  

27.5 

11.4 

5.3 

6.7 

2.6 

20.5 

.6 

2.6 

5.6 

7.0 

4.1 

9.4 

2.3 

1.5 

3,000-3,999  

26.4 

9.5 

5.2 

4.9 

1.4 

21.5 

.8 

5.2 

A  A 
O  •  U 

4.9 

2.4 

8.7 

2.7 

2  .4 

4,000-4,999  

37.8 

13.5 

5.5 

8.8 

2.8 

32.8 

3.3 

5.5 

7.5 

11.3 

6.5 

14.5 

4.5 

3.8 

5,000-5,999  

34.9 

12.4 

7.0 

7.2 

2.8 

30.3 

2.0 

6.0 

8.3 

12.7 

7.5 

12.6 

A  1 

A  1 
H  .  1 

6, 000-6,999  

39.5 

15.8 

5.8 

10.9 

2.5 

32.6 

2.2 

3.6 

10.0 

12.7 

6.  5 

12.1 

5.1 

4.5 

7,000-7,999  

47.1 

17.3 

9.3 

10.7 

4.6 

40.2 

2.9 

5.9 

11.7 

16.8 

12.2 

15.4 

4.9 

3.4 

8,000-8,999  

52.6 

18.2 

10.0 

12.7 

2.4 

49.1 

1.7 

10.3 

14.1 

23.4 

11.0 

18.9 

6.2 

5.8 

9,000-9,999  

51.7 

15.7 

5.7 

12.2 

4.3 

47.4 

3.9 

7.4 

15.2 

19.1 

9.6 

19.1 

4.3 

4.3 

10,000-14,999  

57.2 

22.9 

11.1 

14.5 

5.6 

50.2 

5.3 

6.8 

16.7 

24.6 

12.6 

21.3 

8.0 

5.1 

15,000  AND  OVER — 

63.0 

23.9 

10.9 

18.1 

5.8 

58.0 

2.9 

6.5 

26.1 

34.1 

11.6 

28.3 

10.9 

4.3 
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TABLE   17. — JUICE — VEGETABLE,  FRUIT 


UNITED  STATES 


VEGETABLE  FRUIT 


CANNED 

! 

CITRUS 

CANNED 

NONCITRUS 

MUlvitY  lIMv^UMt 
AFTER  TAXES 

FROZEN 

IN  1964 

TOTAL 

TOMATO 

TOTAL 

GRAPE- 

! 

APPLE, 

PINE- 

■ 

* 

TOTAL 

ORANGE 

FRUIT 

!  OTHER 

TOTAL 

CIDER 

GRAPE 

APPLE 

i  * 

* 

i  * 

(1) 

(2) 

(3) 

(4)      i  (5) 

(6) 

(7) 

(8) 

;  (9) 

(  10) 

(12) 

(13) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 


ALL  HOUSEHOLDS  

.  54 

.  40 

3fr 

1.47 

.85 

.36 

.18 

.31 

.62 

.21 

.12 

.  16 

IJNHFR    1 . 000  

.  19 

.09 

.  00 

.  77 

.41 

.18 

.15 

.08 

.35 

.16 

.  07 

.  10 

1,000-1, 999  

.  34 

.26 

.  00 

.  73 

.41 

.20 

.12 

.10 

.32 

.  04 

.  05 

.11 

2 , 000-2 , 999  

.35 

.29 

.01 

1.15 

.73 

.44 

.08 

.21 

.42 

.  12 

.08 

.  11 

3, 000-3, 999  

.  29 

.19 

.  00 

1.18 

.76 

.41 

.11 

.24 

.41 

.16 

.  07 

.  14 

4, 000-4, 999  

.  55 

.38 

.00 

1.55 

.88 

.48 

.20 

.19 

.67 

.  25 

.  14 

.  22 

5, 0C0-5, 999  

.  56 

.41 

1.46 

.92 

.37 

.22 

.33 

.  54 

.  16 

.  16 

.09 

6, C00-6 , 999  

.65 

.52 

.00 

1.55 

.87 

.32 

.18 

.37 

.68 

.  20 

•  17 

.18 

7. 000-7. 999  

.61 

.  44 

.  00 

1.68 

1.10 

.52 

.13 

.45 

.58 

.  13 

.13 

.  19 

8 . 000—8 . 999  

.58 

.  49 

.  00 

1.  74 

1.05 

.34 

.27 

.43 

.  69 

.  26 

.  14 

.  15 

o  _ non— 9. 999  

•  51 

.42 

.  00 

1.  64 

.85 

.25 

.17 

.44 

.79 

.32 

.13 

.  12 

in.  on  o—i  a.  999  

.  70 

.52 

2.  05 

1.06 

.34 

.22 

.50 

1  .00 

.37 

.13 

.  33 

15,000  AND  OVER — 

1.13 

.83 

.00 

2.09 

.93 

.41 

.21 

.31 

1.16 

.83 

.11 

.10 

MONEY 

VALUE 

PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

Al  1     HOIiSFHOI  DS  

.  07 

.05 

* 

.23 

.13 

.07 

.02 

.04 

.10 

.  03 

.  02 

.02 

iindfr  i .  nnn  

.  03 

.02 

.00 

.  12 

.06 

.03 

.02 

.01 

.06 

.  03 

.01 

.  02 

1 . 000  1.999 

J.  y  \J  \J  \J      J-  j  J  J  j 

.  05 

.03 

.00 

.11 

.06 

.03 

.02 

.01 

.05 

.01 

.01 

.  01 

7 m ODD—  ? . 999  

.  05 

.  04 

* 

.18 

.11 

.07 

.01 

.03 

.07 

.  02 

.01 

.01 

°t .  ooo  3 .  999 

Jf  UUy     ZJ  f  7  7  7 

.  04 

.03 

.00 

.20 

.12 

.08 

.02 

.03 

.  07 

.  03 

•  01 

.  02 

£k .  nnn— u .  qqq  

t)  UUU      *T  J   7  7  7 

.  07 

.  04 

.00 

.25 

.14 

.08 

.03 

.03 

.11 

.  04 

•  03 

.  03 

s . nno  ^ . 999 

J} UUU     J| 7 7 7 

•  07 

.05 

.24 

.15 

.07 

.03 

.05 

.08 

•  03 

•  02 

01 

Oj  uuy    o  >  7  7  7 

.  VJO 

Oft 

.00 

.24 

.14 

.06 

.02 

.05 

1  0 

O^ 

07 

7- nnn  7- 99Q  — 

.07 

O 
•  vj  J 

.00 

.24 

.16 

.08 

.02 

.06 

•  09 

•  02 

O? 

.  02 

ft - nnn  a. qqq 

0| UUU     O  J  7  7  7 

Oft 

OA 

.00 

.29 

.17 

.07 

.03 

.06 

1  ? 

.  04 

O^ 

09 

9  nnn  9  999 

7J  (J  U  U        7f  7  7  7 

•  06 

O  S 

.00 

.25 

.13 

.05 

.02 

.06 

•  05 

O? 

09 

i o. nnn— i 4- 999  

i.\J  \  \J\J\J      J.    »  J  7  7  7 

.  09 

.06 

* 

.31 

.17 

.07 

.03 

.07 

•  14 

•  05 

•  02 

.  U*T 

15.000   AND   OVER — 

.15 

•  10 

.00 

.33 

.17 

.11 

.03 

.04 

.16 

.10 

.  02 

.  01 

PERCENT  OF  HOUSEHOLDS 

USING  IN 

A  WEEK 

ALL  HOUSEHOLDS  

19.3 

14.2 

.  1 

37.2 

24.2 

11.3 

5.5 

10.3 

19.6 

7.5 

4.6 

4.9 

UNDER  1,000  

8.8 

4.7 

.0 

24.3 

12.8 

7.4 

4.7 

3.4 

15.5 

6.1 

3.4 

5.4 

1,000-1,999  

13.9 

10.3 

.0 

25.2 

16.8 

8.1 

4.2 

4.8 

11.9 

1.9 

2.9 

3.5 

2,000-2,999  

12.3 

9.4 

.3 

34.8 

24.0 

14.0 

3.8 

7.9 

16.1 

5.0 

3.5 

3.2 

3,000-3,999  

10.1 

6.3 

.0 

30.7 

22.3 

12.5 

4.1 

7.1 

14.7 

6.5 

3.0 

4.1 

4,000-4,999  

20.8 

14.0 

.0 

35.6 

23.6 

14.8 

5.0 

7.5 

18.8 

8.8 

5.8 

5.8 

5,000-5,999  

21.4 

16.0 

.2 

38.5 

26.6 

14.2 

6.5 

10.4 

19.9 

7.0 

5.7 

3.8 

6,000-6,999  

21.9 

17.9 

.0 

39.3 

24.8 

10.7 

5.6 

11.8 

21.0 

8.3 

4.7 

5.8 

7,000-7,999  

19.0 

14.6 

.0 

40.0 

27.  1 

12.4 

3.9 

13.9 

21.0 

5.9 

5.9 

5.6 

8, 000-8,999  

20.3 

15.8 

.0 

42.6 

27.1 

9.6 

7.6 

14.4 

22.0 

8.9 

5.8 

4.8 

9,000-9,999  

19.1 

14.8 

.0 

40.9 

25.2 

7.8 

6.1 

13.9 

24.3 

11.3 

3.5 

4.8 

10,000-14, 999  

26.6 

18.8 

.2 

46.6 

28.0 

9.7 

6.3 

15.0 

27.1 

11.8 

5.6 

8.5 

15,000  AND  OVER — 

38.4 

27.5 

.0 

42.8 

26.  1 

10.1 

9.4 

10.  1 

21.0 

13.8 

2.9 

3.6 
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TABLE   17. — JUICE — VEGETABLE,  FRUIT 
— CONTINUED 


UNITED  STATES 


URBAN 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 


(1) 


FRUIT — CONTINUED 


FROZEN  * 


TOTAL 


(  14) 


CITRUS 


TOTAL 
(15) 


ORANGE 


(16) 


OTHER 

* 
(17) 


NON- 
CITRUS 
* 

(18) 


FRESH 


(19) 


QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 


HOUSEHOLDS  

.46 

.41 

.39 

.02 

.05 

.53 

UNDER  1,000  

.11 

.09 

.09 

.00 

.03 

.19 

1,000-1,999  

.16 

.14 

.14 

* 

.01 

.20 

2,000-2,999  

.24 

.21 

.18 

.03 

.04 

.39 

3,000-3,999  

.20 

.19 

.18 

.01 

.01 

.52 

4,000-4,999  

.27 

.26 

.24 

.02 

.01 

.48 

5,000-5,999  

.40 

.36 

.35 

.02 

.03 

.61 

6,000-6,999  

.51 

.45 

.42 

.03 

.05 

.55 

7,000-7,999  

.50 

.46 

.44 

.02 

.05 

.63 

8,000-8,999  

.68 

.57 

.54 

.03 

.10 

.57 

9,000-9,999  

.79 

.69 

.63 

.06 

.09 

.63 

10,000-14,999  

.88 

.79 

.75 

.04 

.09 

.58 

15,000  AND  OVER — 

1.00 

.90 

.88 

.02 

.10 

1.19 

MONEY  VALUE  PER  HOUSEHOLD  PER  WEEK  (DOLLARS) 


HOUSEHOLDS  

.  20 

.19 

.18 

.01 

.02 

.09 

UNDER  1,000  

.05 

.04 

.04 

.00 

.01 

.05 

1,000-1,999  

.07 

.06 

.06 

* 

.01 

.03 

2,000-2,999  

.10 

.09 

.08 

.01 

.01 

.07 

3,000-3,999  

.10 

.09 

.09 

* 

* 

.08 

4,000-4,999  

.13 

.12 

.12 

.01 

* 

.08 

5,000-5,999  

.17 

.15 

.15 

.01 

.02 

.12 

6,000-6,999  

.23 

.21 

.19 

.01 

.02 

.10 

7,000-7,999  

.24 

.22 

.21 

.01 

.02 

.12 

8,000-8,999  

.30 

.26 

.25 

.01 

.03 

.11 

9,000-9,999  

.37 

.33 

.31 

.03 

.04 

.  12 

10,000-14,999  

.39 

.35 

.33 

.02 

.03 

.10 

15,000  AND  OVER — 

.44 

.41 

.40 

.01 

.04 

.21 

PERCENT  OF  HOUSEHOLDS  USING   IN  A  WEEK 


HOUSEHOLDS  

29.5 

28.1 

27.2 

2.1 

3.8 

10.8 

UNDER  1,000  

10.8 

9.5 

9.5 

.0 

3.4 

6.1 

1,000-1,999  

12.9 

11.6 

11.0 

.6 

1.6 

5.8 

2,000-2,999  

17.3 

16.  1 

14.6 

2.0 

2.0 

9.9 

3,000-3,999  

15.8 

15.5 

14.9 

.5 

.8 

9.5 

4,000-4,999  

22.1 

21.  1 

19.5 

2.0 

2.0 

9.3 

5,000-5,999  

28.9 

26.9 

26.6 

2.1 

3.4 

12.9 

6,000-6,999  

34.2 

33.0 

32.4 

2.5 

4.9 

10.9 

7,000-7,999  

34.6 

33.4 

32.9 

1.5 

3.9 

12.7 

8,000-8,999  

38.8 

36.8 

36.4 

2.7 

6.5 

13.1 

9,000-9,999  

46.5 

43.  0 

41.7 

3.0 

7.8 

11.3 

10,000-14, 999  

46.1 

44.0 

42.3 

4.6 

6.8 

12.6 

15,000  AND  OVER — 

46.4 

44.2 

43.5 

1.4 

7.2 

16.7 
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TABLE   18. — DRIED  VEGETABLES,  FRUIT 


UNITED  STATES 


VEGETABLES 

FRUIT 

MONEY  INCOME 

ACTED     T A V C C 

Ar 1 tK    1 AXto 
IN  1964 

T(-|  TAB 

II  U  II  A  L 

BEANS 

!  i 
j 

1    PEAS ,  ■ 
LENTILS] 

1  i 

U 1  n  tK 
* 

TOT  A  1 

PRUNES 

RAISINS 
* 

U  1  n  tK 
* 

(1) 

(2) 

(3) 

!  1 

i   "»  L 

(5) 

(6) 

(7) 

(8) 

(9) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 


ALL  HOUSEHOLDS  

UNDER  1,000  

1,000-1,999  

2,000-2,999  

3,000-3,999  

4,000-4,999  

5,000-5,999  

6,000-6,999  

7,000-7,999  

8,000-8,999  

9,000-9,999  

10,000-14,999  

15,000  AND  OVER — 


ALL  HOUSEHOLDS  

UNDER  1,000  

1,000-1,999  

2,000-2,999  

3,000-3,999  

4,000-4,999  

5,000-5,999  

6,000-6,999  

7,000-7,999  

8,000-8,999  

9,000-9,999  

10,000-14,999  

15,000  AND  OVER— 


.29 

.25 

.04 

.01 

.09 

.04 

.04 

.02 

.35 

.27 

.07 

* 

.06 

.04 

.02 

.01 

.39 

.32 

.06 

.01 

.10 

.05 

.03 

.02 

.52 

.44 

.08 

• 

.08 

.03 

.02 

.03 

.47 

.40 

.07 

• 

.06 

.03 

.03 

• 

.45 

.41 

.04 

* 

.10 

.05 

.03 

.01 

.27 

.24 

.02 

.01 

.08 

.03 

.03 

.02 

.27 

.24 

.02 

• 

.12 

.03 

.06 

.02 

.16 

.14 

.01 

.01 

.06 

.03 

.03 

» 

.  13 

.12 

.01 

• 

.08 

.02 

.05 

.02 

.13 

.11 

.02 

• 

.13 

.04 

.06 

.03 

.15 

.13 

.02 

.01 

.12 

.04 

.06 

.02 

.  11 

.06 

.02 

.03 

.10 

.03 

.05 

.01 

MONEY  VALUE 

PER  HOUSEHOLD  PER 

WEEK  (DOLLARS 

.06 

.05 

.01 

.01 

.04 

.01 

.01 

.01 

.07 

.05 

.01 

♦ 

.03 

.02 

.01 

• 

.07 

.06 

.01 

• 

.04 

.02 

.01 

.01 

.10 

.08 

.02 

• 

.03 

.01 

.01 

.01 

.09 

.08 

.01 

• 

.02 

.01 

.01 

• 

.09 

.08 

.01 

• 

.04 

.02 

.01 

.01 

.06 

.05 

* 

.01 

.04 

.01 

.01 

.01 

.06 

.05 

• 

.01 

.04 

.01 

.02 

.01 

.04 

.03 

• 

.01 

.03 

.01 

.01 

• 

.03 

.02 

* 

.01 

.04 

.01 

.02 

.01 

.03 

.02 

• 

.01 

.05 

.01 

.02 

.02 

.05 

.02 

• 

.03 

.05 

.01 

.02 

.01 

.03 

.01 

* 

.02 

.04 

.01 

.02 

.01 

PERCENT 

OF 

HOUSEHOLDS 

USING  IN 

A  WEEK 

ALL  HOUSEHOLDS  

UNDER  1,000  

1,000-1,999  

2,000-2,999  

3,000-3,999  

4,000-4,999  

5,000-5,999  

6,000-6,999  

7,000-7,999  

8,000-8,999  

9,000-9,999  

10,000-14,999  

15,000  AND  OVER — 


24.5 

18.2 

3.6 

5.5 

12.1 

4.1 

7.1 

2.2 

29.7 

26.4 

7.4 

1.4 

8.8 

4.7 

2.7 

2.0 

27.4 

22.9 

6.8 

1.6 

11.6 

5.2 

5.5 

3.5 

32.2 

25.7 

7.0 

4.1 

10.8 

3.5 

5.6 

2.6 

32.1 

26.9 

6.5 

2.7 

10.1 

3.3 

6.0 

.8 

32.3 

28.3 

4.8 

3.0 

12.0 

5.5 

6.3 

3.0 

23.3 

18.  1 

2.4 

5.1 

11.1 

3.3 

6.7 

2.0 

24.1 

17.4 

2.2 

6.5 

14.1 

3.6 

8.7 

3.1 

20.7 

13.2 

1.5 

7.3 

9.5 

3.7 

5.4 

1.0 

17.5 

9.6 

1.7 

8.9 

13.  1 

2.7 

9.6 

1.7 

20.0 

10.4 

2.2 

8.3 

16.  1 

4.8 

11.7 

3.5 

17.6 

9.9 

1.7 

8.9 

15.0 

4.1 

9.4 

2.7 

15.9 

7.2 

1.4 

8.0 

14.5 

4.3 

8.7 

1.4 
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TABLE  19- — BEVERAGES  UNITED  STATES  URBAN 


COFFEE 

TEA 

(PURCHASES) 
* 

COCOA, 

MONEY  INCOME 

SUBSTI- 

CHOCO- 

AFTER TAXES 

TOTAL 

BEAN, 

INSTANT 

TUTE 

TOTAL 

LEAF 

INSTANT 

LATE 

IN  1964 

* 

GROUND 

* 

* 

(1) 

(  2) 

(3) 

(4) 

(5) 

(6) 

(7) 

(8) 

(9) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

•  72 

•  64 

.08 

• 

.07 

.06 

.01 

.12 

UNDER  1,000  

.  39 

.34 

.05 

.01 

.04 

.03 

.01 

.03 

1,000-1,999  

•  47 

•  40 

.07 

• 

.05 

.04 

* 

.02 

2,000-2,999  

•  58 

•  48 

.09 

.01 

.06 

.06 

.01 

.05 

3,000-3,999  

.  63 

•  52 

.10 

• 

.06 

.06 

.01 

.11 

4,000-4,999  

.  71 

•  62 

.09 

• 

.07 

.06 

.01 

.13 

5,000-5,999  

.76 

.68 

.08 

• 

.08 

.08 

* 

.13 

6,000-6,999  

.78 

.69 

.08 

• 

.08 

.08 

.01 

.16 

7,000-7,999  

.84 

.76 

.09 

• 

.08 

.07 

.01 

.15 

8, 000-8, 999  

.82 

.73 

.09 

• 

.07 

.07 

.01 

.18 

9,000-9,999  

.  87 

.  79 

.08 

• 

.07 

.06 

.01 

.16 

10, 000-14, 999  

.  84 

.  74 

.09 

• 

.07 

.06 

.01 

.14 

15,000  AND  OVER — 

.  98 

•  90 

.08 

.00 

.05 

.05 

• 

.19 

MONEY 

VALUE  PER  HOUSEHOLD  PER  WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.  69 

•  49 

.20 

* 

.14 

.11 

.03 

.05 

UNDER  1,000  

.  42 

.27 

.15 

.01 

.09 

.05 

.03 

.01 

1,000-1,999  

.47 

.32 

.15 

• 

.11 

.09 

.02 

.01 

2,000-2,999  

.  59 

.37 

.22 

* 

.13 

.09 

.03 

.02 

3,000-3,999  

.  64 

.40 

.24 

* 

.12 

.10 

.03 

.05 

4,000-4,999  

.  68 

.48 

.20 

• 

.14 

.12 

.03 

.06 

5,000-5,999  

.70 

.52 

.18 

• 

.16 

.14 

.02 

.06 

6, 000-6, 999  

.73 

.54 

.19 

• 

.17 

.14 

.04 

.07 

7,000-7,999  

.78 

.57 

.20 

* 

.16 

.13 

.03 

.07 

8,000-8,999  

.77 

.55 

.22 

* 

.15 

.12 

.03 

.08 

9,000-9,999  

.81 

.  63 

.18 

• 

.16 

.13 

.03 

.07 

10,000-14,999  

.  80 

.  57 

.22 

* 

.15 

.12 

.04 

.06 

15,000  AND  OVER — 

.  91 

.72 

.18 

.00 

.13 

.12 

.02 

.07 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

90.5 

62.  0 

39.8 

1.1 

23.5 

19.9 

3.9 

22.9 

UNDER  1,000  

82.4 

44.  6 

38.5 

2.7 

16.2 

11.5 

4.7 

10.1 

1,000-1,999  

87.7 

52.  9 

41.9 

2.3 

18.4 

15.8 

2.9 

5.5 

2,000-2,999  

86  .3 

51.5 

43.9 

2.0 

21.9 

18.4 

3.8 

12.9 

3,000-3,999  

89.  1 

53.  5 

43.2 

.3 

24.2 

20.4 

3.8 

20.1 

4, 000-4, 999  

89.5 

58.  6 

40.6 

1.3 

27.8 

24.6 

3.8 

26.1 

5,000-5,999  

90.0 

O  D  •  O 

34.7 

.7 

26.8 

24.0 

2.9 

25.9 

6,000-6,999  

92.4 

66.  1 

38.6 

.9 

26.6 

22.3 

4.5 

26.6 

7,000-7,999  

92.2 

66.6 

37.3 

1.0 

23.4 

18.8 

4.9 

27.1 

8,000-8,999  

93.1 

64.9 

41.9 

.7 

20.6 

18.2 

2.7 

32.0 

9,000-9,999->  

95.2 

75.2 

40.4 

.9 

23.9 

18.3 

5.7 

30.9 

10,000-14, 999  

93.5 

70.8 

40.1 

.7 

23.9 

19.3 

4.8 

29.2 

15,000  AND  OVER — 

94.2 

72.5 

42.0 

.0 

15.9 

14.5 

1.4 

24.6 
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TABLE  19- — BEVERAGES — CONTINUED 


UNITED  STATES 


URBAN 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 

(1) 

SOFT  DRINK 

FRUIT  ADE,   DRINK,   PUNCH,  NECTAR 

ALCOHOLIC  BEVERAGE 

TOTAL 
* 

(10) 

COLA 
* 

( 11 ) 

FRUIT 
* 

(12) 

TOTAL 
(13) 

READY- 
TO-DRINK 

(14) 

CONCENTRATED 

POWDERED 

,  TABLET 

TOTAL 
( 19  ) 

BEER, 
ALE 

(  20) 

WHISKY, 
GIN, RUM 
* 

( 21 ) 

WINE 
* 

(22  ) 

BRANDY, 
LIQUEUR 
* 

( 23) 

NOT 

FROZEN 

(15) 

FROZEN 
* 

(16) 

WITH 
SUGAR 
* 

(17) 

WITHOUT 

SUGAR 
* 

( 18 ) 

QUANTITY  PER 

HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

5.28 

2.98 

1.01 

1.04 

.84 

.02 

.12 

.04 

.02 

2.57 

2.22 

.  19 

.15 

.02 

UNDER  1,000  

2.43 

1.84 

.30 

.33 

.32 

.00 

* 

.01 

.01 

.39 

.37 

.01 

* 

* 

1,000-1,999  

1.82 

1.  14 

.28 

.33 

.27 

.02 

.01 

.02 

.01 

.27 

.21 

.02 

.04 

* 

2,000-2,999  

3.26 

2.16 

.57 

.69 

.58 

.00 

.06 

.02 

.03 

1.38 

1.24 

.08 

.05 

* 

3,000-3,999  

3.79 

2.68 

.51 

.78 

.67 

.01 

.06 

.02 

.02 

1.35 

1.22 

.04 

.07 

* 

4,000-4,999  

4.07 

2.66 

.73 

1.09 

.93 

.02 

.06 

.04 

.03 

1.66 

1.52 

.08 

.04 

.01 

5,000-5,999  

5.63 

3.25 

.97 

1.02 

.75 

.05 

.15 

.05 

.02 

3.03 

2.76 

.11 

.12 

.04 

6,000-6,999  

5.99 

3.31 

1.40 

1.30 

1.07 

.02 

.15 

.04 

.02 

3.79 

3.45 

.15 

.18 

.02 

7,000-7,999  

7.22 

4.35 

1.21 

.95 

.69 

.04 

.16 

.04 

.02 

3.46 

2.95 

.20 

.29 

.03 

8,000-8,999  

6.32 

3.81 

1.17 

1.32 

1.07 

.01 

.17 

.04 

.03 

3.30 

2.92 

.25 

.13 

* 

9,000-9,999  

5.99 

2.74 

1.68 

1.19 

.97 

• 

.17 

.03 

.02 

3.65 

3.22 

.25 

.15 

.02 

10, 000-14, 999  

7.25 

3.12 

1.65 

1.79 

1.46 

.04 

.21 

.04 

.02 

3.87 

3.21 

.41 

.22 

.  03 

15,000  AND  OVER — 

9.89 

4.73 

1.57 

1.71 

1.44 

.02 

.17 

.07 

.01 

3.87 

2.48 

.95 

.43 

.  02 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.64 

.36 

.13 

.22 

.10 

* 

.03 

.05 

.03 

1.25 

.55 

.54 

.12 

.04 

UNDER  1,000  

.30 

.22 

.04 

.08 

.05 

.00 

* 

.02 

.01 

.  16 

.11 

.04 

* 

« 

1,000-1,999  

.22 

.14 

.04 

.07 

.04 

* 

.01 

.02 

.01 

.15 

.06 

.05 

.03 

.01 

2,000-2,999  

.44 

.30 

.06 

.  16 

.07 

.00 

.01 

.03 

.04 

.53 

.29 

.20 

.03 

.01 

3,000-3,999  

.51 

.36 

.07 

.18 

.09 

* 

.02 

.03 

.03 

.48 

.30 

.  15 

.  03 

.01 

4,000-4,999  

.50 

.34 

.09 

.24 

.12 

* 

.02 

.05 

.05 

.71 

.37 

.29 

.03 

.02 

5,000-5,999  

.67 

.39 

.12 

.23 

.10 

.01 

.04 

.06 

.03 

1.10 

.69 

.34 

.06 

.01 

6,000-6,999  

.74 

.40 

.18 

.25 

.12 

* 

.04 

.05 

.03 

1.39 

.82 

.40 

.11 

.06 

7,000-7,999  

.82 

.48 

.15 

.22 

.09 

.01 

.05 

.05 

.03 

1.55 

.69 

.58 

.20 

.09 

8, 000-8, 999  

.73 

.43 

.13 

.30 

.14 

.05 

.06 

.04 

1.53 

.79 

.63 

.10 

.01 

9,000-9,999  

.77 

.38 

.20 

.24 

.12 

* 

.05 

.04 

.03 

1.73 

.84 

.70 

.11 

.08 

10, 000-14, 999  

.  88 

.37 

.22 

.32 

.17 

.01 

.06 

.05 

.03 

2.28 

.77 

1.  18 

.23 

.  10 

15,000  AND  OVER — 

1.23 

.57 

.20 

.35 

.19 

* 

.05 

.08 

.01 

3.90 

.63 

2.86 

.33 

.08 

PERCENT  OF  HOUSEHOLDS 

USING   IN  A  WEEK 

ALL  HOUSEHOLDS  

65.0 

40.  9 

20.1 

41.6 

16.3 

.8 

8.5 

11.7 

15.0 

36.3 

27.  8 

14.2 

7.2 

1.7 

UNDER  1,000  

44.6 

34.5 

8.8 

21.6 

7.4 

.0 

.7 

5.4 

10.  1 

7.4 

6.1 

1.4 

.  7 

.7 

1,000-1,999  

39.7 

24.  8 

9.4 

21.9 

6.8 

.3 

2.9 

7.1 

7.  1 

10.3 

5.8 

2.6 

3.5 

.3 

2,000-2,999  

51.  8 

31.6 

15.2 

34.2 

12.0 

.0 

4.  1 

9.1 

16.4 

20.8 

15.2 

5.6 

3.8 

.6 

3,000-3,999  

59.5 

38.9 

13.3 

38.3 

12.5 

.5 

3.5 

9.0 

19.8 

25.5 

20.9 

4.1 

3.3 

.5 

4,000-4,999  

63.9 

46.4 

17.0 

44.9 

16.0 

.3 

4.5 

13.8 

19.3 

28.1 

22.8 

7.5 

3.5 

1.0 

5,000-5,999  

63.1 

41.3 

18.6 

45.4 

16.3 

.8 

9.8 

14.2 

15.2 

35.6 

30.3 

10.0 

4.  4 

.8 

6,000-6,999  

70.3 

43.  5 

25.0 

46.2 

19.0 

.7 

10.3 

12.7 

15.4 

43.  1 

35.5 

10.9 

7.4 

2.0 

7,000-7,999  

73.7 

48.0 

24.  1 

46.6 

18.5 

1.5 

11.0 

14.9 

14.1 

43.9 

36.6 

17.6 

7.8 

2.4 

8,000-8,999  

71.8 

45.7 

22.7 

48.  1 

22.0 

1.0 

11.7 

12.0 

19.2 

50.2 

42.6 

21.3 

8.6 

.3 

9,000-9,999  

75.7 

42.6 

24.8 

46.5 

18.7 

.9 

12.2 

11.3 

15.2 

53.5 

38.7 

23.0 

11.7 

.9 

10,000-14, 999  

80.0 

44.7 

31.6 

50.7 

24.6 

1.7 

15.0 

13.0 

15.2 

55.1 

36.5 

35.0 

15.5 

6.3 

15,000  AND  OVER- 

89.9 

56.5 

28.3 

48.6 

21.7 

.7 

16.7 

18.8 

8.0 

64.5 

37.7 

44.9 

20.3 

5.8 
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TABLE  20. — SOUP,   OTHER  MIXTURES 


UNITED 


STATES 


URBAN 


SOUP,    SAUCE,  GRAVY 

MONEY  INCOME 
AFTER  TAXES 
IN  1964 

CONDENSED 

TOTAL 

READY- 
TO-SERVE 
* 

TOTAL 

TOMATO 

FROZEN 
* 

DRY 
* 

(  1) 

(2) 

(3) 

(4) 

(5) 

(6) 

(7) 

BABY 
FOOD 
MIX- 
TURES 
# 

(8) 


OTHER  MIXTURES 


NOT  SWEET 


TOTAL 


(9) 


SWEET 


MOSTLY 
MEAT 


(  10) 


MOSTLY  j 
POULTRY, i  TOTAL 

FISH,  * 
LEGUMES  j 

(11)      !  (12) 


GELATI N, 
PUDDING 
* 
( 13) 


ICES, 
POP- 
SICLES 
* 
(14) 


ICING 


(  15  ) 


QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 


HOUSEHOLDS  

.95 

.04 

.  89 

.16 

.01 

.02 

.19 

.58 

.13 

.18 

.32 

.21 

.  08 

.02 

UNDER  1,000  

.42 

.01 

.40 

.06 

.00 

.08 

.22 

.07 

.04 

.15 

.12 

.01 

.02 

1,000-1,999  

.53 

.03 

.49 

.07 

* 

.07 

.28 

.08 

.10 

.  16 

.13 

.02 

.01 

2,000-2, 999  

.78 

.  04 

.72 

.  12 

.02 

.08 

.34 

.06 

.11 

.18 

.14 

.02 

.01 

3,000-3,999  

.76 

.03 

.71 

.12 

.01 

.29 

.43 

.08 

.13 

.22 

.  14 

.07 

.02 

4,000-4,999  

1.07 

.02 

1.03 

.  19 

.00 

.01 

.21 

.62 

.15 

.18 

.31 

.22 

.06 

.02 

5,000-5, 999  

1.07 

.03 

1.01 

.21 

.02 

.30 

.  55 

.11 

.19 

.31 

.21 

.08 

.02 

6,000-6,999  

1.13 

.03 

1.08 

.19 

* 

.02 

.20 

.60 

.15 

.18 

.40 

.26 

.12 

.02 

7,000-7,999  

1.09 

.05 

.98 

.19 

.02 

.04 

.23 

.75 

.20 

.20 

.37 

.26 

.08 

.03 

8,000-8, 999  

1.01 

.03 

.  95 

.14 

.01 

.02 

.25 

.78 

.14 

.27 

.39 

.23 

.13 

.03 

9, 000-9, 999  

.87 

.04 

.80 

.13 

.01 

.02 

.20 

.74 

.13 

.23 

.40 

.24 

.10 

.07 

10,000-14, 999  

1.20 

.  07 

1.11 

.22 

.01 

.  15 

.90 

.19 

.27 

.44 

.25 

.  16 

.03 

15,000  AND  OVER — 

1.05 

.  03 

.99 

.18 

.00 

.02 

.08 

.68 

.11 

.23 

.47 

.25 

.19 

.03 

MONEY  VALUE  PER  HOUSEHOLD  PER  WEEK  (DOLLARS) 


HOUSEHOLDS  

.26 

.01 

.22 

.03 

.03 

.07 

.35 

.09 

.11 

.16 

.12 

.03 

.01 

UNDER  1,000  

.11 

.10 

.01 

.00 

* 

.04 

.10 

.04 

.02 

.09 

.08 

.01 

.01 

1,000-1,  999  

.14 

.01 

.12 

.01 

.01 

.02 

.  15 

.05 

.05 

.09 

.07 

.01 

2,000-2,999  

.21 

.01 

.17 

.02 

.02 

.03 

.18 

.04 

.06 

.10 

.08 

.01 

.01 

3,000-3,999  

.20 

.01 

.17 

.02 

.01 

.11 

.22 

.05 

.08 

.11 

.08 

.03 

.01 

4,000-4,999  

.28 

.01 

.25 

.04 

.00 

.02 

.09 

.34 

.10 

.11 

.16 

.13 

.03 

.01 

5,000-5, 999  

.29 

.01 

.25 

.04 

.03 

.11 

.31 

.07 

.10 

.16 

.12 

.03 

.01 

6,000-6, 999  

.31 

.01 

.27 

.  04 

.03 

.08 

.35 

.10 

.  10 

.20 

.14 

.05 

.01 

7,000-7,999  

.31 

.  01 

.24 

.  04 

.01 

.04 

.09 

.47 

.13 

.12 

.19 

.15 

.03 

.01 

8,000-8,999  

.29 

.  01 

.24 

.03 

.01 

.04 

.09 

.45 

.10 

.15 

.20 

.13 

.05 

.02 

9,000-9, 999  

.25 

.01 

.20 

.02 

.03 

.07 

.48 

.10 

.15 

.20 

.13 

.03 

.03 

10,000-14, 999  

.31 

.02 

.27 

.04 

.02 

.06 

.63 

.14 

.18 

.22 

.16 

.05 

.02 

15,000  AND  OVER — 

.31 

.01 

.26 

.03 

.00 

.04 

.04 

.41 

.09 

.12 

.24 

.14 

.08 

.02 

PERCENT 

OF  HOUSEHOLDS 

USING  IN 

A  WEEK 

HOUSEHOLDS  

50.5 

2.0 

45.0 

14.0 

.6 

10.4 

7.6 

31.2 

9.3 

11.2 

45.  9 

40.  8 

7.8 

3.1 

UNDER  1,000  

31.8 

.7 

28.4 

5.4 

.0 

3.4 

3.4 

17.6 

5.4 

4.7 

28.4 

25.7 

3.4 

1.4 

1,000-1,999  

31.3 

1.6 

28.4 

7.4 

.3 

4.2 

2.6 

17.7 

7.4 

8.7 

34.2 

32.3 

1.6 

1.3 

2, 000-2, 999  

46.8 

2.0 

40.1 

10.5 

.3 

8.8 

4.7 

23.1 

5.6 

7.6 

36.  8 

33.6 

3.8 

2.6 

3,000-3,999  

39.9 

1.9 

35.3 

9.2 

.5 

4.6 

11.7 

26.9 

8.2 

9.2 

40.  5 

34.  8 

7.3 

2.2 

t, 000-4, 999  

50.4 

1.8 

44.6 

16.3 

.0 

8.3 

9.8 

32.6 

9.5 

12.5 

45.  1 

39.1 

8.0 

2.8 

5,000-5,999  

53.  8 

2.1 

47.  8 

16.3 

.3 

12.2 

10.6 

31.5 

8.6 

11.9 

45.  8 

41.  1 

7.8 

3.4 

6,000-6,999  

54.7 

2.0 

50.7 

18.3 

.7 

10.0 

8.3 

32.8 

10.5 

12.3 

54.2 

48.  9 

10.0 

3.6 

7,000-7,999  

55.1 

3.7 

48.  5 

16.6 

1.5 

12.9 

7.1 

37.6 

12.2 

12.2 

52.2 

45.  9 

9.5 

4.1 

8, 000-8,999  

58.  1 

1.7 

4  9.  8 

15.1 

1.4 

14.4 

10.0 

40.5 

12.0 

12.7 

49.  5 

43.3 

11.3 

4.  1 

9,000-9,999  

55.7 

1.7 

48.7 

12.6 

1.3 

13.9 

9.6 

38.3 

10.9 

14.8 

53.  0 

48.7 

6.1 

5.7 

10,000-14,999  

60.9 

1.7 

54.  8 

17.1 

.5 

15.7 

6.3 

39.9 

11.6 

15.0 

54.3 

47.1 

11.8 

3.4 

15,000  AND  OVER — 

60.  1 

2.2 

55.1 

13.0 

.0 

14.  5 

4.3 

30.4 

8.7 

9.4 

57.2 

49.3 

13.  8 

2.9 
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TABLE  21. — NUTS,  CONDIMENTS, 
LEAVEN INGS 


UNITED  STATES 


URBAN 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 


(1) 


NUTS,   PEANUT  BUTTER 


NUTS 


CONDIMENTS  * 


TOMATO 


TOTAL 
SHELLED 
WT.  ) 

(  2) 

TOTAL 
(SHELLED 
WT.  ) 

(3) 

PEANUTS 

OTHER  NUTS 

* 

PEANUT 
BUTTER 
* 

(9) 

TOTAL 
(10) 

CATSUP , 
CHILI 
SAUCE 

* 
(11) 

BARBECUE 
SAUCE 
* 

(12) 

TOMATO 
RELISH 
* 

(13) 

IN 
SHELL 

(4) 

SHELLED 
(5) 

IN 
SHELL 

(6) 

SHELLED 

PLAIN 
(7) 

ROASTED 
(8) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

.37 

.10 

.01 

.03 

.02 

.03 

.03 

.27 

.36 

.30 

.05 

* 

.19 

.03 

.  00 

• 

.02 

• 

.01 

.16 

.13 

.12 

.00 

.01 

.15 

.04 

•  00 

.02 

.01 

.01 

• 

.11 

.10 

.09 

.01 

.00 

.28 

.05 

•  01 

.02 

* 

.01 

.01 

.23 

.20 

.17 

.03 

• 

.31 

.07 

.01 

.01 

.02 

.03 

.01 

.24 

.32 

.26 

.06 

* 

.35 

.09 

.01 

.02 

.04 

.02 

.02 

.26 

.36 

.30 

.06 

* 

.  40 

•  1 1 

•  01 

.03 

.03 

.02 

.04 

.29 

.37 

.31 

.  06 

•  00 

.43 

.13 

•  02 

.03 

.02 

.05 

.03 

.30 

.44 

.38 

.06 

• 

.  48 

.00 

.03 

.03 

.05 

.05 

.34 

.  Hi 

.38 

.  04 

.48 

.13 

•  [}£. 

.03 

.02 

.04 

.03 

.35 

.44 

.37 

.07 

• 

.47 

.10 

•  01 

.03 

.02 

.04 

.03 

.37 

.45 

.38 

.06 

• 

.47 

.15 

1")  -a 

•  U  5 

.05 

.02 

.02 

.05 

.31 

.50 

.40 

.09 

.01 

.54 

.20 

.08 

.04 

.02 

.08 

.34 

.55 

.45 

.10 

.01 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

.23 

.09 

* 

.02 

.01 

.03 

.03 

.14 

.09 

.07 

.02 

• 

.11 

.02 

.00 

* 

.01 

• 

.01 

.08 

.03 

.03 

.00 

» 

.09 

.03 

.00 

.01 

• 

.01 

* 

.06 

.03 

.02 

• 

.00 

.16 

.04 

.01 

.01 

• 

.01 

.01 

.12 

.05 

.04 

.01 

* 

.18 

.05 

.01 

.01 

.01 

.02 

.01 

.12 

.08 

.06 

.02 

• 

.20 

.07 

.01 

.01 

.02 

.03 

.02 

.13 

.10 

.07 

.02 

• 

.  24 

•  09 

* 

.01 

.01 

.03 

.04 

.15 

•  09 

•  U  1 

. 

Art 

.  uu 

.28 

.13 

.01 

.02 

.01 

.05 

.04 

.15 

.12 

.09 

.03 

• 

.  30 

.14 

.00 

.02 

.02 

.05 

.05 

.16 

•  1 1 

•  09 

•  02 

* 

.29 

.11 

.01 

.03 

.01 

.04 

.03 

.18 

.12 

.09 

.03 

9 

.28 

.09 

* 

.02 

.01 

.04 

.02 

.18 

.12 

.09 

.02 

• 

.31 

.15 

.01 

.04 

.02 

.03 

.05 

.15 

.14 

.10 

.03 

• 

.39 

.22 

* 

.06 

.04 

.02 

.09 

.17 

.16 

.11 

.04 

• 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

51.0 

17.5 

1.5 

4.5 

2.7 

6.7 

4.3 

42.7 

50.3 

48.2 

7.4 

.4 

34.5 

7.4 

.0 

2.0 

2.7 

.7 

3.4 

31.1 

22.3 

21.6 

.0 

.7 

31.0 

7.7 

.0 

2.6 

1.9 

2.9 

.6 

25.8 

19.0 

18.1 

2.3 

.0 

41.8 

12.3 

1.8 

2.9 

1.2 

5.6 

1.8 

34.2 

34.2 

31.9 

5.3 

.3 

44.3 

12.8 

1.9 

2.7 

3.0 

4.1 

1.6 

38.0 

45.1 

41.3 

8.7 

.5 

48.1 

15.5 

1.5 

3.0 

4.0 

5.5 

3.0 

41.4 

50.1 

48.4 

9.3 

.3 

51.7 

16.5 

1.3 

3.6 

2.4 

6.2 

4.6 

44.9 

51.5 

49.8 

6.4 

.0 

54.2 

21.0 

2.2 

5.6 

2.5 

8.5 

5.4 

43.3 

58.5 

57.4 

8.3 

.2 

60.2 

22.4 

.0 

4.1 

2.7 

10.5 

7.6 

50.5 

59.0 

57.8 

6.1 

.2 

58.8 

23.0 

2.4 

6.9 

3.1 

10.3 

4.8 

49.8 

63.2 

62.2 

9.6 

.7 

67.0 

24.3 

.9 

5.7 

3.0 

10.4 

5.2 

54.3 

62.2 

58.7 

8.7 

.9 

61.8 

25.4 

3.4 

7.2 

3.1 

8.7 

7.0 

50.5 

65.5 

62.8 

10.6 

1.4 

63.8 

26.1 

.7 

11.6 

5.1 

5.8 

10.9 

52.9 

63.8 

59.4 

14.5 

1.4 

ALL  HOUSEHOLDS  

UNDER  1,000  

1,000-1,999  

2,000-2,999  

3,000-3,999  

4,000-4,999  

5,000-5,999  

6,000-6,999  

7,000-7,999  

8,000-8,999  

9,000-9,999  

10,000-14,999  

15,000  AND  OVER — 


ALL  HOUSEHOLDS  

UNDER  1,000  

1,000-1,999  

2,000-2,999  

3,000-3,999  

4,000-4,999  

5,000-5,999  

6,000-6,999  

7,000-7,999  

8,000-8,999  

9,000-9,999  

10,000-14,999  

15,000  AND  OVER — 


ALL  HOUSEHOLDS  

UNDER  1,000  

1,000-1,999  

2,000-2,999  

3,000-3,999  

4,000-4,999  

5,000-5,999  

6,000-6,999  

7,000-7,999  

8,000-8,999  

9,000-9,999  

10,000-14,999  

15,000  AND  OVER — 
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TABLE  21. —NUTS,  CONDIMENTS, 

LEAVEN INGS — CONTINUED 


UNITED  STATES 


URBAN 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 

(1) 

CONDIMENTS — 

-CONTINUED  * 

LEAVENINGS 

SEASONINGS 

(PURCHASES, 

OTHER 

TOTAL 
(18, 

YEAST 
* 

(19, 

BAKING 
POWDER 

(20  , 

TOTAL 
* 

(21, 

VINEGAR 
(  22  , 

SALT 
(  23  , 

SUGAR 
SUBSTI- 
TUTE 

(  24 , 

TOTAL 
(  14) 

PICKLES 
( 15  ) 

OLIVES 
(16) 

RELISH 

NOT 
TOMATO 

(17, 

• 

QUANTITY  PER 

HOUSEHOLD  PER  WEEK  (POUNDS, 

ALL  HOUSEHOLDS  

.45 

.35 

.07 

.03 

.02 

* 

.02 

** 

.18 

.27 

.01 

UNDER  1,000  

.  14 

.09 

.04 

.01 

.03 

• 

.03 

.12 

.27 

.01 

1,000-1,999  

.  12 

.09 

.02 

.01 

.04 

• 

.04 

»* 

.11 

.  29 

.  02 

2,000-2,999  

.29 

.23 

.03 

.02 

.03 

• 

.03 

.20 

.29 

• 

3,000-3,999  

.27 

.23 

.03 

.01 

.03 

* 

.03 

.20 

.29 

.01 

4,000-4,999  

.40 

.33 

.05 

.02 

.03 

* 

.03 

.17 

.31 

.  01 

5,000-5,999  

.45 

.37 

.06 

.02 

.02 

.01 

.02 

.24 

.25 

.01 

6,000-6,999  

.62 

.49 

.08 

.05 

.02 

• 

.02 

.18 

.28 

.01 

7,000-7,999  

.58 

.41 

.12 

.05 

.02 

• 

.02 

.18 

.30 

.01 

.60 

.47 

.09 

.04 

.02 

.01 

.01 

** 

.14 

.26 

.01 

9,000-9,999  

.57 

.44 

.08 

.05 

.01 

• 

.01 

.  17 

.21 

.  02 

i  n  nnn— i  l.  oqq  

.67 

.48 

.14 

.05 

.02 

* 

.02 

»• 

.23 

.  24 

.01 

15,000  AND  OVER — 

.58 

.43 

.10 

.05 

.03 

.02 

.01 

»• 

.17 

.25 

.01 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS, 

ALL  HOUSEHOLDS  

.  16 

.09 

.05 

.01 

.01 

.01 

.01 

.14 

.03 

.02 

.02 

UNDER  1,000  

.05 

.03 

.02 

.01 

.01 

• 

.01 

.11 

.  02 

.  02 

.03 

1,000-1,999  

.04 

.02 

.01 

.01 

.02 

• 

.01 

.14 

.01 

.03 

.05 

2,000-2,999  

.  09 

.06 

.02 

.01 

.01 

.01 

.01 

.11 

.  03 

.  03 

.01 

3,000-3,999  

.  09 

.06 

.02 

* 

.02 

• 

.01 

.16 

.03 

.03 

.02 

4,000-4,999  

.  14 

.09 

.04 

.01 

.01 

* 

.01 

.15 

.  03 

.  03 

.01 

5,000-5,999  

.14 

.09 

.04 

.01 

.01 

.01 

.01 

.15 

.03 

.02 

.02 

6,000-6,999  

.21 

.13 

.06 

.02 

.01 

.01 

.01 

.15 

.03 

.02 

.03 

7,000-7,999  

.21 

.11 

.08 

.02 

.01 

.01 

.01 

.16 

.03 

.03 

.02 

ft     nnn     ct  nnn 

8,000— o, 999  

.20 

.12 

.07 

.02 

.01 

.01 

.01 

.15 

.03 

.02 

.02 

9,000-9,999  

.  20 

.12 

.06 

.02 

.01 

.01 

• 

.14 

.03 

.02 

.  04 

in     AAA     1/.      Q  Q  Q 

iu, uuu— 14, yyy  

.  25 

.  13 

.10 

.02 

.01 

• 

.01 

.16 

.03 

.02 

.  03 

15,000  AND  OVER — 

.  23 

.12 

.09 

.02 

.01 

.01 

* 

.14 

.03 

.02 

.03 

PERCENT  OF  HOUSEHOLDS 

USING   IN  A  WEEK 

ALL  HOUSEHOLDS  

43.8 

34.0 

12.9 

8.2 

19.7 

3.3 

18.0 

33.2 

10.8 

16.3 

3.0 

UNDER  1,000  

16.9 

12.8 

5.4 

2.7 

27.0 

.7 

27.0 

25.0 

7.4 

12.8 

3.4 

1,000-1,999  

19.7 

13.9 

2.6 

4.5 

25.8 

2.9 

23.9 

30.6 

6.8 

17.1 

5.2 

2,000-2,999  

33.3 

26.0 

6.7 

5.3 

22.5 

4.1 

19.6 

31.0 

11.4 

19.6 

.9 

3,000-3,999  

29.  1 

23.6 

7.1 

3.0 

25.5 

2.4 

24.7 

38.9 

11.7 

18.8 

3.3 

4,000-4,999  

41  .9 

34.  3 

10.3 

5.8 

23.1 

3.3 

21.6 

36.3 

11.3 

20.8 

1.8 

5,000-5,999  

44.2 

34.6 

10.6 

6.7 

17.1 

3.6 

15.2 

33.0 

12.9 

15.7 

3.1 

6,000-6,999  

50.0 

40.0 

13.4 

8.9 

18.1 

4.2 

16.3 

32.4 

10.5 

14.5 

3.6 

7,000-7,999  

51.5 

40.2 

17.1 

11.2 

19.8 

3.9 

18.0 

36.8 

11.0 

17.3 

2.4 

8,000-8,999  

55.7 

46.0 

16.8 

9.3 

18.2 

4.8 

16.2 

37.1 

11.0 

14.4 

2.7 

9,000-9,999  

59.1 

41.7 

18.7 

13.9 

15.2 

4.3 

12.6 

27.0 

8.3 

14.3 

3.5 

10,000-14, 999  

62.3 

47.1 

24.9 

15.2 

16.7 

1.4 

15.7 

32.6 

11.6 

14.7 

4.1 

15,000  AND  OVER — 

58.0 

42.0 

27.5 

17.4 

15.2 

2.9 

14.5 

30.4 

10.1 

14.5 

2.2 
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TABLE  22. — FEDERALLY  DONATED  FOOD 


UNITED  STATES 


URBAN 


NONFAT 

AMER- 

BUTTER, 

MONEY  INCOME 

DRY 

ICAN 

MAR- 

LARD 

AFTER  TAXES 

MILK 

CHEESE 

GARINE 

ID 

(2) 

(3) 

(4) 

(5) 

OTHER  CEREAL 






OAT, 

DRIED 

DRY 

FLOUR 

WHEAT 

GRITS, 

I  CANNED 

WHOLE 

BEANS , 

+ 

CEREAL 

TOTAL 

RICE 

CORN- 

j  MEAT 

EGG 

PEAS 

MEAL 

1  * 

* 

(6) 

(7) 

(8) 

lV. 

(10) 

!  (11) 

(12) 

(13) 

PEANUT 
BUTTER 


(14) 


QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 


ALL  HOUSEHOLDS— 

UNDER  1,000- 
1,000-1,999- 
2,000-2,999- 
3,000-3,999- 
4,000-4,999- 


.02 

.02 

.02 

.01 

.05 

.01 

.04 

.01 

.02 

.02 

.00 

.01 

.01 

.10 

.10 

.06 

.04 

.29 

.02 

.26 

.08 

.18 

.  12 

.00 

.08 

.08 

.09 

.05 

.04 

.03 

.15 

.01 

.21 

.06 

.15 

.05 

.00 

.01 

.02 

.08 

.09 

.08 

.09 

.24 

.03 

.09 

.04 

.06 

.10 

.00 

.04 

.07 

.04 

.03 

.04 

.05 

.07 

.01 

.04 

.02 

.02 

.05 

.00 

.02 

.03 

.02 

.01 

.01 

* 

.01 

.01 

.01 

* 

* 

.01 

.00 

* 

.01 

MONEY  VALUE  PER  HOUSEHOLD  PER  WEEK  (DOLLARS) 


HOUSEHOLDS  

.01 

.01 

.01 

* 

.01 

* 

.01 

* 

* 

.02 

.00 

* 

.01 

UNDER  1,000  

.03 

.07 

.02 

.01 

.03 

* 

.04 

.02 

.03 

.10 

.00 

.02 

.04 

1,000-1,999  

.03 

.04 

.02 

.01 

.02 

* 

.03 

.01 

.02 

.04 

.00 

* 

.01 

2,000-2,999  

.02 

.07 

.03 

.02 

.03 

* 

.02 

.01 

.01 

.07 

.00 

.01 

.04 

3,000-3,999  

.01 

.02 

.01 

.01 

.01 

* 

.01 

■a- 

.04 

.00 

* 

.02 

4,000-4,999  

—  * 

.01 

• 

* 

• 

* 

* 

» 

* 

.01 

.00 

* 

* 

PERCENT 

OF 

HOUSEHOLDS 

USING 

IN  A  WEEK 

HOUSEHOLDS  

1.2 

1.3 

1.4 

1.0 

1.5 

.6 

1.2 

.8 

.8 

.8 

.0 

.6 

1.4 

UNDER  1,000  

—  10.8 

7.4 

7.4 

3.4 

12.8 

3.4 

10.  1 

8.8 

6.1 

6.1 

.0 

7.4 

8.8 

1,000-1,999  

4.5 

3.5 

4.2 

2.6 

4.2 

1.9 

3.5 

2.6 

2.6 

3.2 

.0 

1.6 

2.9 

2,000-2,999  

3.5 

5.8 

6.1 

5.6 

6.4 

2.6 

3.8 

2.6 

2.3 

2.6 

.0 

1.8 

7.0 

3,000-3,999  

1.9 

3.0 

2.4 

2.4 

2.2 

.8 

2.4 

1.1 

1.9 

1.1 

.0 

1.4 

3.0 

4,000-4,999  

.5 

.8 

.8 

.5 

.8 

.3 

.5 

.3 

.3 

.3 

.0 

.3 

1.0 
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TABLE  23. — BABY  FOOD 


UNITED  STATES 


URBAN 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 

(1) 

TOTAL 
(2) 

COMMERCIALLY  CANNED 

CEREAL 
* 

(  13) 

TEETH- 
ING 
BISCUIT 
* 

( 14) 

FORMULA 
SUGAR 
* 

(15) 

TOTAL 
* 

(3) 

MEAT, 
POULTRY 

(4) 

EGG 
YOLK 

(5) 

VEGE- 
TABLES 
* 

(6) 

FRUIT 
* 

(7) 

JUICE, 
PUNCH 

(8) 

MIXTURES 

TOTAL 

* 

(9) 

MOSTLY 
GRAIN 

(  10) 

MOSTLY 
MEAT 

(11) 

MOSTLY 
VEGE- 
TABLES 

(12) 

QUANTITY  PER 

HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

.55 

.51 

.03 

* 

.05 

.18 

.05 

.19 

.05 

.03 

.04 

.03 

• 

» 

UNDER  1,000  

.24 

.23 

.02 

.00 

.03 

.07 

.04 

.08 

.02 

.02 

.01 

.01 

.00 

.00 

1,000-1,999  

.18 

.17 

.00 

• 

.02 

.08 

• 

.07 

.03 

.02 

.02 

.02 

.00 

.00 

2,000-2,999  

.31 

.29 

.03 

* 

.04 

.08 

.06 

.08 

.03 

.01 

.02 

.02 

* 

.00 

3,000-3,999  

.81 

.74 

.03 

• 

.09 

.26 

.07 

.29 

.09 

.03 

.07 

.07 

♦ 

.00 

4,000-4,999  

.71 

.66 

.05 

* 

.09 

.22 

.09 

.21 

.  04 

.03 

.08 

.04 

* 

.00 

5,000-5,999  

.84 

.77 

.05 

* 

.07 

.25 

.09 

.30 

.08 

.04 

.07 

.06 

ft 

.00 

6,000-6,999  

.60 

.56 

.05 

.01 

.05 

.22 

.04 

.20 

.05 

.  03 

•  06 

.04 

ft 

♦ 

7,000-7,999  

.57 

.54 

.03 

.00 

.03 

.23 

.03 

.23 

.06 

.05 

.04 

.02 

ft 

.00 

8 , 000-8, 999  

.71 

.67 

.03 

.01 

.08 

.25 

.06 

.25 

.06 

.05 

.04 

.  04 

ft 

9,000-9,999  

.75 

.72 

.05 

.01 

.10 

.30 

.06 

.20 

.05 

.03 

.03 

.02 

.01 

.00 

10, 000-14, 999  

.37 

.35 

.02 

* 

.03 

.09 

.05 

.15 

.04 

.02 

.03 

.  02 

ft 

15,000  AND  OVER — 

.34 

.32 

.05 

.00 

.05 

.11 

.02 

.08 

* 

.01 

.03 

.03 

ft 

.00 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.22 

.21 

.03 

* 

.02 

.06 

.02 

.07 

.02 

.01 

.02 

.01 

ft 

• 

UNDER  1,000  

.11 

.10 

.01 

.00 

.01 

.03 

.01 

.04 

.01 

.01 

.01 

.01 

.00 

.00 

1,000-1,999  

.05 

.05 

.00 

* 

• 

.02 

* 

.02 

.01 

.01 

-» 

.01 

.00 

.00 

2,000-2,999  

.  13 

.12 

.02 

* 

.02 

.03 

.02 

.03 

.01 

* 

.01 

.01 

* 

.00 

3,000-3,999  

.33 

.30 

.02 

* 

.03 

.10 

.03 

.11 

.03 

.01 

.03 

.03 

ft 

.00 

4,000-4,999  

.31 

.29 

.04 

ft 

.03 

.08 

.04 

.09 

.02 

.01 

.  03 

.02 

♦ 

.CO 

5,000-5,999  

.32 

.29 

.03 

• 

.02 

.09 

.03 

.11 

.03 

.02 

.03 

.02 

ft 

.00 

6,000-6,999  

.25 

.23 

.03 

.02 

.08 

.02 

.08 

.02 

.01 

.02 

.01 

* 

ft 

7,000-7,999  

.22 

.21 

.02 

.00 

.01 

.07 

.01 

.09 

.02 

.02 

.01 

.01 

ft 

.00 

8,000-8,999  

.  27 

.25 

.02 

.01 

.03 

.08 

.02 

.09 

.02 

.02 

.02 

.01 

ft 

* 

9,000-9,999  

.30 

.29 

.04 

.01 

.04 

.10 

.02 

.07 

.02 

.01 

.01 

.01 

ft 

.00 

10, 000-14, 999  

.  15 

.14 

.01 

* 

.01 

.03 

.02 

.06 

.02 

.01 

.01 

.  01 

ft 

<* 

15,000  AND  OVER — 

.18 

.17 

.06 

.00 

.02 

.04 

.01 

.04 

* 

ft 

.01 

.01 

ft 

.00 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

11.2 

10.4 

3.2 

.7 

4.2 

8.7 

3.3 

7.6 

4.1 

3.6 

3.8 

7.4 

.8 

.1 

UNDER  1,000  

4.1 

3.4 

1.4 

.0 

2.0 

3.4 

2.0 

3.4 

2.0 

3.4 

2.7 

2.7 

.0 

.0 

1,000-1,999  

3.5 

3.5 

.0 

.3 

.6 

2.3 

.3 

2.6 

1.3 

1.0 

1.0 

1.6 

.0 

.0 

2,000-2,999  

7.3 

7.3 

2.3 

.3 

3.2 

5.6 

2.6 

4.7 

3.2 

1.5 

2.6 

4.1 

.6 

.0 

3,000-3,999  

17.9 

16.3 

3.8 

.8 

6.5 

14.1 

4.9 

11.7 

5.7 

5.4 

5.7 

12.5 

1.4 

.0 

4,000-4,999  

14.0 

13.5 

4.3 

.8 

5.5 

11.3 

5.5 

9.8 

4.8 

4.3 

5.5 

10.3 

1.8 

.0 

5,000-5,999  

14.7 

13.  1 

4.7 

.8 

5.9 

10.9 

5.4 

10.6 

6.2 

4.9 

6.4 

11.6 

1.3 

.0 

6,000-6,999  

12.1 

11.2 

4.0 

.9 

4.5 

9.4 

3.3 

8.3 

4.9 

4.9 

4.2 

7.6 

.2 

.2 

7,000-7,999  

12.0 

11.0 

2.7 

.0 

2.9 

9.3 

2.0 

7.1 

3.9 

3.7 

2.4 

5.9 

.7 

.0 

8,000-8,999  

14.1 

13.4 

2.7 

1.7 

6.5 

11.0 

3.  1 

10.0 

6.2 

6.2 

4.5 

9.6 

1.0 

.3 

9,000-9,999  

13.9 

13.5 

5.7 

1.7 

7.0 

12.2 

4.3 

9.6 

3.9 

3.9 

3.9 

9.1 

2.2 

.0 

10,000-14, 999  

9.2 

8.7 

2.2 

1.0 

2.9 

7.2 

2.9 

6.3 

3.1 

1.9 

2.4 

5.1 

.2 

.2 

15,000  AND  OVER — 

8.7 

7.2 

5.1 

.0 

2.9 

6.5 

1.4 

4.3 

.7 

.7 

2.2 

6.5 

.7 

.0 
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TABLE  24. — MILK  PRODUCTS  EXCEPT  BUTTER 
— THREE  MEASURES 


UNITED  STATES 


URBAN 


FLUID  MILK  EQUIVALENT 

CALCIUM  BASIS  * 

FAT  CONTENT 

NONFAT  SOLIDS  CONTENT 

MONEY  INCOME 

AFTER  TAXES 

T  Kl      1  OA/. 

ALL 

BOUGHT 

HOME- 

ALL 

BOUGHT 

HOME- 

ALL 

BOUGHT 

HOME- 

SOURC  ES 

PRODUCED 

SOURCES 

PRODUCED 

SOURCES 

PRODUCED 

(1) 

(2) 

(3) 

1  

(4) 

(5) 

(6) 

(7) 

(8) 

(9) 

(  10) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 



ALL  HOUSEHOLDS  

27.42 

26.91 

.02 

1.06 

1.05 

* 

2.33 

2.29 

* 

UNDER  1,000  

13.24 

10.92 

• 

.46 

.41 

• 

1.12 

.95 

* 

1,000-1,999  

15.16 

13.43 

.01 

.52 

.50 

• 

1.30 

1.16 

* 

2,000-2,999  

21.05 

19.40 

.13 

.76 

.72 

* 

1.80 

1.68 

.01 

3,000-3,999  

23.45 

22.79 

.00 

.90 

.88 

.00 

2.00 

1.95 

.00 

4,000-4,999  

26.01 

25.69 

.00 

1.00 

1.00 

.00 

2.20 

2.18 

.00 

5,000-5,999  

30.37 

30.24 

.00 

1.17 

1.16 

.00 

2.57 

2.56 

.00 

6,000-6,999  

30.99 

30.87 

.00 

1.24 

1.23 

.00 

2.63 

2.62 

.00 

7,000-7,999  

32.49 

32.26 

.00 

1.28 

1.28 

.00 

2.76 

2.74 

.00 

8,000-8,999  

31.88 

31.75 

.01 

1.25 

1.24 

* 

2.69 

2.68 

* 

9,000-9,999  

32.66 

32.48 

.00 

1.32 

1.32 

.00 

2.78 

2.77 

.00 

10,000-14,999  

33.74 

33.65 

.04 

1.34 

1.34 

* 

2.84 

2.83 

• 

15,000  AND  OVER — 

35.50 

35.43 

.00 

1.43 

1.43 

.00 

3.04 

3.03 

.00 
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TABLE  25. — MONEY  VALUE  OF  ALL  FOOD  ftT  HOME 
PER  PERSON  PER  WEEK' 


UNITED  STATES 


URBAN 


PERCENT 

OF  HOUSEHOLDS 

USING  FOOD  WORTH 

AVERAGE 

1 

* 

MONEY  INCOME 

(DOL- 

ALL 

UNDER 

$2.00- 

$4.00- 

t/L  nn_ 
-po  •  UU 

*  o  An 

5>  1 U  •  UU 

3>1  e.m  UU— 

$14.00- 

$16.00- 

$18.00 

AFTER  TAXES 

LARS) 

$2.00 

$3.99 

$5.99 

$7.99 

$9.9  9 

'$11.99 

$13.99 

$15.99 

$17.99 

AND 

IN  1964 

* 

OVER 

(1) 

(2) 

(3) 

(4) 

(5) 

(6) 

(7) 

(8) 

(9) 

(  10) 

(  11) 

( 12) 

(  13) 

HOUSEHOLDS  

9.  10 

100.0 

.3 

3.5 

12.6 

21.3 

22.7 

15.3 

9.5 

6.6 

3.2 

5.1 

UNDER  1,000  

6.94 

100.0 

2.7 

13.6 

26.3 

22.3 

14.8 

9.4 

7.4 

1.4 

1.4 

.7 

1,000-1,999  

7.20 

100.0 

.3 

12.6 

20.0 

24.8 

18.1 

13.2 

4.2 

2.9 

2.6 

1.3 

2,000-2,999  

7.51 

100.0 

.  0 

7.1 

19.3 

23.3 

21.1 

12.9 

8.2 

2.9 

2.6 

2.  7 

3,000-3,999  

7.26 

100.0 

1.1 

5.7 

22.0 

24.2 

20.4 

11.7 

7.6 

2.7 

1.6 

2.9 

4,000-4,999  

8.12 

100.0 

.  5 

2.8 

15.0 

28.6 

23.8 

12.5 

7.3 

5.5 

1.8 

2.3 

5,000-5,999  

8.90 

100.0 

.0 

2.6 

13.0 

23.2 

22.9 

14.7 

8.2 

7.5 

2.9 

5.1 

6,000-6,999  

9.11 

100.0 

.0 

.7 

11.4 

21.2 

26.8 

17.4 

7.4 

6.3 

3.  1 

5.  8 

7, 000-7,999  

9.72 

100.0 

.  0 

.7 

7.6 

21.0 

23.2 

16.4 

12.7 

7.6 

3.  7 

7.3 

8,000-8,999  

9.67 

100.0 

.0 

1.3 

5.1 

20.6 

26.1 

18.2 

10.7 

7.9 

4.  1 

5.  8 

9,000-9,999  

9.94 

100.0 

.0 

.4 

5.2 

19.1 

23.9 

19.2 

14.8 

11.3 

3.5 

2.6 

10,000-14,999  

10.86 

100.0 

.  0 

.0 

4.6 

13.3 

24.7 

20.5 

14.0 

8.9 

5.1 

8.  9 

15,000  AND  OVER — 

12.37 

100.0 

.  0 

.0 

3.6 

9.4 

17.4 

14.5 

11.6 

17.4 

8.0 

18.1 
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TABLE     2. — MONEY  VALUE  OF  FOOD,  UNITED  STATES  RURAL  NONFARM 

BY  SOURCE 


AT  HOME  * 

AWAY  FROM  HOME 

MONEY  INCOME 

HOUSE- 

TOTAL 

NOT  BOUGHT 

BOUGHT 

MEALS 

HOLD 

AFTER  TAXES 

SIZE 

C0L4+10 

TOTAL 

BOUGHT 

NOT 

+ 

± 

* 

T.OTAL 

HOME- 

DONATED 

GIFT, 

TOTAL 

MEALS 

SNACKS 

BOUGHT 

PRODUCED 

* 

PAY 

* 

* 

(1) 

(2) 

(3) 

(4) 

(5) 

(6) 

(7) 

(8) 

(9) 

(  10) 

( 11 ) 

(12) 

(13) 

Mn  M  C  V 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

3.  50 

33.32 

25.77 

2.86 

1.93 

.14 

.79 

4.69 

3.57 

1.12 

UNDER  1,000  

2.36 

14.68 

1-3.  Z>C 

10.30 

3.28 

2.05 

.43 

.80 

1.10 

.84 

.26 

1,000-1,999  

2.61 

18.53 

1  I  •  OO 

13.51 

3.85 

2.37 

.43 

1.05 

1.17 

.81 

.36 

2,000-2,999  

3.47 

24.85 

18.36 

3.67 

2.69 

.32 

.67 

2.82 

2.00 

.82 

3, 000-3, 999  

3.  66 

30.5 1 

23.89 

3.65 

2.42 

.24 

.  99 

2.97 

1.94 

1.03 

4, 000-4, 999  

3.73 

34.01 

26.68 

3.24 

2.18 

.10 

.96 

4.09 

2.99 

1.09 

3.  85 

35.52 

31  •  05 

28.32 

2.73 

1.95 

.00 

.78 

4.47 

3.26 

1.21 

6, 000-6, 999  

3.96 

40.22 

33.82 

31.31 

2.51 

1.83 

.00 

.68 

6.40 

4.26 

2.14 

7, 000-7, 999  

3.78 

40.83 

34.44 

32.36 

2.08 

1.43 

.00 

.65 

6.39 

5.15 

1.24 

8,000-8,999  

3.97 

44.32 

36.84 

34.97 

1.87 

1.25 

.00 

.62 

7.49 

6.13 

1.36 

9,000-9,999  

3.59 

45.01 

37.17 

35.57 

1.60 

1.16 

.00 

.45 

7.84 

6.88 

.96 

10,000-14,999  

3.81 

48.32 

38.57 

36.39 

2.17 

1.45 

.00 

.72 

9.75 

8.35 

1.40 

15,000  AND  OVER — 

3.91 

58.78 

44.76 

42.28 

2.49 

1.03 

.00 

1 .46 

14.01 

11.09 

2.93 

PERCENT  OF  HOUSEHOLDS  REPORTING 

ALL  HOUSEHOLDS  

77.6 

57.3 

4.0 

46.6 

65.3 

51.  1 

42.0 

3D. 4 

UNDER  1,000  

86.4 

58.3 

20.4 

56.3 

28.2 

20.4 

15.5 

31.1 

1 , 000-1, 999  

87.3 

69.7 

10.6 

54.9 

31.0 

22.5 

19.7 

23.9 

2,000-2,999  

84.3 

69.4 

6.7 

50.0 

50.7 

36.6 

29.9 

32.8 

3, 000-3, 999  

86.9 

63.4 

4.8 

46.9 

64.  1 

43.4 

41.4 

33. 1 

4, 000-4, 999  

77.4 

54.1 

2.7 

44.5 

69.9 

51.4 

49.3 

5b.  5 

5,000-5,999  

71.4 

54.6 

.0 

43.2 

73.0 

58.9 

49.2 

36.  8 

6, 000-6, 999  

75.0 

58.1 

.0 

45.0 

76.3 

56.3 

55.0 

40.6 

7, 000-7, 999  

71.9 

50.4 

.0 

43.8 

77.7 

66.9 

47.1 

38.8 

8, 000-8, 999  

78.2 

51.3 

.0 

46.2 

91.0 

78.2 

59.0 

28.2 

9,000-9,999  

63.3 

44.9 

.0 

40.8 

79.6 

73.5 

44.9 

46.9 

10,000-14,999  

65.8 

46.8 

.0 

41.8 

89.9 

83.5 

50.6 

41.8 

15,000  AND  OVER — 

72.0 

48.0 

.0 

56.0 

92.0 

68.0 

80.0 

48.0 
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TABLE     3. — FOOD  GROUP  TOTALS 


UNITED  STATES 


RURAL  NONFARM 


MILK, 

CREAM, 

CHEESE 

(CALCIUM  EQUIVALENT)  * 

FATS,  OILS 

FLOUR,  CEREAL 

BAKERY  PRODUCTS 

MONEY  INCOME 

AFTER  TAXES 

IN  1964 

ALL 

HOME- 

ALL 

HOME- 

ALL 

HOME- 

ALL 

SOURCES 

BOUGHT 

PRODUCED 

SOURCES 

BOUGHT 

PRODUCED 

SOURCES 

BOUGHT 

PRODUCED 

SOURCES 

BOUGHT 

(1) 

(2) 

(2A) 

(2B) 

(3) 

(3A) 

(3B) 

(4) 

(4A) 

(4B) 

(5) 

(  5A) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK   (QUARTS  IN  COLS.   2-2B,  POUNDS 

IN  COLS.  3-5A) 

ALL  HOUSEHOLDS  

14.40 

13.17 

.56 

3.12 

2.97 

.07 

6.07 

5.84 

.03 

7.96 

7.  83 

UNDER  1,000  

8.71 

5.61 

1.01 

2.12 

1.62 

.26 

6.99 

6.17 

.10 

4.29 

4.2) 

1,000-1,999  

9.58 

7.12 

1.21 

2.35 

2.10 

.06 

7.78 

7.03 

.01 

4.55 

4.27 

2,000-2,999  

11.98 

10.15 

.74 

3.33 

3.00 

.12 

9.39 

8.04 

.08 

6.47 

6.35 

3,000-3,999  

14.65 

12.41 

1.12 

3.33 

3.19 

.03 

7.44 

7.11 

.04 

8.07 

8.01 

4,000-4,999  

15.12 

13.63 

.59 

3.54 

3.29 

.11 

6.44 

6.29 

.00 

8.68 

8.60 

5,000-5,999  

15.78 

14.98 

.44 

3.35 

3.30 

.03 

5.34 

5.26 

.06 

9.60 

9.44 

6,000-6,999  

16.59 

16.33 

.22 

3.38 

3.33 

.05 

5.51 

5.49 

.01 

9.64 

9.46 

7,000-7,999  

16.87 

16.14 

.41 

3.25 

3.20 

.03 

4.50 

4.49 

• 

9.39 

9.29 

8,000-8,999  

17.89 

17.85 

.00 

3.58 

3.50 

.05 

5.42 

5.42 

.00 

9.43 

9.28 

9,000-9,999  

17.86 

17.77 

.09 

3.22 

3.21 

.00 

4.28 

4.26 

.02 

9.67 

9.46 

10,000-14,999  

17.30 

17.23 

.03 

3.03 

3.02 

.01 

4.43 

4.42 

.00 

9.52 

9.46 

15,000  AND  OVER- 

17.25 

17.05 

.00 

3.44 

3.40 

.04 

4.59 

4.59 

.00 

10.09 

10.04 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

3.79 

3.51 

.15 

1.05 

1.00 

.02 

1.19 

1.16 

• 

2.27 

2.21 

UNDER  1,000  

1.75 

1.20 

.25 

.63 

.47 

.08 

.90 

.79 

.01 

1.11 

1.07 

1,000-1,999  

2.28 

1.78 

.33 

.68 

.61 

.02 

1.14 

1.04 

• 

1.22 

1.  11 

2,000-2,999  

2.97 

2.58 

.20 

.97 

.87 

.04 

1.21 

1.16 

.01 

1.70 

1.65 

3,000-3,999  

3.65 

3.10 

.32 

1.00 

.95 

.02 

1.29 

1.25 

* 

2.17 

2.  14 

4, 000-4, 999  

4.16 

3.81 

.14 

1.12 

1.06 

.03 

1.33 

1.31 

.00 

2.43 

2.39 

5,000-5,999  

4.15 

3.95 

.11 

1.17 

1.14 

.02 

1.21 

1.20 

.01 

2.70 

2.61 

6,000-6,999  

4.52 

4.44 

.06 

1.18 

1.16 

.02 

1.28 

1.28 

• 

2.70 

2.61 

7,000-7,999  

4.55 

4.35 

.11 

1.22 

1.19 

.02 

1.11 

1.10 

• 

2.76 

2.70 

8,000-8,999  

4.82 

4.79 

.00 

1.26 

1.24 

.01 

1.36 

1.36 

.00 

2.76 

2.  69 

9,000-9,999  

4.61 

4.60 

.02 

1.35 

1.34 

.00 

1.22 

1.21 

• 

3.16 

3.08 

10, 000-14, 999  

4.89 

4.86 

.01 

1.18 

1.18 

• 

1.24 

1.24 

.00 

2.99 

2.95 

15,000  AND  OVER- 

5.44 

5.36 

.00 

1.43 

1.42 

.01 

1.38 

1.38 

.00 

3.69 

3.65 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

99.8 

98.  1 

4.2 

99.0 

98.0 

4.1 

98.0 

97.5 

1.1 

99.0 

99.0 

UNDER  1,000  

97.1 

86.4 

8.7 

98.1 

92.2 

10.7 

97.1 

95.1 

1.9 

94.2 

94.2 

1,000-1,999  

100.0 

97.  2 

7.0 

97.9 

94.4 

5.6 

97.9 

97.2 

1.4 

97.2 

96.5 

2,000-2,999  

100.0 

97.0 

7.5 

98.5 

97.0 

8.2 

97.8 

97.8 

2.2 

98.5 

98.5 

3,000-3,999  

100.0 

99.3 

5.5 

98.6 

97.9 

2.8 

98.6 

96.6 

1.4 

100.0 

100.0 

4,000-4,999  

100.0 

100.0 

3.4 

100.0 

99.3 

5.5 

96.6 

96.6 

.0 

99.3 

99.3 

5,000-5,999  

100.0 

98.9 

3.2 

100.0 

100.0 

2.2 

98.4 

98.4 

1.1 

99.5 

99.5 

6,000-6,999  

100.0 

100.0 

3.1 

98.8 

98.8 

2.5 

98.8 

98.8 

1.3 

100.0 

100.0 

7,000-7,999  

100.0 

98.3 

2.5 

100.0 

100.0 

3.3 

98.3 

98.3 

.8 

100.0 

100.0 

8, 000— 8, 999  

100.0 

100.0 

.0 

100.0 

100.0 

2.6 

98.7 

98.7 

.0 

100.0 

100.0 

9,000-9,999  

100.0 

100.0 

2.0 

100.0 

100.0 

.0 

100.0 

100.0 

2.0 

100.0 

100.0 

10,000-14, 999  

100.0 

100.0 

1.3 

100.0 

100.0 

2.5 

98.7 

98.7 

.0 

100.0 

100.0 

15,000  AND  OVER- 

100.0 

100.0 

.0 

100.0 

100.0 

4.0 

100.0 

100.0 

.0 

100.0 

100.0 
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TABLE     3. — FOOD  GROUP  TOTALS 
— CONTINUED 


UNITED  STATES 


RURAL  NONFARM 


MEAT 

POULTRY,   FISH  * 

EGGS  (FRESH  EQUIV.)  * 

SUGAR,  SWEETS 

MONEY  INCOME 

AFTER  TAXES 

IN  1964 

ALL 

HOME- 

ALL 

HOME- 

ALL 

HOME- 

ALL 

HOME- 

SOURCES 

BOUGHT 

PRODUCED 

SOURCES 

BOUGHT 

PRODUCED 

SOURCES 

BOUGHT 

PRODUCED 

SOURCES 

BOUGHT 

PRODUCED 

(1) 

(6) 

(6A) 

(6B) 

(7) 

(7A) 

(7B) 

(8) 

(8A) 

(8B) 

(9) 

(9A) 

(9B) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS  IN  COLS.  6-7B 

AND  9-9B,  DOZENS  IN  COLS.  8-8B) 

ALL  HOUSEHOLDS  

10.88 

10.04 

.61 

4.02 

3.20 

.60 

2.00 

1.70 

.  25 

4.  54 

4.  24 

•  20 

UNDER  1,000  

5.18 

4.40 

.51 

2.87 

1.96 

.48 

1.41 

.90 

.45 

3.32 

3.15 

.15 

1,000-1,999  

6.50 

5.47 

.47 

3.31 

2.05 

.95 

1.58 

1.18 

.33 

3.63 

3.34 

.21 

2,000-2,999  

8.77 

7.39 

1.11 

3.55 

2.61 

.72 

1.90 

1.30 

.53 

4.91 

4.57 

.24 

3,000-3,999  

11.18 

10.26 

.56 

4.54 

3.43 

.77 

2.09 

1.62 

.38 

5.18 

4.79 

.23 

4,000-4,999  

11.65 

10.45 

.87 

4.09 

3.23 

.64 

2.24 

1.81 

.33 

4.93 

4.59 

.25 

5,000-5,999  

11.85 

11.01 

.73 

3.90 

3.26 

.45 

2.26 

2.04 

.17 

4.63 

4.25 

.29 

6,000-6,999  

13.05 

12.16 

.83 

4.85 

4.16 

.56 

2.25 

2.12 

.12 

5.05 

4.70 

.20 

7,000-7,999  

12.89 

12.48 

.35 

4.38 

3.83 

.46 

1.90 

1.76 

.10 

4.76 

4.49 

.14 

8,000-8,999  

14.34 

14.10 

.10 

4.19 

3.60 

.50 

2.49 

2.33 

.16 

5.17 

4.87 

.18 

9, 000-9, 999  

13.99 

13.81 

.17 

3.30 

3.00 

.29 

1.90 

1.86 

.04 

4.11 

3.97 

.11 

10,000-14,999  

13.27 

12.51 

.60 

5.56 

4.28 

.94 

2.03 

1.95 

.05 

4.39 

4.25 

.08 

15,000  AND  OVER — 

14.42 

13.31 

.35 

4.13 

3.93 

.20 

2.30 

2.20 

.05 

4.83 

4.55 

.15 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

7.13 

6.56 

.40 

1.73 

1.39 

.25 

.88 

.75 

.11 

1 .05 

•  91 

•  09 

UNDER  1,000  

2.76 

2.25 

.31 

1.03 

.66 

.18 

.56 

.34 

.20 

.62 

.54 

.07 

1,000-1,999  

3.76 

3.07 

.31 

1.29 

.77 

.39 

.67 

.50 

.14 

.68 

.56 

.09 

2,000-2,999  

5.13 

4.25 

.69 

1.38 

.98 

.30 

.79 

.53 

.24 

1.04 

.88 

.11 

3,000-3,999  

6.79 

6.11 

.41 

1.82 

1.35 

.33 

.87 

.67 

.16 

1.12 

.95 

.10 

4,000-4,999  

7.50 

6.70 

.56 

1.71 

1.33 

.28 

.99 

.80 

.14 

1.11 

.95 

.11 

5,000-5,999  

7.65 

7.08 

.48 

1.74 

1.46 

.18 

1.00 

.90 

.07 

1.12 

.96 

.12 

6,000-6,999  

8.59 

7.98 

.56 

2.07 

1.81 

.20 

1.01 

.95 

.05 

1.19 

1.05 

.09 

7,000-7,999  

8.99 

8.71 

.25 

1.96 

1.73 

.18 

.90 

.84 

.05 

1.28 

1.13 

.06 

8,000-8,999  

9.60 

9.41 

.09 

1.99 

1.71 

.25 

1.12 

1.05 

.06 

1.22 

1.08 

.07 

9,000-9,999  

10.22 

10.  11 

.11 

1.65 

1.53 

.10 

.88 

.87 

.02 

1.04 

.98 

.05 

10,000-14,999  

9.87 

9.35 

.43 

2.83 

2.31 

.38 

.90 

.86 

.02 

1.16 

1.09 

.03 

15,000  AND  OVER — 

11.07 

10.30 

.23 

2.12 

2.04 

.08 

1.19 

1.14 

.02 

1.30 

1.15 

.07 

PERCENT  OF  HOUSEHOLDS  USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

99.0 

97.7 

10.1 

81.2 

75.3 

13.5 

96.7 

83.0 

10.8 

98.7 

98.5 

19.9 

UNDER  1,000  

95.1 

90.3 

11.7 

63.1 

48.5 

14.6 

93.2 

59.2 

25.2 

95.1 

94.2 

19.4 

1,000-1,999  

98.6 

93.0 

8.5 

72.5 

60.6 

19.0 

95.8 

72.5 

17.6 

96.5 

96.5 

23.9 

2,000-2,999  

97.0 

95.5 

15.7 

73.1 

66.4 

12.7 

92.5 

67.9 

22.4 

100.0 

100.0 

25.4 

3,000-3,999  

99.3 

98.6 

10.3 

83.4 

74.5 

17.2 

99.3 

79.3 

14.5 

100.0 

100.0 

19.3 

4,000-4,999  

99.3 

98.6 

13.7 

81.5 

76.0 

15.8 

97.9 

82.9 

13.0 

99.3 

99.3 

23.3 

5,000-5,999  

100.0 

100.0 

12.4 

82.7 

79.5 

12.4 

98.4 

89.7 

5.9 

98.9 

98.9 

22.7 

6,000-6,999  

100.0 

99.4 

11.9 

85.6 

83.8 

10.6 

95.6 

92.5 

3.8 

98.1 

98.1 

20.6 

7,000-7,999  

100.0 

99.2 

6.6 

88.4 

83.5 

13.2 

98.3 

92.6 

3.3 

100.0 

100.0 

16.5 

8,000-8,999  

100.0 

100.0 

3.8 

92.3 

91.0 

12.8 

100.0 

94.9 

5.1 

100.0 

98.7 

21.8 

9,000-9,999  

100.0 

100.0 

6.1 

81.6 

79.6 

8.2 

95.9 

93.9 

2.0 

100.0 

100.0 

8.2 

10,000-14,999  

100.0 

100.0 

6.3 

89.9 

87.3 

11.4 

96.2 

92.4 

2.5 

100.0 

100.0 

11.4 

15,000  AND  OVER- 

100.0 

100.0 

4.0 

96.0 

84.0 

12.0 

100.0 

92.0 

4.0 

100.0 

100.0 

12.0 
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TABLE  3.- 


-FOOD  GROUP  TOTALS 
— CONTINUED 


UNITED  STATES 


RURAL  NONFARM 


MONEY  INCOME 
AFTER  TAXES 

POTATOES,  SWEETPOTATOES 

FRESH 

VEGETABLES  * 

FRESH  FRUIT  * 

COMML.  CANNED 
VEGETABLES, 
FRUIT 

COMML.  FROZEN 
VEGETABLES, 
FRUIT 

T  M      I  Q  A  A 

x  pi    1  jO"t 

ALL 

SOURCES 

BOUGHT 

HOME- 
PRODUCED 

A  1  1 
ALL 

SOURCES 

BOUGHT 

HOME- 
PRODUCED 

ALL 

SOURCES 

BOUGHT 

HOME- 
PRODUCED 

ALL 

SOURCES 

BOUGHT 

ALL 

SOURCES 

BOUGHT 

(i) 

(10) 

(10A) 

(10B) 

(11) 

(11A) 

(11B) 

(12) 

(12A) 

(12B) 

(13) 

_  U3A) 

(14) 

(14A) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 


ALL  HOUSEHOLDS  

6.39 

5.70 

UNDER  1,000  

3.52 

2.74 

1,000-1,999  

4.22 

3.58 

2,000-2,999  

5.82 

4.73 

3,000-3,999  

7.14 

5.88 

4,000-4,999  

8.25 

7.68 

5,000-5,999  

7.30 

6.27 

6,000-6,999  

7.60 

7.18 

7,000-7,999  

6.59 

6.09 

8,000-8,999  

6.87 

6.61 

9,000-9,999  

6.79 

6.38 

10,000-14,999  

6.66 

6.59 

15,000  AND  OVER — 

5.01 

4.89 

ALL  HOUSEHOLDS  

.87 

.77 

UNDER  1,000  

.41 

.30 

1,000-1,999  

.44 

.35 

2,000-2,999  

.68 

.53 

3,000-3,999  

.90 

.72 

4,000-4,999  

1.07 

.99 

5,000-5,999  

.98 

.85 

6,000-6,999  

1.07 

1.02 

7,000-7,999  

1.01 

.93 

8,000-8,999  

1.04 

1.00 

9,000-9,999  

1.01 

.96 

10,000-14,999  

1.07 

1.06 

15,000  AND  OVER- 

.87 

.86 

ALL  HOUSEHOLDS  

92.8 

86.9 

UNDER  1,000  

78.6 

62.1 

1,000-1,999  

88.0 

77.5 

2,000-2,999  

89.6 

77.6 

3,000-3,999  

89.7 

84.8 

4,000-4,999  

97.9 

93.8 

5,000-5,999  

97.8 

91.9 

6,000-6,999  

95.0 

93.1 

7,000-7,999  

97.5 

95.0 

8,000-8,999  

93.6 

92.3 

9,000-9,999  

95.9 

93.9 

10,000-14, 999  

94.9 

93.7 

15,000  AND  OVER — 

100.0 

100.0 

.55 
.73 
.36 
.93 
.90 
.54 
.69 
.39 
.46 
.23 
.32 
.03 
.12 


.07 
.10 
.05 
.13 
.12 
.07 
.08 
.05 
.06 
.03 
.04 
.01 
.01 


8.0 
14.6 
11.3 
14.2 
8.3 
6.8 
9.2 
4.4 
5.8 
2.6 
6.1 
1.3 
4.0 


7.61 

5.18 

1.96 

8.49 

6.98 

1.00 

4.57 

4.54 

.55 

.54 

4.57 

1.48 

2.62 

3.40 

2.48 

.74 

1.88 

1.85 

.06 

.05 

6.25 

2.66 

2.63 

5.21 

3.55 

1.14 

2.59 

2.52 

.14 

.14 

7.18 

3.90 

2.85 

6.74 

5.52 

.85 

3.76 

3.76 

.24 

.24 

7.41 

4.67 

2.29 

8.05 

6.62 

.96 

4.53 

4.44 

.29 

.29 

7.11 

5.02 

1.81 

8.09 

6.82 

.95 

5.03 

5.01 

.46 

.46 

7.65 

5.54 

1.81 

8.81 

7.09 

1.07 

5.41 

5.39 

.50 

.49 

9.21 

6.56 

1.73 

9.68 

8.16 

.92 

5.66 

5.65 

.75 

.74 

8.36 

6.82 

1.33 

10.29 

9.04 

1.09 

5.16 

5.12 

.95 

.94 

8.48 

7.07 

1.10 

10.34 

8.76 

.94 

6.03 

6.01 

.78 

.78 

9.50 

7.60 

1.58 

10.55 

8.73 

1.25 

5.15 

5.15 

.97 

.97 

9.59 

7.98 

1.37 

14.00 

12.43 

.67 

5.21 

5.12 

.98 

.98 

9.85 

7.93 

1.11 

16.45 

13.10 

1.75 

5.99 

5.99 

1.76 

1.76 

VALUE 

PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

1.61 

1.01 

.49 

1.26 

.90 

.25 

.97 

.96 

.20 

.20 

.93 

.22 

.61 

.60 

.34 

.21 

.38 

.38 

.02 

.02 

1.23 

.43 

.58 

.91 

.48 

.33 

.62 

.61 

.06 

.06 

1.48 

.68 

.68 

.87 

.59 

.21 

.71 

.71 

.08 

.08 

1.61 

.94 

.56 

1.17 

.80 

.26 

.86 

.85 

.10 

.10 

1.48 

.97 

.45 

1.20 

.89 

.25 

1.04 

1.04 

.15 

.15 

1.61 

1.07 

.46 

1.39 

.96 

.30 

1.15 

1.15 

.18 

.17 

1.99 

1.32 

.46 

1.40 

1.06 

.22 

1.13 

1.12 

.29 

.29 

1.72 

1.33 

.34 

1.48 

1.18 

.25 

1.10 

1.09 

.36 

.36 

1.82 

1.39 

.34 

1.56 

1.09 

.29 

1.50 

1.49 

.30 

.29 

2.23 

1.65 

.48 

1.67 

1.22 

.30 

1.23 

1.23 

.40 

.40 

2.07 

1.63 

.36 

1.99 

1.69 

.14 

1.13 

1.11 

.36 

.36 

2.25 

1.80 

.27 

2.28 

1.64 

.29 

1.42 

1.42 

.68 

.68 

^T  OF  HOUSEHOLDS 

USING  IN 

A  WEEK 

95.6 

89.6 

39.0 

86.7 

80.0 

22.6 

86.6 

85.9 

30.7 

30.4 

80.6 

61.2 

40.8 

69.9 

52.4 

20.4 

60.2 

59.2 

6.8 

6.8 

91.5 

76.8 

48.6 

79.6 

67.6 

31.7 

71.8 

69.0 

12.7 

12.7 

93.3 

83.6 

54.5 

76.9 

67.9 

25.4 

79.9 

79.9 

16.4 

16.4 

94.5 

88.3 

43.4 

86.9 

82.1 

20.7 

86.2 

84.8 

11.7 

11.7 

97.9 

94.5 

37.0 

87.7 

83.6 

20.5 

92.5 

92.5 

29.5 

28.8 

98.4 

95.1 

37.3 

88.6 

83.2 

23.2 

94.1 

94.1 

31.9 

30.8 

98.  1 

96.9 

40.0 

91.9 

89.4 

23.8 

93.8 

93.8 

41.3 

41.3 

98.3 

98.3 

28.9 

94.2 

90.1 

22.3 

91.7 

90.9 

50.4 

49.6 

100.0 

98.7 

33.3 

96.2 

88.5 

19.2 

93.6 

93.6 

47.4 

47.4 

100.0 

98.0 

26.5 

89.8 

87.8 

20.4 

98.0 

98.0 

55.1 

55.1 

98.7 

97.5 

24.1 

96.2 

93.7 

17.7 

98.7 

96.2 

49.4 

49.4 

100.0 

96.0 

28.0 

100.0 

84.0 

20.0 

96.0 

96.0 

56.0 

56.0 
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TABLE     3. — FOOD  GROUP  TOTALS  UNITED  STATES  RURAL  NONFARM 

— CONTINUED 




JUICE— VEGETABLE,  FRUIT 

. 

DRIED  VEGETABLES, 

SOUP, 

OTHER 

NUTS, 

CONDIMENTS, 

(SINGLE  STRENGTH  EQUIV)* 

FRUIT  * 

BEVERAGES  * 

i      MIXTURES  * 

LEAVENINGS  * 

MONEY  INCOME 

1 

AFTER  TAXES 

i 

IN  1964 

ALL 

HOME- 

ALL 

HOME- 

ALL 

i  ALL 

ALL 

HOME- 

SOURCES 

BOUGHT 

PRODUCED 

SOURCES 

BOUGHT 

PRODUCED 

SOURCES 

BOUGHT 

1  SOURCES 

BOUGHT 

SOURCES 

BOUGHT 

PRODUCED 

(1) 

(  15) 

( 15A) 

(15B) 

(16) 

(16A) 

(16B) 

(17) 

(17A) 

1  .,„. 

]  (18) 

(18A) 

(19) 

(19A) 

(19B) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

ai  i     uniiccuni  n  c 
ALL  MUUotnULUo 

3.42 

3.19 

.21 

.61 

.55 

.03 

»* 

** 

1.83 

1.79 

•* 

** 

iiMncD    i  nnn 
UNUtK    i  ,  UUU 

.98 

.89 

.09 

.79 

.65 

.04 

»* 

»» 

.74 

.69 

*» 

If UUU  lj777 

1.95 

1.55 

.33 

.89 

.77 

.06 

*» 

** 

.63 

.61 

** 

i   nnn  o  qqq 

^jUUU  ^J777 

1.66 

1.44 

.20 

1.06 

.97 

.02 

** 

** 

1.35 

1.35 

•»* 

** 

»* 

j|UUU  3,777 

2.86 

2.54 

.31 

1.02 

.89 

.07 

** 

•* 

1.75 

1.73 

*• 

/.    nnn  /.  ooo 

H»  UUU  *t»777 

2.88 

2.55 

.33 

.68 

.66 

.01 

«* 

»* 

1.92- 

1.77 

** 

** 

** 

j|  UUU  _>,777 

3.71 

3.57 

.  08 

.40 

.38 

.02 

** 

** 

2.22 

2.  18 

** 

** 

a.    nnn   a  ooo 

4.17 

3.86 

.30 

.38 

.35 

.03 

** 

»* 

2.18 

2.17 

** 

** 

7  nnn  i  qqq 
f  ,  UUU    1  ,  777 

4.  15 

4.04 

.12 

.31 

.31 

.00 

** 

** 

2.49 

2.44 

»» 

** 

8,000-8,999  

5.44 

5.06 

.36 

.36 

.33 

.03 

*# 

•»» 

2.57 

2.57 

** 

•* 

*« 

9,000-9,999  

5.13 

5.12 

* 

.43 

.43 

.00 

»* 

»» 

3.03 

3.03 

»* 

•* 

*» 

10,000-14, 999  

6.43 

6.27 

.16 

.32 

.30 

.02 

** 

** 

2.33 

2.23 

** 

** 

** 

15,000  AND  OVER — 

7.31 

7.31 

.00 

.41 

.32 

.08 

** 

«* 

2.95 

2.91 

** 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  nUUoCrlULUo 

.49 

.45 

.03 

.13 

.12 

.01 

2.54 

2.50 

.71 

.69 

.77 

.68 

.05 

i  iwnFD    i  nnn 

.16 

.15 

.01 

.15 

.12 

.01 

.97 

.96 

.27 

.26 

.33 

.24 

.02 

i    nnn   i  qqq 

L ,  UUU     1 9  7  7 7 

.29 

.22 

.06 

.18 

.16 

.01 

1.18 

1.17 

.24 

.24 

.48 

.36 

.06 

o   nnn  9  qqq  —  

c-  t  UUU    t|  7  V 7  — 

.28 

.24 

.03 

.20 

.18 

• 

1.62 

1.61 

.44 

.44 

.52 

.45 

.04 

nnn  qqq 

.39 

.34 

.05 

.19 

.17 

.01 

2.14 

2.13 

.69 

.69 

.76 

.65 

.07 

l.  nnn  a.  qqq 

*TJ  UUU     7J  777 

.44 

.38 

.06 

.14 

.14 

• 

2.58 

2.49 

.69 

.64 

.77 

.64 

.08 

JfUUU  ->,777 

.56 

.54 

.01 

.10 

.09 

.01 

2.63 

2.60 

.84 

.83 

.87 

.76 

.08 

a   nnn  a  qqq  

O  ,  UUU     O »  7  77 —  — 

.58 

.53 

.05 

.09 

.08 

.01 

2.89 

2.86 

.87 

.86 

.97 

.87 

.06 

"7    nnn   "7  ooo 

.  55 

.53 

.02 

.08 

.08 

.00 

3.43 

3.27 

1.06 

1.01 

.  87 

.  82 

.  04 

8,000-8,999  

.82 

.75 

.06 

.08 

.08 

• 

3.61 

3.58 

.97 

.97 

1.03 

.98 

.04 

9,000-9,999  

.69 

.69 

• 

.14 

.14 

.00 

3.43 

3.37 

1.22 

1.22 

1.02 

.97 

.04 

10,000-14,999  

.84 

.81 

.03 

.11 

.10 

* 

4.07 

4.00 

.93 

.90 

.95 

.90 

.03 

15,000  AND  OVER — 

.95 

.95 

.00 

.18 

.16 

.02 

6.13 

6.01 

1.14 

1.11 

1.25 

1.21 

.03 

PERCENT  OF  HOUSEHOLDS  USING  IN  A  WEEK 

ai  i    wnii^pwni  n^:  _ 

61.3 

57.7 

5.3 

40.0 

37.9 

1.7 

99.2 

99.2 

71.9 

71.4 

89.4 

88.0 

12.2 

1 1  mnp d    i  nnn 

UlsUtK    if  UUU 

35.0 

32.0 

2.9 

40.8 

36.9 

2.9 

97.1 

97.1 

42.7 

41.7 

68.9 

64.1 

8.7 

i    nnn  l    qqq  — 

45.8 

39.4 

7.0 

49.3 

42.3 

3.5 

98.6 

98.6 

45.1 

43.7 

83.1 

78.9 

19.0 

o   nnn   o  qqq 

tl UUU  £|777 

47.8 

43.3 

5.2 

50.0 

46.3 

1.5 

100.0 

100.0 

63.4 

63.4 

82.8 

81.3 

11.2 

"X  nnn  "3  qqq 

UUU     J,  777 

55.2 

51.7 

5.5 

49.0 

46.2 

2.8 

100.0 

100.0 

67.6 

66.9 

91.7 

91.7 

11.7 

/,    nnn  /.  ooo 

*f-,  UUU  *fr,777 

56.2 

52.1 

7.5 

43.2 

42.5 

.7 

97.9 

97.9 

72.6 

71.2 

93.8 

92.5 

14.4 

c   nnn  ^  qqq  

D , UUU     3 , 7  7  7  

64.9 

62.2 

2.7 

34.1 

33.0 

2.2 

100.0 

100.0 

80.5 

80.5 

94.1 

93.5 

14.6 

a   nnn  a  qqq 

68.1 

63.1 

7.5 

36.3 

34.4 

1.9 

100.0 

100.0 

83.1 

83.1 

92.5 

91.9 

11.9 

"7  nnn  7  qqq 

74.4 

72.7 

3.3 

29.8 

29.8 

.0 

98.3 

98.3 

86.8 

86.8 

91.7 

91.7 

9.1 

ft - nnn  a  qqq 

o,uuu  0,777 

76.9 

73.1 

9.0 

30.8 

29.5 

1.3 

100.0 

100.0 

85.9 

85.9 

97.4 

97.4 

10.3 

9,000-9,999  

75.5 

75.5 

2.0 

49.0 

49.0 

.0 

100.0 

100.0 

85.7 

85.7 

93.9 

91.8 

8.2 

10,000-14,999  

81.0 

78.5 

5.1 

38.0 

38.0 

1.3 

100.0 

100.0 

91.1 

91.1 

97.5 

94.9 

11.4 

15,000  AND  OVER — 

100.0 

100.0 

.0 

36.0 

36.0 

4.0 

96.0 

96.0 

84.0 

84.0 

92.0 

92.0 

12.0 

*  TABLE  NOTES  ON  PAGE  196  SPRING  1965 


102 


TABLE     4. — MILK,    CREAM,  CHEESE 


UNITED  STATES 


RURAL  NONFARM 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 

(1) 

FRESH   FLUID  MILK 

PROCESSED  MILK 

TOTAL 

WHOLE 
* 

BUTTERMILK 

SKIM 
* 

(5) 

CHOCO- 
LATE 
* 

(6) 

TOTAL 
(CALCIUM 
EQUIV.  ) 
* 

(7) 

CANNED 

TOTAL 
* 

(8) 

EVAPO- 
RATED 
* 

(9) 

C0N- 

l  X  V  1 

A  1  1 
A  L  L 

1  £  J 

pni  i^ht 

f  9A  \ 
\  Ct\  1 

ALL 
(3) 

BOUGHT 
(3A) 

ALL 
(4) 

BOUGHT 
(4A) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK   (QUARTS   IN  COLS.  2-6, 

POUNDS  IN  COLS. 

7_i  ni 

ALL  HOUSEHOLDS  

9.  22 

8.41 

8.24 

7.54 

.36 

.30 

.52 

.09 

4.28 

1.00 

.80 

.  03 

UNDER  1,000  

3  •  83 

9  74 

~X     1  A 

1.91 

.62 

.30 

.05 

.02 

O  •  U  I 

I  *  1  A 

loll 

.  01 

1 , 000-1 , 999  

5.  25 

3.88 

A  Aft 
H  m  O  O 

3.32 

.40 

.39 

.15 

.02 

9  •  9  / 

Q  A 

•  7  O 

O  9 
•  7  A 

.  03 

2, 000-2, 999  

6.36 

5.36 

R  79 
9  •  f  A 

4.75 

.40 

.37 

.21 

.02 

A  Ai 
O  •  04 

X  •  9U 

1      A  A 
1  •  44 

.  01 

3,000-3,999  

9.17 

7.57 

ft  n  a 

6.63 

.56 

.37 

.49 

.09 

s  na 

i    9  n 

Q  ft 

•  7  o 

.  04 

4,000-4, 999  

10.05 

8.93 

9  19 

7  •  1  A 

8.30 

.27 

.27 

.57 

.08 

H  mHH 

i  m 

X  •  9  1 

i  ri7 

X  •  U  f 

.02 

5, 000-5, 999  

11.03 

10.27 

in  is 

1U»1D 

9.51 

.20 

.16 

.57 

.11 

9     Q  ft 

A  •  7  O 

*  7  X 

A9 
•  OA 

.03 

6, 000-6, 999  

±  ±  •  D  D 

11     9  9 

1  O 

10.41 

.21 

.20 

.52 

.16 

9     ft  1 

A  A 

c  a 
•  9  O 

.02 

7, 000-7, 999  

1  1  7ft 

X  X  .  f  o 

11*08 

in  ft l 
x  u  •  o  x 

10.14 

.38 

.36 

.47 

.12 

9  OA 

A  •  7*t 

ft7 
•  Of 

Aft 

.03 

8,000-8,999  

1  1  ft7 

1  1  ft7 
X  X  •  O  r 

1  O  91 

10.21 

.49 

.49 

1.06 

.11 

9     R  A 
A  m  Z>H 

on 

•   7  U 

•  9  X 

.  03 

9,000-9,999  

1  1  OS 

Q    R  9 

7  •  9  A 

9.52 

.13 

.13 

1.30 

.10 

A    "X  7 
4»  O  1 

•  D  X 

a  n 

.  00 

10,000-14,999  

1 1 .  48 

11 .46 

in  aft 

10.35 

.38 

.38 

.52 

.21 

1    9  S 
9«  A  9 

ft  n 

•  OU 

•  9*f 

.  05 

15,000  AND  OVER — 

11.51 

11*51 

ft  no 

O  •  U  7 

8.09 

.16 

.16 

3.01 

.25 

9     A  A 
A  m  OH 

79 

A7 

.  00 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

2  .  16 

1  *  96 

1.95 

1.77 

.08 

.07 

.11 

.02 

.30 

.20 

.14 

.01 

UNDER  1,000  

.  93 

.79 

.47 

.13 

.06 

.01 

.01 

*X  ft 
.  JU 

^  n 

.  C\J 

* 

1,000-1,999—  

1  ^0 

97 

•   7  f 

1.17 

.84 

.10 

.10 

.03 

.01 

O  Q 

.  C.  7 

1  7 
til 

.ID 

.  01 

2, 000-2, 999  

1.55 

1.30 

1.42 

1.17 

.09 

.08 

.04 

.01 

Aft 

•  *tu 

m  £.  I 

»  C.O 

f 

3,000-3,999  

2.10 

1.71 

1.86 

1.52 

.12 

.07 

.10 

.02 

.  D  D 

•  £.£. 

1  A 

.  X  o 

.  01 

4, 000-4, 999  

2.37 

2.10 

2.17 

1.96 

.06 

.06 

.12 

.02 

A.  A 

"X  A 

1  ft 
.  X  o 

* 

5. 000-5. 999  

2.53 

2.35 

2.35 

2.19 

.04 

.04 

.11 

.02 

.  £.H 

1  o 

•  1  X 

.01 

6, 000—6,999  

A  •  /  X 

9    A  (\ 

C.m  UJ 

2.51 

2.46 

.05 

.04 

.11 

.04 

.  £4 

.  Ld 

* 

7. 000— 7. 999  

9  7Q 

£.  O  £ 

2.56 

2.40 

.08 

.08 

.12 

.03 

.25 

•  20 

•  08 

.01 

8,000-8,999  

9  S9 
A  •  9  a 

£  .  3  £ 

2.21 

2.21 

.10 

.10 

.18 

.02 

O  7 

• 

•  09 

.  01 

9,000-9,999  

9  AA 
A  •  HO 

O    L.  A 

2.11 

2.11 

.02 

.02 

.30 

.03 

.22 

.05 

A/. 

.  U4 

.  00 

10,000-14,999  

9  77 

?    7  A 

2.52 

2.51 

.08 

.08 

.12 

.05 

.  16 

.10 

.  01 

15,000  AND  OVER- 

9 QCi 

^  on 

2.04 

2.04 

.03 

.03 

.76 

.06 

.25 

•  14 

.07 

.  00 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

q  "a  s 

Q7  A 
O  f  .  O 

89.5 

83.7 

16.8 

15.1 

7.8 

4.9 

45.1 

35.8 

32.0 

1.9 

UNDER  1,000  

TO  Q 

f  A  *  O 

DO.  J 

68.0 

52.4 

18.4 

12.6 

1.9 

1.9 

56.3 

44.7 

43.7 

1.0 

1,000-1,999  

oo  •  o 

(  f  .  D 

80.3 

71.1 

21.1 

20.4 

2.1 

1.4 

57.7 

42.3 

40.8 

2.1 

7 . 000— ? . 999  

ft7  ^ 

78  •  4 

83.6 

72.4 

22.4 

19.4 

7.5 

1.5 

53.0 

42.5 

41.0 

X  .  J 

3.  000— 3. 999  

-J  y  \J  \J  \J     -J  y  y  j  j 

93.8 

85.5 

91.7 

82.8 

21.4 

17.2 

4.1 

3.4 

45.5 

39.3 

33.1 

c.  .  X 

4. 000—4- 999  

•  ) wVU     "  j  7  7  7 

9-5.9 

89.7 

91.8 

87.7 

17.1 

16.4 

6.2 

4.8 

46.6 

39.7 

37.0 

1.4 

5«  000—  5 • 999  

-J  y  \J  \J  \J      .J  7   7  7  7 

98.4 

93.  0 

95.7 

91.4 

11.9 

10.3 

10.3 

6.5 

44.9 

33.5 

28.6 

1.6 

A  _ 000— bm 999  

y  \J  \J  \J      U  7  7  7  7 

98.1 

95.0 

95.0 

91.9 

13.8 

13.1 

10.0 

6.9 

36.9 

28.8 

26.3 

.6 

7 . 000— 7. 999  

97.5 

94.2 

95.9 

92.6 

19.0 

17.4 

7.4 

7.4 

38.0 

28.9 

23.1 

2.5 

8, 000-8, 999  

98.7 

98.7 

88.5 

88.5 

19.2 

19.2 

11.5 

5.1 

42.3 

38.5 

30.8 

2.6 

9,000-9,999  

98.0 

98.0 

91.8 

91.8 

8.2 

8.2 

16.3 

6.1 

30.6 

18.4 

16.3 

.0 

10,000-14,999  

98.7 

97.5 

94.9 

93.7 

8.9 

8.9 

13.9 

10.1 

35.4 

27.8 

20.3 

3.8 

15,000  AND  OVER- 

100.0 

100.0 

96.0 

96.0 

12.0 

12.0 

28.0 

12.0 

52.0 

36.0 

32.0 

.0 
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TABLE     4. — MILK,   CREAM,  CHEESE 
— CONTINUED 


UNITED  STATES 


RURAL  NONFARM 


PROCESSED  MILK 

CREAM 

CONTINUED 

MONEY  INCOME 

DRY 

TOTAL 

SWEET 

AFTER  TAXES 

MIX- 

HALF-AND 

SOUR 

SUBSTI- 

IN 1964 

TOTAL 

NONFAT 

TURES 

LIGHT 

HEAVY 

-HALF 

* 

TUTE 

* 

ALL 

BOUGHT 

* 

* 

* 

( 1 ) 

(11) 

(  12) 

(13) 

(14) 

(14A) 

(15) 

(16) 

(17) 

(18) 

(  19) 

QUANTITY  PER 

HOUSEHOLD  PER  WEEK  (POUNDS  IN  COLS.   11-13  AND  19,  QUARTS  IN  COLS.  14-18) 

ALL  HOUSEHOLDS  

.23 

.21 

.02 

.11 

.10 

.01 

.03 

.05 

.02 

.03 

UNDER  1,000  

.  52 

.52 

.00 

.02 

.02 

.00 

* 

.02 

.00 

* 

1,000-1,999  

.33 

.32 

.01 

.08 

.05 

.01 

.01 

.03 

.03 

.02 

2,000-2,999  

.34 

.31 

.02 

.06 

.06 

.00 

.03 

.02 

.01 

.02 

3,000-3,999  

.25 

.24 

.01 

.17 

.11 

.01 

.02 

.07 

.07 

.03 

4,000-4,999  

.20 

.18 

.01 

.09 

.08 

.00 

.03 

.05 

.01 

.03 

5,000-5,999  

.13 

.11 

.03 

-  12T 

.11 

.01 

.04 

.05 

.02 

.03 

6,000-6,999  

.16 

.13 

.04 

.12 

.11 

.01 

.04 

.04 

.02 

.06 

7,000-7,999  

.  13 

.12 

.01 

.10 

.09 

.02 

.03 

.04 

.01 

.03 

8,000-8,999  

.10 

.08 

.02 

.13 

.12 

.01 

.06 

.05 

.01 

.05 

9, 000-9, 999  

.37 

.31 

.06 

.14 

.14 

.02 

.04 

.05 

.04 

.07 

10,000-14,999  

.  16 

.14 

.01 

.17 

.15 

.02 

.07 

.03 

.05 

.12 

15,000  AND  OVER — 

.  18 

.07 

.11 

.28 

.28 

.01 

.02 

.16 

.09 

.04 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.  10 

.08 

.02 

.15 

.13 

.01 

.04 

.04 

.03 

.04 

UNDER  1,000  

.  18 

.18 

.00 

.02 

.02 

.00 

• 

.02 

.00 

• 

1,000-1,999  

.  12 

.12 

* 

.10 

.06 

.01 

.01 

.02 

.04 

.02 

2,000-2,999  

.  13 

.11 

.02 

.09 

.08 

.00 

.04 

.02 

.01 

.02 

3,000-3,999  

.  11 

.10 

* 

.20 

.13 

.01 

.02 

.05 

.08 

.03 

4,000-4,999  

.  10 

.07 

.01 

.14 

.12 

.00 

.06 

.04 

.01 

.04 

5,000-5,999  

.05 

.04 

.02 

.16 

.15 

.01 

.06 

.04 

.02 

.04 

6,000-6,999  

.  11 

.06 

.05 

.19 

.19 

.01 

.06 

.04 

.02 

.06 

7,000-7,999  

.05 

.05 

* 

.  14 

.12 

.02 

.04 

.03 

.02 

.03 

8,000-8,999  

.05 

.04 

.01 

.20 

.19 

.01 

.08 

.04 

.02 

.05 

9, 000-9,999  

.  17 

.11 

.05 

.22 

.22 

.02 

.05 

.04 

.03 

.09 

10,000-14,999  

.  06 

.05 

.01 

.25 

.23 

.02 

.10 

.02 

.04 

.07 

15,000  AND  OVER — 

.  11 

.03 

.08 

.26 

.26 

.02 

.03 

.11 

.07 

.02 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

16.7 

13.7 

3.8 

27.5 

26.4 

1.9 

8.4 

6.7 

4.7 

11.6 

UNDER  1,000  

23.3 

23.3 

.0 

8.7 

7.8 

.0 

1.9 

4.9 

.0 

2.9 

1,000-1,999  

23.2 

21.  8 

2.1 

15.5 

13.4 

1.4 

1.4 

4.2 

2.1 

7.7 

2,000-2,999  

24.6 

22.4 

3.0 

20.  1 

19.4 

.0 

7.5 

6.0 

1.5 

8.2 

3, 000-3,999  

15.9 

14.  5 

1.4 

25.5 

24.1 

2.1 

5.5 

8.3 

5.5 

10.3 

4,000-4,999  

15.1 

13.  7 

2.7 

24.7 

21.9 

.0 

8.9 

8.2 

2.1 

11.0 

5,000-5,999  

17.3 

10.8 

7.0 

31.4 

30.8 

2.2 

13.0 

5.9 

4.3 

11.4 

6,000-6,999  

15.0 

10.6 

5.6 

31.3 

30.6 

2.5 

10.6 

3.8 

6.9 

16.3 

7,000-7,999  

9.1 

8.3 

1.7 

30.6 

28.9 

5.0 

6.6 

8.3 

5.8 

8.3 

8,000-8,999  

10.3 

9.0 

1.3 

39.7 

39.7 

2.6 

20.5 

6.4 

2.6 

19.2 

9,000-9,999  

22.4 

14.3 

10.2 

42.9 

42.9 

2.0 

10.2 

8.2 

10.2 

22.4 

10,000-14,999  

10.1 

5.  1 

5.1 

44.3 

43.0 

3.8 

12.7 

5.1 

11.4 

21.5 

15,000  AND  OVER — 

28.0 

12.0 

20.0 

48.0 

48.0 

4.0 

8.0 

16.0 

16.0 

20.0 
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TABLE     4.— MILK,   CREAM,  CHEESE 
— CONTINUED 


UNITED  STATES 


RURAL  NONFARM 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 

(1) 

FROZEN  MILK  DESSERT 

CHEESE 

TOTAL 
(  20) 

ICE 
CREAM 

(21 ) 

ICE 
MILK 
* 

(22) 

SHERBET 
(23) 

TOTAL 
(24) 

AMERICAN 

CREAM 
* 

(29) 

OTHER 
* 

(32  ) 

NATURAL 
(25) 

PROCESS 
* 

(26  ) 

SWISS 
* 

(27) 

COTTAGE 
* 

(28) 

SPREADS, 
DIPS 

(30) 

HARD 
ITALI AN 
* 

(31) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK   (QUARTS  IN  COLS.   20-23,   POUNDS   IN  COLS.  24-32) 

ALL  HOUSEHOLDS  

1.50 

1.26 

.20 

.04 

1.20 

.27 

.26 

.04 

.49 

.05 

.04 

.01 

.05 

UNDER  1,000  

.44 

.37 

.07 

.00 

.45 

.09 

.15 

.01 

.16 

.03 

* 

.00 

• 

1, 000-1 , 999  

.  72 

.57 

.14 

.01 

.65 

.15 

.16 

.02 

.27 

.02 

.02 

» 

.03 

2, 000-2, 999  

1.22 

1.00 

.21 

.01 

.88 

.22 

.22 

.04 

.27 

.  06 

.05 

* 

.03 

3, 000-3, 999  

1.33 

1.11 

.  17 

.06 

1.07 

.25 

.30 

.01 

.36 

.03 

.05 

• 

.06 

4, 000-4, 999  

1.70 

1.41 

.23 

.05 

1.09 

.24 

.24 

.02 

.  50 

.01 

.  05 

* 

.01 

5,000-5,999  

1.52 

1.28 

.  20 

.04 

1.34 

.31 

.30 

.04 

.  56 

.  06 

.  04 

* 

.  02 

1.76 

1.50 

.  25 

.01 

1.45 

.36 

.27 

.05 

.  60 

.  06 

.  06 

.  01 

.  03 

7, 000-7, 999  

1.78 

1.47 

.29 

.03 

1.42 

.32 

.27 

.06 

.60 

.  06 

.04 

.  02 

.05 

8,000-8,999  

2.11 

1.81 

.  25 

.06 

2.00 

.42 

.36 

.10 

.91 

.  09 

.  04 

.  01 

.07 

9,000-9,999  

2.10 

1.72 

.  30 

.07 

1.97 

.29 

.46 

.09 

.  89 

.  09 

.  08 

.02 

.  05 

10,000-14,999  

2.33 

1.90 

.28 

.15 

1.59 

.31 

.37 

.08 

.68 

.04 

.02 

.01 

.  09 

15,000  AND  OVER — 

2.73 

2.43 

.21 

.09 

1.40 

.21 

.33 

.06 

.50 

.11 

.02 

.01 

.16 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.  55 

.46 

.06 

.02 

.63 

.18 

.16 

.03 

.15 

.03 

.03 

.01 

.04 

UNDER  1,000  

.  16 

.  14 

.02 

.00 

.25 

.06 

.11 

.01 

.  05 

.02 

• 

.  00 

• 

1,000—1,999  

.  25 

.21 

.04 

• 

.34 

.10 

.11 

.01 

.08 

.01 

.01 

* 

.02 

2, 000-2, 999  

.44 

.38 

.06 

» 

.49 

.14 

.14 

.03 

.08 

.04 

.  03 

• 

.02 

3, 000-3, 999  

.45 

.38 

.05 

.02 

.57 

.17 

.19 

.01 

.11 

.02 

.  03 

• 

.04 

4, 000-4, 999  

.65 

.53 

.10 

.02 

.53 

.15 

.16 

.02 

.15 

.01 

.03 

* 

.01 

5, 000-5, 999  

.55 

.47 

.06 

.02 

.66 

.21 

.17 

.03 

.16 

.03 

.03 

.01 

.02 

6,000-6,999  

.64 

.55 

.08 

• 

.74 

.25 

.16 

.04 

.19 

.04 

.04 

.01 

.03 

7,000-7,999  

.64 

.53 

.10 

.01 

.73 

.20 

.15 

.05 

.20 

.04 

.03 

.02 

.05 

8,000-8,999  

.81 

.72 

.07 

.02 

1.02 

.28 

.20 

.08 

.  29 

.06 

.04 

.01 

.05 

9,000-9,999  

.72 

.61 

.08 

.03 

1.00 

.16 

.28 

.06 

.29 

.06 

.07 

.02 

.05 

10,000-14,999  

.82 

.64 

.10 

.08 

.84 

.21 

.21 

.07 

.18 

.03 

.02 

.01 

.10 

15,000  AND  OVER- 

1. 13 

1.01 

.06 

.06 

.91 

.16 

.24 

.05 

.15 

.07 

.02 

.02 

.20 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

65.0 

56.0 

11.6 

3.4 

78.1 

32.5 

30.1 

6.0 

35.6 

8.1 

7.4 

3.2 

6.0 

UNDER  1,000  

31.1 

27.2 

3.9 

.0 

47.6 

12.6 

18.4 

1.9 

14.6 

2.9 

1.9 

.0 

1.0 

1,000-1,999  

49.3 

40.  8 

9.2 

2.1 

61.3 

20.4 

19.7 

2.1 

19.7 

4.2 

3.5 

.7 

2.8 

2, 000-2, 999  

57.5 

49.3 

10.4 

.7 

74.6 

30.6 

23.1 

3.7 

26.  1 

6.7 

6.7 

.7 

5.2 

3, 000-3, 999  

60.7 

49.0 

11.7 

4.1 

73.1 

31.0 

27.6 

2.1 

26.9 

7.6 

6.2 

1.4 

3.4 

4,000-4,999  

67.8 

56.8 

14.4 

3.4 

74.0 

27.4 

29.5 

4.1 

38.4 

5.5 

10.3 

2.1 

2.1 

5,000-5,999  

•  64.3 

58.9 

10.8 

2.2 

85.4 

37.3 

34.1 

5.9 

38.4 

10.3 

8.1 

3.2 

5.4 

6,000-6,999  

75.6 

63.  8 

16.3 

1.3 

88.  1 

39.4 

32.5 

5.0 

41.3 

10.6 

10.6 

3.8 

6.9 

7, 000-7, 999  

71.1 

61.2 

13.2 

3.3 

86.0 

38.8 

33.9 

8.3 

43.8 

9.1 

8.3 

7.4 

7.4 

a , 000—8, 999  

85.9 

74.4 

12.8 

3.8 

93.6 

47.4 

35.9 

14.1 

53.8 

10.3 

10.3 

5.1 

9.0 

9,000-9,999  

•  85.7 

75.5 

16.3 

12.2 

93.9 

26.5 

51.0 

10.2 

59.2 

16.3 

14.3 

12.2 

8.2 

10,000-14, 999  

83.5 

73.4 

13.9 

10.  1 

91.  1 

41.8 

49.4 

20.3 

44.3 

11.4 

6.3 

5.1 

16.5 

15,000  AND  OVER- 

•  96.0 

92.0 

12.0 

12.0 

92.0 

32.0 

44.0 

12.0 

44.0 

24.0 

4.0 

8.0 

28.0 
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TABLE     5  . — FATS,    OILS  UNITED  STATES  RURAL  NONFARM 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 

(1) 

1  

TABLE  FATS 

SHORTENING 

SALAD, 
COOKING 
OILS 

(8) 

SALAD  DRESSING 

TOTAL 

1  9  1 

I  A  J 

BUTTER 

MAR- 
GARINE 

(4) 

TOTAL 
(5) 

LARD 
* 

VEGE- 
TABLE 
* 

(7) 

TOTAL 

\  7  | 

MAYON- 
NAISE 

I  X  U  1 

FRENCH 
* 

fill 

LOW 
CALORIE 

f  1  9  1 
\  X  A  / 

OTHER 
+ 

I  X  D  I 

ALL 
(3) 

BOUGHT 
(3A) 

ALL 
(6) 

BOUGHT 
(6A) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

ai  i     uni  ic  cuni  r\c 

1  9.9 
1  •  Dc. 

.39 

.36 

.93 

.89 

.42 

.33 

.46 

O  O 
*  DD 

.  1)7 

9  A 

no 
.  uo 

no 

.  U  A 

oc 
•  AD 

AQ 

•  07 

.22 

.47 

1.06 

.94 

.61 

.12 

*?  n 

.  AU 

i  7 
•  If 

i  n 
.  x  u 

m 
.  ux 

nn 
.  uu 

n  a 
.  uo 

l    nnn    i  qoq 

•  o  A 

.16 

.14 

.65 

.94 

.71 

.58 

.23 

o  o 

•  A  O 

9.  9 
.  D  A 

1  A 

.  xo 

no 
.  UA 

n  9 

.  U  A 

1  9 
.  XA 

9   nnn   9  ooo 

X  .  X  A 

.24 

•  /LU 

.88 

1.48 

.89 

.67 

.59 

•  aU 

R  "X 

1  7 
•  If 

nA 

.  U*f 

no 
.  u  o 

9Q 
.  A  7 

1  .  DC. 

.28 

«  C.O 

1.04 

1.16 

.65 

.59 

.52 

9  A 
.  £.0 

.  9  O 

9  O. 

n7 

•  U  f 

9  ft 
.  AO 

.33 

mil 

1.11 

1.05 

.54 

.34 

.51 

AO 

A  1 
.OX 

9  ft 
.AO 

nA 
.  uo 

n  l 
.  u  X 

9  A 
.  AO 

c    nnn    c  qoq 

1      R  A 

.51 

.  4V 

1.05 

.78 

.23 

.22 

.55 

O  1 

.  f  U 

9  9. 

no 

.  U7 

no. 

9.A 

'      r\r\r\     s  r\r\r\ 

1.46 

.46 

•  44 

1.00 

.76 

.20 

.16 

.57 

OO 
•  37 

.77 

.30 

.12 

.04 

.30 

~i    nnn    "7  qoq 

1.51 

.57 

.  oo 

.93 

.70 

.18 

.18 

.51 

An 
•  4U 

.65 

.29 

.14 

• 

.22 

8,000-8,999  

1.63 

.44 

.  4h 

1.18 

.68 

.09 

.03 

.58 

.46 

.82 

.29 

.16 

.01 

.36 

9,000-9,999  

1.66 

.61 

An 

1.06 

.46 

.03 

.03 

.43 

.42 

.68 

.34 

.10 

.03 

.21 

10,000-14,999  

1  •  48 

.59 

.89 

.47 

.09 

.09 

.37 

.34 

•  75 

•  30 

.11 

•  31 

15,000  AND  OVER — 

1  AA 
X  .  oo 

.64 

•  64 

1.02 

.35 

.04 

.00 

.31 

.51 

.  92 

.  45 

.  26 

•  00 

90 

.  AU 

MONEY 

VALUE  PER  HOUSEHOLD  PER  WEEK  (DOLLARS) 

r  a 

.28 

.26 

.26 

.21 

.08 

.07 

.12 

.XI 

on 
.  A  U 

f|7 
o  U  c 

n  l 

nft 
.  uo 

iiMncD    i  nnn 

9  ft 
•  AO 

.16 

.08 

.12 

.23 

.19 

.13 

.04 

no 
■  U I 

n  r 

.  U  9 

.  Uo 

nn 

no 

.  UA 

l    nnn   l  qqq 

■^n 

.12 

.10 

.18 

.20 

.14 

.11 

.06 

n  ft 
•  Uo 

1  1 

•  11 

06 

m 

m 

.  U  X 

.  u_> 

o    nnn    i  ooo 

A  ,  UUU     A  ,  7  7  7 

.  HA 

.17 

.14 

.24 

.33 

.17 

.13 

.15 

n  a 

.  Uo 

.  X  i 

n? 

n  l 

.  U7 

o.   nnn  o.  ooo 

AA 
•  to 

.20 

.17 

.26 

.27 

.13 

.12 

.14 

n  n 

•  UO 

1  ft 

•  07 

n^ 

07 

R9, 

.  -J  D 

.23 

.22 

.30 

.24 

.11 

.07 

.13 

1  o 

.  X  D 

9  1 

Q  AI 

no 

.  U7 

.  u  o 

n  i 

nft 
.  uo 

R    nnn    r  qqq 

AA. 
.  OH 

.35 

.33 

.29 

.20 

.05 

.04 

.15 

i  n 
.  xu 

9  A 
•  A*+ 

H7 
•  U( 

.  UD 

m 

1  9 
.  XA 

.62 

.33 

.31 

.29 

.19 

.04 

.03 

.16 

1  9 
.  X  A 

.25 

.09 

.06 

• 

.10 

7     QOO    "7  ooo 

f  i  uuu   ijyyy  — 

.69 

.40 

.37 

.28 

.17 

.03 

.03 

.14 

1  A 
.  XH 

.23 

.08 

.08 

* 

.08 

8,000-8,999  

.66 

.32 

.32 

.34 

.17 

.02 

.01 

.15 

.15 

.28 

.09 

.09 

.01 

.10 

9,000-9,999  

.78 

.44 

.43 

.34 

.13 

» 

« 

.13 

.17 

.27 

.11 

.06 

.02 

.09 

10,000-14, 999  

A"7 
•  Of 

.42 

.42 

.25 

.12 

.02 

.02 

.10 

.12 

9  ft 

c  AO 

no 

.  U7 

nA 
.  uo 

no 

.  U  A 

.XX 

15,000  AND  OVER — 

.  f  O 

.47 

.47 

.32 

.10 

.01 

.00 

.09 

.17 

o  D  S 

1  A 
.  X*t 

1  9. 
.  1  O 

nn 
.  uu 

no 

.  U7 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

Q  A  9 

39.1 

36.1 

76.6 

61.2 

21.8 

16.0 

41.9 

0.7  R 

Aft  ft 
o  o  .  o 

"31  9 
3  X  .  A 

90  9 

A  U  .  A 

9  "3 

A  .  O 

^9.  A 
DO  .  *+ 

uMncD    i  nnn 

ft  ft  ^ 

32.0 

19.4 

63.1 

59.2 

44.7 

28.2 

18.4 

1  Q  A 
X  7  .  *f 

97  9 
A  I  «  A 

1  ft  A 

X  O  .  *T 

i  n 

X  .  U 

.  KJ 

Q  7 

7.1 

i    nnn   l  qqq 

ft  Q  A 
O  7  .  *t 

21.8 

16.9 

76.8 

64.  1 

35.2 

25.4 

31.0 

9  "5  Q 

A9  9. 
HA  .  D 

1Q  7 
X  7  •  f 

A  9. 
O.  D 

7 

1ft  9. 
X  O  »  D 

9   nnn   9  qqq 

OA  n 

7*T  .  U 

31.3 

26.1 

76.1 

67.2 

35.8 

23.1 

32.8 

1  A  Q 

X  H.  7 

cq  7 

J7«  1 

9^.  1 
A  D  .  X 

X  X  .  7 

9»  7 

9Q  Q 

A  7  .  7 

t>    nnn .  *"*    ooo  _ 

Q  A  R 
7H  •  J 

30.3 

27.6 

78.6 

66.9 

31.7 

26.2 

40.0 

9  Q  O 
d.  O  o  D 

A7  A 
O  f  .  O 

9.1  n 

1  9.  1  ft 

1  A 

X  •  *T 

oo  n 

A  7  .  U 

a   finn   /.  qqq 

Q7  "3 
7  1  .  J 

33.6 

31.5 

78.8 

69.2 

27.4 

18.5 

43.8 

0.7  n 
d  i *  u 

7^  "3 
f  j«o 

3.A  9 

1  A  A 

9  7 
A  .  r 

^.9.  A 
J  j  •  O 

r    nnn    c;  ooo 

QQ  R 
77  »  9 

41.6 

40.5 

78.9 

57.8 

15.1 

13.5 

47.0 

HU  .  !> 

77  ft 

9ft  1 
A  O  .  X 

99  7 
A  A  .  f 

9.  9 
D  •  A 

Aft  A 
tO  .  O 

A     nfin    a  ooo 

Oft  1 
7  0  .  X 

44.4 

43.  1 

78.  1 

70.6 

15.0 

12.5 

57.5 

A  A  O 

4o  .  D 

ftn  a 

9.R  A 
.  O 

9ft  1 
A  O.  X 

X  •  .9 

9.ft  ft 
DO  mO 

~i    nnn.  7   ooo_  _ 

100.0 

52.1 

48.8 

76.9 

55.4 

7.4 

6.6 

49.6 

CI  O 
Dl  .  A 

84.3 

41.3 

30.6 

1.7 

35.5 

q   nnn   ft  qqq 

100.0 

43.6 

43.6 

83.3 

53.8 

6.4 

3.8 

48.7 

R  7  7 

84.6 

39.7 

35.9 

2.6 

38.5 

9,000-9,999  

100.0 

44.9 

42.9 

87.8 

40.8 

2.0 

2.0 

38.8 

63.3 

89.8 

51.0 

28.6 

6.1 

38.8 

10,000-14,999  

98.7 

60.8 

60.8 

75.9 

55.7 

8.9 

6.3 

48.1 

54.4 

79.7 

35.4 

32.9 

6.3 

44.3 

15,000  AND  OVER — 

100.0 

60.0 

60.0 

68.0 

32.0 

4.0 

.0 

28.0 

72.0 

84.0 

52.0 

52.0 

.0 

44.0 
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TABLE     6. — FLOUR,  CEREAL 


UNITED  STATES 


RURAL  NONFARM 


FLOUR 

PREPARED  FLOUR  MIX 

MONEY  INCOME 

BISCUIT, 

AFTER  TAXES 

TOTAL 

WHITE 

OTHER 

TOTAL 

PANCAKE 

ROLL, 

CAKE 

PIE 

COOKIE 

OTHER 

IN  1964 

* 

MUFFIN 
* 

* 

* 

* 

(1) 

1 1 J 

(4) 

(5) 

(6) 

(7) 

(8) 

(9) 

\  1  U  ) 

(11) 

QUANTITY  PER 

HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

2.47 

2  .  44 

.02 

.51 

.11 

.04 

.33 

.01 

•  U 1 

UNDER  1,000  

^  91 
j«  ^  i 

.00 

.12 

.01 

.00 

.11 

.00 

•  uu 

•  UU 

1,000-1,999  

"\  AA 

-J  •  0*T 

.02 

.24 

.08 

.01 

.14 

.01 

•  UU 

•  00 

2,000-2,999  

3  .  9 1 

3.  8  5 

.06 

.38 

.08 

.02 

.28 

* 

n  n 

•  UU 

3,000-3,999  

AO 

.02 

.41 

.07 

.06 

.28 

.01 

nn 
*  UU 

nn 
.  UU 

4,000-4,999  

£  .  I  X 

.01 

.60 

.09 

.05 

.43 

.02 

•  UU 

5,000-5,999  

1.87 

1.87 

* 

.70 

.18 

.05 

.46 

* 

.01 

* 

6,000-6,999  

2.05 

1.97 

.08 

.64 

.12 

.04 

.48 

• 

• 

.00 

7,000-7,999  

1.45 

1.45 

.00 

.46 

.17 

.03 

.26 

.00 

• 

.00 

8,000-8,999  

1.92 

1.92 

.00 

.73 

.19 

.03 

.47 

.02 

.03 

.00 

9,000-9,999  

i  m 

i  nn 

.01 

.79 

.13 

.12 

.48 

.01 

.  Uh 

•  00 

10, 000-14, 999  

i  in 

!•  ill 

1  •  x  u 

.00 

.68 

.16 

.07 

.41 

.02 

•  \JD 

.00 

15,000  AND  OVER — 

X  .  UD 

X  *  \J  Zj 

.00 

.92 

.21 

.10 

.42 

.05 

.  X  H 

.  UU 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

•  £-Z> 

.  £.  J 

* 

.  15 

.02 

.01 

.11 

• 

UNDER  1,000  

X.  1 
.  3  X 

.00 

.04 

• 

.00 

.04 

.00 

n  n 
.  u  u 

m  UU 

1,000-1,999  

•  -'  o 

* 

.06 

.01 

* 

.04 

.01 

n  n 
.  u  u 

.  U  u 

2,000-2,999 —  

a  ft 

.01 

.11 

.02 

• 

.09 

• 

n  n 
.  u  u 

nn 
.  uu 

3,000-3,999  

* 

.13 

.01 

.01 

.10 

• 

•  U  U 

nn 
.  UU 

4,000-4,999  

•  o  u 

* 

.18 

.02 

.01 

.14 

.01 

nn 

5,000-5,999  

.19 

.19 

• 

.20 

.04 

.01 

.14 

• 

* 

* 

6,000-6,999  

.21 

.20 

.01 

.20 

.03 

.01 

.16 

• 

* 

•  00 

7,000-7,999  

.16 

.16 

.00 

.13 

.03 

.01 

.09 

.00 

* 

.00 

8, 000-8,999  

.20 

.20 

.00 

.22 

.04 

.01 

.15 

• 

.01 

•  00 

9,000-9,999  

•  11 

.11 

* 

.28 

.03 

.02 

.20 

.01 

•  UZ 

.  UU 

10, 000— 14, 999  

•  iZ 

•  1  Z 

.00 

.20 

.03 

.02 

.14 

.01 

.  U  1 

.  00 

15,000  AND  OVER — 

•  13 

.  1  D 

.00 

.27 

.04 

.02 

.15 

.01 

n  r 
•  U-> 

nn 
.  UU 

PERCENT  OF  HOUSEHOLDS 

USING   IN  A  WEEK 

ALL  HOUSEHOLDS  

TO  ^ 

1.2 

37.4 

13.0 

4.7 

24.8 

1.4 

l  n 
x  •  u 

•  X 

UNDER  1,000  

11  ft 

f  1  .  O 

71  ft 
(it  O 

.0 

10.7 

1.0 

.0 

10.7 

.0 

n 
.  u 

n 
•  u 

1,000-1,999  

on  -a 

oU.  j 

nn  a 

1.4 

16.2 

5.6 

1.4 

8.5 

1.4 

n 

.  V 

r\ 
.  u 

2,000-2,999  

QC  Q 

3.0 

24.6 

9.7 

2.2 

17.9 

.7 

fx 
•  U 

•  U 

3,000-3,999  

0  3  **» 

1.4 

33.1 

8.3 

4.8 

24.1 

1.4 

.  u 

•  u 

4,000-4,999  

HZ  •  Z 

oZ.  Z 

1.4 

40.4 

10.3 

4.8 

28.8 

2.7 

1  A. 

.  u 

5,000-5,999  

7A  ft 

7  A  9 

.5 

49.7 

20.0 

5.9 

34.  1 

.5 

m  5 

m  5 

6,000-6,999  

82.5 

82.5 

2.5 

48.8 

12.5 

5.0 

37.5 

.6 

.6 

.0 

7,000-7,999  

81.0 

81.0 

.0 

43.0 

22.3 

5.0 

23.  1 

.0 

.8 

.0 

8,000-8,999  

78.2 

78.2 

.0 

51.3 

23.1 

3.8 

34.6 

3.8 

2.6 

.0 

9,000-9,999  

77.6 

77.6 

2.0 

55.1 

20.4 

14.3 

32.7 

2.0 

4.1 

.0 

10,000-14,999  

74.7 

74.7 

.0 

50.6 

13.9 

10.1 

30.4 

2.5 

1.3 

•  0 

15,000  AND  OVER — 

76.0 

76.0 

.0 

52.0 

20.0 

8.0 

24.0 

4.0 

12.0 

.0 
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TABLE     6- — FLOUR,  CEREAL 
— CONTINUED 


UNITED  STATES 


RURAL  NONFARM 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 


(1) 


TOTAL 


(  12) 


BREAKFAST  CEREAL 


HOT 

COLD 
* 

TOTAL 

OAT 

WHEAT 

OTHER 
* 

TOTAL 

CORN 

WHEAT 

RICE 

OAT 

OTHER 
* 

(13) 

(14) 

(15) 

(16) 

(17) 

(18) 

(19) 

(20) 

(21) 

(22) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 


ALL  HOUSEHOLDS  

UNDER  1,000  

1,000-1,999  

2,000-2,999  

3,000-3,999  

4,000-4,999  

5,000-5,999  

6,000-6,999  

7,000-7,999  

8,000-8,999  

9,000-9,999  

10,000-14,999  

15,000  AND  OVER — 


ALL  HOUSEHOLDS  

UNDER  1,000  

1,000-1,999  

2,000-2,999  

3,000-3,999  

4,000-4,999  

5,000-5,999  

6,000-6,999  

7,000-7,999  

8,000-8,999  

9,000-9,999  

10,000-14,999  

15,000  AND  OVER — 


ALL  HOUSEHOLDS  

UNDER  1,000  

1,000-1,999  

2,000-2,999  

3,000-3,999  

4,000-4,999  

5,000-5,999  

6,000-6,999  

7,000-7,999  

8,000-8,999  

9,000-9,999  

10,000-14,999  

15,000  AND  OVER — 


1.17 

.31 

.22 

.08 

* 

.86 

.30 

.24 

.11 

.13 

.04 

.79 

.45 

.31 

.13 

* 

.34 

.17 

.06 

.03 

.04 

.01 

1.07 

.43 

.34 

.09 

.00 

.64 

.32 

.24 

.04 

.02 

.02 

.89 

.37 

.27 

.09 

.01 

.52 

.22 

.15 

.06 

.07 

.01 

1.06 

.28 

.24 

.04 

* 

.78 

.30 

.24 

.07 

.11 

.02 

1.24 

.38 

.22 

.16 

.00 

.86 

.34 

.24 

.09 

.  13 

.03 

1.30 

.28 

.19 

.08 

.00 

1.02 

.33 

.29 

.13 

.17 

.05 

1.38 

.28 

.20 

.08 

.00 

1.10 

.32 

.29 

.21 

.  15 

.09 

1.26 

.20 

.15 

.04 

* 

1.06 

.35 

.28 

.11 

.17 

.07 

1.37 

.18 

.14 

.04 

.00 

1.19 

.40 

.25 

.  19 

.28 

.04 

1.45 

.29 

.25 

.04 

.00 

1.16 

.28 

.38 

.  16 

.  18 

.15 

1.47 

.31 

.16 

.15 

.00 

1.16 

.28 

.37 

.20 

.24 

.04 

1.28 

.19 

.15 

.04 

.00 

1.09 

.33 

.29 

.21 

.19 

.01 

MONEY 

VALUE 

PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

.48 

.07 

.05 

.02 

• 

.41 

.13 

.11 

.06 

.07 

.03 

.22 

.09 

.06 

.03 

* 

.13 

.04 

.03 

.02 

.02 

.01 

.38 

.10 

.07 

.02 

.00 

.28 

.13 

.10 

.02 

.01 

.01 

.31 

.08 

.06 

.02 

• 

.23 

.09 

.07 

.03 

.03 

.01 

.43 

.06 

.05 

.01 

* 

.37 

.12 

.11 

.04 

.06 

.01 

.53 

.09 

.05 

.04 

.00 

.44 

.17 

.11 

.05 

.07 

.02 

.56 

.07 

.04 

.02 

.00 

.49 

.14 

.13 

.07 

.09 

.04 

.60 

.06 

.04 

.02 

.00 

.54 

.14 

.13 

.11 

.08 

.06 

.52 

.05 

.03 

.01 

* 

.48 

.15 

.12 

.06 

.09 

.02 

.63 

.04 

.03 

.01 

.00 

.59 

.19 

.12 

.11 

.14 

.04 

.59 

.06 

.05 

.01 

.00 

.52 

.13 

.17 

.09 

.09 

.04 

.62 

.07 

.03 

.04 

.00 

.55 

.12 

.15 

.12 

.13 

.02 

.64 

.05 

.04 

.01 

.00 

.59 

.15 

.15 

.15 

.11 

.01 

PERCENT  OF  HOUSEHOLDS 

USING  IN 

A  WEEK 

81.2 

32.6 

25.7 

10.8 

.3 

72.6 

38.6 

35.0 

20.9 

20.8 

5.6 

66.0 

40.8 

35.0 

9.7 

1.0 

39.8 

21.4 

11.7 

5.8 

3.9 

1.9 

73.2 

43.7 

37.3 

12.7 

.0 

53.5 

28.9 

23.9 

9.2 

4.2 

4.2 

76.9 

34.3 

28.4 

12.7 

.7 

60.4 

32.1 

28.4 

12.7 

12.7 

3.0 

71.0 

20.7 

17.9 

5.5 

.7 

67.6 

35.2 

32.4 

15.2 

19.3 

3.4 

83.6 

39.0 

28.1 

15.8 

.0 

78.1 

41.1 

32.9 

19.9 

21.2 

5.5 

89.7 

32.4 

24.3 

11.9 

.0 

85.4 

47.6 

42.2 

19.5 

31.4 

7.6 

85.0 

31.3 

25.6 

10.0 

.0 

80.6 

44.4 

41.9 

33.8 

26.9 

6.3 

83.5 

24.8 

17.4 

9.9 

.8 

78.5 

37.2 

39.7 

23.1 

26.4 

6.6 

88.5 

26.9 

19.2 

9.0 

.0 

85.9 

53.8 

43.6 

29.5 

24.4 

10.3 

91.8 

38.  8 

34.7 

6.1 

.0 

89.8 

44.9 

51.0 

28.6 

34.7 

10.2 

88.6 

27.8 

20.3 

11.4 

.0 

87.3 

44.3 

53.2 

40.5 

32.9 

5.1 

96.0 

40.0 

28.0 

16.0 

.0 

88.0 

60.0 

52.0 

32.0 

36.0 

4.0 
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TABLE     6. — FLOUR,  CEREAL 
— CONTINUED 


UNITED  STATES 


RURAL  NONFARM 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 


(1) 


OTHER  CEREAL,  PASTES 


CORNMEAL,  GRITS 

M  AC  A- 
RONI, 
OTHER 
PASTES 
* 

CORN- 
STARCH, 
OTHER 
* 

TOTAL 

RICE 

TOTAL 

MEAL 

GRITS 

HOMINY 
(BIG) 

POPCORN 

ALL 

BOUGHT 

* 

(23) 

(24) 

(25) 

(26) 

(26A) 

(27) 

(28) 

(29) 

(30) 

(31) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 


HOUSEHOLDS  

1.94 

.38 

.97 

.81 

.74 

.17 

.03 

.42 

.12 

.01 

UNDER  1,000  

2.87 

.65 

2.01 

1.90 

1-69 

.11 

.02 

.15 

.04 

* 

1,000-1,999  

2.81 

.67 

1.81 

1.58 

1.39 

.23 

.04 

.25 

.05 

.01 

2,000-2,999  

3.22 

.78 

1.95 

1.32 

1.18 

.63 

.05 

.38 

.05 

.01 

3,000-3,999  

2.54 

.47 

1.44 

1.06 

1.00 

.38 

.04 

.45 

.14 

* 

4,000-4,999  

1.88 

.30 

.83 

.77 

.77 

.06 

.03 

.54 

.17 

.01 

5,000-5,999  

1.47 

.26 

.56 

.48 

.43 

.08 

.03 

.45 

.16 

.01 

6,000-6,999  

1.43 

.29 

.46 

.35 

.35 

.11 

.02 

.53 

.11 

.03 

7,000-7,999  

1.34 

.12 

.58 

.54 

.54 

.04 

.01 

.44 

.19 

.01 

8,000-8,999  

1.40 

.22 

.44 

.37 

.37 

.07 

.04 

.48 

.16 

.06 

9,000-9,999  

1.04 

.17 

.31 

.30 

.30 

* 

.00 

.39 

.17 

.01 

10,000-14,999  

1.17 

.20 

.17 

.16 

.16 

.01 

.03 

.52 

.24 

.01 

15,000  AND  OVER— 

1.34 

.51 

.03 

.03 

.03 

.00 

.00 

.67 

.12 

* 

MONEY  VALUE  PER  HOUSEHOLD  PER  WEEK  (DOLLARS) 


HOUSEHOLDS  

.31 

.08 

.09 

.08 

.07 

.01 

* 

.11 

.03 

* 

UNDER  1,000  

.33 

.11 

.17 

.16 

.13 

.01 

* 

.04 

* 

• 

1,000-1,999  

.35 

.11 

.16 

.14 

.12 

.02 

* 

.06 

.01 

• 

2,000-2,999  

.40 

.13 

.16 

.12 

.10 

.04 

.01 

.10 

.01 

* 

3,000-3,999  

.38 

.08 

.14 

.10 

.09 

.04 

.01 

.12 

.04 

* 

4,000-4,999  

.32 

.06 

.09 

.08 

.08 

.01 

* 

.13 

.04 

• 

5,000-5,999  

.27 

.07 

.06 

.05 

.04 

.01 

* 

.11 

.03 

• 

6,000-6,999  

.27 

.06 

.05 

.03 

.03 

.01 

* 

.13 

.03 

.01 

7,000-7,999  

.29 

.03 

.06 

.05 

.05 

V 

* 

.12 

.08 

* 

8,000-8,999  

.31 

.06 

.04 

.03 

.03 

.01 

.01 

.13 

.04 

.04 

9,000-9,999  

.25 

.07 

.03 

.03 

.03 

* 

.00 

.11 

.04 

• 

10,000-14,999  

.30 

.07 

.02 

.02 

.02 

* 

* 

.14 

.06 

* 

15,000  AND  OVER — 

.34 

.14 

* 

• 

* 

.00 

.00 

.17 

.03 

* 

PERCENT 

OF  HOUSEHOLDS 

USING  IN 

A  WEEK 

HOUSEHOLDS  

74.5 

26.8 

32.8 

30.9 

29.2 

8.3 

2.2 

39.7 

15.4 

4.4 

UNDER  1,000  

68.9 

39.8 

50.5 

48.5 

41.7 

10.7 

2.9 

18.4 

4.9 

1.0 

1,000-1,999  

69.0 

32.4 

50.0 

48.6 

43.7 

12.7 

2.1 

26.1 

6.3 

2.1 

2,000-2,999  

71.6 

32.1 

41.8 

40.3 

37.3 

11.9 

2.2 

31.3 

6.7 

3.7 

3,000-3,999  

80.7 

27.6 

41.4 

37.9 

35.9 

16.6 

2.8 

40.7 

17.2 

5.5 

4,000-4,999  

77.4 

24.0 

32.9 

31.5 

31.5 

4.8 

2.1 

44.5 

20.5 

3.4 

5,000-5,999  

73.0 

23.8 

25.4 

23.2 

22.7 

5.9 

2.2 

43.2 

20.0 

4.9 

6,000-6,999  

79.4 

21.9 

24.4 

22.5 

22.5 

6.9 

1.9 

51.3 

16.9 

6.9 

7,000-7,999  

73.6 

14.0 

29.8 

28.9 

28.1 

4.1 

.8 

46.3 

17.4 

5.0 

8,000-8,999  

80.8 

26.9 

23.1 

20.5 

20.5 

9.0 

5.1 

41.0 

25.6 

7.7 

9,000-9,999  

77.6 

28.6 

22.4 

22.4 

22.4 

2.0 

.0 

49.0 

24.5 

4.1 

10, 000-14, 999  

79.7 

32.9 

19.0 

15.2 

15.2 

5.1 

2.5 

49.4 

22.8 

7.6 

15,000  AND  OVER — 

84.0 

48.0 

8.0 

8.0 

8.0 

.0 

.0 

60.0 

16.0 

4.0 
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TABLE     7. — BAKERY  PRODUCTS 


RURAL  NONFARM 


BREAD 

OTHER 

BAKERY 

PRODUCTS 

MONEY  INCOME 

CRACK- 

MUFFINS, 

COFFEE 

AFTER  TAXES 

TOTAL 

WHITE 

WHOLE- 

OTHER 

TOTAL 

ERS 

ROLLS 

BIS- 

CAKE 

PIE 

COOKIES 

CAKE 

DOUGH- 

IN 1964 

* 

WHEAT 

* 

* 

* 

CUITS 

* 

+ 

* 

* 

NUTS 

 _ 

 «1L_ 

(3) 

(4) 

(5) 

(6) 

(7) 

(8) 

(9) 

(10) 

(11) 

(12) 

(13) 

(14) 

QUANTITY  PER 

HOUSEHOLD 

PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

4.62 

4.24 

.15 

.23 

3.34 

.54 

.35 

.30 

.44 

.33 

.92 

.26 

.19 

UNDER  1,000  

2.67 

2.52 

.07 

.09 

1.62 

.28 

.04 

.22 

.27 

.15 

.47 

.04 

.14 

1,000-1,999  

2.73 

2.50 

.12 

.12 

1.81 

.28 

.09 

.11 

.45 

.15 

.51 

.19 

.03 

2,000-2,999  

3.  88 

3.72 

.10 

.07 

2.59 

.46 

.20 

.34 

.36 

.26 

.68 

.20 

.09 

3,000-3,999  

4.91 

4.56 

.09 

.26 

3.16 

.53 

.29 

.34 

.36 

.45 

.84 

.18 

.18 

4,000-4,999  

5.  24 

4.76 

.19 

.28 

3.45 

.57 

.32 

.37 

.40 

.  19 

1.11 

.30 

.13 

5,000-5,999  

5.  59 

5.09 

.24 

.25 

4.01 

.61 

.49 

.33 

.58 

.35 

.95 

.36 

.35 

6,000-6,999  

5.  81 

5.50 

.10 

.21 

3.83 

.58 

.37 

.44 

.38 

.33 

1.13 

.35 

.25 

7,000-7,999  

5.  17 

4.78 

.17 

.22 

4.22 

.63 

.50 

.29 

.60 

.44 

1.22 

.36 

.16 

8,000-8,999  

5.29 

4.92 

.08 

.29 

4.14 

.58 

.76 

.33 

.39 

.57 

1.00 

.18 

.29 

9, 000-9, 999  

5.54 

4.85 

.17 

.51 

4.13 

.79 

.71 

.22 

.32 

.40 

1.18 

.29 

.22 

10, 000-14, 999  

4.  88 

4.31 

.14 

.43 

4.64 

.80 

.53 

.23 

.51 

.43 

1.38 

.41 

.34 

15,000  AND  OVER — 

4.55 

3.34 

.40 

.81 

5.55 

.85 

.60 

.28 

.64 

.73 

1.65 

.41 

.37 

MONEY 

VALUE 

PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.97 

.86 

.04 

.07 

1.30 

.20 

.13 

.06 

.19 

.11 

.38 

.12 

.10 

UNDER  1,000  

.56 

.51 

.02 

.03 

.55 

.08 

.02 

.04 

.10 

.05 

.19 

.02 

.07 

1,000-1,999  

.58 

.51 

.03 

.04 

.64 

.08 

.04 

.02 

.15 

.05 

.20 

.08 

.02 

2, 000-2, 999  

.  80 

.75 

.02 

.02 

.91 

.15 

.08 

.06 

.16 

.09 

.25 

.07 

.04 

3 , 000-3, 999  

1.01 

.92 

.02 

.07 

1.16 

.17 

.11 

.07 

.16 

.  14 

.  33 

.09 

.08 

4,000-4, 999  

1  .  08 

.  95 

.05 

.09 

1.35 

.21 

.12 

.06 

.18 

.07 

.43 

.  15 

.08 

5. 000-5. 999  

1.20 

1.06 

.07 

.07 

1.50 

.22 

.15 

.07 

.21 

.  10 

.41 

.  17 

.  16 

6, 000-6, 999  

1.18 

1.09 

.03 

.06 

1.52 

.24 

.15 

.08 

.  17 

.  12 

.45 

.  16 

.  15 

7, 000-7, 999  

1 .  08 

.  97 

.05 

.06 

1.68 

.25 

.15 

.06 

.28 

.16 

.53 

.  15 

.10 

8 , 000-8,999  

1 .  07 

.  96 

.02 

.09 

1.68 

.24 

.26 

.07 

.  19 

.23 

.42 

.  09 

.15 

9, 000-9, 999  

1 .  24 

1.  04 

.04 

.16 

1.92 

.32 

.33 

.05 

.19 

.18 

.  54 

.  17 

.13 

10, 000-14, 999  

1.  04 

.88 

.04 

.12 

1.95 

.34 

.23 

.05 

.25 

.12 

*  55 

.18 

.21 

15,000  AND  OVER — 

1 .  02 

.64 

.10 

.27 

2.67 

.42 

.24 

.07 

.37 

.22 

.77 

.30 

.26 

PERCENT  OF  HOUSEHOLDS 

USING  IN 

A  WEEK 

ALL  HOUSEHOLDS  

97.1 

93.0 

9.2 

18.1 

91.2 

62.5 

29.0 

17.7 

22.3 

16.2 

62.3 

21.5 

17.7 

UNDER  1,000  

87.4 

81.6 

3.9 

7.8 

76.7 

38.8 

6.8 

10.7 

15.5 

8.7 

38.8 

4.9 

10.7 

1,000-1,999  

93.7 

87.3 

7.0 

10.6 

75.4 

40.1 

10.6 

7.7 

21.8 

7.0 

44.4 

14.8 

4.9 

2,000-2,999  

97.8 

94.0 

9.0 

9.0 

88.1 

60.4 

19.4 

16.4 

22.4 

14.9 

53.7 

17.2 

9.7 

3,000-3,999  

97.2 

92.4 

5.5 

13.8 

92.4 

60.0 

19.3 

15.2 

20.0 

19.3 

60.7 

19.3 

14.5 

4,000-4,999  

97.3 

93.2 

8.2 

16.4 

93.8 

63.7 

28.8 

19.9 

28.1 

11.0 

68.5 

19.2 

15.1 

5,000-5,999  

98.4 

94.6 

12.4 

21.1 

95.7 

71.4 

39.5 

21.6 

25.4 

16.2 

62.2 

27.6 

20.5 

6,000-6,999  

99.4 

98.1 

10.0 

17.5 

96.3 

70.0 

31.9 

22.5 

17.5 

16.9 

71.9 

26.9 

27.5 

7,000-7,999  

100.0 

99.2 

9.  1 

19.8 

96.7 

71.9 

35.5 

16.5 

26.4 

19.0 

71.9 

23.1 

19.8 

8,000-8,999  

98.7 

94.9 

9.0 

21.8 

97.4 

75.6 

44.9 

26.9 

16.7 

29.5 

73.1 

20.5 

25.6 

9,000-9,999  

100.0 

95.9 

12.2 

30.6 

95.9 

75.5 

51.0 

20.4 

20.4 

22.4 

79.6 

24.5 

22.4 

10,000-14,999  

97.5 

93.7 

8.9 

34.2 

96.2 

69.6 

49.4 

20.3 

21.5 

24.1 

81.0 

36.7 

31.6 

15,000  AND  OVER — 

100.0 

92.0 

16.0 

52.0 

100.0 

80.0 

60.0 

16.0 

36.0 

24.0 

76.0 

44.0 

40.0 
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TABLE     8. — MEAT 


UNITED  STATES 


RURAL  NONFARM 


BEEF 

STEAK 

KUAo  1 

MONEY  INCOME 

AFTER  TAXES 

TOTA  L 

PORTER- 

IN 1964 

TOTAL 

ROUND 

SIRLOIN 

HOUSE 

OTHER 

TOTAL 

CHUCK 

RIB 

ROUND 

RUMP 

* 

* 

* 

* 

+ 

(  1 ) 

(2) 

(3) 

(4) 

(5) 

(6) 

(7) 

(8) 

(9) 

(  10) 

L   

(11) 

-J 

(12) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

5.28 

1.90 

.65 

.37 

.39 

.49 

1.32 

.80 

.10 

.18 

.24 

UNDER  1,000  

2.15 

.80 

.36 

.03 

.16 

.25 

.44 

.39 

.01 

.02 

.02 

1,000-1,999  

2.50 

.77 

.21 

.07 

.13 

.36 

.64 

.43 

.02 

.04 

.15 

2,000-2,999  

3.76 

.96 

.33 

.29 

.13 

.21 

.72 

.57 

.04 

.01 

.09 

3,000-3,999  

5.08 

1.42 

.57 

.  13 

.35 

.38 

1.07 

.75 

.09 

.10 

.  14 

4,000-4,999  

5.86 

2.01 

.99 

.38 

.27 

.37 

1.22 

.74 

.02 

.12 

.34 

5,000-5,999  

5.82 

2.01 

.95 

.30 

.32 

.44 

1.49 

.94 

.13 

.23 

.19 

6,000-6,999  

6.38 

2.48 

.89 

.35 

.65 

.60 

1.50 

.94 

.07 

.30 

.19 

7,000-7,999  

6.  82 

2.39 

.39 

.59 

.50 

.90 

2.13 

1.15 

.  X  J 

m  J  J 

•  Hj 

8,000-8,999  

6.81 

2.44 

.94 

.61 

.40 

.48 

1.96 

1.03 

.13 

.31 

.49 

9, 000— 9, 999  

7.  92 

3.61 

.51 

.97 

.78 

1.34 

2.23 

1.24 

•  33 

.19 

•  46 

10,000-14,999  

6.67 

3.22 

1.10 

.79 

.69 

.64 

1.33 

.58 

.27 

.24 

.25 

15,000  AND  OVER — 

8.60 

3.16 

.12 

1.40 

.67 

.97 

3.92 

1.86 

.79 

.42 

.85 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

3.60 

1.60 

.54 

.34 

.38 

.34 

.92 

.50 

.08 

.13 

.20 

UNDER  1,000  

1.29 

.56 

.27 

.03 

.14 

.12 

.28 

.24 

.01 

.02 

.01 

1,000-1,999  

1.57 

.57 

.18 

.07 

.12 

.21 

.43 

.26 

.02 

.03 

.12 

2,000-2,999  

2.35 

.80 

.28 

.26 

.13 

.14 

.48 

.37 

.03 

.01 

.07 

3,000-3,999  

3.20 

1.19 

.49 

.13 

.31 

.27 

.69 

.43 

.06 

.08 

.12 

4,000-4,999  

3.89 

1.66 

.85 

.34 

.21 

.26 

.83 

.45 

.01 

.09 

.28 

5,000-5,999  

3.80 

1.65 

.77 

.26 

.31 

.31 

.99 

.60 

.08 

.  16 

.16 

6,000-6,999  

4.27 

2.05 

.73 

.31 

.59 

.43 

1.00 

.60 

.06 

.20 

.  15 

7,000-7,999  

4.90 

2.  05 

.35 

.57 

.53 

.61 

1.54 

.72 

•  J.  "T 

"3  1 
.  D  L 

•  z>  o 

8,000-8,999  

4.75 

2.11 

.75 

.56 

.40 

.39 

1.34 

.62 

.10 

.24 

.39 

9. 000— 9. 9  99  

5.95 

O  .  J.  ~ 

.42 

.95 

.85 

.97 

1.65 

.83 

0  ft 
•  c.  O 

•  j.  _j 

a  Q 

10,000-14,999  

5.28 

2.85 

.92 

.69 

.74 

.49 

1.14 

.43 

.26 

.20 

.25 

1">.000   AND  nVFR  

6.44 

2.50 

.10 

1.02 

.58 

.80 

3.13 

1.25 

.75 

.33 

.79 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

89.9 

55.9 

28.6 

14.0 

12.6 

17.2 

37.5 

24.3 

2.8 

5.1 

6.7 

UNDER  1,000  

60.2 

23.3 

15.5 

1.9 

2.9 

7.8 

17.  5 

14.6 

1.0 

1.0 

1.0 

1,000-1,999  

73.9 

32.4 

12.7 

4.2 

7.7 

12.0 

23.9 

16.9 

.7 

2.1 

4.9 

2,000-2,999  

84.3 

38.1 

20.9 

12.7 

5.2 

9.7 

22.4 

17.9 

1.5 

.7 

3.7 

3,000-3,999  

90.3 

43.4 

23.4 

6.9 

11.7 

9.0 

33.1 

22.8 

2.8 

4.1 

4.  1 

4,000-4,999  

95.9 

61.6 

40.4 

12.3 

11.6 

14.4 

34.9 

21.9 

.7 

4.1 

8.9 

5,000-5,999  

95.1 

65.4 

40.0 

11.4 

11.4 

18.4 

42.2 

28.1 

3.2 

5.9 

5.9 

6,000-6,999  

97.5 

65.6 

35.0 

13.8 

13.8 

24.4 

44.4 

29.4 

2.5 

6.3 

6.3 

7,000-7,999  

96.7 

71.  1 

21.5 

21.5 

20.7 

24.0 

54.5 

31.4 

3.3 

12.4 

10.7 

8,000-8,999  

96.2 

64.1 

35.9 

25.6 

14.1 

19.2 

51.3 

28.2 

3.8 

10.3 

11.5 

9,000-9,999  

100.0 

75.5 

22.4 

32.7 

16.3 

40.8 

59.2 

36.7 

10.2 

6.1 

12.2 

10,000-14,999  

96.2 

81.0 

45.6 

27.8 

20.3 

24.1 

39.2 

19.0 

6.3 

6.3 

7.6 

15,000  AND  OVER — 

100.0 

84.0 

12.0 

36.0 

32.0 

32.0 

72.0 

48.0 

12.0 

8.0 

20.0 
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TABLE     8. — MEAT — CONTINUED 


UNITED  STATES 


RURAL  NONFARM 


BEEF — CONTINUED 

PORK 

OTHER 

FRESH 

(NOT  CURED  OR  SMOKED) 

MONEY  INCOME 

CORNED, 

AFTER  TAXES 

STEWING 

CHIPPED, 

GROUND 

TOTAL 

1  

IN  1964 

* 

DRIED 

* 

RAW 

CANNED, 

TOTAL 

CHOPS 

HAM 

LOIN 

SAUSAGE 

OTHEI 

* 

* 

COOKED 

* 

<  1) 

(  13) 

( 14) 

(15) 

(16) 

(17) 

(18) 

(19} 

(20) 

(  21 ) 

( 22 ) 

(23) 

(24) 

QUANTITY  PER 

HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

.07 

.05 

1.64 

.23 

.07 

3.69 

1.50 

.54 

.  10 

.12 

.40 

.33 

UNDER  1 ,000  

.02 

* 

.62 

.18 

.08 

2.17 

.99 

.17 

.06 

.00 

.21 

.56 

1,000-1,999  

.05 

.01 

.75 

.21 

.05 

2.79 

1.08 

.28 

.04 

.06 

.37 

.32 

2,000-2,999  

.14 

.03 

1.45 

.33 

.13 

3.56 

1.25 

.36 

.13 

.04 

.48 

.24 

3, 000-3, 999  

.14 

.04 

1.98 

.32 

.11 

3.90 

1.81 

.61 

.  10 

.  08 

.50 

.53 

4, 000-4, 999  

.06 

.09 

2.07 

.35 

.06 

3.72 

1.61 

.76 

.05 

.16 

.32 

.33 

5,000-5,999  

.04 

.03 

2.03 

.15 

.07 

3.76 

1.60 

.53 

.16 

.19 

.40 

.32 

6,000-6,999  

.  12 

.07 

1.94 

.24 

.04 

4.42 

1.74 

.78 

.10 

.10 

.49 

.28 

7,000-7,999  

.09 

.05 

2.00 

.11 

.05 

3.95 

1.62 

.56 

.20 

.20 

.44 

.23 

8,000-8,999  

.00 

.05 

1.94 

.35 

.07 

4.86 

2.00 

.70 

.15 

.11 

.45 

.59 

9,000-9,999  

.04 

.10 

1.93 

.02 

.00 

3.75 

1.17 

.40 

.04 

.42 

.27 

.04 

10,000-14,999  

.10 

.21 

1.58 

.21 

.02 

4.17 

1.64 

.66 

.11 

.27 

.38 

.21 

15,000  AND  OVER — 

.00 

.02 

1.31 

.14 

.06 

3.93 

1.18 

.42 

.  12 

.02 

.54 

.08 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.05 

.05 

.83 

.10 

.05 

2.30 

.89 

.39 

.  06 

.  08 

.23 

.13 

UNDER  1,000  

.02 

.01 

.30 

.07 

.07 

1.02 

.40 

.12 

.  04 

.00 

.  12 

.12 

1,000-1,999  

.03 

.02 

.38 

.09 

.05 

1.52 

.55 

.19 

.02 

.04 

.18 

.11 

2,000-2,999  

.09 

.02 

.69 

.15 

.10 

1.96 

.64 

.22 

.  06 

.03 

.  25 

.08 

3, 000-3, 999  

.  09 

.05 

.96 

.12 

.10 

2.28 

.99 

.40 

.06 

.05 

.28 

.21 

4,000-4,999  

.04 

.08 

1.04 

.19 

.05 

2.35 

1.00 

.57 

.03 

.10 

.19 

.12 

5,000-5,999  

.  03 

.04 

.98 

.07 

.04 

2.37 

.95 

.38 

.08 

.10 

.23 

.16 

6,000-6, 999  

.08 

.05 

.95 

.11 

.03 

2.87 

1.17 

.61 

.06 

.06 

.28 

.15 

7,000-7,999  

.06 

.07 

1.10 

.04 

.04 

2.67 

1.03 

.42 

.12 

.14 

.27 

.09 

8, 000-8,999  

.00 

.05 

1.04 

.16 

.05 

3.08 

1.20 

.51 

.09 

.07 

.  26 

.26 

9,000-9,999  

.03 

.10 

.97 

.01 

.00 

2.63 

.85 

.36 

.02 

.27 

.17 

.03 

10,000-14, 999  

.08 

.21 

.89 

.11 

.01 

2.91 

1.17 

.54 

.08 

.18 

.  24 

.13 

15,000  AND  OVER- 

. 00 

.02 

.69 

.07 

.03 

2.77 

.74 

.32 

.07 

.02 

.29 

.04 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

4.0 

7.  0 

61.6 

10.3 

5.6 

89.0 

52.7 

25.9 

3.5 

4.4 

27.2 

10.8 

UNDER  1,000  

1.0 

1.9 

32.0 

8.7 

3.9 

73.8 

35.9 

10.7 

6.8 

.0 

17.5 

17.5 

1,000-1,999  

2.8 

3.  5 

45.1 

11.3 

1.4 

83.1 

47.9 

15.5 

2.8 

2.8 

22.5 

13.4 

2,000-2,999  

6.7 

4.  5 

59.0 

14.2 

6.7 

86.6 

44.0 

15.7 

3.0 

1.5 

27.  6 

10.4 

3, 000-3, 999  

4.1 

6.  2 

71.0 

13.8 

7.6 

86.2 

47.6 

21.4 

2.1 

2.8 

31.0 

13.8 

4,000-4,999  

4.1 

8.  9 

63.7 

13.7 

5.5 

89.0 

54.  1 

35.6 

2.7 

6.2 

23.3 

9.6 

5,000-5,999  

2.2 

6.  5 

71.4 

8.1 

9.2 

94.6 

54.6 

28.1 

4.9 

4.9 

27.6 

10.8 

6, 000-6, 999  

8.1 

7.5 

71.3 

9.4 

5.6 

90.0 

60.6 

35.0 

3.1 

5.0 

30.6 

10.0 

7,000-7,999  

5.0 

10.7 

67.8 

5.0 

8.3 

98.3 

60.3 

28.9 

4.1 

6.6 

32.2 

8.3 

8,000-8,999  

.0 

7.7 

74.4 

12.8 

3.8 

96.2 

62.8 

33.3 

5.1 

5.1 

33.3 

14.1 

9,000-9,999  

2.0 

12.2 

65.3 

2.0 

.0 

89.8 

49.0 

24.5 

2.0 

12.2 

18.4 

2.0 

10,000-14,999  

7.6 

15.2 

60.8 

10.1 

3.8 

92.4 

64.6 

32.9 

2.5 

8.9 

30.4 

7.6 

15,000  AND  OVER — 

.0 

8.0 

56.0 

8.0 

8.0 

88.0 

52.0 

28.0 

4.0 

4.0 

36.0 

4.0 
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TABLE     8. — MEAT — CONTINUED 


UNITED  STATES 


RURAL  NONFARM 


PORK — CONTINUED 

VEAL 

CURED,  SMOKED 

r 

MONEY  INCOME 

CANNED, 

Ar  1  CIS     1  MACo 

SALT 

COOKED 

TOTAL 

CHOPS,  i 

ROAST 

STEWING, 

IN  1964 

TOTAL 

HAM 

BACON 

PORK 

OTHER 

* 

* 

CUTLETSj 

GROUND 

* 

* 

* 

1  1  ) 

(25) 

(26) 

(27) 

(28) 

(29) 

(30) 

(31) 

(32) 

(  33  ) 

(  34) 

QUANTITY  PER 

HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HUUbbHULUo  

2.03 

.82 

.92 

.11 

.18 

.  17 

.08 

.06 

.01 

.01 

UNDER   1 v  UUU  

1.  12 

.30 

.56 

.15 

.11 

.06 

.04 

.03 

.  00 

.01 

1 1  000  lf999  

1.48 

.34 

.70 

.26 

.18 

.23 

.00 

.00 

.00 

.00 

c  ,  uoo-<;»  yyy  

2.18 

.91 

.87 

.30 

.10 

.13 

.01 

.01 

.  00 

* 

3,  (JUL)— 3 »  999  

1.96 

.71 

.99 

.12 

.13 

.13 

.11 

.09 

.01 

.  00 

uuu  4j yyy  

1.95 

.64 

.96 

.06 

.29 

.16 

.14 

.08 

.  03 

.  03 

2.08 

.89 

.99 

.05 

.16 

.08 

.07 

.07 

» 

.00 

6 1 ouu— 6 » yyy  

2.53 

1.15 

1.07 

.08 

.23 

.15 

.10 

.10 

.00 

.00 

7,000-7,999  

2.14 

.84 

1.02 

.06 

.22 

.19 

.08 

.06 

.00 

.01 

8,000-8,999  

2.58 

1.35 

1.08 

.06 

.10 

.28 

.17 

.10 

.05 

.02 

9,000-9,999  

2.  22 

.94 

.88 

.06 

.34 

.36 

.03 

.03 

.  00 

.  00 

10,000-14,999  

2.  31 

1.09 

.99 

.02 

.21 

.22 

.17 

.09 

.  09 

.  00 

1  C      C\f\C\      AMR      n\/CD— — 

l3y  UUU    ANU  UVtK  

2.  17 

1.01 

.99 

.00 

.16 

.58 

.12 

.12 

.  00 

.  00 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ai  i     uni  iccuni  r\ c  

ALL   nUUotnUL Uo  

1.28 

.59 

.55 

.04 

.10 

.13 

.08 

.06 

.01 

* 

1  IKirtCD     1  f\C\C\ 

.58 

.18 

.30 

.05 

.05 

.04 

.03 

.03 

.  00 

.01 

i    nnrt  l    q  o  q  

1 f  UUU     If  777  

.  80 

.23 

.41 

.08 

.08 

.17 

.00 

.00 

.00 

.  00 

O     f\f\f\     "3  OOO 

£.  ,  uuu_  c. , y  w  

1.23 

.60 

.49 

.09 

.04 

.09 

.01 

.01 

.  00 

* 

3  9  uuu- 3  9 "yy  

1.  19 

.51 

.57 

.04 

.08 

.09 

.09 

.07 

.01 

.  00 

a   nr\  r»  a   o  qq—  _  _  _ 

*f,  UUU    Hf  7  77   

1.23 

.47 

.59 

.02 

.15 

.12 

.11 

.08 

.01 

.01 

D 9  UUU- D 9  7  77  

1.35 

.67 

.58 

.01 

.09 

.07 

.07 

.07 

* 

.00 

Of UUU  0,777 

1.58 

.77 

.66 

.03 

.12 

.12 

.08 

.08 

.00 

.00 

7,000-7,999  

1.47 

.64 

.66 

.04 

.13 

.17 

.07 

.06 

.00 

.01 

8,000-8,999  

1.69 

.93 

.65 

.02 

.08 

.19 

.20 

.14 

.05 

.02 

9,000-9,999  

1.48 

.65 

.59 

.02 

.22 

.29 

.02 

.02 

.00 

.00 

10,000-14, 999  

1.57 

.84 

.60 

.01 

.13 

.17 

.18 

.12 

.  06 

.00 

i  c    r\r\r\    Akin  n\/co 
1!>,U00  ANU  UVtK  

1.54 

.82 

.63 

.00 

.09 

.49 

.23 

.23 

.  00 

.  00 

PERCENT  OF  HOUSEHOLDS 

USING   IN  A  WEEK 

ai  1     uni  iccuni  r\ c 

ALL   HUUo tHULUo  

79.9 

34.5 

65.5 

7.3 

9.0 

7.0 

5.2 

3.8 

.4 

.6 

nuncD    i    c\c\  f\  

UNUfcK  1,UUU  

61.2 

19.4 

41.7 

9.7 

7.8 

2.9 

2.9 

1.9 

.  0 

1.0 

1    nnn    i  oqq 

1 , UUU— 1, 777  

69.0 

19.0 

53.5 

13.4 

10.6 

9.2 

.0 

.0 

.0 

.  0 

"5     f\f\f\  O  OQO 

c ,  uuu—  c. ,  yyy  

79.1 

31.3 

62.7 

10.4 

6.7 

4.5 

1.5 

.7 

.  0 

.  7 

"2     Of\A  "3  QQQ  

D , UUU- J, 7  77  

80.0 

35.2 

66.9 

7.6 

7.6 

5.5 

6.9 

5.5 

.  7 

.  0 

/.    ftrtn    /.  qoo 

*f  ,  UUU— 777  

78.8 

30.8 

63.0 

6.2 

11.0 

7.5 

8.2 

4.8 

.7 

2.  1 

3  9  UUU- Dj  777  

87.6 

40.0 

72.4 

4.9 

7.0 

4.9 

5.4 

3.2 

•  5 

•  0 

o,UUU  6,99V— 

79.4 

38.1 

65.6 

6.3 

11.3 

5.6 

5.0 

5.0 

.0 

.0 

7  no n— 7  qq q  

( , UUU      I , 7  77 

89.3 

37.2 

78.5 

7.4 

8.3 

7.4 

6.6 

5.0 

.0 

.8 

8,000-8,999  

84.6 

41.0 

78.2 

5.1 

5.1 

11.5 

9.0 

6.4 

1.3 

1.3 

9,000-9,999  

85.7 

36.7 

67.3 

4.1 

10.2 

14.3 

4.1 

4.1 

.0 

.0 

10,000-14,999  

83.5 

41.8 

74.7 

3.8 

15.2 

12.7 

10.1 

7.6 

2.5 

.0 

15,000  AND  OVER — 

80.0 

48.0 

72.0 

.0 

8.0 

20.0 

4.0 

4.0 

.0 

.0 
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TABLE     8. — MEAT — CONTINUED 


UNITED  STATES 


RURAL  NONFARM 


-          —  r 
i 

LAMB 

VARIETY  MEAT 

LUNCH  MEAT 

OTHER 

MONEY  INCOME 

AFTER  TAXES 

TOTAL 

CHOPS, 

ROAST 

STEWING, 

TOTAL 

LIVER 

OTHER 

TOTAL 

FRANK— 

IN  1964 

* 

J  ItA  1\o 

GROUND 

* 

* 

TflT  A  1 
IUI  AL 

i~  a  m  M  n  n 
L.  A  1\)  IM  L  U 

MOT 

* 

CANNEP 

(1) 

(  35) 

(36) 

(37) 

(38) 

(39) 

(40) 

(41) 

(42) 

(43) 

(44) 

(45) 

(46) 

QUANTITY  PER 

HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

.08 

.03 

.04 

.01 

.22 

.14 

.03 

1.53 

.63 

.90 

.13 

.77 

UNDER  1,000  

.00 

.00 

.00 

.00 

.07 

.04 

.01 

.75 

.21 

.55 

.09 

.45 

1,000-1,999  

.05 

.03 

.02 

.00 

.17 

.12 

.05 

.99 

.35 

.64 

.17 

.47 

2,000-2,999  

.01 

.01 

.00 

.00 

.14 

.07 

* 

1.29 

.60 

.68 

.15 

.53 

3,000-3,999  

.09 

.06 

.02 

.01 

.30 

.26 

.04 

1.70 

.62 

1.08 

.18 

.91 

4,000-4,999  

.03 

.00 

.02 

.01 

.21 

.13 

.03 

1.69 

.79 

.90 

.11 

.79 

5,000-5,999  

.06 

.00 

.04 

.01 

.26 

.17 

.01 

1.89 

.81 

1.07 

.14 

.94 

6,000-6,999  

.06 

.02 

.01 

.24 

.09 

.02 

1.84 

~7  /. 
•  1  H- 

1*11 

1  "2 

Q7 
•  71 

7,000-7,999  

.12 

.02 

.07 

.01 

.20 

.13 

.02 

1.71 

.72 

.99 

.13 

.86 

8, 000-8, 999  

.  08 

.05 

.00 

.32 

.23 

.08 

2.10 

fl  1 

1  9Q 

1  ^ 

1     1  A 
1*  ID 

9,000-9,999  

.16 

.00 

.16 

.00 

.33 

.12 

.09 

1.80 

.80 

.99 

.09 

.90 

10, 000-14, 999  

.  28 

.08 

.19 

.02 

.36 

.22 

.10 

1.61 

.67 

.95 

.03 

.92 

15,000  AND  OVER — 

.61 

.53 

.  08 

.00 

.07 

.07 

.00 

1.08 

.44 

.64 

.03 

.61 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.07 

.03 

.03 

• 

.12 

.07 

.01 

.95 

.35 

.60 

.09 

.51 

UNDER  1,000  

.00 

.00 

.00 

.00 

.04 

.02 

.01 

.37 

.10 

.27 

.06 

.21 

1,000-1,999  

.04 

.02 

.01 

.00 

.07 

.05 

.02 

.57 

.17 

.39 

.11 

.28 

2,000-2,999  

.01 

.01 

.00 

.00 

.08 

.03 

# 

.73 

.31 

.41 

.09 

.32 

3,000-3,999  

.07 

.05 

.02 

• 

.15 

.13 

.01 

1.00 

.32 

.68 

.13 

.55 

4,000-4,999  

.02 

.00 

.01 

.01 

.11 

.06 

.01 

1.01 

.43 

.58 

.08 

.50 

5,000-5,999  

.04 

.00 

.04 

* 

.16 

.09 

.01 

1.21 

.47 

.74 

.10 

.64 

6,000-6,999  

.06 

nz. 

•  UH 

.01 

.01 

.15 

.04 

.01 

1.16 

AO 

•  He. 

•  I  ** 

AA 

7,000-7,999  

.11 

.03 

.07 

* 

.12 

.07 

.01 

1.12 

.40 

.73 

.11 

.62 

8, 000-8, 999  

.  05 

•  Ul 

.04 

.00 

.14 

.11 

.02 

1.39 

.  oo 

•  1U 

7Q 
.  f  O 

9,000-9,999  

.15 

.00 

.15 

.00 

.21 

.09 

.04 

1.26 

.50 

.75 

.09 

.66 

10, 000-14, 999  

.  24 

.06 

.17 

.01 

.17 

.10 

.04 

1.10 

.40 

.70 

.02 

.68 

15,000  AND  OVER — 

-76 

.69 

.06 

.00 

.05 

.05 

.00 

.82 

.29 

.52 

.02 

.50 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

3.3 

1.6 

1.1 

.5 

13.8 

10.6 

2.6 

75.1 

47.3 

61.7 

14.3 

55.4 

UNDER  1,000  

.0 

.0 

.0 

.0 

6.8 

3.9 

1.0 

44.7 

22.3 

32.0 

10.7 

24.3 

1,000-1,999  

2.1 

1.4 

.7 

.0 

12.0 

7.7 

4.2 

54.9 

28.2 

40.8 

12.7 

33.8 

2,000-2,999  

.7 

.7 

.0 

.0 

8.2 

5.2 

.7 

67.2 

40.3 

50.0 

14.2 

40.3 

3,000-3,999  

3.4 

2.  1 

.7 

.7 

21.4 

19.3 

4.1 

80.7 

42.1 

68.3 

17.2 

60.7 

4,000-4,999  

2.1 

.0 

.7 

.7 

13.0 

10.3 

2.7 

80.8 

56.2 

65.1 

13.7 

58.2 

5,000-5,999  

2.2 

.0 

1.1 

.5 

16.2 

13.5 

1.1 

84.9 

57.3 

71.4 

18.9 

62.7 

6,000-6,999  

3.1 

2.5 

.6 

.6 

9.4 

6.9 

1.9 

85.6 

60.6 

74.4 

12.5 

71.3 

7,000-7,999  

5.8 

2.5 

1.7 

.8 

14.0 

10.7 

2.5 

84.3 

52.9 

70.2 

19.8 

63.6 

8,000-8,999  

2.6 

1.3 

1.3 

.0 

16.7 

12.8 

3.8 

87.2 

56.4 

78.2 

19.2 

73.1 

9,000-9,999  

4.1 

.0 

4.1 

.0 

20.4 

12.2 

4.  1 

73.5 

51.0 

61.2 

10.2 

61.2 

10,000-14,999  

8.9 

3.8 

3.8 

1.3 

20.3 

16.5 

3.8 

92.4 

58.2 

79.7 

5.1 

79.7 

15,000  AND  OVER — 

16.0 

12.0 

4.0 

.0 

8.0 

8.0 

.0 

76.0 

56.0 

56.0 

4.0 

56.0 
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TABLE     9. — POULTRY,  FISH 


UNITED  STATES 


RURAL  NONFARM 


POULTRY 

nUNbY  INLUMb 

TOTAL 

CHICKEN 

AFTER  TAXES 

TURKEY 

OTHER 

IN  1964 

* 

A  1  1 

ALL 

ALL 

BOUGHT 

(1) 

(  2  ) 

(  2  A ) 

(3) 

(3A) 

(4) 

(5) 

QUANTITY  PER 

HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

2  •  47 

2.  53 

2.31 

.15 

.03 

UNDER  1,000  

1     A  R 

1  "3^1 
I  ®  D  D 

1.64 

1.33 

.00 

.01 

1,000-1, 999  

2.05 

1  A1 
X*  Ql 

2.  00 

1.56 

.05 

.00 

2,000-2, 999  

2.55 

2.  09 

2.51 

2.06 

.00 

.04 

3,000-3,999  

3.13 

2.83 

2.67 

2.47 

.34 

.12 

4,000-4,999  

3.07 

2.  68 

2.99 

2.60 

.08 

.00 

5,000-5,999  

2.66 

2.49 

2.47 

2.32 

.16 

.03 

6,000-6,999  

3.37 

3.32 

3.17 

3.12 

.18 

.02 

7,000-7,999  

2.98 

2.88 

2.  86 

2.76 

.10 

.02 

r  nnn   ft  q qq 

Of  UUU      O}  777 

2.  71 

2.  66 

2.52 

2.47 

.19 

.00 

9,000-9, 999  

7  17 

1     Q  ft 

X  .    7  O 

2.09 

1.95 

.03 

.05 

in   nn  n  l  /.    o  o  o  

111}  UUU — lf|  wv  

3  •  04 

2.  84 

2.48 

2.28 

.56 

.00 

15,000  AND  OVER — 

3.03 

3.01 

2.67 

2.66 

.35 

.00 

MONEY 

VALUE  PER  HOUSEHOLD  PER  WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

1  DP 

Q^ 

.  7J 

.93 

.85 

.07 

.02 

UNDER  1,000  

.  J  c 

.51 

.40 

.00 

.01 

1,000-1,999  

•  75 

r  ft 

.73 

.56 

.02 

.00 

2,000-2, 999  < — 

ft7 
.Of 

"71 
•  11 

.85 

.70 

.00 

.02 

3,000-3,999  

1.09 

.97 

.91 

.84 

.13 

.06 

4,000-4,999  

1.11 

.97 

1.07 

.93 

.04 

.00 

5,000-5,999  

1.03 

.96 

.93 

.87 

.08 

.02 

6,000-6,999  

1.29 

1.27 

1.18 

1.16 

.10 

.01 

7,000-7,999  

l  in 

1  f)A 

1.  04 

1.00 

.05 

.01 

ft  nnn— a  qqq 

OjUU U       Of  777 

1 .  10 

1.08 

1.00 

.98 

.10 

.00 

9,000-9, 999  

.95 

.  87 

.90 

.85 

.02 

.02 

i  n.  nnn—  l  a  qqq— — 

lUjUUU  777 

1  ">0 
1  •  D  C. 

X. 

1.  06 

.99 

.25 

.00 

15,000  AND  OVER — 

1     9  "3 
Lm  CD 

J. .  ^  O 

1.  05 

1.04 

.19 

.00 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

AC  r\ 
OD  •  U 

63.4 

58.5 

3.1 

.8 

UNDER  1,000  

A  Q 

48.5 

36.9 

.0 

1.0 

1,000-1,999  

->7  .  ^ 

59.2 

49.3 

2.1 

.0 

2,000-2,999  

z>d»  \t 

60.4 

52.2 

.0 

1.5 

3,000-3,999  

66  •  2 

61 .  4 

63.4 

59.3 

4.1 

2.1 

4,000-4,999  

67.8 

61.6 

67.  8 

61.6 

2.7 

.0 

5,000-5,999  

67. .0 

63.2 

64.3 

61.1 

3.8 

1.1 

6,000-6,999  

70.0 

69.4 

67.5 

66.9 

4.4 

.6 

7,000-7,999  

64.5 

62.8 

63.6 

62.0 

3.3 

.8 

8,000-8,999  

69.2 

67.9 

69.2 

67.9 

3.8 

.0 

9,000-9,999  

63.3 

57.1 

61.2 

57.1 

2.0 

2.0 

10,000-14,999  

73.4 

69.6 

67.1 

63.3 

7.6 

.0 

15,000  AND  OVER — 

76.0 

72.0 

72.0 

68.0 

12.0 

.0 
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TABLE     9. — POULTRY,    FISH  UNITED  STATES  RURAL  NONFARM 

— CONTINUED 


FISH,  SHELLFISH 

FISH 

MONFY  TNimMF 

HUH  l  I       1I\1LUi  'l 

AFTER  TAXES 

TOTAL 

FRESH  * 

COMMERCIALLY  PROCESSED 

SHELL— 
FISH 

TOTAL 

FROZEN 

CANNED 

IN  1964 

* 

ALL 

BOUGHT 

* 

ALL 

BOUGHT 

TOTAL 
* 

SALMON 

TUNA 

(1) 

(6) 

(6A) 

(7) 

(8) 

(8A) 

(9) 

(10) 

(11) 

(  12) 

(  13) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 


ALL  HOUSEHOLDS  

1.31 

.  73 

1.17 

.75 

.18 

.13 

.27 

.08 

.15 

.14 

UNDER  1,000  

1.22 

.62 

1.19 

.  87 

.28 

.03 

.29 

.07 

.04 

.03 

1,000-1,999  

1.26 

.44 

1.25 

1.02 

.20 

.04 

.19 

.05 

.04 

.01 

2, 000-2, 999  

1.  00 

.52 

.99 

.72 

.24 

.06 

.20 

.07 

.10 

.01 

3, 000-3, 999  

1.41 

.60 

1.38 

.95 

.14 

.18 

.25 

.09 

.13 

.04 

4,000-4,999  

1.01 

.55 

.  93 

.59 

.14 

.11 

.22 

.05 

.15 

.08 

5, 000-5, 999  

1.24 

.77 

1.16 

.67 

.21 

.18 

.32 

.10 

.18 

.08 

6, 000-6, 999  

1.48 

.  84 

1.27 

.72 

.08 

.19 

.35 

.11 

.24 

.21 

7, 000-7, 999  

1.40 

.94 

1.19 

.65 

.22 

.23 

.31 

.08 

.22 

.21 

8, 000-8, 999  

1.  49 

.  94 

1.34 

.75 

.20 

.15 

.39 

.11 

.25 

.14 

9, 000-9, 999  

1.  13 

1.02 

.  80 

.22 

.10 

.27 

.30 

.  10 

.20 

.34 

10, 000-14, 999  

2.  52 

1.44 

1.70 

1.30 

.22 

.14 

.23 

.05 

.18 

.82 

15,000  AND  OVER — 

1.11 

.  92 

.85 

.34 

.15 

.08 

.44 

.12 

.29 

.26 

MONEY 

VALUE 

PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.72 

.46 

.60 

.33 

.08 

.07 

.18 

.06 

.11 

.12 

UNDER  1,000  

.51 

.25 

.48 

.34 

.08 

.02 

.12 

.04 

.03 

.04 

1,000-1,999  

.  54 

.19 

.53 

.43 

.07 

.02 

.09 

.03 

.03 

.01 

2, 000-2, 999  

.  51 

.27 

.49 

.33 

.09 

.03 

.13 

.05 

.07 

.01 

3,000-3, 999  

.73 

.  37 

.68 

.41 

.05 

.10 

.17 

.06 

.10 

.05 

4, 000-4, 999  

.60 

.36 

.53 

.31 

.08 

.06 

.15 

.04 

.11 

.07 

5,000-5, 999  

.71 

.  50 

.63 

.31 

.10 

.09 

.23 

.07 

.13 

.09 

6, 000-6, 999  

.78 

.  54 

.65 

.28 

.04 

.09 

.26 

.08 

.18 

.13 

7, 000-7, 999  

.  86 

.  67 

.67 

.29 

.12 

.14 

.24 

.06 

.17 

.19 

8, 000-8,999  

.  89 

.  63 

.75 

.37 

.11 

.08 

.27 

.07 

.18 

.14 

9, 000-9, 999  

.70 

.66 

.46 

.09 

.05 

.14 

.20 

.05 

.  15 

.24 

10, 000-14, 999  

1.  52 

1.  07 

.86 

.59 

.14 

.09 

.17 

.04 

.12 

.66 

15,000  AND  OVER — 

.88 

.  81 

.58 

.20 

.13 

.04 

.34 

.09 

.22 

.30 

PERCENT  OF  HOUSEHOLDS 

USING  IN 

A  WEEK 

ALL  HOUSEHOLDS  

57.5 

47.2 

53.  8 

21.6 

7.2 

9.6 

30.6 

8.0 

22.8 

8.0 

UNDER  1,000  

44.7 

27.2 

42.7 

27.2 

6.8 

3.9 

17.5 

4.9 

4.9 

1.9 

1, 000-1,999  

46.5 

29.6 

45.  8 

26.8 

7.0 

4.2 

19.7 

4.9 

6.3 

.7 

2,000-2,999  

50.0 

38.8 

49.3 

22.4 

8.2 

5.2 

20.9 

6.7 

15.7 

2.2 

3,000-3,999  

56.6 

40.7 

55.2 

25.5 

4.8 

9.0 

29.0 

9.0 

18.6 

4.1 

4, 000-4, 999  

52.1 

41.8 

47.9 

19.9 

6.8 

8.9 

26.7 

6.2 

21.2 

6.2 

5,000-5,999  

56.2 

50.3 

52.4 

18.4 

8.  1 

11.9 

35.7 

10.3 

27.0 

7.0 

6,000-6,999  

65.6 

56.3 

61.3 

18.8 

5.0 

13.1 

41.3 

9.4 

35.6 

8.1 

7,000-7,999  

70.2 

63.6 

64.5 

22.3 

9.1 

14.0 

39.7 

9.1 

36.4 

14.9 

8, 000-8,999  

67.9 

60.3 

64.  1 

23.1 

11.5 

10.3 

42.3 

10.3 

37.2 

9.0 

9,000-9,999  

63.3 

61.2 

55.1 

12.2 

6.  1 

20.4 

34.7 

8.2 

28.6 

16.3 

10,000-14,999  

73.4 

67.1 

60.8 

22.8 

7.6 

11.4 

34.2 

5.1 

29.1 

29.1 

15,000  AND  OVER — 

72.0 

64.0 

64.  0 

20.0 

12.0 

4.0 

44.0 

12.0 

32.0 

28.0 
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TABLE   10. — EGGS 


UNITED  STATES 


RURAL  NONFARM 


FRESH, 

IN  SHE 

TOTAL 

HUOItT    1  (ML  Un  t 

(FRESH  EQUIV.) 

SMALL 

MEDIUM 

LARGE 

AFTER  TAXES 

A 

* 

IN  1964 

: 

A  1  1 

ALL 

DniiruT 
DUUbn 1 

ALL 

BOUGHT 

ALL 

BOUGHT 

ALL 

BOUGH 

(i) 

 —  ... 

1  *5  1 
1  £.  J 

1  c.  A  J 

(3) 

<3A) 

( 4 ) 

(4A) 

(5) 

(5A) 

QUANTITY  PER 

HUUotnULU 

PER  WEEK  (DOZENS) 

ALL  HOUSEHOLDS  

£.  UU 

I  •  /  U 

.08 

.07 

.45 

.41 

1.12 

.98 

UNDER  1,000  

1  •  41 

.90 

.08 

.05 

.29 

.23 

.78 

.56 

1,000-1,999  

1.58 

1.18 

.10 

.10 

.43 

.29 

.77 

.62 

2,000-2,999  

i  on 

.04 

.02 

i  a 

•  33 

.31 

1.09 

.73 

3,000-3,999  

2.09 

1.62 

.09 

.06 

.49 

.44 

1.05 

.90 

4,000-4,999  

2.24 

1.81 

.05 

.03 

.46 

.33 

1.36 

1.15 

5,000-5,999  

2.26 

2.04 

.11 

.09 

.59 

.59 

1.21 

1.13 

6,000-6,999  

2.25 

2.12 

.09 

.08 

.50 

.50 

1.29 

1.19 

7,000-7,999  

i    o  ri 
1  •  VU 

1      "7  /L 
X  .  f  6 

.03 

.02 

.53 

.53 

1.20. 

1.08 

fl   nrif.  n  qqq 

2.49 

.20 

.10 

.54 

.54 

1.46 

1.42 

9,000-9,999  

1.  90 

1.  86 

.00 

.00 

.35 

.35 

.98 

.94 

XUj  UUU — IHf   

Z  .  U  5 

1.95 

.23 

.23 

.39 

.39 

1.14 

1.06 

15,000  AND  OVER- 

.00 

.00 

.28 

.22 

1.35 

1.30 

MONEY 

VALUE 

PER  HOUSEHOLD  PER 

WEEK  (DOLLARS 

ALL  HOUSEHOLDS  

o  o 
•  oo 

"7  C 

•  13 

.03 

.02 

.18 

.17 

.52 

.45 

UNDER  1,000  

.  DO 

T  A 
•  51 

.03 

.02 

.11 

.08 

.32 

.22 

1,000-1,999  

£7 

.or 

.  JU 

.03 

.03 

.18 

.13 

.35 

.28 

2,000-2,999  

7Q 

•  !>  3 

.01 

.01 

.14 

.12 

.47 

.31 

3,000-3,999  

.87 

.67 

.03 

.02 

.19 

.17 

.46 

.39 

4,000-4,999  

.99 

.80 

.02 

.01 

.19 

.14 

.62 

.52 

5,000-5,999  

1.00 

.90 

.03 

.03 

.23 

.23 

.57 

.53 

6,000-6,999  

1.01 

.95 

.03 

.03 

.20 

.20 

.61 

.56 

7,000-7,999  

•  90 

.  84 

.01 

.01 

.24 

.24 

.58 

.53 

q    r\r\r\    c  ooo 

1.12 

1.05 

.06 

.03 

.23 

.23 

.69 

.67 

9,000-9,999  

.  88 

.87 

.00 

.00 

.15 

.15 

.47 

.45 

10, 000— 14, 999  

.  90 

.86 

.05 

.05 

.16 

.16 

.56 

.53 

15,000  AND  OVER- 

1. 19 

1.14 

.00 

.00 

.12 

.09 

.71 

.68 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

96.7 

83.  0 

3.6 

2.7 

22.2 

20.1 

56.6 

50.0 

UNDER  1,000  

93.2 

59.  2 

5.8 

3.9 

21.4 

17.5 

48.5 

34.0 

1,000-1,999  

95.8 

72.  5 

6.3 

6.3 

26.8 

19.0 

47.9 

39.4 

2,000-2,999  

92.5 

67.  9 

3.7 

2.2 

19.4 

17.2 

53.0 

39.6 

3,000-3,999  

"70  "X 

5.5 

3.4 

21.4 

19.3 

57.2 

49.0 

4,000-4,999  

97.9 

82.9 

2.1 

1.4 

21.2 

16.4 

64.4 

57.5 

5,000-5,999  

98.4 

89.7 

3.8 

3.2 

26.5 

26.5 

55.1 

51.4 

6,000-6,999  

95.6 

92.5 

3.8 

3.1 

21.3 

21.3 

53.1 

50.6 

7,000-7,999  

98.3 

92.6 

1.7 

.8 

24.8 

24.8 

65.3 

61.2 

8,000-8,999  

100.0 

94.9 

2.6 

1.3 

20.5 

20.5 

67.9 

64.1 

9,000-9,999  

95.9 

93.9 

.0 

.0 

20.4 

20.4 

53.1 

51.0 

10,000-14,999  

96.2 

92.4 

2.5 

2.5 

19.0 

19.0 

62.0 

58.2 

15,000  AND  OVER — 

100.0 

92.0 

.0 

.0 

16.0 

12.0 

60.0 

56.0 

*  TABLE  NOTES  ON  PAGE  196 


EXTRA 

LARGE 

ASSORTED 

SIZE 

* 

ALL  | 

BUUbH 1 

ALL 

BUUbH 

i  1 1  ! 
16) 

(  6A  ) 

( 7  ) 

( 7A ) 

•  10 

.10 

•  25 

•  15 

* 

.00 

.25 

.  06 

.02 

.02 

.  26 

.  14 

•  0 1 

.01 

•  41 

.  23 

.10 

•  08 

.  37 

.  13 

.09 

.09 

.28 

.22 

.09 

.09 

.27 

.14 

.17 

.17 

.20 

.17 

.01 

.06 

.07 

.07 

.17 

.17 

.13 

•  10 

.  29 

.  29 

.28 

.  28 

•  16 

.16 

.10 

.  10 

.68 

.  68 

.  00 

.  00 

.05 

.  05 

.10 

.  06 

.  UU 

•  X  U 

.  02 

•  U 1 

.  U  1 

•  10 

.  05 

.01 

.01 

•  16 

.  08 

.05 

•  03 

.  14 

.  05 

.04 

.04 

.11 

.09 

.05 

.05 

.11 

.06 

.10 

.10 

.07 

.06 

.03 

.03 

.04 

.04 

.08 

.08 

.  05 

.  04 

.  16 

.  16 

.  10 

.  10 

.09 

.09 

.04 

.  04 

.  36 

.36 

.  00 

.  00 

5.6 

5.4 

10.4 

6. 1 

1.0 

.  0 

16.5 

3.9 

2.  1 

2.  1 

12.7 

5.6 

1.5 

1.5 

15.7 

8.2 

2.8 

2.1 

13.  8 

6.2 

4.  8 

4.  8 

9.6 

6.2 

5.9 

5.9 

9.2 

4.9 

10.0 

10.0 

9.4 

8.1 

3.3 

2.5 

3.3 

3.3 

7.7 

7.7 

6.4 

5.1 

12.2 

12.2 

10.2 

10.2 

12.7 

12.7 

2.5 

2.5 

28.0 

28.0 

.0 

.0 
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TABLE  11. — SUGAR,  SWEETS 

UNITED 

STATES 

RURAL  N ON FARM 

SUGAR 

SIRUP,   MOLASSES,  HONEY 

MONEY  INCOME 

WHITE 

SIRUP 

AFTER  TAXES 

TOTAL 

POW- 

BROWN 

TOTAL 

CORN, 

1 

IN  1964 

TOTAL 

GRANU- 

DERED 

TOTAL 

CANE 

j  OTHER 

MOLAS- 

HONEY 

LATED 

* 

* 

j  * 

SES 

fit 

1  9  \ 

(3) 

(4) 

(5) 

(6) 

(7) 

(8) 

(9) 

(10) 

(11) 

(12) 

QUANTITY  PER  HOUSEHOLD 

PER  WEEK  (POUNDS) 

HLL  nUUoCnULUo 

9  Q? 
C.  m  7£ 

2.81 

2.68 

.13 

.11 

.49 

.40 

.22 

.  17 

.03 

.06 

UPJUtK  ljUUU 

9     9  9 

2.17 

2.17 

.00 

.05 

.56 

.45 

.36 

.09 

.08 

.03 

i    nnn   i  qqq 

9  A? 

2.38 

2.35 

.04 

.04 

.66 

.52 

.38 

.14 

.09 

.05 

9   nnn   9  qqq 

UUU  777 

3.08 

2.98 

.10 

.10 

.62 

.51 

.34 

.17 

.02 

.08 

x  nnn  qqq 

DjKJyJV  .5,777 

^Q 

J«  J7 

3.28 

3.12 

.  16 

.11 

.51 

.47 

.39 

.07 

.01 

.04 

L,   nn n  i±.  qqq 

Hf  UUU     *ff  777 

9  a 

3.20 

3.08 

.12 

.08 

.45 

.37 

.19 

.17 

.03 

.06 

U  J  VUU  9,777 

~x  nn 

2.86 

2.70 

.16 

.14 

.42 

.36 

.12 

.24 

.01 

.05 

A.nnn-A  qqq  

D|  V/uU     Dj  777 

1  A 

_>  o  1  o 

3.01 

2.83 

.18 

.15 

.44 

.33 

.14 

.20 

.  04 

.07 

7,000-7,999  

2.88 

2.74 

2.62 

.12 

.14 

.46 

.36 

.18 

.18 

.03 

.08 

8,000-8,999  

3.22 

3.07 

2.88 

.19 

.15 

.57 

.46 

.18 

.  28 

.  03 

.08 

9,000-9,999  

2.64 

2.47 

2.27 

.20 

.17 

.42 

.31 

.11 

.20 

.04 

.07 

10,000-14,999  

2.65 

2.52 

2.36 

.  16 

.13 

.34 

.26 

.10 

.16 

.02 

.07 

i  *; .  onn  Atsin  ovfr  

2  •  62 

2.51 

2.36 

.15 

.11 

.63 

.45 

.06 

.39 

.06 

.12 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ai  i    uni  (C  c  wni  nc 

* 

.33 

.31 

.02 

.02 

.13 

.10 

.04 

.05 

.01 

.03 

iiMnPD    i  nnn 

oo 

.27 

.27 

.00 

.01 

.11 

.09 

.06 

.02 

.02 

.01 

1  J  UUU     ±,777  ** 

9fl 
.  /  O 

.28 

.27 

.01 

.01 

.13 

.09 

.06 

.03 

.01 

.02 

v   nnn   9  qqq 

.  D  i 

.36 

.34 

.02 

.02 

.14 

.10 

.05 

.05 

.  01 

.03 

nnn  x  qqq 

UUU     J?  ,  7  7  7 

A9 

.40 

.37 

.03 

.02 

.10 

.08 

.06 

.02 

• 

.02 

A.n 

.38 

.36 

.02 

.02 

.12 

.09 

.04 

.05 

.01 

.02 

ft 

•  JO 

.35 

.32 

.03 

.02 

.12 

.10 

.03 

.07 

• 

.02 

0,UUU  0,777 

•  D  O 

.35 

.32 

.03 

.03 

.13 

.09 

.03 

.06 

.01 

.03 

7,000-7,999  

.35 

.33 

.30 

.02 

.03 

.16 

.12 

.04 

.07 

.01 

.03 

8,000-8,999  

.38 

.35 

.31 

.04 

.03 

.15 

.12 

.04 

.08 

.01 

.03 

9,000-9,999  

.34 

.30 

.27 

.04 

.03 

.16 

.11 

.04 

.08 

.01 

.03 

10,000-14, 999  

"  .31 

.29 

.26 

.03 

.02 

.12 

.08 

.03 

.05 

.01 

.03 

i  *\   nnn   amd  n\/PO  

lDt  UUU    A IM  U    UVt K 

.28 

.26 

.02 

.03 

.21 

.16 

.02 

.14 

.01 

.04 

PERCENT  OF  HOUSEHOLDS 

USING   IN  A  WEEK 

ALL  nUUjtnULUj 

95.  3 

95.1 

12.0 

15.8 

40.7 

33.  1 

15.6 

18.9 

3.6 

9.2 

U  IN  L*  C  r\     X  ,  Kf  <JU 

ft  ft  X 

88.3 

88.3 

.0 

4.9 

31.1 

22.3 

18.4 

5.8 

5.8 

6.8 

i    nnn  i  qqq 

Q 1 

7  1  •  D 

90.  8 

90.8 

2.8 

7.7 

40.1 

32.4 

19.7 

12.7 

4.9 

6.3 

9   nnn  9  qqq 

7  f  •  U 

97.  0 

97.0 

9.0 

11.9 

42.5 

35.1 

19.4 

18.7 

4.  5 

8.2 

DfVUU  3,777 

QC  Q 
73  •  7 

95.  9 

95.2 

11.7 

17.2 

31.7 

26.9 

17.9 

9.0 

1.4 

9.7 

Q7  X 

96.6 

96.6 

13.0 

11.0 

40.4 

33.6 

17.1 

17.  1 

2.7 

8.2 

nnn  ^  qqq 

Q  A  ft 
70  .  O 

96.  8 

96.2 

17.3 

20.0 

42.2 

35.1 

13.5 

23.2 

1.1 

8.6 

O j  UUU     Oj  777 

Q  A  Q 
70  .  7 

96.9 

96.9 

18.1 

21.9 

43.1 

33.8 

13.1 

22.5 

3.8 

11.9 

1  J  \J\J\J      f  ,  7  7  7 

Q7  C 

97.  5 

97.5 

14.9 

19.8 

44.6 

36.4 

18.2 

18.2 

2.5 

9.1 

8,000-8,999  

97.4 

97.4 

97.4 

14.1 

16.7 

44.9 

42.3 

14.1 

32.1 

3.8 

9.0 

9,000-9,999  

100.0 

100.  0 

100.0 

20.4 

20.4 

40.8 

34.7 

8.2 

30.6 

8.2 

14.3 

10,000-14,999  

98.7 

97.  5 

97.5 

15.2 

22.8 

44.3 

32.9 

10.1 

22.8 

6.3 

11.4 

15,000  AND  OVER — 

96.0 

96.0 

96.0 

12.0 

20.0 

56.0 

48.0 

8.0 

44.0 

4.0 

12.0 
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TABLE   11. — SUGAR,  SWEETS 
— CONTINUED 


UNITED  STATES 


RURAL  NONF ARM 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 

(1) 

JELLY,    JAM  * 

CANDY,  TOPPING 

TOTAL 

JELLY 

JAM,  FRUIT 
BUTTER  * 

TOTAL 
(16) 

WITH  NUTS 

NO  NUTS 

CHOCO- 
LATE 

(17) 

NO 
CHOCO- 
LATE 

(18) 

CHOCO- 
LATE 

(  19) 

NO 
CHOCO- 
LATE 

(20) 

ALL 
(13) 

BOUGHT 
(13A) 

ALL 
(14) 

BOUGHT 
(14A) 

ALL 
(15) 

BOUGHT 
(15A) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 


ALL  HOUSEHOLDS  

.53 

.31 

.33 

.20 

.20 

.11 

.61 

.14 

.03 

.19 

.24 

UNDER  1,000  

.36 

.19 

.22 

.10 

.13 

.09 

.18 

.05 

* 

.05 

.08 

1,000-1,999  

.35 

.11 

.19 

.07 

.15 

.03 

.20 

.06 

.01 

.05 

.08 

2,000-2,999  

.54 

.29 

.35 

.19 

.19 

.09 

.57 

.12 

.04 

.18 

.23 

3, 000-3, 999  

.61 

.32 

.40 

.20 

.21 

.  12 

.66 

.14 

.03 

.21 

.28 

4,000-4,999  

.64 

.37 

.42 

.24 

.22 

.13 

.56 

.12 

.03 

.16 

.24 

5,000-5,999  

.58 

.29 

.33 

.18 

.24 

.12 

.64 

.11 

.04 

.23 

.25 

6,000-6,999  

.62 

.38 

.40 

.25 

.22 

.13 

.82 

.21 

.02 

.28 

.31 

7,000-7,999  

.58 

.42 

.36 

.28 

.21 

.15 

.84 

.19 

.02 

.33 

.30 

8,000-8,999  

.54 

.34 

.32 

.22 

.22 

.12 

.83 

.18 

.02 

.28 

.36 

9,000-9,999  

.38 

.29 

.24 

.21 

.13 

.09 

.67 

.21 

.03 

.17 

.26 

10,000-14,999  

.61 

.52 

.39 

.33 

.22 

.19 

.79 

.20 

.05 

.18 

.35 

15,000  AND  OVER — 

.44 

.32 

.25 

.  21 

.19 

.11 

1.14 

.29 

* 

.27 

.58 

MONEY 

VALUE 

PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.22 

.12 

.14 

.08 

.08 

.05 

.35 

.10 

.02 

.12 

.11 

UNDER  1,000  

.14 

.07 

.09 

.04 

.05 

.03 

.09 

.03 

* 

.02 

.03 

1,000-1,999  

.16 

.05 

.09 

.03 

.07 

.02 

.12 

.05 

* 

.03 

.03 

2,000-2,999 — - — 

.22 

.11 

.15 

.08 

.07 

.03 

.31 

.09 

.02 

.10 

.  10 

3,000-3,999  

.24 

.11 

.16 

.07 

.08 

.04 

.36 

.11 

.02 

.12 

.11 

4,000-4,999  

.27 

.15 

.18 

.10 

.09 

.05 

.33 

.09 

.02 

.11 

.10 

5,000-5,999  

.25 

.13 

.14 

.07 

.11 

.05 

.37 

.08 

.03 

.15 

.11 

6,000-6,999  

.24 

.13 

.16 

.09 

.08 

.05 

.45 

.13 

.02 

.17 

.  13 

7,000-7,999  

.25 

.18 

.15 

.11 

.10 

.07 

.52 

.14 

.02 

.21 

.15 

8,000-8,999  

.22 

.14 

.12 

.08 

.10 

.06 

.46 

.14 

.01 

.18 

.  14 

9,000-9,999  

.15 

.11 

.09 

.08 

.06 

.04 

.40 

.15 

.03 

.11 

.11 

10,000-14,999  

.24 

.21 

.17 

.14 

.08 

.07 

.49 

.15 

.04 

.13 

.17 

15,000  AND  OVER — 

.  16 

.10 

.08 

.06 

.08 

.05 

.63 

.18 

* 

.20 

.  24 

PERCENT  OF  HOUSEHOLDS 

USING  IN 

A  WEEK 

ALL  HOUSEHOLDS  

61.8 

40.9 

43.7 

28.2 

25.6 

16.3 

52.3 

19.7 

4.9 

24.9 

27.2 

UNDER  1,000  

39.8 

20.4 

28.2 

13.6 

16.5 

9.7 

29.1 

9.7 

1.0 

10.7 

11.7 

1,000-1,999  

45.1 

21.1 

27.5 

13.4 

21.8 

7.7 

33.1 

12.7 

2.1 

11.3 

12.7 

2,000-2,999  

58.2 

34.3 

41.8 

23.1 

20.1 

11.2 

55.2 

17.9 

5.2 

22.4 

27.6 

3,000-3,999  

56.6 

35.2 

40.7 

22.8 

22.1 

12.4 

56.6 

22.1 

7.6 

26.2 

29.0 

4,000-4,999  

64.4 

39.7 

50.0 

28.8 

24.0 

15.1 

51.4 

19.2 

6.2 

21.2 

28.1 

5,000-5,999  

70.  8 

46.5 

49.7 

31.4 

31.4 

20.0 

60.0 

21.6 

8.1 

33.0 

30.3 

6,000-6,999  

69.4 

46.9 

51.3 

35.0 

26.3 

16.9 

55.6 

24.4 

3.1 

28.1 

34.4 

7,000-7,999  

73.6 

57.9 

49.6 

38.8 

32.2 

24.8 

57.0 

19.8 

3.3 

32.2 

28.9 

8,000-8,999  

74.4 

47.4 

50.0 

32.1 

35.9 

23.1 

60.3 

19.2 

3.8 

33.3 

34.6 

9,000-9,999  

55.1 

49.0 

40.8 

36.7 

24.5 

20.4 

55.1 

22.4 

4.1 

30.6 

28.6 

10,000-14, 999  

74.7 

60.8 

58.2 

46.8 

25.3 

20.3 

59.5 

24.1 

8.9 

25.3 

30.4 

15,000  AND  OVER — 

72.0 

60.0 

40.0 

36.0 

40.0 

32.0 

80.0 

40.0 

4.0 

36.0 

60.0 
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TABLE   12. — POTATOESt   SWEET POTATOES 


UNITED  STATES 


RURAL  NONFARM 


FRESH 

COMMERCIALLY  CANNED 

WHITE 

SWEET- 

MONEY  INCOME 

TOTAL 

* 

POTATOES  * 

WHITE 

AFTER  TAXES 

TOTAL 

SWEET- 

IN  1964 

onxAxncc 

A  1  1 

ALL 

DOI  IP  LIT 

bUUbn 1 

ALL 

BOUGHT 

ALL 

BOUGHT 

(1) 

f  o  \ 

\  £.1 

(3) 

(3A) 

<4) 

(4A) 

(5) 

(6) 

(7) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

K  OA 
Dm  OH 

Da  ID 

5.72 

5.07 

.11 

.08 

.10 

.02 

.08 

UNDER  1,000  

DZ> 

O     K  Q 

3.24 

2.52 

.11 

.06 

.04 

.02 

.02 

1,000-1,999  

A  la 

1j 

A.Q 

3.90 

3.33 

.23 

.16 

.04 

.00 

.04 

2,000-2,999  

O  •  O  f 

H-*  *t  / 

5.39 

4.39 

.17 

.09 

.11 

.00 

.11 

3,000-3,999  

6.67 

5.42 

6.50 

5.30 

.16 

.12 

.16 

.05 

.11 

4,000-4,999  

7.68 

7.12 

7.64 

7.10 

.04 

.03 

.06 

.02 

.04 

5,000-5,999  

6.67 

5.63 

6.54 

5.56 

.13 

.08 

.13 

.04 

.09 

6,000-6,999  

6.95 

6.54 

6.88 

6.49 

.08 

.05 

.07 

• 

•  Ul 

7,000-7,999  

D  m  CO 

5.53 

5.14 

.12 

.09 

.16 

.02 

.14 

o    nnn    q  qoo 

A  HA 

DotJU 

5.98 

5.75 

.05 

.05 

.07 

.00 

■  U  f 

9,000-9,999  

R     Q 1 

D  o  ->  1 

5.84 

5.45 

.07 

.06 

.00 

.00 

.00 

iu,  uuu— in,  yyy  

O  «  34 

5.51 

5.44 

.03 

.03 

.19 

.00 

.19 

15,000  AND  OVER — 

A  i"iO 

3     Q  "7 
Ja  7  I 

4.05 

3.93 

.04 

.04 

.31 

.11 

.21 

MONEY  VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

•  61 

.59 

.50 

.02 

.01 

.02 

• 

.02 

UNDER  1,000  

.  oo 

.  <££ 

.31 

.22 

.02 

.01 

* 

• 

• 

1,000-1,999  

.  4U 

o  1 
•  31 

.37 

.29 

.04 

.02 

.01 

.00 

.01 

2,000-2,999  

.  57 

.41 

.54 

.40 

.03 

.01 

.03 

.00 

.03 

3,000-3,999  

.69 

.52 

.66 

.49 

.03 

.02 

.03 

.01 

.02 

4,000-4,999  

.80 

.73 

.79 

.72 

.01 

• 

.02 

* 

.01 

5,000-5,999  

.69 

.56 

.66 

.54 

.03 

.02 

.03 

* 

.03 

6,000-6,999  

.72 

.67 

.71 

.66 

.01 

* 

.02 

* 

.  0£ 

7,000-7,999  

•  60 

.55 

.58 

.53 

.02 

.02 

.04 

• 

.03 

o , ooo— e» yyy  

•  64 

.62 

.64 

.61 

.01 

.01 

.02 

.00 

.  02 

9,000-9,999  

•  65 

.60 

.63 

.59 

.02 

.02 

.00 

.00 

.00 

10, OUO— 14, 999  

•  59 

•  57 

.58 

.57 

.01 

.01 

.03 

.00 

.03 

15,000  AND  OVER — 

.  42 

.41 

.41 

.40 

.01 

.01 

.05 

.02 

.04 

PERCENT  OF  HOUSEHOLDS  USING   IN  A  WEEK 

ALL  HOUSEHOLDS  

88  .4 

80.  0 

87.4 

78.9 

5.5 

4.0 

7.4 

1.0 

6.6 

UNDER  1,000  

68.9 

51.5 

67.0 

49.5 

6.8 

4.9 

1.9 

1.0 

1.0 

1,000-1,999  

85.2 

73  •  2 

83.8 

71.1 

10.6 

7.7 

2.1 

.0 

2.1 

2,000-2,999  

87.3 

71 .  6 

85.8 

70.1 

7.5 

4.5 

8.2 

.0 

8.2 

3,000-3,999  

OZ>  .  -> 

7  A  A 

84.1 

75.2 

7.6 

6.2 

7.6 

2.1 

6.2 

4,000-4,999  

95.2 

89.0 

95.2 

88.4 

2.1 

1.4 

7.5 

1.4 

6.2 

5,000-5,999  

91.9 

81.6 

91.4 

81.1 

6.5 

4.9 

11.9 

2.2 

9.7 

6,000-6,999  

92.5 

88.  1 

91.9 

87.5 

2.5 

1.9 

9.4 

.6 

8.8 

7,000-7,999  

89.3 

86.0 

87.6 

84.3 

5.0 

3.3 

9.9 

.8 

9.9 

8,000-8,999  

91.0 

88.5 

91.0 

88.5 

2.6 

2.6 

7.7 

.0 

7.7 

9,000-9,999  

93.9 

85.7 

91.8 

83.7 

6.1 

4.1 

.0 

.0 

.0 

10,000-14, 999  

91.1 

89.9 

89.9 

88.6 

1.3 

1.3 

7.6 

.0 

7.6 

15,000  AND  OVER — 

96.0 

92.0 

96.0 

92.0 

4.0 

4.0 

16.0 

4.0 

12.0 
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TABLE   12. — POTATOES,  SWEETPOTATOES 
— CONTINUED 


UNITED  STATES 


RURAL  NONFARM 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 

(1) 

COMMERCIALLY 

FROZEN  4 

DRIED 
* 

(13) 

CHIPS, 
STICKS 

(14) 

SALAD 
(15) 

TOTAL 
(8) 

WHITE 

SWEET- 
POTATOES 

(12) 

TOTAL 
(9) 

FRENCH 
FRIED 

(10) 

OTHER 
* 

(11) 

QUANTITY  PER 

HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

.17 

.17 

.14 

.03 

• 

.03 

.23 

.03 

UNDER  1,000  

.02 

.02 

.01 

.01 

.00 

.02 

.05 

.04 

1,000-1,999  

.03 

.03 

.03 

.00 

.00 

.01 

.02 

.00 

2,000-2,999  

.03 

.03 

.03 

.00 

.00 

.02 

.09 

• 

3,000-3,999  

.08 

.08 

.08 

.01 

.00 

.04 

.17 

.03 

4,000-4,999  

.17 

.17 

.16 

• 

.00 

.02 

.29 

.02 

5,000-5,999  

.22 

.22 

.16 

.07 

.00 

.05 

.23 

• 

6,000-6,999  

.15 

.15 

.13 

.03 

.00 

.05 

.36 

• 

7,000-7,999  

.34 

.34 

.29 

.04 

.00 

.02 

.31 

.11 

8, 000-8, 999  

.  27 

.27 

.19 

.08 

.00 

.03 

.41 

.07 

9,000-9,999  

.57 

.57 

.50 

.07 

.00 

.04 

.21 

.06 

10,000-14,999  

.35 

.35 

.22 

.13 

.01 

.07 

.48 

.04 

15,000  AND  OVER — 

.27 

.23 

.14 

.10 

.04 

.07 

.27 

.00 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.04 

.04 

.03 

.01 

• 

.02 

.16 

.01 

UNDER  1,000  

• 

• 

* 

* 

.00 

.02 

.04 

.02 

1,000-1,999  

.01 

.01 

.01 

.00 

.00 

.01 

.02 

.00 

2,000-2,999  

.01 

.01 

.01 

.00 

.00 

.02 

.06 

• 

3,000-3,999  

.02 

.02 

.02 

• 

.00 

.03 

.13 

.01 

4,000-4,999  

.03 

.03 

.03 

• 

.00 

.02 

.19 

.01 

5,000-5,999  

.06 

.06 

.04 

.02 

.00 

.03 

.17 

• 

6,000-6,999  

.04 

.04 

.03 

.01 

.00 

.03 

.26 

* 

7,000-7,999  

.09 

.09 

.07 

.02 

.00 

.02 

.22 

.05 

8.000-8.999  

.  06 

.06 

.04 

.02 

.00 

.01 

.27 

.03 

9,000-9,999  

.16 

.16 

.13 

.02 

.00 

.03 

.16 

.02 

10, 000-14, 999  

.  09 

.09 

.06 

.03 

• 

.04 

.31 

.01 

15,000  AND  OVER — 

.11 

.08 

.04 

.05 

.02 

.06 

.24 

.00 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

v 

ALL  HOUSEHOLDS  

11.1 

11.0 

9.1 

2.6 

.1 

5.6 

26.4 

1.8 

UNDER  1,000  

1.9 

1.9 

1.0 

1.0 

.0 

3.9 

6.8 

3.9 

1,000-1,999  

2.1 

2.1 

2.1 

.0 

.0 

3.5 

5.6 

.0 

2,000-2,999  

2.2 

2.2 

2.2 

.0 

.0 

3.0 

13*4 

.7 

3,000-3,999  

6.9 

6.9 

6.2 

.7 

.0 

4.1 

20.0 

1.4 

4,000-4,999  

7.5 

7.5 

7.5 

.7 

.0 

3.4 

30.1 

2.1 

5,000-5,999  

15.7 

15.7 

11.4 

4.9 

.0 

9.2 

31.4 

.5 

6,000-6,999  

10.0 

10.0 

8.1 

1.9 

.0 

6.9 

40.6 

.6 

7,000-7,999  

21.5 

21.5 

19.0 

4.1 

.0 

5.0 

38.0 

5.8 

8,000-8,999  

12.8 

12.8 

9.0 

3.8 

.0 

3.8 

43.6 

5.1 

9,000-9,999  

36.7 

36.7 

32.7 

8.2 

.0 

10.2 

26.5 

4.1 

10,000-14,999  

24.1 

22.8 

17.7 

10.1 

1.3 

11.4 

48.1 

1.3 

15,000  AND  OVER — 

20.0 

20.0 

16.0 

4.0 

4.0 

16.0 

36.0 

.0 
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TABLE  13. — FRESH  VEGETABLES 


UNITED  STATES 


RURAL  NONF ARM 


DARK  GREEN 

MONEY  INCOME 

LEAFY 

TOTAL 

AFTER  TAXES 

TOTAL 

SPINACH 

KALE 

COLLARDS 

MUSTARD 

GREENS 

OTHER 

IN  1964 

% 

ALL 

BOUGHT 

ALL 

BOUGHT 

ALL 

BOUGHT 

ALL 

BOUGHT 

ALL 

BOUGHT 

ALL 

BOUGHT 

1 

(  1) 

(2) 

<2A) 

(3) 

(3A) 

(4) 

(4A) 

(5) 

(  5A) 

(6) 

(  6A) 

(7) 

i    ( 7A) 

1 

(8) 

QUANTITY  PER 

HOUSEHOLD  PER  WEEK 

( POUNDS ) 

ALL  HOUSEHOLDS  

.45 

.18 

.37 

.11 

.03 

.02 

.02 

* 

.03 

.03 

.  12 

.02 

.17 

UNDER  1,000  

.70 

.08 

•  67 

.08 

.01 

.01 

.07 

.00 

.02 

.00 

.  38 

.  03 

.20 

1,000-1?  999  

.75 

.16 

•  6  9 

.12 

.02 

.01 

.00 

.00 

.04 

.03 

.34 

.  02 

.29 

2, 000-2, 999  

.49 

.  12 

.46 

.10 

.06 

.02 

.03 

.01 

.07 

.07 

.13 

.  00 

.17 

3, 000-3, 999  

.53 

.27 

.  42 

.18 

.02 

.02 

.06 

.01 

.12 

•  1 1 

.  08 

.  02 

.15 

4, 000-4, 999  

•  32 

•  1 9 

•  2  5 

.12 

.03 

.03 

.01 

.00 

.02 

.02 

.05 

.00 

.14 

5, 000-5, 999  

.41 

.10 

.34 

.04 

.01 

.00 

.00 

.00 

.00 

.  00 

.07 

.01 

.25 

6, 000-6, 999  

.41 

.  24 

.28 

.16 

.05 

.02 

.00 

.00 

.00 

.00 

.11 

.06 

.12 

7, 000-7, 999  

.20 

.08 

.15 

.04 

.02 

.01 

.00 

.00 

.01 

.00 

.04 

.00 

.07 

8,000-8,999  

.34 

.28 

.14 

.08 

.09 

.07 

.00 

.00 

.04 

.02 

.  00 

.  00 

.  01 

9,000-9,999  

.42 

.30 

.36 

.24 

.07 

.07 

.00 

.00 

.00 

.00 

.  03 

.  03 

.27 

10,000-14,999  

.26 

.21 

.11 

.09 

.03 

.03 

.00 

.00 

.00 

.00 

.  03 

.  03 

.  06 

15,000  AND  OVER — 

.74 

.38 

.  41 

.13 

.00 

.00 

.00 

.00 

.00 

.00 

.  00 

.00 

.41 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.  10 

.05 

.  07 

.02 

.01 

.01 

* 

* 

.01 

* 

.02 

* 

.03 

UNDER  1,000  

.12 

.01 

.10 

.01 

* 

.01 

.00 

.00 

.  05 

.01 

.03 

1, 000-1, 999  

.14 

.04 

.11 

.02 

* 

* 

.00 

.00 

.01 

.01 

.  05 

* 

.05 

2, 000-2, 999  

.09 

.02 

.08 

.01 

.01 

* 

.01 

* 

.01 

.01 

.02 

.00 

.03 

3,000-3, 999  

.11 

.06 

.08 

.04 

.01 

.01 

.01 

* 

.03 

.02 

.01 

* 

.03 

4, 000-4, 999  

.08 

.  05 

.05 

.02 

.01 

* 

* 

.00 

* 

* 

.01 

.00. 

.03 

5, 000-5, 999  

.10 

.04 

.  06 

* 

* 

.00 

.00 

.00 

.00 

.  00 

.01 

* 

.04 

6,  000-6, 999  

.11 

•  06 

.04 

.02 

.01 

.01 

.00 

.00 

.00 

.00 

.02 

.01 

.02 

7, 000-7, 999  

.07 

.04 

.03 

.01 

.01 

* 

.00 

.00 

* 

.00 

.01 

.00 

.02 

8,000-8,999  

.09 

.07 

.04 

.02 

.02 

.02 

.00 

.00 

.01 

* 

.00 

.00 

* 

9, 000-9, 999  

.10 

.08 

.  06 

.04 

.02 

.02 

.00 

.00 

.00 

.00 

* 

* 

.04 

10,000-14,  999  

.  10 

.08 

.03 

.03 

.01 

.01 

.00 

.00 

.00 

.00 

.  01 

.01 

.02 

15,000  AND  OVER — 

.  19 

.12 

.10 

.05 

.00 

.00 

.00 

.00 

.00 

.00 

.  00 

.  00 

.10 

PERCENT  OF  HOUSEHOLDS 

USING 

IN 

A  WEEK 

ALL  HOUSEHOLDS  

29.7 

18.4 

16.9 

5.6 

2.8 

1.8 

.9 

.2 

1.3 

.8 

5.0 

.  8 

8.  8 

UNDER  1,000  

30.  1 

5.8 

26.2 

4.9 

1.0 

1.0 

3.9 

.0 

1.0 

.0 

12.6 

1.9 

10.7 

1, 000-1, 999  

35.9 

13.4 

27.5 

4.9 

1.4 

.7 

.0 

.0 

2.  1 

1.4 

14.  8 

1.4 

14.  1 

2, 000-2, 999  

28.4 

9.0 

24.6 

3.7 

3.7 

1.5 

1.5 

.7 

2.2 

1.  5 

7.  5 

.'0 

13.4 

3,000-3,999  

26.9 

15.  9 

15.  9 

5.5 

1.4 

1.4 

2.1 

.7 

2.1 

1.4 

3.  4 

.  7 

6.9 

4,  000-4, 999  

21.2 

15.1 

13.0 

5.5 

2.7 

2.1 

.7 

.0 

1.4 

1.4 

2.  1 

.  0 

6.8 

5, 000-5, 999  

28.6 

19.5 

10.3 

1.1 

1.6 

.0 

.0 

.0 

.0 

.0 

2.7 

.5 

6.5 

6, 000-6, 999  

28.8 

22.  5 

10.  0 

5.0 

3.1 

1.3 

.0 

.0 

.0 

.0 

3.1 

1.3 

5.6 

7, 000—7, 999  

26.4 

21.5 

9.9 

4.  1 

1.7 

.8 

.0 

.0 

.8 

.0 

2.5 

.0 

5.0 

8, 000—8, 999  

34.6 

29.5 

16.7 

7.7 

9.0 

6.4 

.0 

.0 

3.8 

1.3 

.  0 

.  0 

3.8 

9,000-9,999  

28.6 

20.4 

20.4 

12.2 

8.  2 

8.2 

.0 

.0 

.0 

.0 

2.0 

2.0 

12.2 

10,000-14,999  

40.  5 

34.2 

11.4 

10.1 

2.5 

2.5 

.0 

.0 

.0 

.0 

2.5 

2.5 

7.6 

15,000  AND  OVER- 

48.0 

40.  0 

32.0 

20.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

32.0 

*  TABLE  NOTES  ON  PAGE    196  SPRING  1965 


122 


TABLE  13. — FRESH  VEGETABLES 
— CONTINUED 


UNITED  STATES 


RURAL  NONF ARM 


MONEY  INCOME 
AFTER  TAXES 

T  Kl     1  a  c  /. 
IN  iy&H 

(1) 

DARK  GREEN- 

—CONTINUED 

DEEP  YELLOW 

TOMATOE  S 

BROCCOLI 

PEPPERS 

TOTAL 

CARROTS 
4= 

PUMPKIN,  WINTER 

SQUASH 

ALL 
(9) 

n  n  i  i/"1  lit 

BOUGH  I 
(  9A ) 

ALL 
(10) 

BOUGHT 
(10A) 

ALL 
(11) 

BOUGHT 
(11A) 

ALL 
(  12) 

BOUGHT 
(  12A) 

ALL 
(  13 ) 

BOUGHT 
(  1 3A  ) 

ALL 
(  14 ) 

BOUGHT 
( 1 4A ) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

•  02 

.02 

.  06 

.05 

.49 

.43 

.45 

.41 

•  04 

.02 

1.20 

.  85 

UNDER  1,000  

•  uu 

.  uu 

•  u  o 

* 

.15 

.11 

.13 

.11 

•  U^ 

.  UU 

Al 

1  Q 
■  10 

1, 000-1, 999  

.  UU 

•  UU 

•  Uu 

.04 

.29 

.26 

.25 

.25 

•  U  D 

.  U I 

OA 
•  V4 

2, 000-2,999  

.00 

.00 

•  03 

.02 

.30 

.28 

.29 

.28 

.01 

.00 

1.16 

.63 

3, 000-3, 999  

.04 

.03 

•  uo 

.06 

.58 

.46 

.46 

.44 

.12 

.03 

1.  00 

.59 

4,000-4,999  

.01 

.01 

•  \JZ> 

.05 

.60 

.52 

.55 

.49 

.06 

.03 

1.03 

.74 

5,000-5,999  

.02 

.02 

•  UP 

.05 

.52 

.45 

.47 

.43 

.05 

.02 

1.24 

1.00 

6,000-6,999  

•  U  1 

•  Ul 

1  1 

•  X  X 

.08 

.69 

.58 

.68 

.56 

•  0 1 

•  Ul 

I  •  D  1 

1  •  1  U 

7,000-7,999  

•  00 

•  00 

•  U-> 

.04 

.57 

.55 

.56 

.55 

.01 

•  00 

1  •  55 

1-34 

8,000-8,999  

•  04 

•  04 

•  1 6 

.15 

.53 

.53 

.51 

.51 

•  U 1 

n  i 
•  Ul 

I  •  £.  1 

0"7 

9,000-9,999  

•  00 

•  00 

•  uo 

.06 

.53 

.53 

.50 

.50 

.03 

•  0  3 

1  •  66 

1  •  2  9 

10,000-14,999  

•  04 

•  04 

•  1  1 

.08 

.61 

.52 

.56 

.50 

.05 

•  03 

1*65 

1-25 

15,000  AND  OVER — 

•  I  O 

no 

.09 

.57 

.44 

.52 

.44 

OA 
.  UH 

•  UU 

1     c:  q 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.03 

.02 

.08 

.06 

.07 

.06 

.  U  I 

O  Q 

•  £.  D 

UNDER  1,000  

•  uu 

•  uu 

.02 

* 

.02 

.02 

.02 

.02 

if 

no 
•  u  ? 

1, 000-1, 999  

•  uu 

•  uu 

.03 

.02 

.04 

.04 

.04 

.04 

.  U  1 

1  7 
•  If 

•  U  f 

2, 000-2, 999  

.00 

.00 

.01 

.01 

.05 

.04 

.04 

.04 

* 

.00 

.29 

.18 

3, 000-3, 999  

.01 

* 

.02 

.02 

.09 

.06 

.06 

.06 

.02 

* 

.25 

.18 

4,000-4,999  

* 

* 

.03 

.03 

.09 

.08 

.08 

.07 

.01 

.01 

.28 

.23 

5, 000-5, 999  

.01 

.01 

.03 

.03 

.09 

.07 

.08 

.07 

.01 

* 

.30 

.25 

6, 000-6,999  

.01 

.  06 

.04 

.10 

.08 

.  10 

.08 

•  38 

•  3  0 

7,000-7,999  

.00 

.00 

.03 

.03 

.08 

.08 

.08 

.08 

.  00 

.  35 

.32 

8,000-8,999  

.01 

.  01 

.04 

.04 

.08 

.08 

.08 

.08 

.31 

.  27 

9,000-9,999  

.  00 

.  00 

.04 

.04 

.09 

.09 

.08 

.08 

.01 

.01 

.41 

.34 

10,000-14,999  

.01 

.  01 

.06 

.04 

.10 

.08 

.09 

.08 

.01 

•  41 

.33 

15,000  AND  OVER- 

. 03 

.  01 

.05 

.05 

.10 

.08 

.09 

.08 

.01 

.  00 

.59 

.50 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

1.1 

.  8 

14.9 

13.3 

37.7 

35.1 

37.0 

35.0 

1.8 

.  7 

52.  3 

42.  9 

UNDER  1,000  

.  0 

.  0 

4.9 

1.9 

13.6 

11.7 

13.6 

11.7 

1.0 

.  0 

24.  3 

13.6 

1,000-1, 999  

.  0 

.  0 

10.6 

8.5 

26.  1 

24.6 

24.6 

23.9 

2.1 

•  7 

33.  8 

18.3 

2,000-2,999  

.  u 

.  u 

6.  0 

5.2 

26.9 

25.4 

26.9 

25.4 

.  f 

n 
.  \J 

t  u  .  J 

33.6 

3,000-3,999  

2.8 

1.4 

11.0 

10.3 

33.8 

31.0 

32.4 

31.0 

3.4 

.7 

43.4 

34.  5 

4,000-4,999  

.7 

.7 

10.3 

10.3 

39.7 

34.9 

38.4 

34.9 

2.1 

.7 

47.3 

39.  0 

5,000-5,999  

1.6 

1.6 

17.8 

17.3 

41.6 

38.4 

40.5 

38.4 

2.2 

1.1 

60.  5 

53.0 

6,000-6,999  

1.3 

.6 

20.6 

18.1 

48.  1 

43.8 

48.  1 

43.8 

.6 

.6 

68.  1 

58.  8 

7,000-7,999  

.0 

.0 

19.  8 

19.0 

46.3 

44.6 

45.5 

44.6 

.8 

.0 

58.7 

55.4 

8, 000-8, 999  

2.6 

2.6 

21.8 

20.5 

50.0 

50.0 

50.0 

50.0 

1.3 

1.3 

60.3 

52.6 

9,000-9,999  

.0 

.0 

16.3 

16.3 

49.0 

49.0 

49.0 

49.0 

2.0 

2.0 

65.3 

53.1 

10,000-14,999  

2.5 

2.5 

31.6 

25.3 

53.2 

50.6 

53.2 

50.6 

2.5 

1.3 

65.  8 

57.  0 

15,000  AND  OVER — 

8.0 

4.0 

24.0 

24.0 

56.0 

52.0 

56.0 

52.0 

4.0 

.0 

80.0 

68.0 
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TABLE  13. — FRESH  VEGETABLES 
— CONTINUED 


UNITED  STATES 


RURAL  NONE ARM 


OTHER 

GREEN 

BEANS 

MONEY  INCOME 

TOTAL 

ASPARAGUS 

CABBAGE 

LETTUCE 

OKRA 

AFTER  TAXES 

LIMA 

SNAP 

,  WAX 

IN  1964 

ALL 

BOUGHT 

ALL 

BOUGHT 

ALL 

BOUGHT 

ALL 

BOUGHT 

ALL 

BOUGHT 

ALL 

BOUGHT 

ALL 

BOUGHT 

(1) 

(  15) 

(15A) 

<16) 

(16A) 

(17) 

(17A) 

(  18) 

(  18A) 

(  19) 

(  19A) 

(20) 

(20A) 

(21) 

(21A) 

QUANTITY  PER 

HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

3.01 

2.06 

.14 

.06 

.06 

.01 

.64 

.17 

.78 

.67 

1.19 

1.07 

.04 

.02 

UNDER  1,000  

2.02 

.74 

.  05 

.01 

.08 

.00 

.68 

.06 

.66 

.41 

.25 

.17 

.09 

.01 

1,000-1,999  

2.30 

1.00 

.  03 

* 

.07 

.00 

.82 

.06 

.76 

.56 

.49 

.34 

.01 

.01 

2,000-2,999  

3.02 

1.65 

.20 

.01 

.07 

.01 

.77 

.11 

.94 

.76 

.84 

.72 

.03 

.00 

3,000-3,999  

2.85 

1.78 

.13 

.04 

.08 

.01 

.65 

.17 

.73 

.62 

1.06 

.86 

.04 

.02 

4,000-4,999  

2.90 

2.02 

.  07 

.03 

.04 

* 

.67 

.17 

.71 

.63 

1.17 

1.10 

.  05 

.04 

5,000-5,999  

3.  11 

2.28 

.15 

.04 

.08 

.01 

.56 

.19 

1.00 

.89 

1.21 

1.10 

.04 

.02 

6,000-6,999  

3.  34 

2.  54 

.  08 

.05 

.08 

.06 

.64 

.20 

.75 

.62 

1.63 

1.51 

.02 

.01 

7,000-7, 999  

3.16 

2.57 

.16 

.09 

.03 

.01 

.55 

.24 

.85 

.81 

1.37 

1.33 

.03 

.02 

8, 000-8, 999  

3.76 

3.06 

.26 

.09 

.02 

.01 

.63 

.30 

.68 

.66 

2.05 

1.95 

* 

.00 

9,000-9,999  

3.95 

3.02 

.29 

.14 

.00 

.00 

.54 

.28 

.78 

.74 

2.02 

1.71 

.06 

.06 

10,000-14, 999  

3.58 

3.00 

.  27 

.25 

.06 

.03 

.58 

.25 

.64 

.64 

1.82 

1.70 

.06 

.06 

15,000  AND  OVER — 

3.84 

3.00 

.  38 

.28 

.00 

.00 

.50 

.30 

.62 

.62 

1.81 

1.81 

.04 

.00 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.62 

.37 

.04 

.02 

.02 

* 

.16 

.04 

.09 

.07 

.27 

.22 

.01 

.01 

UNDER  1,000  

.40 

.10 

.01 

* 

.02 

.00 

.16 

.02 

.07 

.03 

.07 

.03 

.03 

* 

1,000-1, 999  

.46 

.15 

.01 

* 

.02 

.00 

.19 

.02 

.08 

.05 

.13 

.07 

* 

# 

2,000-2,999  

.59 

.25 

.  05 

* 

.03 

* 

.17 

.02 

.10 

.08 

.19 

.14 

.01 

.00 

3, 000-3, 999  

.60 

.30 

.04 

.01 

.02 

* 

.15 

.04 

.09 

.07 

.25 

.16 

.01 

* 

4, 000-4, 999  

.  58 

.36 

.02 

.01 

.01 

# 

.15 

.03 

.08 

.07 

.25 

.22 

.02 

.01 

5,000-5,999  

.62 

.39 

.04 

.01 

.02 

* 

.14 

.04 

.11 

.09 

.26 

.22 

.01 

.01 

6,000-6,999  

.  70 

.48 

.02 

.01 

.02 

.01 

.17 

.05 

.  10 

.08 

.35 

.30 

.01 

* 

7,000-7,999  

.64 

.48 

.04 

.02 

.01 

* 

.14 

.05 

.09 

.09 

.31 

.29 

.01 

.01 

8, 000-8, 999  

.76 

.52 

.07 

.02 

.01 

* 

.17 

.07 

.08 

.07 

.40 

.34 

* 

.00 

9,000-9,999  

.99 

.65 

.08 

.04 

.00 

.00 

.15 

.07 

.10 

.10 

.59 

.41 

.01 

.01 

10,000-14, 999  

.79 

.61 

.08 

.07 

.02 

.01 

.16 

.07 

.07 

.07 

.40 

.35 

.02 

.02 

15,000  AND  OVER — 

.81 

.59 

.10 

.07 

.00 

.00 

.10 

.06 

.08 

.08 

.39 

.39 

.01 

.00 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

83.3 

71.2 

7.9 

3.9 

4.6 

.8 

29.2 

8.3 

30.4 

27.3 

64.2 

58.9 

3.0 

1.3 

UNDER  1,000  

59.2 

34.0 

3.9 

1.0 

5.8 

.0 

26.2 

2.9 

21.4 

17.5 

18.4 

13.6 

6.8 

1.0 

1, 000-1, 999  

71.1 

52.8 

4.2 

.7 

5.6 

.0 

35.9 

4.9 

26.8 

21.8 

39.4 

32.4 

1.4 

.7 

2, 000-2, 999  

79.  1 

62.7 

9.0 

1.5 

6.7 

1.5 

29.9 

4.5 

35.8 

28.4 

55.2 

49.3 

2.2 

.0 

3,000-3,999  

81.4 

64.8 

6.2 

2.8 

6.2 

.7 

29.7 

6.9 

37.2 

33.8 

55.2 

47.6 

3.4 

2.1 

4,  000-4,999  

82.9 

73.3 

4.8 

2.7 

3.4 

.7 

28.1 

7.5 

28.8 

25.3 

63.0 

60.3 

2.7 

2.1 

5,000-5,999  

89.2 

79.5 

8.6 

3.8 

5.9 

.5 

27.6 

9.7 

32.4 

29.7 

71.4 

64.9 

3.2 

1.1 

6,000-6,999  

89.4 

81.3 

5.0 

2.5 

4.4 

2.5 

31.9 

9.4 

29.4 

27.5 

81.9 

76.9 

3.1 

.6 

7, 000-7, 999  

87.6 

82.6 

9.1 

5.8 

2.5 

.8 

24.0 

11.6 

33.  1 

31.4 

78.5 

75.2 

2.5 

1.7 

8,000-8,999  

100.0 

91.0 

15.4 

5.1 

2.6 

1.3 

32.  1 

15.4 

26.9 

25.6 

89.7 

82.1 

1.3 

.0 

9,000-9,999  

89.8 

83.7 

10.2 

6.1 

.0 

.0 

30.6 

12.2 

32.7 

30.6 

81.6 

79.6 

4.1 

4.1 

10,000-14, 999  

91.1 

84.8 

16.5 

15.2 

5.1 

1.3 

26.6 

11.4 

31.6 

31.6 

82.3 

78.5 

3.8 

3.8 

15,000  AND  OVER — 

92.0 

92.  0 

20.0 

12.0 

.0 

.0 

32.0 

20.0 

28.0 

28.0 

80.0 

80.0 

4.0 

.0 

*  TABLE  NOTES  ON  PAGE   196  SPRING  1965 


124 


TABLE  13. — FRESH  VEGETABLES 
— CONTINUED 


UNITED  STAI bb 


RURAL  NONF ARM 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 

(1) 

OTHER  GREEN — CONTINUED 

OTHER  VEGETABLES 

PEAS 
* 

OTHER 
* 

(23) 

TOTAL 

CELERY 

CUCUMBERS 

ONIONS  * 

MATURE 

GREEN 
(28) 

ALL 

(  22) 

BOUGHT 
(22A) 

ALL 
(24) 

BOUGHT 
(24A) 

ALL 
(25) 

BOU  GHT 
(25A) 

ALL 
(26) 

BOUGHT 
(26A) 

ALL 
(  27) 

BOUGHT 
(27A) 

QUANTITY  PER 

HOUSEHOLD  PER  WEEK  (POUNDS) 

a  ■  ■       uni  if  n  in  ■    r\  c 

ALL  HOUSEHOLDS  

.14 

.04 

.  01 

2.47 

1.67 

.29 

.28 

.28 

.23 

.60 

.  56 

.23 

UNDER  1»000  

.17 

.04 

.  03 

1.30 

.38 

.03 

.03 

.03 

.03 

.36 

.26 

.39 

1»  OOO— It  999  

.14 

.03 

.00 

1.97 

.85 

.  15 

.15 

.23 

.06 

.46 

.35 

.26 

2 1 000- 2, 999  

.17 

.  03 

.01 

2.21 

1.22 

.22 

.22 

.22 

.  16 

.52 

.48 

.24 

_ i 000-3, 999  

.16 

.05 

.  01 

2.46 

1.56 

.22 

.22 

.21 

.21 

.66 

.61 

.26 

4, 000-4,  999  

.21 

.  05 

.  00 

2.25 

1.  56 

.24 

.24 

.11 

.11 

.60 

.58 

5,  000-5,  999  

.07 

.  02 

.  01 

2.37 

1.71 

.35 

.35 

.30 

.26 

.61 

.55 

.23 

6 » 000—6,  999  

.12 

.08 

.  02 

3.27 

2.10 

.44 

.43 

.39 

.28 

.74 

.69 

.20 

7,  00  0— f j 999  

.13 

.  04 

.  03 

2.89 

2.27 

.30 

.29 

.46 

.44 

.81 

.76 

.17 

8,000-8,999  

.  10 

.05 

.  02 

2.64 

2.22 

.32 

.32 

.31 

.31 

.73 

.73 

.23 

9,000-9,999  

.21 

.06 

.  03 

2.95 

2.46 

.49 

.49 

.33 

.33 

.62 

.60 

.21 

10,000-14, 999  

.13 

.05 

.  03 

3.48 

3.00 

.46 

.46 

.62 

.59 

.67 

.67 

.27 

15,000  AND  OVER — 

.45 

.00 

.  04 

2.76 

2.52 

.50 

.50 

.41 

.33 

.53 

.53 

.26 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.04 

.01 

* 

.52 

.31 

.07 

.07 

.05 

.04 

.08 

.07 

.07 

UNDER  1,000  

.04 

.01 

* 

.29 

.05 

.01 

.01 

* 

.04 

.  03 

.13 

It  000— 1j  999  

.03 

.01 

.00 

.40 

.14 

.04 

.03 

.05 

.01 

.05 

.04 

.07 

2,000-2, 999  

.05 

* 

* 

.46 

.19 

.05 

.05 

.03 

.02 

.06 

.  06 

.06 

3, 000—3, 999  

.04 

.01 

* 

.56 

.34 

.05 

.05 

.03 

.03 

.09 

.08 

.09 

*t»  000— h»  y  v  v  

.05 

.01 

.00 

.44 

.26 

.06 

.06 

.02 

.02 

.08 

.08 

.  06 

D, 00  0— D, 999  

.02 

.01 

* 

.50 

.32 

.09 

.09 

.05 

.04 

.08 

.08 

.06 

6, 000—6, 999  

.03 

.02 

.01 

.70 

.40 

.11 

.10 

.07 

.05 

.12 

.11 

.  06 

7, 000-7, 999  

.03 

.01 

.01 

.58 

.42 

.08 

.08 

.07 

.07 

.11 

.  10 

.06 

8,000-8,999  

.03 

.01 

.01 

.56 

.44 

.09 

.09 

.07 

.07 

.09 

.09 

.07 

9,000-9,999  

.05 

.01 

.01 

.63 

.49 

.13 

.13 

.06 

.06 

.07 

.07 

.07 

10,000-14,999  

.03 

.02 

.01 

.67 

.52 

.  11 

.11 

.10 

.09 

.09 

.09 

.10 

15,000  AND  OVER — 

.12 

.00 

.01 

.57 

.52 

.11 

.11 

.06 

.05 

.06 

.06 

.06 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

9.0 

2.2 

1.0 

84.2 

73.5 

30.1 

29.8 

18.6 

16.7 

57.0 

52.4 

24.9 

UNDER  1,000  

10.7 

1.9 

1.  0 

57.3 

35.0 

4.9 

4.9 

2.9 

2.9 

34.0 

27.2 

14.6 

It  000-1, 999  

10.6 

3.  5 

.0 

75.4 

52.8 

14.8 

13.4 

8.5 

4.9 

47.9 

38.  7 

23.2 

2, 000—2, 999  

10.4 

1.5 

.7 

77.6 

67.2 

23.9 

23.9 

14.2 

9.7 

53.0 

48.  5 

21.  6 

3, 000-3, 999  

9.0 

1.4 

.7 

85.5 

71.0 

24.8 

24.8 

15.9 

15.2 

54.5 

49.7 

2  8.3 

4, 000—4, 999  

13.0 

1.4 

.0 

86.3 

78.  1 

27.4 

27.4 

10.3 

9.6 

58.2 

54.  1 

21.9 

5,000—5, 999  

6.5 

1.6 

1.1 

90.8 

81.6 

35.7 

35.7 

23.8 

21.6 

60.  5 

55.7 

27.6 

6, 000— 6, 999  

9.4 

4.4 

1.3 

90.0 

83.  1 

37.5 

36.9 

25.0 

22.5 

66.3 

61.3 

26.  9 

7, 000-7, 999  

7.4 

2.5 

1.7 

91.7 

86.0 

36.4 

35.5 

27.3 

26.4 

66.  1 

62.  0 

29.8 

0, uuu— Bt 9yy  

6.4 

1.3 

1.3 

91.0 

88.5 

41.0 

41.0 

25.6 

25.6 

64.  1 

62.  8 

26.  9 

9,000-9,999  

4.1 

2.0 

2.0 

93.9 

85.7 

40.8 

40.8 

26.5 

26.5 

59.2 

55.  1 

2  8.6 

10,000-14, 999  

6.3 

2.5 

1.3 

89.9 

87.3 

57.0 

57.0 

35.4 

34.2 

68.4 

68.4 

27.8 

15,000  AND  OVER — 

8.0 

.0 

4.0 

88.0 

76.0 

40.0 

40.0 

32.0 

28.0 

60.0 

60.  0 

32.0 
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TABLE  13. — FRESH  VEGETABLES 
— CONTINUED 


UNITED  STATES 


RURAL  NONF ARM 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 

(  1) 

OTHER 

VEGETABLES — CONT INU  ED 

BEETS 

CAULI FLOWER 

CORN 

TURNIPS 

OTHER  * 

ALL 
(  29 ) 

BOUGHT 
(  29A  ) 

ALL 
(30) 

BOUGHT 
(30A) 

ALL 
(31) 

BOUGHT 
(31A) 

ALL 
(32) 

BOUGHT 
(  32A) 

ALL 
(  33 ) 

BOUGHT 
(  33A  ) 

QUANTITY  PER 

HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

.08 

.01 

.03 

.03 

.47 

.26 

.02 

.01 

.  47 

.21 

UNDER  1,000  

.  U  5 

.  UU 

.  00 

.00 

.24 

.00 

.01 

.00 

O  1 

.06 

1, 000-1, 999  

.  10 

•  04 

.  04 

.04 

.16 

.04 

.01 

.01 

.55 

.  10 

2,000-2,999  

.11 

.  02 

•  06 

.06 

.33 

.06 

.01 

* 

.  50 

•  16 

3,000-3,999  

.12 

.01 

.  Uzl 

.02 

.43 

.22 

.01 

.53 

.19 

4, 000-4, 999  

.09 

.01 

•  04 

.04 

.51 

.23 

.00 

.00 

.46 

.30 

5,000-5,999  

.09 

.  00 

.  \Ji 

.02 

.38 

.22 

.01 

.01 

.37 

.17 

6, 000-6, 999  

.08 

.03 

.01 

.60 

.39 

.00 

.00 

.80 

.20 

7, 000-7, 999  

•  07 

.01 

.  02 

.02 

.60 

.36 

.02 

.02 

.43 

.27 

8, 000-8, 999  

.  03 

.  01 

.  07 

.07 

.58 

.39 

.04 

.04 

.33 

.28 

9, 000-9,999  

.  06 

.  02 

.04 

.04 

.61 

.44 

.00 

.00 

.59 

.  37 

10, 000-14, 999  

•  03 

•  02 

.  05 

.05 

.92 

.76 

.00 

.00 

.47 

.38 

15,000  AND  OVER — 

.  00 

.  00 

.08 

.08 

.43 

.31 

.19 

.19 

.37 

•  33 

MONEY 

VALUE   PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.02 

.01 

.01 

.10 

.04 

* 

* 

.12 

.  06 

UNDER  1,000  

•  00 

.00 

.00 

.06 

.00 

.00  . 

.  04 

.01 

1,000-1, 999  

.  02 

•  01 

.  01 

.01 

.04 

.01 

.13 

.03 

2, 000-2, 999  

.  02 

.01 

.01 

.09 

.01 

* 

.12 

.03 

3, 000-3, 999  

.02 

* 

* 

.09 

.04 

.19 

.11 

4, 000-4, 999  

.02 

.  01 

.01 

.12 

.04 

.00 

.00 

.09 

.04 

5,000-5,999  

.02 

.00 

.01 

.08 

.04 

* 

* 

.10 

.04 

6, 000-6, 999  

.02 

.01 

.11 

.05 

.00 

.00 

.20 

.06 

7,000-7,999  

.  02 

* 

.14 

.06 

.11 

.08 

8,000-3, 999  

.02 

.02 

.13 

.06 

* 

* 

.09 

.  08 

9,000-9,999  

.01 

.01 

.01 

.14 

.08 

.00 

.00 

•  1 5 

•  08 

10,000-14,  999  

.01 

.01 

.14 

.10 

.00 

.00 

.10 

.08 

15,000  AND  CVER — 

.  00 

.  00 

.02 

.02 

.08 

.05 

.02 

.02 

.16 

.16 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

5.4 

•  9 

1.7 

1.6 

19.9 

8.5 

1.0 

.6 

32.9 

20.8 

UNDER  1,000  

2.9 

.  0 

.  0 

.0 

10.7 

.0 

1.0 

.0 

1  o  /. 
1  O  •  H 

2.9 

1,000-1, 999  

5.6 

2.1 

1.4 

1.4 

9.2 

1.4 

.7 

.7 

23.2 

6.3 

2,  000-2, 999  

8.2 

1.5 

2.2 

2.2 

18.7 

3.0 

1.5 

.7 

30  .  6 

13.4 

3,000-3, 999  

7.6 

.  7 

2.1 

2.1 

16.6 

6.2 

1.4 

.7 

32.  4 

17.  2 

4,000-4,999  

6.8 

.7 

1.4 

1.4 

18.5 

6.2 

.0 

.0 

28.8 

17.8 

5, 000-5, 999  

4.3 

.0 

2.2 

1.6 

17.3 

7.6 

.5 

.5 

35.7 

24.3 

6, 000-6, 999  

7.5 

1.3 

.6 

.6 

26.3 

13.1 

.0 

.0 

36.9 

24.4 

7,000-7,999  

3.3 

.8 

.  8 

.8 

24.8 

11.6 

.  8V . 

.8 

35.5 

28.1 

8, 000-8, 999  

2.6 

1.3 

5.1 

5.1 

28.2 

16.7 

1.3 

1.3 

35.9 

32.1 

9,000-9,999  

4.1 

2.  0 

2.0 

2.0 

28.6 

16.3 

.0 

.0 

44.9 

32.7 

10,000-14, 999  

2.  5 

1.3 

1.3 

1.3 

26.6 

19.0 

.0 

.0 

49.4 

41.8 

15,000  AND  OVER — 

.0 

.0 

4.0 

4.0 

24.0 

12.0 

8.0 

8.0 

44.0 

40.0 

*  TABLE  NOTES  ON  PAGE   196  SPRING  1965 


126 


TABLE   14. — FRESH  FRUIT 


UNITED  STATES 


RURAL  NONFARM 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 

(1) 

CITRUS 

OTHER  VITAMIN  C  RICH 

TOTAL 

GRAPE- 
FRUIT 

(3) 

LEMONS, 
LIMES 

(4) 

ORANGES 

OTHER 
* 

(6) 

TOTAL  * 

CANTALOUP  * 

STR  AWBERR I E  S 

ALL 
(2) 

BOUGHT 
(2A) 

ALL 
(5) 

BOUGHT 
(5A) 

ALL 
(7) 

BOUGHT 
(7A) 

ALL 
(8) 

BOUGHT 
(8A) 

ALL 
(9) 

BOUGHT 
(9A) 

QUANTITY  PER 

HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

2.35 

2.17 

.75 

.17 

1.39 

1.31 

.04 

.91 

.63 

.31 

.29 

.59 

.33 

UNDER  1,000  

.95 

.92 

.27 

.06 

.62 

.62 

.00 

.42 

.10 

.01 

.01 

.41 

.08 

1,000-1,999  

1.37 

1.24 

.46 

.07 

.82 

.77 

.02 

.36 

.18 

.08 

.02 

.28 

.16 

2,000-2,999  

1.97 

1.84 

.88 

.11 

.98 

.92 

.00 

.40 

.28 

.  17 

.  17 

.23 

.11 

3,000-3,999  

1.59 

1.52 

.48 

.13 

.98 

.94 

.00 

.72 

.52 

.27 

.27 

.45 

.25 

4,000-4,999  

2.72 

2.64 

.68 

.27 

1.73 

1.70 

.03 

.50 

.27 

.13 

.12 

.35 

.14 

5,000-5,999  

2.52 

2.43 

.86 

.18 

1.40 

1.38 

.08 

1.02 

.56 

.29 

.29 

.73 

.26 

6,000-6,999  

2.30 

2.15 

.65 

.09 

1.52 

1.46 

.03 

1.01 

.75 

.50 

.49 

.51 

.26 

7,000-7,999  

2.60 

2.23 

.66 

.24 

1.65 

1.37 

.05 

1.54 

1.25 

.40 

.40 

1.14 

.85 

8, 000-8, 999  

2.64 

2.54 

.65 

.19 

1.57 

1.53 

.23 

1.09 

.63 

.24 

.24 

.85 

.39 

9,000-9,999  

3.31 

3.08 

1.36 

.18 

1.77 

1.77 

.00 

1.67 

.72 

.49 

.18 

1.18 

.55 

10 , 000-14, 999  

5.21 

4.54 

1.90 

.36 

2.95 

2.67 

.00 

1.81 

1.65 

.63 

.63 

1.18 

1.02 

15,000  AND  OVER — 

4.70 

3.60 

2.10 

.47 

2.13 

1.44 

.00 

2.16 

2.05 

1.56 

1.56 

.60 

.49 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.28 

.25 

.07 

.04 

.17 

.15 

.01 

.25 

.15 

.05 

.04 

.20 

.10 

UNDER  1,000  

.12 

.11 

.03 

.01 

.08 

.08 

.00 

.15 

.04 

* 

* 

.15 

.03 

1,000-1,999  

.16 

.15 

.04 

.01 

.12 

.11 

* 

.12 

.06 

.02 

.10 

.05 

2,000-2,999  

.  23 

.21 

.08 

.03 

.12 

.11 

.00 

.09 

.  05 

.02 

.02 

.07 

.  03 

3,000-3,999  

.18 

.17 

.05 

.03 

.11 

.10 

.00 

.18 

.11 

.03 

.03 

.14 

.08 

4,000-4,999  

.  30 

.  29 

.06 

.05 

.19 

.18 

.01 

.16 

.07 

.03 

.  02 

.13 

.05 

5,000-5,999  

.29 

.28 

.09 

.04 

.15 

.15 

.01 

.29 

.14 

.05 

.05 

.24 

.09 

6,000-6,999  

.28 

.26 

.06 

.02 

.19 

.18 

.01 

.25 

.15 

.07 

.07 

.18 

.09 

7,000-7,999  

•  35 

.29 

.07 

.05 

.22 

.17 

.01 

.40 

.29 

.06 

.06 

.35 

.23 

8. 000— 8. 999  

.29 

.28 

.06 

.04 

.17 

.17 

.02 

.32 

.16 

.03 

.03 

.30 

.13 

9,000-9,999  

.40 

.38 

.14 

.04 

.22 

.22 

.00 

.52 

.24 

.14 

.06 

.38 

.18 

10. 000—1 4. 999  

.59 

.50 

.20 

.08 

.31 

.26 

.00 

.50 

.44 

.11 

.11 

.39 

.33 

15,000  AND  OVER — 

.59 

.42 

.19 

.10 

.30 

.19 

.00 

.43 

.39 

.24 

.24 

.19 

.15 

PERCENT  OF  HOUSEHOLDS 

USING   IN  A  WEEK 

ALL  HOUSEHOLDS  

45.4 

43.2 

14.9 

15.5 

27.2 

25.6 

1.0 

25.2 

17.7 

7.6 

7.2 

19.7 

11.9 

UNDER  1,000  

27.2 

26.2 

7.8 

6.8 

15.5 

15.5 

.0 

11.7 

4.9 

1.0 

1.0 

10.7 

3.9 

1,000-1,999  

30.3 

28.2 

8.5 

8.5 

16.2 

14.1 

.7 

13.4 

3.5 

2.1 

.7 

11.3 

2.8 

2,000-2,999  

41.8 

38.  1 

19.4 

9.0 

23.  1 

20.9 

.0 

12.7 

8.2 

4.5 

4.  5 

9.0 

4.  5 

3,000-3,999  

40.0 

37.2 

11.0 

12.4 

24.8 

24.1 

.0 

21.4 

13.8 

4.1 

4.1 

18.6 

10.3 

4,000-4,999  

43.2 

41.8 

11.6 

16.4 

26.0 

25.3 

1.4 

21.2 

11.6 

4.8 

4.1 

17.1 

8.2 

5,000-5,999  

51.4 

49.2 

18.4 

16.2 

26.5 

25.4 

2.2 

28.6 

18.4 

8.6 

8.6 

21.1 

10.3 

6,000-6,999  

49.4 

47.5 

15.0 

12.5 

32.5 

30.6 

1.9 

31.9 

23.  1 

13.8 

12.5 

21.9 

12.5 

7,000-7,999  

54.5 

53.7 

14.9 

19.8 

32.2 

31.4 

.8 

37.2 

34.7 

10.7 

10.7 

32.2 

27.3 

8,000-8,999  

53.8 

51.3 

11.5 

24.4 

35.9 

34.6 

2.6 

29.5 

19.2 

3.8 

3.8 

26.9 

16.7 

9,000-9,999  

53.1 

49.0 

24.5 

20.4 

36.7 

36.7 

.0 

32.7 

22.4 

12.2 

8.2 

28.6 

16.3 

10,000-14, 999  

68.4 

63.3 

34.2 

31.6 

43.0 

36.7 

.0 

38.0 

34.2 

16.5 

16.5 

26.6 

21.5 

15,000  AND  OVER — 

64.0 

60.  0 

24.0 

44.0 

44.0 

32.0 

.0 

52.0 

44.0 

24.0 

24.0 

32.0 

24.0 
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TABLE   14. — FRESH  FRUIT 
— CONTINUED 


UNITED  STATES 


RURAL  NONFARM 


OTHER 

MONEY  INCOME 
AFTER  TAXES 

! 

TOTAL 

APPLES 

BANANAS 
* 

BERRIES  EXCEPT 
STRAWBERRIES 

CHERRIES 

MELONS  EXCEPT 
CANTALOUP  * 

PEACHES 

T  M     1  Q  A  A 

ALL 

BOUGHT 

ALL 

BOUGHT 

ALL 

BOUGHT 

ALL 

BOUGHT 

ALL     J  BOUGHT 

ALL 

BOUGHT 

(l) 

(10) 

(10A) 

(11) 

(11A) 

(12) 

(13) 

(13A) 

(14) 

(14A) 

l 

(15)     !  (15A) 

(16) 

(16A) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 


ALL  HOUSEHOLDS  

UNDER  1,000  

1,000-1,999  

2,000-2,999  

3,000-3,999  

4,000-4,999  

5,000-5,999  

6,000-6,999  

7,000-7,999  

8,000-8,999  

9,000-9,999  

10,000-14,999  

15,000  AND  OVER- 


ALL HOUSEHOLDS  

UNDER  1,000  

1,000-1,999  

2,000-2,999  

3,000-3,999  

4,000-4,999  

5,000-5,999  

6,000-6,999  

7,000-7,999  

8,000-8,999  

9,000-9,999  

10,000-14,999  

15,000  AND  OVER — 


ALL  HOUSEHOLDS  

UNDER  1,000  

1,000-1,999  

2,000-2,999  

3,000-3,999  

4,000-4,999  

5,000-5*999  

6,000-6,999  

7,000-7,999  

8,000-8,999  

9,000-9,999  

10,000-14,999  

15,000  AND  OVER — 


5.23 

4.18 

1.41 

1.15 

1.52 

.17 

.02 

.10 

.03 

1.31 

1.18 

.33 

.14 

2.03 

1.46 

.55 

.38 

.60 

.10 

.01 

.04 

.00 

.34 

.34 

.19 

.02 

3.47 

2.13 

1.06 

.71 

1.00 

.38 

.03 

* 

* 

.30 

.26 

.32 

.06 

4.36 

3.40 

.96 

.59 

1.08 

.13 

.00 

.11 

.03 

1.54 

1.54 

.20 

.08 

5.75 

4.58 

1.58 

1.24 

1.50 

.30 

.00 

.08 

.03 

1.55 

1.49 

.39 

.22 

4.86 

3.91 

1.52 

1.19 

1.81 

.17 

.00 

.01 

.01 

.49 

.45 

.56 

.35 

5.27 

4.10 

1.88 

1.56 

1.56 

.13 

* 

.22 

.06 

.81 

.71 

.22 

.05 

6.36 

5.26 

1.80 

1.54 

2.20 

.08 

.02 

.05 

.02 

1.18 

1.05 

.36 

.12 

6.15 

5.55 

1.37 

1.20 

1.54 

.05 

.01 

.09 

.05 

2.57 

2.47 

.26 

.16 

6.61 

5.59 

1.58 

1.43 

1.72 

.14 

.02 

.32 

.05 

1.94 

1.94 

.39 

.19 

5.57 

4.92 

1.98 

1.88 

1.90 

.20 

.03 

.04 

.00 

1.27 

1.27 

.08 

.00 

6.98 

6.25 

1.62 

1.38 

2.16 

.04 

.04 

.20 

.06 

2.13 

2.11 

.36 

.27 

9.58 

7.45 

1.54 

1.50 

2.37 

.32 

.03 

.12 

.00 

4.40 

3.20 

.40 

.00 

MONEY 

VALUE 

PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

.74 

.50 

.21 

.16 

.20 

.06 

.01 

.03 

.01 

.07 

.06 

.08 

.03 

.33 

.19 

.08 

.05 

.08 

.04 

* 

.01 

.00 

.01 

.01 

.05 

• 

.63 

.28 

.16 

.10 

.12 

.16 

.01 

• 

• 

.01 

.01 

.07 

.01 

.55 

.32 

.15 

.08 

.14 

.04 

.00 

.04 

.01 

.05 

.05 

.05 

.02 

.81 

.52 

.22 

.16 

.19 

.10 

.00 

.03 

.01 

.08 

.07 

.11 

.06 

.74 

.53 

.23 

.17 

.24 

.06 

.00 

* 

* 

.02 

.02 

.12 

.07 

.80 

.54 

.26 

.20 

.20 

.05 

» 

.07 

.02 

.06 

.05 

.05 

.01 

.87 

.65 

.26 

.21 

.29 

.03 

.01 

.02 

.01 

.06 

.05 

.08 

.03 

.73 

.60 

.22 

.  19 

.19 

.02 

• 

.03 

.02 

.12 

.11 

.07 

.04 

.94 

.65 

.25 

.22 

.21 

.06 

.01 

.11 

.02 

.09 

.09 

.09 

.05 

.74 

.61 

.32 

.30 

.24 

.07 

.02 

.01 

.00 

.06 

.06 

.02 

.00 

.91 

.75 

.23 

.19 

.29 

.02 

.02 

.07 

.03 

.12 

.11 

.08 

.06 

1.26 

.83 

.29 

.29 

.31 

.16 

.02 

.04 

.00 

.22 

.14 

.14 

.00 

PERCENT  OF  HOUSEHOLDS 

USING  IN 

A  WEEK 

77.3 

68.1 

42.0 

34.4 

49.9 

8.1 

1.3 

4.2 

1.9 

8.0 

7.2 

11.2 

4.2 

59.2 

41.7 

22.3 

14.6 

27.2 

6.8 

1.0 

1.9 

.0 

1.0 

1.0 

7.8 

1.0 

68.3 

53.5 

37.3 

25.4 

35.9 

14.1 

2.1 

.7 

.7 

2.1 

1.4 

12.0 

1.4 

67.2 

52.2 

29.9 

19.4 

40.3 

5.2 

.0 

3.7 

.7 

6.7 

6.7 

9.7 

2.2 

77.2 

71.0 

42.1 

33.8 

50.3 

11.7 

.0 

4.1 

2.1 

6.9 

6.2 

12.4 

6.2 

78.1 

70.5 

51.4 

41.1 

49.3 

8.2 

.0 

.7 

.7 

3.4 

2.7 

14.4 

7.5 

77.8 

69.7 

41.6 

34.6 

54.1 

6.5 

.5 

5.9 

3.2 

6.5 

5.9 

8.1 

2.2 

88.8 

85.0 

48.8 

43.8 

68.1 

5.0 

1.3 

3.1 

1.3 

8.8 

8.1 

14.4 

6.3 

81.8 

74.4 

47.9 

42.1 

54.5 

4.1 

.8 

5.8 

3.3 

15.7 

14.9 

10.7 

4.  1 

87.2 

79.5 

46.2 

41.0 

52.6 

7.7 

1.3 

11.5 

5.1 

12.8 

12.8 

15.4 

9.0 

79.6 

75.5 

55.1 

53.1 

59.2 

12.2 

4.  1 

2.0 

.0 

8.2 

8.2 

4.1 

.0 

87.3 

79.7 

49.4 

40.5 

60.8 

3.8 

3.8 

8.9 

5.1 

19.0 

17.7 

11.4 

7.6 

96.0 

84.0 

60.0 

56.0 

72.0 

20.0 

4.0 

4.0 

.0 

20.0 

16.0 

8.0 

.0 
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TABLE  14. — FRESH  FRUIT 
— CONTINUED 


UNITED  STATES 


RURAL  NONFARK 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 

(  1 ) 

OTHER — CONTINUED 

IBARB 

PEARS 

APRICOTS  * 

AVOCADO 
(19) 

GRAPES 

PINE- 
APPLE 

(21  ) 

PLUMS 

RHl 

ALL 
(17) 

BOUGHT 
(17A) 

ALL 
(18)  | 

BOUGHT 
(  18A) 

ALL 
(20) 

BOUGHT 
(20A) 

ALL 
(22) 

BOUGHT 
1.22  A) 

ALL 
(  23  ) 

!           "  ~ 
BOUGHT 

(  23A) 

QUANTITY  PER 

HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

.09 

.04 

.01 

.01 

.01 

.04 

.04 

.02 

.04 

.01 

.17 

.03 

UNDER  1,000  

.06 

.00 

.00 

.00 

.00 

.06 

.06 

.00 

.02 

.02 

.03 

.00 

1,000-1,999  

.08 

.04 

.01 

.00 

.01 

.01 

.01 

.00 

.10 

.00 

.20 

.04 

2,000-2,999  

.07 

.03 

.02 

.00 

.01 

.04 

.04 

.00 

.03 

.00 

.  16 

.00 

3,000-3,999  

•  U  c- 

m 

.01 

.00 

.00 

.03 

.03 

.03 

-  U  c. 

.18 

.01 

4,000-4,999  

.05 

.03 

.00 

.00 

.03 

.01 

.01 

.01 

.03 

.03 

.16 

.02 

5,000-5,999  

.11 

.  03 

.03 

.03 

* 

.05 

.05 

.05 

•  03 

o  i 

.15 

.00 

6,000-6,999  

.22 

.14 

.04 

.00 

.03 

.03 

.03 

.00 

.03 

.01 

.34 

.09 

7,000-7,999  

.04 

.02 

.00 

.00 

.00 

.05 

.05 

.05 

.00 

.00 

.12 

.00 

8,000-8,999  

.13 

.00 

.04 

.01 

.02 

.08 

.08 

.03 

.02 

.02 

.19 

.10 

9 , 000-9, 999  

.04 

.04 

.00 

.00 

.00 

.00 

.00 

.00 

.00 

.00 

.06 

.00 

10,000-14, 999  

.09 

.05 

.03 

.03 

.01 

.08 

.08 

.00 

.05 

.03 

.22 

.05 

15,000  AND  OVER — 

.  11 

.11 

.00 

.00 

.00 

.12 

.12 

.08 

.00 

.00 

.  12 

.  12 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.02  " 

.01 

.01 

• 

* 

.01 

.01 

• 

.01 

* 

.03 

• 

UNDER  1,000  

.02 

.00 

.00 

.00 

.00 

.03 

.03 

.00 

» 

• 

• 

.00 

1,000-1,999  

.02 

.01 

* 

.00 

* 

* 

* 

.00 

.03 

.00 

.04 

.01 

2,000-2,999  

.02 

.01 

.01 

.00 

• 

.01 

.01 

.00 

.01 

.00 

.03 

.00 

3, 000-3,999  

* 

.00 

.00 

.01 

.01 

* 

07 

.04 

* 

4,000-4,999  

.01 

.01 

.00 

.00 

.01 

• 

• 

• 

» 

* 

.03 

* 

5,000-5,999  

•  Uj 

.02 

.02 

* 

.02 

.02 

.01 

•  Ul 

.03 

.00 

6,000-6,999  

.04 

.02 

.01 

.00 

.01 

.01 

.01 

.00 

.01 

9 

.06 

.01 

7,000-7,999  

.01 

* 

.00 

.00 

.00 

.02 

.02 

.01 

.00 

.00 

.02 

.00 

8,000-8,999  

.04 

.00 

.01 

* 

.01 

.03 

.03 

.01 

.01 

.01 

.02 

• 

9,000-9,999  

.01 

.01 

.00 

.00 

.00 

.00 

.00 

.00 

.00 

.00 

.01 

.00 

10,000-14,999  

.02 

.01 

.01 

.01 

* 

.02 

.02 

.00 

.01 

.01 

.04 

.01 

15,000  AND  OVER — 

.03 

.03 

.00 

.00 

.00 

.04 

.04 

.02 

.00 

.00 

.01 

.01 

PERCENT  OF  HOUSEHOLDS 

USING   IN  A  WEEK 

ALL  HOUSEHOLDS  

4.0 

1.4 

.8 

.3 

.9 

2.3 

2.2 

.7 

1.7 

.6 

6.5 

.8 

UNDER  1,000  

1.9 

.0 

.0 

.0 

.0 

1.0 

1.0 

.0 

1.0 

1.0 

2.9 

.0 

1,000-1,999  

4.2 

1.4 

.7 

.0 

.7 

.7 

.7 

.0 

3.5 

.0 

7.7 

2.1 

2,000-2,999  

3.7 

.7 

1.5 

.0 

1.5 

1.5 

1.5 

.0 

.7 

.0 

6.7 

.0 

3, 000-3,999  

1.4 

.7 

.7 

.0 

.0 

1.4 

1.4 

.7 

3.4 

.7 

6.2 

.7 

4,000-4,999  

2.7 

1.4 

.0 

.0 

2.1 

.7 

.7 

.7 

1.4 

1.4 

6.8 

2.1 

5,000-5,999  

5.9 

1.1 

1.1 

1.1 

.5 

4.3 

4.3 

1.6 

2.2 

1.1 

4.9 

.0 

6,000-6,999  

5.6 

1.9 

1.3 

.0 

1.9 

1.9 

1.9 

.0 

1.9 

.6 

10.0 

1.3 

7,000-7,999  

1.7 

.8 

.0 

.0 

.0 

3.3 

3.3 

2.5 

.0 

.0 

5.8 

.0 

8,000-8,999  

5.1 

.0 

2.6 

1.3 

1.3 

5.1 

5.1 

1.3 

1.3 

1.3 

6.4 

1.3 

9,000-9,999  

2.0 

2.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

4.1 

.0 

10,000-14,999  

6.3 

3.8 

1.3 

1.3 

1.3 

3.8 

3.8 

.0 

2.5 

1.3 

7.6 

1.3 

15,000  AND  OVER — 

8.0 

8.0 

.0 

.0 

.0 

8.0 

8.0 

4.0 

.0 

.0 

4.0 

4.0 
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TABLE   15- — COMMERCIALLY  CANNED 
VEGETABLES,  FRUIT 


UNITED  STATES 


RURAL  NONFARM 


VEGETABLES 

OTHER  VEGETABLES 


MONEY  INCOME 

i 

.   

AFTER  TAXES 

TOTAL  i 

DARK 

DEEP 

TOMA- 

BEANS 

GREEN 

  1 

IN  1964 

GREEN 

YELLOW 

TOES 

TOTAL 

ASPAR- 

BEETS ! 

CORN 

PEAS 

SAUER- 

OTHEl 



; 

* 

* 

AGUS 

BAKED  1 

*  I 

LIMA 

SNAP 

* 

KRAUT 

* 

 111  

(  2 ) 

( 3  J 

(4) 

(5) 

(6) 

(7) 

(8)  ! 

(9) 

(10) 

(11) 

( 12 ) 

( 13) 

( 14 ) 

(15) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

2.  95 

.08 

.06 

.38 

2.43 

.05 

.75 

.04 

.40 

.  14 

.  52 

.39 

.07 

.  07 

UNDER  1,000  

1.  19 

.06 

.06 

.20 

.87 

.01 

.25 

.00 

.11 

.  04 

.23 

.10 

.03 

.09 

1 , 000-1, 999  

1 .  78 

.09 

.02 

.24 

1.43 

.03 

.38 

.03 

.22 

.  10 

.29 

.29 

.04 

.  04 

2»  000-2, 999  

2.71 

.  09 

.05 

.28 

2.28 

.03 

.89 

.03 

•  33 

.  08 

•  45 

.36 

.  06 

•  06 

3, 000—3, 999  

3.17 

.  06 

.02 

.28 

2.81 

.02 

.90 

.04 

.37 

.  09 

•  75 

•  46 

.09 

.  09 

4, 000—4, 999  

3.  46 

.  09 

.08 

.53 

2.76 

.05 

.81 

.03 

.  34 

.11 

.  72 

.49 

.16 

.  05 

5,000-5,999  

3.39 

.04 

.09 

.32 

2.94 

.06 

.85 

.05 

.53 

.21 

.65 

.45 

.05 

.08 

6,000-6,999  

3.80 

.10 

.08 

.52 

3.09 

.10 

.93 

.07 

.52 

.17 

.65 

.49 

.09 

.08 

7,000-7,999  

3.03 

.09 

.04 

.46 

2.44 

.07 

.66 

.01 

.56 

.21 

.37 

.39 

.06 

.12 

8,000-8,999  

3.50 

.12 

.05 

.41 

2.91 

.04 

.95 

.01 

.63 

.20 

.67 

.33 

.04 

.04 

9, 000—9, 999  

3  . 14 

.05 

.02 

.37 

2.70 

.07 

.82 

.04 

.  54 

•  18 

.38 

.  57 

.04 

•  07 

10, 000—14, 999  

3.18 

.18 

.10 

.56 

2.34 

.09 

.72 

.05 

.41 

•  13 

•  40 

•  38 

•  07 

•  09 

15,000  AND  OVER — 

3  .  28 

.07 

.00 

.63 

2.58 

.22 

1.45 

.08 

•  23 

.12 

•  15 

•  22 

.  04 

•  07 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

A  i   ■      ii/tiicfLini  r\  c* 

.  58 

.  02 

.01 

.08 

.47 

.02 

.12 

.01 

.  08 

.  02 

.09 

.  08 

.01 

.  03 

i  i  <li  r*>  f~  n     i      f\  f\  i~i 

.  23 

•  01 

.02 

.04 

.16 

* 

.04 

.00 

.  02 

•  01 

.  04 

.  02 

•  01 

•  02 

i      c\     r\     i  i™* 

1 , 000-1, 999  

.  33 

.  02 

» 

.06 

.25 

.01 

.05 

.01 

.04 

•  02 

•  05 

.05 

.01 

.  01 

"i     /"\  /■%  #-v     «■>  f\f\e~\ 

.  47 

.01 

.01 

.05 

.39 

.01 

.13 

.01 

.  06 

.01 

.  08 

•  07 

•  01 

•  02 

™j     «™i /"\  f\     r»  en-* 

.  57 

.01 

• 

.05 

.50 

.01 

.13 

.01 

.  07 

•  01 

•  13 

•  09 

•  01 

•  03 

4,  UUCJ— H,  999  

•  68 

•  01 

.02 

.12 

.53 

.02 

.13 

.01 

•  0  1 

•  02 

•  14 

•  10 

•  02 

•  02 

5,000-5,999  

.65 

.01 

.02 

.07 

.55 

.02 

.13 

.01 

.11 

.03 

.12 

.08 

.01 

.03 

6,000-6,999  

.72 

.02 

.02 

.10 

.59 

.04 

.14 

.01 

.10 

.03 

.11 

.09 

.01 

.03 

7,000-7,999  

.60 

.02 

.01 

.09 

.48 

.03 

.11 

• 

.11 

.04 

.06 

.08 

.01 

.04 

8,000-8,999  

.80 

.02 

.02 

.08 

.68 

.01 

.25 

• 

.13 

.04 

.13 

.08 

.01 

.04 

9, 000-9, 999  

.72 

.01 

• 

.09 

.62 

.03 

.14 

.01 

.12 

.03 

.  07 

.  13 

.01 

.07 

10, 000-14, 999  

.65 

.03 

.02 

.11 

.48 

.04 

.11 

.01 

.09 

.03 

.  08 

.08 

.01 

.03 

15,000  AND  OVER — 

.75 

.03 

.00 

.14 

.59 

.10 

.22 

.01 

.  05 

.03 

.03 

.05 

.01 

.  09 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

A  i  i      unuf  CLini  nc 

78.1 

7.4 

6.2 

24.7 

72.3 

5.1 

34.7 

3.1 

25.0 

11.8 

33.0 

28.8 

5.8 

9.6 

UNDER  1,000  

50.5 

5.  8 

2.9 

17.5 

41.7 

1.0 

12.6 

.0 

7.8 

3.9 

19.4 

10.7 

2.  9 

5.8 

1 , 000-1, 999  

63.4 

7.0 

1.4 

19.7 

54.2 

2.8 

19.7 

2.8 

14.  8 

9.2 

21.8 

19.0 

3.5 

4.9 

2, 000-2, 999  

69  .4 

8.2 

3.7 

18.7 

63.4 

3.0 

28.4 

2.2 

21.6 

6.0 

26.9 

28.4 

6.7 

4.5 

3, 000-3, 999  

81.4 

6.2 

2.8 

17.9 

77.9 

2.1 

37.9 

2.8 

21.4 

7.6 

36.6 

30.3 

6.  9 

9.0 

4, 000-4, 999  

82.2 

6.  2 

8.2 

26.0 

75.3 

5.5 

41.1 

2.7 

23.3 

8.2 

39.0 

36.3 

11.6 

8.2 

5 , 000—5 , 999  

88  .  6 

4.  3 

11.9 

24.9 

83.8 

5.9 

40.0 

4.3 

34.  1 

17.8 

41.1 

33.5 

4.  9 

10.3 

6,000-6,999  

89.4 

10.0 

8.8 

29.4 

85.0 

8.8 

45.6 

6.3 

30.6 

12.5 

43.8 

32.5 

6.3 

11.9 

7,000-7,999  

81.0 

7.4 

5.8 

30.6 

76.9 

7.4 

38.0 

.8 

35.5 

17.4 

28.1 

28.1 

5.0 

13.2 

8,000-8,999  

83.3 

10.3 

7.7 

28.2 

80.8 

3.8 

42.3 

1.3 

33.3 

16.7 

41.0 

28.2 

5.1 

11.5 

9,000-9,999  

87.8 

6.1 

2.0 

26.5 

83.7 

6.1 

38.8 

4.1 

32.7 

18.4 

32.7 

42.9 

2.0 

18.4 

10,000-14,999  

84.8 

12.7 

8.9 

35.4 

73.4 

6.3 

36.7 

2.5 

26.6 

13.9 

29.1 

30.4 

5.1 

12.7 

15,000  AND  OVER — 

84.0 

12.0 

.0 

40.0 

80.0 

12.0 

48.0 

4.0 

16.0 

16.0 

20.0 

28.0 

4.0 

24.0 
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TABLE   15. — COMMERCIALLY  CANNED 

VEGETABLES,    FRUIT — CONTINUED 


UNITED  STATES 


RURAL  NONF ARM 


FRUIT 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 


(1) 


OTHER 

FRUIT 

'  TOTAL 

CITRUS 
* 

TOTAL 

APPLES 

APRI- 
COTS 

CHER- 
RIES 

,  PEACHES 

PEARS 

T 

1 

PINE- 
APPLE 

MIXED 
FRUIT 

BERRIES 

OTHER 
* 

(  16) 

(17) 

(18) 

(19) 

(20) 

(21) 

(22) 

(23) 

i 

(24) 

(25) 

(26) 

(27) 

ALL  HOUSEHOLDS  

1.62 

.06 

1.56 

.36 

.06 

.08 

.44 

.13 

.14 

.24 

.03 

.06 

UNDER  1,000  

.69 

.00 

.69 

.07 

.04 

.02 

.30 

.04 

.08 

.11 

.02 

.01 

1,000-1,999  — 

.81 

• 

.81 

.12 

• 

.05 

.37 

.05 

.08 

.11 

.01 

.02 

2,000-2,999  

1.06 

.02 

1.03 

.21 

.04 

.06 

.28 

.06 

.09 

.21 

.01 

.06 

3,000-3,999  

1.36 

.02 

1.34 

.26 

.04 

.09 

.47 

.07 

.08 

.21 

* 

.12 

4,000-4,999  

1.57 

.02 

1.55 

.34 

.11 

.05 

.44 

.11 

.12 

.28 

.03 

.07 

5,000-5,999  

2.02 

.19 

1.83 

.46 

.06 

.07 

.49 

.17 

.17 

.27 

.08 

.06 

6,000-6,999  

1.86 

.06 

1.81 

.42 

.03 

.10 

.51 

.17 

.17 

.29 

.04 

.09 

7,000-7,999  

2.14 

.04 

2.09 

.59 

.14 

.08 

.52 

.21 

.20 

.22 

.05 

.09 

8,000-8,999  

2.54 

.07 

2.47 

.54 

.14 

.17 

.52 

.27 

.22 

.46 

.09 

.06 

9,000-9,999  

2.01 

.09 

1.92 

.49 

.13 

.09 

.43 

.19 

.21 

.31 

.04 

.02 

10,000-14,999  

2.03 

.11 

1.93 

.56 

.05 

.08 

.43 

.12 

.19 

.38 

.06 

.06 

15,000  AND  OVER — 

2.71 

.12 

2.59 

.65 

.02 

.37 

.40 

.13 

.49 

.50 

.00 

.02 

MONEY 

VALUE 

PER  HOUSEHOLD  PER 

WEEK 

(DOLLARS) 

ALL  HOUSEHOLDS  

.39 

.02 

.37 

.08 

.02 

.03 

.09 

.03 

.04 

.06 

.01 

.02 

UNDER  1,000  

.15 

.00 

.15 

.02 

.01 

• 

.05 

.01 

.02 

.03 

.01 

• 

1,000-1,999  

.29 

• 

.29 

.08 

* 

.01 

.14 

.01 

.02 

.03 

• 

• 

2,000-2,999  

.25 

.01 

.24 

.04 

.01 

.01 

.06 

.02 

.03 

.05 

* 

.02 

3,000-3,999  

.30 

.01 

.29 

.05 

.01 

.02 

.08 

.02 

.02 

.05 

* 

.03 

4,000-4,999  

.36 

.01 

.35 

.06 

.03 

.01 

.09 

.03 

.04 

.07 

.01 

.02 

5,000-5,999  

.50 

.07 

.43 

.10 

.02 

.02 

.10 

.05 

.04 

.06 

.02 

.02 

6,000-6,999  

.41 

.01 

.39 

.08 

.01 

.02 

.10 

.04 

.05 

.06 

.01 

.02 

7,000-7,999  

.50 

.02 

.48 

.11 

.04 

.02 

.11 

.06 

.06 

.05 

.02 

.02 

8,000-8,999  

.70 

.03 

.68 

.11 

.04 

.15 

.09 

.06 

.06 

.11 

.03 

.02 

9,000-9,999  

.50 

.04 

.46 

.09 

.03 

.03 

.08 

.05 

.05 

.10 

.01 

.01 

10,000-14,999  

.48 

.04 

.44 

.10 

.01 

.03 

.10 

.03 

.05 

.09 

.02 

.01 

15,000  AND  OVER — 

.67 

.03 

.64 

.13 

.01 

.10 

.09 

.03 

.14 

.13 

.00 

.01 

PERCENT 

OF  HOUSEHOLDS 

USING 

IN  A  WEEK 

ALL  HOUSEHOLDS  

53.8 

2.6 

53.5 

21.1 

6.2 

5.7 

24.7 

11.0 

11.7 

14.7 

2.8 

6.6 

UNDER  1,000  

32.0 

.0 

32.0 

5.8 

2.9 

1.9 

18.4 

2.9 

3.9 

7.8 

1.9 

1.0 

1,000-1,999-  

31.7 

.7 

31.7 

8.5 

.7 

4.2 

17.6 

2.8 

5.6 

7.0 

.7 

1.4 

2,000-2,999  

47.8 

1.5 

47.0 

16.4 

4.5 

4.5 

16.4 

5.2 

8.2 

15.7 

.7 

5.2 

3,000-3,999  

48.3 

2.8 

48.3 

15.9 

4.1 

5.5 

20.0 

6.9 

6.9 

12.4 

.7 

8.3 

4,000-4,999  

55.5 

1.4 

55.5 

18.5 

8.2 

3.4 

22.6 

8.9 

12.3 

17.8 

3.4 

8.2 

5,000-5,999  

65.9 

1.6 

65.4 

31.4 

8.1 

5.4 

32.4 

17.3 

14.1 

17.3 

3.8 

9.2 

6,000-6,999  

56.3 

1.9 

56.3 

25.0 

5.6 

5.6 

26.3 

13.8 

14.4 

16.3 

3.1 

10.0 

7,000-7,999  

64.5 

3.3 

63.6 

26.4 

12.4 

5.8 

33.9 

19.8 

14.9 

12.4 

4.1 

11.6 

8,000-8,999  

65.4 

7.7 

65.4 

28.2 

11.5 

11.5 

30.8 

19.2 

17.9 

24.4 

9.0 

3.8 

9,000-9,999  

71.4 

8.2 

71.4 

30.6 

10.2 

10.2 

26.5 

14.3 

22.4 

18.4 

2.0 

4.1 

10,000-14, 999  

69.6 

6.3 

68.4 

32.9 

5.1 

7.6 

31.6 

11.4 

16.5 

24.1 

6.3 

5.1 

15,000  AND  OVER — 

68.0 

4.0 

68.0 

24.0 

4.0 

16.0 

24.0 

16.0 

28.0 

24.0 

.0 

4.0 
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TABLE   16. — COMMERCIALLY  FROZEN  UNITED  STATES  RURAL  NONFARM 

VEGETABLES,  FRUIT 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 

f  1  i 

VEGETABLES 

FRUIT 

TOTAL 
(2) 

DARK  GREEN 

DEEP 
YELLOW 
* 

(6) 

OTHER  VEGETABLES 

TOTAL 
* 

(14) 

STRAW- 
BERRIES 

(15) 

TOTAL 

* 

(3) 

LEAFY 
(4) 

BROC- 
COLI 

(5) 

TOTAL 
(7) 

ASPAR- 
AGUS 

(8) 

LIMA 

BEANS 

(9) 

SNAP 
BEANS 
* 

(  10) 

GREEN 
PEAS 

* 
(11) 

CORN 
(12) 

OTHER 
* 

(13) 

QUANTITY  PER 

HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

.51 

.08 

.  03 

.05 

.01 

.42 

.01 

.04 

.05 

.12 

.07 

.11 

.04 

.04 

UNDER  1,000  

.05 

.01 

.01 

.00 

.00 

.04 

.00 

.01 

.00 

.02 

* 

.01 

.01 

.01 

1,000-1,999  

.12 

.03 

.02 

* 

.01 

.09 

* 

.00 

.01 

.02 

.03 

.02 

.03 

.03 

2,000-2,999  

.21 

.02 

.00 

.02 

* 

.18 

* 

.03 

.02 

.08 

.01 

.04 

.03 

.03 

3,000-3,999  

.29 

.05 

.01 

.04 

.01 

.24 

.01 

* 

.04 

.03 

.06 

.09 

.00 

.00 

4,000-4,999  

.41 

.08 

.03 

.05 

.03 

.30 

* 

.05 

.02 

.12 

.02 

.10 

.05 

.03 

5,000-5,999  

.46 

.  \J  i 

.01 

.05 

.01 

.38 

* 

.02 

03 

.04 

.03 

6,000-6,999  

.68 

.12 

.04 

.08 

.00 

.56 

.01 

.08 

.04 

.17 

.09 

.17 

.08 

.06 

7,000-7,999  

.  90 

i  i 

.XX 

.05 

.07 

.01 

.78 

.04 

.09 

l  n 

o  I  U 

m  CD 

•  15 

l  p. 

•  05 

•  05 

8,000-8,999  

.69 

.11 

.05 

.06 

.01 

.57 

.02 

.11 

.06 

.13 

.10 

.14 

.09 

.09 

y , uuu  y» yyy  

.  Ho 

.17 

.08 

.09 

.03 

.69 

.05 

.01 

.03 

.16 

.10 

.33 

r\  o 
•  Uo 

•  Uo 

10,000-14,999  

.94 

.14 

.06 

.07 

.01 

.79 

.02 

.06 

.18 

.22 

.15 

.15 

.05 

.05 

ID, UUU    AINU  UVtK  

1.76 

.37 

.21 

.16 

.05 

1.34 

.08 

.16 

.37 

.29 

.18 

.27 

.00 

.00 

MHWF  Y 
nuiiic  I 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.  19 

.03 

.01 

.02 

* 

.15 

.01 

.02 

.02 

.04 

.02 

.05 

.02 

.01 

UNDER  1,000  

.02 

• 

• 

.00 

.00 

.02 

.00 

.01 

.00 

.01 

* 

• 

» 

• 

1,000-1,999  

.05 

.01 

.01 

» 

* 

.04 

• 

.00 

.01 

.01 

.01 

.01 

.01 

.01 

2,000-2,999  

.07 

.01 

.00 

.01 

* 

.06 

* 

.01 

.01 

.03 

* 

.01 

.01 

.01 

3,000-3,999  

.10 

.02 

* 

.02 

* 

.08 

.01 

• 

.01 

.01 

.02 

.03 

.00 

.00 

4,000-4,999  

.13 

.03 

.01 

.02 

.01 

.10 

* 

.02 

.01 

.04 

.01 

.03 

.02 

.01 

5,000-5,999  

.16 

O    U  D 

• 

.02 

* 

.13 

* 

.01 

n  i 

■  Ul 

■  \J*x 

o  V  _> 

n& 

.  Vr 

.02 

.01 

6,000-6,999  

.26 

.05 

.01 

.03 

.00 

.21 

.01 

.03 

.01 

.06 

.03 

.08 

.03 

.03 

7,000-7,999  

•  35 

.01 

.03 

* 

.31 

.02 

.04 

•  Uo 

• 

OH 

•  Ui 

8,000-8,999  

.26 

.05 

.02 

.03 

* 

.21 

.02 

.04 

.02 

.04 

.03 

.06 

.04 

.03 

y , uuu  7j  

•  35 

.06 

.02 

.04 

.01 

.28 

.03 

* 

.01 

.06 

.04 

.14 

.  Up 

10,000-14,999  

.34 

.05 

.02 

.03 

• 

.29 

.02 

.02 

.07 

.07 

.05 

.06 

.02 

.02 

ID, UUU    ANU  UVtK  

.68 

.14 

.08 

.07 

.01 

.53 

.04 

.05 

.13 

.11 

.05 

.14 

.00 

.00 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

28.9 

9.0 

3.6 

6.1 

1.1 

25.9 

1.9 

4.5 

5.3 

12.9 

6.6 

10.6 

3.8 

3.4 

UNDER  1,000  

6.8 

1.0 

1.0 

.0 

.0 

5.8 

.0 

1.9 

.0 

2.9 

1.0 

1.0 

1.0 

1.0 

1,000-1,999  

9.9 

2.  1 

2.1 

.7 

1.4 

8.5 

.7 

.0 

2.1 

3.5 

3.5 

2.8 

2.8 

2.8 

2,000-2,999  

13.4 

2.2 

.0 

2.2 

.7 

11.9 

.7 

2.2 

1.5 

9.0 

1.5 

3.0 

3.0 

3.0 

3,000-3,999  

11.7 

2.8 

.7 

2.8 

.7 

10.3 

1.4 

.7 

1.4 

2.8 

2.1 

6.2 

.0 

.0 

4,000-4,999  

27.4 

6.2 

2.1 

5.5 

2.7 

21.9 

.7 

4.8 

2.1 

11.6 

1.4 

10.3 

3.4 

2.7 

5,000-5,999  

30.8 

8.6 

1.6 

7.0 

1.1 

27.0 

.5 

3.2 

3.2 

13.0 

8.6 

10.3 

4.3 

3.8 

6,000-6,999  

37.5 

13.8 

4.4 

9.4 

.0 

33.8 

1.9 

7.5 

5.0 

18.1 

7.5 

14.4 

6.9 

5.6 

7,000-7,999  

47.9 

14.9 

5.8 

9.  1 

.8 

46.3 

4.1 

9.9 

10.7 

24.8 

14.9 

19.0 

4.1 

4.1 

8,000-8,999  

43.6 

15.4 

7.7 

7.7 

1.3 

38.5 

2.6 

10.3 

6.4 

16.7 

9.0 

16.7 

10.3 

9.0 

9,000-9,999  

53.1 

22.4 

10.2 

14.3 

2.0 

42.9 

8.2 

2.0 

4.1 

18.4 

12.2 

26.5 

6.1 

4.1 

10,000-14,999  

49.4 

17.7 

8.9 

11.4 

1.3 

45.6 

3.8 

7.6 

17.7 

22.8 

12.7 

15.2 

3.8 

3.8 

15,000  AND  OVER — 

56.0 

28.0 

20.0 

20.0 

4.0 

52.0 

8.0 

12.0 

36.0 

24.0 

20.0 

16.0 

.0 

.0 
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TABLE  17- — JUICE — VEGETABLE,  FRUIT 


UNITED  STATES 


RURAL  NONE ARK 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 


(1) 


VEGETABLE 


FRUIT 


CANNED 


TOTAL  * 


CANNED 


FROZEN 


TOMATO 


(3)      [  (4) 


TOTAL 


(5) 


CITRUS 

GRAPE- 

TOTAL 

ORANGE 

FRUIT 

OTHER 
* 

(6) 

1  (7, 

(8) 

(9) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 


HOUSEHOLDS  

.53 

.38 

.45 

* 

1.32 

.80 

.39 

.14 

.27 

.  lo 

•  I  u 

1  o 
.lo 

.00 

.48 

.27 

.17 

•  06 

.04 

1  r  UUU     if  777 

•  OC 

1  A 

*5  Q 
.  £7 

ft  ft 

•  u  u 

1.16 

.77 

.46 

.11 

•  2 1 

9    nnn  9  qqq  

c.  f  UUU    £.  y  7 7  7 

•  <L  L. 

■  c3 

ft  ft 

.85 

.52 

•  £.H 

.11 

•  1  r 

D  J  UUU     Of  777""" 

•  ID 

AQ 

•  or 

1.21 

.91 

a  ft 

•  D  U 

•  11 

•  i\j 

RO 

•  DO 

A  "7 

•  h  r 

ri  ft 
•  uu 

.96 

.62 

•  2  3 

.14 

.25 

k.   r\r\r\  qqq 

•  DO 

A  Q 

A  Q 

* 

1.50 

.87 

.50 

•  1 1 

.25 

C       QQQ      ZL  OOO 

Of UUU— Of  99V  

•  53 

.31 

.46 

.  00 

1.62 

1.01 

.53 

.18 

'.  29 

"7     AAA     7  QQQ 

r » uuu—  f  r  yyy  

A  O 
.  HO 

•  40 

.48 

.  00 

1-58 

1.00 

•  47 

•  22 

.31 

Q      QQQ      O  QQQ 

a  t  UUU— o f  777  

1  o 

•  re 

.41 

.  56 

.00 

1.59 

1.14 

.66 

.10 

.38 

9  , 000—9, 9  99  

.  67 

.67 

.55 

.00 

1.44 

.56 

.07 

•  08 

.42 

10 , 000—14, 999  

•  88 

•  74 

.69 

.  00 

2.19 

.97 

.24 

.  14 

.  59 

i  c    ft n  ft    a  Kin  nuco 
13,000   AND  UVtK  

.  75 

.75 

.75 

•  00 

2.43 

1.41 

.38 

.61 

.42 

MONEY 

VALUE 

PER  HOUSEHOLD  PER 

WEEK 

(DOLLARS) 

HOUSEHOLDS  

.07 

.05 

.06 

* 

.21 

.13 

.07 

.02 

.04 

UNDER  1,000  

.02 

.01 

.02 

.00 

.09 

.05 

.03 

.01 

* 

1,000-1,999  

.05 

.02 

.04 

.00 

.18 

.11 

.07 

.02 

.03 

2,000-2,999  

.05 

.03 

.03 

.00 

.16 

.10 

.06 

.01 

.03 

3,000-3,999  

.10 

.06 

.09 

• 

.20 

.15 

.10 

.01 

.04 

4,000-4,999  

.08 

.05 

.06 

.00 

.17 

.11 

.05 

.02 

.04 

5,000-5,999  

.08 

.07 

.07 

• 

.26 

.15 

.10 

.01 

.04 

6,000-6,999  

.07 

.04 

.06 

.00 

.26 

.17 

.09 

.03 

.06 

7,000-7,999  

.06 

.05 

.06 

.00 

.23 

.13 

.08 

.02 

.03 

8,000-8,999  

.10 

.06 

.08 

.00 

.27 

.20 

.14 

.01 

.05 

9,000-9,999  

.07 

.07 

.06 

.00 

.24 

.08 

.01 

.01 

.06 

10,000-14,999  

.13 

.11 

.10 

.00 

.30 

.15 

.04 

.02 

.09 

15,000  AND  OVER — 

.09 

.09 

.09 

.00 

.36 

.19 

.07 

.06 

.06 

PERCENT  OF  HOUSEHOLDS  USING  IN  A  WEEK 


ALL  HOUSEHOLDS  

16.7 

12.4 

14.3 

.  1 

34.3 

23.4 

12.2 

4.1 

9.2 

UNDER  1,000  

7.8 

4.9 

7.8 

.0 

20.4 

12.6 

7.8 

2.9 

1.9 

1,000-1,999  

9.9 

4.9 

9.2 

.0 

28.2 

19.7 

13.4 

3.5 

4.9 

2,000-2,999  

13.4 

9.7 

9.7 

.0 

28.4 

16.4 

7.5 

2.2 

6.7 

3,000-3,999  

20.7 

15.9 

18.6 

.7 

30.3 

26.2 

13.8 

4.8 

9.7 

4,000-4,999  

17.8 

11.0 

15.1 

.0 

34.2 

26.0 

11.0 

4.1 

11.0 

5,000-5,999  

15.7 

13.0 

13.5 

.5 

36.2 

25.4 

16.2 

2.7 

8.6 

6,000-6,999  

14.4 

8.8 

13.1 

.0 

34.4 

25.0 

13.1 

5.0 

10.0 

7,000-7,999  

13.2 

10.7 

13.2 

.0 

43.0 

25.6 

13.2 

5.0 

9.9 

8,000-8,999  

25.6 

16.7 

20.5 

.0 

34.6 

25.6 

14.1 

3.8 

9.0 

9,000-9,999  

18.4 

18.4 

14.3 

.0 

46.9 

20.4 

4.1 

4.1 

16.3 

10,000-14,999  

29.1 

25.3 

22.8 

.0 

46.8 

31.6 

10.1 

5.1 

17.7 

15,000  AND  OVER — 

28.0 

28.0 

28.0 

.0 

64.0 

48.0 

20.0 

12.0 

24.0 
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TABLE  17. — JUICE — VEGETABLE,  FRUIT 
— CONTINUED 


UNITED  STATES 


RURAL  NONFARM 


MONEY  INCOME 


FRUIT — CONTINUED 


CANNED—CONTINUED 
NONCI TRUS 


FROZEN  * 


AFTER  TAXES 

i   — 1 

IN  1964 

TOTAL 

APPLE, 

CIDER 

GRAPE 

PINE- 

 * 

*   } 

APPLE 

ALL      | BOUGHT 

!  ALL 

BOUGHT 

ALL 

BOUGHT 

(1) 

(10)  (10A) 

(11) 

(11A)  | 

(12) 

(12A) 

(13) 

TOTAL 


(14) 


FRESH 
NON-  * 
OTHER   ! C I TRU$  i 

*  * 
(17)  (18)  (19) 


QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 


ALL  HOUSEHOLDS  

.52 

.46 

.13 

.13 

.18 

.14 

.11 

.34 

.29 

.28 

.01 

.05 

.33 

UNDER  1,000  

.21 

.  19 

.03 

.02 

.00 

.00 

.12 

.07 

.07 

.07 

.00 

.00 

.08 

1,000-1,999  

.38 

.19 

.06 

.05 

.09 

.00 

.10 

.10 

.09 

.09 

* 

.01 

.10 

2,000-2,999  

.33 

.26 

.04 

.04 

.17 

.10 

.06 

.08 

.08 

.08 

* 

* 

.16 

3, 000-3,999  

.30 

.29 

.04 

.04 

.17 

.16 

.04 

.20 

.16 

.13 

.03 

.04 

.23 

4,000-4,999  

.34 

.25 

.13 

.13 

.11 

.02 

.02 

.23 

.21 

.20 

* 

.02 

.48 

5,000-5,999  

.63 

.62 

.12 

.12 

.28 

.28 

.13 

.32 

.29 

.28 

.01 

.03 

.46 

6,000-6,999  

.61 

.56 

.17 

.17 

.21 

.  16 

.18 

.39 

.30 

.30 

.00 

.09 

.57 

7,000-7,999  

.59 

.55 

.11 

.11 

.14 

.11 

.20 

.51 

.42 

.41 

.01 

.09 

.23 

8,000-8,999  

.45 

.36 

.18 

.18 

.11 

.03 

.08 

.70 

.61 

.60 

.01 

.09 

.57 

9,000-9,999  

.87 

.87 

.28 

.28 

.44 

.44 

.08 

.75 

.66 

.65 

.01 

.10 

.25 

10,000-14,999  

1.22 

1.19 

.64 

.64 

.36 

.33 

.13 

.82 

.74 

.72 

.02 

.08 

.35 

15,000  AND  OVER — 

1.02 

1.02 

.19 

.19 

.47 

.47 

.00 

.95 

.76 

.74 

.02 

.19 

.66 

MONEY  VALUE  PER  HOUSEHOLD  PER  WEEK  (DOLLARS) 


HOUSEHOLDS  

.08 

.07 

.02 

.02 

.03 

.02 

.01 

.15 

.13 

.13 

* 

.02 

.05 

UNDER  1,000  

.04 

.03 

.01 

.01 

.00 

.00 

.01 

.04 

.04 

.04 

.00 

.00 

.02 

1,000-1,999  

.06 

.03 

.01 

.01 

.02 

.00 

.01 

.04 

.04 

.04 

* 

.02 

2,000-2,999  

.06 

.05 

.01 

.01 

.03 

.02 

.01 

.05 

.04 

.04 

* 

* 

.03 

3,000-3,999  

.04 

.04 

.01 

.01 

.02 

.02 

• 

.06 

.05 

.04 

.01 

.01 

.04 

4,000-4,999  

.  06 

.04 

.02 

.02 

.02 

» 

.10 

.09 

.09 

• 

.01 

.08 

5,000-5,999  

.11 

.11 

.03 

.03 

.05 

.05 

.02 

.15 

.14 

.13 

.01 

.01 

.07 

6,000-6,999  

.09 

.08 

.03 

.03 

.03 

.02 

.02 

.17 

.14 

.14 

.00 

.03 

.08 

7,000-7,999  

.09 

.08 

.02 

.02 

.02 

.02 

.02 

.23 

.19 

.18 

* 

.04 

.04 

8,000-8,999  

.07 

.05 

.02 

.02 

.02 

.01 

.01 

.35 

.31 

.31 

* 

.03 

.10 

9,000-9,999  

.15 

.15 

.04 

.04 

.08 

.08 

.01 

.30 

.27 

.27 

* 

.03 

.08 

10,000-14,999  

.15 

.15 

.07 

.07 

.05 

.04 

.02 

.34 

.32 

.32 

* 

.02 

.06 

15,000  AND  OVER — 

.  16 

.16 

.03 

.03 

.08 

.08 

.00 

.40 

.35 

.34 

.01 

.05 

.11 

PERCENT  OF  HOUSEHOLDS  USING   IN  A  WEEK 


ALL  HOUSEHOLDS  

UNDER  1,000  

1,000-1,999  

2,000-2,999  

3,000-3,999  

4,000-4,999  

5,000-5,999  

6,000-6,999  

7,000-7,999  

8,000-8,999  

9,000-9,999  

10,000-14,999  

15,000  AND  OVER — 


16.5 

14.9 

4.9 

4.7 

5.8 

4.3 

3.5 

22.4 

21.1 

20.5 

1.0 

3.8 

6.9 

8.7 

7.  8 

1.9 

1.0 

.0 

.0 

3.9 

6.8 

6.8 

6.8 

.0 

.0 

3. 

9.9 

6.3 

2.8 

2.1 

2.8 

.0 

2.8 

12.0 

11.3 

10.6 

.7 

1.4 

4.2 

13.4 

11.2 

3.0 

3.0 

4.5 

2.2 

2.2 

11.2 

11.2 

11.2 

.7 

.7 

3.7 

10.3 

10.3 

2.1 

2.1 

6.2 

5.5 

1.4 

11.0 

9.7 

8.3 

2.1 

2.1 

4.8 

13.0 

10.3 

4.1 

4.  1 

4.  1 

1.4 

2.  1 

17.1 

15.8 

15.1 

.7 

1.4 

6.2 

18.9 

18.4 

6.5 

6.5 

6.5 

6.5 

3.8 

22.7 

22.7 

21.1 

1.6 

3.2 

7.6 

17.5 

15.6 

4.4 

4.4 

6.9 

5.0 

3.8 

25.0 

21.9 

21.9 

.0 

6.3 

10.6 

22.3 

20.7 

5.8 

5.8 

6.6 

5.0 

6.6 

33.  1 

29.8 

29.8 

.8 

7.4 

7.4 

14.1 

11.5 

6.4 

6.4 

3.8 

1.3 

2.6 

41.0 

38.5 

38.5 

1.3 

7.7 

11.5 

34.7 

32.7 

10.2 

10.2 

18.4 

16.3 

4.1 

46.9 

42.9 

40.8 

2.0 

10.2 

4.1 

26.6 

26.6 

12.7 

12.7 

11.4 

10.1 

3.8 

44.3 

41.8 

41.8 

1.3 

6.3 

8.9 

32.0 

32.0 

12.0 

12.0 

12.0 

12.0 

.0 

56.0 

56.0 

56.0 

4.0 

16.0 

12.0 
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TABLE   18. — DRIED  VEGETABLES,  FRUIT 


UNITED  STATES 


RURAL   NONE ARM 


VEGETABLES 

1  

FRUIT 

MONEY  INCOME 

i 

1 

AFTER  TAXES 

TOTAL 

BEANS 

PEAS, 

OTHER 

TOTAL 

PRUNES 

RAISINS 

OTHER 

IN  1964 

LENTILS 

* 

* 

* 

(1) 

(  2 ) 

(  3  ) 

(4) 

(5) 

(6) 

(7) 

(8) 

(9) 

QUANTITY  PER 

HOUSEHOLD  PER  WEEK  { POUNDS ) 

ALL  HOUSEHOLDS  

.  50 

.45 

.04 

.01 

.11 

.05 

.05 

.01 

UNDER  1,000  

.  73 

.  62 

.10 

.00 

.06 

.04 

.02 

.01 

1,000-1,999  

.  78 

.68 

.11 

.00 

.11 

.05 

.05 

.01 

2, 000-2, 999  

.  96 

.92 

.  04 

* 

.10 

.06 

.03 

.01 

3,000-3, 999  

.91 

.82 

.08 

.01 

.11 

.06 

.04 

.01 

4, 000-4, 999  

.  58 

.  54 

.  03 

.02 

.09 

.04 

.05 

.01 

5,000-5,999  

.  25 

.23 

.  02 

* 

.15 

.07 

.07 

.01 

6, 000-6, 999  

.25 

.22 

.03 

* 

.12 

.05 

.06 

.01 

7, 000-7, 999  

.21 

.18 

.01 

.02 

.10 

.03 

.06 

.01 

8,000-8,999  

.28 

.26 

.  03 

* 

.08 

.03 

.04 

.01 

9,000-9,999  

.24 

.21 

.02 

.01 

.19 

.08 

.08 

.03 

10,000-14,999  

.  18 

.16 

.02 

.01 

.14 

.05 

.07 

.01 

15,000  AND  OVER — 

.  07 

.05 

•  02 

* 

.34 

.09 

.18 

.07 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

•  09 

.08 

.01 

* 

.04 

.02 

.02 

.01 

UNDER  1,000  

.  12 

.11 

.02 

.00 

.02 

.01 

.01 

* 

1,000-1,999  

.  14 

.12 

.02 

.00 

.04 

.02 

.01 

.01 

2, 000-2,999  

•  16 

.15 

.01 

• 

.04 

.02 

.01 

.01 

3, 000-3, 999  

.  15 

.14 

.02 

* 

.04 

.02 

.01 

.01 

4, 000-4, 999  

•  11 

.09 

.01 

* 

.03 

.01 

.02 

* 

5, 000-5, 999  

.  05 

.  04 

* 

* 

.05 

.02 

.02 

* 

6, 000-6, 999  

.04 

.04 

.01 

* 

.05 

.02 

.02 

* 

7,000-7, 999  

.05 

.04 

* 

.01 

.04 

.01 

.02 

• 

8,000-8,999  

.05 

.04 

* 

* 

.03 

.01 

.02 

.01 

9,000-9,999  

.07 

.04 

* 

.02 

.07 

.03 

.03 

.01 

3 0, 000-14, 999  

.  JO 

* 

.02 

.05 

.02 

.03 

.01 

15,000  AND  OVER — 

no 
.  U£ 

•  Ul 

* 

.01 

.16 

.03 

.06 

.08 

PERCENT  OF  HOUSEHOLDS 

USING   IN  A  WEEK 

ALL  HOUSEHOLDS  

30.2 

26.  1 

4.0 

2.8 

13.5 

5.3 

8.1 

1.9 

UNDER  1,000  

36.9 

34.  0 

9.7 

.0 

7.8 

2.9 

2.9 

2.9 

1, 000-1, 999  

42  .  3 

38.  7 

9.9 

.0 

9.9 

5.6 

2.1 

2.1 

2, 000-2, 999  

41  •  0 

38.1 

3.7 

1.5 

12.7 

8.2 

4.5 

2.2 

3, 000-3, 999  

40  .  0 

35  •  2 

6.9 

1.4 

11.7 

6.2 

6.9 

2.8 

4, 000-4, 999  

"^q  n 

ZJJ  u 

34.  9 

3.4 

4.8 

9.6 

4.8 

4.8 

1.4 

5,000-5,999  

22  .  2 

19.5 

1.6 

2.7 

18.4 

6.5 

11.4 

1.1 

6, 000-6,999  

23.1 

18.  1 

1.9 

3.1 

15.0 

4.4 

11.3 

.6 

7,000-7,999  

18.2 

14.9 

.8 

3.3 

14.0 

5.0 

9.1 

1.7 

8,000-8,999  

23.1 

20.5 

2.6 

1.3 

11.5 

2.6 

9.0 

1.3 

9,000-9,999  

28.6 

18.4 

2.0 

10.2 

24.5 

6.1 

18.4 

4.1 

10,000-14,999  

21.5 

12.7 

1.3 

10.1 

17.7 

5.1 

15.2 

2.5 

15,000  AND  OVER — 

12.0 

4.0 

4.0 

4.0 

36.0 

8.0 

28.0 

8.0 
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TABLE  19. 


— BEVERAGES 


UNITED  STATES 


RURAL  NONFARM 


COFFEE 

TEA 

(PURCHASES) 
* 

COCOA, 

MONEY  INCOME 

SUBSTI- 

CHOCO- 

AFTER TAXES 

TOTAL 

BEAN, 

INSTANT 

TUTE 

TOTAL 

LEAF 

INSTANT 

LATE 

IN  1964 

* 

GROUND 

* 

* 

I  1 1 

(2) 

( 3 ) 

(4) 

(5) 

(6) 

(7) 

(8) 

(9) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

.  79 

.  69 

.  09 

» 

.09 

.08 

.01 

.14 

UNDER  1,000  

.  50 

.43 

.07 

.01 

.03 

.02 

.01 

.05 

1,000-1,999  

.  67 

.59 

.08 

* 

.05 

.05 

• 

.03 

2,000-2,999  

.  70 

.59 

.11 

* 

.07 

.07 

• 

.08 

3,000-3,999  

.  79 

.66 

.13 

* 

.09 

.08 

.01 

.14 

4,000-4,999  

.  87 

.79 

.08 

* 

.09 

.08 

.01 

.13 

5,000-5,999  

.  76 

.67 

.09 

.00 

.09 

.07 

.02 

.17 

6,000-6,999  

.96 

.87 

.08 

• 

.12 

.10 

.02 

.20 

7,000-7,999  

.87 

.79 

.08 

* 

.08 

.08 

.01 

.17 

8,000-8,999  

.94 

.85 

.09 

* 

.11 

.10 

.01 

.18 

.84 

.71 

.13 

.00 

.06 

.05 

.01 

.25 

10,000-14,999  

.  89 

.79 

.09 

.00 

.11 

.09 

.01 

.29 

iDf  UUU    ANU  UVtK  

.  55 

.44 

.11 

.00 

.15 

.15 

.00 

.12 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.  75 

.  54 

.21 

* 

.18 

.14 

.04 

.06 

UNDER  1,000  

.51 

.34 

.17 

.01 

.08 

.06 

.03 

.02 

1,000-1,999  

.  64 

.45 

.19 

• 

.08 

.08 

.01 

.02 

2,000-2,999  

.70 

.46 

.24 

* 

.13 

.10 

.03 

.05 

3,000-3,999  

.  79 

.51 

.28 

* 

.17 

.13 

.04 

.06 

4,000-4,999  

.79 

.60 

.19 

* 

.20 

.17 

.03 

.05 

5,000-5,999  

.73 

.52 

.21 

.00 

.18 

.13 

.05 

.07 

6,000-6,999  

.90 

.70 

.19 

* 

.25 

.17 

.08 

.09 

7,000-7,999  

.80 

.62 

.18 

* 

.17 

.13 

.05 

.07 

8,000-8,999  

.84 

.63 

.21 

* 

.27 

.22 

.05 

.10 

y , uuu-y , y  yy  

.88 

.55 

.33 

.00 

.16 

.11 

.05 

.10 

10,000-14,999  

.  82 

.62 

.20 

.00 

.20 

.15 

.05 

.11 

1D,UUU   AINU  UVtK  

.59 

.34 

.26 

.00 

.29 

.29 

.00 

.06 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

93.5 

62.  8 

40.6 

.9 

26.8 

21.6 

5.4 

27.2 

UNDER  1,000  

87.4 

53.  4 

35.0 

1.9 

14.6 

10.7 

3.9 

7.8 

1,000-1,999  

91.5 

59.  2 

33.8 

1.4 

14.1 

12.7 

1.4 

8.5 

2,000-2,999  

95.5 

56.  7 

44.8 

1.5 

26.1 

23.1 

3.0 

20.9 

3,000-3,999  

91.7 

55.  9 

45.5 

1.4 

27.6 

22.1 

5.5 

25.5 

4,000-4,999  

93.2 

63.  7 

36.3 

1.4 

34.9 

31.5 

4.1 

28.8 

5,000-5,999  

94.6 

63.  2 

39.5 

.0 

28.1 

20.5 

7.6 

36.8 

6,000-6,999  

93  . 1 

68.  1 

38.8 

.6 

32.5 

23.8 

9.4 

40.6 

7,000-7,999  

95.9 

71.9 

39.7 

.8 

28.9 

21.5 

7.4 

24.8 

8,000-8,999  

96.2 

74.4 

42.3 

1.3 

34.6 

28.2 

7.7 

38.5 

9,000-9,999  

95.9 

63.3 

51.0 

.0 

30.6 

24.5 

6.  1 

44.9 

10,000-14,999  

94.9 

73.4 

36.7 

.0 

30.4 

22.8 

7.6 

41.8 

15,000  AND  OVER — 

92.0 

56.0 

52.0 

.0 

28.0 

28.0 

.0 

32.0 
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TABLE  19. — BEVERAGES — CONTINUED 


UNITED  STATES 


RURAL  NONFARM 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 

(1) 

SOFT  DRINK 

FRUIT  ADE,   DRINK,   PUNCH,  NECTAR 

ALCOHOLIC  BEVERAGE 

TOTAL 

*■ 

f  i  n  i 

l  1  U  1 

COLA 
* 

\  l i 1 

FRUIT 
* 

(12) 

TOTAL 
(13) 

READY 
T0-DRINK 
* 

(14) 

CONCENTRATED 

POWDERED,  TABLET 

TOTAL 
(  19) 

BEER, 
ALE 

/  9  n  \ 

WHISKY, 
GIN, RUM 

/  9  1  . 
I  A  1  J 

WINE 

I  AA  J 

BRANDY, 
L I QUEUR 

(23) 

NOT 
FROZEN 

(15) 

FROZEN 
* 

(16) 

WITH 
SUGAR 
* 

(17) 

WITHOUT 
SUGAR 
* 

(  18  ) 

QUANTITY  PER 

HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

A       A  Q 
H  •  DO 

1     1  Q 

.71 

1.01 

.81 

.01 

.11 

.04 

.03 

1.58 

1      A  1 
1  •  HD 

.11 

n/. 
•  UH 

.01 

UNDER  1,000  

1     A  1 
1  *  D  ± 

1  .  u  o 

.21 

.39 

.27 

.01 

.08 

* 

.03 

.11 

•  uv 

m  Ul 

•  u  1 

.  00 

1 , 000-1 , 999  

1*33 

.30 

.26 

.18 

.00 

.01 

.04 

.03 

.12 

1  a 

•  Ul 

•  u  u 

.  00 

2, 000-2, 999  

■5  ah 
a  .  0  u 

•  27 

.52 

.40 

.02 

.03 

.03 

.04 

.38 

a  a 

•  DD 

n  9 

•  U  A 

.00 

3, 000-3, 999  

A     R  O 

a  1A 

.a  •  .a  0 

.  76 

.95 

.82 

.00 

.06 

.03 

.04 

.59 

.  99 

•  U4 

.  00 

4, 000-4, 999  

A.    7  S 

.  56 

.86 

.74 

.00 

.03 

.06 

.04 

1.33 

1  .  A9 

flA 
.  UO 

.  U  A 

.  00 

5,000-5,999  

A  AO 

9  OA 

1 .  03 

1.79 

1.59 

.00 

.12 

.04 

.03 

1  .62 

1  AO 
1  .  HO 

•  1U 

n  9 

.  U  A 

.  02 

6, 000-6, 999  

6.18 

4.23 

.  75 

.81 

.51 

.07 

.16 

.04 

.03 

2.23 

2.12 

.07 

.04 

• 

7, 000-7, 999  

5.36 

3.71 

.  94 

1.49 

1.27 

.00 

.16 

.04 

.03 

3.24 

3.00 

.18 

.03 

.  03 

8,000-8,999  

6.  10 

3.80 

1 .  06 

1.32 

.99 

.00 

.21 

.06 

.06 

3.52 

3.35 

.14 

.02 

.00 

9,000-9,999  

5.87 

2.53 

1.06 

1.40 

1.00 

.00 

.28 

.07 

.05 

3.49 

3.32 

.12 

.04 

.  01 

10,000-14,999  

7  Q'X 

T-  9 

1.60 

2.20 

1.75 

.08 

.25 

.12 

.02 

2.10 

1      ^  c 

"57 
.  3  I 

1  A 
ilt 

.03 

15,000  AMD  OVER — 

O  .  O  J 

A    a  1 
Hm  D  X 

.  32 

1.12 

.69 

.00 

.34 

.06 

.03 

2.90 

1      A  9 
1  .  O  A 

QQ 
•  07 

OA 

.05 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

c^7 

a  0 

.09 

.24 

.10 

* 

.04 

.06 

.05 

.73 

a  a 
•  DO 

a  a 

.  DC. 

.  03 

UNDER  1,000  

1  Q 

•  1  o 

1  9 
m  IZ 

.02 

.12 

.03 

* 

.04 

.01 

.04 

.05 

r\  q 
.  \JD 

•  Ua 

.00 

1,000-1,999  

an 
•  ao 

T  O 
•  1  V 

.04 

.11 

.03 

.00 

.01 

.05 

.03 

.05 

f\ A 
.  JH 

•  Ua 

•  UU 

.  00 

2, 000-2, 999  

•  JO 

a  9 
«  3  A 

.03 

.18 

.05 

.01 

.01 

.05 

.06 

.18 

no 
•  UO 

•  1U 

•  Ul 

.00 

3, 000-3, 999  

^  Q 
Oo 

a  a 

•  TJ 

.09 

.21 

.10 

.00 

.02 

.04 

.06 

.33 

•  A  .3 

1  f\ 
•  1U 

.  00 

4,000-4,999  

7A 

A^. 

.06 

.24 

.09 

.00 

.01 

.08 

.06 

.  54 

"X  A 

.If 

0  i 

•  Ul 

.00 

5,000-5,999  

•  DO 

a  7 
•  j  l 

.15 

.33 

.18 

.00 

.05 

.05 

.05 

.74 

.  30 

•  31 

.  u  1 

.  04 

6, 000-6, 999  

.67 

.44 

.10 

.23 

.07 

.01 

.04 

.07 

.04 

.75 

.50 

.19 

.06 

* 

7, 000-7, 999  

.70 

.47 

.13 

.30 

.16 

.00 

.03 

.07 

.04 

1.39 

.69 

.57 

.04 

.  10 

8,000-8,999  

.84 

.52 

.14 

.36 

.12 

.00 

.07 

.06 

.10 

1.22 

.77 

.43 

.02 

.00 

9,000-9,999  

.67 

.29 

.11 

.40 

.17 

.00 

.09 

.08 

.06 

1.24 

.84 

.35 

.02 

.02 

10,000-14, 999  

.90 

•  4-9 

.17 

.37 

.18 

.01 

.07 

.09 

.03 

1.66 

.36 

1 .  07 

•  1 2 

.11 

15,000  AND  OVER — 

•  95 

.05 

.32 

.07 

.00 

.10 

.10 

.05 

3.92 

.  HD 

.42 

.22 

PERCENT  OF  HOUSEHOLDS 

USING   IN  A  WEEK 

ALL  HOUSEHOLDS  

A  1  R 

AC  O 

fD  0  a 

16.1 

47.7 

14.7 

.7 

7.9 

14.8 

22.0 

23.5 

J.  O  .  O 

Q  Cl 
V.  U 

*1 .  0 

.9 

UNDER  1,000  

a?  n 
3*c  .  u 

OA  a 
AT".  3 

6.8 

23.3 

3.9 

1.0 

1.9 

4.9 

14.6 

3.9 

O  Q 

A  .  7 

1 .  u 

i  n 
1  •  u 

.0 

1,000-1,999  

43.0 

01  -7 
a!  .  1 

10.6 

31.0 

6.3 

.0 

.7 

9.9 

18.3 

3.5 

O  Q 

7 

•  u 

.0 

2,000-2,999  

c  "7 
50  •  l 

3  1  m  D 

9.0 

45.5 

10.4 

1.5 

3.0 

12.7 

22.4 

8.2 

a  r» 
0  •  U 

■a  n 

-7 

.0 

3,000-3,999  

62  .  8 

A  A  O 
HO.  A 

15.2 

48.3 

12.4 

.0 

4.1 

11.7 

24.  1 

15.2 

1 1 .  ( 

D.j 

•7 

.0 

4,000-4,999  

62.3 

53.  4 

13.7 

46.6 

14.4 

.0 

4.1 

17.1 

24.  0 

25.3 

21.  2 

6.2 

1.4 

.0 

5,000-5,999  

69  •  2 

25.4 

57.8 

21.1 

.0 

9.7 

17.8 

26.5 

23.2 

1  Q  A 

1  A 
l.O 

1.6 

6,000-6,999  

13.1 

57.5 

11.9 

3.1 

11.9 

18.8 

28.1 

31.3 

26  .  9 

6.9 

4.4 

.6 

7,000-7,999  

68.6 

51.2 

19.8 

53.7 

26.4 

.0 

11.6 

14.0 

22.3 

36.4 

30.6 

16.5 

2.5 

1.7 

8, 000-8, 999  

79*5 

53.8 

21.8 

60.3 

20.5 

.0 

16.7 

20.5 

25.6 

39.7 

32.1 

14.1 

3.8 

.  0 

9,000-9,999  

75.5 

49.0 

20.4 

53.1 

14.3 

.0 

18.4 

22.4 

22.4 

42.9 

38.8 

20.4 

4.1 

2.0 

10,000-14,999  

77.2 

51.9 

30.4 

55.7 

27.8 

2.5 

11.4 

19.0 

12.7 

44.3 

31.6 

26.6 

6.3 

2.5 

15,000  AND  OVER — 

68.0 

44.0 

16.0 

68.0 

16.0 

.0 

20.0 

28.0 

20.0 

60.0 

32.0 

44.0 

32.0 

12.0 
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TABLE  20. — SOUP,   OTHER  MIXTURES 


UNITED  STATES 


RURAL  NONFARM 


MONEY  INCOME 
AFTER  TAXES 

<  i) 

SOUP,    SAUCE,  GRAVY 

BABY 
FOOD 
MIX- 
TURES 
* 

(8) 

OTHER  MIXTURES 

TOTAL 

I  /L  J 

READY- 
TO-SERVE 
* 

( 3 ) 

CONDENSED 

FROZEN 

* 

(6) 

DRY 
# 

(7) 

NOT  SWEET 

SWEET 

TOTAL 
(4) 

TOMATO 
(5) 

TOTAL 
(9) 

MOSTLY 
M  t  A  1 

m  n  i 
1  1UI 

MOSTLY 
r UUL IKY, 

C  T  C  U 

r  1  on  , 

1  C  C  1  IU  c  c 

fill 
1X1) 

TOTAL 
1  lii) 

f»ri    ATT  M 

GfcLA 1 1 N, 
n  i  ir\ r\  t  kin 

( 13 ) 

ICES, 
POP— 
SICLES 

( 14 ) 

I C I  NG 
( 15  ) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

•  89 

.08 

.  79 

.  16 

.01 

.  15 

.51 

.10 

.16 

.28 

.19 

.  08 

.01 

UNDER  1,000  

•  39 

.  04 

.35 

.08 

.00 

.05 

.18 

.04 

.  04 

.  12 

.  08 

.  03 

* 

1,000-1,999  

.  39 

.  04 

.03 

.00 

* 

.06 

.11 

.04 

.05 

.08 

.  08 

.  00 

* 

2,000-2,999  

.  76 

.15 

•  60 

.10 

.00 

.01 

.06 

.30 

.05 

.12 

.23 

.16 

.  06 

.01 

3,000-3,999  

.  87 

.  20 

.65 

.10 

.01 

.01 

.23 

.45 

.14 

.09 

.19 

•  15 

.  03 

.01 

4,000-4,999  

1.03 

.  12 

.  90 

.17 

.00 

.01 

.08 

.50 

-08 

.24 

.31 

.21 

.08 

.01 

5,000-5,999  

1.00 

.08 

.  91 

.  18 

.00 

.01 

.26 

.62 

.13 

.21 

.34 

.21 

.10 

.04 

6,000-6,999  

1.06 

.02 

1.00 

.25 

.01 

.03 

.20 

.59 

.13 

.17 

.33 

.25 

.08 

* 

7,  000-7, 999  

1.12 

.03 

1.07 

.27 

.01 

.01 

.31 

.74 

.20 

.19 

.32 

.20 

.10 

.01 

8, 000-8, 999  

1.16 

.07 

1.07 

.23 

.00 

.02 

.16 

.79 

•  Z.  D 

/,  z 
•  *to 

.16 

.01 

9,000-9,999  

1.10 

.00 

1 .  03 

.20 

.04 

.03 

.12 

1.28 

1  A. 

•  CO 

•  54 

•  36 

•  17 

.01 

10,000-14,999  

1 .  26 

.15 

1.08 

.27 

.00 

.03 

.18 

.52 

•  Uo 

•  Uo 

o  -j 
.  o  I 

mC.Z> 

.10 

•  02 

15,000  AND  OVER — 

1.57 

.00 

1.  53 

.24 

.00 

.04 

.09 

.81 

n  q 

•  UO 

m  D  f 

A  Q 
•  TO 

.19 

•  U  I 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.  23 

.  02 

.19 

.03 

* 

.02 

.06 

.27 

•  07 

•  09 

.15 

.11 

.  03 

•  01 

UNDER  1,000  

.  10 

.  01 

.09 

.02 

.00 

* 

.02 

.08 

.02 

•  02 

.  07 

.  05 

.  02 

1,000-1, 999  

•  1 1 

.01 

.09 

.01 

.00 

* 

.02 

.06 

•  Ui 

•  03 

.  UD 

•  05 

.00 

2,000-2,999  

.  17 

.  03 

.  14 

.02 

.00 

.01 

.03 

.13 

oUZ 

ft/1 

.11 

.08 

.  02 

•  01 

3,000-3,999  

.  24 

.  06 

.16 

.02 

.01 

.09 

.25 

•  1 1 

•  04 

•  1 1 

•  09 

.  02 

4,000-4,999  

.  26 

.  04 

.22 

.03 

.00 

.01 

.03 

.23 

•  05 

.11 

.16 

.12 

.03 

.01 

5,000-5, 999  

.26 

.  02 

.23 

.03 

.00 

.01 

.10 

.31 

.08 

.12 

.17 

.12 

.03 

.01 

6, 000-6, 999  

.29 

.01 

.23 

.04 

* 

.04 

.09 

.32 

•  07 

.11 

.17 

.13 

.04 

* 

7, 000-7, 999  

.29 

.26 

.05 

.02 

.11 

.48 

.15 

.13 

.19 

.15 

.03 

.01 

8, 000-8, 999  

.29 

.01 

.25 

.04 

.00 

.03 

.06 

.38 

•  U  V 

*  1.3 

•  U  I 

f\  1 
oUl 

9, 000-9, 999  

.30 

.00 

.24 

.04 

.02 

.04 

.05 

.56 

•  06 

•  1 3 

•  31 

•  25 

•  06 

•  0 1 

10, 000-14, 999  

.35 

.  04 

.27 

.05 

.00 

.04 

.06 

.34 

rt  c 
•  U  0 

•  07 

•  1 8 

.13 

•  03 

•  0 1 

15,000  AND  OVER — 

.  46 

.  00 

.40 

.05 

.00 

.05 

.03 

.44 

•  04 

•  2 1 

•  1 1 

.  07 

•  0  3 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

47.  2 

2.7 

42.2 

13.6 

.5 

7.6 

7.7 

28.6 

(ml 

1U.  D 

/.I  c 

3  6.2 

"7  1 

o  o 

£.  m  £. 

UNDER  1,000  

21.4 

1.9 

17.5 

4.9 

.0 

2.9 

2.9 

15.5 

A  O 

A  Q 

1  O  A 

I  •  V 

i  n 
I  •  U 

1,000-1,999  

28.9 

3.5 

24.6 

2.1 

.0 

2.1 

1.4 

10.6 

**•  £. 

A  1 
Hm  £. 

iOo  j 

1  /  .  O 

.  U 

7 
•  f 

2,000-2,999  

35.  1 

1.5 

33.6 

8.2 

.0 

3.0 

4.5 

17.2 

J  •  C. 

Q  O 
O.  C. 

*f*t.  U 

~2  a  ■a 

OoZ 

o  o 

£.  m  £. 

3,000-3,999  

41.4 

4.  1 

35.  9 

10.3 

.7 

6.2 

9.7 

22.8 

O  "7 

V  •  f 

OD»  O 

oi  r\ 

o  1 .  U 

.  1 

4, 000-4, 999  

47.  3 

3.4 

43.8 

11.6 

.0 

3.4 

6.8 

30.1 

O  •  O 

J.  J. .  u 

to  •  O 

L.  Q 

J7«7 

in  "3 

5, 000-5, 999  

57.8 

3.2 

51.9 

17.3 

.0 

7.6 

14.1 

34.6 

10.3 

17.3 

50.3 

43.  8 

9.2 

4.3 

6, 000-6, 999  

54.  4 

1.3 

50.6 

18.1 

1.3 

13.1 

10.0 

32.5 

8.8 

11.9 

45.  6 

40.6 

10.0 

.6 

7,000-7,999  

60.3 

1.7 

54.  5 

24.0 

.8 

10.7 

12.4 

39.7 

11.6 

13.2 

43.  0 

39.7 

7.4 

1.7 

8, 000-8, 999  

61.5 

3.8 

53.  8 

21.8 

.0 

11.5 

6.4 

38.5 

11.5 

11.5 

60.3 

51.3 

12.8 

2.6 

9,000-9,999  

63.3 

.0 

55.  1 

22.4 

4.1 

18.4 

6.1 

53.1 

8.2 

14.3 

55.  1 

46.9 

14.3 

2.0 

10,000-14, 999  

65.8 

7.6 

54.4 

17.  7 

.0 

16.5 

8.9 

35.4 

3.8 

10.1 

59.5 

53.2 

8.9 

3.8 

15,000  AND  OVER- 

68.0 

.  0 

60.0 

24.0 

.0 

20.0 

8.0 

44.0 

4.0 

24.0 

52.0 

48.0 

12.0 

8.0 
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TABLE  21. — NUTS,  CONDIMENTS, 
LEAVENINGS 


UNITED  STATES 


RURAL  NONFARM 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 


(1) 


NUTS,   PEANUT  BUTTER 


( SHELL ED(SHELLED 


TOTAL 
>HELL 
WT.  ) 

(2) 


NUTS 


TOTAL 
">HELLI 
WT.  ) 

(3) 


PEANUTS 


IN 
SHELL 

(4) 


SHELLED 


(5) 


OTHER  NUTS  * 


IN 
SHELL 

(6) 


SHELLED 


PLAIN 
(7) 


ROASTED 
(8) 


PEANUT 
BUTTER 
* 

(9) 


CONDIMENTS  * 


TOMATO 


TOTAL 


<  10) 


CATSUP, 
CHILI 
SAUCE 
* 

(11) 


BARBECUE 
SAUCE 
* 

(  12) 


TOMATO 
RELISH 
* 

(13) 


QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 


HOUSEHOLDS  

.48 

.11 

.02 

.03 

.02 

.03 

.02 

.37 

.44 

.38 

.05 

.01 

UNDER  1,000  

.29 

.04 

.00 

.04 

.01 

* 

.00 

.25 

.10 

.09 

• 

» 

1,000-1,999  

.28 

.05 

.02 

• 

.05 

.01 

.00 

.23 

.14 

.12 

.01 

• 

2,000-2,999  

.35 

.06 

.02 

.02 

* 

.02 

* 

.30 

.31 

.26 

.04 

* 

3,000-3,999  

.52 

.11 

.02 

.05 

.02 

.03 

.01 

.41 

.37 

.34 

.03 

* 

4,000-4,999  

.49 

.09 

.00 

.02 

.01 

.04 

.02 

.40 

.52 

.49 

.03 

• 

5,000-5,999  

.57 

.11 

.03 

.02 

.02 

.04 

.02 

.47 

.53 

.44 

.07 

.02 

6,000-6,999  

.58 

.13 

.03 

.02 

.03 

.03 

.05 

.45 

.64 

.53 

.11 

* 

7,000-7,999  

.61 

.16 

.03 

.06 

.03 

.04 

.03 

.45 

.52 

.43 

.09 

.00 

8,000-8,999  

.60 

.23 

.04 

.09 

.03 

.08 

.02 

.37 

.56 

.49 

.07 

.01 

9,000-9,999  

.55 

.09 

.02 

.01 

.03 

.05 

* 

.46 

.55 

.41 

.12 

.02 

10,000-14,999  

.56 

.15 

.01 

.03 

.02 

.05 

.06 

.41 

.62 

.53 

.09 

.00 

15,000  AND  OVER — 

.66 

.30 

.01 

.13 

.00 

.05 

.11 

.36 

.54 

.44 

.07 

.03 

MONEY  VALUE  PER  HOUSEHOLD  PER  WEEK  (DOLLARS) 


HOUSEHOLDS  

.28 

.09 

.01 

.02 

.01 

.04 

.02 

.19 

.11 

.09 

.02 

• 

UNDER  1,000  

.15 

.03 

.00 

.02 

.01 

• 

.00 

.12 

.02 

.02 

• 

• 

1,000-1,999  

.16 

.05 

.01 

• 

.02 

.02 

.00 

.12 

.03 

.03 

• 

* 

2,000-2,999  

.18 

.04 

.01 

.01 

• 

.02 

* 

.15 

.08 

.07 

.01 

* 

3,000-3,999  

.29 

.08 

.01 

.02 

.01 

.04 

.01 

.20 

.09 

.08 

.01 

* 

4,000-4,999  

.28 

.08 

.00 

.01 

.01 

.05 

.02 

.19 

.14 

.12 

.01 

* 

5,000-5,999  

.32 

.09 

.01 

.02 

.01 

.04 

.01 

.24 

.  14 

.11 

.03 

.01 

6,000-6,999  

.34 

.11 

.01 

.01 

.01 

.04 

.04 

.23 

.16 

.12 

.03 

* 

7,000-7,999  

.33 

.11 

.01 

.03 

.02 

.04 

.02 

.22 

.14 

.10 

.04 

.00 

8,000-8,999  

.38 

.19 

.02 

.04 

.03 

.08 

.02 

.19 

.14 

.12 

.02 

• 

9,000-9,999  

.33 

.10 

.01 

.01 

.02 

.05 

.01 

.24 

.14 

.10 

.03 

.01 

10,000-14,999  

.35 

.14 

.01 

.02 

.01 

.06 

.05 

.20 

.17 

.13 

.03 

.00 

15,000  AND  OVER — 

.47 

.28 

* 

.09 

.00 

.07 

.12 

.19 

.17 

.11 

.04 

.01 

PERCENT 

OF  HOUSEHOLDS 

USING 

IN  A  WEEK 

HOUSEHOLDS-  

58.9 

18.  1 

1.7 

4.3 

2.6 

9.0 

3.3 

52.0 

56.0 

53.8 

6.9 

.8 

UNDER  1,000  

35.9 

6.8 

.0 

2.9 

2.9 

1.0 

.0 

30.1 

17.5 

16.5 

1.0 

1.0 

1,000-1,999  

38.0 

7.7 

2.1 

.7 

2.1 

4.2 

.0 

33.1 

23.9 

22.5 

2.8 

.7 

2,000-2,999  

49.3 

12.7 

2.2 

3.0 

.7 

7.5 

.7 

43.3 

45.5 

42.5 

5.2 

.7 

3,000-3,999  

63.4 

18.6 

2.1 

4.1 

2.1 

10.3 

1.4 

54.5 

53.1 

51.0 

4.1 

.7 

4,000-4,999  

58.2 

15.8 

.0 

4.8 

2.1 

9.6 

3.4 

52.1 

64.4 

61.0 

6.2 

.7 

5,000-5,999  

70.3 

19.5 

1.6 

4.9 

2.7 

10.3 

2.7 

63.2 

69.7 

68.6 

8.6 

1.6 

6,000-6,999  

67.5 

20.0 

1.9 

4.4 

3.1 

8.8 

5.6 

60.0 

70.0 

67.5 

11.3 

.6 

7,000-7,999  

65.3 

23.1 

1.7 

6.6 

5.0 

8.3 

4.1 

61.2 

68.6 

66.  1 

9.1 

.0 

8,000-8,999  

67.9 

26.9 

2.6 

6.4 

1.3 

15.4 

2.6 

59.0 

75.6 

70.5 

10.3 

1.3 

9,000-9,999  

77.6 

20.4 

2.0 

2.0 

8.2 

12.2 

2.0 

69.4 

59.2 

59.2 

10.2 

2.0 

10,000-14,999  

64.6 

30.4 

2.5 

5.1 

3.8 

13.9 

8.9 

57.0 

69.6 

68.4 

8.9 

.0 

15,000  AND  OVER — 

80.0 

52.0 

4.0 

20.0 

.0 

28.0 

16.0 

68.0 

76.0 

72.0 

16.0 

4.0 
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TABLE  21.— NUTS,   CONDIMENTS,  UNITED  STATES  RURAL  NONFARM 

LEAVEN INGS — CONTINUED 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 

(1) 

CONDIMENTS — CONTINUED  * 

LEAVENINGS 

SEASONINGS 

PURCHASES) 

1= 

OTHER 

TOTAL 
(18) 

YEAST 
* 

(19) 

BAKING 
POWDER 

(20) 

TOTAL 

* 

(21) 

VINEGAR 
(22) 

SALT 
(23) 

SUGAR 
SUBSTI- 
TUTE 

(24) 

TOTAL 
( 14) 

PICKLES 

OLIVES 
(16) 

RELISH 

NOT 
TOMATO 

(17) 

ALL 
( 15 ) 

BOUGHT 
(15A) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

.58 

.47 

.32 

.06 

.05 

.04 

.01 

.04 

»* 

.21 

.33 

.01 

UNDER  1,000  

.  12 

.11 

.  05 

.00 

.01 

.05 

* 

.05 

»* 

.25 

.40 

• 

1,000-1,999  

.34 

.27 

.10 

.06 

.01 

.09 

* 

.08 

•* 

.09 

.53 

.00 

2,000-2,999  

.30 

.25 

.  15 

.01 

.04 

.05 

.01 

.04 

** 

.23 

.45 

.01 

3,000-3,999  

.54 

.42 

.27 

.06 

.06 

.07 

.01 

.06 

** 

.44 

.35 

• 

4, 000-4, 999  

.60 

.54 

.29 

.04 

.03 

.04 

.01 

.03 

.07 

.30 

.01 

5,000-5,999  

.77 

.65 

.42 

.05 

.07 

.03 

.01 

.03 

.23 

.23 

.01 

6,000-6,999  

.78 

.66 

.48 

.08 

.04 

.03 

.02 

.02 

.28 

.21 

.01 

7,000-7,999  

.65 

.48 

.36 

.10 

.07 

.02 

• 

.02 

.13 

.18 

.01 

8,000-8,999  

.91 

.75 

.63 

.10 

.07 

.03 

• 

.02 

.  17 

.49 

.01 

9,000-9,999  

.89 

.65 

.51 

.17 

.07 

.02 

• 

.02 

•* 

.09 

.26 

.02 

10,000-14,999  

.77 

.56 

.49 

.11 

.10 

.02 

• 

.01 

.32 

.28 

.04 

15,000  AND  OVER — 

.78 

.58 

.56 

.16 

.04 

.02 

• 

.02 

*• 

.12 

.30 

.06 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.21 

.13 

.08 

.06 

.02 

.03 

.01 

.01 

.14 

.03 

.03 

.03 

UNDER  1,000  

.04 

.  04 

.02 

.00 

• 

.02 

.01 

.02 

.09 

.02 

.03 

.01 

1,000-1,999  

.  14 

.  08 

.03 

.06 

* 

.03 

.01 

.03 

.11 

.01 

.05 

.00 

2,000-2,999  

.  10 

.07 

.04 

.01 

.02 

.03 

.01 

.01 

.13 

.02 

.04 

.02 

3, 000-3, 999  

.  22 

.12 

.07 

.08 

.02 

.04 

.02 

.02 

.13 

.04 

.03 

.01 

4, 000-4, 999  

.21 

.16 

.09 

.03 

.01 

.03 

.01 

.01 

.12 

.01 

.03 

.02 

5, 000-5, 999  

.24 

.17 

.10 

.04 

.03 

.02 

.01 

.01 

.15 

.03 

.02 

.03 

6, 000-6, 999  

.26 

1  A 

.12 

.07 

.02 

.05 

.04 

.01 

.  16 

.03 

.02 

.03 

7, 000-7, 999  

.24 

1  o. 

•  L  -> 

.09 

.08 

.03 

.01 

* 

.01 

.15 

.03 

.02 

.03 

8,000-8,999  

.  31 

•  20 

.16 

.08 

.03 

.02 

.01 

.01 

.18 

.03 

.05 

.03 

9,000-9,999  

.  39 

.17 

.13 

.18 

.05 

.01 

.01 

.01 

.14 

.01 

.03 

.04 

10,000-14,999  

.  25 

.14 

.12 

.08 

.03 

.01 

.01 

• 

.17 

.04 

.03 

.06 

15,000  AND  OVER — 

.  32 

•  1 7 

.16 

.14 

.02 

.01 

.01 

.01 

.27 

.03 

.03 

.12 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

48  .4 

39.  3 

29.5 

12.7 

10.2 

29.0 

7.0 

25.6 

35.4 

9.0 

20.0 

2.8 

UNDER  1,000  

14.6 

12.6 

6.8 

.0 

2.9 

35.9 

9.7 

32.0 

29.1 

6.8 

21.4 

1.0 

1,000-1,999  

31.0 

25.  4 

12.0 

3.5 

4.9 

40.8 

5.6 

37.3 

38.7 

5.6 

28.9 

.0 

2,000-2,999  

33.6 

26.  1 

17.9 

4.5 

7.5 

30.6 

7.5 

26.1 

35.8 

7.5 

20.1 

2.2 

3, 000-3,999  

40.0 

31.0 

21.4 

7.6 

13.1 

31.7 

10.3 

24.8 

37.9 

11.7 

22.8 

.7 

4, 000-4, 999  

51.4 

43.8 

28.1 

10.3 

6.2 

33.6 

10.3 

28.8 

32.2 

5.5 

18.5 

2.7 

5, 000-5, 999  

58.4 

47.0 

36.2 

13.0 

13.0 

25.9 

5.4 

24.3 

34.6 

9.7 

14.6 

3.2 

6, 000-6, 999  

58.1 

50.0 

39.4 

13.8 

9.4 

24.4 

8.8 

19.4 

36.3 

10.6 

16.3 

3.1 

7, 000-7, 999  

62.0 

46.3 

37.2 

23.1 

17.4 

24.8 

2.5 

24.0 

29.8 

10.7 

11.6 

4.1 

8,000-8,999  

70.5 

55.1 

47.4 

24.4 

15.4 

21.8 

5.1 

21.8 

47.4 

11.5 

33.3 

2.6 

9,000-9,999  

65.3 

53.  1 

42.9 

20.4 

6.1 

28.6 

4.1 

24.5 

32.7 

6.1 

20.4 

6.1 

10,000-14,999  

62.0 

48.1 

43.0 

26.6 

22.8 

24.1 

3.8 

22.8 

38.0 

12.7 

20.3 

6.3 

15,000  AND  OVER — 

76.0 

64.0 

60.0 

40.0 

8.0 

20.0 

4.0 

20.0 

40.0 

12.0 

16.0 

12.0 
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TABLE  22. — FEDERALLY  DONATED  FOOD 


UNITED  STATES 


RURAL  NONFARK 


OTHER  CEREAL 

NONFAT 

AMER- 

BUTTER, 

OAT, 

DRIED 

DRY 

MONEY  INCOME 

DRY 

ICAN 

MAR- 

LARD 

FLOUR 

WHEAT 

GRITS, 

CANNED 

WHOLE 

BEANS, 

PEANUT 

AFTER  TAXES 

MILK 

CHEESE 

GARINE 

* 

CEREAL 

TOTAL 

RICE 

CORN- 

MEAT 

EGG 

PEAS 

BUTTER 

IN  1964 

* 

MEAL 

* 

* 

(  1 ) 

(  2 ) 

(  3  ) 

(4) 

(5) 

(6) 

(7) 

(8) 

(9) 

_(10) 

(  11 ) 

<12) 

(  13 ) 

( 14 ) 



QUANTITY  PER 

HOUSEHOLD  PER  WEEK  < POUNDS) 

ALL 

HOUSEHOLDS  

.05 

.03 

.  03 

.03 

.11 

.01 

.05 

.02 

.03 

.05 

.00 

.02 

.02 

UNDER  1,000  

.23 

.11 

.  06 

.09 

.38 

.06 

.27 

.13 

.13 

.10 

.00 

.08 

.08 

1,000-1,999  

.16 

.09 

.09 

.07 

.45 

.02 

.22 

.07 

.15 

.20 

.00 

.06 

.05 

2,000-2,999  

.08 

.08 

.07 

.10 

.18 

.01 

.08 

.02 

.06 

.  15 

.00 

.05 

.04 

3,000-3,999  

.03 

.08 

.06 

.05 

.19 

.04 

.05 

.01 

.04 

.09 

.00 

.04 

.06 

4,000-4,999  

.04 

.02 

.03 

.06 

.03 

.02 

.01 

.01 

.00 

.04 

.00 

.00 

.02 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL 

HOUSEHOLDS  

•  01. 

.03 

.01 

.01 

.01 

* 

.01 

* 

.01 

.04 

.00 

• 

.01 

UNDER  1,000  

.07 

.08 

.03 

.02 

.04 

.01 

.05 

.03 

.02 

.08 

.00 

.01 

.04 

1,000-1,999  

.05 

.06 

.03 

.01 

.05 

* 

.04 

.01 

.02 

.14 

.00 

.01 

.03 

2,000-2,999  

.02 

.06 

.03 

.02 

.02 

• 

.01 

* 

.01 

.11 

.00 

.01 

.02 

3,000-3,999  

.01 

.06 

.02 

.01 

.02 

* 

.01 

* 

.01 

.08 

.00 

.01 

.03 

4,000-4,999  

.01 

.01 

.01 

.01 

* 

• 

* 

• 

.00 

.03 

.00 

.00 

.01 

PERCENT  OF  HOUSEHOLDS 

USING   IN  A  WEEK 

ALL 

HOUSEHOLDS  

2.4 

2.5 

2.6 

2.4 

2.4 

1.1 

2.2 

1.5 

1.4 

1.8 

.0 

1.3 

2.3 

UNDER  1,000  

10.7 

10.7 

9.7 

7.8 

10.7 

5.8 

12.6 

9.7 

6.8 

5.8 

.0 

3.9 

7.  8 

1,000-1,999  

7.0 

7.0 

8.5 

5.6 

7.7 

2.8 

6.3 

4.2 

5.6 

5.6 

.0 

4.9 

5.6 

2,000-2,999  

5.2 

5.2 

6.0 

5.2 

4.5 

2.2 

3.7 

1.5 

2.2 

4.5 

.0 

3.0 

4.5 

3,000-3,999  

2.1 

4.1 

3.4 

4.1 

3.4 

1.4 

2.1 

1.4 

1.4 

3.4 

.0 

2.1 

4.8 

4,000-4,999  

1.4 

.7 

1.4 

2.7 

.7 

.7 

.7 

.7 

.0 

.7 

.0 

.0 

2.1 
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TABLE  23. — BABY  FOOD 


UNITED  STATES 


RURAL  NONFARM 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 

(  1 ) 

TOTAL 

 Li!__ 

COMMERCIALLY  CANNED 

CEREAL 
* 

(  13) 

TEETH- 
ING 
BISCUIT 

* 

( 14 ) 

FORMULA 
SUGAR 
* 

(15) 

TOTAL 

* 

(3) 

MEAT, 
POULTRY 

(4) 

EGG 
YOLK 

(5) 

VEGE- 
TABLES 
* 

(6) 

FRUIT 
* 

(7) 

JUICE, 

PUNCH 

(8) 

MIXTURES 

TOTAL 
(9) 

MOSTLY 
GRAIN 

(  10) 

MOSTLY 
MEAT 

(11) 

MOSTLY 
VEGE- 
TABLES 

(  12) 

QUANTITY  PER 

HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

.42 

.39 

.  02 

.04 

.13 

.04 

.15 

.04 

.02 

.03 

.03 

• 

• 

UNDER  1,000  

.19 

.17 

.00 

.00 

.04 

.03 

.04 

.05 

.00 

.03 

* 

.02 

.00 

.00 

1,000-1,999  

.09 

.08 

.00 

.00 

.01 

.01 

.01 

.06 

.02 

.01 

.00 

.01 

.00 

.00 

2,000-2,999  

.20 

.20 

.01 

.00 

.05 

.06 

.02 

.06 

* 

.01 

.01 

.00 

.00 

3,000-3,999  

.49 

.44 

.02 

.01 

.04 

.11 

.03 

.23 

.06 

.04 

.06 

.04 

* 

• 

4,000-4,999  

.31 

.27 

.03 

* 

.06 

.07 

.03 

.08 

.01 

.02 

.03 

.04 

* 

.00 

5,000-5,999  

.73 

.68 

.05 

.01 

.07 

.23 

.06 

.26 

.  04 

.  05 

.  08 

.05 

* 

.00 

6, 000-6, 999  

.56 

.52 

.02 

.01 

.04 

.23 

.02 

.20 

.07 

.03 

.03 

.04 

* 

.00 

7,000-7,999  

.73 

.66 

.04 

* 

.06 

.21 

.04 

.31 

.09 

.04 

.04 

.07 

• 

.00 

8,000-8,999  

.44 

.42 

.01 

.05 

.19 

.02 

.16 

.06 

.01 

.04 

.02 

* 

.00 

9, 000-9, 999  

.  33 

.31 

.00 

.00 

.00 

.  10 

.07 

.12 

.01 

.00 

.06 

.01 

.01 

.  00 

10,000-14, 999  

.47 

.43 

.06 

.00 

.02 

.11 

.06 

.18 

.06 

.02 

.04 

.03 

.01 

.00 

15,000  AND  OVER — 

.61 

.55 

.06 

.00 

.06 

.29 

.05 

.09 

.04 

.00 

.03 

.  06 

.00 

.  00 

MHMF  V 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.17 

.15 

.02 

* 

.02 

.04 

.01 

.06 

.01 

.01 

.01 

.01 

tt 

* 

UNDER  1,000  

.08 

.07 

.00 

.00 

.02 

.01 

.02 

.02 

.00 

.01 

.01 

.00 

.00 

1,000-1,999  

.03 

.03 

.00 

.00 

* 

* 

.02 

.01 

* 

.00 

* 

.00 

.00 

2,000-2,999  

.10 

.09 

* 

.00 

.02 

.02 

.02 

.03 

* 

* 

■» 

.01 

.00 

.00 

3,000-3,999-  

.21 

.18 

.01 

.01 

.02 

.04 

.01 

.09 

.03 

.02 

.02 

.02 

* 

* 

4,000-4,999  

.15 

.13 

.03 

* 

.02 

.02 

.01 

.03 

.01 

.01 

.01 

.02 

• 

.00 

5,000-5,999  

.30 

.28 

.03 

.01 

.03 

.08 

.03 

.10 

0  1 

•  02 

.  03 

.02 

* 

.00 

6,000-6,999  

.20 

.19 

.01 

* 

.01 

.07 

.01 

.09 

.03 

.01 

.01 

.01 

• 

.00 

7,000-7,999  

.29 

.26 

.04 

• 

.02 

.07 

.01 

.11 

.03 

.01 

.02 

.03 

* 

.00 

8,000-8,999  

.16 

.15 

» 

.01 

.02 

.06 

.01 

.06 

.02 

* 

.02 

.01 

* 

.00 

9, 000-9, 999  

.  14 

.13 

.00 

.00 

.00 

.05 

.03 

.05 

* 

.00 

.03 

* 

* 

.  00 

10,000-14,999  

.  17 

.16 

.04 

.00 

.01 

.04 

.02 

.06 

.02 

.01 

.01 

.01 

* 

.00 

15,000  AND  OVER — 

.  22 

.20 

.03 

.00 

.03 

.09 

.02 

.03 

.01 

.00 

.01 

.  02 

.  00 

.  00 

PERCENT  OF  HOUSEHOLDS 

USING   IN  A  WEEK 

ALL  HOUSEHOLDS  

10.2 

9.5 

2.8 

.8 

4.1 

7.3 

2.8 

7.7 

4.2 

3.1 

3.1 

6.9 

.8 

.1 

UNDER  1,000  

3.9 

2.9 

.0 

.0 

1.9 

1.9 

1.0 

2.9 

.0 

1.9 

1.0 

2.9 

.0 

.0 

1,000-1,999  

2.1 

1.4 

.0 

.0 

.7 

1.4 

.7 

1.4 

.7 

.7 

.0 

2.1 

.0 

.0 

2,000-2,999  

6.7 

6.0 

.7 

.0 

3.0 

3.7 

2.2 

4.5 

.7 

.7 

1.5 

2.2 

.0 

.0 

3,000-3,999  

12.4 

11.0 

3.4 

1.4 

2.8 

6.9 

2.1 

9.7 

8.3 

5.5 

4.8 

7".  6 

1.4 

.7 

4,000-4,999  

11.6 

11.0 

4.8 

1.4 

5.5 

6.2 

3.4 

6.8 

3.4 

1.4 

2.7 

8.9 

.7 

.0 

5,000-5,999  

16.8 

16.2 

5.4 

2.2 

8.6 

13.5 

6.5 

14.1 

5.9 

6.5 

6.5 

9.7 

1.  1 

.0 

6,000-6,999  

11.9 

11.3 

3.1 

1.3 

5.0 

10.6 

1.9 

10.0 

5.6 

3.8 

3.1 

8.8 

.6 

.0 

7,000-7,999  

15.7 

14.9 

5.0 

.8 

6.6 

12.4 

5.0 

12.4 

9.1 

6.6 

5.0 

13.2 

.8 

.0 

8,000-8,999  

7.7 

7.7 

1.3 

1.3 

5.1 

7.7 

1.3 

6.4 

3.8 

2.6 

3.6 

6.4 

2.6 

.0 

9,000-9,999  

8.2 

8.2 

.0 

.0 

.0 

6.1 

2.0 

6.1 

2.0 

.0 

4.1 

4.1 

2.0 

.0 

10,000-14, 999  

11.4 

10.1 

5.1 

.0 

2.5 

6.3 

2.5 

8.9 

5.1 

2.5 

2.5 

8.9 

2.5 

.0 

15,000  AND  OVER — 

16.0 

16.0 

8.0 

.0 

8.0 

12.0 

8.0 

8.0 

4.0 

.0 

4.0 

8.0 

.0 

.0 
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TABLE  24. — MILK  PRODUCTS  EXCEPT  BUTTER 
— THREE  MEASURES 


UNITED 


STATES 


RURAL  NONFARM 


FLUID  MILK  EQUIVALENT 

CALCIUM  BASIS  * 

FAT  CONTENT 

NONFAT  SOLIDS  CONTENT 

MONEY  INCOME 

AFTER  TAXES 

IN  1964 

ALL 

BOUGHT 

HOME- 

ALL 

BOUGHT 

HOME- 

ALL 

BOUGHT 

HOME- 

cnilRP  F*; 

PRODUCED 

SOURCES 

PRODUCED 

SOURCES 

(1) 

(2) 

(3) 

(4) 

(5) 

(6) 

(7) 

(8) 

(9) 

(  10) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

30.95 

28.31 

1.20 

1.17 

1.09 

.04 

2.64 

2.41 

.10 

UNDER  1,000  

18.72 

12.07 

2.18 

.49 

.36 

.06 

1.61 

1.04 

.20 

1,000-1,999  

20.61 

15.30 

2.61 

.68 

.53 

.10 

1.75 

1.31 

.23 

2, 000-2, 999  

25.76 

21.83 

1.59 

.93 

.80 

.06 

2.18 

1.87 

.  14 

3,000-3,999  

31.49 

26.68 

2.40 

1.16 

.99 

.09 

2.66 

2.25 

.22 

4,000-4,999  

32.51 

29.31 

1.26 

1.23 

1.14 

.03 

2.84 

2.57 

.11 

5,000-5,999  

33.92 

32.21 

.95 

1.34 

1.28 

.03 

2.89 

2.74 

.08 

6,000-6,999  

35.67 

35.10 

.47 

1.41 

1.38 

.02 

3.03 

2.98 

.04 

7, 000-7, 999  

36.28 

34.70 

.89 

1.41 

1.35 

.04 

3.09 

2.95 

.08 

8, 000—8, 999  

38.47 

38.38 

.00 

1.54 

1.53 

.00 

3.26 

3.26 

.00 

9,000-9,999  

38.39 

38.20 

.20 

1.43 

1.42 

.01 

3.25 

3.24 

.01 

10,000-14,999  

37.19 

37.04 

.05 

1.51 

1.50 

* 

3.16 

3.15 

* 

15,000  AND  OVER — 

37.09 

36.65 

.00 

1.44 

1.43 

.00 

3.21 

3.17 

.00 
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TABLE  25. — MONEY  VALUE  OF  ALL  FOOD  AT  HOME 
PER  PERSON  PER  WEEK 


UNITED  STATES 


RURAL  NONF ARM 


PERCENT 

OF  HOUSEHOLDS  USING  FOOD  WORTH 

AVERAGE 

MONEY  INCOME 

(DOL- 

ALL 

UNDER 

$2.00- 

$4.00- 

$6. 00- 

$8.00- 

$  10 .00— 

$  1 2. 00- 

$14.00- 

$16.00- 

$18.00 

AFTER  TAXES 

LARS) 

$2.00 

$3.99 

$5.99 

$7.99 

$9.99 

$11.99 

$13.99 

$15.99 

$17.99 

AND 

IN  1964 

+ 

OVER 

(  1) 

(2) 

(3) 

(4) 

(5) 

(6) 

(7) 

(8) 

(9) 

(  10) 

(11) 

( 12) 

(13) 

ALL  HOUSEHOLDS  

8.  18 

100.0 

.  4 

4.9 

16.  5 

oc  7 

1  "3.  7 
1  O  •  I 

A  A 

3.  7 

3.2 

3.4 

UNDER  1,000  

5.74 

100.0 

1.0 

17.  5 

27.2 

C.  O  •  J. 

1  ^  A 

Q  7 

"9  Q 

.0 

.0 

.0 

1,000-1, 999  

6.64 

100.  0 

2.1 

9.8 

26.  0 

O  *s  A. 

1  O  A 

Q  O 
7  •  O 

r  •  u 

3.  5 

1.4 

2.  1 

2, 000-2, 999  

6.36 

100.0 

1.5 

9.7 

20.9 

■art  c 

*>rt  1 

*f  •  4 

3.0 

.  7 

.  7 

3, 000-3, 999  

7.  53 

100.0 

.  0 

8.3 

17.  2 

25  •  5 

24  •  8 

14.  5 

5.5 

.7 

2.  1 

1.4 

4,000-4, 999  

8.01 

100.0 

.  0 

1.4 

19.  1 

29  •  5 

22  o  6 

13.0 

4.  8 

4.8 

4.  1 

.7 

5,000-5,999  

8.06 

100.0 

.0 

.5 

18.4 

3 1  •  4 

23  •  3 

13  •  5 

4«  9 

2.2 

3.2 

2.7 

6,000-6,999  

8.53 

100.0 

.0 

.6 

16.9 

cL  O  m  C. 

c.  f  •  Z) 

l  r  n 
j.  •  u 

ft  7 

Oof 

3.8 

1.3 

3.1 

7,000-7,999  

9.  10 

100.0 

.  0 

2.5 

7.4 

25.  6 

22.3 

19.0 

9.1 

5.0 

5.0 

4.2 

8,000-8,999  

9.28 

100.  0 

.  0 

1.3 

3.9 

33.3 

25.6 

11.5 

5.1 

7.7 

5.  1 

6.5 

9,000-9, 999  

10.36 

100.0 

.0 

.0 

8.1 

16.3 

26.5 

14.3 

4.1 

12.2 

6.1 

12.3 

10,000-14, 999  

10.  13 

100.0 

.0 

1.3 

7.6 

12.7 

27.8 

20.3 

12.7 

2.5 

6.3 

8.8 

15,000  AND  OVER — 

11.43 

100.0 

.0 

4.0 

12.0 

12.0 

12.0 

12.0 

4.0 

8.0 

20.0 

16.0 
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TABLE     2. — MONEY  VALUE  OF  FOOD, 
BY  SOURCE 


UNITED  STATES 


RURAL  FARM 


AT  HOME  * 

AWAY   FROM  HOME 

uni  ice  

UUU  ot 

NOT  BOUGHT 

BOUGHT 

MONEY  INCOME 

HOLD 

TOTAL 

 ,  

MEALS 

AFTER  TAXES 

SIZE 

C0L4+10 

TOTAL 

BOUGHT 

NOT 

IN  1964 

+ 

TOTAL 

HOME- 

DONATED 

GIFT , 

TOTAL 

MEALS 

SNACKS 

BOUGHT 

PRODUCED 

* 

PAY 

* 

* 

(1) 

(2) 

(3) 

(4) 

15) 

(6) 

(7) 

(8) 

(9) 

(  10) 

(  11) 

(12) 

(13)   

 . 

MONEY 

VALUE  PER  HOUSEHOLD  PEP. 

WEEK  (DOLLARS) 

ai  i     uni  ic  cuni  nc 
ALL  nUUotnULUo 

■a  qq 

d  .  y  y 

D  D  .  O  O 

Q  A. 
D  L  •  OO 

21.32 

10.53 

9.80 

.05 

.69 

"3     Q  "J 
D  .  O  £. 

2.88 

.94. 

UiNUEK  1|UUU 

D  m  f  C. 

0  0  c.  0 

14.14 

10.63 

9.81 

.24 

.59 

1  R1 
1.91 

1.08 

.43 

i    nnn   l  QQQ 

1  f  UUU  1|777 

1.  RA 
^  . 

TC  Q7 

9  a  n  ^ 

A*t  • 

14.21 

9.83 

9.22 

.15 

.46 

1     Q  A 

1.25 

.  69 

9    nnn   9  oqq 

A  f  UUU  tJ777 

A  17 

on    a  A 

9  ft    A  A 

17.57 

10.87 

10.24 

.03 

.60 

9    9  9 

1.57 

.  64 

H  •  U*f 

9  Q  77 

a  y  .  f  f 

18.86 

10.91 

10.28 

.03 

.61 

~X     1  A 

2.43 

.  74 

/.      C\C\C\     A  QQQ 

D  *  70 

'Xf  PA 

"2  ^  ^7 

22.98 

10.39 

.76 

A  A7 

3.32 

1.15 

c    nnn    c  qqq 

*t  a  1  f 

1Q    1  a 

J7«  JO 

25.37 

9.77 

8.92 

.03 

.82 

A    9  9 
H  .  A  A 

3.28 

.  94 

t,      C\f\C\  ./  ooo 

AT      A  Q 

■fri .  H-y 

2  A    Q  9 

r>o  •  y  a 

25.30 

11.62 

10.99 

.00 

.63 

A   c;  7 
*r  .  D  f 

3.12 

1.44 

"7    nnn   ~7  qqq 

■2  QC 
O  0 

An  an 

hu  .  y  u 

d  ^     Q  7 

26.26 

9.71 

8.91 

.00 

.79 

A    Q  "3 

T»7  J 

3.81 

1.12 

8,000-8,999  

4.05 

43.73 

38.66 

26.69 

11.97 

11.02 

.00 

.95 

5.07 

3.44 

1.64 

9,000-9,999  

4.00 

44.45 

36.91 

28.60 

8.31 

7.58 

.00 

.73 

7.54 

6.73 

.80 

10,000-14,999  

4.  19 

45.46 

37.96 

27.98 

9.98 

8.99 

.00 

.99 

7.50 

5.96 

1.54 

15,000  AND  OVER — 

4.95 

53.89 

45.71 

30.79 

14.92 

13.84 

.00 

1.08 

8.19 

6.51 

1.67 

PERCENT  OF  HOUSEHOLDS  REPORTING 

ai  i     unnccuni  nc 
ALL   HUUo bnULUo 

95.3 

92.5 

2.4 

39.6 

a  5  n 

48.0 

38.  8 

9  O  7 

93.6 

92.6 

9.3 

34.1 

27.7 

21.4 

9  n  ^ 

l , uuu  i , yy  y  — 

95.2 

94.3 

9.5 

36.4 

HO  .  *T 

35.1 

26.4 

9ft  R 

£  j  uuu  a,  y  y  y    —  — 

93.6 

93.1 

1.9 

29.1 

DO.  3 

40.0 

35.8 

9ft 

"5       /"\                "»       C\  C\  f\ 

96.0 

94.0 

1.2 

34.5 

An  a 
ou  .  0 

44.  7 

42.  3 

9  ft  O. 
A  O  .  U 

4, 000— 4, 999  

96.2 

92.1 

.4 

42.1 

AO  O 
0  5  .  A 

50.9 

45.  2 

9  a  n 

A*f.  U 

5,  000-5, 999  

96.4 

92.4 

.8 

47.6 

f  U  .  A 

55.5 

41.9 

2  1  9 

*      r\r\r\     /  c\r\c\ 

6, ooo—o, yyy  

96.3 

93.0 

.0 

39.5 

71  1 
f  1  .  J. 

53.  1 

44.6 

n  a 

7, 000-7, 999  

96.0 

91.7 

.0 

44.7 

7  A  ^ 

62.3 

52.3 

O) UUU  0,7:7:7 

95.7 

92.9 

.0 

43.3 

71.2 

59.2 

48.8 

29.8 

9,000-9,999  

92.9 

88.5 

.0 

33.5 

75.3 

70.3 

37.9 

39.6 

10,000-14,999  

95.4 

90.6 

.0 

50.0 

77.0 

65.2 

47.9 

38.2 

15,000  AND  OVER — 

100.0 

88.9 

.0 

55.6 

72.5 

61.4 

37.9 

26.8 
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TABLE     3. — FOOD  GROUP  TOTALS 


UNITED  STATES 


RURAL  FARM 


MONEY  INCOME 
AH  tR    1  AX  tb 

MILK,   CREAM,  CHEESE 
(CALCIUM  EQUIVALENT)  * 

FATS,  OILS 

FLOUR,  CEREAL 

BAKERY  PRODUCTS 

IN  1964 

ALL 

HOME- 

ALL 

HOME- 

ALL 

HOME- 

ALL 

SOURCES 

BOUGHT 

PRODUCED 

SOURCES 

BOUGHT 

PRODUCED 

SOURCES 

BOUGHT 

PRODUCED 

SOURCES 

BOUGHT 

(1) 

(2) 

(2A) 

(2B) 

(3) 

(3A) 

(3B) 

(4) 

(4A) 

(4B) 

(5) 

(5A) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (QUARTS  IN  COLS.   2-2B,   POUNDS   IN  COLS.  3-5A) 


UNDER  1,000- 
1,000-1,999- 
2,000-2,999- 
3,000-3,999- 
4,000-4,999- 
5,000-5,999- 
6,000-6,999- 
7,000-7,999- 
8,000-8,999- 
9,000-9,999- 


16.78 

9.97 

6.29 

3.83 

3.15 

.63 

9.70 

9.35 

.23 

7.81 

7.70 

13.36 

5.74 

6.68 

3.57 

2.43 

1.00 

12.39 

11.62 

.33 

5.38 

5.29 

14.48 

5.90 

7.38 

3.42 

2.58 

.79 

11.08 

10.30 

.42 

5.15 

5.05 

16.41 

8.25 

7.73 

3.72 

2.98 

.70 

12.37 

11.72 

.51 

6.61 

6.51 

15.92 

7.93 

7.54 

3.85 

3.02 

.78 

11.56 

11.15 

.37 

7.77 

7.65 

16.84 

10.65 

5.70 

4.02 

3.42 

.58 

9.16 

8.96 

.16- 

8.47 

8.41 

18.43 

12.85 

5.21 

3.91 

3.38 

.52 

8.07 

7.98 

.01 

8.95 

8.84 

18.50 

12.23 

5.67 

4.01 

3.27 

.70 

8.54 

8.51 

.01 

9.34 

9.32 

19.93 

14.58 

5.25 

3.80 

3.51 

.29 

7.29 

7.18 

.07 

9.21 

9.01 

17.29 

11.35 

5.82 

4.39 

3.92 

.46 

7.46 

7.31 

.15 

10.93 

10.55 

18.73 

15.04 

3.27 

3.98 

3.51 

.26 

7.82 

7.81 

.01 

9.37 

9.37 

19.24 

14.37 

4.70 

4.17 

3.83 

.33 

6.95 

6.75 

.03 

8.08 

7.85 

19.92 

12.97 

6.53 

4.35 

3.99 

.36 

8.26 

8.02 

.25 

11.56 

11.51 

MONEY  VALUE  PER  HOUSEHOLD  PER  WEEK  (DOLLARS) 


ALL  HOUSEHOLDS  

UNDER  1,000  

1,000-1,999  

2,000-2,999  

3,000-3,999  

4,000-4,999  

5,000-5,999  

6,000-6,999  

7,000-7,999  

8,000-8,999  

9,000-9,999  

10,000-14,999  

15,000  AND  OVER — 


4.41 

2.67 

1.65 

1.30 

1.06 

.23 

1.53 

1.49 

.03 

2.12 

2.07 

3.58 

1.44 

1.97 

1.06 

.71 

.30 

1.61 

1.51 

.04 

1.38 

1.34 

3.62 

1.54 

1.94 

1.05 

.75 

.28 

1.44 

1.34 

.05 

1.34 

1.29 

4.22 

2.06 

2.06 

1.17 

.89 

.26 

1.66 

1.58 

.06 

1.72 

1.68 

4.24 

2.14 

2.00 

1.26 

.93 

.31 

1.67 

1.62 

.04 

2.12 

2.07 

4.46 

2.86 

1.48 

1.34 

1.11 

.23 

1.49 

1.46 

.02 

2.23 

2.20 

4.68 

3.30 

1.31 

1.41 

1.21 

.19 

1.53 

1.52 

• 

2.43 

2.39 

4.89 

3.31 

1.41 

1.38 

1.13 

.24 

1.56 

1.55 

* 

2.56 

2.55 

5.31 

3.98 

1.29 

1.35 

1.25 

.10 

1.46 

1.44 

.01 

2.56 

2.47 

4.79 

3.26 

1.50 

1.66 

1.49 

.17 

1.51 

1.49 

.02 

2.99 

2.87 

4.84 

4.01 

.71 

1.41 

1.26 

.08 

1.60 

1.60 

• 

2.84 

2.84 

5.36 

4.03 

1.28 

1.63 

1.54 

.09 

1.43 

1.41 

* 

2.44 

2.34 

5.64 

3.93 

1.59 

1.85 

1.69 

.16 

1.61 

1.57 

.04 

3.17 

3.15 

PERCENT  OF  HOUSEHOLDS  USING  IN  A  WEEK 


ALL  HOUSEHOLDS— 
UNDER  1,000- 
1,000-1,999- 
2,000-2,999- 
3,000-3,999- 
4,000-4,999- 
5,000-5,999- 
6,000-6,999- 
7,000-7,999- 
8,000-8,999- 
9,000-9,999- 


99.6 

94.0 

38.6 

99.3 

96.3 

29.9 

98.9 

98.4 

3.7 

98.1 

97.9 

99.2 

84.5 

44.1 

100.0 

88.  1 

40.7 

99.2 

97.5 

5.5 

93.2 

92.4 

98.7 

85.2 

45.9 

99.1 

95.4 

33.5 

98.2 

96.9 

5.3 

96.8 

96.8 

99.4 

90.  1 

44.7 

98.5 

93.5 

34.4 

99.0 

98.5 

6.3 

97.6 

97.6 

100.0 

94.5 

44.4 

99.5 

97.3 

33.4 

98.3 

97.9 

4.8 

98.3 

98.3 

100.0 

95.9 

36.8 

99.6 

97.1 

28.0 

100.0 

99.6 

2.3 

100.0 

99.5 

99.6 

98.8 

35.0 

99.2 

98.3 

26.8 

98.8 

98.8 

1.5 

98.6 

98.6 

100.0 

97.8 

34.5 

99.1 

96.1 

30.3 

97.8 

97.8 

2.2 

100.0 

100.0 

100.0 

100.0 

29.3 

100.0 

100.0 

18.3 

100.0 

100.0 

6.0 

100.0 

100.0 

98.8 

97.5 

33.4 

100.0 

100.0 

21.8 

100.0 

98.8 

1.2 

98.8 

98.8 

100.0 

100.0 

18.7 

100.0 

97.8 

27.5 

97.8 

97.8 

2.7 

100.0 

100.0 

100.0 

100.0 

27.9 

98.8 

98.8 

26.3 

99.  1 

99.1 

.9 

97.0 

97.0 

100.0 

94.  1 

36.6 

100.0 

97.4 

17.0 

100.0 

100.0 

5.9 

100.0 

100.0 
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TABLE     3. — FOOD  GROUP  TOTALS 
— CONTINUED 


UNITED  STATES 


RURAL  FARM 


MEAT 

POULTRY,   FISH  * 

EGGS   (FRESH  EQUIV.)  * 

SUGAR,  SWEETS 

MONEY  INCOME 

AFTER  TAXES 

IN  1964 

ALL 

HOME- 

ALL 

HOME- 

ALL 

HOME- 

ALL 

HOME  - 

SOURCES 

BOUGHT 

PRODUCED 

SOURCES 

BOUGHT 

PRODUCED 

SOURCES 

BOUGHT 

PRODUCED 

SOURCES 

BOUGHT 

PRODUCED 

<  1) 

(  6) 

(6A) 

(6B) 

(7) 

(7A) 

(7B) 

(8) 

(8A) 

(8B) 

(9) 

(9A) 

(9B) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS   IN  COLS.  6-7B 

AND  9-9B,  DOZENS   IN  COLS.  8-8B) 

ALL  HOUSEHOLDS  

13.84 

7.42 

6.22 

4.58 

2.73 

1.65 

2.64 

1.21 

1.37 

6.62 

6.01 

.53 

UNDER  1,000  

10.27 

4.96 

4.  99 

4.43 

2.53 

1.84 

2.29 

.64 

P.  f  D 

AA 
.  DO 

1,000-1,999  

10.07 

5.82 

4.  1 1 

4.49 

2.72 

1.61 

2.31 

.70 

1.60 

5.  77 

5.  20 

.  53 

2,000-2,999  

12.56 

6.  54 

5.  80 

5.01 

3.15 

1.67 

2.50 

.88 

1.  55 

6.62 

5.  97 

.  61 

3, 000-3, 999  

12.56 

6.57 

5.78 

4.20 

2.44 

1.66 

2.60 

1.02 

1.50 

7. 14 

6.49 

.58 

4, 000—4, 999  

14.  65 

8.12 

6.31 

4.31 

2.64 

1.49 

2.71 

1.32 

i.  •  C.  J 

7 

6.  64 

SB 

5,000-5,999  

15.38 

8.98 

6.  27 

4.70 

2.92 

1.50 

2.63 

1.43 

1.15 

6.79 

6.  23 

•  46 

6,000-6,999  

16.01 

8.59 

7.32 

5.69 

2.89 

2.59 

3.08 

1.60 

1  •  42 

7.15 

6.  53 

.  54 

7,000-7,999  

14.63 

7.88 

6.41 

3.57 

2.30 

1.20 

2.85 

1.60 

1. 14 

6.  60 

5  .  93 

.58 

8,000-8,999  

17.44 

8.36 

8.  94 

4.99 

2.76 

2.10 

3.05 

1.53 

1.41 

5.96 

5.37 

.  51 

9,000-9,999  

15.05 

8.88 

5.94 

5.45 

3.78 

1.49 

2.41 

1.75 

.63 

6.  75 

6.26 

.43 

10,000-14,999  

16.61 

9.02 

7.48 

4.51 

2.68 

1.35 

2.89 

1.78 

.98 

6.25 

5.  84 

.  29 

15,000  AND  OVER — 

21.30 

8.99 

12.13 

4.92 

3.33 

.80 

3.57 

2.42 

1 . 14 

7.45 

6.80 

.  58 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

8.46 

4.34 

3.99 

1.77 

1.05 

.63 

1.01 

.47 

.52 

1.35 

1.11 

.21 

UNDER  1,000  

5.  81 

2.67 

2.94 

1.53 

.77 

.74 

.90 

.25 

.  63 

1.  20 

.  94 

•  24 

1,000-1,999  

5.  63 

3.06 

2.49 

1.58 

.91 

.61 

.90 

.27 

•  D  c. 

L  •  1 

2,000-2,999  

7.  28 

3.41 

3.71 

1.76 

1.05 

.62 

.95 

.33 

•  59 

1.28 

1 .  04 

.  22 

3,000-3,999  

7.41 

3.69 

3.59 

1.56 

.89 

.62 

1.01 

.41 

.58 

1  •  39 

1.  13 

.  22 

4,000-4,999-  

9.06 

4.77 

4.15 

1.70 

1.06 

.55 

1.03 

.50 

.47 

1.55 

1.  27 

.  24 

5,000-5,999  

9.71 

5.57 

4.06 

1.89 

1.22 

.55 

1.02 

.57 

•  44 

1 .45 

1.21 

.  19 

6, 000-6, 999  

9.95 

5.24 

4.64 

2.18 

1.09 

1.00 

1.16 

.60 

•  54 

1.51 

1.25 

.  22 

7, 000-7, 999  

9.  13 

4.86 

4.06 

1.50 

1.02 

.45 

1.12 

.61 

»  46 

1  •  44 

1.  18 

.21 

8,000-8,999  

11.32 

5.25 

5.96 

1.98 

1.09 

.82 

1.13 

.57 

.51 

1.38 

1.  13 

.  21 

9,000-9,999  

9.63 

5.44 

4.06 

2.39 

1.69 

.60 

.85 

.61 

.  24 

1.39 

1. 17 

.18 

10,000-14,999  

10.54 

5.70 

4.75 

2.12 

1.32 

.57 

1.12 

.71 

■37 

l  y% 

±  o  L.  O 

1  f>A 
J. .  w  (J 

.12 

15,000  AND  OVER- 

14.28 

5.64 

8.48 

2.28 

1.54 

.40 

1.41 

.95 

4.A 
.  TO 

1  7? 

i-  •  1  tL 

.28 

PERCENT  OF  HOUSEHOLDS  USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

99.3 

92.  4 

56.8 

81.8 

65.4 

30.0 

98.0 

49.1 

47.8 

99.4 

99.2 

40.3 

UNDER  1,000  

97.5 

83.9 

53.0 

69.5 

49.4 

30.7 

96.8 

33.1 

65.2 

99.2 

99.2 

36.0 

1,000-1,999  

97.7 

90.  7 

53.3 

76.8 

60.0 

29.6 

96.9 

34.1 

62.7 

98.6 

98.2 

43.1 

2,000—2,999  

99.5 

92.  5 

57.9 

83.4 

67.7 

31.0 

97.1 

37.3 

58.3 

99.4 

99.4 

37.8 

3,000-3,999  

99.6 

89.  6 

61.4 

78.4 

59.4 

32.0 

98.3 

42.1 

54.3 

100.0 

99.1 

39.3 

4, 000—4, 999  

100.0 

94.  9 

51.0 

82.1 

70.1 

28.3 

97.8 

51.7 

42.8 

100.0 

100.0 

43.0 

5, 000— 5, 999  

100.0 

94.3 

55.5 

85.1 

69.5 

33.2 

99.6 

58.6 

39.8 

99.2 

99.2 

41.2 

6 . 000— 6. 999  

100.0 

93.  7 

61.9 

90.3 

67.3 

38.3 

99.1 

58.7 

40.5 

99.3 

99.3 

46.4 

7. 000— 7. 999  

100.0 

92.  0 

61.3 

83.7 

67.0 

23.3 

98.3 

66.0 

33.3 

98.7 

98.7 

40.7 

8,000-8,999  

100.0 

100.0 

63.2 

91.4 

76.4 

32.2 

100.0 

59.5 

36.2 

100.0 

100.0 

38.7 

9,000-9,999  

100.0 

97.3 

42.9 

92.9 

78.0 

27.5 

97.8 

67.6 

28.0 

100.0 

100.0 

45.1 

10,000-14,999  

•  100.0 

98.2 

63.1 

88.2 

76.0 

23.7 

97.9 

64.1 

31.8 

100.0 

100.0 

33.4 

15,000  AND  OVER- 

• 100.0 

91.5 

68.0 

91.5 

79.7 

19.6 

100.0 

75.2 

30.1 

94.8 

94.8 

38.6 
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TABLE     3. — FOOD  GROUP  TOTALS 
— CONTINUED 


UNITED  STATES 


RURAL  FARM 


MONEY  INCOME 
AFTER  TAXES 

POTATOES,  SWEETPOTATOES 

FRESH 

VEGETABLES  * 

FRESH  FRUIT  * 

COMML.  CANNED 
VEGETABLES, 
FRUIT 

COMML.  FROZEN 
VEGETABLES, 
FRUIT 

ALL 

SOURCES 

BOUGHT 

HOME- 
PRODUCED 

All 

ALL 

SOURCES 

BOUGHT 

HOME- 
PRODUCED 

ALL 

SOURCES 

BOUGHT 

HOME- 
PRODUCED 

ALL 

SOURCES 

BOUGHT 

ALL  | 
SOURCES! BOUGHT 

(1) 

(10) 

(10A) 

(10B) 

(11) 

(11A) 

(11B) 

(12) 

(12A) 

(12B) 

(13) 

(13A) 

(14)      j  (14A) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 


ALL  HOUSE 

HOL 

DS  

8. 

59 

6. 

49 

2. 

03 

9. 

72 

4. 

09 

5. 

19 

9. 

71 

6.63 

2. 

52 

4. 

06 

3. 

95 

.39 

.38 

UNDER 

It 

000  

7. 

60 

4. 

49 

3. 

10 

9. 

33 

2. 

42 

6. 

70 

7. 

23 

4.46 

2. 

41 

2. 

70 

2. 

55 

.18 

.18 

1,000 

-1, 

999  

6. 

98 

3. 

83 

3. 

14 

8. 

65 

2. 

17 

6. 

20 

6. 

40 

2.91 

3. 

04 

2. 

56 

2. 

44 

.12 

.12 

2,000 

-2, 

999  

8. 

02 

5. 

52 

2. 

46 

8. 

75 

2. 

74 

5. 

76 

8. 

52 

5.67 

2. 

46 

3. 

33 

3. 

28 

.23 

.22 

3,000 

-3, 

999  

8. 

92 

6. 

25 

2. 

56 

10. 

35 

3. 

60 

6. 

43 

8. 

78 

5.48 

2. 

61 

3. 

51 

3. 

48 

.15 

.14 

4,000 

-4, 

999  

8. 

58 

6. 

89 

1. 

65 

9. 

69 

4. 

49 

4. 

75 

11. 

05 

7.62 

2. 

94 

4. 

56 

4. 

39 

.45 

.45 

5,000 

-5, 

999  

8. 

79 

7. 

62 

1. 

10 

10. 

53 

4. 

99 

4. 

53 

10. 

83 

7.98 

2. 

03 

4. 

94 

4. 

80 

.45 

.42 

6,000 

-6, 

999  

8. 

86 

6. 

55 

2. 

26 

11. 

05 

4. 

99 

5. 

54 

11. 

88 

8.79 

2. 

84 

4. 

51 

4. 

36 

.47 

.46 

7,000 

-7, 

999  

10. 

07 

7. 

52 

2. 

54 

9. 

97 

6. 

01 

3. 

84 

11. 

59 

8.92 

2. 

31 

4. 

97 

4. 

88 

.72 

.70 

8,000 

-8, 

999  

10. 

33 

9. 

72 

62 

9. 

51 

5. 

34 

3. 

41 

12. 

35 

9.24 

2. 

18 

5. 

03 

4. 

94 

.75 

.74 

9,000 

-9, 

999  

9. 

15 

8. 

42 

55 

9. 

50 

6. 

62 

2. 

86 

11. 

66 

8.73 

2. 

21 

6. 

07 

5. 

83 

1.13 

1.08 

10,000 

-14 

,  999  

9. 

33 

8. 

17 

1. 

00 

9. 

58 

5. 

85 

3. 

33 

12. 

34 

9.08 

2. 

18 

5. 

28 

5. 

11 

.84 

.83 

15,000 

AN 

D  OVER — 

10. 

37 

8. 

34 

1. 

29 

11. 

38 

6. 

08 

4. 

69 

11. 

33 

8.62 

2. 

30 

5. 

79 

5. 

76 

.54 

.48 

MONEY  VALUE  PER  HOUSEHOLD  PER  WEEK  (DOLLARS) 


HOUSEHOLDS  

1.04 

.77 

.26 

2.17 

.73 

1.33 

1.64 

.87 

.67 

.84 

.81 

.13 

.13 

UNDER  1,000  

.89 

.47 

.42 

2.11 

.38 

1.67 

1.24 

.54 

.60 

.53 

.50 

.06 

.06 

1,000-1,999  

.82 

.41 

.41 

1.97 

.36 

1.54 

1.28 

.38 

.79 

.51 

.48 

.04 

.04 

2,000-2,999  

.88 

.54 

.33 

1.96 

.43 

1.48 

1.36 

.70 

.59 

.65 

.64 

.08 

.08 

3,000-3,999  

1.04 

.69 

.33 

2.24 

.58 

1.58 

1.47 

.68 

.70 

.72 

.71 

.05 

.05 

4,000-4,999  

1.04 

.83 

.21 

2.08 

.78 

1.20 

1.89 

1.01 

.79 

.96 

.92 

.15 

.15 

5,000-5,999  

1.05 

.91 

.13 

2.36 

.91 

1.21 

1.78 

1.04 

.59 

1.05 

1.02 

.15 

.14 

6,000-6,999  

1.26 

.95 

.30 

2.53 

.95 

1.45 

1.95 

1.10 

.79 

.91 

.88 

.16 

.16 

7,000-7,999  

1.31 

1.03 

.28 

2.31 

1.18 

1.08 

2.03 

1.36 

.59 

1.05 

1.03 

.24 

.23 

8,000-8,999  

1.22 

1.14 

.08 

2.18 

1.04 

.91 

2.01 

1.26 

.59 

1.04 

1.02 

.24 

.23 

9,000-9,999  

1.08 

1.00 

.06 

2.08 

1.28 

.80 

1.84 

1.08 

.57 

1.33 

1.28 

.32 

.29 

10,000-14,999  

1.13 

.99 

.12 

2.13 

1.10 

.91 

2.05 

1.25 

.60 

1.11 

1.07 

.29 

.28 

15,000  AND  OVER — 

1.30 

1.07 

.15 

2.84 

1.24 

1.45 

1.97 

1.27 

.60 

1.21 

1.20 

.22 

.20 

PERCENT  OF  HOUSEHOLDS 

USING 

IN  A  WEEK 

HOUSEHOLDS  

92.2 

78.0 

20.2 

97.4 

82.2 

72.1 

89.8 

77.9 

47.4 

79.5 

78.5 

22.8 

22.2 

UNDER  1,000  

86.7 

58.3 

33.1 

95.6 

62.9 

76.7 

82.2 

65.5 

42.8 

64.0 

60.0 

11.7 

11.7 

1,000-1,999  

85.0 

62.2 

31.9 

93.5 

63.3 

76.8 

78.6 

56.9 

51.0 

65.5 

64.6 

9.3 

8.8 

2,000-2,999  

86.0 

66.0 

24.0 

95.4 

71.7 

71.7 

85.9 

73.4 

44.2 

66.8 

66.2 

15.5 

15.0 

3,000-3,999  

92.0 

73.3 

24.2 

99.1 

81.4 

78.6 

91.6 

77.0 

50.4 

72.7 

72.7 

13.5 

12.2 

4,000-4,999  

93.6 

82.2 

18.4 

98.6 

86.7 

67.1 

92.1 

80.2 

47.9 

87.6 

87.0 

24.0 

24.0 

5,000-5,999  

95.0 

89.0 

11.4 

99.1 

93.3 

71.0 

93.1 

87.5 

47.0 

89.6 

88.3 

26.7 

25.7 

6,000-6,999  

98.0 

87.6 

20.9 

99.3 

91.3 

77.9 

95.7 

90.8 

53.7 

84.5 

82.8 

30.4 

30.4 

7,000-7,999  

100.0 

87.7 

19.7 

98.7 

94.0 

71.7 

95.7 

79.7 

53.0 

94.0 

94.0 

40.7 

39.3 

8,000-8,999  

97.2 

92.9 

8.3 

98.8 

94.5 

68.4 

100.0 

92.6 

40.8 

92.3 

92.3 

37.4 

36.2 

9,000-9,999  

92.9 

90.7 

5.5 

97.8 

92.3 

66.5 

95.1 

89.6 

44.5 

87.9 

87.9 

46.7 

46.7 

10,000-14,999  

98.8 

93.5 

10.1 

98.8 

96.5 

59.7 

95.2 

90.1 

37.6 

88.7 

87.6 

41.7 

40.6 

15,000  AND  OVER — 

91.5 

77.  1 

11.8 

96.7 

91.5 

64.1 

91.5 

83.0 

41.8 

91.5 

91.5 

34.0 

34.0 
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TABLE     3. — FOOD  GROUP  TOTALS 
— CONTINUED 


UNITED  STATES 


RURAL  FARM 


JUICE  — VEGETABLE,  FRUIT 

DRIED  VEGETABLES, 

SOUP, 

OTHER 

NUTS,  CONDIMENTS, 

(SINGLE  STRENGTH  EQUIV)* 

FRUIT  * 

BEVERAGES  * 

MIXTURES  * 

LEAVENINGS  * 

MONEY  INCOME 

AFTER  TAXES 

f  U       1  Qt  /, 

ALL 

HOME- 

ALL 

HOME- 

ALL 

ALL 

r 

ALL 

HOME- 

SOURCES 

BOUGHT 

PRODUCED 

SOURCES 

BOUGHT 

PRODUCED 

SOURCES 

BOUGHT 

SOURCES 

BOUGHT 

SOURCES 

BOUGHT 

PRODUCED 

(i) 

(15) 

( 15A) 

(15B) 

(16) 

(16A) 

(16B) 

(17) 

(17A) 

(18) 

(18A) 

(19) 

(19A) 

(19B) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

3.06 

2.65 

.39 

.89 

.79 

.09 

«* 

1.43 

1.38 

*» 

** 

UNDER  1,000  

1.63 

1.38 

.23 

1.02 

.81 

.18 

** 

** 

.67 

.67 

** 

1,000-1,999  

1.51 

1.11 

.37 

1.14 

1.04 

.08 

** 

** 

.75 

.67 

** 

2, 000-2, 999  

2.89 

2.30 

.  59 

1.  16 

1.07 

.07 

** 

** 

1.14 

1.11 

*» 

*» 

3, 000-3, 999  

2.06 

1.69 

.35 

1.09 

.96 

.09 

»* 

1.32 

1.26 

** 

** 

•* 

4, 000-4, 999  

3.38 

2.89 

•  49 

.95 

.92 

.02 

■»* 

-*» 

1.64 

1.55 

»» 

5,000-5,999  

3.  14 

2.83 

.30 

.70 

.62 

.08 

*» 

*» 

!•  (O 

1  7R 
L  •  f  D 

6, 000-6, 999  

3.98 

3.32 

.  66 

.99 

.72 

.25 

*» 

»* 

1.56 

1.51 

»» 

7, 000-7, 999  

4.42 

4.  00 

.38 

.53 

.50 

.03 

*• 

J.  •  7  f 

8,000-8,999  

3.94 

3.59 

.33 

.52 

.41 

.06 

*• 

** 

2.15 

2.13 

** 

9,000-9,999  

5.90 

5.61 

.22 

.77 

.68 

.09 

** 

1.98 

1.96 

10,000-14,999  

5.06 

4.74 

.31 

.42 

.38 

.03 

** 

** 

2.13 

2.09 

** 

** 

15,000  AND  OVER — 

6.64 

6.32 

.31 

.38 

.33 

.05 

** 

** 

1.40 

1.40 

** 

»* 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.43 

.36 

.07 

.18 

.16 

.02 

2.09 

2.07 

.54 

.52 

.84 

.66 

.16 

UNDER  1,000  

.24 

.19 

.04 

.20 

.15 

.04 

1.57 

1.56 

.25 

.25 

.63 

.42 

.17 

1,000-1,999  

.23 

.16 

.07 

.22 

.20 

-0? 

1.39 

1.39 

.30 

.28 

.58 

.42 

.14 

2,000-2,999  

.42 

.30 

.11 

.22 

.20 

.01 

1.73 

1.72 

.42 

.41 

.71 

.  54 

.15 

3,000-3,999  

.31 

.25 

.06 

.21 

.19 

.02 

1.85 

1.83 

.46 

.43 

.74 

.55 

.18 

4,000-4,999  

.49 

.41 

.08 

.20 

.20 

* 

2.18 

2.17 

.59 

.56 

.93 

.73 

.18 

5,000-5,999  

.  43 

.38 

.05 

.16 

.14 

.02 

2.43 

2.42 

AO 

.  O  7 

AT 
.Of 

Q1 

•  1  *T 

1 

•  13 

6,000-6,999  

.56 

.46 

.11 

.20 

.15 

.05 

2.52 

2.50 

.63 

.61 

1.03 

.82 

.18 

7,000-7,999  

A1 
.ox 

.06 

.13 

.12 

.01 

2.49 

2.41 

7-7 

mil 

.  I  *t 

*  Ot- 

8,000-8,999  

.54 

.49 

.05 

.15 

.13 

.01 

2.69 

2.58 

.80 

.79 

.96 

.84 

.09 

9,000-9,999  

.76 

.72 

.03 

.14 

.12 

.01 

2.42 

2.40 

.76 

.75 

1.25 

1.05 

.16 

10,000-14, 999  

.68 

.63 

.05 

.13 

.12 

.01 

2.76 

2  =  71 

=  81 

-79 

1.02 

.93 

.10 

15,000  AND  OVER — 

.86 

.79 

.07 

.08 

.07 

.01 

3.61 

3.56 

.64 

.64 

1.02 

.89 

.12 

PERCENT  OF  HOUSEHOLDS  USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

55.4 

48.3 

11.7 

48.2 

45.2 

4.4 

99.1 

99.1 

66.9 

66.0 

89.6 

87.6 

28.9 

UNDER  1,000  

33.7 

25.9 

8.7 

53.2 

43.4 

8.3 

97.0 

97.0 

46.4 

46.4 

78.2 

72.7 

22.2 

1,000-1,999  

36.6 

29.3 

10.7 

51.8 

47.4 

3.0 

98.0 

98.0 

53.2 

51.5 

87.1 

83.8 

27.2 

2,000-2,999  

52.6 

42.3 

15.1 

57.9 

56.4 

3.8 

98.1 

98.1 

53.9 

52.9 

88.5 

86.9 

28.  1 

3, 000-3, 999  

47.2 

38.4 

12.9 

53.0 

49.6 

4.5 

99.6 

99.6 

66.4 

65.6 

88.4 

84.8 

32.5 

4, 000-4, 999  

63.4 

54.5 

15.4 

47.  8 

46.4 

1.4 

99.0 

99.0 

71 .  8 

70.4 

90.9 

89.6 

32.5 

5,000-5,999  

56.2 

50.9 

10.2 

45,  1 

42.7 

5.1 

100.0 

100.0 

77.2 

76-8 

92.7 

91,3 

28.4 

6,000-6,999  

70.6 

62.9 

15.5 

53.1 

49.0 

10.5 

100.0 

100.0 

73.1 

72.4 

92.3 

91.5 

35.0 

7,000-7,999  

70.7 

67.7 

9.3 

44.3 

43.0 

3.0 

100.0 

100.0 

82.7 

82.7 

97.0 

97.0 

38.0 

8, 000-8, 999  

69.3 

65.0 

9.2 

37.7 

37.7 

2.5 

100.0 

100.0 

84.4 

84.4 

91.7 

90.5 

23.6 

9,000-9,999  

64.3 

59.3 

7.7 

36.3 

36.3 

2.2 

100.0 

100.0 

75.3 

73.1 

92.9 

92.9 

29.7 

iO, 000-14, 999  

78.3 

75.3 

7.1 

40.1 

38.2 

1.8 

98.8 

98.8 

80.4 

78.6 

93.5 

93.5 

21.4 

15,000  AND  OVER — 

80.4 

77.8 

8.5 

32.0 

29.4 

2.6 

100.0 

100.0 

75.8 

75.8 

92.2 

92.2 

11.8 
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TABLE     4. — MILK,    CREAM,  CHEESE 


UNITED  STATES 


RURAL  FARM 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 


(1) 


FRESH   FLUID  MILK 


TOTAL 


ALL 
(2) 


ALL  HOUSEHOLDS  

UNDER  1,000  

1,000-1, 999  

2,000-2,999  

3,000-3,999  

4,000-4,999  

5,000-5,999  

6,000-6,999  

7,000-7,999  

8,000-8,999  

9,000-9,999  

10,000-14,999  


ALL  HOUSEHOLDS  

UNDER  1,000  

1,000-1,999  

2,000-2,999  

3,000-3,999  

4,000-4,999  

5,000-5,999  

6,000-6,999  

7,000-7,999  

8,000-8,999  

9,000-9,999  

10,000-14,999  

15,000  AND  OVER — 


ALL  HOUSEHOLDS  

UNDER  1,000  

1,000-1, 999  

2,000-2,999  

3,000-3,999  

4, 000-4,999  

5,000-5,999  

6,000-6,999  

7,000-7,999  

8,000-8,999  

9,000-9,999  

10,000-14,999  

15,000  AND  OVER — 

=1=  TABLE  NOTES  ON  PAGE  196 


BOUGHT 
(2A) 


WHOLE 


ALL 


(3) 


BOUGHT 


(3A) 


BUTTERMILK 


ALL 


(4) 


BOUGHT 


(4A) 


PROCESSED  MILK 


CANNED 


SKIM 


(5) 


TOTAL  ! 

choco-(calcium)' 
late  equiv.)i 


(6) 


(7) 


EVAPO- 

CON- 

TOTAL 

RATED 

DENSED 

* 

(8) 

(9) 

(10) 

QUANTITY  PER 

HOUSEHOLD 

PER  WEEK  (QUARTS 

IN  COLS 

.  2-6, 

POUNDS 

IN  COLS. 

7-10) 

11.  73 

5.31 

10.  76 

4.72 

.51 

.30 

.40 

.05 

3.29 

.85 

.71 

.04 

8.6 1 

1.91 

7.79 

1.61 

.39 

.23 

.40 

.02 

4.76 

1.10 

1.06 

.01 

10.01 

2.61 

8.92 

2.  21 

.69 

.33 

.38 

.02 

4.80 

.87 

.80 

.02 

11.48 

3.63 

10.37 

3.05 

.47 

.31 

.55 

.09 

3-51 

1.02 

.92 

.04 

11.59 

3.89 

10.85 

3.55 

.65 

.28 

.06 

.02 

2.59 

.81 

.70 

* 

11.84 

5.84 

10.81 

5.15 

.57 

.34 

.40 

.06 

3.01 

.94 

.69 

.06 

12.73 

7.43 

12.15 

7.  05 

.34 

.20 

.20 

.05 

3.66 

.96 

.85 

.01 

12.53 

6.42 

11.37 

5.  67 

.62 

.44 

.49 

.05 

3.37 

.82 

.66 

.07 

14.31 

9.06 

13.  51 

8.  33 

.42 

.34 

.35 

.04 

2.72 

.73 

.63 

.02 

12.18 

6.39 

1 0.47 

5.  03 

.51 

.36 

1.13 

.06 

1.30 

.37 

.19 

.  10 

13.05 

9.43 

12.57 

9.00 

.26 

.21 

.22 

.00 

2.47 

.52 

.42 

.09 

13.  16 

8.45 

11.86 

7.29 

.38 

.38 

.74 

.17 

2.96 

.70 

.37 

.09 

14.79 

7.94 

12.  96 

6.58 

.68 

.22 

1.01 

.13 

2.07 

.64 

.51 

.02 

MONEY 

VALUE 

PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

.2.68 

1.18 

2.47 

1.05 

.11 

.06 

.09 

.01 

.22 

.16 

.12 

.01 

2  .  06 

•  43 

1.88 

.37 

.07 

.04 

.09 

.01 

.28 

•  2  0 

1  ft 

2.34 

.60 

2.12 

.52 

.14 

.07 

.07 

* 

.25 

.  17 

.15 

* 

2.63 

.79 

2.40 

.66 

.10 

.07 

.11 

.02 

.24 

.19 

.16 

.01 

2.74 

.92 

2.58 

.84 

.14 

.06 

.01 

.01 

.19 

.15 

.12 

• 

2.69 

1.30 

2.47 

1.15 

.12 

.08 

.08 

.02 

.25 

.19 

.12 

.01 

2.80 

1.57 

2.66 

1.48 

.07 

.04 

.07 

.01 

.25 

.18 

.14 

• 

2.91 

1.49 

2.66 

1.33 

.13 

.09 

.10 

.01 

.22 

.15 

.11 

.01 

3.29 

2.08 

3.12 

1.93 

.09 

.08 

.07 

.01 

.19 

.14 

.11 

* 

2.65 

1.33 

2.28 

1.04 

.12 

.08 

.23 

.01 

.10 

.08 

.03 

.02 

2.78 

2.00 

2.67 

1.90 

.06 

.05 

.05 

.00 

.  16 

.09 

.07 

.02 

2.92 

1.85 

2.63 

1.59 

.08 

.08 

.16 

.04 

.23 

.16 

.07 

.02 

3.48 

1.88 

3.04 

1.54 

.16 

.06 

.24 

.03 

.17 

.14 

.08 

.01 

PERCENT  OF  HOUSEHOLDS 

USING  IN 

A  WEEK 

93.3 

56.6 

89.6 

51.9 

18.4 

13.1 

6.0 

2.9 

37.5 

31.1 

28.0 

2.2 

79.5 

34.8 

75.2 

31.6 

11.7 

7.2 

4.4 

2.3 

40.7 

34.8 

33.3 

.8 

88.1 

42.4 

81.4 

38.  0 

18.9 

11.7 

5.2 

1.5 

38.2 

33.4 

31.7 

1.3 

86.9 

45.  5 

81.3 

37.8 

17.2 

12.5 

5.5 

2.1 

43.6 

38.5 

36.5 

2.0 

95.0 

48.6 

92.9 

46.2 

22.1 

13.3 

3.0 

1.6 

34.1 

29.1 

27.8 

.4 

97.3 

61.8 

94.5 

57.6 

20.2 

15.8 

5.2 

4.9 

39.5 

33.6 

27.3 

4.3 

97.1 

69.  1 

96.0 

64.6 

14.4 

11.7 

6.  1 

2.8 

40.0 

30.6 

29.  1 

.8 

94.4 

62.4 

91.2 

58.0 

24.5 

16.2 

7.7 

2.6 

38.8 

29.8 

27.6 

2.2 

100.0 

72.3 

98.3 

69.0 

21.0 

18.0 

3.0 

2.7 

35.7 

29.3 

25.0 

1.7 

94.8 

65.0 

89.6 

57.1 

20.2 

15.0 

12.3 

4.3 

31.0 

23.6 

19.0 

4.6 

97.8 

76.4 

97.8 

76.4 

12.6 

9.9 

4.4 

.0 

31.9 

24.2 

14.3 

7.1 

97.0 

73.3 

91.9 

66.8 

18.7 

18.7 

11.1 

7.4 

35.9 

27.2 

19.6 

5.3 

100.0 

64.  1 

94.8 

55.6 

16.3 

11.1 

21.6 

5.2 

26.8 

24.2 

20.9 

3.3 
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TABLE     4. — MILK,    CREAM,  CHEESE 
— CONTINUED 


UNITED  STATES 


RURAL  FARM 


PROCESSED  MILK 
—  CONTINUED 

CREAM 

MONEY  INCOME 

DRY 

TOTAL 

SWEET 

AFTER  TAXES 
IN  1964 

TOTAL 
* 

NONFAT 

MIX- 
TURES 
* 

ALL 

BOUGHT 

LIGHT 

HEAVY 
* 

HALF-AND 
-HALF 

SOUR 
* 

SUBSTI- 
TUTE 
* 

(1) 

(11) 

(12) 

(13) 

(14) 

(14A) 

( 15) 

(  16) 

(17) 

(18) 

(  19) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK   (POUNDS   IN  COLS.   11-13  AND  19,   QUARTS   IN  COLS.  14-18) 


ALL  HOUSEHOLDS  

.15 

.14 

.01 

.27 

.09 

.10 

.11 

.04 

.02 

.02 

UNDER  1,000  

.23 

.22 

* 

.42 

.01 

.24 

.13 

* 

.05 

.01 

1,000-1,999  

.27 

.25 

* 

.22 

.03 

.13 

.07 

.01 

* 

.01 

2,000-2,999  

.14 

.12 

.01 

.28 

.05 

.14 

.08 

.02 

.03 

.01 

3,000-3,999  

.09 

.09 

* 

.23 

.03 

.12 

.09 

.01 

.01 

.01 

4,000-4,999  

.13 

.10 

.03 

.28 

.12 

.08 

.14 

.05 

.01 

.01 

5,000-5,999  

.17 

.15 

.02 

.19 

.11 

.04 

.08 

.06 

.01 

.03 

6,000-6,999  

.17 

.15 

.02 

.24 

.12 

.05 

.12 

.06 

.02 

.03 

7,000-7,999  

.13 

.11 

.02 

.24 

.15 

.05 

.12 

.01 

.05 

.11 

8,000-8,999  

.06 

.04 

.02 

.38 

.21 

.12 

.19 

.05 

.03 

.02 

9,000-9,999  

.15 

.12 

.03 

.20 

.19 

.03 

.12 

.03 

.03 

.05 

10,000-14,999  

.16 

.15 

.01 

.40 

.16 

.04 

.25 

.08 

.04 

.03 

15,000  AND  OVER — 

.07 

.06 

.00 

.22 

.16 

.03 

.12 

.02 

.05 

.00 

MONEY 

VALUE 

PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.06 

.05 

.01 

.30 

.10 

.10 

.13 

.02 

.02 

.02 

UNDER  1,000  

.08 

.08 

* 

.44 

.01 

.25 

.14 

• 

.05 

.01 

1,000-1,999  

.09 

.08 

* 

.24 

.04 

.  14 

.08 

.01 

* 

.01 

2,000-2,999  

.05 

.04 

.01 

.31 

.06 

.14 

.10 

.01 

.04 

.02 

3,000-3,999  

.04 

.03 

• 

.25 

.03 

.12 

.10 

.01 

.01 

.01 

4,000-4,999  

.05 

.04 

.01 

.29 

.11 

.08 

.15 

.04 

.01 

.02 

5,000-5,999  

.07 

.06 

.01 

.22 

.13 

.04 

.09 

.04 

.01 

.03 

6,000-6,999  

.07 

.06 

.01 

.29 

.16 

.05 

.14 

.04 

.02 

.04 

7,000-7,999  

.06 

.04 

.01 

.31 

.22 

.05 

.13 

.01 

.06 

.06 

8,000-8,999  

.02 

.01 

.01 

.44 

.26 

.12 

.22 

.04 

.04 

.03 

9,000-9,999  

.06 

.05 

.01 

.24 

.23 

.03 

.11 

.01 

.03 

.06 

10,000-14,999  

.07 

.07 

» 

.45 

.19 

.04 

.27 

.05 

.04 

.04 

15,000  AND  OVER — 

.03 

.03 

.00 

.21 

.15 

.03 

.14 

.02 

.03 

.00 

PERCENT  OF  HOUSEHOLDS 

USING  IN 

A  WEEK 

ALL  HOUSEHOLDS  

12.7 

10.7 

2.0 

29.9 

19.1 

7.9 

11.2 

4.6 

4.  1 

6.9 

UNDER  1,000  

15.5 

14.6 

.9 

15.0 

2.8 

7.6 

3.8 

.9 

1.7 

1.7 

1,000-1,999  

15.3 

14.5 

.4 

19.6 

8.2 

9.4 

4.6 

2.0 

1.0 

3.6 

2,000-2,999  

11.9 

9.8 

1.7 

22.1 

12.0 

7.4 

7.0 

2.3 

2.6 

5.1 

3,000-3,999  

10.3 

8.8 

2.0 

23.3 

10.0 

9.0 

9.5 

2.3 

2.5 

4.6 

4,000-4,999  

10.0 

8.5 

2.6 

29.5 

18.9 

7.2 

12.2 

5.2 

2.9 

6.9 

5,000-5,999  

15.5 

11.0 

4.1 

36.1 

26.6 

6.5 

14.2 

7.2 

3.1 

10.0 

6,000-6,999  

16.7 

13.8 

2.9 

35.9 

26.5 

4.6 

15.3 

7.1 

3.2 

8.0 

7,000-7,999  

12.3 

9.3 

3.0 

48.0 

37.0 

11.0 

18.3 

3.0 

14.7 

12.7 

8,000-8,999  

8.9 

7.7 

1.2 

46.6 

35.3 

15.6 

16.3 

9.8 

10.1 

10.4 

9,000-9,999  

15.4 

12.6 

2.7 

41.2 

36.  8 

8.2 

20.9 

2.7 

7.7 

14.8 

10,000-14,999  

14.5 

13.4 

1.2 

46.5 

35.0 

4.8 

15.2 

9.7 

11.8 

14.1 

15,000  AND  OVER — 

8.5 

5.9 

.0 

32.7 

24.2 

7.8 

16.3 

3.3 

5.2 

.0 
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TABLE     4. — MILK,   CREAM,  CHEESE 
— CONTINUED 


UNITED  STATES 


RURAL  FARM 


MONEY  INCOME 
AFTER  TAXES 

(1) 

FROZEN  MILK  DESSERT 

CHEESE 

TOTAL 
l  ^U  J 

ICE 
CREAM 

I  £  1  J 

ICE 
MILK 
* 

(22) 

SHERBET 
(23) 

TOTAL 
(24) 

AMERICAN 

SWISS 

+ 

(27) 

COTTAGE 
+ 

(28) 

CREAM 
+ 

(29) 

SPREADS, 
DIPS 

(30) 

HARD 
I  TALI  AN 
* 

(31) 

OTHER 
(32) 

NATURAL 
* 

(25) 

PROCESS 
* 

(26) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK   (QUARTS  IN  COLS.   20-23,   POUNDS   IN  COLS.  24-32) 

ai  i     unnc  cuni  nc 

1  •  OJ 

.25 

.03 

1.22 

.26 

.29 

.03 

.52 

.04 

.05 

• 

.02 

i  im  nco    i  aaa 
UNUbK    I ,  UUU 

1       1  A 
1  .  iU 

n/, 

.15 

.01 

.90 

.17 

.18 

.03 

.43 

•  01 

.  06 

* 

.  02 

i     aaa    i  qqo 

i *  uuu— i t  yyy  

i     i  "a 
1  •  1j 

Q  /. 

.17 

.03 

.83 

.15 

.22 

• 

.35 

.  04 

.  06 

.  00 

.01 

*5    aaa    o  nnn 

d.  j  uuu— d.  j  yyy  

1  •  43 

1.18 

.  22 

.03 

1.10 

.29 

.32 

* 

.41 

.01 

.03 

* 

.03 

■*>    aaa    q    o  o  o 

3  , uuu- o f yyy  

1  •  77 

1.39 

•  36 

.02 

.97 

.26 

.24 

.01 

•  41 

.01 

.  03 

* 

.01 

4,ouo  4,999 

1  a  95 

1.66 

•  26 

.02 

1.26 

.28 

.30 

.02 

.  57 

.  04 

.  03 

* 

.01 

3 , 000— P, 999  

2.17 

1.90 

.25 

.02 

1.35 

.34 

.31 

.03 

.  54 

.05 

.  05 

* 

.  03 

6, 000— 6, 999  

2.06 

1.68 

.33 

.06 

1.50 

.40 

.33 

.06 

.  54 

.  06 

.06 

.01 

.05 

1 , DUO- 1 , 999  

2.19 

1.79 

•  34 

.05 

1.67 

.19 

.39 

.09 

.78 

•  09 

•  06 

•  01 

.  05 

8,000-8,999  

2.32 

2.00 

•  26 

.06 

1.70 

.35 

.27 

.07 

•  86 

.05 

.  05 

# 

.04 

9,000-9,999  

2.23 

2.09 

.13 

.01 

1.76 

.40 

.44 

.01 

.  76 

.01 

•  12 

* 

.01 

10,000-14,999 — -- 

O     ^  R 
£  .  P!> 

£.»  £-  U 

.27 

.08 

1.76 

.20 

.51 

.05 

.  84 

.  06 

.  09 

* 

.01 

15,000  AND  OVER — 

O     Q  "2 

.28 

.10 

1.30 

.37 

.18 

.02 

.62 

.  03 

.  08 

.  00 

.01 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ai  i     uni  ic  cuni  r\ c 

ALL    HUUo  bnUL Uo  

•  63 

•  55 

.07 

.01 

.58 

.16 

.16 

.02 

.16 

.02 

.03 

• 

.02 

UNUtR  1»UUU 

•  J  1 

.33 

.04 

* 

.42 

.11 

.11 

.02 

.12 

.01 

.  05 

* 

.01 

i      r\  f\ r\     i      f\  r\ 

1 1  uuu-i » y yy  

.  38 

.04 

.01 

.40 

.09 

.13 

* 

.10 

.02 

.  04 

.  00 

.01 

<l  t  uuu- i»  gyy  

•  50 

.42 

.07 

.01 

.53 

.17 

.18 

• 

.  12 

.01 

.02 

.02 

3, 000—3, 999  

.61 

.50 

.10 

.01 

.45 

.16 

.14 

.01 

.12 

.01 

.02 

* 

* 

Hf uuu- hi yyy  

.  65 

.57 

.07 

.01 

.58 

.17 

.16 

.02 

.  17 

.02 

.  02 

* 

.01 

r-     aaa     c  r»nn 

Dt  uuu— d»  yyy  

•  75 

.67 

.07 

.01 

.66 

.21 

.18 

.02 

.16 

.03 

.  04 

* 

.03 

6, 000—6, 999  

.72 

.62 

.07 

.02 

.75 

.25 

.18 

.03 

.  16 

.04 

.  04 

.01 

•  04 

1 , 000—  f , 999  

.75 

.64 

.09 

.02 

.76 

.13 

.20 

.06 

.21 

.06 

•  04 

.  01 

•  04 

8,000-8,999  

.83 

.74 

.07 

.03 

.77 

.20 

.16 

.04 

.25 

.03 

.  05 

* 

.  03 

9,000-9,999  

.82 

.77 

.04 

.01 

.83 

.23 

.25 

.01 

.  25 

.01 

.  07 

* 

.01 

10,000-14,999  

•  94 

.  84 

.07 

.03 

.83 

.  13 

.27 

.04 

.  27 

.04 

.07 

* 

.01 

15,000  AND  OVER — 

1.16 

.97 

.15 

.05 

.62 

.24 

.11 

.02 

.  17 

.  02 

.  05 

.  00 

.01 

PERCENT  OF  HOUSEHOLDS 

USING   IN  A  WEEK 

ai   ■       i  ini  ir  n  mi   r\  <~ 

ALL  HUUobHULUo  

6  1  .  «d 

58.4 

10.3 

2.7 

71.5 

28.0 

30.9 

3.2 

31.2 

6.7 

7.2 

1.8 

3.3 

UNUtK    1 ,  Uuu  — 

46  .  4 

4.9 

.8 

45.8 

16.7 

15.7 

2.5 

16.7 

1.7 

8.3 

1.7 

3.4 

i ,  uuu  i r  yyy 

3  I  o  O 

42  .  6 

8.0 

2.2 

52.8 

17.9 

19.9 

.4 

21.5 

3.3 

5.9 

.0 

1.5 

o     aaa     i     n  nn 

z , uuu  z , yyy 

c/,  -> 
L>*f  .  O 

46.  4 

10.6 

2.0 

62.7 

24.6 

29.  1 

.5 

22.5 

4.5 

3.8 

.6 

1.8 

q    Ann    q  qqq 

69.0 

55.0 

15.3 

2.7 

66.3 

28.5 

28.3 

2.1 

27.4 

1.9 

4.1 

.8 

.8 

H-f  uuu— 4,  yyy  

65  •  6 

56.  4 

11.8 

1.4 

75.3 

28.4 

33.6 

3.9 

35.1 

7.0 

6.9 

1.9 

2.9 

c     aaa     c     ^  r»  r\ 

z>  j  uuu- d 9  yyy  

80  .  3 

73.  6 

8.5 

2.6 

82.0 

36.8 

34.3 

2.4 

33.3 

9.7 

9.6 

1.0 

5.7 

r       AAA"  OOA 

o  ,  uuu- o , yyy  

"7  C  ~7 

12.  1 

4.8 

83.7 

34.0 

35.9 

5.6 

35.0 

10.9 

9.7 

4.4 

5.4 

-#      AAA     —i     t~\  r\  r\ 

f *  uuu—  f  9  yy 9  

79.3 

72.7 

11.3 

2.7 

81.7 

19.7 

41.7 

7.7 

38.3 

16.0 

8.7 

6.3 

6.0 

Q      AAA      Q      Q  Q  Q 

82.5 

74.2 

10.4 

5.8 

90.8 

35.9 

40.2 

8.3 

40.2 

13.2 

10.1 

3.1 

5.8 

9,000-9,999  

87.4 

77.5 

7.1 

2.7 

90.7 

42.3 

40.1 

2.7 

55.5 

2.7 

13.2 

2.2 

5.5 

10,000-14, 999  

78.8 

72.8 

8.1 

6.0 

92.6 

30.0 

47.5 

4.4 

48.6 

10.8 

11.8 

3.7 

3.9 

15,000  AND  OVER — 

75.8 

67.3 

19.6 

6.5 

81.0 

50.3 

18.3 

6.5 

45.1 

6.5 

5.9 

.0 

3.3 
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TABLE     5. — FATS,  OILS 


UNITED  STATES 


RURAL  FARM 


TABLE  FATS 

SHORTENING 

SALAD  DRESSING 

MONEY  INCOME 
AFTER  TAXES 

TOTAL 

BUTTER 

MAR- 

TOTAL 

LARD 
* 

VEGE- 
TABLE 

SALAD, 
COOKING 
OILS 

TOTAL 

MAYON- 

FRENCH 

LOW 

OTHER 

IN  1964 

ALL 

BOUGHT 

GARINE 

ALL 

BOUGHT 

* 

NAISE 

* 

CALORIE 

(1) 

(2) 

(3) 

(3A) 

(4) 

(5) 

(6) 

(6A) 

(7) 

(8) 

(9) 

( 10) 

(11) 

(12) 

(13) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 


ALL  HOUSEHOLDS  

1.55 

.67 

.49 

.88 

1.42 

.96 

.48 

.46 

.31 

.54 

.  18 

.06 

.01 

.29 

UNDER  1,000  

1.09 

.45 

.29 

.64 

1.95 

1.76 

.82 

.19 

.26 

.27 

.17 

.03 

.00 

.08 

1,000-1,999  

1.12 

.45 

.24 

.68 

1.65 

1.37 

.76 

.28 

.28 

.37 

.  14 

.01 

• 

.21 

2, 000-2,999  

1.32 

.54 

.31 

.78 

1.72 

1.36 

.84 

.36 

.25 

.43 

.11 

.04 

.01 

.27 

3,000-3,999  

1.37 

.61 

.31 

.77 

1.69 

1.12 

.59 

.56 

.22 

.57 

.21 

.04 

.01 

.31 

4,000-4,999  

1.72 

.66 

.46 

1.06 

1.44 

.87 

.46 

.57 

.30 

.56 

.19 

.07 

• 

.31 

5,000-5,999  

1.75 

.79 

.64 

.96 

1.19 

.65 

.29 

.54 

.29 

.68 

.23 

.08 

.02 

.35 

6,000-6,999  

1.61 

.63 

.46 

.98 

1.38 

.82 

.25 

.56 

.33 

.69 

.26 

.08 

* 

.35 

7,000-7,999  

1.76 

.70 

.63 

1.06 

1.11 

.38 

.16 

.73 

.37 

.56 

.16 

.10 

.02 

.  29 

8,000-8,999  

1.91 

.93 

.81 

.97 

1.10 

.54 

.22 

.55 

.51 

.87 

.21 

.13 

.02 

.51 

9,000-9,999  

2.04 

.83 

.73 

1.21 

1.11 

.78 

.55 

.34 

.23 

.60 

.21 

.09 

.01 

.28 

10,000-14,999  

2.02 

.98 

.95 

1.03 

.97 

.45 

.15 

.52 

.51 

.67 

.18 

.12 

.01 

.36 

15,000  AND  OVER — 

2.42 

1.25 

1.11 

1.16 

.62 

.36 

.14 

.27 

.77 

.54 

.  15 

.09 

.01 

.29 

MONEY 

VALUE 

PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.70 

.46 

.33 

.24 

.33 

.20 

.09 

.12 

.10 

.18 

.06 

.04 

* 

.09 

UNDER  1,000  

.48 

.31 

.19 

.17 

.41 

.36 

.14 

.05 

.07 

.09 

.05 

.02 

.00 

.02 

1,000-1,999  

.50 

.31 

.16 

.18 

.36 

.29 

.15 

.07 

.08 

.11 

.05 

.01 

• 

.06 

2,000-2,999  

.57 

.38 

.21 

.20 

.39 

.30 

.18 

.09 

.07 

.13 

.03 

.02 

• 

.07 

3,000-3,999  

.62 

.42 

.21 

.20 

.38 

.23 

.11 

.15 

.07 

.18 

.07 

.02 

.01 

.09 

4,000-4,999  

.74 

.45 

.31 

.29 

.33 

.18 

.09 

.15 

.09 

.18 

.05 

.04 

* 

.08 

5,000-5,999  

.81 

.54 

.43 

.26 

.28 

.14 

.05 

.14 

.09 

.23 

.07 

.05 

.01 

.  10 

6,000-6,999  

.70 

.44 

.32 

.26 

.32 

.18 

.05 

.15 

.11 

.24 

.08 

.05 

• 

.12 

7,000-7,999  

.77 

.48 

.43 

.28 

.27 

.08 

.03 

.19 

.11 

.20 

.05 

.05 

.01 

.09 

8,000-8,999  

.92 

.65 

.55 

.28 

.27 

.11 

.04 

.15 

.15 

.32 

.07 

.09 

.01 

.  16 

9,000-9,999  

.88 

.55 

.48 

.33 

.24 

.15 

.11 

.09 

.07 

.21 

.07 

.07 

.01 

.08 

10,000-14, 999  

.98 

.66 

.63 

.31 

.24 

.09 

.03 

.15 

.16 

.25 

.06 

.07 

.01 

.12 

15,000  AND  OVER — 

1.22 

.88 

.78 

.34 

.16 

.08 

.03 

.08 

.27 

.20 

.04 

.06 

* 

.09 

PERCENT  OF  HOUSEHOLDS 

USING  IN 

A  WEEK 

ALL  HOUSEHOLDS  

94.7 

45.9 

33.6 

67.3 

75.8 

45.4 

19.8 

35.0 

31.0 

65.6 

22.3 

15.8 

2.  1 

38.8 

UNDER  1,000  

86.0 

37.7 

23.3 

59.3 

77.1 

65.0 

26.  1 

14.6 

16.9 

43.2 

22.3 

5.5 

.0 

19.3 

1,000-1,999  

92.0 

39.1 

22.8 

64.5 

79.8 

58.2 

29.9 

26.8 

19.9 

48.9 

19.7 

4.6 

.4 

26.4 

2,000-2,999  

88.7 

37.8 

21.8 

67.1 

84.7 

61.7 

33.4 

27.0 

24.1 

52.2 

14.7 

8.0 

1.9 

32.8 

3,000-3,999  

94.5 

47.3 

29.2 

67.2 

80.9 

49.5 

22.3 

36.7 

24.9 

67.2 

24.1 

9.9 

2.2 

39.3 

4,000-4,999  

98.7 

43.6 

31.9 

69.3 

73.0 

39.8 

17.7 

37.1 

30.7 

67.6 

21.9 

16.6 

1.1 

40.0 

5,000-5,999  

97.5 

49.6 

39.8 

68.7 

74.9 

36.8 

15.3 

41.9 

36.4 

78.0 

25.5 

23.4 

3.3 

48.4 

6,000-6,999  

96.9 

47.8 

35.5 

69.7 

72.1 

36.6 

9.4 

40.5 

34.9 

76.5 

27.2 

23.3 

1.5 

45.9 

7,000-7,999  

100.0 

49.3 

43.3 

76.3 

79.7 

30.0 

13.0 

58.3 

44.3 

71.0 

24.3 

19.7 

4.3 

43.0 

8,000-8,999  

98.8 

54.9 

48.8 

75.5 

73.9 

30.7 

12.6 

48.8 

41.7 

81.9 

27.9 

32.8 

4.0 

49.4 

9,000-9,999  

97.8 

61.5 

51.1 

68.7 

73.1 

40.7 

15.9 

37.4 

45.6 

82.4 

23.6 

29.1 

4.9 

43.4 

10,000-14,999  

97.0 

53.9 

50.9 

69.1 

70.0 

37.1 

11.5 

39.2 

50.7 

80.0 

23.5 

27.2 

3.9 

51.6 

15,000  AND  OVER — 

96.7 

48.4 

42.5 

67.3 

50.3 

24.8 

11.1 

34.0 

61.4 

73.2 

28.  1 

23.5 

5.2 

44.4 
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TABLE     6. — FLOUR,  CEREAL 


UNITED  STATES 


RURAL  FARM 


FLOUR  PREPARED  FLOUR  MIX 

MONEY   INCOME  BISCUIT, 

AFTER  TAXES               TOTAL       WHITE  OTHER       TOTAL  PANCAKE       ROLL,       CAKE  PIE       COOKIE   j  OTHER 

IN  1964  #                                          MUFFIN  *  +  * 

* 

:  I 

(1)                        (2)            (3)  (4)      !      (5)            (6)            (7)  (8)  (9)  (10)  (11) 


QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 


HOUSEHOLDS  

4.74 

4.71 

.03 

.67 

.15 

.04 

.46 

.01 

.02 

.00 

UNDER  1,000  

6.48 

6.44 

.05 

.35 

.11 

.02 

.21 

.00 

.00 

.00 

1,000-1,999  

5.64 

5.59 

.05 

.42 

.09 

.01 

.32 

.00 

* 

.00 

2,000-2,999  

6.09 

6.07 

.03 

.59 

.13 

.02 

.42 

.01 

.01 

.00 

3,000-3,999  

5.76 

5.75 

.01 

.51 

.08 

.04 

.37 

* 

.01 

.00 

4,000-4,999  

4.70 

4.66 

.04 

.78 

.16 

.06 

.55 

* 

.00 

5,000-5,999  

3.69 

3.62 

.07 

.81 

.18 

.07 

.52 

.01 

.03 

.00 

6,000-6,999  

3.89 

3.88 

.01 

.77 

.14 

.09 

.51 

* 

.03 

.00 

7,000-7,999  

2.96 

2.96 

.00 

1.11 

.35 

.08 

.64 

.00 

.03 

.00 

8,000-8,999  

3.41 

3.40 

.01 

1.02 

.20 

.08 

.69 

.02 

.03 

.00 

9,000-9,999  

3.60 

3.59 

.01 

.99 

.13 

.02 

.75 

.00 

.09 

.00 

10,000-14,999  

3.52 

3.51 

.01 

.70 

.21 

.02 

.46 

.01 

.01 

.00 

15,000  AND  OVER — 

3.46 

3.46 

.00 

.99 

.16 

.01 

.75 

.03 

.03 

.00 

MONEY  VALUE  PER  HOUSEHOLD  PER  WEEK  (DOLLARS) 


HOUSEHOLDS  

.45 

.45 

« 

.19 

.03 

.01 

.15 

» 

.01 

.00 

UNDER  1,000  

-61 

.60 

.01 

.09 

.02 

* 

.07 

.00 

.00 

.00 

1,000-1,999  

.53 

.52 

.01 

.12 

.02 

» 

.10 

^00 

* 

.00 

2,000-2,999  

.58 

.58 

* 

.  16 

.02 

.01 

.12 

.01 

* 

.00 

3,000-3,999  

.55 

.55 

* 

.14 

.01 

.01 

.11 

* 

.01 

.00 

4,000-4,999  

.43 

.43 

.01 

.22 

.03 

.01 

.17 

• 

* 

.00 

5,000-5,999  

.36 

.35 

.01 

.24 

.04 

.02 

.17 

* 

.01 

.00 

6,000-6,999  

.39 

.39 

• 

.24 

.03 

.02 

.18 

• 

.01 

.00 

7,000-7,999  

.28 

.28 

.00 

.31 

.06 

.03 

.20 

.00 

.01 

.00 

8,000-8,999  

.33 

.32 

* 

.31 

.04 

.02 

.23 

.01 

.01 

.00 

9,000-9,999  

.34 

.34 

* 

.33 

.02 

* 

.27 

.00 

.04 

.00 

10,000-14,999  

.37 

.37 

* 

.20 

.04 

* 

.15 

* 

* 

.00 

15,000  AND  OVER — 

.32 

.32 

.00 

.30 

.03 

• 

.25 

.01 

.01 

.00 

PERCENT  OF  HOUSEHOLDS  USING  IN  A  WEEK 


HOUSEHOLDS  

89.5 

89.  1 

1.9 

41.8 

14.5 

4.9 

31.3 

1.0 

1.4 

.0 

UNDER  1,000  

89.6 

89.6 

1.9 

23.1 

10.0 

2.3 

16.  1 

.0 

.0 

.0 

1,000-1,999  

89.6 

87.6 

3.9 

28.  1 

7.1 

1.1 

22.9 

.0 

.5 

.0 

2,000-2,999  

92.3 

91.8 

2.1 

36.9 

12.7 

3.2 

27.3 

1.9 

.6 

.0 

3,000-3,999  

90.4 

90.4 

.8 

33.2 

8.3 

5.0 

25.2 

.8 

1.3 

.0 

4,000-4,999  

90.2 

90.2 

2.2 

46.1 

17.4 

5.2 

36.5 

1.0 

.4 

.0 

5,000-5,999  

91.8 

90.8 

3.0 

48.8 

17.7 

7.2 

34.0 

1.5 

2.7 

.0 

6,000-6,999  

86.4 

86.4 

.7 

52.9 

12.4 

10.7 

38.9 

.9 

2.2 

.0 

7,000-7,999  

90.3 

90.3 

.0 

57.7 

31.0 

9.3 

42.7 

.0 

3.0 

.0 

8,000-8,999  

88.7 

88.7 

1.5 

58.6 

20.6 

11.7 

39.9 

2.8 

4.0 

.0 

9,000-9,999  

87.9 

87.9 

2.7 

52.7 

20.3 

2.2 

47.8 

.0 

2.7 

.0 

10,000-14,999  

92.2 

92.2 

2.3 

48.4 

23.3 

2.8 

35.7 

.9 

.9 

.0 

15,000  AND  OVER — 

89.5 

89.5 

.0 

62.1 

13.7 

2.6 

42.5 

2.6 

3.3 

.0 
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TABLE     6. — FLOUR,  CEREAL 
— CONTINUED 


UNITED  STATES 


RURAL  FARM 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 

(1) 

BREAKFAST  CEREAL 

TOTAL 
(12) 

HOT 

COLD 

* 

TOTAL 
(13) 

OAT 
(14) 

WHEAT 
(15) 

OTHER 

* 

(16) 

TOTAL 
+ 

(17) 

CORN 
(  18  ) 

WHEAT 
(19) 

RICE 
(  20) 

OAT 
(  21 ) 

OTHER 
* 

(22) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUN 

DS) 

ALL  HOUSEHOLDS  

1.31 

.42 

.33 

.09 

* 

.88 

.32 

.30 

.  10 

.12 

.02 

UNDER  1,000  

1.06 

.43 

.39 

.04 

.00 

.63 

.25 

.22 

.06 

.09 

.00 

1,000-1,999  

1.00 

.47 

.40 

.07 

.00 

.54 

.24 

.16 

.04 

.08 

• 

2,000-2,999  

1.07 

.39 

.34 

.05 

.00 

.68 

.25 

.21 

.07 

.11 

* 

3,000-3,999  

1.28 

•  TO 

.38 

.09 

* 

.80 

.28 

0  Q 

no 

.  U  1 

4,000-4,999  

1.37 

.48 

.38 

.10 

• 

.88 

.29 

.29 

.12 

.11 

.05 

5,000-5,999  

1.58 

m  i  i 

.30 

.13 

.01 

1.14 

.38 

.47 

•  i  u 

•  In 

•  UD 

6,000-6,999  

1.46 

.36 

.26 

.09 

.01 

1.10 

.42 

.34 

.12 

.16 

.04 

7,000-7,999  

1.39 

.32 

.19 

.13 

.00 

1.07 

.27 

.42 

.16 

.12 

.03 

8,000-8,999  

1.57 

.53 

.37 

.16 

.00 

1.04 

.38 

.35 

.14 

.  13 

.05 

9,000-9,999  

1.53 

.32 

.25 

.07 

.00 

1.21 

.35 

.54 

.12 

.18 

.00 

10, 000-14, 999  

1.48 

.31 

.17 

.14 

.00 

1.18 

.42 

.32 

.21 

.  15 

.03 

15,000  AND  OVER — 

1.73 

.48 

.36 

.12 

.00 

1.25 

.43 

.45 

.11 

.26 

.00 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK   (  DO'.LARS  ) 

ALL  HOUSEHOLDS  

.50 

.09 

.06 

.02 

* 

.41 

.13 

.13 

.06 

.06 

.01 

UNDER  1,000  

.36 

.08 

.07 

.01 

.00 

.29 

.10 

.10 

.04 

.05 

.00 

1,000-1,999  

.34 

.09 

.07 

.02 

.00 

.25 

.10 

.07 

.02 

.04 

• 

2,000-2,999  

.40 

.08 

.07 

.01 

.00 

.31 

.11 

.09 

.04 

.06 

• 

3,000-3,999  

.47 

•  1  1 

.08 

.03 

* 

.37 

.11 

.13 

•  ur> 

•  uo 

4,000-4,999  

.51 

.11 

.08 

.02 

* 

.41 

.12 

.12 

.07 

.06 

.03 

5,000-5,999  

.63 

i  n 

•  IU 

.06 

.03 

• 

.53 

.15 

.21 

.  Uo 

•  Uo 

6,000-6,999  

.59 

.08 

.05 

.02 

• 

.51 

.17 

.15 

.06 

.08 

.03 

7,000-7,999  

.56 

.07 

.04 

.03 

.00 

.49 

.12 

.19 

.08 

.06 

.01 

8, 000— 8, 999  

.  60 

.12 

.08 

.04 

.00 

.48 

.16 

.14 

.07 

.07 

.04 

9,000-9,999  

.62 

.08 

.06 

.02 

.00 

.54 

.15 

.22 

.07 

.09 

.00 

10, 000— 14, 999  

.  62 

.07 

.03 

.03 

.00 

.56 

.17 

.14 

.12 

.08 

.02 

15,000  AND  OVER — 

.66 

.09 

.06 

.03 

.00 

,57 

.19 

.20 

.06 

.12 

.00 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

79.9 

38.5 

31.8 

12.9 

.5 

70.4 

39.6 

37.0 

17.8 

18.8 

3.5 

UNDER  1,000  

69.7 

38.6 

35.2 

6.3 

.0 

56.1 

29.5 

25.2 

13.6 

12.1 

.0 

1,000-1,999  

71.3 

37.0 

33.3 

7.0 

.0 

56.5 

34.0 

28.8 

8.0 

11.1 

1.0 

2,000-2,999  

70.2 

38.6 

31.6 

10.9 

.0 

58.5 

35.3 

27.8 

13.8 

15.0 

.6 

3,000-3,999  

77.9 

46.3 

38.4 

14.7 

.4 

65.7 

36.7 

30.7 

17.4 

14.6 

2.4 

4,000-4,999  

82.9 

43.1 

38.  1 

13.5 

.4 

74.2 

39.6 

37.0 

17.8 

18.0 

6.9 

5,000-5,999  

88.0 

38.5 

32.0 

14.8 

2.1 

81.3 

45.5 

45.5 

21.2 

22.3 

5.7 

6,000-6,999  

83.7 

29.6 

21.9 

11.6 

1.4 

81.3 

47.3 

40.0 

18.2 

28.1 

8.5 

7,000-7,999  

89.0 

34.7 

24.0 

17.0 

.0 

83.3 

39.3 

56.0 

24.0 

17.0 

4.0 

8,000-8,999  

84.0 

39.0 

31.6 

21.8 

.0 

76.7 

39.0 

46.6 

30.1 

25.5 

6.7 

9,000-9,999  

86.3 

35.2 

29.7 

13.7 

.0 

79.1 

45.6 

56.6 

28.0 

30.2 

.0 

10,000-14,999  

86.4 

34.1 

23.3 

18.2 

.0 

81.3 

45.4 

43.1 

29.3 

24.0 

5.1 

15,000  AND  OVER — 

84.3 

34.0 

27.5 

12.4 

.0 

81.7 

51.6 

48.4 

20.3 

35.3 

.0 
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TABLE     6. — FLOUR,  CEREAL 
— CONTINUED 


UNITED  STATES 


RURAL  FARM 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 

(1) 

OTHER  CEREAL,  PASTES 

TOTAL 
(23) 

RICE 
(24) 

CORNMEAL,  GRITS 

HOMINY 
(BIG) 

(28) 

MACA- 
RONI, 
OTHER 
PASTES 
* 

(29) 

POPCORN 
(30) 

CORN- 
STARCH, 
OTHER 
* 

(31) 

TOTAL 
(25) 

MEAL 

GRITS 
(27) 

ALL 

(26) 

BOUGHT 
(26A) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

2.98 

.70 

1.74 

1.46 

1.33 

.29 

.05 

.36 

.12 

.01 

UNDER  1,000  

4.50 

1.26 

2.85 

2.58 

2.33 

.28 

.04 

.30 

.04 

.01 

1,000-1,999  

4.01 

.87 

2.71 

2.42 

2.28 

.29 

.06 

.27 

.11 

• 

2,000-2,999  

4.61 

1.13 

3.04 

2.29 

1.92 

.74 

.02 

.29 

.12 

.01 

3,000-3,999  

4.01 

1.03 

2.35 

1.83 

1.59 

.52 

.08 

.40 

.14 

.01 

4,000-4,999  

2.32 

.35 

1.46 

1.28 

1.21 

.18 

.03 

.37 

.11 

* 

5,000-5,999  

1.99 

.52 

.87 

.71 

.70 

.17 

.07 

.41 

.11 

.01 

6,000-6,999  

2.41 

.47 

1.41 

1.22 

1.20 

.19 

.06 

.29 

.  19 

• 

7,000-7,999  

1.83 

.23 

.90 

.71 

.69 

.19 

.06 

.48 

.16 

.01 

8,000-8,999  

1.46 

.  14 

.62 

.56 

.50 

.06 

.07 

.47 

.14 

.02 

9,000-9,999  

1.70 

.48 

.59 

.53 

.53 

.05 

.04 

.42 

.16 

.02 

10,000-14, 999  

1.24 

.22 

.39 

.35 

.33 

.04 

.02 

.47 

.13 

.02 

15,000  AND  OVER — 

2.09 

.86 

.62 

.61 

.48 

.01 

.00 

.40 

.09 

.  12 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.39 

.11 

.15 

.12 

.11 

.03 

.01 

.09 

.02 

* 

UNDER  1,000  

.54 

.17 

.27 

.23 

.20 

.04 

.01 

.08 

.01 

* 

1,000-1,999  

.45 

.13 

.22 

.18 

.17 

.03 

.01 

.07 

.02 

* 

2,000-2,999  

.52 

.16 

.26 

.19 

.15 

.06 

« 

.07 

.02 

* 

3,000-3,999  

.50 

.16 

.20 

.15 

.13 

.04 

.01 

.11 

.02 

* 

4,000-4,999  

.32 

.07 

.13 

.11 

.10 

.02 

• 

.10 

.02 

* 

5,000-5,999  

.30 

.09 

.08 

.06 

.06 

.02 

.01 

.11 

.02 

* 

6,000-6,999  

34 

.09 

.13 

.11 

.11 

.02 

.01 

.08 

.  04 

7,000-7,999  

.31 

.05 

.09 

.07 

.07 

.02 

.01 

.12 

.04 

* 

8, 000-8, 999  

.  27 

.  04 

.07 

.06 

.05 

.01 

.01 

.12 

.02 

• 

9,000-9,999  

.31 

.09 

.07 

.06 

.06 

* 

* 

.11 

.03 

.01 

10, 000-14, 999  

.24 

.06 

.04 

.04 

.03 

.01 

* 

.11 

.02 

» 

15,000  AND  OVER- 

.33 

.12 

.06 

.06 

.04 

* 

.00 

.11 

.02 

.03 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

78.5 

28.  1 

42.8 

41.1 

38.3 

11.2 

3.1 

37.2 

14.8 

6.6 

UNDER  1,000  

81.8 

33.0 

53.6 

52.7 

47.2 

10.8 

1.7 

27.3 

9.3 

7.8 

1,000-1,999  

77.6 

33.5 

55.9 

53.7 

49.8 

15.7 

2.8 

31.5 

13.5 

2.8 

2,000-2,999  

82.9 

34.2 

54.7 

51.4 

46.1 

21.4 

1.9 

29.3 

13.7 

6.2 

3,000-3,999  

84.0 

28.5 

47.2 

46.4 

42.5 

14.0 

4.5 

41.4 

14.6 

6.1 

4,000-4,999  

73.7 

25.5 

41.8 

41.4 

39.1 

8.6 

2.3 

33.7 

13.1 

3.8 

5,000-5,999  

77.9 

26.5 

32.4 

30.3 

29.2 

7.1 

5.0 

43.5 

14.0 

6.7 

6,000-6,999  

76.2 

26.2 

43.9 

41.7 

40.8 

9.7 

4.6 

32.7 

24.3 

5.6 

7,000-7,999  

78.7 

26.3 

37.7 

36.3 

35.0 

12.0 

4.3 

41.3 

16.7 

5.7 

8,000-8,999  

79.1 

20.2 

26.1 

24.5 

23.3 

6.4 

6.7 

49.4 

15.6 

14.7 

9,000-9,999  

87.4 

28.6 

30.2 

30.2 

30.2 

2.2 

2.2 

49.5 

23.6 

13.2 

10,000-14,999  

79.0 

25.8 

29.7 

27.9 

27.0 

6.5 

.9 

48.2 

13.8 

11.8 

15,000  AND  OVER- 

78.4 

22.9 

26.1 

23.5 

20.9 

2.6 

.0 

53.6 

21.6 

11.1 
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TABLE     7. — BAKERY  PRODUCTS 


UNITED  STATES 


RURAL  FARM 


BREAD 

OTHER  BAKERY 

PRODUCTS 

MONEY  INCOME 

 , 

1  1 

CRACK- 

i  

MUFFINS, 

— ■  1 



COFFEE 

AFTER  TAXES 

TOTAL 

WHITE 

WHOLE- 

OTHER 

TOTAL 

ERS 

ROLLS 

BIS- 

CAKE 

PIE 

COOKIES 

CAKE 

DOUGH- 

IN 1964 

WHEAT 

* 

* 

* 

CUITS 

* 

* 

* 

* 

NUTS 

(1) 

(2) 

f  'X  \ 
15/ 

(4) 

(5) 

(6) 

(7) 

(8) 

(9) 

I  1  U  J 

i  (11) 

(12) 

(13) 

(14) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

4.71 

t.  He. 

.13 

.15 

3.10 

.54 

.32 

.25 

■a  gl 

•  DD 

.29 

.92 

.26 

.16 

UNDER  1,000  

3.29 

o  .  u  o 

.10 

.14 

2.08 

.34 

.07 

.24 

O  A 

•  <i4 

.16 

.76 

.15 

.12 

1,000-1,999  

3.22 

"x  in 

.05 

.07 

1.92 

.35 

.15 

.15 

O  "7 
.  £  I 

.15 

.64 

.12 

.09 

2,000-2,999  

4.12 

fl7 

.10 

.15 

2.49 

.50 

.16 

.20 

•  Of 

.  13 

.73 

.26 

.  14 

3,000-3,999  

4.53 

.06 

.13 

3.24 

.61 

.20 

.28 

A  O 

.30 

.96 

.28 

.14 

4,000-4,999  

5.17 

L.    ft  ft 

.15 

.14 

3.30 

.65 

.36 

.32 

1  Q 
•  1  V 

.31 

1.05 

.27 

.  14 

5,000-5,999  

5.32 

4.91 

.23 

.18 

3.63 

.66 

.42 

.24 

.51 

.35 

.98 

.31 

.15 

6,000-6,999  

5.53 

5.36 

.06 

.12 

3.81 

.59 

.44 

.31 

.39 

.36 

1.23 

.20 

.29 

7,000-7,999  

5.25 

4.87 

.18 

.20 

3.97 

.67 

.65 

.48 

.34 

.45 

.82 

.40 

.15 

8. 000—8. 999  

6.  77 

6.33 

.27 

.17 

4.15 

.58 

.66 

.23 

.51 

.67 

•  8  5 

•  31 

9,000-9,999  

4.73 

a  nft 

.31 

.34 

4.64 

.62 

.95 

.32 

.  d  r 

.56 

1.03 

.60 

.19 

10. 000—14. 999  

4.  63 

U    1  ^ 

.22 

.25 

3.45 

.57 

.35 

.22 

"X  O. 

.37 

1.10 

•  30 

•  C.  V 

15,000  AND  OVER — 

7.62 

I  .  O  u 

.00 

.32 

3.95 

.60 

.42 

.29 

.12 

1.66 

.33 

.14 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.96 

*  O  O 

.03 

.04 

1.16 

.19 

.12 

.05 

1  A 

.10 

.36 

.10 

.09 

UNDER  1,000  

.69 

A  A 

.02 

.03 

.69 

.11 

.03 

.05 

.11 

.06 

.23 

.05 

.06 

1,000-1,999  

.65 

CO 

»  O  c. 

.01 

.02 

.69 

.11 

.05 

.03 

.11 

.06 

.23 

.05 

.05 

2,000-2,999  

.85 

70 

.02 

.04 

.87 

.15 

.05 

.04 

.04 

.27 

.06 

.06 

3,000-3,999  

.94 

Q  Q 

.02 

.03 

1.18 

.20 

.07 

.05 

.10 

.38 

.12 

.07 

4,000-4,999  

1.00 

.04 

.04 

1.24 

.24 

.14 

.06 

-Do 

.10 

.41 

.13 

.07 

5,000-5,999  

1.11 

1.00 

.06 

.05 

1.32 

.23 

.17 

.05 

.17 

.11 

.40 

.11 

.08 

6,000-6,999  

1.09 

1.04 

.01 

.04 

1.46 

.21 

.17 

.06 

.11 

.16 

.50 

.09 

.16 

7,000-7,999  

1.07 

.95 

.05 

.07 

1.49 

.25 

.26 

.09 

.13 

.18 

.33 

.15 

.09 

ft  nnn-fi  q q q  — 

I  •  oz> 

1.23 

.07 

.05 

1.64 

.23 

.26 

.05 

.21 

1  ft 

t  10 

O.Q 

1  A 

1  Q 

•  1  7 

9,000-9,999  

.99 

•  8 1 

.07 

.11 

1.85 

.24 

.30 

.05 

•  17 

.25 

.43 

.30 

.10 

in  nnn-i a. qqq  

1  OA 

•  91 

.06 

.07 

1.40 

.19 

.15 

.05 

•  13 

1  A 

.  1*T 

AT 

1  A 
.  l*f 

m  i  C. 

15,000  AND  OVER — 

1.48 

1  AO 

.00 

.06 

1.69 

.21 

.18 

.05 

•  2  3 

.06 

.74 

.13 

.09 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

94.0 

Q 1  A 

8.4 

10.1 

89.6 

60.3 

21.8 

13.4 

1  C  Q 
1  !>  m  O 

12.6 

58.1 

18.2 

15.7 

UNDER  1,000  

83.9 

o£  .  / 

4.9 

5.5 

77.8 

44.1 

6.1 

8.0 

1  A  A 

10.0 

44.3 

11.4 

11.9 

1,000-1,999  

92.7 

1.9 

4.7 

81.2 

46.9 

10.3 

12.1 

1  "3  O 

7.9 

49.1 

12.0 

10.2 

2,000-2,999  

91.2 

88 .  8 

7.8 

8.8 

84.8 

54.2 

14.5 

11.1 

15.9 

7.6 

50.4 

9.8 

13.4 

3,000-3,999  

93.2 

90  .  1 

5.1 

8.6 

92.0 

57.3 

15.7 

11.6 

1  f  •  I 

11.3 

63.4 

18.7 

14.8 

4,000-4,999  

97.9 

94.  9 

13.0 

10.0 

92.5 

66.2 

24.6 

15.7 

1  O  C 

12.4 

59.2 

20.6 

15.4 

5,000-5,999  

94.2 

qo  n 

13.4 

11.4 

94.1 

73.5 

28.  1 

15.1 

1  O  a  C. 

15.8 

66.0 

19.9 

18.5 

6,000-6,999  

95.9 

94.6 

3.7 

10.2 

92.3 

66.3 

29.3 

18.7 

16.5 

14.6 

63.6 

14.5 

18.0 

7,000-7,999  

100.0 

98.7 

9.0 

11.7 

95.7 

70.0 

36.3 

16.3 

15.7 

17.7 

59.0 

28.0 

13.3 

8,000-8,999  

95.7 

94.2 

11.0 

13.8 

96.3 

72.4 

41.1 

13.2 

23.3 

19.0 

59.2 

27.3 

26.4 

9,000-9,999  

97.3 

90.  1 

15.4 

22.0 

95.6 

79.1 

29.7 

13.2 

14.8 

20.3 

59.9 

39.0 

18.1 

10,000-14,999  

95.9 

92.9 

14.7 

20.7 

92.9 

60.6 

28.8 

14.3 

15.0 

18.7 

70.0 

25.6 

18.4 

15,000  AND  OVER — 

97.4 

92.2 

.0 

11.1 

89.5 

68.6 

34.6 

21.6 

19.0 

8.5 

59.5 

22.9 

16.3 
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TABLE     8. — MEAT 


UNITED  STATES 


RURAL  FARM 


BEEF 

STEAK 

MONEY  INCOME 

TOTAL 

ROUND 

PORTERHOUSE 

OTHER 

AFTER  TAXES 

TOTAL 

SIRLOIN 

* 

T  M      1  Q  C  /. 
IN  l7D*f 

ALL 

BOUGHT 

ALL 

BOUGHT 

ALL 

BOUGHT 

ALL 

BOUGHT 

ALL 

BOUGHT 

— 

ALL 

BOUGHT 

(1) 

(2) 

(2A) 

(3) 

(3A) 

(4) 

(4A) 

(5) 

(5A) 

(6) 

(6A) 

(7) 

(7A) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

6.91 

2.89 

2.46 

.84 

.97 

.36 

.50 

.15 

.63 

.15 

.36 

.18 

UNDER  1,000  

4.50 

1.96 

1.36 

.56 

.69 

.36 

.22 

.03 

.19 

.07 

.25 

.10 

1,000-1,999  

3.86 

2.11 

1.09 

.49 

.53 

.25 

.10 

.03 

.25 

.10 

.21 

.10 

2,000-2,999  

5.78 

2.15 

2.12 

.63 

.83 

.19 

.44 

.21 

.52 

.07 

.33 

.16 

3, 000-3, 999  

5.63 

2.30 

1.82 

.61 

.80 

.27 

.20 

.08 

.55 

.14 

.26 

.13 

4, 000-4, 999  

7.  33 

3.09 

2.69 

.96 

1.01 

.35 

.41 

.15 

.  84 

.21 

.43 

.  24 

5,000-5,999  

8.12 

3.67 

2.77 

1.01 

1.11 

.45 

.71 

.23 

.64 

.15 

.31 

.18 

6,000-6,999  

8.21 

3.  64 

2.  64 

1.02 

.99 

.43 

.57 

.19 

.76 

.28 

.32 

.  11 

7,000-7,999  

7.83 

3.33 

2.  96 

1.24 

1.30 

.53 

.57 

.18 

.66 

.28 

.42 

.26 

8,000-8,999  

10.36 

3.32 

3.82 

1.09 

1.34 

.36 

.84 

.22 

.95 

.22 

.69 

.29 

9,000-9,999  

8.05 

3.78 

2.45 

1.01 

1.01 

.31 

.40 

.16 

.44 

.05 

.59 

.48 

10,000-14, 999  

9.  10 

4.17 

3.40 

1.29 

1.30 

.61 

.60 

.26 

.70 

.15 

.80 

.28 

15,000  AND  OVER — 

13.55 

3.34 

6.80 

1.28 

2.53 

.49 

2.19 

.36 

1.56 

.13 

.52 

.31 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

4.50 

1.78 

2.03 

.66 

.75 

.27 

.41 

.12 

.60 

.15 

.26 

.13 

UNDER  1,000  

2.71 

1.08 

1.06 

.40 

.52 

.26 

.19 

.02 

.18 

.06 

.16 

.06 

1,000-1,999  

2.40 

1.22 

.84 

.34 

.40 

.18 

.09 

.02 

.22 

.07 

.14 

.06 

2, 000-2, 999  

3.69 

1.23 

1.75 

.48 

.65 

.15 

.36 

.17 

.51 

.07 

.24 

.10 

3, 000-3, 999  

3.54 

1.37 

1.52 

.50 

.64 

.22 

.17 

.08 

.53 

.14 

.17 

.07 

4,000-4,999  

4.85 

1 .97 

2.26 

.78 

.79 

.27 

.30 

.10 

.82 

.21 

.34 

.20 

5,000-5,999  

5.34 

2.32 

2.29 

.81 

.88 

.36 

.59 

.20 

.62 

.14 

.20 

.10 

6, 000-6, 999  

5.  32 

2.2  8 

2.22 

.85 

.76 

.32 

.48 

.15 

•  73 

•  28 

.  25 

.11 

7,000-7,999  

5.12 

2.11 

2.45 

1.00 

1.05 

.43 

.47 

.14 

.66 

.28 

.28 

.15 

8,000-8,999  

6.97 

2.10 

3.23 

.86 

1.02 

.25 

.72 

.18 

.95 

.21 

.54 

.22 

9,000-9,999  

5.32 

2.33 

2.07 

.84 

.76 

.22 

.35 

.13 

.42 

.05 

.53 

.44 

10,000-14, 999  

6.05 

2.72 

2.76 

1.02 

1.00 

.46 

.52 

.23 

.65 

.13 

.59 

.21 

15,000  AND  OVER — 

9.62 

2.17 

5.70 

.90 

2.01 

.37 

1.84 

.25 

1.54 

.12 

.30 

.15 

PERCENT  OF  HOUSEHOLDS 

USING   IN  A  WEEK 

ALL  HOUSEHOLDS  

89.1 

52.2 

56.3 

24.6 

33.6 

14.3 

14.2 

5.0 

17.4 

5.2 

11.0 

5.7 

UNDER  1,000  

70.6 

38.6 

38.3 

17.6 

25.0 

12.7 

7.2 

.9 

5.5 

2.3 

8.1 

3.2 

1 , 000-1, 999  

78.7 

50.2 

34.6 

15.2 

20.2 

9.4 

5.3 

1.9 

8.7 

3.1 

6.7 

3.2 

2,000-2,999  

83.7 

49.7 

42.8 

15.8 

26.3 

8.9 

11.5 

3.0 

12.6 

2.5 

8.7 

3.  4 

3,000-3,999  

85.1 

48.0 

49.3 

19.4 

28.8 

10.5 

6.7 

3.7 

16.1 

5.3 

9.7 

4.6 

4,000-4,999  

94.8 

58.1 

63.0 

30.5 

36.7 

17.0 

12.7 

4.3 

23.5 

7.7 

12.6 

7.3 

5,000-5,999  

96.8 

55.6 

63.6 

28.4 

39.1 

17.4 

21.9 

8.2 

19.6 

5.2 

11.6 

6.0 

6,000-6,999  

95.1 

59.5 

66.0 

30.  1 

36.7 

16.3 

15.6 

8.0 

25.2 

8.8 

10.0 

4.3 

7, 000-7, 999  

95.7 

51.7 

76.7 

31.0 

49.0 

16.7 

24.3 

8.3 

15.7 

8.3 

17.3 

10.0 

8,000-8,999  

98.8 

50.6 

77.3 

30.4 

43.6 

13.5 

28.2 

8.0 

21.5 

6.4 

16.0 

7.7 

9,000-9,999  

97.8 

64.8 

68.1 

36.3 

39.0 

17.6 

14.8 

7.1 

18.1 

2.7 

15.9 

13.2 

10,000-14,999  

99.1 

58.3 

79.5 

37.  1 

49.1 

23.3 

22.6 

9.2 

25.8 

5.8 

23.7 

12.7 

15,000  AND  OVER — 

97.4 

41.2 

89.5 

33.3 

54.2 

22.2 

39.9 

11.8 

33.3 

8.5 

10.5 

5.2 
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TABLE     8- — MEAT — CONTINUED 


UNITED  STATES 


BEEF — CONTINUED 

ROAST 

MONEY  INCOME 

CHUCK 

RUMP 

AFTER  TAXES 

TOTAL 

RIB 

ROUND 

* 

IN  1964 

ALL 

BOUGHT 

ALL 

BOUGHT 

ALL  ! 

BOUGHT 

ALL 

BOUGHT 

ALL 

| BOUGHT 

(1) 

(  8) 

(8A) 

(9) 

(9A) 

(10)  1 

<10A) 

(11) 

(11A) 

( 12) 

(12A) 

QUANTITY  PER  HOUSEHOLD 

PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

1.70 

.67 

1.05 

.43 

.15 

.04 

.17 

.07 

.32 

.14 

UNDER  1,000  

.93 

.29 

.69 

.20 

.03 

.00 

.14 

.06 

.07 

.02 

1,000-1,999  

.93 

.42 

.60 

.28 

.10 

.03 

.09 

.03 

.14 

.09 

2,000-2,999  

1.13 

.33 

.  70 

.25 

.16 

.00 

.13 

.03 

.15 

.05 

3,000-3,999  

1.32 

.44 

.92 

.31 

.07 

.03 

.13 

.04 

.20 

.06 

4,000-4,999  

1.92 

.74 

1.20 

.40 

.19 

.07 

.19 

.11 

.34 

.  15 

5,000-5,999  

2.21 

1.02 

1.30 

.61 

.17 

.08 

.20 

.07 

.54 

.26 

6,000-6,999  

2.04 

.90 

1.35 

.65 

.17 

.02 

.16 

.10 

.36 

.  13 

7,000-7,999  

2.02 

.78 

1.31 

.57 

.11 

.00 

.20 

.03 

.40 

.  17 

A. 000— ft. QQQ  

2.97 

.73 

1.65 

.49 

.41 

.00 

.28 

.00 

.62 

.24 

9,000-9,999  

2.85 

1.26 

1.23 

.55 

.16 

.11 

.86 

.36 

.59 

.24 

10.  000-  1  It-.  999  

2.17 

1.20 

1.41 

.83 

.23 

.08 

.09 

.05 

.43 

.24 

15,000  AND  OVER — 

2.82 

.93 

1.01 

.49 

.46 

.00 

.44 

.14 

.92 

.30 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

1.09 

.43 

.60 

.24 

.12 

.03 

.13 

.05 

.24 

.11 

UNDER  1,000  

.56 

.16 

.37 

.10 

.02 

.00 

.10 

.04 

.06 

.02 

1,000-1,999  

.60 

.26 

.34 

.15 

.07 

.02 

.08 

.03 

.11 

.06 

2,000-2,999  

.72 

.20 

.40 

.  14 

.12 

.00 

.09 

.01 

.11 

.04 

3,000-3,999  

.  82 

.28 

.53 

.18 

.05 

.02 

.09 

.03 

.15 

.04 

4,000-4,999  

1.23 

.49 

.70 

.24 

.15 

.05 

.15 

.09 

.24 

.11 

5,000-5,999  

1.44 

.68 

.75 

.36 

.13 

.06 

.15 

.05 

.41 

.20 

6,000-6,999  

1.30 

.55 

.75 

.33 

.13 

.02 

.13 

.09 

.29 

.11 

7,000-7,999  

1.27 

.46 

.75 

.32 

.08 

.00 

.14 

.01 

.30 

.12 

1.93 

.48 

.93 

.28 

.31 

.00 

.20 

.00 

.50 

.20 

9,000-9,999  

1.82 

.76 

.67 

.30 

.13 

.09 

.57 

.20 

.45 

.18 

1.42 

.80 

.84 

.50 

.17 

.06 

.07 

.04 

.34 

.21 

15,000  AND  OVER — 

1.99 

.71 

.72 

.42 

.34 

.00 

.31 

.08 

.62 

.20 

PERCENT  OF  HOUSEHOLDS 

USING   IN  A  WEEK 

ALL  HOUSEHOLDS  

41.7 

18.3 

27.8 

12.4 

4.0 

1.0 

4.5 

1.9 

8.7 

4.1 

UNDER  1,000  

24.4 

8.7 

16.9 

5.5 

.9 

.0 

4.2 

2.5 

2.5 

.8 

1,000-1,999  

26.7 

13.4 

18.5 

9.7 

3.3 

1.0 

2.2 

.9 

3.7 

2.4 

2,000-2,999  

29.3 

10.0 

18.3 

8.1 

4.9 

.0 

3.6 

1.0 

5.2 

1.5 

3,000-3,999  

35.3 

12.7 

25.5 

9.1 

2.3 

.9 

3.0 

1.  1 

5.9 

2.0 

4,000-4,999  

45.7 

19.8 

30.1 

11.0 

4.0 

1.5 

5.1 

3.1 

10.2 

5.2 

5,000-5,999  

52.1 

25.4 

34.0 

17.6 

4.4 

2.0 

5.2 

1.9 

13.6 

7.0 

6,000-6,999  

51.4 

23.3 

33.8 

15.8 

4.8 

.7 

5.4 

3.9 

10.4 

3.7 

7,000-7,999  

51.3 

23.0 

35.0 

18.7 

3.0 

.0 

7.3 

1.3 

10.7 

4.7 

8,000-8,999  

62.3 

23.3 

45.1 

16.3 

8-6 

.0 

5.8 

.0 

13.8 

7.1 

9,000-9,999  

64.3 

32.4 

36.3 

17.6 

5.5 

2.7 

18.1 

7.1 

15.4 

7.7 

10,000-14,999  

53.9 

30.2 

38.0 

22.4 

4.8 

2.1 

2.3 

1.2 

13.1 

8.1 

15,000  AND  OVER — 

56.9 

20.3 

25.5 

11.8 

10.5 

.0 

8.5 

2.6 

20.3 

5.9 
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TABLE     8. — MEAT — CONTINUED 


UNITED  STATES 


BEEF — CONTINUED 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 

f  1  \ 

STEWING 
* 

CORNED, 
CHIPPED, 
DRIED 

* 

(14) 

GROUND 
* 

OTHER 

RAW  * 

CANNED, 
COOKED 

(17) 

ALL 
(13) 

BOUGHT 
(13A) 

ALL 
(15) 

BOUGHT 
(15A) 

ALL 
(16) 

BOUGHT 
(16A) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  nUUJCnULUj 

.05 

.04 

.03 

2.17 

1.10 

.43 

.18 

.08 

iinhfr  i  - nnn 

.02 

.00 

.01 

1.30 

.64 

.63 

.33 

.24 

.05 

.05 

.01 

1.36 

.93 

.34 

.18 

.08 

?.nnn  p.qqq 

£  J  UUU     *L  f  7  7  7 

.04 

.04 

.01 

1.88 

.91 

.55 

.21 

.05 

^.nnn  "^.qqq 

J J  UUU  3,777 

.  04 

•  U4- 

.01 

2.03 

1.05 

.35 

.14 

.06 

4. nnn  4.qqq 

t  )  UUU     *r  ,  7  7  7 

.04 

.02 

.03 

2.18 

1.13 

.40 

.15 

.07 

s.nnn  s.QQQ 

.  Uo 

•  \JZ> 

.06 

2.46 

1.36 

.44 

.15 

.12 

6,000-6,999  

.08 

.06 

.01 

2.88 

1.40 

.52 

.23 

.04 

7,000-7,999  

.05 

.05 

.03 

2.49 

1.12 

.26 

.09 

.02 

8,000-8,999  

.00 

.00 

.09 

3.00 

1.27 

.46 

.14 

.04 

9,000-9,999  

.01 

.00 

.04 

2.28 

1.30 

.34 

.13 

.08 

i n - nnn— i a. qqq  

1U  j  UUU     i.*r  ,  7  7  7 

.10 

.09 

.06 

2.68 

1.24 

.51 

.25 

.19 

i nnn  amh  hvfr  

.00 

.00 

.04 

3.64 

.99 

.25 

.10 

.00 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ai  i    HniKruni  n^ 

ALL  nUUJCnULUO 

.03 

.02 

.03 

1.07 

.53 

.19 

.08 

.06 

unhfr  i . nnn  

.01 

.00 

.01 

.63 

.30 

.26 

.13 

.17 

i . nnn— i . qqq  

1  J  UUU     J_  ,  7  7  7 

.03 

.03 

.02 

.69 

.48 

.16 

.08 

.06 

7 • nnn—? . qqq  

J  U  U  U     C-  1  J  J  J 

.02 

.02 

.01 

.92 

.41 

.23 

.09 

.03 

■^.nnn  ^. qqq 

D  5  U  U  U     _>  ,  J  J  J 

•  02 

•  02 

.01 

.98 

.49 

.15 

.06 

.04 

4-. nnn  a. qqq 

T|  UUU       *T,  7  7  7 

.02 

.02 

.03 

1.07 

.56 

.18 

.07 

.05 

,  UUU  J, 

.  04 

.03 

.08 

1.20 

.65 

.19 

.07 

.10 

6,000-6,999  

.05 

.03 

.03 

1.43 

.68 

.27 

.13 

.03 

7,000-7,999  

.02 

.02 

.04 

1.22 

.55 

.10 

.04 

.01 

8,000-8,999  

.00 

.00 

.07 

1.51 

.63 

.19 

.05 

.03 

9,000-9,999  

.01 

.00 

.04 

1.13 

.61 

.19 

.06 

.07 

in. nnn— i a  qqq  

AU , UUU     -L  »  ?  777 

.07 

.06 

.06 

1.37 

.64 

.23 

.11 

.15 

i      nnn   amh  nw cd  

ljf  UUU    AINU    UV  CK  

.00 

.00 

.03 

1.79 

.49 

.11 

.04 

.00 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

all  nuuocnuLUo 

2.4 

1.9 

4.6 

67.5 

36.7 

13.8 

6.0 

4.1 

MNnFR  i . nnn 

UIIUliN     1}  UUU 

.8 

.0 

1.7 

50.6 

27.3 

13.3 

7.0 

5.7 

1  JUUU     ij  777 

2.1 

2.1 

3.5 

53.0 

36.0 

12.9 

7.2 

2.0 

Lf UUU  LJ777 

2.5 

2.5 

2.9 

63.3 

34.5 

18.2 

6.9 

2.9 

Jj  UUU  3,777 

2.4 

2.4 

3.0 

66.0 

35.8 

10.9 

4.6 

4.4 

*f,UUU  *f,777 

2.3 

1.4 

4.6 

69.9 

38.8 

15.3 

6.8 

4.8 

r    r\r\r\   c;  qqq 

-5  ,  UUU  ->,777 

3.3 

2.5 

6.3 

76.7 

42.6 

14.0 

4.7 

3.9 

a - n  n  n—  a.qq q  

U  J  UUU  0,777 

4.3 

2.9 

4.3 

75.7 

40.8 

15.6 

6.5 

4.1 

7,000-7,999  

2.7 

2.7 

5.7 

72.7 

34.7 

10.3 

3.0 

3.0 

8,000-8,999  

.0 

.0 

10.1 

74.8 

33.1 

11.3 

5.8 

2.8 

9,000-9,999  

2.7 

.0 

7.  1 

66.5 

39.0 

14.8 

6.6 

9.3 

10,000-14,999  

3.7 

2.8 

7.4 

81.1 

41.2 

16.6 

7.4 

8.8 

15,000  AND  OVER — 

.0 

.0 

7.8 

84.3 

30.7 

9.2 

3.3 

.0 
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TABLE     8. — MEAT — CONTINUED 


UNITED  STATES 


RURAL  FARM 


PORK 


FRESH   (NOT  CURED  OR  SMOKED) 


MONEY  INCOME 

TOTAL 

AFTER  TAXES 

TOTAL 

CHOPS 

HAM 

LOIN 

SAUSAGE 

OTHER 

IN  1964 

1  

-* 

ALL 

BOUGHT 

ALL 

BOUGHT 

ALL 

BOUGHT 

ALL 

BOUGHT 

ALL 

BOUGHT 

ALL 

BOUGHT 

(1) 

(18) 

( 18A) 

(19) 

(19A) 

(20) 

(20A) 

(21) 

(21A) 

(22) 

(  22A) 

(23) 

(23A) 

(24) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

5.01 

2.89 

2.03 

1.05 

.64 

.34 

.18 

.05 

.12 

.  07 

.  50 

.30 

.59 

UNDER  1,000  

4.  49 

1.94 

1.99 

.98 

.69 

.40 

.21 

.11 

.  10 

.00 

.51 

.27 

.48 

1,000-1,999  

4.72 

2.41 

1.95 

.98 

.44 

.26 

.14 

.03 

.09 

.  06 

.52 

.29 

.76 

2,000-2,999  

5  .03 

2.97 

1.81 

.96 

.57 

.25 

.14 

.04 

.  09 

.04 

.42 

.32 

.60 

3,000-3,999  

5.  21 

2.74 

2.13 

1.10 

.66 

.34 

.25 

.06 

.10 

.07 

.53 

.34 

.59 

4,000-4,999  

5.20 

3.17 

2.17 

1.11 

.68 

.40 

.26 

.00 

.13 

.10 

.56 

.32 

.53 

5,000-5,999  

4.91 

3.24 

1.75 

1.04 

.62 

.38 

.09 

.04 

.17 

.08 

.45 

.31 

.43 

6,000-6,999  

5.75 

3.30 

2.18 

1.05 

.67 

.31 

.22 

.11 

.17 

.08 

.62 

.37 

.51 

7,000-7,999  

5.05 

3.09 

2.31 

1.29 

.90 

.58 

.25 

.10 

.11 

.04 

.55 

.30 

.51 

8,000-8,999  

4.  79 

3.07 

1.83 

.96 

.44 

.24 

.26 

.11 

.24 

.21 

.36 

.  19 

.52 

9,000-9,999  

4.  26 

2.  94 

1.62 

.79 

.74 

.34 

.18 

.00 

.05 

.  05 

.27 

.24 

.37 

10,000-14,999  

5.49 

3.08 

2.45 

1.02 

.85 

.37 

.12 

.00 

.12 

.01 

.71 

.31 

.65 

15,000  AND  OVER- 

5.46 

3.56 

2.80 

1.74 

.56 

.36 

.18 

.18 

.11 

.11 

.65 

.34 

1.28 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

2.  83 

1.62 

1.14 

.57 

.43 

.23 

.11 

.03 

.07 

.  04 

.27 

.  16 

.26 

UNDER  1,000  

2.  41 

1.03 

1.08 

.50 

.43 

.24 

.12 

.06 

.  06 

.  00 

.27 

.14 

.20 

1,000-1,999  

2.44 

1.16 

.99 

.45 

.28 

.16 

.09 

.01 

.05 

.  03 

.  27 

.  15 

.31 

2,000-2,999  

2.  63 

1.42 

.96 

.46 

.38 

.17 

.07 

.01 

.05 

.02 

.22 

.  17 

.24 

3,000-3,999  

2.89 

1.47 

1.19 

.57 

.45 

.22 

.15 

.04 

.05 

.04 

.28 

.18 

.26 

4,000-4,999  

2.97 

1.77 

1.25 

.62 

.47 

.28 

.17 

.00 

.08 

.06 

.30 

.16 

.23 

5, 000-5, 999  

2.97 

2.02 

1.01 

.60 

.42 

.25 

.05 

.02 

.11 

.05 

.24 

.17 

.20 

6,000-6,999  

3.40 

1.98 

1.32 

.65 

.46 

.21 

.14 

.06 

.12 

.05 

.34 

.21 

.26 

7,000-7,999  

2.99 

1.92 

1.35 

.76 

.58 

.36 

.16 

.08 

.07 

.  02 

.31 

.  17 

.22 

8,000-8,999  

2.  94 

1.94 

1.09 

.60 

.33 

.18 

.20 

.09 

.13 

.11 

.20 

.11 

.23 

9,000-9,999  

2.62 

1.  83 

.96 

.45 

.50 

.23 

.13 

.00 

.  04 

.  04 

.14 

.  12 

.15 

10,000-14,999  

3.  17 

1.80 

1.45 

.62 

.59 

.25 

.08 

.00 

.08 

.01 

.41 

.  19 

.30 

15,000  AND  OVER — 

3.  20 

2.  15 

1.53 

.98 

.37 

.24 

.11 

.11 

.03 

.03 

.41 

.24 

.61 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

91.4 

70.  8 

55.9 

36.5 

26.7 

15.7 

5.0 

1.8 

4.  5 

2.6 

27.  9 

18.8 

17.0 

UNDER  1,000  

87.9 

54.  2 

51.7 

29.5 

21.4 

12.9 

6.6 

4.0 

2.5 

.0 

26.5 

14.6 

16.5 

1,000-1,999  

89.7 

66.  8 

54.1 

35.5 

20.1 

12.6 

5.5 

1.3 

3.7 

2.1 

29.4 

18.2 

17.4 

2,000-2,999  

90.0 

68.  8 

47.8 

29.4 

23.9 

13.3 

4.5 

1.0 

2.6 

1.5 

20.3 

13.2 

16.3 

3,000-3,999  

93.0 

69.  1 

56.7 

37.1 

25.3 

15.1 

5.6 

2.2 

4.4 

3.2 

28.7 

19.0 

18.5 

4,000-4,999  

88.8 

72.  1 

57.1 

40.3 

29.3 

19.7 

3.8 

.0 

5.5 

3.6 

27.8 

20.7 

14.7 

5,000-5,999  

94.1 

78.8 

54.7 

39.2 

26.6 

16.4 

3.4 

1.4 

5.2 

2.4 

27.3 

20.7 

14.4 

6,000-6,999  

97.6 

78.4 

61.6 

41.3 

29.1 

15.5 

7.0 

4.3 

7.1 

3.9 

33.8 

25.2 

14.8 

7,000-7,999  

90.7 

74.0 

63.7 

41.7 

43.7 

28.3 

8.7 

4.3 

3.0 

1.3 

32.7 

21.3 

18.0 

8,000-8,999  

92.3 

78.2 

49.4 

36.2 

20.6 

14.1 

6.7 

4.0 

7.1 

5.5 

22.4 

17.2 

16.6 

9,000-9,999  

87.4 

73.6 

59.9 

38.5 

35.7 

19.8 

5.5 

.0 

4.4 

4.4 

21.4 

18.7 

14.8 

10,000-14,999  

94.9 

74.9 

67.7 

39.2 

35.3 

16.6 

3.9 

.0 

4.1 

1.2 

38.7 

23.3 

19.8 

15,000  AND  OVER — 

92.2 

70.6 

58.2 

34.6 

24.8 

13.1 

2.6 

2.6 

3.3 

3.3 

41.2 

20.9 

26.1 
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TABLE     8. — MEAT — CONTINUED 


UNITED  STATES 


RURAL  FARM 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 


(1) 


ALL  HOUSEHOLDS  

UNDER  1,000— 
1,000-1,999— 
2,000-2,999— 
3,000-3,999— 
4,000-4,999— 
5,000-5,999— 
6,000-6,999— 
7,000-7,999— 
8,000-8,999— 
9,000-9,999— 

10,000-14, 999  

15,000  AND  OVER — 


ALL  HOUSEHOLDS— 
UNDER  1,000- 
1,000-1,999- 
2,000-2,999- 
3,000-3,999- 
4,000-4,999- 
5,000-5,999- 
6,000-6,999- 
7,000-7,999- 
8,000-8,999- 
9,000-9,999- 


ALL  HOUSEHOLDS— 
UNDER  1,000- 
1,000-1,999- 
2,000-2,999- 
3,000-3,999- 
4,000-4,999- 
5,000-5,999- 
6,000-6,999- 
7,000-7,999- 
8,000-8,999- 
9,000-9,999- 


PORK — CONTINUED 

VEAL 

CURED,  SMOKED 

CANNED, 
COOKED 
* 

(30) 

TOTAL 
* 

(31) 

CHOPS, 
CUTLETS 

(32) 

TOTAL 

HAM 
* 

BACON 

SALT 

* 

PORK 

BOUGHT 
(28A) 

OTHER 
* 

(29) 

ROAST 
(33) 

STEWING, 
GROUND 
* 

(34) 

ALL 

(25) 


BOUGHT 
(25A) 

ALL 
(26) 

BOUGHT 
(26A) 

ALL 
(27) 

BOUGHT 
(27A) 

ALL  ! 

1 

(28)  | 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

2.77 

1.76 

i  in 

I  o  I  u 

.63 

1.10 

.83 

.26 

.15 

.30 

.21 

.  05 

.03 

.01 

•  01 

2.30 

.94 

.80 

.26 

.92 

.55 

.29 

.06 

.29 

.20 

.  03 

.01 

.  00 

.  02 

2.54 

1.39 

.74 

.27 

1.08 

.74 

.48 

.25 

.24 

.22 

.01 

.01 

.  00 

.  00 

2.89 

1.94 

1.15 

.65 

.95 

.70 

.58 

.45 

.21 

.33 

.01 

• 

.00 

.  01 

2.76 

1.  54 

1.08 

.45 

1.00 

.73 

.30 

.18 

.38 

.32 

.  05 

.05 

.00 

.  00 

2.93 

2.06 

1.27 

.78 

1.11 

.91 

.15 

.09 

.41 

.  10 

.  05 

.05 

.  00 

.  00 

2.  89 

1.97 

1.25 

.76 

1.27 

1.00 

.14 

.05 

.23 

.  26 

.  08 

.03 

.02 

.  03 

3.41 

2.14 

1.58 

.92 

1.32 

1.07 

.14 

.05 

.36 

.17 

.07 

.04 

.03 

.  00 

2.57 

1.63 

.87 

.49 

1.30 

1.03 

.17 

.07 

.23 

.  17 

.  12 

.09 

.00 

.  03 

2.80 

2.05 

1.20 

.91 

1.18 

.95 

.09 

.07 

.33 

.16 

.01 

.01 

.00 

.00 

2.50 

2.14 

1.38 

1.38 

.70 

.57 

.11 

.11 

.31 

.14 

.03 

.03 

.00 

.00 

2.92 

1.95 

1.19 

.85 

1.25 

.91 

.06 

.42 

.11 

.13 

.07 

.04 

.02 

2.66 

1.82 

.87 

.46 

1.36 

1.20 

.10 

.08 

.33 

.00 

.13 

.05 

.08 

.00 

unu  c  v 
nUnlfc  Y 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

1.55 

.98 

.68 

.37 

.64 

.49 

.08 

.04 

.15 

•  14 

.  04 

.03 

.01 

.  01 

1.21 

.50 

.49 

.15 

.49 

.30 

.09 

.02 

.13 

.11 

•  02 

.01 

.00 

.  01 

1.32 

.69 

.44 

.13 

.60 

.42 

.17 

.08 

.11 

.13 

* 

• 

.00 

.00 

1.46 

.90 

.70 

.36 

.51 

.37 

.15 

.10 

.  10 

.21 

.01 

* 

.00 

1.50 

.82 

.67 

.26 

.57 

.42 

.09 

.05 

.17 

.20 

.04 

.04 

.00 

.00 

1.67 

1.14 

.79 

.46 

.65 

.53 

.05 

.04 

.19 

.05 

.05 

.05 

.00 

.  00 

1.74 

1.22 

.82 

.51 

.75 

.59 

.05 

.02 

.13 

.21 

.07 

.03 

.02 

.02 

1.98 

1.27 

.91 

.54 

.78 

.64 

.04 

.02 

.25 

.  10 

.05 

.04 

.02 

.00 

1.50 

1.03 

.54 

.32 

.80 

.65 

.06 

.03 

.  10 

.  14 

.09 

.07 

.00 

.02 

1.75 

1.29 

.81 

.60 

.74 

.60 

.04 

.03 

.16 

.10 

.01 

.01 

.00 

.00 

1.55 

1.37 

.89 

.89 

.44 

.37 

.04 

.04 

.18 

.10 

.02 

.02 

.00 

.00 

1.62 

1.08 

.63 

.43 

.78 

.57 

.02 

• 

.19 

.10 

.10 

.06 

.02 

.02 

1.67 

1.17 

.59 

.31 

.88 

.79 

.03 

.02 

.17 

.00 

.11 

.05 

.05 

.00 

PERCENT  OF  HOUSEHOLDS 

USING  IN 

A  WEEK 

81.2 

62.  1 

29.6 

19.8 

63.3 

50.2 

10.9 

6.1 

11.1 

5.9 

2.0 

1.5 

.  2 

.3 

69.1 

40.7 

18.2 

7.2 

48.3 

31.4 

11.4 

2.3 

11.6 

6.4 

1.5 

.8 

.  0 

.8 

79.4 

54.7 

18.5 

7.8 

54.8 

40.4 

17.9 

10.0 

11.5 

5.4 

.5 

.5 

.0 

.0 

77.6 

59.9 

22.8 

12.4 

55.2 

43.9 

20.  1 

14.3 

7.0 

8.2 

1.0 

.5 

.  0 

.5 

78.9 

57.8 

23.7 

12.9 

59.8 

46.5 

11.8 

7.3 

13.0 

7.  8 

.  8 

'  .8 

.  0 

.0 

82.4 

68.0 

35.5 

26.9 

62.2 

52.7 

7.5 

5.3 

12.4 

3.9 

1.5 

1.5 

.  0 

.0 

88.1 

70.8 

37.7 

28.9 

76.6 

60.8 

9.4 

3.0 

10.2 

7.0 

2.4 

1.4 

.  5 

.5 

89.5 

73.3 

39.5 

25.9 

77.9 

67.0 

9.0 

4.8 

12.1 

5.6 

3.6 

2.7 

.  9 

.0 

85.0 

68.3 

35  3 

25.0 

73.0 

62.0 

9.7 

5.3 

12.7 

3.0 

6.7 

5.3 

.0 

1.3 

84.0 

71.5 

37.1 

33.4 

71.5 

62.9 

4.3 

2.8 

9.5 

3.7 

1.2 

1.2 

.0 

.0 

76.9 

68.7 

41.8 

41.8 

54.4 

46.7 

4.4 

4.4 

9.3 

7.7 

2.2 

2.2 

.0 

.0 

87.8 

66.4 

38.9 

29.5 

69.8 

51.4 

3.7 

.9 

13.4 

5.1 

7.8 

4.6 

.9 

1.2 

83.7 

65.4 

34.0 

16.3 

71.9 

59.5 

5.2 

2.6 

11.1 

.0 

2.6 

2.6 

2.6 

.0 
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TABLE     8. — MEAT — CONTINUED 


UNITED  STATES 


RURAL  FARM 


LAMB 

VARIETY  MEAT 

LUNCH  MEAT 

.  _   



OTHER 

MONEY  INCOME 

AFTER  TAXES 

TOTAL 

CHOPS, 

ROAST 

STEWING, 

TOTAL 

LIVER 

OTHER 

TOTAL 

FRANK- 

IN 1964 

t 

STEAKS 

GROUND 

* 

* 

FURTERS 

TOTAL 

CANNED 

NOT 

* 

CANNED 

(1) 

(35) 

(36) 

(37) 

(38) 

(39) 

(40) 

(41) 

(42) 

(43) 

(44) 

(45) 

(46) 

QUANTITY  PER 

HOUSEHOLD  PER  WEEK  (POUNDS) 

ai  i  nniKFnni   

ALL  nUUdCnULUO 

n^ 

•  U  j 

.01 

.01 

.00 

.30 

.17 

.05 

1.54 

.60 

.94 

.13 

Q  1 

m 

•  U  1 

.01 

.00 

.00 

.21 

.07 

.02 

1.03 

.40 

.63 

.13 

c  n 

1 ) UUU  1)777 

m 

•  U  1 

.00 

.01 

.00 

.23 

.13 

.03 

1.24 

.41 

.83 

.09 

7A 

? .  nnn  ?.qq<j  — — 

.  04 

.02 

.01 

.00 

.32 

.13 

.08 

1.38 

.45 

.93 

.16 

77 

~x  „  nnn_a  qqq  

J  ,  U  U  U     ZJ  1  J  s  J 

•  01 

.01 

.00 

.00 

.19 

.12 

.03 

1.47 

.57 

.90 

.10 

•  ox 

UUU      "T  ,   7  77 

.01 

.03 

.00 

.34 

.18 

.05 

1.68 

.63 

1.05 

.13 

Ql 
•  7  1 

■J  ,  UUU     -*  ,  777 

m 

•  U  X 

.01 

.00 

.00 

.36 

.23 

.09 

1.89 

.71 

1.17 

.  12 

1  *  JD 

C\~7 
•  U  i 

.05 

.01 

.00 

.37 

.24 

.06 

1.55 

.68 

.87 

.13 

7^ 
•  ID 

7  -  finfl-7  QQQ  

1  ,  UUU —  1,777 

nn 
•  uu 

.  00 

.00 

.00 

.28 

.18 

.03 

1.36 

.63 

.73 

.16 

ct 

•  ->o 

8,000-8,999  

.00 

.00 

.00 

.00 

.42 

.21 

.06 

1.86 

.81 

1.05 

.13 

.92 

9,000-9,999  

.10 

.03 

.07 

.00 

.56 

.26 

.00 

2.05 

.74 

1.31 

.21 

1.09 

10,000-14,999  

.01 

.01 

.00 

.00 

.32 

.25 

.03 

1.57 

.74 

.83 

.11 

.72 

15,000  AND  OVER— 

.31 

.05 

.26 

.00 

.22 

.13 

* 

1.62 

.69 

.93 

.19 

.74 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

n** 

•  U  D 

.01 

.01 

.00 

.16 

.09 

.02 

.89 

.32 

.57 

.08 

AQ 
.  H7 

UlNUEK    If  UUU 

•  Ul 

.01 

.00 

.00 

.12 

.03 

.01 

.56 

.19 

.37 

.09 

77 
•  a  r 

X  ,  UUU      J.  t  777 

m 

•  U  1 

.00 

.01 

.00 

.13 

.06 

.01 

.65 

.21 

.44 

.05 

•  DO 

*?   nnn  ?  qqq 

OA 
•  UH 

.02 

.01 

.00 

.17 

.06 

.03 

.75 

.24 

.51 

.09 

AO 
•  H"A 

■a.   nnn  ^  qqq______ 

Jf  UU U —  D  ,  7  7  7 

m 

•  Ul 

.01 

.00 

.00 

.10 

.06 

.01 

.83 

.31 

.51 

.06 

AA 

T)  UUU  *T,777 

nA 

•  Ut 

.01 

.02 

.00 

.20 

.09 

.02 

.95 

.33 

.62 

.08 

J  f  UUU      JJ  77 7 

m 

•  Ul 

.01 

.00 

.00 

.18 

.11 

.04 

1.14 

.38 

.76 

.07 

AQ 
a  07 

a  nnn— a  qqq  

Oj UUU      O, 7  77  - 

nA 

•  U*r 

.03 

.01 

.00 

.21 

.13 

.03 

.92 

.37 

.55 

.10 

AR 

7  nnn  7  qqq 

nn 
•  uu 

.00 

.00 

.00 

.17 

.10 

.02 

.76 

.31 

.45 

.11 

"3A 

.  D*t 

8,000-8,999  

.00 

.00 

.00 

.00 

.24 

.11 

.03 

1.16 

.45 

.70 

.09 

.62 

9,000-9,999  

.09 

.03 

.06 

.00 

.34 

.10 

.00 

1.25 

.45 

.81 

.  12 

.69 

10,000-14,999  

.01 

.01 

.00 

.00 

.19 

.15 

.01 

1.02 

.44 

.58 

.08 

.50 

15,000  AND  OVER — 

.26 

.04 

.21 

.00 

.14 

.08 

* 

.96 

.36 

.60 

.12 

.47 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

ai  i     unnccuni  n c  

ALL  nUUotnULUo  

.9 

.4 

.0 

15.9 

11.5 

2.8 

71.1 

40.9 

57.5 

12.6 

D  1  .  O 

iiMnco    l    nnn  —  

U  IMU  t K    1 ,  UUU    — — — — 

Q 

.  o 

.8 

.0 

.0 

10.8 

5.7 

1.5 

56.4 

28.4 

41.7 

14.2 

D  A.  U 

l     nnn    l  nnn 

i , uuu— i , yyy  

.4 

.  0 

.4 

.0 

10.6 

8.5 

1.4 

63.0 

29.1 

52.3 

5.7 

A,  UUU     £  f  7  7  7  

1  .  i 

.6 

.5 

.0 

14.9 

8.4 

4.8 

66.7 

30.4 

56.8 

15.3 

A  "7  A 
T-  1  *>  O 

nnn  ■a  qqq 

1  R 

1.5 

.0 

.0 

12.9 

10.0 

2.4 

68.3 

42.5 

54.2 

9.9 

Z>  1  .  D 

a   nnn  /.  qqq  

*fr,  UUU      H,  777  ~— 

£.  .4 

.4 

1.1 

.0 

16.1 

11.9 

2.8 

73.7 

43.4 

59.5 

13.7 

0  D  •  1 

cr    nnn  c  qqq  

->  ,  UUU     !>  ,  7  7  7  

Q 

.9 

.0 

.0 

18.7 

14.4 

4.4 

76.1 

46.8 

61.2 

12.6 

CZ,  A 

I>0.  H 

a   nnn  a  qqq  

O  ,  UUU     O  ,  7  7  7™  

CI  o 

2.4 

.9 

.0 

19.2 

15.6 

1.5 

76.9 

50.7 

59.9 

13.6 

*\0  n 

"7   nnn  7  oqo  

1 , UUU— 1 ,777  

.  U 

.0 

.0 

.0 

20.7 

14.7 

3.3 

72.0 

40.7 

58.0 

18.0 

HO  »D 

8 . 000—8 .QQQ  

O |  UUU     O  J  7  7  7 

.0 

.0 

.0 

.0 

18.4 

11.3 

2.5 

79.1 

55.2 

61.0 

17.2 

53  .  7 

9,000-9,999  

4.4 

2.2 

2.2 

.0 

19.8 

17.0 

.0 

90.1 

54.4 

72.5 

19.2 

65.4 

10,000-14,999  

.9 

.9 

.0 

.0 

21.2 

17.1 

3.0 

75.1 

46.1 

61.5 

13.8 

58.5 

15,000  AND  OVER — 

5.2 

2.6 

2.6 

.0 

17.0 

10.5 

2.6 

75.2 

44.4 

62.1 

13.7 

56.9 
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TABLE     9. — POULTRY,  FISH 


UNITED  STATES 


RURAL  FARM 


POULTRY 

MONEY  INCOME 

TOTAL 

CHICKEN 

- 

AFTER  TAXES 

TURKEY 

OTHER 

IN  1964 

* 

ALL 

BOUGHT 

ALL 

BOUGHT 

(  1) 

(  2) 

(2A) 

(3) 

(3A) 

(4) 

(5) 

QUANTITY  PER 

HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

3.13 

2.  01 

2.  99 

1.94 

.10 

.04 

UNDER  1,000  

2.  84 

1.  84 

2.69 

1.84 

.09 

.06 

1,000-1,999  

2.88 

1.  92 

2.79 

1.87 

.05 

.04 

2, 000-2, 999  

3.33 

2.  22 

3.22 

2.21 

.06 

.05 

3,000-3, 999  

3.  14 

1.  88 

3.04 

1.88 

.06 

.04 

4, 000-4, 999  

2.93 

1.94 

2.70 

1.73 

.21 

.01 

5, 000-5, 999  

3.20 

2.09 

3.05 

1.98 

.11 

.04 

6, 000-6, 999  

4.  18 

2.23 

4.15 

2.23 

.00 

.03 

7, 000-7, 999  

2.48 

1.62 

2.42 

1.59 

.03 

.03 

8, 000-8,999  

3.  53 

2.27 

3.31 

2.16 

.12 

.10 

9, 000-9, 999  

3.  39 

2.69 

3.03 

2.33 

.36 

.00 

10,000-14,999  

2.  97 

1.  98 

2.  54 

1.84 

.27 

.15 

15,000  AND  OVER — 

2.91 

2.  60 

2.78 

2.60 

.00 

.13 

MONEY 

VALUE  PER  HOUSEHOLD  PER  WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

1.  07 

.67 

1.00 

.64 

.05 

.02 

UNDER  1,000  

.  94 

.58 

.87 

.58 

.04 

.03 

1,000-1, 999  

.  92 

.  59 

.  89 

.58 

.02 

.02 

2,000-2,999  

1.06 

.67 

1.01 

.67 

.03 

.02 

3,000-3,999  

1.07 

.  61 

1.  03 

.61 

.03 

.02 

4, 000-4, 999  

1.00 

.65 

.  89 

.56 

.10 

* 

5, 000-5, 999  

1.11 

.72 

1.  05 

.67 

.05 

.02 

6, 000-6, 999  

1.39 

.70 

1.38 

.70 

.00 

.01 

7, 000-7, 999  

.87 

.58 

.82 

.53 

.04 

.01 

8,000-8, 999  

1.21 

.  75 

1.  09 

.70 

.07 

.05 

9, 000-9, 999  

1.  27 

1.  03 

1.11 

.87 

.16 

.00 

10,000-14, 999  

1.  16 

.78 

.93 

.68 

.16 

.07 

15,000  AND  OVER — 

1.  10 

.  97 

1.  04 

.97 

.00 

.06 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

65.  6 

44.7 

64.2 

43.9 

1.8 

1.2 

UNDER  1,000  

59.  5 

38.3 

57.8 

38.3 

.8 

.9 

1,  000-1,  999  

63.6 

43.0 

62.2 

42.6 

.9 

1.0 

2, 000-2, 999  

70.  0 

49.  5 

68.  8 

49.5 

1.0 

1.2 

3,000-3, 999  

65.  8 

42.5 

65.4 

42.5 

.8 

.9 

4, 000-4, 999  

63.  8 

44.  1 

61.  9 

42.5 

3.8 

.5 

5,000-5, 999  

71.4 

49.5 

68.  5 

46.6 

3.7 

1.5 

6,  000-6, 999  

74.5 

46.9 

74.5 

46.9 

.0 

.9 

7, 000-7, 999  

59.0 

41.7 

57.  7 

40.3 

1.3 

1.3 

8, 000-8, 999  

69.6 

46.3 

68.4 

45.1 

2.5 

2.8 

9,000-9,999  

67.0 

48.9 

67.0 

48.9 

2.7 

.0 

10, 000-14, 999  

62.9 

45.6 

59.  9 

44.7 

3.9 

3.0 

15,000  AND  OVER — 

58.2 

49.7 

54.9 

49.7 

.0 

3.3 
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TABLE     9.  —  POULTRY,  FISH 
—  CONTINUED 


UNITED  STATES 


RURAL  FARM 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 

(  1) 

FISH,  SHELLFISH 

TOTAL 

FISH 

SHELL- 
F  ISH 

$ 

(  13) 

TOTAL 

* 

(7) 

FRESH  * 

COMMERCIALLY  PROCESSED 

FROZEN 
(9) 

CANNED 

ALL 
(6) 

BOUGHT 
(6A) 

ALL 
(8) 

BOUGHT 
(8A) 

TOTAL 

* 
(  10  ) 

SALMON 
(  11) 

TUNA 
(  12  ) 

QUANTITY  PER 

HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

1.45 

.72 

1.39 

.98 

.26 

.  12 

.28 

.  12 

.11 

.06 

UNDER  1,000  

1.  59 

.70 

1.57 

1.25 

.41 

.06 

.19 

.06 

.04 

.02 

1, 000-1, 999  

1.61 

.  80 

1.  52 

1.10 

.32 

.07 

.32 

.  12 

.04 

.09 

2,000-2,999  

1.68 

.93 

1.  60 

1.20 

.44 

.18 

.21 

.10 

.07 

.09 

3,000-3, 999  

1.06 

.56 

1.05 

.71 

.21 

.08 

.26 

.  12 

.09 

.01 

4,  000-4, 999  

1.39 

.70 

1.35 

.90 

.22 

.13 

.31 

.15 

.12 

.04 

5, 000-5, 999  

1.  50 

.  83 

1 .45 

.89 

.22 

.21 

.35 

.13 

.20 

.05 

6,  000-6, 999  

1.  51 

.66 

1 .  46 

1.01 

.16 

.13 

.32 

.15 

.14 

.05 

7,  000-7, 999  

1.09 

.68 

.  99 

.58 

.17 

.18 

.23 

.07 

.14 

.11 

8,000-8,999  

1.47 

.49 

1.40 

1.07 

.10 

.07 

.24 

.11 

.11 

.07 

9,000-9,999  

2.06 

1.  09 

1.87 

1.44 

.48 

.04 

.40 

.10 

.30 

.  19 

10,000-14,999  

1.55 

.70 

1.43 

1.02 

.17 

.07 

.34 

.14 

.17 

.12 

15,000  AND  OVER — 

2.01 

.74 

1.78 

1.41 

.13 

.  13 

.23 

.05 

.18 

.23 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.70 

.38 

.65 

.41 

.09 

.06 

.18 

.08 

.08 

.06 

UNDER  1,000  

.59 

.19 

.58 

.41 

.07 

.01 

.10 

.04 

.03 

.01 

1, 000-1, 999  

.66 

.32 

.59 

.40 

.09 

.03 

.15 

.07 

.03 

.06 

2, 000-2, 999  

.70 

.38 

.66 

.44 

.11 

.09 

.13 

.06 

.05 

.04 

3, 000-3, 999  

.49 

.28 

.48 

.29 

.08 

.03 

.16 

.08 

.06 

.01 

4, 000-4, 999  

.70 

.41 

.66 

.38 

.09 

.07 

.20 

.10 

.09 

.04 

5, 000-5, 999  

.78 

.  50 

.73 

.39 

.11 

.11 

.23 

.08 

.14 

.05 

6, 000-6, 999  

.79 

.39 

.74 

.46 

.06 

.07 

.21 

.10 

.09 

.06 

7, 000-7, 999  

.63 

.44 

.50 

.25 

.06 

.09 

.16 

.06 

.10 

.  13 

8,000-8,999  

.77 

.34 

.70 

.49 

.05 

.04 

.16 

.08 

.08 

.08 

9,000-9,999  

1.12 

.67 

.92 

.63 

.19 

.02 

.27 

.07 

.20 

.  20 

10,000-14,999  

.96 

.54 

.82 

.53 

.12 

.03 

.26 

.11 

.13 

.14 

15,000  AND  OVER — 

1.19 

.57 

.97 

.67 

.05 

.11 

.  17 

.03 

.14 

.22 

PERCENT  OF  HOUSEHOLDS  USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

53.6 

41.6 

51.9 

23.6 

6.9 

7.5 

29.2 

11.0 

17.1 

4.9 

UNDER  1,000  

40.  5 

26.9 

39.0 

22.3 

6.1 

2.3 

19.3 

5.7 

8.0 

2.3 

1, 000-1, 999  

49.  0 

37.7 

47.3 

24.5 

8.0 

5.5 

25.2 

11.0 

7.0 

3.5 

2, 000-2, 999  

50.9 

38.4 

49.9 

27.5 

9.3 

8.8 

24.7 

8.7 

12.5 

4.4 

3. 000—3. 999  

45.8 

34.5 

45.4 

21.3 

6.8 

6.0 

24.9 

11.4 

12.9 

1.3 

4. 000—4. 999  

58.2 

46.7 

56.4 

22.2 

7.8 

9.1 

32.2 

13.4 

18.5 

2.4 

5. 000—5. 999  

61.  5 

48.4 

59.0 

25.0 

5.4 

12.5 

33.5 

12.2 

23.1 

6.1 

6, 000-6, 999  

59.9 

46.4 

58.2 

24.3 

4.3 

8.2 

36.7 

13.4 

23.0 

4.6 

7, 000-7, 999  

52.3 

42.0 

49.3 

16.0 

5.7 

12.0 

28.7 

8.0 

22.0 

11.7 

8, 000-8,999  

60.7 

47.2 

57.7 

21.8 

2.8 

8.3 

33.1 

12.3 

22.  1 

8.3 

9,000-9,999  

72.5 

58.2 

67.0 

31.9 

12.1 

4.9 

47.3 

11.5 

42.9 

15.9 

10,000-14, 999  

63.1 

54.4 

61.1 

22.8 

8.5 

5.3 

39.4 

15.7 

26.0 

11.8 

15,000  AND  OVER- 

68.0 

53.6 

62.  1 

32.7 

6.5 

8.5 

26.8 

5.2 

24.2 

17.0 
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TABLE   10. — EGGS 


UNITED  STATES 


RURAL  FARM 


FRESH,    IN  SHELL 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 


(1) 


TOTAL 
(FRESH  EQUIV.) 


SMALL 
* 


MEDIUM 


LARGE 


ALL 
(2) 


BOUGHT 
(2A) 


ALL  BOUGHT  ALL  BOUGHT  ALL  BOUGHT 
(3)  (3A)  (4)  (4A)  (5)  ( 5A ) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (DOZENS) 


EXTRA  LARGE 
* 

ALL  ! BOUGHT 
(6)  (6A) 


ASSORTED  SIZES 


MONEY  VALUE  PER  HOUSEHOLD  PER  WEEK  (DOLLARS) 


PERCENT  OF  HOUSEHOLDS  USING   IN  A  WEEK 


ALL  HOUSEHOLDS   98.0 

UNDER  1,000   96.8 

1,000-1,999   96.9 

2,000-2,999   97.1 

3,000-3,999   98.3 

4,000-4,999   97.8 

5,000-5,999   99.6 

6,000-6,999   99.1 

7,000-7,999   98.3 

8,000-8,999   100.0 

9,000-9,999   97.8 

10,000-14,999   97.9 

15,000  AND  OVER —  100.0 


ALL 
(7) 


BOUGHT 
(7A) 


HOUSEHOLDS  

2.64 

1.21 

.05 

.02 

.43 

.23 

1.38 

.72 

.05 

.03 

.73 

.21 

UNDER  1,000  

2.29 

.64 

.08 

.05 

.49 

.19 

1.02 

.32 

.04 

.00 

.66 

.08 

1,000-1,999  

2.31 

.70 

.04 

.02 

.42 

.14 

1.20 

.40 

* 

.00 

.65 

.14 

2,000-2,999  

2.50 

.88 

.11 

.02 

.56 

.21 

1.21 

.56 

.04 

.00 

.57 

.09 

3,000-3,999  

2.60 

1.02 

.04 

.01 

.27 

.15 

1.51 

.70 

.01 

.01 

.76 

.14 

4,000-4,999  

2.71 

1.32 

.07 

.04 

.48 

.28 

1.36 

.74 

.07 

.06 

.74 

.20 

5,000-5,999  

2.63 

1.43 

.01 

.00 

.47 

.22 

1.39 

.84 

.06 

.05 

.69 

.32 

6,000-6,999  

3.08 

1.60 

.03 

.03 

.50 

.27 

1.74 

1.02 

.02 

.01 

.79 

.27 

7,000-7,999  

2.85 

1.60 

.05 

.05 

.64 

.54 

1.62 

.85 

.07 

.07 

.47 

.08 

8,000-8,999  

3.05 

1.53 

.01 

.00 

.33 

.23 

1.65 

1.02 

.07 

.07 

.99 

.22 

9,000-9,999  

2.41 

1.75 

.10 

.00 

.22 

.20 

1.02 

.89 

.21 

.10 

.85 

.56 

10,000-14, 999  

2.89 

1.78 

.07 

.04 

.29 

.23 

1.68 

1.07 

.09 

.09 

.76 

.35 

15,000  AND  OVER — 

3.57 

2.42 

.00 

.00 

.56 

.53 

1.93 

1.43 

.13 

.00 

.94 

.46 

HOUSEHOLDS  

1.01 

.47 

.02 

.01 

.16 

.08 

.57 

.30 

.02 

.01 

.24 

.06 

UNDER  1,000  

.90 

.25 

.02 

.01 

.17 

.07 

.45 

.14 

.02 

.00 

.24 

.03 

1,000-1,999  

.90 

.27 

.01 

.01 

.16 

.05 

.50 

.17 

* 

.00 

.22 

.05 

2,000-2,999  

.95 

.33 

.04 

.01 

.20 

.07 

.49 

.22 

.02 

.00 

.20 

.03 

3,000-3,999  

1.01 

.41 

.01 

* 

.10 

.06 

.63 

.29 

* 

* 

.26 

.05 

4,000-4,999  

1.03 

.50 

.02 

.01 

.17 

.10 

.55 

.29 

.04 

.03 

.25 

.06 

5,000-5,999  

1.02 

.57 

* 

.00 

.17 

.08 

.58 

.36 

.03 

.02 

.24 

.11 

6,000-6,999  

1.16 

.60 

.01 

.01 

.19 

.11 

.74 

.43 

.01 

.01 

.22 

.04 

7,000-7,999  

1.12 

.61 

.01 

.01 

.22 

.19 

.67 

.35 

.03 

.03 

.17 

.03 

8,000-8,999  

1.13 

.57 

* 

.00 

.11 

.07 

.66 

.40 

.03 

.03 

.31 

.07 

9,000-9,999  

.85 

.61 

.03 

.00 

.08 

.07 

.39 

.33 

.09 

.03 

.26 

.17 

10,000-14,999  

1.12 

.71 

.03 

.02 

.12 

.10 

.71 

.46 

.04 

.04 

.24 

.10 

15,000  AND  OVER — 

1.41 

.95 

.00 

.00 

.16 

.15 

.83 

.62 

.07 

.00 

.36 

.18 

49.1 

2.1 

.8 

17.9 

9.5 

53.6 

30.9 

2.1 

1.4 

23.8 

6.9 

33.  1 

1.5 

.8 

22.2 

10.6 

45.6 

17.8 

1.7 

.0 

28.8 

4.0 

34.1 

1.9 

1.0 

21.0 

8.0 

52.4 

21.6 

.4 

.0 

22.9 

4P0 

37.3 

5.5 

1.0 

20.7 

8.2 

48.3 

24.1 

1.5 

.0 

21.6 

4.0 

42.1 

2.4 

1.2 

11.2 

5.4 

55.3 

29.3 

.9 

.5 

29.4 

5.8 

51.7 

2.8 

1.3 

19.7 

10.8 

53.8 

30.9 

1.8 

1.4 

20.6 

7.8 

58.6 

.4 

.0 

19.1 

10.3 

54.0 

35.6 

2.8 

1.9 

24.6 

11.3 

58.7 

.9 

.9 

20.1 

11.4 

61.4 

41.0 

2.2 

1.4 

17.7 

5.8 

66.0 

1.3 

1.3 

23.3 

20.0 

60.7 

40.0 

3.0 

3.0 

13.0 

3.3 

59.5 

1.2 

.0 

11.3 

7.1 

61.0 

41.4 

4.0 

4.0 

22.4 

7.1 

67.6 

2.2 

.0 

15.4 

12.6 

44.0 

37.4 

7.7 

4.9 

28.6 

12.6 

64.  1 

3.9 

2.1 

9.0 

5.8 

59.0 

40.8 

4.8 

4.8 

24.2 

11.8 

75.2 

.0 

.0 

19.6 

17.0 

63.4 

52.3 

3.3 

.0 

16.3 

8.5 
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TABLE   11. — SUGAR,  SWEETS 


UNITED  STATES 


RURAL  FARM 


SUGAR 

SIRUP,   MOLASSES,  HONEY 

MONEY  INCOME 
AFTER  TAXES 
IN  1964 

WHITE 

,  

SIRUP 

TOTAL 
* 

TOTAL 

GRANU- 
LATED 

POW- 
DERED 
* 

BROWN 

TOTAL 

TOTAL 

CORN, 
CANE 
* 



OTHER 
* 

MOLAS- 
SES 

HONEY 

(1) 

(2) 

(3) 

(4) 

(5) 

(6) 

(7) 

(8) 

(9) 

(  10) 

(11) 

(12) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 


ALL  HOUSEHOLDS  

4.48 

4.21 

4.05 

.16 

.27 

.73 

.58 

.36 

.21 

.07 

.09 

UNDER  1,000  

4.37 

4.26 

4.22 

.04 

.12 

.93 

.72 

.65 

.07 

.15 

.05 

1,000-1,999  

3.69 

3.58 

3.48 

.  10 

.11 

.93 

.75 

.56 

.19 

.10 

.08 

2,000-2,999  

4.56 

4.27 

4.16 

.11 

.29 

.81 

.61 

.42 

.19 

.11 

.09 

3,000-3,999  

4.96 

4.71 

4.54 

.17 

.24 

.81 

.64 

.47 

.17 

.04 

.  13 

4,000-4,999  

4.75 

4.42 

4.28 

.14 

.33 

.70 

.52 

.30 

.22 

.08 

.  10 

5,000-5,999  

4.65 

4.38 

4.18 

.20 

.27 

.63 

.53 

.29 

.24 

.05 

.05 

6,000-6,999  

4.93 

4.57 

4.39 

.18 

.35 

.68 

.55 

.24 

.31 

.04 

.09 

7,000-7,999  

4.29 

3.97 

3.76 

.21 

.31 

.84 

.71 

.16 

.55 

.02 

.10 

8,000-8,999  

3.89 

3.56 

3.29 

.27 

.33 

.49 

.37 

.16 

.21 

.06 

.06 

9,000-9,999  

4.92 

4.36 

4.07 

.29 

.56 

.39 

.30 

.16 

.  14 

.06 

.03 

10,000-14,999  

4.57 

4.24 

4.03 

.21 

.33 

.46 

.36 

.15 

.20 

.02 

.08 

15,000  AND  OVER — 

^.91 

4.49 

4.35 

.14 

.42 

.76 

.67 

.23 

.43 

.00 

.  10 

MONEY 

VALUE 

PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.54 

.49 

.46 

.03 

.05 

.17 

.12 

.06 

.06 

.01 

.03 

UNDER  1,000  

.53 

.50 

.50 

.01 

.02 

.18 

.13 

.10 

.02 

.03 

.02 

1,000-1,999  

.45 

.44 

.42 

.02 

.02 

.18 

.12 

.08 

.04 

.02 

.03 

2,000-2,999  

.54 

.49 

.47 

.02 

.05 

.19 

.13 

.08 

.06 

.02 

.04 

3,000-3,999  

.59 

.55 

.52 

.03 

.04 

.19 

.13 

.09 

.04 

.01 

.05 

4,000-4,999  

.56 

.50 

.48 

.02 

.06 

.18 

.12 

.06 

.06 

.02 

.04 

5,000-5,999  

.56 

.51 

.48 

.04 

.05 

.16 

.14 

.07 

.07 

.01 

.02 

6,000-6,999  

.59 

.52 

.49 

.03 

.06 

.18 

.14 

.04 

.09 

.01 

.04 

7,000-7,999  

.53 

.47 

.43 

.04 

.06 

.23 

.18 

.04 

.14 

• 

.05 

8,000-8,999  

.50 

.44 

.39 

.05 

.06 

.13 

.10 

.03 

.06 

.01 

.03 

9,000-9,999  

.60 

.51 

.46 

.05 

.10 

.09 

.06 

.03 

.03 

.01 

.01 

10,000-14,999  

.53 

.47 

.44 

.03 

.06 

.12 

.09 

.03 

.06 

.01 

.03 

15,000  AND  OVER — 

.62 

.54 

.52 

.03 

.08 

.18 

.15 

.04 

.10 

.00 

.03 

PERCENT  OF  HOUSEHOLDS 

USING  IN 

A  WEEK 

ALL  HOUSEHOLDS  

98.0 

97.9 

97.8 

16.6 

26.9 

46.5 

36.2 

19.8 

18.3 

5.0 

10.8 

UNDER  1,000  

95.8 

95.8 

95.8 

6.1 

12.9 

45.8 

33.9 

24.8 

9.8 

6.3 

8.1 

1,000-1,999  

96.7 

96.7 

96.7 

12.0 

14.3 

45.1 

32.7 

19.9 

14.  1 

6.3 

10.9 

2,000-2,999  

98.0 

98.0 

98.0 

10.2 

24.5 

51.0 

37.8 

23.3 

17.0 

6.5 

13.0 

3,000-3,999  

98.8 

98.8 

98.8 

19.4 

21.6 

43.7 

34.7 

23.6 

11.6 

4.3 

9.5 

4,000-4,999  

99.5 

99.5 

99.5 

18.3 

28.0 

47.2 

34.2 

19.1 

17.6 

5.9 

13.0 

5,000-5,999  

98.8 

98.2 

98.2 

18.8 

32.5 

46.2 

38.5 

19.7 

22.8 

4.7 

9.6 

6,000-6,999  

97.3 

97.3 

97.3 

16.2 

36.7 

46.9 

40.5 

16.7 

24.7 

2.7 

9.2 

7,000-7,999  

98.7 

98.7 

98.7 

20.3 

36.3 

53.0 

48.3 

14.0 

37.0 

5.0 

8.3 

8,000-8,999  

98.5 

98.5 

96.9 

27.0 

35.9 

51.2 

37.4 

16.0 

23.0 

8.0 

12.9 

9,000-9,999  

95.1 

95.1 

95.1 

24.2 

42.3 

41.8 

29.7 

14.8 

14.8 

9.9 

4.4 

10,000-14,999  

98.2 

98.2 

98.2 

20.5 

36.9 

47.9 

38.5 

15.7 

25.1 

3.2 

10.6 

15,000  AND  OVER — 

94.8 

94.8 

94.8 

22.2 

41.8 

51.0 

41.8 

16.3 

28.1 

.0 

23.5 
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TABLE  11. — SUGAR,  SWEETS 
— CONTINUED 


UNITED  STATES 


RURAL  FARM 


JELLY, 

JAM  * 

CANDY,  TOPPING 

MONEY  INCOME 

JAM, 

FRUIT 

U  T  TH 

Hi  I  n 

Ml  IT  ^ 

NO  NUTS 

TOTAL 

JELLY 

BUTTER  * 

AFTER  TAXES 

TOTAL 

NO 

NO 

IN  1964 



CHOCO- 

CH0C0- 

CHOCO- 

CHOCO- 

ALL 

BOUGHT 

ALL 

BOUGHT 

ALL 

BOUGHT 

LATE 

1  ATP 
LA  1  t 

LATE 

LATE 

(1) 

1  J.  ZJ  i 

( 13A ) 

(14) 

(14A) 

(15) 

(15A) 

(16) 

(17) 

(18) 

( 19) 

(20) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

.  80 

.30 

.45 

.17 

.35 

.13 

.60 

.13 

.03 

.21 

.  24 

UNDER  1,000  

.  71 

.18 

.42 

.11 

.29 

.07 

.43 

.09 

.03 

.  18 

.  14 

1,000-1,999  

.72 

.22 

.42 

.11 

.29 

.11 

.43 

.09 

.04 

.  14 

•  16 

2,000-2,999  

.76 

.24 

.41 

.15 

.35 

.09 

.48 

.11 

.04 

•  18 

•  16 

3,000-3,999  

.  83 

.29 

.40 

.15 

.43 

.15 

.54 

.10 

.02 

•  18 

.  24 

4,000-4,999  

1.11 

.53 

.71 

.33 

.40 

.20 

.77 

.16 

.02 

.  27 

.  33 

5,000-5,999  

.75 

.31 

.43 

.20 

.32 

.11 

.76 

.15 

.05 

.23 

.33 

6,000-6,999  

.78 

.24 

.45 

.12 

.33 

.12 

.76 

.16 

.03 

.22 

.35 

7,000-7,999  

.78 

.23 

.34 

.07 

.43 

.16 

.70 

.16 

n/ 
•  U*f 

.24 

.26 

8,000-8,999  

.  91 

.37 

.57 

.19 

.34 

.17 

.67 

.15 

.06 

.27 

.19 

9,000-9,999  

.  76 

.33 

.37 

.20 

.40 

.13 

.69 

.23 

n  o 

3  U  c. 

.25 

.  20 

10,000-14,999  

.76 

.40 

.40 

.19 

.37 

.21 

.47 

.11 

.02 

.17 

.17 

15,000  AND  OVER — 

.  79 

.19 

.50 

.12 

.30 

.07 

.98 

.24 

.03 

•  44 

.  28 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.  31 

.11 

.18 

.06 

.13 

.05 

.33 

.09 

.02 

•  12 

•  10 

UNDER  1,000  

.  27 

.  06 

.17 

.04 

.10 

.02 

.23 

.05 

.01 

.  10 

.  06 

1,000-1,999  

.  28 

.08 

.17 

.04 

.11 

.04 

.23 

.06 

.02 

.  08 

.  07 

2,000-2,999  

.  28 

.08 

.16 

.05 

.13 

.03 

.26 

.07 

.02 

•  10 

.06 

3,000-3,999  

.  31 

.11 

.16 

.06 

.15 

.05 

.29 

.07 

.01 

.  12 

.  10 

4,000-4,999  

.41 

.17 

.26 

.10 

.15 

.07 

.40 

.01 

.  14 

.  13 

5,000-5,999  

.30 

.11 

.17 

.07 

.13 

.04 

.43 

.03 

.15 

.15 

6,000-6,999  

.32 

.10 

.18 

.05 

.13 

.05 

.42 

.02 

.14 

.15 

7,000-7,999  

.29 

.08 

.14 

.03 

.15 

.06 

.40 

9\JC. 

.16 

.10 

8,000-8,999  

•  37 

.15 

.24 

.09 

.13 

.07 

.38 

.03 

.14 

.09 

9,000-9,999  

.  32 

.14 

.15 

.08 

.17 

.06 

.38 

.14 

n  i 

.15 

.  09 

10,000-14, 999  

.31 

.15 

.15 

.07 

.15 

.08 

.27 

.08 

.01 

.10 

.  08 

15,000  AND  OVER — 

.  j  ? 

.10 

.24 

.06 

.15 

.03 

.53 

.16 

.01 

.  25 

.  11 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

AA  1 

46.0 

17.6 

31.1 

12.9 

53.4 

20.0 

4.9 

26.4 

26.7 

UNDER  1,000  

J\J  •  c. 

1  Q  ^ 

40.5 

13.8 

18.9 

6.3 

40.0 

13.1 

5.1 

21.6 

14.6 

1,000-1,999  

1ft  ll. 

1  O  .  *T 

44.7 

12.1 

24.8 

8.6 

50.7 

15.6 

5.7 

21.7 

27.2 

2, 000-2,999  

59.0 

22.  6 

41.3 

14.6 

28.3 

8.0 

44.5 

18.8 

6.8 

22.4 

17.6 

3,000-3,999  

65.4 

29.  1 

44.6 

17.7 

29.5 

13.4 

54.4 

17.4 

4.1 

27.  6 

25.6 

4,000-4,999  

74.6 

35.4 

51.7 

21.8 

33.5 

16.4 

55.4 

23.1 

3.8 

27.  0 

30.  8 

5,000-5,999  

66.7 

27.9 

48.1 

20.3 

32.6 

11.8 

61.9 

19.8 

3.7 

il .  £. 

id. .  1 

6,000-6,999  

73.1 

24.5 

50.9 

16.5 

35.2 

10.2 

56.8 

22.1 

5.8 

29.3 

31.8 

7,000-7,999  

72.7 

35.7 

42.7 

15.7 

45.3 

21.3 

61.7 

29.7 

5.7 

31.3 

29.3 

8,000-8,999  

73.0 

37.7 

56.7 

27.9 

25.8 

14.1 

58.3 

27.6 

8.9 

29.4 

22.4 

9,000-9,999  

75.3 

33.0 

42.9 

20.3 

48.4 

20.3 

67.6 

26.9 

4.9 

35.2 

39.0 

10,000-14,999  

74.0 

37.8 

49.1 

20.0 

37.1 

22.8 

50.2 

20.5 

1.8 

25.8 

27.6 

15,000  AND  OVER- 

64.1 

25.5 

39.9 

14.4 

39.2 

17.0 

59.5 

24.8 

5.9 

45.1 

34.0 
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TABLE  12.- 


-POTATOES,  SWEETPOTAJOES 


UNITED  STATES 


RURAL  FARM 


FRESH 

COMMERCIALLY  CANNED 

WHITE 

SWEET- 

MONEY  INCOME 

TOTAL 

* 

POTATOES  * 

AFTER  TAXES 

TOTAL 

WHITE 

SWEET- 

IN  1964 

POTATOES 

ALL 

BOUGHT 

ALL 

BOUGHT 

ALL 

BOUGHT 

(1) 

(2) 

(2A) 

(3) 

(3A) 

(4) 

(4A) 

(5) 

(6) 

\  1  1 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

Al  1    HniKFHDI  ns  

hll    nuu J  cnuLU j 

8.13 

6.04 

7.92 

5.97 

.21 

.07 

.09 

.01 

•  u  o 

1INDFR    1  .  fiOO  

7.43 

4.32 

7.27 

4.28 

.17 

.04 

.02 

.00 

09 
•  \t£. 

1 . 000— 1 . 999  

x  1  yj  yj  \j    i  f  7  J  / 

6.79 

3.66 

6.55 

3.56 

.24 

.10 

.05 

.00 

?. 000— ?. 999  

ii  yuu   t-  j  7  7  7 

7.85 

5.35 

7.59 

5.25 

.26 

.10 

.02 

.00 

n  9 

•  U£ 

J  j  UUU    J7  j  7  7  7 

8.63 

5.96 

8.40 

5.91 

.24 

.05 

.06 

• 

o  r 

i.nnn  4. qqq 

8  .  03 

6.36 

7.84 

6.29 

.18 

.08 

.10 

.01 

•  u  o 

^  f  UUU     J  t  7  77 

8.13 

6.96 

7.96 

6.92 

.18 

.05 

.16 

.03 

•  J.  *T 

a.  nnn-ft.  qqq—— 

8.  18 

5.89 

8.02 

5.85 

.17 

.04 

.13 

.00 

.13 

7. 000—7. qqq  

9.27 

6.73 

8.76 

6.54 

.51 

.19 

.21 

.03 

.18 

8,000-8,999  

9.71 

9.09 

9.62 

9.06 

.09 

.04 

.12 

.03 

.09 

9,000-9,999  

8.38 

7.66 

8.22 

7.49 

.16 

.16 

.18 

.00 

.18 

10,000-14,999  

8.54 

7.39 

8.41 

7.32 

.13 

.06 

.17 

.01 

1  A 

15,000  AND  OVER — 

9.32 

7.30 

9.27 

7.30 

.05 

.00 

.00 

.00 

•  00 

MONEY  VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ai  i    MniKFHna  n*s  

ALL  nuUjLnULUO 

.80 

.54 

.77 

.53 

.04 

.01 

.02 

• 

n  ? 

m\J  £. 

UnlUCfV     If  UUU 

.79 

.37 

.76 

.37 

.03 

.01 

.01 

.00 

•  Ul 

1 } UUU      A, 777 

.72 

.32 

.68 

.30 

.04 

.02 

.01 

.00 

•  Ul 

7  m  o.nn— 7 .  qqq  — 

L  f  yUU  ^,777 

.78 

.44 

.74 

.43 

.04 

.01 

.01 

.00 

•  Ul 

^. nnn— ^ . qqq  — 

UUU      J,  777 

.88 

.54 

.84 

.53 

.04 

.01 

.01 

• 

•  Ul 

4.000  4.QQQ 

Tf  UUU  ",777 

.  76 

.56 

.73 

.55 

.03 

.01 

.02 

• 

n  9 

•  \J  c. 

J| UUU  3,777 

.73 

.59 

.70 

.58 

.03 

.01 

.03 

* 

•  U  j 

Of  UUU     O ,  7  7  7 

•  90 

.61 

.87 

.60 

.03 

.01 

.02 

.00 

.02 

f , UvU      I , 7  7  7 

.93 

.65 

.83 

.61 

.09 

.03 

.05 

.01 

.04 

8,000-8,999  

.89 

.81 

.87 

.80 

.02 

• 

.03 

• 

.02 

9,000-9,999  

.74 

.66 

.72 

.64 

.02 

.02 

.04 

.00 

.04 

10,000-14, 999  

.79 

.65 

.77 

.64 

.02 

.01 

.03 

* 

•  Uj 

15,000  AND  OVER— 

.86 

.62 

.85 

.62 

.01 

.00 

.00 

.00 

•  uu 

PERCENT  OF  HOUSEHOLDS  USING  IN  A  WEEK 

90.1 

72.1 

89.8 

71.6 

6.4 

2.6 

6.1 

.6 

IIMRFR    1  ■  OOP  

85.8 

55.9 

85.8 

55.1 

5.7 

2.3 

2.3 

.0 

2.  3 

1  .  fifiO—  1  -  QQQ——  

JL  ?  IJ  \J  \J     A  ,  7  7  7 

83.1 

56.1 

83.1 

54.8 

8.3 

3.4 

3.3 

.0 

3*3 

L|UUV       £| 777 

85.0 

61.6 

84.1 

61.6 

8.1 

2.3 

2.1 

.0 

O  1 

Jf  UUU  3,777 

89.9 

67.5 

89.4 

67.5 

7.7 

2.3 

4.2 

.5 

7 

3  •  f 

*fr,  U U U      *T ,  7  7  7 

92.3 

76.3 

92.3 

75.8 

5.0 

1.8 

6.7 

.4 

A  ^ 
O  •  3 

c  _  nnn-t;  _  qqq— — 

D  J  UUU  3,777 

93.0 

83.5 

93.0 

82.5 

6.3 

3.6 

8.7 

1.5 

7  ^4 
I  •  3 

O ,  UUU     Of  7  7  7 

93.5 

77.2 

93.5 

77.2 

6.6 

2.2 

7.0 

.0 

7.  0 

7   non— 7- QQQ  

1  ,  WW      1  ,  7  7  7 

98.7 

80.3 

98.7 

80.3 

9.0 

4.3 

16.3 

2.7 

13.7 

*J  ,  \J  \J  \J  U,777 

96.0 

89.0 

96.0 

89.0 

2.5 

1.2 

7.7 

1.5 

6.1 

9,000-9,999  

90.7 

85.7 

90.7 

83.0 

2.7 

2.7 

13.7 

.0 

13.7 

10,000-14,999  

94.9 

86.4 

94.9 

85.5 

3.7 

1.8 

11.3 

.9 

10.4 

15,000  AND  OVER — 

83.7 

66.7 

81.0 

66.7 

2.6 

.0 

.0 

.0 

.0 
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TABLE   12. — POTATOES,  SWEETPOTATOES 
— CONTINUED 


UNITED  STATES 


RURAL  FARM 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 

(1) 

COMMERCIALLY 

FROZEN  * 

DRIED 

* 

(13) 

CHIPS, 
STICKS 

(14) 

SALAD 
(15) 

TOTAL 
(8) 

WHITE 

SWEET- 
PflTATAFS 

(12) 

TAT  A  1 

1  U  1  AL 

1  7  J 

FRENCH 
FRIED 

(10) 

OTHER 
* 

(11) 

QUANTITY  PER 

HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  nUUotnULUo 

•  1  1 

1  1 

.09 

.02 

.00 

.04 

.22 

.02 

U  IN  UCK  ljUUU 

•  UD 

•  U  j 

.03 

.00 

.00 

.02 

.09 

.00 

IfUUU     if  777 

n?. 

.  \JD 

n  a 

.  U  D 

.02 

• 

.00 

.02 

.09 

.00 

o  nnn- o  qqq  

cj  UUU     c.  ,  7  7  7 

•  UJ 

n  a 

.02 

.01 

.00 

.01 

.11 

.00 

Jf  UUU     JJ  777 

.  U  D 

n  a 

*  U  j 

.03 

.01 

.00 

.02 

.18 

* 

If  UUU  T",777 

1  1 

.11 

.07 

.04 

.00 

.06 

.26 

.03 

J) UUU  J|777 

HQ 
•  U7 

.09 

.09 

.01 

.00 

.09 

.30 

.01 

a  nnn  a  qqq 

9  1 
•  cLL 

.21 

.19 

.02 

.00 

.03 

.29 

.02 

f  J  UUU      1  ,  777 

0 1 
.  c.  c. 

.22 

.15 

.07 

.00 

.06 

.31 

.00 

8,000-8,999  

.17 

•  If 

.  14 

.04 

.00 

.06 

.27 

.00 

9,000-9,999  

.25 

•  <:3 

.20 

.05 

.00 

.04 

.30 

.00 

10,000-14, 999  

.33 

•  jj 

.30 

.03 

.00 

.03 

.26 

.01 

15,000  AND  OVER — 

.44 

.44 

.00 

.00 

.02 

.55 

.03 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  nuuocnuLUo 

n^ 

*  U  3 

.02 

.01 

.00 

.02 

.16 

.01 

UINUCr\    if  UUU 

n  1 

•  U  1 

•  U 1 

.01 

.00 

.00 

.02 

.07 

.00 

L »  UUU      1  »  7  77 

•  U  1 

.  Ul 

.01 

* 

.00 

.01 

.07 

.00 

9   nnri-9   qqq  — — 

^  ,  uuu  tf 7  77  

•  Ul 

•  01 

* 

* 

.00 

.01 

.08 

.00 

o   nnn  a  qqq 

n  l 

•  U  I 

•  01 

.01 

» 

.00 

.01 

.12 

* 

a  nnn  a  qqq 

•  Uj 

.03 

.01 

.01 

.00 

.02 

.20 

.01 

•  Uo 

.03 

.02 

• 

.00 

.05 

.20 

.01 

/L      AflA  QQQ 

•  U  / 

.07 

.07 

• 

.00 

.02 

.22 

.01 

•  Uo 

.06 

.04 

.02 

.00 

.04 

.24 

.00 

8,000-8,999  

.05 

•  Uz> 

.04 

.01 

.00 

.05 

.21 

.00 

9,000-9,999  

.07 

n  -7 
.  U  r 

.04 

.03 

.00 

.02 

.20 

.00 

10,000-14,999  

.09 

.08 

.01 

.00 

.02 

.19 

• 

15,000  AND  OVER — 

.09 

•  U  7 

.09 

.00 

.00 

.02 

.32 

.01 

PERCENT  OF  HOUSEHOLDS 

USING   IN  A  WEEK 

Al  i     uni  k  pwni  HQ 

D  •  H- 

5.4 

4.5 

1.1 

.0 

4.0 

26.5 

.5 

1 1  m  n  r  d    l    n  n  n 

•  9 

•  9 

.9 

.0 

.0 

1.9 

9.5 

.0 

i , UUU     I , 777 

1  •  4 

1.4 

1.4 

.4 

.0 

2.4 

12.4 

.0 

£ , UUU    £ , 777 

1*8 

1.8 

1.2 

.6 

.0 

2.1 

15.6 

.0 

■a    nnn    O  QQO 

1  •  7 

1.7 

1.1 

.8 

.0 

3.3 

22.3 

.5 

4, UUU     4, 777 

p  •  u 

^  n 
D  •  u 

3.1 

1.8 

.0 

2.9 

34.8 

.4 

r   nnn  t;  qqq 

f  •  3 

7.5 

6.7 

.8 

.0 

6.3 

35.0 

.9 

a    nnn   A  QQQ 

Q  Q 
7  •  7 

9.9 

8.3 

1.5 

.0 

3.1 

37.4 

.7 

r , UUU     f , 777 

ii  n 

li»U 

11.0 

8.3 

2.7 

.0 

5.3 

35.7 

.0 

ft-  nnn— ft.  qqq  — — 

O  ,  VJ  LJ  0,777 

10  .4 

10.4 

8.0 

2.5 

.0 

10.1 

33.  1 

.0 

9,000-9,999  

9.3 

9.3 

7.1 

2.2 

.0 

4.9 

34.6 

.0 

10,000-14,999  

14.1 

14.1 

13.1 

3.0 

.0 

6.5 

38.7 

.9 

15,000  AND  OVER- 

17.6 

17.6 

17.6 

.0 

.0 

3.3 

36.6 

3.3 
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TABLE  13. — FRESH  VEGETABLES 


UNITED  STATES 


RURAL  FARM 


DARK  GREEN 

LEAFY 

MONEY  INCOME 

IUIAL 

AFTER  TAXES 

TOTAL 

SPINACH 

KALE 

COLLARDS 

MUSTARD 

GREENS 

OTHER 

IN  1964 

* 

ALL 

BOUGHT 

ALL 

BOUGHT 

ALL 

BOUGHT 

ALL 

BOUGHT 

ALL 

BOUGHT 

ALL 

BOUGHT 

(1) 

(2) 

(2A) 

(3) 

(3A) 

(4) 

(4A) 

(5) 

(  5A) 

(6) 

 1 

(  6A) 

(  7) 

(  7A ) 

( 8 ) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

.54 

.07 

.49 

.04 

.05 

.01 

.04 

* 

.02 

.01 

.15 

.  01 

.23 

UNDER  1,000  

.  92 

.08 

Q  O 
•  oV 

.08 

.12 

.05 

.17 

.02 

.02 

.00 

.  32 

.  02 

.  26 

1,000-1,999  

.  86 

.05 

.  84 

.03 

.01 

.00 

.07 

.00 

.01 

.01 

.18 

.  02 

.57 

2,000-2,999  

.61 

.04 

•  DO 

.03 

.04 

* 

.11 

.00 

.02 

.02 

.  16 

.  00 

.23 

3,000-3,999  

.50 

.10 

•  H-O 

.06 

.02 

.01 

* 

.00 

•  Uj 

•  \JC. 

.  21 

.  02 

.19 

4,000-4,999  

.  44 

•  id 

1.  ft 

.07 

.01 

.00 

.01 

* 

.04 

.03 

.12 

.01 

•  20 

5,000-5,999  

.42 

.04 

•  DH 

.01 

.06 

* 

* 

* 

•  Ul 

.00 

.  i.c 

.  uu 

1  c 
•  ID 

6,000-6,999  

* 

•  Ul 

A1 
•  HI 

.02 

.08 

.01 

.01 

.00 

.01 

.00 

.12 

.00 

.18 

7, 000-7,999  

.38 

.14 

.  _>*r 

.11 

.10 

.07 

.00 

.00 

.00 

.00 

.13 

.05 

.12 

8, 000-8, 999  

.31 

.01 

9  ft 

.00 

.02 

.00 

.11 

.00 

.02 

.00 

.05 

.00 

.08 

9,000-9,999  

.09 

* 

C\  ft 

.00 

.06 

.00 

.00 

.00 

.00 

.00 

.00 

.00 

.02 

VO, 000-14, 999  

.42 

.17 

•  o  o 

.09 

.06 

.01 

.05 

.03 

.03 

.00 

.  04 

.  00 

.14 

15,000  AND  OVER- 

.66 

.19 

•  j  j 

.08 

.14 

.00 

.00 

.00 

.00 

.00 

.16 

.08 

.  24 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.  11 

.02 

.  09 

.01 

.01 

* 

.01 

* 

* 

* 

.  02 

.  05 

UNDER  1,000  

.18 

.02 

.16 

.02 

.02 

.01 

.03 

.01 

.01 

.00 

•  0  5 

•  UD 

1,000-1,999  

.17 

.01 

.15 

.01 

* 

.00 

.01 

.00 

* 

* 

.  03 

•  1  1 

2,000-2, 999  

.11 

.01 

.09 

.01 

.01 

* 

.02 

.00 

* 

* 

.  02 

•  00 

.  04 

3,000-3,999  

.09 

.02 

.07 

.01 

* 

* 

* 

.00 

■  Ul 

.  03 

* 

4,000-4,999  

•  1  1 

.08 

.01 

* 

.00 

* 

* 

.01 

.01 

.  02 

•  Up 

5,000-5,999  

.10 

.02 

.06 

* 

.02 

* 

•  uu 

•  02 

.00 

•  03 

6,000-6,999  

n  o 

.09 

* 

.02 

* 

.00 

* 

.00 

.02 

.00 

.04 

7,000-7,999  

.09 

.04 

.07 

.03 

.03 

.02 

.00 

.00 

.00 

.00 

.02 

.01 

.02 

8, 000-8, 999  

.08 

.01 

.06 

.00 

.01 

.00 

.02 

.00 

* 

.00 

.01 

.00 

.03 

9,000-9,999  

.02 

* 

.01 

.00 

.01 

.00 

.00 

.00 

.00 

.00 

.00 

.00 

10, 000- 14, 999  

.09 

.04 

.05 

.01 

.01 

* 

.01 

* 

.01 

.00 

•  01 

•  00 

.  02 

15,000  AND  OVER- 

. 14 

.05 

.09 

.01 

.03 

.00 

.00 

.00 

.00 

.00 

.  02 

•  01 

.  04 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

-  27.8 

9.5 

19.7 

2.9 

3.3 

.8 

1.3 

.2 

1. 1 

.6 

6.4 

.  4 

1  0.  1 

UNDER  1,000  

•  33.5 

3.8 

32.  8 

3.8 

4.0 

1.5 

4.5 

.8 

.8 

.0 

13.6 

.  8 

13.6 

1,000-1,999  

-  33.0 

5.7 

28.  9 

2.1 

1.8 

.0 

2.1 

.0 

.4 

.4 

8.8 

.  4 

20.5 

2,000-2,999  

-  24.7 

6.3 

19.9 

2.5 

3.4 

.6 

1.5 

.0 

1.9 

1.4 

7.  6 

.  0 

7.7 

3,000-3,999  

-  28.0. 

9.9 

20.9 

3.0 

2.1 

.8 

.4 

.0 

1.9 

1.5 

8.8 

•  4 

y .  d 

4,000-4,999  

-  26.2 

11.6 

17.4 

4.0 

.9 

.0 

.9 

.4 

1.7 

1.3 

5.2 

•  4 

10.5 

5,000-5,999  

-     24.  8 

9.5 

13.  8 

1.9 

3.2 

.4 

.5 

.5 

.4 

.0 

/.  n 
f  .  u 

.  u 

6,000-6,999  

-  35.0 

14.6 

22.3 

2.9 

8.3 

1.4 

.7 

.0 

.7 

.0 

4.  8 

.  0 

9.9 

7,000-7,999  

-  28.3 

14.0 

19.7 

8.7 

9.0 

6.0 

.0 

.0 

.0 

.0 

5.3 

2.7 

6.7 

8, 000-8, 999  

-  18.1 

4.3 

10.7 

.0 

1.5 

.0 

2.8 

.0 

1.2 

.0 

2.5 

.0 

4.0 

9,000-9,999  

8.2 

2.7 

5.5 

.0 

2.7 

.0 

.0 

.0 

.0 

.0 

.0 

.  0 

5.5 

10,000-14, 999  

-  28.8 

18.7 

11.8 

3.7 

4.4 

.9 

2.1 

.9 

1.8 

.0 

.  9 

.  0 

4.6 

15,000  AND  OVER- 

-  43.8 

24.8 

21.6 

2.6 

5.2 

.0 

.0 

.0 

.0 

.0 

7.  8 

2.6 

13.7 
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TABLE  13. — FRESH  VEGETABLES  UNITED  STATES  RURAL  FARM 

—  CONTINUED 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 

(1) 

DARK  GREEN- 

—CONTINUED 

DEEP  YELLOW 

TOMATOES 

BROCCOLI 

PEPPERS 

TOTAL 

CARROTS 
* 

PUMPKIN,  WINTER 
SQUASH 

ALL 
(9) 

BOUGHT 
(9A) 

ALL 
(10) 

BOUGHT 
(10A) 

ALL 
(11) 

BOUGHT 
(11A) 

ALL 
( 12) 

BOUGHT 
(  12A) 

ALL 
(  13) 

BOUGHT 

(  13A) 

l_    .   1 

ALL 
( 14) 

BOUGHT 
(14A) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

Al  1     HDI 1  S  FHDI  D  "s 

.02 

.01 

.  03 

.02 

.53 

.42 

.48 

.41 

.05 

.01 

1.12 

.57 

i iNnFR  i . ooo  

UINL/CIN     J.,  Www 

.02 

.01 

.01 

.00 

.40 

.22 

.33 

.22 

.07 

.00 

1.05 

.11 

1  .000—  1  .  999  

1  I  U  k/U  1)777 

.00 

.00 

.02 

.01 

.28 

.18 

.25 

.18 

.03 

.00 

.82 

.20 

?. OOO— 7 . 999  

t—  J  www        y  7  J  J 

.04 

.00 

.01 

.01 

.38 

.29 

.35 

.29 

.03 

.00 

.91 

.34 

ri.  ooo— 3.  999  

.02 

.  01 

.03 

.02 

.41 

.33 

.37 

.33 

.04 

.00 

1.13 

.52 

4. 000-4. 999  

.02 

.02 

.04 

.03 

.57 

.39 

.49 

.39 

.08 

.00 

1.14 

.61 

k  ooo—  r. qqq  

.02 

.  01 

.05 

.03 

.64 

.54 

.60 

.54 

.04 

.01 

1.32 

.  74 

a _  nnn-fi.  qqq  

.01 

.00 

.07 

.05 

.52 

.46 

.48 

.45 

.05 

.01 

1.41 

.94 

f  f  UUW       1  f  7  7  7 

.00 

.00 

.04 

.02 

.71 

.57 

.68 

.57 

.03 

.00 

1.22 

1.03 

8,000-8,999  

.01 

.00 

.01 

.01 

.85 

.68 

.83 

.68 

.01 

.00 

1.21 

.79 

9,000-9,999  

.00 

.00 

.01 

* 

.74 

.61 

.69 

.61 

.04 

.00 

1.03 

.64 

10,000-14,999  

.03 

.02 

.06 

.05 

.81 

.73 

.80 

.73 

.01 

.00 

1.20 

.84 

15,000  AND  OVER — 

.03 

.03 

.09 

.08 

.74 

.74 

.50 

.50 

.24 

.24 

1.38 

.84 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

Al  1    HDIIS  FHDI  OS  

HLL       riUv  J  LI  AKJ  l_  L/  O 

* 

* 

.02 

.01 

.08 

.06 

.07 

.06 

.01 

* 

.27 

.15 

IJN1DFR    1  .  000  

.01 

* 

.01 

.00 

.06 

.03 

.05 

.03 

.01 

.00 

.24 

.04 

1 . 000— 1 . 999  

.00 

.00 

.01 

.01 

.05 

.03 

.04 

.03 

.01 

.00 

.19 

.06 

?m 000-?- QQQ  

fc.  T  V/      \J      C-  J   7  7  7 

.01 

.00 

.01 

* 

.06 

.04 

.05 

.04 

.01 

.00 

.19 

.08 

o, m  nnn.Q.  QQQ  

J  t      U  U     _Jf  7  7  7 

* 

* 

.01 

.01 

.06 

.04 

.05 

.04 

.01 

.00 

.25 

.  12 

a. noo  4- QQQ 

*T  J  U  U  U               7  7  7 

.01 

* 

.02 

.02 

.09 

.06 

.08 

.06 

.01 

.00 

.26 

.15 

3  7  U  U  v     Zsj  7  7  7 

.01 

.03 

.02 

.10 

.08 

.09 

.08 

.01 

* 

.34 

.21 

U(  UUU  Of 

* 

.00 

.03 

.02 

.10 

.08 

.08 

.07 

.01 

* 

.35 

.25 

7- 000—7- QQQ  

i  f  wwu  1^777 

.00 

.00 

.02 

.01 

.11 

.08 

.11 

.08 

.01 

.00 

.33 

.29 

8,000-8, 999  

* 

.00 

.01 

.01 

.11 

.09 

.11 

.09 

* 

.00 

.32 

.23 

9,000-9,999  

.00 

.00 

.01 

.12 

.09 

.11 

.09 

.01 

.00 

.28 

.20 

10,000-14,999  

.01 

# 

.03 

.03 

.12 

.10 

.12 

.10 

* 

.00 

.31 

.24 

15,000  AND  OVER — 

* 

* 

.05 

.04 

.16 

.16 

.08 

.08 

.08 

.08 

.39 

.25 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

1.2 

.4 

9.  7 

6.8 

37.0 

31.9 

36.1 

31.9 

1.7 

.2 

44.3 

2  9.0 

UNDER  1,000  

2.5 

.8 

2.7 

.0 

22.3 

14.2 

19.3 

14.2 

3.0 

.0 

32.8 

8.5 

1 . 000— 1 . 999  

1 f  WWW      1 f   7  7  7 

.0 

.0 

4.9 

3.6 

21.9 

16.6 

21.1 

16.6 

1.7 

.0 

30.2 

12.8 

Cf  UUU  £,777 

1.5 

.0 

5.7 

3.8 

30.  1 

25.2 

29.1 

25.2 

1.4 

.0 

36.4 

19.7 

3 ■  000—^.  999  

1.8 

.9 

8.8 

6.8 

31.6 

27.9 

30.5 

27.9 

1.5 

.0 

45.4 

23.3 

4. 000—4. 999  

r  7  WWW     "  ^   /  J  ./ 

1.1 

.5 

10.2 

7.9 

41.3 

33.7 

40.8 

33.7 

1.4 

.0 

45.8 

31.1 

■5.  000—5.  999  

-7,  WWW      J  1    J  ~  ~ 

1.4 

.4 

13.8 

8.1 

47.9 

42.4 

47.0 

42.4 

1.8 

.4 

49.3 

35.1 

6, 000-6, 999  

.9 

.0 

17.2 

11.7 

42.5 

39.5 

41.0 

39.5 

2.2 

.7 

57.3 

46.4 

7. 000—7. 999  

/,WWW  (,777 

.0 

.0 

14.7 

10.0 

54.0 

44.7 

54.0 

44.7 

1.7 

.0 

53.3 

46.  0 

8, 000-8, 999  

1.2 

.0 

7.4 

4.3 

46.3 

43.6 

46.3 

43.6 

1.2 

.0 

51.2 

42.3 

9, 000-9, 999  

.0 

.0 

5.5 

2.7 

52.2 

46.7 

52.2 

46.7 

2.7 

.0 

51.6 

35.7 

10,000-14, 999  

1.8 

.9 

16.4 

14.1 

50.7 

46.5 

49.8 

46.5 

.9 

.0 

54.4 

45.9 

15,000  AND  OVER — 

2.6 

2.6 

22.2 

19.6 

31.4 

31.4 

31.4 

31.4 

2.6 

2.6 

56.9 

45.  8 
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TABLE  13. — FRESH  VEGETABLES 
— CONT INUED 


UNITED  STATES 


RURAL  FARM 


OTHER 

GREEN 

MONEY  INCOME 

BEANS 

IUIAL 

AiPA KAbUb 

LABBAfat 

LcTTUCc 

UKK  A 

AFTER  TAXES 

LIMA 

SNAP, 

WAX 

IN  1964 

ALL 

BOUGHT 

ALL 

BOUGHT 

ALL 

BOUGHT 

ALL  | 

BOUGHT 

ALL 

BOUGHT 

ALL 

BOUGHT 

ALL 

t  BOUGHT 

(  1) 

(  15) 

(  15A) 

116) 

(16A) 

(17) 

(17A) 

(18)  | 

(  18A) 

(  19) 

(  19A) 

(20) 

(2  OA) 

(21) 

i  (21A) 

QUANTITY  PER  HOUSEHOLD 

PER  WEEK  ( POUNDS ) 

ALL    nUUo  tnUL U o 

4.22 

1.84 

.22 

.03 

.16 

.01 

1.  16 

.08 

1.06 

.76 

1.25 

.  93 

.05 

.01 

U  IN  U  C  l\     J.  f  U  U  U 

3.93 

1.25 

.  05 

.02 

.21 

.01 

1.42 

.08 

.94 

.74 

.82 

.35 

.11 

.00 

3.81 

1.20 

.11 

.01 

.14 

.00 

1.20 

.04 

1.09 

.70 

.89 

.46 

.03 

.00 

3.86 

1.25 

.  06 

# 

.16 

.00 

1.  12 

.01 

1.10 

.72 

.  92 

.49 

.02 

.01 

■2    n  An  ooo 

4.93 

1.65 

.14 

.20 

.01 

1.55 

.04 

1.39 

.76 

1.17 

.  82 

.08 

.01 

/.    n  n  n  /.    q  o  o  

u u kj  Hi  yyv  

4.  19 

2.08 

.  23 

.02 

.12 

.00 

1.23 

.12 

1.12 

.  88 

1.  24 

1 .  04 

.  05 

.01 

(s     nnn     ^  QQQ 

4.31 

2.20 

.  39 

.06 

.14 

.01 

1.06 

.12 

1.05 

.  86 

1.40 

1.11 

.05 

.01 

a  nnn  a  qqq  

Oj  uuu — oj777 — 

4.  91 

2.21 

.15 

.05 

.24 

.03 

1.39 

.11 

1.21 

.  76 

1.48 

1  .24 

.  08 

•  0  2 

7. nnn— 7- qqq  

I  J  \J  V  U       f  f  7  7  J 

4.15 

2.31 

.57 

.01 

.24 

.00 

.70 

.12 

.71 

.70 

1.  56 

1.42 

.05 

.03 

8,000-8,999  

4.  18 

2.41 

.32 

.01 

.  13 

.00 

.90 

.10 

.81 

.81 

1.58 

1.46 

.03 

.01 

9,000-9,999  

4.35 

3.25 

.52 

.02 

.14 

.00 

.54 

.35 

.93 

.93 

1.79 

1.69 

.07 

.07 

10,000-14,999  

3.70 

2.34 

.28 

.10 

.09 

.00 

.73 

.11 

.67 

.66 

1.63 

1.47 

.03 

.00 

15,000  AND  OVER — 

4.78 

2.22 

.  26 

.  14 

.06 

.00 

1.  13 

.10 

.80 

.65 

2.29 

1.28 

.01 

.00 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL     nUUO  liIULL' J  ~~ 

.95 

.29 

.  06 

.01 

.05 

* 

.29 

.02 

.10 

.07 

.33 

.18 

.02 

* 

UlNUCn     if  UUU 

.96 

.17 

.02 

* 

.08 

* 

.34 

.01 

.10 

.08 

.30 

.06 

.03 

.00 

i    nnn  ■  l    qqq  _ 

.88 

.17 

.  03 

.04 

.00 

.29 

.01 

.10 

.06 

.31 

.10 

.01 

.00 

£.  f  UUU —  tj  777 

.89 

.16 

.02 

* 

.05 

.00 

.28 

* 

.10 

.06 

.30 

.09 

.01 

* 

a  no n—     qq q  

jjUUU    jf  777 

1.07 

.23 

.04 

* 

.06 

.01 

.40 

.01 

.13 

.07 

.30 

.14 

.02 

* 

TjUUU      *TJ  777 

.89 

.  32 

.06 

.01 

.04 

.00 

.30 

.03 

.11 

.09 

.  30 

•  1  9 

.02 

Jf  UUU        f  7  77 

.95 

.35 

.11 

.02 

.05 

* 

.27 

.03 

.10 

.08 

.34 

.20 

.02 

* 

A- nnn— A- qqq  

DfUUU     Of  777^ 

1.09 

.  36 

.04 

.01 

.08 

.01 

.36 

.03 

.12 

.07 

.36 

•  24 

•  03 

7  nnn  7  qqq 

f  »  UUU  l|777 

1.00 

.43 

.16 

* 

.07 

.00 

.  19 

.03 

.07 

.07 

.38 

.31 

.02 

.01 

8,000-8,999  

.97 

.45 

.11 

* 

.04 

.00 

.22 

.03 

.11 

.11 

.36 

.30 

.01 

* 

9,000-9,999  

.88 

.56 

.15 

.01 

.04 

.00 

.13 

.08 

.10 

.10 

.36 

.31 

.02 

.02 

10,000-14,999  

.84 

.42 

.09 

.03 

.04 

.00 

.19 

.02 

.07 

.07 

.38 

.29 

.01 

.00 

15,000  AND  OVER — 

1.33 

.42 

.  08, 

.04 

.02 

.00 

.29 

.02 

.09 

.07 

.78 

.27 

* 

.00 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

ai  i    umicpuini  he 

87.1 

62.  8 

10.  8 

2.0 

8.9 

.3 

40.8 

3.9 

34.4 

27.7 

61.3 

49.  5 

4.2 

.7 

1 1  m  n  p  d    l  nnn  

U  IN  U  t  K    1 1  UUU  

82.4 

46.6 

5.3 

.8 

7.8 

.8 

35.8 

3.8 

30.  1 

24.  1 

43.4 

2  5.4 

3.8 

.0 

1  f  UUU      If  777 

77.7 

42.9 

6.  8 

.9 

6.9 

.0 

41.9 

1.7 

29.3 

22.3 

39.6 

26.0 

3.0 

.0 

*>   nnn    o  ooo 

£f  UUU      ^f  7  77 

77.8 

44.9 

4.3 

.5 

7.8 

.0 

38.8 

1.0 

31.3 

21.5 

42.  8 

30.1 

2.9 

1.0 

■a  nnn  "3  qqq  

J5 t  UUU    O j  777  

92.3 

60.0 

7.2 

.4 

10.7 

.4 

43.4 

2.8 

37.0 

27.6 

59.0 

46.  0 

5.7 

.  8 

a   nnn  a  qqq_  

*+  j  UUU    Hf  777"™ — 

88.6 

70.7 

12.1 

2.1 

9.8 

.0 

43.6 

5.2 

39.6 

33.3 

63.9 

56.3 

4.8 

.9 

c*  nnn   ^  qqq 

92.3 

72.1 

15.4 

4.3 

9.4 

.9 

43.8 

4.7 

38.6 

31.4 

68.0 

55.  8 

4.6 

.8 

a   nnn    a  ooo  

Of  UUU- Of  7  77  

94.7 

74.3 

9.7 

3.2 

11.9 

1.4 

49.8 

4.8 

40.8 

32.1 

77.6 

62.  9 

8.2 

1.4 

~7   nnn  7  ooo  

1  J  UU U      I  f  7  7  7  

87.0 

74.7 

18.7 

1.3 

19.7 

.0 

40.3 

7.3 

34.7 

33.0 

75.7 

67.7 

4.0 

1.3 

Of  UUU      Of  777 

94.8 

83.4 

19.3 

1.5 

6.4 

.0 

37.4 

4.3 

31.3 

31.3 

81.9 

73.  6 

3.7 

1.2 

9,000-9,999  

89.6 

78.6 

23.6 

2.2 

8.8 

.0 

25.8 

13.7 

28.6 

28.6 

81.3 

73.6 

2.2 

2.2 

10,000-14,999  

86.6 

80.2 

15.  9 

6.7 

7.8 

.0 

36.4 

5.8 

30.2 

27.9 

82.3 

74.7 

2.8 

.0 

15,000  AND  OVER — 

93.  5 

75.2 

13.1 

5.2 

5.9 

.0 

38.6 

5.9 

30.7 

28.1 

85.6 

69.9 

2.6 

.0 
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TABLE  13. — FRESH  VEGETABLES  UNITED  STATES  RURAL  FARM 

— CONTINUED 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 

(  1) 

OTHER  GREEN — CONTINUED 

OTHER  VEGETABLES 

PEAS 

OTHER 
* 

(23) 

TOTAL 

CELERY 

CUCUMBERS 

ONIONS  * 
MATURE 

GREEN 
(28) 

ALL 
(  22) 

BOUGHT 
(22A  ) 

ALL 
(24) 

BOUGHT 
(24A) 

ALL 
(25) 

BOUGHT 
(  25A) 

ALL 
(26) 

BOUGHT 
(26A) 

ALL 
(  27) 

BOUGHT 
(27A) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 


ALL  HOUSEHOLDS  

.32 

.02 

.01 

3.31 

1.19 

.26 

.26 

.20 

.10 

.58 

.45 

.33 

iiMncD    i    a  n  a_  

U'MUt^     lj  L'U U  

A  A 
•  UO 

A  A 
•  UU 

"X  C\~X 

.75 

.13 

.  13 

.33 

a  *a 
.  Uj 

c;  a 

/.  A 
.  *+U 

9  A 

•  aU 

i    nnn  i  qqq  

1  »  UUU    ij  v w 

"3  A 
.  JO 

A  A 
•  UU 

9    ft  7* 

.55 

.11 

.11 

.05 

A  9 
.  U  £. 

^  9 

97 

~x  /. 

• 

9  finn   9  QQo 

A»  UUU  At 

•  *r  O 

A  1 
•  U  1 

A  A 
•  UU 

^  on 

.15 

.14 

.17 

A  L. 

•  VT 

.  9  O 

"5  Q 

9  Ci 

ci    a  a  a    9.  ooc 
Dj  UUU    Dj  999 

A  A 
•  H-U 

A  1 

•  Ul 

A  A 
.  UU 

9  .  O  V 

1.00 

.21 

.20 

.21 

A  ^ 

.  U  -> 

K  A 

•  Do 

.  42 

r>  -7 

•  or 

H-j  UUU  wv 

9  A 
•  AU 

A  1 
•  Ul 

A  1 
.  Ul 

J  .  Z>  9 

1.30 

.29 

.29 

.  16 

1  A 
.  1U 

7  A 

Q 

•  9  V 

9  1 
.  A  1 

a    nnn    a  qqo 
_>»  UU U    3  »  7  W 

«  £.L 

A  9 
•  Ua 

A  1 
.  U  1 

J  •  OH 

1.46 

.34 

.34 

.22 

0    1  A. 
.  1  4- 

R  Q 

.  Do 

/■  ~7 
•  H-  I 

A  9. 

a    nnn    A  QOC 

a 

m 

•  U  1 

.  u  u 

~X    7  9 

1.30 

.29 

.29 

.31 

1  9 
.  1  £ 

.  *T  1 

AO 

.  He. 

C17 

7  aaa  7  qqq 

1  »  UUU       f  f  T  7  7 

•  DC. 

AA, 

•  U*T 

AA 
.  UU 

9  .  J  J. 

1.97 

.30 

.30 

.  16 

1  A 
.  1U 

1     A  A 
1  •  UU 

Q  Q 

•  70 

9.  A 
•  JO 

q    aaa    a  qqo 
o»  UUU    oi  V  W 

1  -7 
•  LI 

A  9 
•  U<i 

9  A. 

9  Q7 

1.45 

.46 

.46 

.11 

.11 

/.  A 
•  H-U 

/.  A 
•  H-U 

o    n  n  n    o    o  o  o 

9.  Ct 
•  90 

1  Q 

•  19 

A  A 
.  UU 

9    9  r\ 

2.13 

.58 

.58 

.23 

•  23 

•  4  f 

.39 

•  26 

in    aaa  i  /,    q q c  

lUj UUU    IHj 7 7  7  

9  A 
•  AO 

A  A 
•  UU 

A  9 
.  U  A 

D  . 

1.77 

.43 

.42 

.32 

H  A 
.  D  U 

•  51 

/«  Q 

9  Q 
.  A7 

i  c    aaa    ama    n\/CD  _ 
lt>»UUU    ANU  UVbK  

9  9. 
•  A:? 

A  A! 
•  U9 

A  A 
.  UU 

Q  9 

2.09 

.25 

.25 

.37 

9  A 

.  Z.  U 

C  A 

•  64 

<L  9 
.  OA 

MONEY 

VALUE 

PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.09 

* 

* 

.75 

.21 

.06 

.06 

.06 

.02 

.07 

.06 

.09 

UNUtK    1»  UUU 

1  A 

A  1 
*  U  1 

.  00 

.67 

.12 

.03 

.03 

.12 

•  Ul 

•  uo 

A  A 

.  U9 

.  Uo 

l    Ann  i    oo q  

1»  UUU    lj  V w  

1  A 
•  1U 

.00 

.69 

.09 

.03 

.03 

.01 

■  Ul 

AC1 

.11 

"5     n  n  A     O     n  r.n 

UUU— Zf vvv  

•  1 3 

.00 

.70 

.13 

.03 

.03 

.06 

•  01 

.07 

.  05 

.08 

3, 000   3,  999 

•  1 1 

.00 

.77 

.16 

.05 

.05 

.07 

•  0 1 

.07 

.  05 

•  1 1 

/      r\  r\  r\     /      o  ci 

4,000  4,999 

•  06 

.73 

.22 

.07 

.07 

.04 

.02 

.09 

•  07 

.  06 

b,  000— b,  999  

•  0  6 

•  01 

.  87 

.25 

.08 

.08 

.05 

.02 

.08 

•  06 

.13 

6,000— 6,  999  

•  10 

.00 

.87 

.23 

.07 

.07 

.09 

.02 

.06 

•  06 

.10 

( > 000- f»  999  

o  10 

•  01 

.  00 

.78 

.34 

.07 

.07 

.05 

.02 

.13 

•  13 

.10 

Oj UUU—  Of  9  99  

•  0  5 

.  07 

.70 

.26 

.11 

.11 

.02 

•  02 

.06 

.  06 

.11 

9 »  UUU    9*  999 

A  O 

•  Uo 

A/, 

•  U*+ 

.00 

.77 

.42 

.16 

.  16 

.04 

•  U4 

.  U6 

A  A 

.  Ui> 

n  "7 

1U»  UUU- iHj 99  9  

A  "7 

•  U  ( 

A  A 

•  UU 

.77 

.31 

.  10 

.10 

.06 

•  U  9 

.  Uo 

.  06 

•  06 

i  a    aaa    AMn  a\/cd  

1D| UUU    ANU  UVtK  

A  ~7 
m  U  f 

A  1 
•  Ul 

.00 

.81 

.35 

.06 

.06 

.09 

n  9 

•  U  1 

A"7 

.  U  1 

•  1  4 

PERCENT  OF  HOUSEHOLDS 

USING  IN 

A  WEEK 

ALL  HOUSEHOLDS  

17.4 

1.1 

.3 

87.5 

61.0 

26.0 

25.6 

11.5 

8.4 

48.4 

38.4 

30.4 

UNDER  1,000  

18.6 

.8 

.  0 

75.6 

43.8 

13.8 

13.8 

9.7 

3.4 

41.5 

33.0 

24.2 

1, 000-1, 999  

18.6 

.4 

.0 

78.8 

37.8 

12.3 

11.9 

4.6 

2.3 

38.3 

23.5 

30.4 

2,000-2,999  

19.5 

1.0 

.  0 

83.9 

47.2 

15.7 

15.1 

8.2 

4.8 

45.9 

33.2 

25.  1 

3,000-3,999  

16.5 

.9 

.0 

89.0 

57.4 

19.8 

19.0 

9.5 

4.9 

50.2 

38.  5 

26*  9 

4,000-4,999  

13.  1 

.4 

1.0 

87.3 

64.0 

30.7 

30.7 

11.7 

9.4 

54.2 

44.3 

27.1 

5,000-5,999  

17.7 

2.3 

.4 

91.7 

71.6 

33.2 

32.4 

14.2 

10.2 

54.0 

42.4 

37.  8 

6,000-6,999  

25.3 

.9 

.  0 

95.2 

70.7 

33.7 

33.7 

14.3 

10.9 

47.4 

41.2 

42.0 

7,000-7,999  

20.0 

2.7 

.0 

94.3 

82.3 

32.0 

32.0 

14.7 

13.3 

59.0 

54.3 

31.7 

8,000-8,999  

12.0 

1.5 

1.2 

90.5 

76.4 

40.5 

40.5 

13.2 

13.2 

40.8 

38.0 

28.2 

9,000-9,999  

14.3 

4.4 

.  0 

95.6 

83.0 

48.9 

48.9 

12.6 

12.6 

60.4 

46.7 

30.2 

10,000-14,999  

1.1.1 

.0 

.9 

96.8 

82.9 

42.6 

41.7 

20.3 

18.4 

52.8 

47.5 

29.7 

15,000  AND  OVER — 

19.0 

2.6 

.0 

86.3 

72.5 

31.4 

31.4 

19.0 

13.7 

35.9 

32.7 

47.7 
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TABLE  13. — FRESH  VEGETABLES 
— CONTINUED 


UNITED  STATES 


RURAL  FARM 


OTHER 

VEGETABLES — CONTINUED 

MONEY  INCOME 

BEETS 

CAULIFLOWER 

CORN 

TURNIPS 

OTHER  * 

AFTER  TAXES 

IN  1964 

A  1  1 

ALL 

Dm  iruT 

ALL 

BOUGHT 

ALL 

BOUGHT 

ALL 

BOUGHT 

ALL 

BO  UGHT 

(  1 ) 

(  29 ) 

( 29A ) 

(30) 

(30A) 

(31) 

(31A) 

(32) 

(  32A) 

(  33  ) 

(  33A  ) 

QUANTITY  PER 

HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

.  19 

•  0  5 

.03 

.97 

.11 

.03 

.02 

.69 

.15 

UNDER  1,000  

•  21 

•  00 

.04 

.03 

.87 

.05 

.02 

.00 

.75 

.08 

1,000-1, 999  

.22 

.  00 

.  01 

.01 

.98 

.07 

.03 

.01 

.61 

.03 

2,000-2,999  

.  do 

.  00 

.07 

.03 

.93 

.05 

.02 

.01 

.59 

.  14 

3, 000-3, 999  

•  Z  3 

.  01 

.04 

.04 

1.05 

.12 

.05 

.04 

.66 

.  07 

4, 000-4, 999  

.  16 

* 

.01 

.01 

.95 

.11 

.03 

.02 

.79 

.13 

5, 000-5, 999  

.22 

.00 

.15 

.02 

1.03 

.11 

.04 

.01 

.72 

.18 

6, 000-6, 999  

.23 

.00 

.03 

.03 

1.08 

.13 

.03 

.02 

.92 

.20 

7,000-7,999  

.21 

.  00 

.04 

.04 

.74 

.18 

.00 

.00 

.70 

.26 

8,000-8,999  

•  1  1 

on 

.  UU 

.02 

.02 

.85 

.09 

.03 

.02 

m£.l 

9, 000-9, 999  

•  1  1 

.00 

.00 

.97 

.47 

.00 

.00 

•  6  8 

•  41 

10,000-14, 999  

n  o 
•  U  V 

.  UU 

.07 

.06 

1.14 

.03 

.00 

.00 

.  60 

.32 

15,000  AND  OVER — 

.  UU 

.05 

.05 

1.09 

.60 

.00 

.00 

.  64 

•  lo 

nUlNt  Y 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

•  U*f 

.  01 

.01 

.24 

.02 

* 

* 

.17 

•  03 

UNDER  1,000  

•  04 

.  00 

.01 

.01 

.19 

.01 

* 

.00 

.17 

.02 

1,000-1,999  

.  u  0 

*  UU 

* 

.24 

.01 

.01 

* 

•  If 

.  U 1 

2,000-2,999  

•  u  _> 

.  UU 

.01 

.01 

.25 

.01 

* 

* 

1  A 

3, 000-3,999  

.  04 

.01 

.01 

.26 

.02 

.01 

* 

•  15 

.01 

4,000-4,999  

.03 

* 

.22 

.01 

.01 

.20 

.03 

5,000-5, 999  

.04 

.00 

.03 

* 

.25 

.01 

.01 

.20 

.04 

6,000-6,999  

.04 

.00 

.01 

.01 

.29 

.02 

* 

.20 

.04 

7,000-7,999  

.04 

.00 

.01 

.01 

.19 

.03 

.00 

.00 

.19 

.06 

8,000-8,999  

•  U  £. 

•  UU 

.01 

.01 

.24 

.02 

.01 

* 

.12 

.  04 

9,000-9,999  

•  02 

.00 

.00 

.23 

.08 

.00 

.00 

.19 

.  08 

10,000-14,999  

•  UZ 

•  UU 

.  01 

.01 

.32 

.01 

.00 

.00 

.14 

.06 

15,000  AND  OVER — 

.  U  o 

•  UU 

.02 

.02 

.25 

.11 

.00 

.00 

•  13 

•  04 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

12.6 

•  2 

2.  0 

1.5 

36.3 

3.5 

1.2 

.6 

37.  8 

14.5 

UNDER  1,000  

9.8 

.  0 

2.5 

1.7 

24.6 

1.5 

1.5 

.0 

29.  4 

8.0 

1,000-1, 999  

11.5 

.  0 

.4 

.4 

33.2 

1.4 

1.8 

.4 

27.6 

4.6 

2, 000-2,999  

14.0 

•  0 

2.1 

1.2 

33.5 

2.1 

1.1 

.6 

31.2 

10.1 

3,000-3, 999  

14. .7 

.  4 

2.2 

2.2 

39.2 

4.3 

1.6 

.9 

32.6 

7.2 

4,000-4, 999  

l£  •  4 

.  4 

.5 

.5 

32.9 

2.7 

1.4 

.9 

41.3 

17.  3 

5, 000-5, 999  

16.0 

.0 

2.7 

1.4 

39.6 

4.7 

.8 

.4 

37.6 

15.7 

6,000-6,999  

15.8 

.0 

2.4 

1.5 

46.3 

5.1 

1.5 

.9 

44.4 

13.9 

7,000-7,999  

17.3 

.0 

3.0 

3.0 

42.0 

5.3 

.0 

.0 

46.7 

24.3 

8,000-8,999  

6.7 

.0 

1.2 

1.2 

39.3 

2.5 

2.5 

1.2 

47.5 

26.7 

9,000-9,999  

10.4 

2.2 

.0 

.0 

45.6 

11.0 

.0 

.0 

46.7 

25.8 

10,000-14,999  

6.2 

.0 

2.8 

1.8 

38.0 

1.8 

.0 

.0 

45.6 

28.6 

15,000  AND  OVER — 

7.8 

.0 

2.6 

2.6 

36.6 

14.4 

.0 

.0 

56.2 

25.5 
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TABLE   14. — FRESH  FRUIT 


UNITED  STATES 


RURAL  FARM 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 

/it 

CITRUS 

OTHER  VITAMIN  C  RICH 

TOTAL 

GRAPE- 
FRUIT 

(3) 

LEMONS, 
LIMES 

(4) 

ORANGES 

OTHER 
* 

(6) 

TOTAL  * 

CANTALOUP  * 

STRAWBERRIES 

ALL 
(2) 

BOUGHT 
(2A) 

ALL 
(5) 

BOUGHT 
(5A) 

ALL 
(7) 

BOUGHT 
(7A) 

ALL 
(8) 

BOUGHT 
(8A) 

ALL 

(9) 

BOUGHT 
(9A) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

2.00 

1.87 

.  59 

.19 

1.20 

1.14 

.02 

1.17 

.54 

.32 

.28 

.84 

.26 

UNDER  1,000  

1.61 

1.61 

.46 

.12 

1.03 

1.03 

.00 

.62 

.19 

.18 

.05 

.44 

.14 

1,000-1,999  

1.00 

.93 

.42 

.13 

.45 

.43 

• 

.70 

.18 

.09 

.09 

.62 

.10 

2,000-2,999  

1.29 

1.25 

.27 

.16 

.86 

.85 

.01 

.60 

.22 

.07 

.07 

.53 

.15 

3,000-3,999  

1.62 

1.58 

.32 

.11 

1.19 

1.16 

.00 

.90 

.18 

.09 

.08 

.81 

.10 

4,000-4,999  

2.41 

2.22 

.79 

.22 

1.40 

1.31 

* 

1.63 

.59 

.40 

.25 

1.23 

.34 

5,000-5,999  

2.  34 

2.24 

.80 

.24 

1.29 

1.20 

.01 

1.33 

.81 

.37 

.31 

.96 

.49 

6,000-6,999  

2.21 

2.10 

.66 

.40 

1.13 

1.06 

.02 

1.84 

1.18 

.85 

.82 

.99 

.35 

7,000-7,999  

2.66 

2.66 

1.00 

.25 

1.42 

1.42 

.00 

1.24 

.85 

.50 

.50 

.75 

.36 

8,000-8,999  

3.11 

2.84 

.82 

.20 

2.09 

1.92 

.00 

1.79 

1.07 

.57 

.53 

1.23 

.53 

y ,  ouo— y ,  y  y  y  

3.39 

2.78 

.50 

.19 

2.39 

2.03 

.30 

1.85 

.81 

.78 

.77 

1.06 

.04 

10,000-14, 999  

2.95 

2.41 

.80 

.26 

1.73 

1.54 

.16 

1.82 

1.00 

.73 

.73 

1.09 

.27 

ID, 000    AINU  UVbK  

2.69 

2.59 

.49 

.21 

1.99 

1.89 

.00 

1.48 

.98 

.29 

.11 

1.19 

.87 

!  !(_)  I'd  C  1 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.24 

.22 

.06 

.04 

.14 

.13 

• 

.34 

.12 

.05 

.04 

.29 

.08 

UNDER  1,000  

.15 

.15 

.03 

.02 

.09 

.09 

.00 

.18 

.05 

.04 

.01 

.14 

.04 

1,000-1,999  

.12 

.11 

.04 

.02 

.05 

.05 

• 

.23 

.04 

.01 

.01 

.21 

.03 

2,000-2,999  

.15 

.14 

.03 

.03 

.09 

.09 

• 

.19 

.05 

.01 

.01 

.18 

.04 

3,000-3,999  

.  17 

.16 

.03 

.02 

.12 

.12 

.00 

.31 

.05 

.02 

.02 

.29 

.03 

4,000-4,999  

.30 

.27 

.08 

.04 

.18 

.16 

• 

.50 

.15 

.07 

.03 

.43 

.12 

5,000-5,999  

.  29 

.28 

.08 

.05 

.16 

.15 

• 

.34 

.  15 

.  05 

.  04 

.29 

.12 

6,000-6,999  

.28 

.26 

.06 

.08 

.14 

.13 

• 

.43 

.20 

.12 

.11 

.31 

.09 

7,000-7,999  

.36 

.36 

.14 

.05 

.17 

.17 

.00 

.47 

.33 

.19 

.19 

.29 

.15 

8,000-8,999  

.38 

.35 

.09 

.05 

.24 

.22 

.00 

.48 

.23 

.07 

.07 

.41 

.16 

.48 

.37 

.06 

.04 

.26 

.21 

.11 

.47 

.11 

.10 

.09 

.38 

.02 

10,000-14, 999  

.36 

.29 

.08 

.04 

.21 

.19 

.02 

.48 

.19 

.09 

.09 

.39 

.09 

ID, OOO   AND  UVfcK  

.35 

.34 

.06 

.05 

.24 

.23 

.00 

.52 

.34 

.10 

.06 

.42 

.28 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

39.4 

37.7 

11.6 

15.0 

23.3 

22.1 

.5 

25.9 

12.5 

6.4 

6.0 

22.0 

7.8 

UNDER  1,000  

27.5 

27.5 

8.1 

9.8 

17.8 

17.8 

.0 

16.1 

5.9 

2.3 

1.5 

14.6 

5.1 

1,000-1,999  

24.4 

23.4 

7.9 

8.3 

12.3 

11.8 

.4 

18.8 

4.7 

1.4 

1.4 

17.9 

3.3 

2,000-2,999  

31.6 

31.6 

6.7 

14.1 

18.7 

18.1 

.5 

18.4 

5.7 

3.0 

3.0 

16.4 

3.7 

3,000-3,999  

34.9 

34.2 

9.2 

10.8 

22.5 

21.8 

.0 

22.2 

6.2 

3.5 

3.1 

20.3 

3.0 

4,000-4,999  

43.4 

40.9 

11.4 

17.8 

25.4 

23.9 

.4 

27.6 

15.8 

6.5 

6.0 

23.1 

11.1 

5,000-5,999  

43.3 

40.6 

15.4 

17.1 

26.6 

24.3 

.4 

27.3 

14.2 

7.0 

6.0 

23.8 

10.3 

6,000-6,999  

45.6 

42.3 

11.4 

21.9 

25.5 

23.8 

.7 

38.4 

21.8 

15.1 

14.5 

27.2 

9.7 

7,000-7,999  

58.0 

58.0 

22.0 

22.3 

29.0 

29.0 

.0 

34.0 

25.3 

13.0 

13.0 

27.3 

12.3 

8,000-8,999  

51.2 

48.  5 

18.4 

19.0 

33.  1 

31.6 

.0 

35.9 

22.1 

8.6 

7.4 

32.2 

16.0 

9,000-9,999  

59.9 

57.7 

10.4 

13.7 

40.  1 

37.9 

7.7 

29.7 

11.5 

13.7 

11.5 

20.9 

2.2 

10,000-14, 999  

51.2 

47.2 

15.7 

23.3 

28.1 

25.1 

1.2 

35.3 

21.4 

14.5 

14.5 

28.8 

12.7 

15,000  AND  OVER — 

48.4 

45.1 

13.7 

17.0 

29.4 

26.1 

.0 

43.8 

30.7 

11.1 

8.5 

32.7 

22.2 
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TABLE   14. — FRESH  FRUIT 
— CONTINUED 


UNITED  STATES 


RURAL  FARM 


OTHER 


MONEY  INCOME 

At — r  r  n     ~r  a  \s  r~  c 

AFTER  TAXES 

TOTAL 
* 

APPLES 

BANANAS 

BERRIES  EXCEPT 
STRAWBERRIES 

CHERRIES 

MELONS  EXCEPT 
CANTALOUP  * 

PEACHES 

IN  1964 

ALL 

BOUGHT 

ALL 

BOUGHT 

ALL 

BOUGHT 

ALL 

BOUGHT 

ALL  BOUGHT 

ALL  BOUGHT 

(1) 

(10) 

(  10A) 

(11) 

(  11A) 

(12) 

(13) 

(13A) 

'  1* ) 

(14A) 

(15)     '  (15A) 

(16)      !  (16A) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 


HOUSEHOLDS  

6.55 

4.21 

1.84 

1.21 

1.81 

.37 

.06 

.19 

.04 

.94 

.82 

.61 

.16 

UNDER  1,000  

5.00 

2.67 

1.63 

.89 

1.17 

.44 

.00 

.41 

.00 

.27 

.27 

.51 

.23 

1,000-1,999  

4.69 

1.80 

1.48 

.56 

1.02 

.41 

.04 

.18 

.01 

.09 

.09 

.74 

.05 

2,000-2,999  

6.63 

4.20 

2.61 

1.83 

1.63 

.45 

.11 

.16 

.07 

.61 

.32 

.63 

.16 

3,000-3,999  

6.26 

3.72 

1.82 

1.25 

1.61 

.35 

.07 

.15 

.05 

.83 

.44 

.72 

.20 

4,000-4,999  

7.01 

4.81 

1.89 

1.31 

2.04 

.29 

.01 

.08 

.01 

1.19 

1.18 

.47 

.15 

5,000-5,999  

7.  16 

4.93 

1.94 

1.37 

2.28 

.40 

.04 

.15 

.04 

1.04 

.83 

.68 

.20 

6,000-6,999  

7.83 

5.51 

1.78 

1.17 

2.38 

.38 

.03 

.18 

.02 

1.54 

1.54 

.73 

.19 

7,000-7,999  

7.69 

5.41 

1.83 

1.23 

1.98 

.53 

.10 

.48 

.15 

1.59 

1.59 

.40 

.17 

8,000-8,999  

7.45 

5.33 

1.43 

1.  11 

2.64 

.12 

.03 

.31 

.06 

1.43 

1.33 

.79 

.15 

9, 000-9,999  

6.43 

5.14 

1.70 

1.19 

2.13 

.21 

.11 

.27 

.10 

1.46 

1.46 

.29 

.07 

10,000-14,999  

7.57 

5.67 

1.90 

1.43 

2.06 

.42 

.23 

.08 

.03 

1.65 

1.65 

.55 

.17 

15,000  AND  OVER — 

7.16 

5.04 

1.53 

.98 

1.94 

.39 

.12 

.32 

.15 

1.41 

1.41 

.43 

.21 

MONEY 

VALUE 

PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

HOUSEHOLDS  

1.05 

.52 

.26 

.15 

.23 

.13 

.02 

.05 

.01 

.05 

.04 

.16 

.04 

UNDER  1,000  

.91 

.34 

.23 

.  10 

.16 

.15 

.00 

.13 

.00 

.01 

.01 

.13 

.05 

1,000-1,999  

.93 

.23 

.22 

.06 

.13 

.14 

* 

.05 

* 

.01 

.01 

.20 

.01 

2,000-2,999  

1.01 

.50 

.30 

.16 

.22 

.15 

.03 

.04 

.02 

.03 

.01 

.16 

.05 

3,000-3,999  

.99 

.47 

.24 

.14 

.20 

.11 

.01 

.04 

.02 

.05 

.02 

.18 

.04 

4,000-4,999  

1.10 

.58 

.28 

.18 

.27 

.10 

* 

.02 

* 

.06 

.06 

.12 

.03 

5,000-5,999  

1.15 

.60 

.27 

.17 

.29 

.16 

.01 

.05 

.01 

.06 

.05 

.19 

.04 

6,000-6,999  

1.24 

.65 

.27 

.16 

.30 

.14 

.01 

.05 

* 

.09 

.09 

.21 

.04 

7,000-7,999  

1.20 

.67 

.27 

.16 

.26 

.19 

.03 

.12 

.04 

.08 

.08 

.11 

.05 

8,000-8,999  

1.14 

.68 

.25 

.19 

.35 

.04 

.01 

.08 

.02 

.08 

.07 

.19 

.04 

9,000-9,999  

.89 

.60 

.28 

.19 

.25 

.05 

.02 

.09 

.02 

.07 

.07 

.07 

.03 

10,000-14,999  

1.20 

.77 

.35 

.26 

.29 

.13 

.05 

.02 

.01 

.08 

.08 

.14 

.04 

15,000  AND  OVER — 

1.11 

.59 

.23 

.13 

.25 

.14 

.01 

.09 

.04 

.08 

.08 

.10 

.04 

PERCENT  OF  HOUSEHOLDS  USING   IN  A  WEEK 


ALL  HOUSEHOLDS  

UNDER  1,000  

1,000-1,999  

2,000-2,999  

3,000-3,999  

4,000-4,999  

5,000-5,999  

6,000-6,999  

7,000-7,999  

8,000-8,999  

9,000-9,999  

10,000-14,999  

15,000  AND  OVER — 
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84.5 

69.8 

47.3 

30.0 

54.8 

15.0 

1.7 

7.6 

2.0 

5.6 

4.9 

21.2 

6.4 

75.2 

56.6 

42.8 

23.7 

41.9 

18.4 

.0 

9.3 

.0 

.8 

.8 

17.8 

6.  1 

73.4 

45.9 

37.9 

13.0 

35.0 

15.9 

1.1 

7.4 

1.0 

1.0 

1.0 

24.0 

1.7 

79.7 

65.0 

46.3 

26.6 

47.4 

16.3 

2.9 

5.7 

2.0 

3.1 

2.1 

21.5 

6.  8 

85.0 

67.5 

47.5 

31.7 

50.5 

11.2 

.9 

7.4 

2.7 

4.0 

2.4 

22.7 

6.9 

85.3 

72.1 

44.9 

33.5 

55.7 

13.7 

.4 

4.3 

.9 

6.7 

5.7 

14.4 

5.8 

89.1 

78.  1 

54.3 

37.3 

65.1 

18.0 

2.2 

6.6 

2.4 

7.0 

6.5 

22.9 

7.7 

92.2 

84.2 

54.1 

32.5 

63.9 

19.9 

2.0 

8.7 

.9 

10.5 

10.5 

28.4 

8.2 

93.0 

75.3 

52.0 

33.3 

66.3 

26.7 

4.0 

18.7 

4.7 

10.7 

10.7 

18.7 

9.0 

97.2 

91.4 

50.3 

36.8 

82.2 

8.0 

1.2 

9.8 

1.5 

8.3 

7.1 

23.6 

7.4 

90.1 

81.9 

50.5 

34.6 

65.4 

7.1 

2.2 

9.9 

4.9 

4.4 

4.4 

12.6 

4.9 

92.4 

85.5 

56.2 

41.2 

68.2 

12.9 

4.1 

6.0 

2.1 

9.4 

9.4 

23.0 

9.4 

83.7 

71.2 

43.8 

29.4 

54.9 

10.5 

2.6 

15.7 

7.8 

8.5 

8.5 

19.6 

9.2 
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TABLE   14. — FRESH  FRUIT 
— CONTINUED 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 


UNITED  STATES 


RURAL  FARM 


(1) 


ALL  HOUSEHOLDS  

UNDER  1,000— 
1,000-1,999— 
2,000-2,999— 
3,000-3,999— 
4,000-4,999— 
5,000-5,999— 
6,000-6,999— 
7,000-7,999— 
8,000-8,999— 
9,000-9,999— 

10,000-14,999  

15,000  AND  OVER — 


ALL  HOUSEHOLDS  

UNDER  1,000  

1,000-1,999  

2,000-2,999  

3,000-3,999  

4,000-4,999  

5,000-5,999  

6,000-6,999  

7,000-7,999  

8, 000-8,999  

9,000-9,999  

10,000-14,999  

15,000  AND  OVER- 


ALL HOUSEHOLDS — 
UNDER  1,000- 
1,000-1,999- 
2,000-2,999- 
3,000-3,999- 
4,000-4,999- 
5,000-5,999- 
6,000-6,999- 
7,000-7,999- 
8,000-8,999- 
9,000-9,999- 


OTHER — CONTINUED 

PEARS 

APRICOTS  * 

t 

AVOCADO; 

GRAPES 

PINE- 

PLUMS 

RHUBARB 

APPI  P 
HrrLC 

ALL 

] 

RflllGHT 

ID  u  ud  n  1 

ALL 

BOUGHT 

j 

ALL 

BOUGHT 

Al  1 

DUUon i 

Al  1 
ALL 

DDI  IfLHT 

(17  1 
1  X  1  1 

(  1  7  A  1 

(18) 

(18  A) 

(19) 

(20) 

(20A) 

(21) 

1  9  9  A  1 

f  9  "3  1 

I  £-  O  A  1 

QUANTITY  PER 

HOUSEHOLD 

PER  WEEK  (POUNDS) 

•  1 8 

.  04 

.  06 

.01 

.01 

.03 

.02 

.02 

•  08 

.  X 

(19 

.  09 

.00 

.15 

.00 

.00 

.02 

.02 

.00 

•  06 

(19 

9  A 

DP 
.  UO 

.  24 

.02 

.04 

.00 

.00 

* 

* 

.01 

.03 

.  00 

•  44 

•  00 

.11 

.00 

.02 

.01 

.00 

.00 

.00 

.01 

.14 

•  06 

.  24 

.  00 

•  15 

.  07 

.07 

.02 

.01 

.06 

.02 

.01 

.  09 

.02 

.41 

.01 

.23 

.03 

.08 

.01 

* 

.03 

.03 

.02 

.18 

.02 

.51 

.00 

.18 

.04 

.03 

.01 

.01 

.02 

.02 

.03 

.07 

.03 

.33 

.04 

.  15 

.05 

.03 

.00 

.05 

.05 

.05 

.02 

.02 

.00 

.50 

.04 

.07 

.02 

.12 

.05 

.00 

.03 

.01 

.00 

.12 

.12 

.54 

.00 

.  18 

.00 

.08 

.06 

.04 

.00 

.00 

.06 

.  03 

.  00 

.  35 

.  03 

.  00 

•  00 

.06 

.06 

.02 

.04 

.00 

.00 

.00 

.00 

9 
.  C.  -J 

•  20 

.02 

.04 

.00 

.01 

.05 

.05 

.04 

•  05 

•  00 

.  48 

.  00 

.35 

.16 

.05 

.00 

.00 

.05 

.05 

.00 

.18 

.00 

.45 

.  03 

MflNF  Y 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

.  05 

.01 

.02 

• 

* 

.01 

.01 

* 

.02 

•  07 

4. 

•  03 

.00 

.03 

.00 

.00 

.01 

.01 

.00 

•  0 1 

m 

.  \J  X 

n  i 

.  U  X 

.01 

.00 

.00 

* 

* 

* 

D 1 

nn 

•  Uu 

flR 
•  uo 

(in 

n"3 

nn 

* 

* 

.00 

.00 

.00 

* 

•  Uj 

(1 1 

.  Ut 

on 
.  uu 

.  U^ 

0  9 
.  U  c. 

.02 

» 

* 

.01 

* 

* 

0  9 

07 

•  U  1 

.07 

.01 

.02 

• 

* 

.01 

.01 

* 

.05 

» 

.09 

.00 

.05 

.01 

.01 

* 

* 

* 

* 

* 

.01 

.01 

.06 

.01 

.04 

.01 

.01 

.00 

.01 

.01 

.01 

.01 

.01 

.00 

.08 

• 

.02 

* 

.03 

.01 

.00 

.01 

* 

.00 

.02 

.02 

.09 

.00 

.  05 

.00 

.02 

.01 

.02 

.00 

.00 

.01 

.  00 

•  06 

.  00 

.00 

.01 

.01 

.01 

.02 

.00 

.00 

•  00 

.  00 

.  04 

•  00 

•  05 

.01 

.01 

.00 

* 

.02 

.02 

.01 

•  0 1 

•  00 

.  08 

•  00 

•  07 

•  02 

.01 

.00 

.00 

.01 

.01 

.00 

•  03 

•  00 

•  07 

PERCENT  OF  HOUSEHOLDS 

USING   IN  A  WEEK 

7  n 
1  .  u 

l  ^ 

X  •  o 

2.5 

.5 

.8 

1.3 

1.1 

.6 

0  Q 

Q 

1  D  .  o 

.  f 

U  7 

n 
.  u 

1.9 

.0 

.0 

.8 

.8 

.0 

1.  L. 
O  m  *r 

o 
.  o 

7  *  ZJ 

0  7 

q  n 

Q 

1.9 

.0 

.0 

.4 

.4 

.4 

Z  o  u 

n 

.  U 

3  8 

.  0 

1.1 

.6 

.0 

.0 

.0 

.5 

~X  Q 

D  m  7 

i  i 

X  .  X 

fl  ^ 

n 

.  U 

5  5 

9  u 

2.4 

.5 

.8 

1.5 

.8 

.4 

L.  A 

*T  •  O 

X  «  o 

1  ^  fl 

A 
.  *T 

8  4 

1  s 

X  .  -J 

4.2 

.5 

1.0 

1.8 

1.8 

1.1 

C  •  3 

X  .  X 

1  R  Q 

7.8 

1.4 

1.7 

.4 

1.4 

.8 

.8 

.4 

2.4 

.5 

13.0 

1.5 

7.5 

2.0 

2.0 

.0 

.7 

2.4 

2.4 

1.5 

1.5 

.0 

17.7 

2.4 

4.7 

1.7 

5.7 

2.7 

.0 

3.0 

1.3 

.0 

6.7 

6.7 

17.3 

.0 

8.3 

.0 

4.3 

2.8 

1.2 

.0 

.0 

1.2 

1.2 

.0 

12.9 

1.5 

.0 

.0 

2.7 

2.7 

2.2 

2.2 

.0 

.0 

.0 

.0 

13.7 

.0 

7.4 

1.2 

2.1 

.0 

1.8 

3.9 

3.9 

.9 

2.3 

.0 

13.1 

.0 

8.5 

2.6 

2.6 

.0 

.0 

2.6 

2.6 

.0 

5.9 

.0 

11.8 

2.6 
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TABLE  15. — COMMERCIALLY  CANNED 
VEGETABLES,  FRUIT 


UNITED  STATES 


RURAL  FARM 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 


(1) 


VEGETABLES 


TOTAL 
(2) 

DARK 
GREEN 
=t= 

(3) 

DEEP 
YELLOW 
* 

(4) 

TOMA- 
TOES 
* 

(5) 

OTHER  VEGETABLES 

TOTAL 
(6) 

ASPAR- 
AGUS 

m 

BEANS 

BEETS 
(11) 

CORN 
( 12 ) 

GREEN 
PEAS 
+ 

(  13) 

SAUER- 
KRAUT 

( 14 ) 

OTHER 
(15) 

BAKED 
* 
(8) 

LIMA 
(9) 

SNAP 
+ 

(  10) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

2.56 

.10 

•  Vz> 

.27 

2.13 

.04 

.71 

.02 

.32 

.06 

.46 

.39 

.08 

.  05 

1.92 

.09 

.02 

.25 

1.56 

.00 

.58 

.02 

.22 

.  01 

.37 

.22 

.04 

.  08 

1.66 

.04 

.03 

.25 

1.34 

.01 

.40 

.02 

.18 

.05 

.37 

.25 

.  04 

.  03 

2.28 

.08 

.02 

.28 

1.91 

.03 

.79 

.02 

.27 

.02 

.39 

.32 

.  05 

.  02 

2.14 

.13 

.03 

.30 

1.68 

.03 

.65 

.01 

.15 

.03 

.31 

.36 

.  09 

.  04 

2.69 

.09 

.08 

.27 

2.25 

.04 

.73 

.02 

.32 

.08 

.48 

.45 

.07 

.06 

3.07 

.11 

.07 

.29 

2.61 

.03 

.81 

.03 

.45 

.08 

.54 

.48 

.11 

.07 

2.88 

.07 

.06 

.22 

2.54 

.05 

.88 

.03 

.40 

.08 

.50 

.43 

.13 

.03 

3.  09 

.03 

• 

.30 

2.76 

.04 

.85 

.00 

.67 

.10 

.58 

.39 

.01 

.  11 

2.85 

.10 

.07 

.26 

2.42 

.05 

.71 

.03 

.43 

.09 

.53 

.40 

.06 

.  13 

3.  25 

.28 

.06 

.28 

2.63 

.08 

.76 

.00 

.54 

.  15 

.49 

.47 

.11 

.  04 

3.30 

.25 

.16 

.36 

2.53 

.06 

.80 

.05 

.28 

.04 

.55 

.61 

.08 

.  04 

4.64 

.08 

.00 

.33 

4.23 

.15 

1.07 

.02 

.79 

.  10 

1.05 

.76 

.17 

.  12 

U  DM  C  V 

nUNt  Y 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

.50 

.02 

.01 

.06 

.41 

.01 

.11 

* 

.07 

.01 

.09 

.08 

.01 

.02 

.37 

.01 

* 

.05 

.30 

.00 

.10 

.01 

.04 

* 

.  08 

.04 

.01 

.  02 

.31 

.01 

.01 

.05 

.25 

* 

.07 

» 

.03 

.01 

.07 

.05 

.01 

.01 

.42 

.01 

.01 

.05 

.34 

.01 

.12 

• 

.05 

* 

.08 

.06 

.01 

* 

.42 

.02 

.01 

.07 

.33 

.01 

.12 

• 

.03 

.01 

.06 

.07 

.01 

.01 

.52 

.02 

.02 

.06 

.43 

.02 

.11 

• 

.06 

.01 

.09 

.09 

.01 

.02 

.62 

.03 

.01 

.06 

.52 

.01 

.14 

.01 

.09 

.01 

.10 

.  10 

.02 

.03 

.53 

.02 

.02 

.04 

.45 

.01 

.12 

.01 

.09 

.01 

.09 

.08 

.02 

.02 

.  63 

.01 

• 

.06 

.56 

.02 

.12 

.00 

.  16 

.02 

.12 

.09 

* 

.03 

.56 

.02 

.01 

.05 

.48 

.02 

.11 

.01 

.10 

.02 

.  10 

.08 

.01 

.03 

.66 

.06 

.01 

.06 

.53 

.02 

.13 

.00 

.11 

.04 

.  09 

.  11 

.01 

.  02 

.65 

.04 

.02 

.08 

.51 

.03 

.13 

.01 

.07 

.01 

.  10 

.  13 

.01 

.  02 

.92 

.02 

.00 

.08 

.82 

.07 

.20 

.01 

.16 

.02 

.  20 

.  11 

.02 

.  04 

PERCENT  OF  HOUSEHOLDS 

USING   IN  A  WEEK 

69.5 

7.5 

4.0 

18.3 

64.5 

3.2 

33.9 

1.8 

18.4 

4.9 

25.8 

25.3 

5.  1 

6.6 

55.1 

5.1 

1.7 

18.6 

48.  1 

.0 

25.0 

.9 

13.1 

1.5 

19.3 

12.1 

4.4 

6.8 

55.3 

3.5 

1.9 

13.8 

50.5 

.4 

23.9 

1.8 

10.5 

3.0 

21.7 

16.5 

2.3 

1.8 

56.0 

6.3 

2.6 

13.8 

51.5 

2.5 

28.8 

1.7 

13.4 

3.1 

19.3 

20.2 

4.0 

1.4 

62.3 

6.8 

3.6 

18.3 

57.3 

2.9 

30.3 

1.2 

9.8 

2.8 

20.  1 

21.6 

6.4 

5.0 

77.3 

7.8 

5.0 

20.7 

72.7 

4.4 

40.2 

1.5 

18.4 

5.1 

27.  1 

31.1 

6.  0 

6.7 

81.4 

8.6 

6.1 

22.6 

76.  1 

2.1 

41.2 

2.2 

24.6 

6.3 

31.7 

30.9 

6.9 

12.2 

76.2 

9.7 

6.0 

17.3 

68.4 

4.3 

39.3 

2.4 

23.5 

6.0 

26.0 

29.9 

7.7 

7.0 

80.0 

5.3 

1.7 

21.0 

75.7 

5.3 

33.0 

.0 

33.0 

8.0 

36.3 

22.3 

1.3 

10.0 

72.7 

9.8 

6.1 

18.4 

69.9 

4.0 

38.7 

2.8 

28.5 

7.1 

34.7 

28.2 

2.5 

11.0 

83.0 

19.8 

4.4 

15.4 

77.5 

9.3 

38.5 

.0 

26.4 

12.1 

24.7 

35.7 

7.1 

10.4 

82.5 

13.  1 

7.8 

23.0 

78.6 

4.8 

41.9 

3.2 

22.1 

4.8 

31.3 

38.9 

4.4 

8.1 

85.6 

2.6 

.0 

24.8 

85.6 

13.1 

35.3 

2.6 

33.3 

7.8 

38.6 

41.2 

9.2 

12.4 

ALL  HOUSEHOLDS  

UNDER  1,000  

1,000-1,999  

2,000-2,999  

3,000-3,999  

4,000-4,999  

5,000-5,999  

6,000-6,999  

7,000-7,999  

8,000-8,999  

9,000-9,999  

10,000-14,999  

15,000  AND  OVER — 


ALL  HOUSEHOLDS  

UNDER  1,000  

1,000-1,999  

2,000-2,999  

3,000-3,999  

4,000-4,999  

5,000-5,999  

6,000-6,999  

7,000-7,999  

8,000-8,999  

9,000-9,999  

10,000-14,999  

15,000  AND  OVER — 


ALL  HOUSEHOLDS  

UNDER  1,000  

1,000-1,999  

2,000-2,999  

3,000-3,999  

4,000-4,999  

5,000-5,999  

6,000-6,999  

7,000-7,999  

8,000-8,999  

9,000-9,999  

10,000-14,999  

15,000  AND  OVER — 
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TABLE  15. — COMMERCIALLY  CANNED 

VEGETABLES,    FRUIT — CONTINUED 


UNITED  STATES 


RURAL.  FARM 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 


(1) 


FRUIT 


TOTAL 


(16) 


OTHER  FRUIT 


CITRUS 
* 

TOTAL 

APPLES 

APRI- 
COTS 

CHER- 
RIES 

PEACHES 

PEARS 

!  PINE- 
j  APPLE 

MIXED 
FRUIT 

BERRIES 

OTHER 
* 

(17) 

(18) 

(19)  j 

(20) 

(21) 

(22) 

(23) 

i  (24) 

(25) 

(26) 

(27) 

HOUSEHOLDS  

1 .  50 

.04 

1.47 

.19 

.09 

.11 

.51 

.10 

.  17 

.23 

.02 

.05 

UNDER  1,000  

.78 

.00 

.78 

.13 

.05 

.10 

.33 

.04 

.06 

.07 

.01 

• 

1,000-1,999  

.90 

.01 

.89 

.07 

.05 

.07 

.45 

.04 

.14 

.06 

• 

.01 

2,000-2,999  

1.05 

.04 

1.01 

.13 

.05 

.08 

.45 

.03 

.11 

.12 

.01 

.03 

3,000-3,999  

1.37 

.03 

1.34 

.12 

.03 

.09 

.61 

.07 

.13 

.20 

.03 

.05 

4,000-4,999  

1.87 

.05 

1.82 

.22 

.08 

.13 

.55 

.18 

.19 

.36 

.04 

.07 

5,000-5,999  

1.87 

.04 

1.83 

.23 

.12 

.10 

.60 

.09 

.15 

.45 

.03 

.06 

6,000-6,999  

1.62 

.05 

1.58 

.19 

.07 

.18 

.50 

.09 

.20 

.26 

.02 

.08 

7,000-7,999  

1.88 

.07 

1.80 

.30 

.15 

.14 

.50 

.16 

.19 

.26 

.02 

.09 

8,000-8,999  

2.19 

.08 

2.11 

.32 

.19 

.15 

.44 

.20 

.30 

.41 

.09 

.02 

9,000-9,999  

2.82 

.15 

2.67 

.32 

.28 

.26 

.78 

.24 

.43 

.25 

.00 

.12 

10,000-14,999  

1.97 

.08 

1.90 

.36 

.19 

.16 

.49 

.11 

.33 

.15 

.03 

.07 

15,000  AND  OVER — 

1.15 

.02 

1.13 

.14 

.04 

.14 

.40 

.18 

.10 

.14 

.00 

.00 

MONEY 

VALUE 

PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

HOUSEHOLDS  

.  34 

.01 

.33 

.04 

.02 

.03 

.09 

.02 

.05 

.05 

.01 

.01 

UNDER  1,000  

.16 

.00 

.16 

.02 

.01 

.02 

.06 

.01 

.02 

.02 

• 

• 

1,000-1,999  

.19 

• 

.19 

.02 

.01 

.01 

.08 

.01 

.04 

.01 

• 

.01 

2,000-2,999  

.24 

.01 

.23 

.03 

.01 

.02 

.08 

.01 

.03 

.03 

* 

.01 

3,000-3,999  

.30 

.01 

.28 

.03 

.01 

.02 

.11 

.02 

.03 

.05 

.01 

.01 

4,000-4,999  

.44 

.02 

.42 

.05 

.02 

.03 

.10 

.05 

.05 

.09 

.01 

.02 

5,000-5,999  

.43 

.01 

.42 

.05 

.02 

.02 

.12 

.03 

.05 

.11 

.01 

.02 

6,000-6, 999  

.38 

.02 

.37 

.04 

.02 

.04 

.09 

.02 

.06 

.06 

• 

.03 

7,000-7,999  

.43 

.03 

.40 

.05 

.03 

.04 

.10 

.04 

.05 

.06 

.01 

.02 

8,000-8,999  

.48 

.02 

.45 

.05 

.04 

.03 

.08 

.04 

.09 

.08 

.03 

* 

9,000-9,999  

.67 

.05 

.62 

.07 

.06 

.07 

.15 

.06 

.12 

.07 

.00 

.02 

10,000-14, 999  

.45 

.03 

.42 

.07 

.04 

.04 

.09 

.03 

.09 

.04 

.01 

.02 

15,000  AND  OVER — 

.28 

.01 

.28 

.03 

.01 

.05 

.08 

.04 

.03 

.03 

.00 

.00 

PERCENT  OF  HOUSEHOLDS 

USING  IN 

A  WEEK 

HOUSEHOLDS  

50.0 

3.7 

49.6 

12.6 

6.9 

7.0 

21.7 

6.9 

14.5 

14.7 

1.7 

4.3 

UNDER  1,000  

30.5 

.0 

30.5 

6.4 

2.7 

6.3 

14.8 

2.5 

5.3 

4.4 

.8 

1.7 

1,000-1,999  

35.1 

1.  1 

35.1 

5.4 

3.6 

4.8 

19.4 

2.8 

11.2 

5.0 

.4 

1.7 

2,000-2,999  

37.3 

1.7 

36.9 

8.9 

4.4 

4.4 

18.2 

2.5 

9.4 

10.2 

.6 

4.6 

3,000-3,999  

43.4 

2.8 

42.9 

10.9 

4.0 

4.9 

19.9 

4.9 

10.6 

14.0 

1.7 

4.0 

4,000-4,999  

56.0 

5.7 

55.5 

13.2 

7.6 

7.9 

24.7 

9.4 

13.9 

18.8 

2.8 

4.6 

5,000-5,999  

62.0 

4.0 

62.0 

17.4 

9.5 

7.3 

26.5 

9.6 

15.1 

27.1 

2.4 

5.7 

6,000-6,999  

54.6 

4.6 

53.9 

12.6 

5.4 

9.0 

19.9 

7.7 

16.7 

19.2 

.9 

7.1 

7,000-7,999  

64.7 

7.7 

64.7 

21.0 

9.3 

11.3 

27.7 

11.7 

19.7 

21.0 

1.3 

7.3 

8,000-8,999  

69.6 

5.8 

69.6 

13.8 

14.7 

8.6 

23.6 

9.5 

25.5 

17.8 

7.1 

1.5 

9,000-9,999  

63.7 

13.2 

61.0 

17.6 

15.9 

15.4 

28.0 

18.1 

31.9 

18.1 

.0 

9.9 

10,000-14,999  

64.3 

7.4 

63.4 

25.1 

13.4 

9.9 

26.7 

11.5 

28.8 

11.5 

3.0 

8.3 

15,000  AND  OVER — 

51.0 

2.6 

48.4 

8.5 

3.3 

12.4 

14.4 

11.1 

11.1 

10.5 

.0 

.0 
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TABLE   16. — COMMERCIALLY  FROZEN 
VEGETABLES,  FRUIT 


UNITED  STATES 


RURAL  FARM 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 

(1) 

VEGETABLES 

FRUIT 

TOTAL 
(2) 

DARK  GREEN 

DEEP 
YELLOW 
* 

(6) 

OTHER  VEGETABLES 

TOTAL 
* 

(  14 ) 

STRAW- 
BERRIES 

(15) 

TOTAL 
* 

(3) 

LEAFY 
* 

(4) 

BROC- 
COLI 

(5) 

TOTAL 
(7) 

ASPAR- 
AGUS 

(8) 

LIMA 
BEANS 

(9) 

SNAP 
BEANS 

(  10  ) 

GREEN 
PEAS 

( 11 ) 

CORN 
( 12  ) 

■ 

OTHER 
* 

(  13) 

QUANTITY  PER 

HOUSEHOLD  PER  WEEK  (POUNDS) 

mll  nuuocnuLUo 

.34 

.06 

.01 

.05 

.01 

.26 

.01 

.03 

.02 

.  09 

.  05 

.06 

.05 

.  04 

1 1 m n f p   i  nnn 

U  1  *J  U  C  r\     i  |  UUU 

.  14 

• 

• 

.00 

.01 

.13 

.00 

.00 

» 

.07 

.03 

.  02 

.  03 

.  03 

1  I  UUU       i  J  777 

.  11 

.02 

• 

.02 

.01 

.08 

.00 

.02 

.01 

.02 

.01 

.02 

.01 

.01 

9  nnn  o  qqo 

.  19 

.05 

.01 

.03 

.01 

.12 

.00 

.01 

.  00 

.06 

.01 

.  05 

.  05 

.  05 

JtUUU  JJ777 

.  14 

.02 

.01 

.02 

* 

.11 

.00 

.01 

.02 

.05 

.  02 

.  02 

.01 

* 

Tf  UUU      *t,  777 

.37 

.06 

* 

.05 

.01 

.31 

.00 

.03 

.03 

.10 

.10 

.05 

.  07 

.  06 

D  J  UUU     3|  7  7  7 

.37 

.06 

• 

.05 

.03 

.28 

* 

.03 

.01 

.11 

.05 

.08 

.08 

.  07 

OfUUU  0,777 

.41 

.12 

.03 

.09 

.00 

.29 

* 

.06 

.02 

.11 

.01 

.08 

.06 

.03 

If UUU       f  ,  7  7  7 

.65 

.18 

.03 

.14 

.03 

.45 

.08 

.04 

.06 

.10 

.06 

.11 

.07 

.04 

8,000-8,999  

.63 

.06 

.01 

.05 

.00 

.58 

.00 

.05 

.02 

.26 

.13 

.12 

.12 

.08 

9,000-9,999  

1.02 

.12 

.00 

.12 

.05 

.84 

.03 

.09 

.08 

.26 

.  16 

.21 

.12 

.  12 

10,000-14,999  

.70 

.11 

.  04 

.07 

.03 

.56 

.01 

.07 

.  10 

.14 

.09 

.15 

.  14 

.  14 

15,000  AND  OVER — 

.54 

.12 

.08 

.03 

.00 

.42 

.02 

.06 

.04 

.11 

.  13 

.06 

.00 

.  00 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ai  i    uni ic cum  nc  —  

ALL    nUUo CnULUo  

.  11 

.02 

* 

.02 

* 

.08 

* 

.01 

.01 

.03 

.01 

.  02 

.  02 

.  02 

1 1  m  n  f  d   l    nnn—  — 

UlNUCK    if  uuu 

.  05 

• 

* 

.00 

* 

.04 

.00 

.00 

* 

.03 

.01 

.01 

.01 

.01 

If  UUU      If  777 

.  04 

.01 

» 

.01 

* 

.03 

.00 

.01 

* 

.01 

* 

.01 

* 

• 

Cf  UUU      A,  777 

.07 

.02 

* 

.01 

* 

.05 

.00 

* 

.00 

.02 

* 

.02 

.02 

.02 

J,  UUU      Jf 777 

.05 

.01 

* 

.01 

• 

.04 

.00 

* 

* 

.02 

.01 

.01 

* 

* 

a  nnn  a  qqo 

.  12 

.02 

* 

.02 

* 

.09 

.00 

.01 

.01 

.03 

.03 

.01 

.03 

.02 

r   nnn  c:  oqq 

.  12 

.02 

• 

.02 

.01 

.09 

.01 

* 

.04 

.01 

.03 

.04 

.  03 

a  nnn  a  qqo 

.14 

.05 

.01 

.04 

.00 

.10 

* 

.02 

.01 

.03 

* 

.03 

.02 

.01 

.21 

.07 

.01 

.06 

.01 

.14 

.02 

.02 

.02 

.03 

.02 

.04 

.03 

.01 

8,000-8,999  

.19 

.  02 

• 

.02 

.00 

.  17 

.00 

.02 

.01 

.07 

.03 

.04 

.05 

.03 

9,000-9,999  

.28 

.05 

.00 

.05 

.01 

.22 

.01 

.03 

.02 

.  06 

.03 

.06 

.04 

.04 

10,000-14, 999  

.  23 

.04 

.01 

.03 

.01 

.19 

.01 

.03 

.03 

.04 

.02 

.05 

.05 

.  05 

15,000  AND  OVER — 

.22 

.04 

.03 

.02 

.00 

.17 

.01 

.02 

.01 

.05 

.  04 

.  04 

.  00 

.  00 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

20.  1 

5.8 

1.3 

4.9 

1.0 

16.9 

.6 

3.1 

2.0 

8.6 

3.0 

5.9 

4.  0 

3.3 

UINUCK     If  UUU 

9.1 

.8 

.8 

.0 

.8 

8.3 

.0 

.0 

.8 

5.7 

1.9 

2.5 

3.6 

3.6 

i    nnn— i  qqo—— 
i f  uuu  i f  7  77  

8.8 

2.3 

.4 

2.3 

1.0 

7.6 

.0 

1.8 

.4 

2.4 

.4 

2.9 

.4 

.4 

o  nnn— o  qqq— — 

A  ,  UUU     A  ,  7  7  7  

13.3 

3.6 

.5 

2.6 

1.1 

9.9 

.0 

1.4 

.0 

5.5 

.  5 

3.4 

2.7 

2.7 

■a   nnn— "X  qqq—  —  

->  ,  UUU     J  ,  7  7  7 

12.2 

3.2 

.8 

2.5 

.5 

10.1 

.0 

.8 

2.0 

5.6 

2.1 

2.7 

1.3 

.9 

A     nnn     A  QQQ 

20.4 

4.4 

.4 

4.0 

1.4 

17.9 

.0 

3.8 

1.8 

9.8 

6.5 

4.6 

5.5 

4.0 

D, UUU     3 , 7  7  7  

23.3 

5.6 

.4 

5.6 

.9 

19.6 

.4 

2.6 

.9 

11.6 

2.2 

6.5 

6.2 

4.8 

a    nnn   a  qqq  

o, uuu  o , yyy  

28.1 

10.0 

2.2 

7.8 

.0 

22.6 

.7 

6.5 

2.0 

7.1 

1.5 

8.3 

3.2 

2.4 

"7    nnn  ~?  qqo__ 

/ , uuu— i , 7  y y  

38.0 

17.3 

4.0 

14.7 

1.3 

26.7 

4.0 

4.7 

2.7 

8.7 

2.7 

11.0 

7.3 

4.7 

ft . nnn— r . qqq  — 

O  f  UUU     O )  7  77 

31.9 

5.2 

1.5 

5.2 

.0 

30.7 

.0 

7.4 

1.2 

23.3 

5.8 

11.3 

9.8 

8.6 

9,000-9,999  

39.0 

14.8 

.0 

14.8 

2.7 

31.3 

2.7 

5.5 

5.5 

13.7 

2.7 

14.8 

7.7 

7.7 

10,000-14,999  

36.4 

9.9 

2.8 

8.1 

3.0 

32.3 

2.1 

8.3 

9.0 

14.3 

6.2 

13.6 

8.  1 

8.1 

15,000  AND  OVER — 

34.0 

13.7 

11.1 

5.2 

.0 

23.5 

3.3 

6.5 

3.3 

11.8 

8.5 

9.2 

.0 

.0 
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TABLE   17.— JUICE — VEGETABLE,  FRUIT 


UNITED  STATES 


RURAL  FARM 


MONEY  INCOME 


VEGETABLE 


FRUIT 


CANNED 


CANNED 


AFTER  TAXES 

  _ 

TOTAL  * 

i 

FROZEN 

CITRUS 

IN  1964 

ALL 

"  r 

i  BOUGHT 

1  TOMATO 

j 

1 
i 

j  ! 

TOTAL 

TOTAL 

; ORANGE 

GRAPE- 
FRUIT 

OTHER 

(1) 

(2) 

(2A) 

(3) 

(4) 

(5) 

(6) 

(7) 

(8) 

!  * 
(9) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 


ALL  HOUSEHOLDS  

UNDER  1,000  

1,000-1,999  

2,000-2,999  

3,000-3,999  

4,000-4,999  

5,000-5,999  

6,000-6,999  

7,000-7,999  

8,000-8,999  

9,000-9,999  

10,000-14, 999  

15,000  AND  OVER — 


ALL  HOUSEHOLDS  

UNDER  1,000  

1,000-1,999  

2,000-2,999  

3,000-3,999  

4,000-4,9s!9  

5,000-5,999  

6,000-6,999  

7,000-7,999  

8,000-8,999  

9,000-9,999  

10,000-14,999  

15,000  AND  OVER — 


.58 

.30 

.54 

.01 

1.17 

.80 

.42 

.13 

.25 

.21 

.07 

.21 

.  00 

1.07 

.82 

•  DP 

.16 

•  1 1 

.  46 

.16 

.43 

.  00 

.78 

.59 

.34 

.  U  ( 

i  -t 
.lr 

•  57 

.26 

.57 

.02 

1.09 

.51 

•  d.  U 

•  lb 

•  Id 

.  59 

.32 

.57 

.01 

.84 

.63 

•  33 

.15 

.15 

.  62 

.32 

.56 

.01 

1.41 

.93 

.  z>  d. 

•  1 2 

.  58 

.34 

.51 

.05 

1.07 

.85 

.42 

.13 

.30 

.  90 

.33 

.85 

.02 

1.40 

.84 

.48 

.10 

•  26 

.51 

.27 

.42 

.07 

1.90 

1.24 

.60 

.11 

.53 

.  70 

.36 

.57 

.  00 

1.17 

.82 

.30 

.12 

.40 

.  82 

.59 

.  74 

.00 

1.89 

1.30 

.71 

.21 

•  38 

.  79 

.55 

.67 

.00 

1.77 

1.22 

.58 

•  1 7 

.  4  I 

.  70 

.56 

.68 

.00 

1.62 

1.04 

.38 

.05 

•  61 

MONEY 

VALUE 

PER  HOUSEHOLD  PER 

WEEK 

(DOLLARS) 

.08 

.04 

.08 

.19 

.12 

.07 

.02 

.03 

.03 

.01 

.03 

.00 

.16 

.12 

.08 

.03 

.01 

.08 

.03 

.07 

.00 

.13 

.09 

.05 

.01 

.03 

.09 

.04 

.09 

* 

.21 

.09 

.04 

.02 

.03 

.08 

.04 

.08 

• 

.14 

.  10 

.06 

.02 

.02 

.09 

.04 

.08 

* 

.21 

.13 

.08 

.02 

.03 

.08 

.04 

.07 

.01 

.17 

.12 

.06 

.02 

.04 

.  13 

.04 

.12 

* 

.23 

.  14 

.09 

.01 

.03 

.07 

.04 

.06 

.01 

.27 

.17 

.09 

.02 

.06 

.10 

.05 

.08 

.00 

.19 

.  13 

.06 

.02 

.06 

.09 

.06 

.08 

.00 

.25 

.18 

.11 

.03 

.04 

.  10 

.07 

.08 

.00 

.25 

.  16 

.09 

.03 

.05 

.10 

.08 

.09 

.00 

.27 

.14 

,06 

.01 

.07 

PERCENT  OF  HOUSEHOLDS  USING   IN  A  WEEK 


ALL  HOUSEHOLDS   19.3 

UNDER  1,000   7.0 

1,000-1,999   15.4 

2,000-2,999   20.0 

3,000-3,999   20.4 

4,000-4,999   20.6 

5,000-5,999   19.0 

6,000-6,999   26.7 

7,000-7,999   19.3 

8,000-8,999   23.9 

9,000-9,999   19.8 

10,000-14,999   25.1 

15,000  AND  OVER —  22.9 


10.0 

17.7 

.4 

30.0 

21.5 

11.6 

3.8 

7.6 

2.5 

7.0 

.0 

25.8 

16.7 

13.4 

1.5 

4.2 

6.4 

13.6 

.0 

21.8 

16.0 

9.9 

2.6 

6.5 

9.5 

19.5 

1.0 

30.8 

19.7 

8.8 

5.5 

6.5 

9.5 

19.5 

.4 

23.4 

17.2 

8.9 

5.0 

4.5 

9.6 

19.7 

.4 

34.6 

24.9 

14.7 

2.6 

8.1 

9.9 

17.1 

.5 

27.8 

23.0 

11.3 

3.0 

10.0 

13.4 

23.6 

.7 

36.2 

25.5 

15.5 

3.1 

8.5 

13.0 

15.0 

1.3 

41.7 

28.3 

14.0 

4.0 

13.0 

13.5 

18.7 

.0 

34.0 

25.2 

10.1 

4.3 

12.3 

12.1 

19.8 

.0 

30.8 

23.6 

9.9 

9.3 

4.4 

18.9 

21.0 

.0 

44.5 

30.6 

14.7 

5.8 

12.9 

19.6 

20.3 

.0 

41.2 

25.5 

8.5 

2.6 

14.4 
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TABLE   17. — JUICE — VEGETABLE,  FRUIT 
— CONTINUED 


UNITED  STATES 


RURAL  FARM 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 

(1) 

FRUIT — CONTINUED 

CANNED— CONTINUED 

FROZEN  * 

FRESH 
* 

( 19  ) 

NONCITRUS 

TOTAL 
(14) 

CITRUS 

NON- 
CITRUS 

(18) 

TOTAL 
* 

APPLE, 

CIDER 

* 

GRAPE 

PINE- 
APPLE 

(13) 

TOTAL 
(  15) 

ORANGE 
(  16) 

OTHER 

* 
(17) 

ALL 
( 10 ) 

BOUGHT 
( 10A ) 

ALL 
(11) 

1  BOUGHT 
(11A) 

ALL 
(12) 

BOUGHT 
(12A) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

" 

ALL  HOUSEHOLDS  

.  37 

.28 

.  07 

.06 

.14 

.08 

.09 

.31 

.26 

.24 

.02 

.  04 

.17 

UNDER  1,000  

.  26 

.15 

» 

* 

.12 

.06 

.02 

.08 

.07 

.05 

.03 

.  01 

.  03 

1,000-1,999  

.19 

.09 

.05 

.04 

.07 

.01 

.03 

.06 

.06 

.06 

.00 

.01 

.  04 

2,000-2,999  

.58 

.33 

.06 

.06 

.31 

.07 

.16 

.29 

.28 

.22 

.07 

.01 

.  04 

3,000-3,999  

.21 

.14 

* 

* 

.07 

.01 

.09 

.13 

.11 

.11 

* 

.02 

.15 

4,000-4,999  

.48 

.30 

.09 

.04 

.22 

.16 

.05 

.30 

O  A. 
m  <LO 

m  £.H 

•  Uo 

.04 

.19 

5,000-5,999  

.21 

.21 

.05 

.05 

.09 

.09 

.04 

.35 

.27 

.26 

.01 

.08 

.19 

6,000-6,999  

.  56 

•  48 

.13 

.13 

.25 

.18 

.06 

.41 

•  37 

•  37 

•  00 

.04 

.  14 

7,000-7,999  

.  66 

.59 

.07 

.07 

.22 

.15 

.20 

.50 

.41 

.41 

.00 

.09 

.10 

8,000-8,999  

.35 

.35 

.13 

.12 

.08 

.08 

.10 

.54 

.44 

.43 

.02 

.10 

.05 

9,000-9,999  

.  59 

.52 

.22 

.15 

.00 

.00 

.37 

.69 

.54 

.53 

.01 

.  15 

.67 

10,000-14,999  

.  55 

.  54 

.14 

.14 

.12 

.10 

.19 

.61 

.55 

.51 

.03 

.  06 

.41 

15,000  AND  OVER — 

.58 

.40 

.21 

.21 

.18 

.00 

.06 

.92 

.79 

.77 

.02 

.  13 

.94 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.07 

.  05 

.01 

.01 

.03 

.01 

.01 

.13 

.12 

.11 

.01 

.02 

.03 

UNDER  1,000  

.  05 

.  03 

* 

•> 

.02 

* 

.01 

.03 

.03 

.02 

.01 

* 

.01 

1,000-1,999  

.04 

.02 

.01 

.01 

.02 

* 

.01 

.03 

.02 

.02 

.00 

* 

.01 

2,000-2,999  

.12 

.06 

.02 

.02 

.07 

.01 

.03 

.11 

.10 

.08 

.02 

* 

.01 

3, 000-3, 999  

.04 

.02 

* 

* 

.02 

• 

.01 

.06 

.06 

.05 

* 

.01 

.02 

4,000-4,999  

.08 

.05 

.02 

.01 

.04 

.02 

.01 

.15 

•  1  J 

1  9 
m  LC. 

•  U  1 

.  02 

.  03 

5,000-5,999  

.  04 

.04 

.01 

.01 

.02 

.02 

.01 

.15 

.12 

.12 

* 

.03 

.03 

6, 000-6, 999  

.  09 

.08 

.02 

.02 

.04 

.03 

.01 

.18 

•  If 

1  "7 
•  If 

•  00 

.01 

.02 

7,000-7,999  

.  10 

.08 

.02 

.02 

.03 

.01 

.02 

.24 

.20 

.20 

.00 

.04 

.01 

8,000-8,999  

.  05 

.05 

.02 

.02 

.01 

.01 

.02 

.25 

.21 

.20 

.01 

.03 

.01 

9,000-9,999  

.07 

.06 

.03 

.02 

.00 

.00 

.03 

.33 

.21 

.20 

* 

.  12 

.09 

10,000-14,999  

.  09 

.08 

.02 

.02 

.03 

.02 

.02 

.26 

.24 

.23 

.01 

.02 

.07 

15,000  AND  OVER — 

.  13 

.08 

.03 

.03 

.05 

.00 

.01 

.34 

.32 

.32 

.01 

.02 

.16 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

12.6 

9.  8 

2.9 

2.6 

4.7 

2.8 

3.1 

18.4 

17.1 

16.5 

1.0 

3.7 

3.9 

UNDER  1,000  

12.3 

8.3 

.9 

.9 

4.2 

1.9 

3.2 

3.4 

3.4 

3.4 

.9 

.9 

.  8 

1,000-1,999  

8.4 

4.  6 

1.4 

1.0 

3.1 

1.4 

1.7 

5.1 

4.7 

4.7 

.0 

.9 

1.3 

2,000-2,999  

15.9 

11.3 

3.9 

3.9 

6.1 

2.0 

4.3 

13.  1 

12.5 

12.5 

.6 

.  6 

2.0 

3,000-3,999  

8.5 

5.6 

.5 

.5 

3.4 

.8 

3.4 

11.8 

10.6 

9.8 

.8 

2.1 

3.4 

4,000-4,999  

16.0 

12.5 

3.0 

1.9 

7.6 

5.7 

2.2 

19.3 

17.8 

16.1 

2.6 

4.5 

5.5 

5, 000-5, 999  

8.3 

8.3 

2.2 

2.2 

3.9 

3.9 

1.8 

22.5 

19.7 

18.7 

.9 

6.3 

3.6 

6, 000-6, 999  

16.7 

12.9 

4.1 

4.1 

6.8 

4.4 

3.7 

28.2 

27.4 

27.4 

.0 

1.5 

4.4 

7, 000—7,999  

17.7 

16.0 

4.0 

4.0 

4.7 

3.0 

5.3 

31.0 

27.7 

27.7 

.0 

10.0 

4.3 

8,000-8,999  

16.3 

14.7 

6.7 

5.2 

3.1 

3.1 

4.9 

34.7 

30.4 

29.  1 

1.2 

11.0 

1.2 

9,000-9,999  

11.5 

9.3 

6.6 

4.4 

.0 

.0 

4.9 

27.5 

27.5 

27.5 

2.2 

12.6 

10.4 

10,000-14,999  

18.0 

16.  1 

5.1 

5.1 

8.1 

6.2 

4.  1 

35.9 

35.0 

34.1 

2.8 

3.9 

9.0 

15,000  AND  OVER — 

15.7 

10.5 

5.2 

5.2 

5.2 

.0 

2.6 

33.3 

33.3 

30.7 

2.6 

5.9 

11.  1 
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TABLE  18. — DRIED  VEGETABLES,    FRUIT  UNITED  STATES 


VEGETABLES 

FRUIT 

MONEY  INCOME 

r 

i 

1 

r  

[ 

AFTER  TAXES 

TOTAL  |  BEANS 

PEAS, 

OTHER 

TOTAL  !  PRUNES 

RAISINS 

OTHER 

IN  1964 

LENTILS 

* 

• 

* 

( l  1 

(4) 

(5) 

(71 
iff 

(  ft  ) 

(Of 

QUANTITY  PER 

nuu j  l  nuL  u 

PFR  UFFK 
r  CIS    n  C  Cl\ 

i  pni living  i 

ai  i   uniKFHni  n*?  — 

hll  nuujcnuLuo 

.  76 

•  66 

.09 

.01 

•  14 

.  05 

.06 

UNDER  1.000  

.  89 

.65 

.24 

.01 

.13 

.  08 

.05 

.00 

1,000-1,999  

1.08 

.93 

.15 

• 

.06 

.04 

.02 

.01 

2,000-2,999  

1.04 

.93 

.10 

* 

.12 

.04 

.04 

.04 

3,000-3,999  

.96 

.88 

.07 

.01 

.12 

.02 

.08 

.02 

4,000-4,999  

.75 

.62 

.11 

.02 

.20 

.07 

.08 

.05 

5,000-5,999  

.54 

.51 

.03 

» 

.16 

.05 

.07 

.03 

6,000-6,999  

.86 

.78 

.08 

* 

.13 

.04 

.07 

.02 

7,000-7,999  

.36 

.35 

.00 

• 

.18 

.08 

.08 

.02 

8,000-8,999  

.38 

.29 

.09 

• 

.14 

.03 

.06 

.05 

9,000-9,999  

.58 

.51 

.07 

* 

.19 

.12 

.07 

.00 

10,000-14, 999  

.19 

.19 

* 

• 

.23 

.07 

.12 

.05 

15,000  AND  OVER — 

.31 

.31 

.00 

* 

.08 

.00 

.03 

.04 

MONEY  VALUE  PER  HOUSEHOLD  PER  WEEK   ( DOLLARS ) 


ALL  HOUSEHOLDS  

.13 

.11 

.02 

* 

.05 

.02 

.02 

.01 

UNDER  1,000  

.16 

.11 

.05 

* 

.04 

.02 

.01 

.00 

1,000-1,999  

.20 

.16 

.03 

• 

.02 

.01 

.01 

* 

2,000-2,999  

.17 

.15 

.02 

* 

.05 

.02 

.01 

.02 

3,000-3,999  

.17 

.15 

.01 

.01 

.04 

.01 

.02 

.01 

4,000-4,999  

.13 

.11 

.02 

* 

.07 

.03 

.03 

.02 

5,000-5,999  

.10 

.09 

.01 

.01 

.06 

.02 

.02 

.02 

6,000-6,999  

.15 

.14 

.01 

* 

.05 

.01 

.03 

.01 

7,000-7,999  

.07 

.06 

.00 

.01 

.06 

.03 

.02 

.01 

8,000-8,999  

.08 

.05 

.02 

.01 

.08 

.01 

.02 

.04 

9,000-9,999  

.08 

.07 

.01 

.00 

.06 

.03 

.02 

.00 

10,000-14,999  

.04 

.04 

* 

* 

.09 

.02 

.04 

.03 

15,000  AND  OVER — 

.05 

.05 

.00 

* 

.03 

.00 

.01 

.02 

PERCENT 

OF  HOUSEHOLDS 

USING 

IN  A  WEEK 

ALL  HOUSEHOLDS  

39.4 

35.0 

5.8 

2.4 

14.5 

4.4 

9.4 

3.1 

UNDER  1,000  

45.5 

36.4 

12.9 

1.5 

12.5 

3.8 

8.7 

.0 

1,000-1,999  

46.6 

41.8 

9.9 

.5 

6.6 

4.4 

3.7 

.5 

2,000-2,999  

50.4 

44.4 

8.8 

1.1 

11.3 

3.2 

5.4 

4.3 

3,000-3,999  

47.0 

42.7 

5.3 

3.8 

13.1 

2.3 

9.9 

2.6 

4,000-4,999  

37.4 

34.7 

5.4 

.5 

17.4 

7.1 

10.4 

4.0 

5,000-5,999  

35.7 

30.7 

2.9 

4.7 

17.3 

5.5 

10.5 

3.7 

6,000-6,999  

45.1 

43.0 

5.4 

2.2 

17.2 

5.3 

11.1 

3.2 

7,000-7,999  

31.7 

25.7 

.0 

6.0 

19.7 

8.0 

15.0 

2.7 

8,000-8,999  

25.2 

21.2 

5.2 

2.8 

16.3 

3.7 

7.1 

7.1 

9,000-9,999  

25.8 

23.1 

2.2 

2.7 

17.6 

7.1 

13.2 

.0 

10,000-14,999  

19.1 

14.3 

.9 

3.9 

28.8 

4.8 

20.7 

7.4 

15,000  AND  OVER — 

23.5 

20.9 

.0 

2.6 

11.1 

.0 

7.8 

5.9 
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TABLE   19. — BEVERAGES 


UNITED  STATES 


RURAL  FARM 


COFFEE 

TEA 

(PURCHASES) 
* 

COCOA, 

MONEY  INCOME 

SUBSTI- 

CHOCO- 

AFTER TAXES 

TOTAL 

BEAN, 

INSTANT 

TUTE 

TOTAL 

LEAF 

INSTANT 

LATE 

T  M      1  OAA 

± 

GROUND 

± 

± 

(1) 

(2) 

(3) 

(4) 

(5) 

(6) 

(7) 

(8) 

(9) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 


HOUSEHOLDS  

.80 

.71 

.09 

* 

.09 

.08 

.01 

.14 

UNDER  1,000  

.78 

.70 

.07 

* 

.05 

.05 

* 

.07 

1,000-1,999  

.66 

.59 

.06 

• 

.05 

.05 

.01 

.06 

2,000-2,999  

.77 

.70 

.07 

.01 

.08 

.07 

.01 

.  13 

3,000-3,999  

.76 

.66 

.10 

• 

.08 

.08 

* 

.11 

4,000-4,999  

.84 

.75 

.09 

.01 

.13 

.11 

.02 

.13 

5,000-5,999  

.81 

.72 

.08 

* 

.12 

.10 

.02 

.18 

6,000-6,999  

.84 

.73 

.11 

.00 

.14 

.12 

.02 

.21 

7,000-7,999  

.90 

.80 

.09 

» 

.11 

.10 

.01 

.21 

8,000-8,999  

.90 

.78 

.12 

.00 

.07 

.06 

.01 

.17 

9,000-9,999  

.91 

.76 

.15 

.00 

.07 

.04 

.03 

.26 

10,000-14,999  

.76 

.67 

.09 

* 

.12 

.10 

.02 

.20 

15,000  AND  OVER — 

1.05 

.99 

.06 

.00 

.04 

.04 

* 

.13 

MONEY  VALUE  PER  HOUSEHOLD  PER  WEEK  (DOLLARS) 


HOUSEHOLDS  

.75 

.54 

.20 

* 

.19 

.13 

.07 

.06 

UNDER  1,000  

.71 

.53 

.17 

• 

.11 

.09 

.02 

.04 

1,000-1,999  

.61 

.47 

.15 

• 

.11 

.07 

.03 

.03 

2,000-2,999  

.71 

.53 

.17 

.02 

.14 

.09 

.05 

.07 

3,000-3,999  

.75 

.52 

.23 

* 

.16 

.14 

.02 

.05 

4,000-4,999  

.77 

.57 

.20 

.01 

.25 

.15 

.09 

.07 

5,000-5,999  

.74 

.56 

.18 

* 

.27 

.16 

.11 

.07 

6,000-6,999  

.83 

.58 

.25 

.00 

.30 

.20 

.09 

.10 

7,000-7,999  

.82 

.61 

.20 

* 

.23 

.18 

.05 

.08 

8,000-8,999  

.88 

.61 

.27 

.00 

.16 

.09 

.07 

.07 

9,000-9,999  

.90 

.59 

.31 

.00 

.22 

.07 

.15 

.11 

10,000-14, 999  

.73 

.52 

.20 

.01 

.26 

.18 

.09 

.08 

15,000  AND  OVER — 

.89 

.75 

.14 

.00 

.11 

.09 

.02 

.07 

PERCENT  OF  HOUSEHOLDS  USING  IN  A  WEEK 


HOUSEHOlDS  

93.7 

65.9 

36.3 

1.2 

27.1 

19.6 

8.2 

31.5 

UNDER  1,000  

88.3 

61.7 

27.3 

.8 

16.1 

13.6 

2.5 

20.6 

1,000-1,999  

94.7 

62.8 

37.1 

.9 

17.1 

12.4 

5.2 

19.3 

2,000-2,999  

90.0 

62.3 

35.0 

1.9 

21.5 

16.4 

5.7 

32.9 

3,000-3,999  

94.2 

65.5 

35.8 

1.5 

25.0 

22.2 

2.8 

24.5 

4,000-4,999  

95.2 

68.4 

34.1 

2.1 

31.7 

22.1 

11.2 

32.9 

5,000-5,999  

92.8 

66.5 

39.0 

1.4 

36.4 

24.2 

12.6 

38.0 

6,000-6,999  

96.3 

67.2 

40.1 

.0 

42.0 

29.9 

12.9 

34.9 

7,000-7,999  

91.7 

71.3 

34.7 

1.3 

29.3 

23.0 

6.3 

46.0 

8,000-8,999  

97.5 

68.4 

43.6 

.0 

20.6 

13.8 

8.3 

40.8 

9,000-9,999  

95.1 

72.5 

33.0 

.0 

33.0 

11.5 

21.4 

56.0 

10,000-14, 999  

94.5 

64.5 

45.4 

2.1 

35.3 

26.0 

11.3 

36.4 

15,000  AND  OVER — 

94.8 

78.4 

24.8 

.0 

13.7 

10.5 

3.3 

39.9 
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TABLE   19. — BEVERAGES 


— CONTINUED 


UNITED  STATES 


RURAL  FARM 


SOFT  DRINK 

FRUIT  ADE,   DRINK,   PUNCH,  NECTAR 

ALCOHOLIC  BEVERAGE 

MONEY  INCOME 
AFTER  TAXES 

TM     1  OA A 
1  IM     J.  "  O  *t 

READY 
TO-DRINK 

* 

CONCENTRATED 

POWDERED 

,  TABLET 

TOTAL 
* 

COLA 

4= 

FRUIT 

*■ 

TOTAL 

NOT 
FROZEN 

FROZEN 
* 

WITH 
SUGAR 
* 

WITHOUT 
SUGAR 
* 

TOTAL 

BEER, 
ALE 

WHISKY, 
GIN, RUM 
* 

WINE 
+ 

(1) 

(10) 

Ml) 

(12) 

(13) 

(14) 

(15) 

(16) 

(17) 

(  18) 

(19) 

(20) 

(21) 

(22) 

BRANDY, 
LIQUEUR 

4= 

(23) 


QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 


ALL  HOUSEHOLDS  

UNDER  1,000  

1,000-1,999  

2,000-2,999  

3,000-3,999  

4,000-4,999  

5,000-5,999  

6,000-6,999  

7,000-7,999  

8,000-8,999  

9,000-9,999  

10,000-14, 999  

15,000  AND  OVER — 


ALL  HOUSEHOLDS  

UNDER  1,000  

1,000-1,999  

2,000-2,999  

3,000-3,999  

4,000-4,999  

5,000-5,999  

6,000-6,999  

7,000-7,999  

8,000-8,999  

9,000-9,999  

10,000-14,999  

15,000  AND  OVER — 


ALL  HOUSEHOLDS  

UNDER  1,000  

1,000-1,999  

2,000-2,999  

3,000-3,999  

4,000-4,999  

5,000-5,999  

6,000-6,999  

7,000-7,999  

8,000-8,999  

9,000-9,999  

10,000-14,999  

15,000  AND  OVER — 


4.55 

3.44 

.59 

.79 

.56 

.06 

.10 

.03 

.03 

.81 

.75 

.03 

.02 

.01 

2.29 

1.72 

.31 

.42 

.32 

.02 

.02 

.03 

.03 

.15 

.13 

* 

.00 

.01 

3.62 

2.75 

.56 

.53 

.18 

.30 

.01 

.02 

.02 

.23 

.22 

.01 

.00 

• 

4.45 

3.75 

.48 

.32 

.24 

.00 

.03 

.02 

.04 

.38 

.35 

* 

* 

.02 

4.59 

3.70 

.38 

.53 

.31 

.05 

.09 

.03 

.05 

.49 

.48 

.01 

.01 

.00 

4.90 

3.65 

.65 

.66 

.55 

* 

.05 

.04 

.03 

.90 

.84 

.04 

.02 

• 

5.09 

3.94 

.60 

1.35 

1.09 

.01 

.15 

.06 

.03 

1.21 

1.13 

.02 

.05 

.01 

6.67 

5.  19 

.97 

1.11 

.73 

.00 

.30 

.04 

.03 

.70 

.64 

.04 

.01 

.00 

5.36 

3.95 

.50 

.91 

.72 

.00 

.14 

.01 

.03 

1.80 

1.68 

.03 

.09 

.00 

4.75 

3.23 

.90 

1.30 

.83 

.25 

.16 

.03 

.03 

1.62 

1.57 

.02 

.02 

.01 

4.57 

2.45 

.67 

2.34 

2.13 

.01 

.  16 

.02 

.01 

1.34 

1.29 

.01 

.05 

.00 

4.77 

3.09 

.92 

.88 

.57 

* 

.22 

.04 

.04 

1.75 

1.56 

.12 

.06 

.01 

5.03 

2.70 

.83 

1.76 

1.37 

.13 

.18 

.02 

.05 

1.90 

1.61 

.27 

.03 

.00 

MONEY 

VALUE 

PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

.53 

.40 

.07 

.23 

.09 

.01 

.03 

.05 

.05 

.33 

.21 

.08 

.02 

.02 

.25 

.20 

.03 

.39 

.28 

.01 

.01 

.04 

.05 

.07 

.04 

• 

.00 

.03 

.42 

.32 

.06 

.13 

.02 

.04 

* 

.02 

.04 

.08 

.06 

.02 

.00 

.01 

.50 

.41 

.06 

.13 

.02 

.00 

.01 

.04 

.06 

.19 

.10 

.01 

* 

.08 

.50 

.39 

.05 

.19 

.04 

.02 

.03 

.04 

.06 

.19 

.16 

.02 

.01 

.00 

.57 

.42 

.09 

.18 

.06 

* 

.02 

.05 

.05 

.34 

.20 

.12 

.01 

.01 

.61 

.47 

.08 

.34 

.12 

» 

.05 

.12 

.05 

.40 

.29 

.06 

.02 

.03 

.72 

.55 

.12 

.28 

.10 

.00 

.07 

.05 

.05 

.30 

.17 

.13 

.01 

.00 

.61 

.45 

.06 

.21 

.11 

.00 

.03 

.03 

.04 

.55 

.42 

.04 

.08 

.00 

.59 

.42 

.11 

.32 

.12 

.05 

.05 

.06 

.04 

.66 

.56 

.06 

.02 

.03 

.53 

.29 

.09 

.33 

.21 

.01 

.05 

.04 

.02 

.33 

.30 

.02 

.01 

.00 

.58 

.34 

.12 

.27 

.09 

* 

.05 

.07 

.06 

.83 

.38 

.32 

.07 

.06 

.67 

.40 

.11 

.39 

.17 

.08 

.04 

.03 

.07 

1.48 

.55 

.91 

.02 

.00 

PERCENT  OF  HOUSEHOLDS 

USING  IN 

A  WEEK 

56.7 

43.4 

13.2 

44.8 

10.6 

1.0 

6.4 

13.4 

23.2 

13.3 

11.5 

2.2 

1.4 

.6 

38.6 

28.4 

9.5 

35.4 

5.9 

.9 

.8 

13.8 

16.3 

5.3 

5.3 

.9 

.0 

.9 

47.2 

38.8 

8.7 

32.  1 

5.6 

1.1 

1.5 

5.5 

21.6 

5.0 

5.0 

.9 

.0 

.5 

50.7 

40.9 

11.9 

42.0 

4.2 

.0 

2.  1 

12.4 

27.1 

8.0 

7.0 

.5 

1.0 

56.9 

46.2 

8.9 

46.1 

6.7 

.9 

6.5 

15.5 

25.9 

10.2 

8.5 

1.1 

.9 

.0 

59.5 

44.9 

13.5 

43.0 

13.0 

.4 

4.4 

15.2 

19.3 

14.5 

13.1 

1.8 

1.5 

1.0 

61.1 

45.7 

16.9 

52.7 

15.0 

1.0 

10.0 

16.5 

25.3 

17.4 

15.3 

1.9 

2.1 

.9 

71.6 

57.0 

17.2 

57.7 

17.2 

.0 

12.4 

18.4 

27.9 

13.3 

11.7 

3.1 

.7 

.0 

67.7 

56.7 

13.0 

46.7 

14.3 

.0 

6.7 

13.3 

20.3 

22.3 

18.0 

5.3 

5.7 

.0 

62.6 

43.3 

17.2 

48.5 

16.9 

5.5 

6.4 

7.1 

21.2 

21.2 

17.5 

2.5 

1.2 

1.5 

72.0 

44.5 

20.3 

47.3 

15.4 

2.7 

14.8 

14.8 

14.3 

22.5 

19.8 

4.9 

2.2 

.0 

61.3 

41.2 

19.4 

51.6 

17.1 

1.2 

10.8 

14.5 

28.1 

24.0 

18.4 

6.9 

3.7 

.9 

69.3 

41.2 

26.  1 

50.3 

16.3 

3.3 

11.1 

11.1 

28.1 

28.8 

26.1 

6.5 

2.6 

.0 
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TABLE  20. — SOUP,   OTHER  MIXTURES 


UNITED  STATES 


RURAL  FARM 


SOUP,    SAUCE,  GRAVY 

OTHER  MIXTURES 

CONDENSED 

BABY 

NOT  SWEET 

SWEET 

MONEY  INCOME 

FOOD 

AFTER  TAXES 

TOTAL 

READY- 

FROZEN 

DRY 

MIX- 

MOSTLY 

MOSTLY 

ICES, 

IN  1964 

Tfl—  QFD  \/P 
1 U     oCK V t 

TOTAL 

TOMATO 

* 

* 

TURES 

TOTAL 

M  EA  T 

P  ni  II  TR  V  - 

rUUL  f 

TO  TA  L 

ri  F  1  ati  M. 

L?CLM  IX  IN, 

POP  — 

I C I  NG 

m  i 

* 

F  T  <^H  - 
r  x  on  , 

* 

pi  inn t  wrx 

^  t  r  i  f  ^ 

* 

1  FfZI  IMF 
i_  counc  o 

(  1) 

(  2) 

(3) 

(4) 

(5) 

(6) 

(7) 

(8) 

(9) 

I  in) 

l  X  u  I 

111) 

I  X  X  1 

(  12) 

1  Ijl 

f  1  u  \ 

1  IT  1 

(  15  ) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

.73 

.05 

.  66 

.15 

* 

.01 

.09 

.32 

.  07 

.09 

.30 

.23 

.  05 

.01 

UNDER  1,000  

.36 

.01 

.35 

.10 

.00 

* 

.04 

.09 

.05 

.01 

.  17 

.12 

.  06 

1,000-1, 999  

.40 

.10 

.28 

.05 

.01 

.01 

.04 

.  17 

•  0 1 

.06 

.14 

.11 

•  02 

.01 

2,000-2,999  

.51 

.04 

.47 

.08 

.00 

* 

.  14 

.26 

.  03 

.  07 

.24 

.  21 

•  02 

.02 

3, 000-3,999  

.76 

.09 

.66 

.20 

.01 

.04 

.  19 

.05 

.  03 

.33 

.  24 

.  09 

.01 

4,000-4,999  

.91 

.04 

.86 

.  16 

.01 

.01 

.10 

.29 

.06 

.08 

.34 

.28 

.06 

.01 

5,000-5, 999  

.76 

.04 

.70 

.13 

.00 

.02 

.21 

.42 

.10 

.09 

.40 

.32 

.06 

.01 

6,000-6,999  

•  75 

.07 

.68 

.19 

.00 

* 

.05 

.43 

.14 

.13 

m  D  D 

.27 

.04 

n  i 

•  Ul 

7,000-7,999  

.98 

.03 

.95 

.21 

.00 

.01 

.18 

.51 

.12 

.22 

.35 

.26 

.07 

.03 

q.  nn n—  ft  qq o  

HI 

1.11 

.33 

.00 

.01 

.00 

.60 

•  20 

•  1 5 

•  Hi 

.31 

.06 

9,000-9,999  

1.02 

.02 

.  99 

.25 

.00 

* 

.03 

.60 

.06 

•  29 

.34 

.27 

.01 

.06 

1  fl  -  Ofi  fi  —  14.  QQQ  

iUj  UUU       lt|    77  7 

1.12 

.07 

1.  03 

.30 

.01 

.01 

.07 

.51 

.06 

.  22 

.43 

.28 

.16 

.00 

15,000  AND  OVER — 

.68 

.00 

.67 

.15 

.00 

.02 

.00 

.29 

.11 

.  11 

.43 

.22 

.14 

.08 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.19 

.02 

.16 

.03 

* 

.01 

.04 

.16 

.04 

.  05 

.  16 

.  13 

.  02 

.01 

UNDER  1,000  

.09 

* 

.08 

.02 

.00 

.01 

.02 

.04 

.03 

* 

.09 

.  07 

.  02 

* 

1,000-1,999  

.12 

.03 

.08 

.01 

* 

.01 

.02 

.09 

.01 

.03 

.08 

.  07 

.01 

.01 

2,000-2,999  

.13 

.01 

.12 

.02 

.00 

* 

.05 

.12 

.02 

.05 

.12 

.10 

.  01 

.01 

3,000-3,999  

.19 

.03 

.15 

.03 

.01 

.02 

.09 

.03 

.01 

.17 

.14 

.  03 

* 

4,000-4,999  

.25 

.01 

.22 

.03 

* 

.01 

.04 

.12 

.03 

.04 

.18 

.15 

.02 

.01 

5,000-5,999  

.20 

.01 

.  17 

.02 

.00 

.02 

,09 

.21 

.05 

.04 

.20 

.17 

.02 

6,000-6, 999  

•  C.\J 

•  u  z> 

.17 

.03 

.00 

.01 

.03 

.24 

.11 

.06 

•  ID 

.14 

.01 

•  Ul 

7,000-7,999  

.26 

.01 

.23 

.04 

.00 

.01 

.07 

.25 

.07 

.10 

.19 

.14 

.03 

.01 

ft   nnn   ft  qqq 

0  ft 

.26 

.06 

.00 

.02 

.00 

.30 

.10 

.  07 

m  /L  Z 

.17 

•  02 

*  U  £. 

9,000-9,999  

.24 

.01 

.22 

.04 

.00 

* 

.02 

.31 

.04 

.  16 

.20 

.  14 

.05 

in. nnn-i u~  qqq  

.27 

.02 

.24 

.05 

* 

.02 

.03 

.28 

.04 

.16 

.22 

.16 

.  06 

.00 

15,000  AND  OVER — 

.20 

.00 

.17 

.03 

.00 

.03 

.00 

.23 

.10 

•  10 

.  21 

.11 

.  06 

.04 

PERCENT  OF  HOUSEHOLDS 

USING  IN  A  WEEK 

ALL  HOUSEHOLDS  

38.6 

2.7 

34.2 

11.9 

.3 

4.2 

4.4 

18.3 

5.2 

5.  7 

45.6 

42.  9 

5.1 

2.1 

UNDER  1,000  

25.6 

.8 

22.3 

9.5 

.0 

2.5 

2.5 

9.7 

3.4 

.  8 

26.5 

24.  1 

2.7 

.8 

1,000-1,999  

25.6 

4.8 

18.6 

5.4 

.4 

2.8 

2.2 

12.2 

1.5 

3.  8 

28.8 

26.1 

3.2 

2.3 

2,000-2,999  

28.4 

1.4 

25.4 

7.7 

.0 

2.1 

5.0 

14.7 

2.6 

4.  8 

34.4 

32.  8 

2.3 

1.5 

3,000-3,999  

36.5 

3.9 

32.  1 

12.1 

.8 

3.8 

3.6 

14.2 

3.8 

2.  7 

45.4 

42.  3 

6.0 

.8 

4,000-4, 999  

43.5 

2.7 

39.7 

11.0 

.4 

4.1 

5.8 

15.0 

5.4 

5.4 

51.5 

49.  1 

5.4 

2.2 

5,000-5,999  

40. '2 

2.6 

36.  0 

11.3 

.0 

5.1 

6.9 

24.1 

7.1 

5.6 

58.5 

55.4 

7.1 

1.8 

6,000-6, 999  

39.6 

2.9 

34.4 

15.1 

.0 

3.2 

4.3 

23.1 

8.7 

7.5 

52.6 

50.2 

4.1 

2.6 

7,000-7,999  

57.0 

1.3 

51.7 

15.0 

.0 

8.3 

8.7 

27.7 

10.0 

13.3 

63.0 

57.  0 

10.0 

5.7 

8,000-8,999  

54.9 

1.2 

53.4 

24.2 

.0 

5.2 

.0 

28.5 

12.9 

8.6 

58.9 

57.7 

6.7 

5.8 

9,000-9, 999  

53.3 

2.2 

48.9 

18.1 

.0 

2.2 

4.4 

36.8 

8.2 

18.1 

53.8 

51.1 

2.2 

10.4 

10, 000-14, 999  

59.0 

3.9 

52.1 

21.0 

.9 

9.0 

8.5 

20.5 

3.9 

9.4 

55.1 

52.1 

10.  1 

.0 

15,000  AND  OVER — 

49.7 

.0 

44.4 

17.6 

.0 

13.7 

.0 

25.5 

8.5 

11.1 

53.6 

44.4 

11.8 

5.9 
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TABLE  21.—  NUTS,  CONDIMENTS, 
LEAVENINGS 


UNITED  STATES 


RURAL  FARM 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 


(1) 


NUTS,   PEANUT  BUTTER 


TOTAL 


WT.) 

(2) 


NUTS 


TOTAL 


( SHELLED ( SHELLED 


WT.  ) 

(3) 


PEANUTS 


IN 
SHELL 

(4) 


SHELLED 


(5) 


OTHER  NUTS  * 


IN 
SHELL 

(6) 


SHELLED 


PLAIN 
(7) 


ROASTED 
(8) 


PEANUT 
BUTTER 
* 

(9) 


TOTAL 


(  10) 


CONDIMENTS  * 


TOMATO 


CATSUP, 
CHILI 
SAUCE 

* 
( 11) 


BARBECUE 
SAUCE 
* 

(12) 


TOMATO 
RELISH 
* 
(13) 


QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 


ALL  HOUSEHOLDS  

.48 

.14 

.02 

.02 

.03 

.07 

.02 

.34 

.46 

.42 

.04 

• 

UNDER  1,000  

.29 

.02 

.00 

.00 

.00 

.01 

.01 

.27 

.33 

.25 

.07 

.01 

1,000-1,999  

.27 

.06 

.01 

.01 

.03 

.02 

.01 

.21 

.34 

.28 

.05 

• 

2,000-2,999  

.45 

.08 

.00 

.01 

.04 

.04 

.01 

.37 

.33 

.32 

.01 

.00 

3,000-3,999  

.45 

.12 

.03 

.02 

.02 

.07 

.01 

.32 

.36 

.36 

• 

* 

4,000-4,999  

.49 

.17 

.03 

.02 

.04 

.09 

.02 

.33 

.52 

.48 

.03 

* 

5,000-5,999  

.56 

.16 

.02 

.03 

.02 

.08 

.03 

.40 

.49 

.45 

.04 

.00 

6,000-6,999  

.63 

.23 

.05 

.04 

.04 

.09 

.05 

.40 

.69 

.62 

.08 

• 

7,000-7,999  

.67 

.26 

.07 

.03 

.05 

.15 

.02 

.41 

.57 

.50 

.07 

.01 

8,000-8,999  

.60 

.19 

* 

.05 

.04 

.08 

.02 

.41 

.60 

.56 

.03 

.01 

9,000-9,999  

.64 

.28 

.00 

.04 

.03 

.18 

.02 

.37 

.54 

.53 

.01 

.00 

10,000-14,999  

.63 

.12 

.00 

.03 

.06 

.07 

.01 

.51 

.59 

.58 

• 

.01 

15,000  AND  OVER — 

.54 

.26 

.00 

.08 

.03 

.17 

.00 

.27 

.78 

.66 

.12 

.00 

MONEY 

VALUE 

PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.30 

.13 

.01 

.01 

.02 

.08 

.02 

.16 

.12 

.10 

.01 

* 

UNDER  1,000  

.15 

.02 

.00 

.00 

.00 

.01 

• 

.13 

.07 

.06 

.01 

• 

1,000-1,999  

.  15 

.05 

• 

.01 

.01 

.02 

.01 

.10 

.09 

.07 

.02 

• 

2,000-2,999  

.26 

.08 

.00 

• 

.02 

.04 

.01 

.18 

.08 

.08 

.01 

.00 

3,000-3,999  

.26 

.11 

.01 

.01 

.01 

.06 

.01 

.15 

.09 

.09 

* 

• 

4,000-4,999  

.32 

.15 

.01 

.01 

.02 

.10 

.02 

.17 

.13 

.11 

.01 

• 

5,000-5,999  

.33 

.14 

.01 

.01 

.01 

.09 

.02 

.19 

.12 

.11 

.01 

.00 

6,000-6,999  

.38 

.19 

.02 

.03 

.02 

.08 

.04 

.19 

.18 

.16 

.03 

• 

7,000-7,999  

.45 

.27 

.03 

.01 

.02 

.19 

.02 

.19 

.14 

.12 

.02 

• 

8,000-8,999  

.40 

.20 

» 

.04 

.03 

.10 

.02 

.20 

.17 

.15 

.01 

• 

9,000-9,999  

.45 

.27 

.00 

.03 

.03 

.20 

.02 

.17 

.15 

.14 

.01 

.00 

10,000-14,999  

.39 

.17 

.00 

.03 

.04 

.09 

.01 

.23 

.15 

.14 

• 

• 

15,000  AND  OVER — 

.35 

.23 

.00 

.07 

.02 

.14 

.00 

.12 

.18 

.15 

.03 

.00 

PERCENT  OF  HOUSEHOLDS 

USING  IN 

A  WEEK 

ALL  HOUSEHOLDS  

57.4 

24.0 

1.1 

3.4 

3.2 

16.7 

2.9 

47.9 

55.0 

54.4 

3.8 

.5 

UNDER  1,000  

32.0 

4.9 

.0 

.0 

.0 

4.0 

.9 

29.7 

31.6 

31.6 

3.2 

.8 

1,000-1,999  

42.4 

14.3 

1.5 

1.9 

4.7 

6.5 

1.6 

35.3 

38.3 

37.9 

3.7 

.4 

2,000-2,999  

53.3 

16.4 

.0 

1.0 

2.1 

12.7 

.6 

46.8 

42.6 

41.5 

2.6 

.0 

3,000-3,999  

58.9 

24.1 

1.1 

2.4 

3.3 

18.1 

2.2 

44.8 

49.3 

48.9 

1.2 

.5 

4,000-4,999  

59.4 

26.2 

1.4 

2.8 

2.9 

19.3 

3.7 

53.9 

61.0 

60.5 

3.7 

.5 

5,000-5,999  

66.3 

28.9 

1.9 

3.3 

2.0 

20.3 

4.2 

54.1 

64.9 

64.5 

3.7 

.0 

6,000-6,999  

68.5 

38.8 

3.1 

6.3 

4.3 

24.1 

5.8 

52.7 

70.2 

68.9 

6.5 

.7 

7,000-7,999  

63.0 

31.0 

1.3 

3.0 

4.0 

24.3 

5.7 

60.0 

68.7 

65.7 

7.0 

1.7 

8,000-8,999  

74.2 

34.4 

1.2 

11.7 

4.3 

24.5 

4.0 

64.1 

67.2 

67.2 

4.3 

1.5 

9,000-9,999  

60.4 

35.2 

.0 

7.1 

4.9 

28.6 

2.7 

50.0 

76.4 

73.6 

5.5 

.0 

10,000-14,999  

67.1 

28.3 

.0 

5.1 

4.4 

21.2 

2.1 

54.8 

73.7 

73.7 

1.2 

2.1 

15,000  AND  OVER — 

65.4 

40.5 

.0 

12.4 

8.5 

26.1 

.0 

43.8 

72.5 

72.5 

11.1 

.0 
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TABLE  21. — NUTS,  CONDIMENTS, 

LEAVEN INGS — CONTINUED 


UNITED  STATES 


RURAL  FARM 


MONEY  INCOME 
AFTER  TAXES 
IN  1964 


(1) 


CONDIMENTS — CONTINUED  * 


OTHER 


ALL  HOUSEHOLDS  

UNDER  1,000  

1,000-1,999  

2,000-2,999  

3,000-3,999  

4,000-4,999  

5,000-5,999  

6,000-6,999  

7,000-7,999  

8,000-8,999  

9,000-9,999  

10,000-14,999  

15,000  AND  OVER — 


TOTAL 


(  14) 


ALL  HOUSEHOLDS   .68 

UNDER  1,000   .63 

1,000-1,999   .47 

2,000-2,999   .55 

3,000-3,999   .60 

4,000-4,999   .73 

5,000-5,999   .75 

6,000-6,999   .83 

7,000-7,999   .76 

8,000-8,999   .82 

9,000-9,999   1.07 

10,000-14,999   .70 

15,000  AND  OVER —  .83 


.21 
.20 
.14 
.17 
.19 
.24 
.21 
.26 
.29 
.22 
.32 
.21 
.29 


PICKLES 


ALL 
(  15) 


.59 
.55 
.45 
.51 
.53 
.59 
.65 
.74 
.55 
.77 
.88 
.59 
.69 


.16 
.16 
.13 
.15 
.15 
.16 
.17 
.21 
.17 
.18 
.20 
.15 
.20 


OLIVES 

BOUGHT 
(15A)  (16) 


LEAVEN INGS 


RELISH  TOTAL 

NOT  | 
TOMATO 


(17) 


(  18) 


SEASONINGS  (PURCHASES) 
* 


YEAST  BAKING 
*  POWDER 


(  19) 


(20) 


TOTAL 


(  21  ) 


VINEGAR 


(22) 


QUANTITY  PER  HOUSEHOLD  PER  WEEK  (POUNDS) 


,21 
.09 
.10 
.12 
.15 
.20 
.30 
.30 
.28 
.42 
.49 
.40 
.31 


.05 
.02 
.02 
.03 
.04 
.05 
.07 
.08 
.09 
.08 
.10 
.09 
.08 


.03 
.02 
* 

.01 
.02 
.07 
.04 
.02 
.09 
.03 
.06 
.04 
.08 


.03 
.02 
* 

.01 
.01 
.05 
.02 
.02 
.07 
.03 
.07 
.04 
.07 


.06 

.08 

.02 

.  06 

** 

.19 

.44 

.01 

.05 

.11 

.02 

.09 

.26 

.43 

.01 

.02 

.11 

.01 

.10 

** 

.15 

.45 

.02 

.04 

.  10 

.03 

.07 

** 

.20 

.55 

.01 

.06 

.09 

.02 

.07 

** 

.22 

.39 

.01 

.07 

.07 

.02 

.06 

.20 

.50 

.02 

.06 

.07 

.02 

.05 

.24 

.46 

.02 

.07 

.06 

.02 

.04 

.15 

.39 

.01 

.11 

.06 

.01 

.05 

.12 

.51 

.04 

.02 

.03 

.01 

.01 

** 

.20 

.32 

.02 

.13 

.09 

.01 

.08 

** 

.10 

.32 

.02 

.06 

.05 

.02 

.03 

.22 

.45 

.01 

.05 

.06 

.02 

.05 

*• 

.  19 

.39 

.02 

HOUSEHOLD  PER 

WEEK 

(DOLLARS) 

.02 

.04 

.02 

.02 

.17 

.03 

.04 

.03 

.02 

.05 

.02 

.03 

.15 

.03 

.04 

.03 

.01 

.04 

.02 

.03 

.15 

.02 

.04 

.03 

.02 

.05 

.03 

.02 

.14 

.03 

.04 

.03 

.03 

.05 

.02 

.02 

.14 

.02 

.03 

.03 

.03 

.05 

.03 

.02 

.20 

.03 

.04 

.04 

.02 

.05 

.03 

.02 

.19 

.03 

.04 

.04 

.03 

.03 

.02 

.01 

.17 

.03 

.04 

.02 

.05 

.03 

.02 

.02 

.24 

.02 

.05 

.06 

.01 

.03 

.02 

.01 

.15 

.02 

.03 

.03 

.05 

.05 

.03 

.03 

.28 

.02 

.04 

.04 

.03 

.04 

.03 

.01 

.23 

.03 

.04 

.03 

.02 

.03 

.02 

.02 

.18 

.03 

.04 

.05 

PERCENT  OF  HOUSEHOLDS  USING   IN  A  WEEK 


HOUSEHOLDS  

47.1 

41.3 

19.0 

6.4 

8.5 

45.4 

15.4 

39.7 

37.2 

8.6 

22.5 

3.4 

UNDER  1,000  

34.8 

26.3 

6.6 

7.0 

6.8 

51.1 

20.3 

42.4 

37.7 

9.7 

19.3 

4.2 

1,000-1,999  

33.0 

31.2 

10.4 

.9 

3.3 

49.4 

11.9 

43.4 

36.2 

8.8 

21.5 

2.7 

2,000-2,999  

39.1 

34.  8 

12.7 

2.0 

4.8 

43.3 

16.9 

37.  1 

38.9 

6.8 

25.2 

3.2 

3,000-3,999  

43.6 

37.6 

14.7 

3.8 

9.4 

44.0 

13.6 

39.4 

32.2 

6.6 

19.0 

3.1 

4,000-4,999  

51.5 

43.2 

17.0 

8.4 

11.6 

45.0 

15.8 

40.5 

40.0 

7.9 

23.8 

4.3 

5,000-5,999  

52.4 

48.3 

24.8 

6.8 

9.6 

47.5 

16.8 

41.2 

42.6 

12.4 

25.7 

3.7 

6,000-6,999  

58.7 

54.8 

28.4 

4.6 

13.1 

37.9 

11.1 

35.9 

41.2 

11.4 

24.1 

2.2 

7,000-7,999  

60.0 

52.0 

27.7 

12.3 

17.0 

56.7 

13.3 

52.3 

43.3 

8.0 

32.7 

5.0 

8,000-8,999  

55.2 

47.9 

28.8 

14.1 

2.8 

34.7 

14.7 

27.3 

30.7 

5.5 

17.8 

4.0 

9,000-9,999  

61.0 

46.2 

22.0 

17.6 

13.2 

57.7 

18.7 

52.2 

35.2 

10.4 

25.3 

2.2 

10,000-14,999  

54.8 

48.4 

34.8 

10.1 

11.5 

41.2 

19.8 

34.6 

39.4 

9.9 

23.5 

3.0 

15,000  AND  OVER — 

56.2 

39.9 

28.1 

17.0 

7.8 

56.2 

11.8 

53.6 

39.2 

11.8 

22.2 

5.9 
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TABLE  22. — FEDERALLY 

DONATED 

FOOD 

■  -  — 



UNITED 

•   

STATES 

RURAL  FARM 



1 

1 
i 

OTHER  CEREAL 

NONFAT 

AMER- 

BUTTER, 

i 

OAT, 

DRIED 

DRY 

MONEY  INCOME 

DRY 

ICAN 

MAR- 

LARD 

;  FLOUR 

WHEAT 

GRITS, 

CANNED 

WHOLE 

BEANS 

PEANUT 

AFTER  TAXES 

MILK 

CHEESE 

GARINE 

* 

CEREAL 

TOTAL 

RICE 

CORN- 

MEAT 

EGG 

PEAS 

BUTTER 

IN  1964 

I 

i 

* 

MEAL 

* 

(1) 

(2) 

(3) 

(4) 

(5) 

(6) 

(7) 

(8) 

(9) 

(10) 

(11) 

(12) 

(13) 

(14) 

QUANTITY  PER 

HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

.03 

.01 

* 

.01 

.06 

* 

.03 

.01 

.01 

.01 

.00 

.01 

.01 

UNDER  1,000  

.09 

.03 

.04 

.03 

.21 

.01 

.21 

.07 

.14 

.11 

.00 

.03 

.03 

1,000-1,999  

.  16 

.04 

.01 

.03 

.29 

.01 

.07 

.04 

.02 

.01 

.00 

.02 

.02 

2,000-2,999  

* 

.00 

.00 

.01 

.05 

.00 

* 

.00 

* 

.01 

.00 

.00 

.02 

3,000-3,999  

.01 

* 

.00 

.01 

* 

* 

■» 

* 

.00 

.02 

.00 

.01 

.00 

4,000-4,999  

.01 

.00 

.00 

.00 

.00 

.00 

.00 

.00 

.00 

.00 

.00 

.00 

.00 

MONEY  VALUE  PER  HOUSEHOLD  PER  WEEK  (DOLLARS) 


HOUSEHOLDS  

.01 

.01 

• 

* 

.01 

* 

• 

* 

* 

.01 

.00 

• 

* 

UNDER  1,000  

.03 

.03 

.01 

.01 

.02 

* 

.03 

.01 

.02 

.09 

.00 

.01 

.02 

1,000-1,999  

.05 

.03 

* 

.01 

.03 

.01 

.01 

* 

.01 

.00 

• 

.01 

2,000-2,999  

* 

.00 

.00 

* 

.01 

.00 

* 

.00 

* 

.01 

.00 

.00 

.01 

3,000-3,999  

* 

* 

.00 

* 

* 

* 

* 

* 

.00 

.01 

.00 

* 

.00 

4,000-4,999  

* 

.00 

.00 

.00 

.00 

.00 

.00 

.00 

.00 

.00 

.00 

.00 

.00 

PERCENT  OF  HOUSEHOLDS  USING   IN  A  WEEK 


ALL 


HOUSEHOLDS  

1.3 

.5 

.4 

.6 

.8 

.3 

.9 

.7 

.5 

.5 

.0 

.3 

1.0 

UNDER  1,000 — 

4.5 

1.5 

3.2 

2.3 

3.0 

3.0 

3.8 

3.0 

3.0 

3.8 

.0 

2.3 

3.0 

1,000-1,999 — 

6.0 

2.2 

1.8 

1.8 

3.4 

.4 

3.9 

3.0 

1.4 

.9 

.0 

liO 

3.9 

2,000-2,999 — 

.5 

.0 

.0 

.5 

.5 

.0 

.5 

.0 

.5 

.5 

.0 

.0 

1.9 

3,000-3,999 — 

.8 

.5 

.0 

.9 

.4 

.4 

.4 

.4 

.0 

.5 

.0 

.5 

.0 

4,000-4,999 — 

.4 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 
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TABLE  23. — BABY  FOOD 


UNITED  STATES 


RURAL  FARM 


MONEY  INCOME 
AFTER  TAXES 

T  M     1  Q  A  A. 

(l) 

TOTAL 
(2) 

COMMERCIALLY  CANNED 

CEREAL 
* 

(  13) 

TEETH- 
ING 
BISCUIT 

X 

+ 

(14) 

FORMULA 
SUGAR 

+ 

(15) 

TOTAL 
# 

(3) 

MEAT, 
POULTRY 

(4) 

EGG 
YOLK 

(5) 

VEGE- 
TABLES 

4= 

(6) 

FRUIT 
* 

(7) 

JUICE, 
PUNCH 

(8) 

MIXTURES 

TOTAL 

* 

(9) 

MOSTLY 
GRAIN 

(  10) 

MOSTLY 
MEAT 

(  11 ) 

MOSTLY 
VEGE- 
TABLES 

(  12  ) 

QUANTITY  PER 

HOUSEHOLD  PER  WEEK  (POUNDS) 

ALL  HOUSEHOLDS  

.25 

.22 

.01 

* 

.03 

.08 

.02 

.09 

.02 

.02 

.02 

.02 

* 

• 

UNDER  1,000  

.  10 

.09 

.  00 

.00 

.02 

.02 

* 

.04 

.01 

.01 

.02 

.01 

.00 

.  00 

1,000-1,999  

.13 

.12 

.  02 

.00 

* 

.05 

.01 

.04 

.01 

.01 

.01 

.01 

.00 

.  00 

2,000-2,999  

.38 

.35 

.  02 

.00 

.05 

.10 

.-05 

.14 

.03 

.03 

.02 

.03 

• 

.  00 

3,000-3,999  

.  14 

.12 

* 

* 

.02 

.05 

.01 

.04 

* 

.01 

.01 

.01 

* 

-» 

4,000-4,999  

.32 

.30 

.  02 

.00 

.02 

.12 

.03 

.10 

.01 

.01 

.03 

.02 

.00 

.00 

5,000-5,999  

.38 

.35 

* 

.00 

.03 

.09 

.01 

.21 

.10 

.04 

.01 

.02 

.01 

.  00 

6,000-6,999  

.26 

.24 

.  03 

* 

.03 

.  10 

.03 

.05 

.01 

.01 

.01 

.02 

.  00 

7,000-7,999  

.54 

.47 

.01 

.00 

.06 

.17 

.06 

.18 

.02 

.08 

.02 

.06 

.00 

• 

8,000-8,999  

.02 

.02 

.00 

.00 

.00 

.02 

.00 

.00 

.00 

.00 

.00 

* 

.00 

.00 

9,000-9,999  

.21 

.18 

.  02 

.00 

.02 

.09 

.01 

.03 

.01 

.01 

.01 

.03 

.00 

.00 

10,000-14, 999  

.37 

.31 

.02 

.00 

.06 

.13 

.02 

.07 

.01 

.01 

.03 

.05 

.00 

.00 

15,000  AND  OVER — 

.00 

.00 

.  00 

.00 

.00 

.00 

.00 

.00 

.00 

.00 

.00 

.00 

.00 

.00 

MONEY 

VALUE  PER  HOUSEHOLD  PER 

WEEK  (DOLLARS) 

ALL  HOUSEHOLDS  

.  10 

.09 

.01 

* 

.01 

.03 

.01 

.04 

.01 

.01 

.01 

.01 

* 

• 

UNDER  1,000  

.05 

.04 

.00 

.00 

.01 

.01 

* 

.02 

* 

* 

.01 

.01 

.  00 

.  00 

1,000-1,999  

.06 

.05 

.01 

.00 

* 

.02 

* 

.02 

* 

* 

.01 

.  00 

.  00 

2,000-2,999  

.15 

.14 

.01 

.00 

.02 

.04 

.02 

.05 

.01 

.01 

.01 

.  01 

* 

.  00 

3,000-3,999  

.06 

.05 

■» 

* 

.01 

.02 

* 

.02 

* 

• 

.01 

* 

• 

• 

4,000-4,999  

.14 

.13 

.02 

.00 

.01 

.05 

.02 

.04 

* 

.01 

.01 

.01 

.  00 

.  00 

5, 000-5,999  

.16 

.14 

* 

.00 

.01 

.04 

.01 

.09 

.04 

.02 

* 

.01 

.01 

.  00 

6,000-6,999  

.12 

.11 

.02 

* 

.01 

.04 

.01 

.03 

.01 

.01 

* 

.  00 

7,000-7,999  

.19 

.16 

.01 

.00 

.02 

.05 

.02 

.07 

.01 

.04 

.01 

.02 

.00 

* 

8 , 000-8, 999  

.01 

.01 

.00 

.00 

.00 

.01 

.00 

.00 

.00 

.00 

.00 

* 

.00 

.  00 

9,000-9,999  

.11 

.10 

.03 

.00 

.01 

.04 

.01 

.02 

* 

* 

* 

.01 

.00 

.00 

10, 000-14, 999  

.  15 

.13 

.02 

.00 

.02 

.05 

.01 

.03 

• 

.01 

.02 

.00 

.00 

15,000  AND  OVER — 

.00 

.00 

.00 

.00 

.00 

.00 

.00 

.00 

.00 

.00 

.00 

.00 

.00 

.00 

PERCENT  OF  HOUSEHOLDS 

USING   IN  A  WEEK 

ALL  HOUSEHOLDS  

6.6 

6.0 

1.6 

.1 

2.6 

5.1 

1.7 

4.4 

2.0 

2.1 

2.0 

4.6 

.4 

.  1 

UNDER  1,000  

4.7 

2.5 

.0 

.0 

1.5 

2.5 

1.7 

2.5 

1.7 

1.7 

1.7 

4.0 

.0 

.0 

1,000-1,999  

4.6 

3.  1 

1.8 

.0 

.5 

2.7 

.4 

2.2 

1.0 

1.0 

.9 

2.9 

.  0 

.  0 

2,000-2,999  

8.1 

7.0 

1.4 

.0 

3.  1 

5.6 

3.0 

5.0 

2.6 

3.6 

2.9 

6.1 

.  5 

.0 

3,000-3,999  

4.8 

4.  8 

1.1 

.4 

2.0 

4.4 

1.2 

3.6 

.4 

.8 

1.6 

3.2 

.4 

.4 

4,000-4,999  

6.7 

6.3 

2.7 

.  0 

2.3 

5.7 

1.8 

5.8 

1.9 

2.4 

3.3 

5.6 

.  0 

.0 

5,000-5,999  

7.8 

7.8 

1.6 

.0 

4.5 

6.3 

1.9 

6.9 

4.9 

3.9 

1.5 

4.9 

2.1 

.0 

6,000-6,999  

9.0 

9.  0 

2.0 

.7 

3.4 

7.7 

2.9 

4.3 

1.4 

1.5 

1.4 

5.1 

.  7 

.0 

7,000-7,999  

10.0 

10.0 

1.7 

.0 

4.3 

6.0 

2.7 

8.7 

3.0 

7.3 

2.7 

8.7 

.  0 

1.7 

8,000-8,999  

3.1 

1.5 

.0 

.0 

.0 

1.5 

.0 

.0 

.0 

.0 

.0 

1.5 

.  0 

.  0 

9,000-9,999  

9.3 

9.3 

4.4 

.0 

2.2 

9.3 

2.2 

4.4 

2.2 

2.2 

2.2 

2.2 

.0 

.0 

10,000-14,999  

13.6 

13.6 

4.  1 

.0 

7.6 

11.5 

2.1 

8.5 

3.2 

2.1 

5.3 

10.8 

.0 

.0 

15,000  AND  OVER — 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 

.0 
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TABLE  24. — MILK  PRODUCTS  EXCEPT  BUTTER 
— THREE  MEASURES 


UNITED  STATES 


RURAL  FARM 


FLUID  MILK  EQUIVALENT 

CALCIUM  BASIS  * 

FAT  CONTENT 

NONFAT  SOLIDS  CONTENT 

MONEY  INCOME 

AFTER  TAXES 

j_-  - 

.  

IN  1964 

ALL 

BOUGHT 

HOME- 

ALL 

BOUGHT 

HOME- 

ALL 

BOUGHT 

HOME- 

SOURCES 

PRODUCED 

SOURCES 

PRODUCED 

SOURCES 

PRODUCED 

(1) 

(2) 

(3) 

(4) 

(5) 

(6) 

(7) 

(8) 

(9) 

(10) 

QUANTITY  PER  HOUSEHOLD  PER  WEEK   ( POUN 

DS) 

ALL  HOUSEHOLDS  

36.08 

21.44 

13.53 

1.47 

.90 

.54 

3.08 

1.80 

1.18 

UNDER  1 j  000  

28.72 

12.35 

14.35 

1.19 

.48 

.67 

2.45 

1.03 

1.25 

1,000-1,  999  

31.  14 

12.68 

15.86 

1.16 

.52 

.61 

2.69 

1.07 

1.40 

2 j  000-2, 999  

35.28 

17.74 

16.63 

1.41 

.72 

.66 

2.98 

1.45 

1.46 

3, 000-3 »  999  

34.23 

17.05 

16.22 

1.39 

.71 

.65 

2.93 

1.42 

1.42 

4, 000-4, 999  

36.21 

22.90 

12.25 

1.51 

.97 

.50 

3.11 

1.95 

1.07 

5,000-5,999  

39.63 

27.62 

11.20 

1.61 

1.16 

.43 

3.35 

2.31 

.98 

6, 000-6, 999  

39.77 

26.29 

12.19 

1.62 

1.09 

.46 

3.35 

2.18 

1.06 

7 , 000— 7, 999  

42.85 

31.35 

11.28 

1.76 

1.32 

.42 

3.64 

2.64 

.98 

37.18 

24.39 

12.52 

1.61 

1.09 

.51 

3.17 

2.05 

1.10 

9,000-9,999  

40.27 

32.33 

7.03 

1.70 

1.42 

.24 

3.41 

2.73 

.60 

10,000-14,999  

41.36 

30.89 

10.11 

1.80 

1.28 

.49 

3.54 

2.63 

.88 

15,000  AND  OVER — 

42.83 

27.88 

14.04 

1.74 

1.19 

.51 

3.68 

2.36 

1.23 
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TABLE  25. — MONEY  VALUE  OF  ALL  FOOD  AT  HOME 
PER  PERSON  PER  WEEK 


UNITED  STATES 


RURAL  FARM 


PERCENT 

OF  HOUSEHOLDS  USING  FOOD  WORTH 

AVERAGE 

MONEY  INCOME 

(DOL- 

ALL 

UNDER 

$2.00- 

$4.00- 

$6.00- 

$8.00- 

$10.00- 

$12.00- 

$14.00- 

$16.00- 

$18.00 

AFTER  TAXES 

LARS) 

$2.  00 

$3.99 

$5.99 

$7.99 

$9.99 

$11.99 

$13.99 

$15.99 

$17. 99 

AND 

IN  1964 

* 

OVER 

(  1) 

(2) 

(3) 

(4) 

(5) 

(6) 

(7) 

(8) 

(9) 

<  10) 

(  11) 

(12) 

(13) 

ALL  HOUSEHOLDS  

7.98 

100.0 

.  9 

4.9 

15.1 

O  A  9. 

O  *  u 

3.5 

1.9 

2.  1 

UNDER  1,000  

6.66 

100.0 

2.3 

13.2 

14.9 

1  ~f  /, 

22  .  8 

9.5 

3.2 

2.3 

1.7 

2.  7 

1, 000-1, 999  

6.  78 

100.0 

1.3 

9.7 

23.  2 

d.  5  •  4 

9.8 

C  Q 
3  •  O 

2.2 

.  9 

1.4 

2,000-2,999  

6.83 

100.0 

3.8 

11.2 

19.9 

1  O  .  D 

ii  i 

A  1 
O  •  1 

4.3 

1.0 

.0 

3,000-3,999  

7.37 

100.0 

.  8 

4.6 

18.4 

Z  D  •  O 

9.4 

4.  1 

2.7 

1.5 

1.  8 

4,000-4,999  

8.43 

100.0 

.0 

1.3 

15.5 

*>  A  1 

£.£.  m  V 

t  A  /. 

1  o  •  4 

1  A  O 

i  u  •  y 

3.3 

2.6 

.  8 

5, 000-5, 999  

8.43 

100.0 

.4 

.9 

14.3 

O  A  A 

O  R  7 

1  c  c 
1  D  .  D 

7  f\ 

3.5 

2.0 

4.2 

6, 000-6, 999  

8.93 

100.0 

.  0 

1.7 

7.  1 

25.3 

25  •  4 

20  .  4 

u  n 

1  *T  •  U 

3.7 

1.7 

.7 

7,000-7,999  

9.34 

100.0 

.0 

.0 

11.3 

19*6 

24.7 

19.0 

10.0 

5.0 

7.3 

3.0 

8, 000-8, 999  

9.  54 

100.  0 

.  0 

.0 

1.5 

26.4 

39.3 

12.6 

8.6 

7.7 

1.2 

2.7 

9,000-9,999  

9.23 

100.0 

.0 

2.2 

2.7 

19.2 

34.6 

23.6 

9.8 

4.9 

.  0 

2.7 

10,000-14, 999  

9.07 

100.0 

.  0 

1.2 

10.2 

20.2 

22.6 

14.3 

20.5 

3.2 

5.1 

2.7 

15,000  AND  OVER — 

9.23 

100.0 

.  0 

3.3 

11.1 

30.  1 

22.2 

11.1 

7.8 

3.3 

2.  6 

8.5 
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TABLE  26. — EXPENSE  FOR  BOUGHT  FOOD  AT  HOME 
PER  PERSON  PER  WEEK 


UNITED  STATES 


RURAL  FARM 


PERCENT  OF 

HOUSEHOLDS  USING  BOUGHT 

FOOD  WORTH 

""' '  * 

AVERAGE 

1 

MC1NFY  TNimMF 
hunt  i     ii>j^ui  ic 

(  DOL- 

ALL 

IIMDFR 

$2.00- 

$4.00- 

$6.00- 

$8.00- 

$10.00- 

$12.00- 

$14.00- 

■Pl  O  o  uu 

AFTER  TAXES 

LARS  ) 

$2.  00 

$3.99 

$5.99 

$7.99 

$9.99 

$11.99 

$13.99 

$15.99 

$17.99 

AND 

IN  1964 

* 

OVER 

(  1) 

(2) 

(3) 

(4) 

(5) 

(6) 

(7) 

(8) 

(9) 

(  10) 

(  11) 

(12) 

(  13) 

HOUSEHOLDS  

5.34 

100.0 

.9 

4.9 

15.1 

26.3 

24.1 

13.3 

8.0 

3.5 

1.9 

2.  1 

UNDER  1,000  

3.  80 

100.0 

2.3 

13.2 

14.9 

27.4 

22.8 

9.5 

3.2 

2.3 

1.7 

2.7 

1,000-1,999  

4.01 

100.0 

1.3 

9.7 

23.  2 

25.4 

20.3 

9.8 

5.8 

2.2 

.  9 

1.4 

2,000-2,999  

4.22 

100.  0 

3.8 

11.2 

19.9 

24.  1 

18.5 

11.1 

6.1 

4.3 

1.0 

.  0 

3,000-3,999  

4.67 

100.0 

.  8 

4.6 

18.4 

32.9 

23.8 

9.4 

4.  1 

2.7 

1.5 

1.8 

4,000-4,999  

5.  81 

100.0 

.0 

1.3 

15.5 

26.2 

22.9 

16.4 

10.9 

3.3 

2.6 

.  8 

5,000-5,999  

6.09 

100.0 

.4 

.9 

14.3 

26.4 

25.7 

15.5 

7.0 

3.5 

2.0 

4.2 

6,000-6,999  

6.12 

100.  0 

.0 

1.7 

7.  1 

25.3 

25.4 

20.4 

14.0 

3.7 

1.7 

.7 

7,000-7,999  

6.82 

100.0 

.0 

.0 

11.3 

19.6 

24.7 

19.0 

10.0 

5.0 

7.3 

3.  0 

8,000-8,999  

6.59 

100.  0 

.  0 

.0 

1.5 

26.4 

39.  3 

12.6 

8.6 

7.7 

1.2 

2.7 

9,000-9,999  

7.15 

100.0 

.0 

2.2 

2.7 

19.2 

34.6 

23.6 

9.8 

4.9 

.0 

2.7 

10,000-14,999  

6.68 

100.0 

.  0 

1.2 

10.2 

20.2 

22.6 

14.3 

20.5 

3.2 

5.  1 

2.7 

15,000  AND  OVER — 

6.22 

100.0 

.  0 

3.3 

11.1 

30.  1 

22.2 

11.1 

7.8 

3.  3 

2.  6 

8.5 
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TABLE  27. — MONEY   VALUE  OF  HOME -PRODUCED  FOOD  UNITED  STATES  RURAL  FARM 

AT  HOME  PER  PERSON  PER  WEEK 




PERCENT   OF   HOUSEHOLDS  USING  HOME-PRODUCED  FOOD 

WORTH 

AVERAGE 

 1  

MONEY  INCOME 

(  DOL- 

ALL 

NONE 

$0.01- 

$1.00- 

$2.00- 

$3.00- 

$4.00- 

$5.00- 

$6.00- 

$7.00- 

$8.  00 

AFTER  TAXES 

LARS) 

0.99 

$1.99 

$2.99 

$3.99 

$4.99 

$5.99 

$6.99 

$7.  99 

AND 

IN  1964 

* 

OVER 

(  1) 

(2) 

(3) 

(4) 

(5) 

(6) 

(7) 

(8) 

(9) 

(  10) 

(  11) 

(12) 

(13) 

HOUSEHOLDS  

2.45 

100.0 

7.5 

23.0 

17.4 

15.8 

12.8 

9.7 

5.6 

3.5 

2.  3 

2.  6 

UNDER  1,000  

2.64 

100.0 

7.4 

25.2 

16.7 

8.9 

8.5 

11.2 

7.0 

5.3 

3.  8 

6.1 

1,  000-1, 999  

2.60 

100.0 

5.7 

23.  1 

16.  1 

15.5 

14.3 

11.2 

2.7 

3.2 

3.6 

4.7 

2,000-2, 999  

2.46 

100.  0 

6.9 

26.4 

11.1 

14.7 

15.5 

10.6 

7.6 

3.8 

2.5 

1.0 

3,000-3,999  

2.54 

100.0 

6.0 

18.5 

18.8 

17.0 

12.4 

14.6 

6.7 

3.6 

.  8 

1.8 

4,000-4,999  

2.43 

100.0 

7.9 

23.4 

16.8 

17.6 

13.7 

8.2 

3.5 

4.  1 

2.5 

2.2 

5,000-5,999  

2.14 

100.0 

7.6 

24.  8 

22.9 

13.5 

9.9 

8.5 

5.8 

2.9 

1.8 

2.2 

6,000-6, 999  

2.66 

100.0 

7.0 

15.6 

20.9 

20.1 

11.6 

11.6 

3.2 

6.6 

3.4 

.  0 

7,000-7,999  

2.31 

100.0 

8.3 

27.0 

15.7 

17.3 

13.7 

1.3 

9.0 

3.0 

1.3 

3.4 

8,00  0-8,999  

2.72 

100.  0 

7.1 

19.9 

15.0 

17.5 

20.2 

5.5 

7.7 

2.8 

3.  1 

1.2 

9,000-9,999  

1.  89 

100.0 

11.5 

36.8 

9.9 

12.6 

9.9 

5.5 

11.0 

.0 

.0 

2.7 

10, 000-14, 999  

2.  15 

100.  0 

9.4 

23.0 

17.7 

19.4 

14.1 

6.2 

6.5 

.9 

1.8 

.9 

15,000  AND  OVER — 

2.79 

100.0 

11.1 

18.3 

18.3 

16.3 

13.7 

14.4 

.0 

2.6 

2.6 

2.6 
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TABLE  NOTES 


The  following  notes  are  designed  for  use  with  tables  2  through  27.  For  the  most 
part,  the  notes  provide  the  type  of  information  usually  found  in  footnotes  at  the  end  of 
individual  tables.  General  Notes  contain  information  and  explanations  applicable  to  all 
or  most  tables.  Specific  Notes  refer  to  a  particular  table,  group  of  columns,  or  single 
column  of  a  table. 


General  Notes 

1.  "All  households"  includes  households  not  classified  by  income. 

2.  Average  quantity  and  money  value  per  household  and  percent  of  house- 

holds are  based  on  all  households  in  the  cell.  See  table  1  for  cell 
counts. 

3.  Component  items  may  not  cross-add  to  totals  because  of  rounding. 

4.  The  asterisk  (*  )  indicates  some  but  less  than  0.  005pound,  quart,  dozen; 

0.  005  dollar;  0.  05  percent. 

5.  The  symbol  #  indicates  that  there  is  a  specific  note. 

6.  See  table  3  for  food  group  totals  for  tables  4  through  21. 

7.  Homemade  mixtures  onhandat  thebeginning  of  the  7-day  period  if  used 

during  the  survey  week  are  included  in  prepared  form  rather  than  as 
ingredients.  Data  for  all  other  foods  are  as  they  were  brought  into 
the  kitchen.   See  Definitions  and  Explanations,  "Food  at  home.  " 

8.  Donated  food  is  included  in  tables  3  through  21.  See  table  22  for  separate 

data  on  donated  foods. 

9.  Commercially  canned  food  includes  baby  food.  See  table  23  for  separate 

data  on  baby  food. 

10.  Lists  of  foods  in  the  Specific  Notes  are  not  necessarily  all-inclusive. 

11.  Mention'of  a  trade  name  does  not  constitute  an  endorsement  of  the 

product  by  the  U.S.  Department  of  Agriculture  to  the  exclusion  of 
products  not  mentioned. 


Specific  Notes 


TABLE  2.  —MONEY  VALUE  OF  FOOD,  BY  SOURCE 


Col. 
No. 


Heading 


Notes 


Money  value  of  food  includes  money  value  of  alcoholic  and  other  beverages . 

Househc  1  size   In  equivalent  persons;  21  meals  at  home 

equal  one  person. 


Col. 
No. 

3-5. 


4-9. 


8.. 


12. . . 


13. 


11. 

12. 
15. 

16. 
17. 

18. 

19. 


Heading  Notes 

Percent  of  households 

reporting   All  households  reported  expenditures  for 

food  used  at  home;  therefore,  the  percent 
of  households  reporting  food  in  columns  3, 
4,  5  (100.  0)  has  been  omitted. 

At  home   Including  packed  lunches  and  other  food  car- 

ried from  home.  See  Definitions  and  Expla- 
nations, "Money  value  of  food  used  at  home.  " 

Donated   Federally  donated  food  only.   See  Defini- 

tions and  Explanations. 

Snacks    Bet ween-meal  food  and  beverages;  supple- 

ments to  packed  lunches. 

Meals  not  bought   See  Definitions  and  Explanations,  "Food 

away  from  home  not  bought.  " 

TABLE  3.  —FOOD  GROUP  TOTALS 

See  tables  4  through  21  for  detailed  data.  ^Indicates  that  data  are  not 
available. 

Milk,  cream,  cheese 

(calcium  equivalent)   See  Definitions  and  Explanations,  "Milk 

products  measures — calcium  equivalent.  " 

Poultry,  fish   Also  shellfish. 

Eggs  (fresh  equivalent)  .. .    See  Definitions  and  Explanations,  "Eggs 
fresh  equivalent. " 

Fresh  vegetables   Other  than  potatoes,  sweetpotatoes.  Also 

home-canned  and  home-frozen. 

Fresh  fruit   Also  home-canned  and  home-frozen. 

Juice:  Vegetable,  fruit. . . .    Single -strength  equivalent  of  frozen  con- 
centrated juice. 

Dried  vegetables,  fruit ....    Also  home-canned  and  home-frozen. 

Beverages   Data  for  tea  are  for  purchases  rather  than 

consumption. 

Soup,  other  mixtures   Including  baby  food  mixtures  except  for- 

mula. 

Nuts,  condiments, 

leavenings   Data  for  seasonings   are  for  purchases 

rather  than  consumption.  For  selected  sea- 
sonings such  as  extracts,  flavors,  and  meat 
sauce,  quantity  is  not  included. 
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TABLE  4. — MILK,  CREAM,  CHEESE 

Col. 

No.  Heading  Notes 


Fresh  fluid  milk: 


3   Whole  

5   Skim  

6   Chocolate  

Processed  milk: 
7   Total  (calcium  equivalent) . 

8. . . .  Canned,  total  

9....  Canned,  evaporated  

11. . .  Dry,  total  

13. . .  Dry,  mixtures  

Cream: 

16. . .  Sweet,  heavy  

17...  Sweet,  half-and-half  

18. . .  Sour   

19. . .  Substitute  

Frozen  milk  dessert: 
22. . .  Ice  milk  

Cheese: 

25. . .  American,  natural  

26. .  .  American,  process  

27. . .  Swiss   

28. . .  Cottage  

29. . .  Cream   

31...  Hard  Italian  

32...  Other   


Also  goat;  concentrated. 

Also  partly  skimmed,  low  fat,  yogurt. 

Also  chocolate  milk  drink. 


See  Definitions  and  Explanations,  "Milk 
products  measures — calcium  equivalent,  " 
for  explanation  of  equivalent. 

Cols.  9,  10,  and  baby  formula  (milk  and 
soya);  diet  beverages. 

Also  goat;  nonfat;  products  such  as  Milnot, 
Topic. 

Cols.  12, 13,  and  whole  milk,  buttermilk. 

Baby  formula,  diet  beverages,  soya  milk 
products,  malted  milk,  cocoa,  and  other 
dry  mixtures  containing  milk. 

Whipping,  whipped,  powdered. 

Also  fresh  eggnog. 

Also  sour  half-and-half. 

Products  such  as  Dream  Whip,  Pream, 
Dairy  Rich,  Coffee  Rich. 

Also  frozen  custard,  milk  shake. 

Cheddar;  also  Colby,  Coon,  Longhorn. 

Cheddar;  also  Brick,  Pimento. 

Emmentaler;  also  Gruyere. 

AlsoRicotta,  Bakers,  Farmer,  Dutch,  Pot. 

Also  Neufchatel. 

Parmesan,  Romano,  Sapsago. 

Bel  Paese,  Blue,  Brick,  Brie,  Cacioca- 
vallo,  Camembert,  Edam,  Gjetost,  Gorgon- 
zola,  Gouda,  Liederkranz,  Limburger, 
Mozzarella,  Muenster,  Mysost,  Port  du 
salut,  Provolone,  Roquefort,  Stilton. 


TABLE  5.—  FATS,  OILS 


Col. 
No. 


Head  ing  Notes 


Shortening: 

6. . . .  Lard   Also  poultry  and  meat  fat.  suet,  drippings. 

7. . . .  Vegetable   Hydrogenated  vegetable  fat;  also  compounds 

of  animal  and  vegetable  fat. 

Salad  dressing: 
11...  French   Also  Italian. 

13...  Other    Mayonnaise-type,  russian,  roquefort,  thou- 

sand island,  sandwich  spread,  tartar  sauce. 


TABLE  6.— FLOUR,  CEREAL 

Flour: 

4. . . .  Other    Cake  meal;  rye,  buckwheat,  corn,  rice, 

gluten,  potato,  whole-wheat  flours;  soya 
flour,  flakes,  and  grits. 

Prepared  flour  mix: 
7. . . .  Biscuit,  roll,  muffin   Also  bread,  cornbread  mixes. 

8. . . .  Cake   Including  coffee  cake,  cheese  cake,  boston 

cream  pie  mixes. 

9. . . .  Pie    Piecrust  mix,  piecrust  mix  with  filling. 

(Commercially  canned  fruit  pie  filling  is 
included  with  commercially  canned  fruit, 
table  15.) 

11...  Other    Popover,  cream  puff,  eclair,  applecrunch 

mixes. 

Breakfast  cereal: 
16...  Hot,  other   Rice,  rye. 

17-22  Cold    Plain  or  with  added  sugar,  fruit,  nuts,  or 

other  grain.  Each  cereal  is  classified  by 
the  grain  specified  first  on  the  package. 

17...  Cold,  total   Cols.  18-22,  and  baby  cereals. 

22.  .  .  Cold,  other   Variety  pack  cereals. 

Other  cereal,  pastes: 

29...  Macaroni,  other  pastes. .. .    Spaghetti,  noodles,  pastina,  dry  spaghetti 

dinner,  spaghetti  with  seasoning. 

30...  Popcorn   Popped,  unpopped  (plain  or  with  oil,  cheese, 

or  sugar). 

31...  Cornstarch,  other   Tapioca,  barley,  buckwheat  groats,  bulgur, 

millet. 
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TABLE  7.  —BAKERY  PRODUCTS 

Col. 

No.  Heading  Notes 


All  columns  include  products  that  are  ready-to-eat,  partly  baked,  and 
doughs  and  batters,  but  exclude  prepared  flour  mixes  (table  6). 

Bread: 

3. . . .  White    Including  egg,  cheese,  potato,  soya,  high- 

protein  breads. 

5....  Other   Rye,  other  grains,  mixed  grains;  bread  with 

added  fruit  or  nuts;  bread  crumbs,  tortilla, 
melba  toast,  zwieback. 

Other  bakery  products: 

6....  Total    Cols.  7-14,  and  ice  cream  cones,  blintzes, 

toaster -tarts. 

7....  Crackers   Unsweetened  crackers,  any  grain;  also  corn 

chips,  pretzels,  chow  mein noodles,  cracker 
meal. 

10. . .  Cake   Including  cheese  cake,  ice  cream  cake,  ice 

cream  cake  roll,  boston  cream  pie,  ginger- 
bread . 

11. . .  Pie   Also  tarts,  strudel,  turnovers,  piecrust, 

cream  puffs,  eclairs,  french  pastry. 

12...  Cookies   Also  sweet  crackers. 

13. . .  Coffee  cake   Also  sweet  buns,  sweetrolls,  waffles,  pan- 

cakes, danish  pastry. 


TABLE  8.  —MEAT 

Fresh  meat  includes  home-frozen  and  commercially  frozen  meat.  All 
canned,  cooked  meats  include  both  home-canned  and  commercially  canned. 

Beef: 

4   Steak,  round   Including  minute,  cube,  swiss. 

6. . . .  Steak,  porterhouse   Also  club,  T-bone. 

7....  Steak,  other    Chuck,  flank,  rib,  delmonico,  tenderloin. 

9....  Roast,  chuck   Also  brisket,    California,   cross-cut,  pot 

roast,  shoulder. 

12...  Roast,  rump   Also  top  sirloin,  sirloin  tip. 

13. . .  Stewing   Also  boiling  beef  for  soup. 

14...  Corned,  chipped,  dried....    Also  pastrami. 
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Col. 

No.  Heading  Notes 

15   Ground   Includingbeef  with  pork,  veal,  orother  meat. 

16...  Other,  raw   Platebeef,  shank,  shortribs,  oxtails;  stew- 

ing, boiling,  and  soup  beef  with  bone. 

Pork: 

24...  Fresh,  other   Bostonbutt,  picnics,  shoulder,  steak,  neck- 

bones,  pigs'  feet,  spareribs. 

26. . .  Cured,  smoked  ham   Including  sliced  boiled  ham. 

28   Cured,  smoked  salt  pork  . .    Includingfat  back,  sidepork,  streak  of  lean; 

also  cracklings,  fresh  jowls,  pork  skins. 

29...  Cured,  smoked  other   Boston  butt,  Canadian  bacon,  chops,  ham 

hocks,  loin  roasts,  picnics,  pickled  pork 
products,  sausage. 

30. . .  Canned,  cooked   Including  ham,  bacon,  sausage. 

Veal: 

31...  Total    Cols.  32-34,  and  canned,  cooked  veal. 

34...  Stewing,  ground   Alsobreast,  plate,  patties,  mock  "chicken" 

legs,  veal  for  soup. 

Lamb: 

35. . .  Total    Cols.  36-38,  and  canned,  cooked  lamb. 

38...  Stewing,  ground   Alsobreast,  shank,  patties,  lamb  for  soup. 

Variety  meat: 

39...  Total   Cols.  40,  41,  and  game. 

41. . .  Other   Brains,  chitterlings,  kidneys,  lungs,  tongue, 

tripe,  poultry  giblets. 


TABLE  9.— POULTRY.  FISH 

Poultry: 

2-5. .    Including  canned,  frozen,  cooked. 

5. . . .  Other   Cornish  game  hen,  duck,  goose,  guinea, 

pheasant,  quail,  squab,  other  game  birds. 

Fish,  shellfish: 

7. . . .  Fish,  total    Cols.  8-10,  and  smoked,   pickled,  dried. 

8....  Fish,  fresh   Also  home-canned  and  home-frozen,  cooked; 

roe,  frog  legs,  turtle. 

10. . .  Fish,  commercially 

canned,  total   Cols.  11,  12,  and  anchovies,  caviar,  gefilte 

fish,  kippered  herring,  sardines. 


13. 


Shellfish 


Including  canned,  frozen,  cooked. 


Col. 
No. 


TABLE  10.— EGGS 
Heading  Notes 


2. .  . .  Total  (fresh  equivalent)  .  . .    Cols.  3-7,  and  in-shell  equivalent  of  liquid 

eggs  (yolks ,  whites ,  mixed  yolks  and  whites ) 
and  processed  eggs  not  shown  separately. 

Fresh,  in  shell: 

3. . . .  Small    Also  peewee,  pullet. 

6. . . .  Extra  large   Also  jumbo. 


TABLE  11.  — SUGAR,  SWEETS 

Sugar: 

2....  Total   Cols.  3,  6,  and  maple  and  baby  formula 

sugars. 

5....  White,  powdered   Including  confectioner's. 

Sirup,  molasses,  honey: 
9. . . .  Sirup,  corn,  cane   Also  blends  of  corn  and  cane. 

10...  Sirup,  other   Maple,  sorghum,  fruit  sirups,  blends  other 

than  corn  and  cane. 

Jelly,  jam: 

13-15    Including  home-preserved  and  commer- 

cially preserved. 

15. . .  Jam,  fruit  butter   Also  preserves,  marmalade,  fruit  topping. 

TABLE  12. —POTATOES,  SWEETPOTATOES 

Fresh: 

3. . . .  White   Also  home-canned  and  home-frozen. 

4. . . .  Sweetpotatoes   Also  home-canned  and  home-frozen. 

Commercially  frozen: 
8-12.    Including  cooked,  raw. 

11...  White,  other   Cottage  fries,  patties,  hashbrown,  mashed, 

puffs,  scalloped,  au  gratin,  baked,  potato 
pancakes. 

Dried: 

13. . .    Also  potato  pancake  mix. 

TABLE  13.  — FRESH  VEGETABLES 
All  columns  include  home-canned,  home-frozen,  and  cooked  vegetables. 
Dark  green: 

8....  Leafy,  other   Chard,  cress,  escarole,  parsley;  beet,  tur- 

nip, wild  greens. 


Heading  Notes 
Deep  yellow: 

Carrots    Also  carrots  and  peas. 

Other  green: 

Peas   English  or  green,  black-eyed,  field,  cow, 

snowpeas. 

Other   French    or     globe  artichokes,  brussels 

sprouts,  green  soybeans. 

Other  vegetables: 

Onions   Also  garlic,  chives,  scallions. 


Eggplant,  horseradish,  kohlrabi,  mixed 
vegetables  for  salad  or  soup,  mushrooms, 
parsnips,  radishes,  rutabagas,  sauerkraut, 
succotash,  summer  squash. 


TABLE  14.  —FRESH  FRUIT 


All  columns  include  home-canned,  home-frozen,  and  cooked  fruit. 
Citrus: 

Other    Kumquats,   tangerines,   tangelos,  temple 

oranges,  any  fresh  citrus  segments. 

Other  vitamin  C  rich: 

Total   Cols.  8,  9,  and  currants,  guava,  mango, 

persimmons. 


Cantaloup   Also  muskmelon,  persian  melon, 


papaya. 


Other: 

Total  ■   Cols.  11-23,  and  figs,  mixed  fruit,  pome- 

granates. 

Bananas   Including  plantains. 

Melons  except  cantaloup  . . .  Watermelon,  casaba,  honeydew,  mixed  mel- 
on balls;  also  other  melons  except  melons 
in  col.  8 . 

Apricots   Also  nectarines. 


TABLE  15. —COMMERCIALLY  CANNED  VEGETABLES,  FRUIT 

All  columns  include  dietary  pack  vegetables  and  fruit;  fruit  columns  in- 
clude fruit  for  pie  filling. 

Vegetables: 

Dark  green   Collards,   kale,    mustard  greens,  turnip 

greens,  spinach,  pimientos,  red  and  green 
peppers. 
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Col. 
No. 


Heading 


Notes 


4   Deep  yellow   Carrots,  carrots  and  peas,  pumpkin,  winter 

squash. 

5   Tomatoes    Also  aspic,  paste,  puree;  tomatoes  with 

other  vegetables. 

8   Baked  beans   Also  mature  beans  and  peas,  lentils — with 

or  without  pork. 

10. . .  Snap  beans   Green,  wax,  or  yellow;  shellie  beans. 

11...  Beets    Also  beets  and  greens. 

13...  Green  peas   Also  immature  field  and  black-eyed  peas, 

snowpeas. 

15...  Other    Chinese  vegetables,   horseradish,  mixed 

vegetables,  mushrooms,  onions,  okra,  suc- 
cotash. 

Fruit: 

17...  Citrus   Citrus  segments,  tangerine,  kumquat. 

27   Other    Figs,  grapes,  mincemeat,  plums,  prunes, 

raisins. 


TABLE  16.— COMMERCIALLY  FROZEN  VEGETABLES,  FRUIT 

All  vegetable  columns  include  vegetables  with  butter,  cream,  cheese 
sauce,  nuts,  mushrooms,  or  other  additions. 


Vegetables: 


3. . . .  Dark  green,  total 

4   Dark  green,  leafy 

6   Deep  yellow  

10. . .  Snap  beans  

11. . .  Green  peas  

13. . .  Other  

Fruit: 

14.  . .  Total  


Cols.  4,  5,  and  peppers. 

Chard,  collards,  kale,  mustard  greens, 
parsley. 

Carrots,  carrots  and  peas,  pumpkin,  winter 
squash. 

Green,  wax,  or  yellow;  also  Italian,  broad. 

Also  black-eyed  peas,  snowpeas. 

Artichokes,  beets,  brussels  sprouts,  cauli- 
flower, dry  beans,  eggplant,  mixed  vege- 
tables, mushrooms,  okra,  onions,  summer 
squash. 

Col.  15,  and  apples,  apricots,  blackberries, 
blueberries,  cherries,  citrus  segments, 
melon  balls,  mixed  fruit,  peaches,  pine- 
apple, raspberries,  rhubarb. 
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TABLE  17.  — JUICE: 

Col. 

No.  Heading 
Vegetable: 

2. . . .  Canned,  total  


Fruit: 

9   Canned,  other  citrus  

10. . .  Canned,  total  noncitrus. . . . 

11...  Canned,  apple,  cider  

Frozen: 

14-18   

17. . .  Frozen,  other  citrus  

18...  Frozen  noncitrus  

19. . .  Fresh  


VEGETABLE,  FRUIT 
Notes 

Col.  3,  and  carrot,  mixed  vegetable,  sauer- 
kraut. 

Lemon,  lime,  tangerine,  blends  of  citrus 
with  or  without  noncitrus. 

Cols.  11-13,  and  blackberry,  fig,  prune. 

Also  blends  containing  any  apple. 

Concentrated  commercially  frozen;  single- 
strength  home-frozen. 

Grapefruit,  lemon,  lime,  tangerine,  blends 
of  citrus  with  or  without  noncitrus. 

Apple,  cider,  grape,  pineapple. 

Mainly  citrus. 


TABLE  18.— DRIED  VEGETABLES,  FRUIT 

All  columns  include  home-dried  and  commercially  dried  vegetables  and 
fruit.  Canned,  frozen,  and  cooked  dried  items  are  also  included  except 
for  commercially  canned  dry  beans  (table  15). 


Vegetables: 

5....  Other    Dehydrated  carrots,  garlic,  onions,  pars- 

ley, mixed  vegetables. 

Fruit: 

8. . . .  Raisins   Also  currants. 

9. . . .  Other   Apples,  apricots,  dates,  figs,  mixed  fruit, 

peaches,  pears. 


TABLE  19.  —BEVERAGES 


Coffee: 

2   Total   Cols.  3-5,  and  liquid  concentrate. 

5   Substitute   Products  such  as  postum,  chicory. 


Tea  (purchases): 

6-8..    Data  are  for  purchases  during  7-day  period 

rather  than  for  consumption. 


Col. 

No.  Heading  Notes 

Cocoa,  chocolate: 

9_  _  t  #    Including  cocoa  without  dry  milk;  baking 

chocolate;  chocolate  sirup  or  topping. 

10,  14, 

19...    Including  home-prepared. 

Soft  drink: 

10...  Total   Cols.  11,  12,  and  club  soda,  ginger  ale, 

quinine  water,  root  beer,  seltzer,  all  diet 
soft  drinks. 

11. . .  Cola   Excluding  diet  type. 

12. . .  Fruit   Excluding  diet  type. 

Fruit  ade,  drink,  punch,  nectar: 

14. . .  Ready-to-drink   Including  cranberry  juice  cocktail,  nectar; 

canned,  bottled,  fresh. 

16. . .  Concentrated,  frozen   Also  daiquiri,  other  beverage  mix. 

17. . .  Powdered,  with  sugar   Also  iced  tea  mix  with  sugar. 

18. . .  Powdered,  without  sugar  . .    Including  artificially  sweetened. 

Alcoholic  beverage: 
21. . .  Whisky,  gin,  rum   Also  vodka. 

22...  Wine   Including  champagne,  vermouth ;also  ready- 

mixed  cocktails. 

23...  Brandy,  liqueur   Including  cordials,  fruit  brandy;  also  te- 

quila. 

TABLE  20.  — SOUP,  OTHER  MIXTURES 
Soup,  sauce,  gravy: 

3....  Ready-to-serve   Including  commercially  canned,  home-can- 

ned and  home-frozen,  cooked. 

6. . . .  Frozen   Commercial  only. 

7   Dry   Also  bouillon  cubes,  granules,  paste,  pow- 

der. 

Baby  food  mixtures: 

8     Products  such  as  milk  and  fruit  pudding; 

vegetables  with  meat,  cereal,  egg. 

Other  mixtures: 

9   Not  sweet,  total   Cols.  10,  11,  and  mixtures  mostly  milk 

products,  vegetable,  or  grain. 

12...  Sweet,  total   Cols.  13-15,  and  meringue  shells,  junket 

tablets. 


13. 


Gelatin,  pudding 


Dry — plain,  mix;  ready-to-eat. 


Col. 

No.  Heading 

14...  Ices,  popsicles  

15   Icing  

TABLE  21.— NUTS, 

♦♦Indicates  that  data  are  not 

Nuts,  peanut  butter: 
6-8. .  Other  nuts   

9. . . .  Peanut  butter  

Condiments: 
10-17   

11. . .  Catsup,  chili  sauce  . . 

12. . .  Barbecue  sauce  

13   Tomato  relish  

Leavenings: 
19. . .  Yeast  

Seasonings  (purchases): 
21-24   

21...  Total  


Notes 
Also  snowballs. 
Dry,  ready-to-use. 

CONDIMENTS,  LEAVENINGS 
available. 

Also  pumpkin,  squash,  and  sunflower  seeds. 
Also  other  nut  butter. 

Including  home-prepared  and  commercially 
prepared. 

Also  cocktail  sauce. 

Also  spaghetti,  pizza  sauce. 

Also  tomato  pickles. 

Also  brewer's  powdered. 

Data  are  for  purchases  during  7-day  period 
rather  than  for  consumption. 

Cols.  22-24,  and  cream  of  tartar,  soda, 
pepper,  other  spices,  herbs,  dry  salad 
dressing  mix,  dip  mix,  extracts,  flavors, 
meat  sauce.  Quantity  omitted  for  extracts, 
flavors,  meat  sauce. 


TABLE  22.— FEDERALLY  DONATED  FOOD 


Data  for  these  foods  are  included  as  a  part  of  related  items  or  groups  of 
foods  in  tables  3  through  21.  See  table  2  for  total  money  value  of  all 
donated  foods  and  percent  of  households  using  any  donated  food. 

"All  households"  includes  a  few  households  with  income  $5,  000  and  above. 
Eligibility  requirements  for  federally  donated  food  are  usually  based  on 
income  for  household  size.  Therefore  very  large  households  could  have 
incomes  above  $5,  000  and  be  eligible. 


6. . . .  Flour    White  enriched,  whole-wheat. 

8....  Other  cereal,  total   Cols.  9,  10,  and  bulgur. 

11...  Canned  meat   Beef,  pork  and  gravy,  chopped  meat. 


13. 


Dry  beans,  peas 


Pea  beans,  pinto  beans;  green-split  peas. 
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TABLE  23. —BABY  FOOD 

Col. 

No.  Heading  Notes 

Data  for  baby  foods  are  also  included  under  the  proper  item  in  tables  3 
through  21. 

Commercially  canned: 
3. . . .  Total   Cols.  4-9,  and  cottage  cheese. 

6. . . .  Vegetables   Including  vegetable  soup,  sweetpotatoes. 

7. . . .  Fruit   Including  fruit  with  cereal  or  tapioca. 

9....  Mixtures,  total   Cols.  10-12,  and  mixtures  mostly  milk, 

fruit,  poultry,  fish,  egg,  or  legume. 

13...  Cereal   Dry,  canned. 

14...  Teething  biscuit   Also  baby  cookies,  pretzels. 

15. . .  Formula  sugar   Dyna-dextrose,  dextri-maltose. 

TABLE  24.  —MILK  PRODUCTS  EXCEPT  BUTTER— THREE  MEASURES 

See  Definitions  and  Explanations,  "Milk  products  measures,  "  for  explana- 
tions of  terms. 

2-4. .  Fluid  milk  equivalent,  calcium 

basis   See  table  3,  col.  2  for  quarts. 


Col. 
No. 


Heading 


Notes 


TABLE  25  through  27.  —Money  value  and  expense  for  food  includes 
that  for  alcoholic  beverages.   See  Definitions  and  Explanations, 
"Money  value  of  food  used  at  home"  and  "Source  of  food"  for 
explanation  of  terms. 

TABLE  25.  —MONEY  VALUE  OF  ALL  FOOD  AT  HOME 
PER  PERSON  PER  WEEK 

Average  (dollars)   Money  value  per  person — household  aver- 

ages, table  2,  col.  4,  divided  by  household 
size,  table  2,  col.  2. 

TABLE  26.— EXPENSE  FOR  BOUGHT  FOOD  AT  HOME 
PER  PERSON  PER  WEEK 

Average  (dollars)   Expense  per  person — household  averages, 

table  2,  col.  5,  divided  by  household  size, 
table  2,  col.  2. 

TABLE  27.— MONEY  VALUE  OF  HOME-PRODUCED  FOOD 
AT  HOME  PER  PERSON  PER  WEEK 

Average  (dollars)   Money  value  per  person — household  aver- 

ages, table  2,  col.  6,  divided  by  household 
size,  table  2,  col.  2. 


COMPARISON  WITH  1955  HOUSEHOLD  FOOD  CONSUMPTION  SURVEY 


A  major  purpose  of  the  1965-66  survey  was  to  compare  food  consumption  in  the 
spring  of  1965  with  information  collected  in  the  1955  survey.  In  general,  the  methods 
followed  in  the  two  surveys  were  the  same. 

Some  differences  that  might  affect  comparability  follow: 
—  Modification  of  the  schedule 

a.  To  facilitate  machine  computation,  the  design  of  the  1965  schedule 
was  different  from  that  of  the  questionnaire  used  in  1955. 

b.  In  1955,  a  figure  for  income  was  derived  from  a  detailed  set  of  ques- 
tions asked  by  the  interviewer.  For  i  the  1965  survey,  a  "global" 
figure  for  income  was  obtained  by  asking  the  respondent  to  estimate 
1964  money  income  after  first  asking  about  specific  sources  of  income. 

c.  Separate  information  on  donated  food  issued  to  low-income  families 
was  notobtained  in  1955.  In  1965,  separate  data  were  obtained  on  the 
quantity  of  donated  food  received  and  on  the  percent  of  families  partic- 
ipating in  the  food  distribution  program. 


d.  The  1955  questionnaire  contained  a  section  on  home-baking.  This 
was  not  included  in  the  1965  questionnaire.  On  the  other  hand,  the 
1965  survey  obtained  data  on  the  food  intake  of  individuals — a  section 
which  was  not  included  in  the  1955  survey.  Both  sets  of  questions 
helped  to  remind  the  respondent  of  foods  omitted  from  the  household 
portion  of  the  questionnaire,  but  each  did  so  in  a  different  manner. 

—  Change  in  the  data  collected 

In  1965,  data  on  the  quantity  and  money  value  of  alcoholic  beverages 
used  were  collected  whereas  in  1955,  only  the  expense  for  purchases 
within  the  survey  week  was  obtained. 

—  Treatment  of  households  of  single  individuals 

The  1955  data  by  income  were  for  households  of  two  or  more  persons. 
In  addition,  the  data  for  one-person  households  were  shown  separately 
on  each  table.  In  1965,  the  income  classifications  include  all  house- 
holds regardless  of  size. 
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TABLE  28.— FOOD  USED  AT  HOME,  SPRING,  1955  and  1965 
Jj?er  household  per  week  In  the  United  States^ 


Food  groups  and 
selected  items 


Milk,  cream,  cheese  (calcium 

equivalent)  

Fresh  fluid  milk  

Evaporated  milk  

Nonfat  dry  milk  

Cream  

Frozen  milk  dessert  

Cheese  

Cottage  cheese  


Fats,  oils  

Butter  

Margarine  

Shortening  

Salad,  cooking  oils- 
Salad  dressing  


Flour,  cereal  

Flour  

Prepared  flour  mix  

Breakfast  cereal  

Hot  

Cold  

Other  cereal,  pastes- 


Bakery  products  

Bread  

Other  bakery  products - 


Meat- 


Beef  

Pork  

Lunch  meat- 


Poultry,  fish  

Poultry  

Chicken  

Fish  

Canned  fish- 
Shellfish  


Eggs  ( e  qu i vale nt ) - 


Sugar,  sweets  

Sugar  

Sirup,  molasses,  honey - 

Jelly,  jam  

Candy,  topping  


Potatoes,  sweetpotatoes 

Fresh  white  

Fresh  sweetpotatoes 
Commercially  frozen 
Chips,  sticks  


Quantity  (pounds) 


1955 


1965 


Money  value  (dollars) 


31.86 
23.66 
•97 
.06 
.1+2 
1.30 
1.06 

M 

2.97 
.67 
.66 

•  93 

•  19 
.51 

5.87 
2.66 
.60 
.85 
.25 

•  59 
1-75 

6.70 
1+.71 
1.99 

10.10 

It. 16 
3.81 

1.21 


36 
11 
13 
29 
19 


2.81 
2.75 

M 

•  59 
.37- 

6.23 
5.82 

•  19 
.04 
.12 


28.78 
19-13 
.62 
.13 
.32 
1.68 
1.16 
.1+8 

2.70 
.1+2 
.80 
.60 
.36 

•  53 

I+.69 
1.56 

.1+8 
1.06 

.28 

•  79 
1.58 

7.63 
1+.36 
3.28 

11.05 
5.^3 
3.60 
1.1+2 

1+.03 
2.81 
2.62 
1.07 
.28 
.15 

2.69 

3.70 
2.33 
.1+0 

M 
.52 

5.37 
1+.71 
.11 
.17 

.22 


1955       I  1965 


3.80 
2.31+ 
.15 
.02 
.20 
.51+ 
•  51 
.12 


.1+5 
.18 
.23 
.07 

•  17 

.92 
.26 
.16 
■  25 
.05 
.20 
.25 

I.65 
•89 
.77 

6.01+ 
2.51+ 
2.22 

•  70 

1-95 
1.23 
1.10 

•  55 
.20 
.11+ 

1.00 


.30 
.09 
•  19 
.23 

.53 
.1+0 
.03 
.01 
.09 


3.63 
2.09 
.10 
.05 
.16 

•  51 
.62 
.15 

■  99 
.30 
.23 
.11+ 
.12 
•19 

1.01+ 
.16 
.14 
.1+1+ 
.06 
.38 
•29 

2.33 
•95 
1.39 

7.66 
3.96 
2.33 
.92 

1.81 
1.08 

•  98 

•  59 
.20 
.15 

.85 


.28 
.11 
.19 
•  31 

.76 

.02 
.01+ 
.15 


Food  groups  and 
selected  items 


Fresh  vegetables  

Dark  green  leafy- 
Carrots  

Tomatoes  

Cabbage  

Lettuce  

Corn  

Onions  


Fresh  fruit- 
Citrus— 
Apples — 
Bananas - 


Commercially  canned  vegetables, 

fruit  

Vegetables  

Fruit  


Commercially  frozen  vegetables, 

fruit  

Vegetables  

Fruit  


Juice:  Vegetable,  fruit  (single- 
strength  equivalent)  

Canned  vegetable  

Canned  fruit  

Frozen  fruit  — 

Fresh  fruit  


Dried  vegetables,  fruit- 
Vegetables  

Fruit  


Beverages  

Coffee  

Soft  drink  

Fruit  ade,  punch,  nectar - 
Alcoholic  beverages  \J  


Soup,  other  mixtures  

Soup,  sauce,  gravy  

Other  mixtures,  not  sweet- 


Nuts,  condiments,  leavenings- 

Nuts,  shelled  weight  

Peanut  butter  


Quantity  (pounds) 
1965 


1955 


.52 
.65 
1.18 
1.00 
1.20 

•  97 

9-52 
3.89 
1.30 
1.1+5 


7.33 
.35 
•  52 

I.09 
.65 

1.30 
.51 
.82 

8.20 

2.51 
1.38 
1.U5 


Money  value  (dollars) 
1965 


1955 


1.1+6 
.09 
.08 
.28 
.08 
.20 
.06 
.11 

1.21+ 
.35 
.18 
•  23 


1.52 
.07 
.08 
.30 
.07 
.27 
.09 
.13 

1.22 
•  31 
.22 
.20 


1+.09 

1+.52 

.82 

.99 

O     r-  Q 

2.50 

2.93 

1.0 
.40 

.  01 

1.51 

1.59 

.3h 

.37 

.56 

.66 

.21 

.21+ 

.1+6 

.62 

.16 

.22 

.10 

.05 

.01+ 

.02 

3.50 

3.97 

.37 

.56 

.60 

.51+ 

.07 

.07 

1.51 

l.i+l 

.15 

.22 

.36 

.1+2 

.13 

•19 

.12 

.1+6 

.02 

.08 

.61 

M 

.13 

.11 

M 

.37 

.07 

.07 

.18 

.10 

.06 

.01+ 

2.13 

2.83 

.80 

"ih 

.83 

•  71 

2.89 

5.09 

.32 

.62 

.12 

1.02 

.03 

.22 

2.23 

.75 

1.07 

1.53 

1.95 

•  50 

•79 

.71 

.92 

.17 

.25 

.50 

.55 

•  19 

•  32 

.55 

.68 

.10 

.11 

.08 

.10 

.19 

.30 

.10 

.15 

The  1955  figure  is  the  expense  for  purchases  during  the 


1/  The  1965  money  value  is  for  the  quantity  of  alcoholic  beverages  used  during  the  survey  week, 
survey  week. 
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Exclusion  of  the  money  value  of  food  used  by  boarders  and  help 


Location  of  Comparable  Data 


1955 


1965 


In  1955,  the  money  value  of  food  used  at  home  was  adjusted  to  ex- 
cludethe  value  of  food  used  by  boarders  and  farm  help.  In  1965,  this 
adjustment  was  not  made  because  the  effect  had  been  found  to  be  very 
slight.  Therefore,  the  money  value  of  food  at  home  in  table  2  of  this 
report  should  be  compared  with  data  in  table  3  in  the  United  States 
Report  No.  1,  1955. 


Difference  in  the  handling  of  homemade  mixtures 

Homemade  mixtures  on  hand  at  the  beginning  of  the  7-day  period  and 
used  during  the  survey  week  in  1965  are  included  in  prepared  form 
whereas  in  1955,  such  mixtures  were  included  as  individual  ingre- 
dients. 


Distribution  of  money  value 

per  person   Report  No.  6,         Report  No.  1, 

tables  16,  17,  18    tables  25,  26,  27 

Food  away  from  home   Report  No.  1,         Report  No.  1, 

table  2,  col.  7       table  2,  col.  10 

Household  size   Report  No.  1,         Report  No.  1, 

table  3,  col.  2       table  1,  col.  5;  also 
table  2,  col.  2 

To  help  those  who  wish  to  make  comparisons  between  the  two  surveys,  some  com- 
parable data  are  shown  below. 


1955 


1965 


Changes  in  groupings  of  food  items 

a.  "Half  and  half"  is  now  with  "Cream";  in  the  1955  U.S.  report,  it  was 
with  "Fresh  fluid  milk,"  (table  6,  col.  7).  "Sherbet"  is  now  with 
"Frozen  milk  dessert";  in  1955,  it  was  with  "Ices"  (table  21,  col.  27). 

b.  "Baby  cereal"  is  now  included  with  the  "Cold  breakfast  cereal  total" 
(table  6,  col.  17),  and  it  is  also  shown  separately  in  this  report, 
(table  23,  col.  13).  In  the  1955  U.S.  report,  "Baby  cereal"  was  in- 
cluded with  the  total  for  "Other  cereal"  (rice,  cornmeal,  macaroni, 
etc.)  (table  8,  col.  20)  and  it  was  also  shown  separately  (table  8, 
col.  21). 

c.  All  data  on  baby  foods  are  now  reported  together  in  one  table  (table  23) 
as  well  as  being  included  in  appropriate  columns  of  earlier  tables.  In 
1955,  baby  vegetables  and  fruit  were  kept  separate  from  regular  vege- 
tables and  fruit.    (See  Report  1,  table  17,  cols.  13  and  27.) 


Median  income  dollars—        3,  890        5,  550 

Household  size  persons — 

Money  value  of  food  per  household: 
At  home,  total  dollars — 

Purchased  do  

Home  produced  do  

Other  do  

Away  from  home,  total  do  

BLS  Consumer  Price  Index,  U.S.  city 
average  (1957-59=100),  food  at  home 
(April-June)   94.8  106.8 

The  quantity  and  money  value  of  food  groups  and  selected  food  items  from  the  1965 
and  the  1955  surveys  are  presented  in  table  28.  Where  necessary,  the  1955  groupings 
have  been  adjusted  to  make  them  comparable  to  the  1965  food  groupings. 


3.33 

3 

29 

25.18 

28 

90 

22.61 

26 

95 

1.87 

1 

27 

.70 

68 

4.  76 

6 

11 

SAMPLE  ANALYSIS 


Description  of  Universe 


Design 


Information  for  the  1965-66  study  of  consumption  of  food  from  household  food  sup- 
plies was  collected  by  interview  of  15, 101  households  of  one  or  more  members.  They 
were  scientifically  selected  to  represent  households  in  metropolitan  areas,  cities  of 
various  sizes,  rural  farm  and  nonfarm  areas  in  all  parts  of  the  United  States  except 
Alaska  and  Hawaii.  Excluded  are  the  approximately  5  percent  of  the  population  who  were 
not  housekeeping:  1.  5  percent  had  not  been  visited  because  they  were  living  in  group 
quarters  such  as  rooming  houses,  hospitals,  and  prisons;  the  other  3-4  percent  were 
excluded  when  an  initial  screening  indicated  that  they  were  in  households  in  which  no 
member  ate  as  many  as  10  meals  from  the  home  food  supplies.  Interviewing  began  in 
all  regions  on  April  3,  1965,  and  continued  until  April  2,  1966.  Each  family  was  asked 
to  report  on  its  food  consumption  for  the  7  days  preceding  the  interview. 


The  15, 101  interviews  were  allocated  by  time  and  place  so  that  optimum  use  could 
be  made  of  the  schedules  for  the  various  kinds  of  analysis  units.  Thus  half  the  schedules 
(7,  532)  were  collected  in  spring  1965  and  the  other  half  distributed  equally  among  the 
three  other  seasons  (summer  and  fall,  1965  and  winter,  1966). 

The  sample  design  provided  for  a  national  self-weighting  basic  sample  plus  a 
supplementary  farm  sample  which  overweights  the  number  of  farm  households  in  the 
approximate  proportion  of  5:1.  The  weights  used  for  unifying  the  schedules  to  appro- 
priate proportions  are  shown  under  "Collection  Counts.  " 

The  households  to  be  interviewed  were  selected  in  accordance  with  a  multistage 
area  sample  design  with  added  control  by  season. 
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Delineation  of  106  strata  with  equal  number  of  households  was  accomplished  by 
dividing  conterminous  United  States  into  27  classes — nine  geographic  divisions  by  three 
population  concentration  classes.  1/  The  latter  is  essentially  the  division  between 
Standard  Metropolitan  Statistical  Areas  (SMSA  )  and  nonmetropolitan  areas  withafurther 
breakdown  in  the  SMSA's  between  the  central  cities  of  50,  000  or  more  and  the  rest  of  the 
areas.  Within  each  of  the  27classes,  State  Economic  Areas  2/  were  identified  and  com- 
bined into  strata  containing  approximately  1/2  million  households.  The  strata  allocation 
is  as  follows: 


Region  and  division 

Total 

Standard  Metropolitan 
Statistical  Area 

Noninetro- 
politan 
area 

Central 
city 

Outside 
central  city 

Total  

106  

1+0 

28 

 3§L_  _ 

Northeast : 

6 

2 

2 

2 

Middle  Atlantic  

20 

10 

6 

h 

North  Central: 

10 

8 

6 

c 

0 

West  North  Central  

20 

2 

2 

6 

South: 

South  Atlantic  

16 

k 

1+ 

8 

7 

2 

1 

k 

West  South  Central  

9 

It 

1 

k 

West: 

5 

2 

1 

2 

Pacific  

13 

6 

5 

2 

Central  cities  are  entirely  urban.  The  rest  of  theSMSA's  and  the  nonmetropolitan  areas 
are  both  urban  and  rural. 

For  the  basic  sample,  144  first  stage  units  of  expected  size  of  10,  000  households 
were  selected  at  random — one  from  each  of  the  68  SMSA  strata  (40  in  the  central  city 
and  28  outside)  and  two  from  each  of  the  38  nonmetropolitan  strata  as  shown  by  region 
in  the  following  table: 


1/  Divisions,  Standard  Metropolitan  Statistical  Areas  and  cities  as  defined  by  U.S. 
Bureau  of  the  Census  in  U.S.  Census  of  Population:  I960. 
2/  U.S.  Bureau  of  the  Census,  State  Economic  Areas:  1951. 


Region 

Total 

Standard  Metropolitan 
Statistical  Area 

Nonmetro- 
politan 
area 

Central 
city 

Outside 
central  city 

Total   

ihk 

Uo 

28 

76 

32 

o 

o 

12 

h2 

8 

2k 

1+8 

10 

6 

32 

West    

22 

.  8 

6 

8 

Within  each  first  stage  unit,  second  stage  units  of  30  expected  housing  units  were 
selected,  also  at  random—approximately  19  from  each  SMSA  stratum  and  9  or  10  from 
each  nonmetropolitan  stratum.  There  were  approximately  2,000  second  stage  units  in 
the  basic  sample. 


Each  of  the  second  stage  units  was  visited  and  a  list  of  housing  units  prepared.  By- 
systematic  selection,  housing  units  were  chosen  for  interview  in  the  spring  in  sufficient 
number  to  yield  an  average  of  three  schedules  per  second  stage  unit  after  allowing  for 
vacancies  and  ineligibles  or  otherwise  nonparticipating  households.  The  lists  were  up- 
dated in  the  summer,  in  the  fall,  and  in  the  winter,  and  a  sufficient  number  of  house- 
holds were  chosen  to  yield  an  average  of  one  schedule  per  second  stage  unit  in  each  of 
these  seasons.  Selection  of  housing  units  from  the  second  stage  units  was  independent 
for  each  season. 


The  farm  household  universe  is  relatively  small.  If  it  had  been  represented  in  its 
true  proportion,  there  would  have  been  too  few  schedules  to  support  analysis.  There- 
fore a  supplementary  farm  household  sample  was  added  to  the  basic  sample.  This  sup- 
plement of  about  500  second  stage  units  was  drawn  from  the  104  previously  selected  first 
stage  units  in  the  nonmetropolitan  areas  and  the  parts  of  the  SMSA's  outside  the  central 
cities.  These  second  stage  units  were  allocated  between  the  metropolitan  and  nonmetro- 
politan sectors  in  proportion  to  the  estimated  number  of  farm  households,  but  selection 
was  made  with  probability  proportionate  to  total  number  of  households.  Field  collection 
showed  that  "total  households"  was  not  a  good  indicator  of  farm  household  distribution 
within  the  metropolitan  sector.  To  prevent  underrepresentation  in  this  sector,  40  of  the 
second  stage  units  were  withdrawn  and  35  others  were  doubled  in  size. 

No  substitutes  were  provided  for  households  unable  or  unwilling  to  participate  in 
the  survey.  Interviewers  were  instructed  to  call  as  many  as  three  times  if  necessary 
to  make  the  original  contact  in  rural  places,  four  times  in  urban  places,  and  six  times 
In  281  second  stage  sample  units  in  15  large  cities  where  collection  difficulties  were 
anticipated. 
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Collection  Counts,  Spring  1965 


A  total  of  7,  532  households  provided  schedules  in  the  spring  (table  1).  These  are 
equivalent  to  a  self -weighting  sample  of  6, 174.  The  following  table  shows  the  distribu- 
tion by  region  and  urbanization: 


Region  and  urbanization 


Schedule 
counts 


Weighted 
counts 


United  States--all  urbanizations- 


Urban  

Rural  nonfarm- 
Rural  farm  


Wortheast--all  urbanizations 


Urban  

Rural  nonfarm- 
Rural  farm  


North  Central--all  urbanizations- 


Urban  

Rural  nonfarm- 
Rural  farm  


South--all  urbanizations- 


Urban  

Rural  nonfarm- 
Rural  farm  


West — all  urbanizations 


Urban  

Rural  nonfarm- 
Rural  farm  


7,532 


4,356 
1,^39 
1,737 


1,621 


1,174 
324 
123 


2,233 


1,187 
407 
639 


2,651 


1,199 
619 
833 


1,027 


796 
89 
142 


6,174 


4,356 
1,439 
379-35 


1,523 


1,174 
324 
24.6 


1,754 


1,187 
407 
159-75 


1,5 


1,199 
619 
166.  t 


913 


796 

89 
28.4 


The  weighted  counts  differ  from  the  schedule  counts  in  the  farm  sector  and  there- 
fore in  the  total  sample.  Weights  are  needed  to  compensate  for  oversampling  of  farm 
households.  The  design  called  for  five  times  as  many  farm  schedules  as  required  by 
their  relative  number  in  the  population.  To  provide  the  proper  proportion  for  analysis, 
each  farm  schedule  was  assigned  a  weight  0.  20  in  all  regions  except  the  North  Central. 
In  that  region,  a  field  collection  shortage  necessitated  further  adjustment.  Each  farm 
schedule  in  the  North  Central  Region  was  assigned  a  weight  of  0.  25. 

The  data  shown  in  this  report  were  computed  from  all  schedules  each  with  its 
appropriate  weight. 

In  the  collection  process,  not  all  housing  units  yielded  schedules.  Sometimes  no 
one  was  contacted  even  after  repeated  visits.  In  some  households  no  member  ate  at  least 
10  meals  from  the  home  food  supply  during  the  7  days  preceding  the  interview  and  there- 
fore they  were  ineligible  for  the  survey.  Some  eligible  families  were  unwilling  or  unable 
to  participate.    The  eligible  nonparticipants  constituted  about  20  percent  of  the  eligible 
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households  in  this  survey.  Many  past  studies  have  shown  that  nonparticipation  rates 
are  higher  in  urban  than  rural  communities.  Such  information  and  information  on  the 
count  of  households  never  reached  are  not  available  for  this  survey. 


Appraisal,  Spring  1965 


Two  operations  in  the  field  deviated  from  original  plans.  In  the  North  Central 
Region,  too  few  supplementary  farm  schedules  were  collected.  Because  there  was  no 
apparent  bias,  the  shortage  was  counteracted  by  applying  a  weight  of  0.25  to  all  North 
Central  farm  schedules  instead  of  0.  2  as  in  the  other  regions.  This  adjustment  places 
the  North  Central  farm  schedules  into  the  total  farm  sample  and  into  the  total  North 
Central  sample  in  their  proper  proportion. 

The  other  deviation  also  concerns  the  supplementary  farm  sample.  Because  "total 
households"  was  revealed  as  a  poor  indicator  of  farm  household  distribution  within  the 
metropolitan  sector,  an  adjustment  was  made  by  withdrawing  a  few  segments  and  enlarging 
a  few  others.  This  affected  only  7  percent  of  the  supplementary  farm  sample  segments 
and  was  intended  to  avoid underrepresentation  of  thefarms  intheSMSA's.  No  informa- 
tionon  this  problem  is  available  for  the  nonmetropolitan  sector.  The  net  result  could  be 
slight  overrepresentation  of  farms  in  the  more  densely  populated  areas  of  both  sectors. 

How  well  the  sample  of  scheduled  households  represents  the  universe  as  designed, 
is  usually  appraised  in  three  steps.  First,  a  comparison  is  made  between  the  sample  of 
all  households  visited  (whether  or  not  they  are  eligible  or  participate)  with  some  out- 
side source  of  data  such  as  Census  reports  to  see  if  there  is  a  good  cross  section  of  the 
universe  of  all  households.  Second,  a  comparison  is  made  between  the  eligible  and  in- 
eligible households  to  show  whether  the  households  declared  ineligible  are  different  from 
those  eligible.  Third,  a  comparison  is  made  between  the  eligible  participants  and  eligible 
nonparticipants  to  evaluate  possible  bias  of  nonresponse.  These  comparisons  provide 
links  between  scheduled  households  and  all  households. 

Because  the  data  needed  for  these  comparisons  are  not  available,  the  appraisal  in 
this  report  is  restricted  to  comparison  of  the  characteristics  of  scheduled  households 
with  Census  reports  relating  to  all  households  (table  29).  Definitions  are  not  strictly 
comparable.  A  Census  household  consists  of  occupants  of  a  housing  unit,  whereas  in 
this  survey,  a  household  was  not  scheduled  unless  some  member  ate  at  least  10  meals 
from  the  household  food  supply  during  the  7  days  preceding  the  interview.  Most  of  the 
Census  data  refer  to  1960  and  changes  during  the  5  years  are  to  be  expected. 

Comparison  indicates  that  the  sample  may  overrepresent  theSouth,  homeowners, 
and  housing  units  larger  than  average.  Distribution  of  sample  households  by  urbaniza- 
tion approximates  the  1960  Census  distribution  but  does  not  reflect  the  change  that  took 
placebetween  1960  and  1965.  The  shift,  brought  about  mainly  by  increased  urban  develop- 
ment in  areas  surrounding  large  cities,  was  not  considered  in  setting  up  the  sampling 
frame.  Adjustment  cannot  be  made  by  introducing  weights  because  the  problem  is 
essentially  one  of  misclassification  rather  than  improper  proportion.  About  4  percent  of 
the  households  are  affected.  Thus  differences  between  urban  and  rural  data  could  be 
underestimated . 

Age  and  sex  distribution  of  household  members,  number  of  rooms  in  the  housing 
unit,  and  kinds  of  cooking  fuel  used  seem  reasonable  as  do  proportion  nonwhite  (except 
in  the  urban  area  where  the  sample  proportion  is  high),  size  of  farms  and  time  spent  in 
work  off  the  farm  by  the  operator. 


TABLE  29. --CHARACTERISTICS  OF  HOUSEHOLDS  AND  HOUSING  UNITS: 
CENSUS  AND  SURVEY  DATA  BY  URBANIZATION 


UNITED  STATES 


CENSUS1 

SURVEY2 

1  



CENSUS1 

SURVEY2 

CHARACTERISTIC 

CHARACTERISTIC 



ALL 

RURAL 

ALL 

RURAL 

ALL 

RURAL 

ALL 

RURAL 

NON- 

FARM 

URBANI- 

URBAN 

NON- 

FARM 

URBANI- 

URBAN 

NON- 

FARM 

URBANI- 

URBAN 

NON- 

FARM 

ZATIONS 

FARM 

ZATIONS 

FARM 

ZATIONS 

FARM 

ZATIONS 

 J 

FARM 



Schedules*  ■  .weighted,  number 

6,17k 

^,356  1,1+39 



379 

Owner  occupied 

housing  units6  .percent  62 

58 

70 

7l+ 

67 

63 

78 

7Q 

Households  y  by 

urbanization*^  ■  •  ■  percent 

100 

I  ^ 

21 

7 

100 

71 

6 

16 

Nonwhite  households  .do.. 

10 

8 

8 

13 

6 

q 

nuuocii  ji.uo  ,  uj 

region*^  •            •  •  •  .do.  •  • 

100 

100 

100 

100 

100 

100 

100 

100 

Northeast  do.  . . 

26 

20 

7 

25 

27 

6 

Housing  units,  "by 

2Q 

28 

28 

1+2 

28 

27 

28 

1+2 

cooking  fuel 

29 

I4.O 

1+2 

32 

28 

1+3 

1+1+ 

used  most  do. . 

.  100 

100 

100 

100 

100 

100 

100 

100 

16 

18 

12 

9 

15 

18 

6 

7 

•  52 

66 

17 

5 

52 

66 

19 

7 

Bottled  gas  do. . 

12 

28 

3k 

11 

3 

27 

39 

Households ,  by 

Electricity  do. . 

.  31 

26 

k3 

k; 

36 

30 

1+9 

1+7 

nunibsr  of 

5 

11 

16 

2 

l 

1+ 

7 

persons  living  in 

housing  unit5  do.  ■  • 

100 

100 

100 

100 

100 

100 

100 

100 

13 

15 

11 

6 

11 

13 

9 

3 

Rooms  in  housing 

28 

28 

27 

28 

28 

28 

27 

27 

k.8 

1+.8 

5.8 

5.3 

5.1 

5.5 

6.0 

19 

1Q 

18 

19 

17 

18 

16 

18 

28 

28 

30 

29 

30 

29 

32 

31 

11 

10 

Ik 

18 

Ik 

12 

15 

21 

3.3 

3.2 

3-5 

3.8 

3.5 

3  A 

3.6 

k.O 

Farm  operators 

Persons  in 

working  off 

household^  by 

their  farms8  .  .percent 

1+6 

kj 

100 

100 

100 

100 

100 

100 

100 

100 

1-99  days  do.. 

ll+ 

._ 

11+ 

1+9 

1+8 

50 

52 

1+8 

^7 

51 

100  days  or  more . . . do . . 

32 

30 

Under  12  years •  ■  •  • do ■ • ■ 

13 

13 

15 

11+ 

11+ 

11+ 

13 

12-19  years  do  •  •  • 

6 

6 

7 

9 

8 

7 

8 

10 

20  -  6^-  year  s             do  • .  • 

25 

26 

2k 

23 

23 

22 

21+ 

Farms,  by  size 

65  year  s  or  more . • do •  •  ■ 

1+ 

k 

k 

5 

3 

3 

1+ 

1+ 

in  acres8  do. . 

- 

100 

-- 

100 

Female  s. •>••■••••••■ do ... 

51 

50 

1+8 

52 

53 

51 

k9 

Under  10  do . . 

6 

5 

Under  12  years . . . . do . • . 

13 

13 

11+ 

12 

13 

13 

11+ 

13 

10-1+9  do. . 

20 

~ 

22 

12-19  years .......  do ... 

6 

6 

7 

8 

7 

7 

8 

9 

50-99  do.. 

17 

15 

20-6^  years  do... 

27 

28 

25 

21+ 

26 

27 

21+ 

23 

100-259  do. . 

31 

33 

65  years  or  more.. do... 

5 

5 

l+ 

1+ 

5 

5 

5 

1+ 

260  or  more  do. . 

26 

25 

1  U.S.  Bureau  of  the  Census:     i960  Census  of  Housing,  Volume  1;  i960  Census  of  Population,  PC(l)-l. 
3  Spring  1965.     Scheduled  households  only. 

3  1965  distribution:  Urban  75  pet.,  rural  nonfarm  19,  rural  farm  6.  Estimated  from  1965  data  of  U.S.  Bur.  Census,  Series  P-20,  No.  153,  1966, 
and  U.S.  Dept.  Agr.,  Statis.  Rptg.  Serv.,  SpSy  3,  1967. 


Footnotes  1+  through  7:     1965  data  shown  for  total  U.S.  in  U.S.  Bur.  Census  publication  as  follows: 

4  Northeast  25  pet.,  North  Central  28,  South  30,  West  17;  Series  P-25,  No.  356,  1967. 

5  1  person  j.5  pet.,  2  persons  28,  3  persons  18,  1+  or  5  persons  27,  6  or  more  persons  12--average  3-35  Series  P-20,  No.  153,  1966. 

6  Owner  occupied  housing  units  63  pet.;  Series  H-lll,  No.  1+3,  1966. 

7  Nonwhite  households  10  pet.;  Series  P-20,  No.  153,  1966. 

8  1961+  Census  of  Agr.  Prel.  Rpt.,  Series  AC  61+-P1,  1966.  SPRING  1965 
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The  households  reporting  food  consumption  but  not  income  (5  percent  of  the  sched- 
uled households )  are  somewhat  smaller  in  terms  of  meal-equivalent  persons  than  those 
that  could  be  classified  by  income.  There  are  differences  by  region  and  by  urbanization 
as  indicated  in  the  following  table: 


Region  and  urbanization 

All 
households 

Households  not 
classified  by  income 

Average  number 
of  persons 

Percent  of 
households 

Average  number 
of  persons 

United  States — all  urbanizations- 


Urban  

Rural  nonfarm- 
Rural  farm  


Northeast — all  urbanizations- 


Urban  

Rural  nonfarm- 
Rural  farm  


3-3 


2.6 


3.2 
3.5 
k.O 


2.k 
2.7 
3-9 


3-3 


2.3 


3.1 
3.7 
U.2 


2.2 
2.7 
2.6 


North  Central--all  urbanizations-- 

3.h 

6 

2.8 

3,3 

6 

2  "5 

6 

3-9 

7 

3.8 

3.3 

1+ 

2.6 

3.1 

3 .4 

it 

2.1+ 

k.l 

■3 

J 

U  ^ 
t  •  _> 

^  O 

7 

2.5 

3 .7 

3 

2.0 

Rural  farm  

k,0 

5 

2.9 

Although  there  are  gaps  in  information  about  the  nonparticipants,  the  character- 
istics of  the  participants  are  consistent  with  characteristics  of  all  households,  and  the 
sample  reasonably  may  be  considered  representative  of  housekeeping  households  in  the 
United  States. 


DEFINITIONS  AND  EXPLANATIONS 


All  Urbanizations 

See  "Urbanization.  " 

Bought  Food 

See  "Source  of  Food. ' 


Any  persons  who  were  usually  part  of  the  family  but  who  were  temporarily  away 
from  home — at  school,  at  work,  in  the  hospital,  or  on  vacation — were  Included  with  the 
family.  However,  sons  or  daughters  in  the  Armed  Forces  who  were  quartered  away 
from  home  on  military  installations  were  not  considered  part  of  the  family. 


Farm  Household 

A  household  that  included  a  farm  operator  at  the  time  of  interview. 


Donated  Food 

Federally  donated  food  only.   See  "Source  of  Food.  " 

Eggs  Fresh  Equivalent 

Quantity  of  frozen,  dried,  or  liquid  eggs  without  shell,  whether  the  whole  egg, 
whites,  or  yolks  only,  converted  to  the  weight  of  equivalent  amounts  of  eggs  in  shell. 

Eligible  Households 

Those  with  at  least  one  person  having  10  or  more  meals  from  the  household  food 
supply  during  the  7  days  preceding  the  interview. 

Family 

Persons  living  alone  or  a  group  of  persons  living  together  and  drawing  from  a 
common  fund  for  the  major  items  of  expense,  such  as  food,  housing,  and  automobile. 
Unmarried  sons  and  daughters  of  any  age  if  living  at  home  were  considered  part  of  the 
family.  Other  persons,  related  or  unrelated,  living  with  the  family  were  included  only 
if  they  drew  from  a  common  family  fund  for  the  major  items  of  expense. 


Farm  Operator 

A  person  who  at  the  time  of  the  interview  made  the  decisions  and  controlled  the 
operation  of  property  consisting  of  (1)  10  or  more  acres  yielding  sales  of  at  least  $50 
inl964or  (2)  fewer thanlO  acres  yielding  sales  of  at  least  $250  in  1964  or  (3)  land  ex- 
pected to  yield  sales  in  1965  meeting  either  of  the  above  specifications. 

The  farm  operator  performed  the  labor  himself  or  directly  supervised  it.  He  was 
an  individual  operator  or  had  one  or  more  partners  and  either  owned  or  rented  the  prop- 
erty by  cash  or  cropping  arrangement.  The  operator's  dwelling  unit  did  not  have  to  be 
located  on  the  farm  property. 


Food  at  Home 

Food  and  beverages  (alcoholic  and  nonalcoholic)  from  the  household  food  supplies 
"used"  duringthe  7  days  before  the  date  of  the  survey  interview.  This  included  food  and 
beverages  eaten  at  home,  carried  from  the  home  in  packed  meals,  thrown  away,  and  food 
fed  to  pets.  Food  fed  to  animals  raised  for  commercial  purposes  and  commercial  "pet" 
food  were  omitted.  Food  that  was  obtained  with  cash,  credit,  food  stamps,  coupons,  or 
food  vouchers,  and  food  that  was  home  produced,  federally  donated,  received  as  a  gift 
or  payment  for  goods  and  services,  or  received  from  welfare  agencies  was  included. 


208 


Any  food  from  the  respondent's  household  that  was  given  away  for  use  outside  the 
home,  such  as  food  sent  to  sons  in  the  military  service,  gifts  of  food  donated  to  a  church 
supper,  or  food  given  to  household  help  to  take  home,  was  also  excluded  from  food  at 
home. 

Food  used  at  home  was  classified  by  form — fresh,  commercially  canned  or  frozen, 
home-canned  or  frozen,  and  dried  or  dehydrated.  Generally,  the  food  used  at  home  was 
reported  in  the  form  in  which  it  was  brought  into  the  kitchen. 

Concerning  homemade  mixtures,  the  period  of  preparation  relative  to  the  inter- 
view date  determined  the  procedure  for  recording  them  on  the  schedule.  If  the  mixture 
used  was  prepared  from  home  food  supplies  during  the  7  days  of  the  survey  week,  the 
kind  and  amount  of  each  ingredient  were  recorded.  For  example,  a  homemade  cake  pre- 
pared any  time  within  the  survey  week  was  included  with  quantities  of  flour,  eggs,  sugar, 
fat,  and  milk.  But  a  homemade  mixture  used  during,  but  prepared  before,  the  survey 
week  was  recorded  in  the  name  of  the  product  in  the  same  way  as  a  commercially  pre- 
pared mixture  was  recorded.  To  illustrate,  a  cake  that  was  prepared  at  home  on  any 
day  before  the  survey  week,  or  a  bakery  cake  that  was  brought  from  the  store  into  the 
kitchen,  was  entered  on  the  schedule  as  a  ready-to-eat  cake. 

If  home-canned  or  home-frozen  vegetables  and  fruit  and  home-preserved  jelly, 
jam,  pickles,  or  relish  were  processed  before  the  survey  week  they  were  also  recorded 
in  the  same  way  as  commercially  prepared  mixtures.  However,  when  the  canned,  frozen, 
or  preserved  food  was  made  at  homeduring  the  7-day  period,  only  the  ingredients  of  the 
portion  used  during  that  period  were  recorded. 

Regardless  of  the  time  of  preparation,  homemade  butter,  cheese,  cream,  and 
buttermilk  were  always  reported  as  the  products  rather  than  as  ingredients. 

Food  at  Home  Not  Bought 

Food  used  at  home  that  was  home  produced,  donated,  and  received  as  a  gift  or 
instead  of  pay.   See  "Source  of  Food.  " 

Food  Away  From  Home 

Any  food  and  beverage  (alcoholic  and  nonalcoholic )  in  meals  and  snacks  purchased 
by  the  family  for  themselves  and  their  guests  away  from  home  during  the  week.  The 
expense  for  such  food  and  beverages  included  sales  tax  and  tips.  Food  eaten  by  the  family 
in  other  homes  or  elsewhere  as  guests  or  employees  for  which  no  family  expense  was 
involved  was  not  included  in  expense  for  food  away  from  home.  See  "Food  Away  From 
Home  Not  Bought. " 

Food  Away  From  Home  Not  Bought 

The  number  of  meals  with  no  family  expense,  that  is,  meals  eaten  by  the  family 
in  other  homes  or  elsewhere  as  guests  or  employees. 

Home-Produced  Food 

See  "Source  of  Food. " 


Household 

A  family  or  a  group  of  unrelated  persons  who  lived  together  and  their  guests, 
boarders,  and  hired  help. 


Household  Size 


The  total  number  of  meals  served  to  all  persons  in  the  household  from  family  food 
supplies  divided  by  21  (based  on  three  meals  a  day  for  7  days  for  one  person)  to  obtain 
the  household  size  in  equivalent  persons.  When  meals  reported  eaten  at  home  and  away 
from  home  did  not  add  to  21  meals  for  each  person,  the  skipped  meals  were  distributed 
as  bought,  free,  and  from  household  food  supplies  in  the  same  proportion  as  the  reported 
meals.  The  count  of  equivalent  persons  was  not  adjusted  for  between-meal  snacks  or 
additional  meals,  such  as  those  served  to  invalids  or  young  children.  However,  the  meals 
served  to  guests,  boarders,  and  hired  help  were  included. 

Lunches  carried  from  home,  but  supplemented  by  other  food  purchased,  received 
as  a  gift,  or  received  instead  of  pay,  were  counted  as  one-half  meal  at  home  and  one- 
half  meal  from  one  of  the  other  sources;  lunches  supplemented  only  by  beverages  were 
counted  as  full  meals  at  home. 

Refreshments  served  to  guests  were  also  counted  in  the  total  meals  from  household 
food  supplies,  but  were  not  given  the  same  value  as  a  full  meal.  Servings  of  a  single 
food  or  two,  for  example,  a  glass  of  milk  or  a  cup  of  coffee  and  a  doughnut,  were  con- 
sidered light  refreshments  and  counted  as  one-fourth  meal  for  each  guest.  More  than 
two  refreshment  items  served  at  one  time,  such  as  ice  cream,  cake,  and  coffee,  W6i.'e 
counted  as  one-half  meal  for  each  guest  served.  Any  refreshments  served  to  persons 
who  were  part  of  the  family  were  not  counted  unless  they  substituted  for  a  regular  meal. 

Milk  Products  Measures 

Calcium  equivalent—Quantity  of  whole  fluid  milk  to  which  dairy  products  (except 
butter )  are  equivalent  in  calcium  content.  The  chief  source  of  data  on  the  calcium 
contentof  the  various  dairy  products  was  "Composition  of  Foods—Raw,  Processed, 
Prepared,"  U.S.  Department  of  Agriculture,  Agriculture  Handbook  No.  8,  De- 
cember 1963. 

Fat  content  and  nonfat  solids  content — Quantity  of  milk  fat  ( in  pounds )  and  of  milk  non- 
fat solids  (in  pounds)  contained  in  milk,  cream,  icecream,  and  cheese  used  by 
households  in  a  week.  The  source  of  most  of  the  factors  was  "Conversion  Factors 
and  Weights  and  Measures  for  Agricultural  Commodities  and  Their  Products, " 
U.S.  Department  of  Agriculture  Statistical  Bulletin  No.  362,  June  1965. 


Money  Income 

Respondent's  estimate  of  thefamily's  1964  money  income  (after deduction  of  State 
and  Federal  income  taxes)  within  one  of  the  income  classes  grouped  by  $1,  000  incre- 
ments up  to  $12,  OOOand  bybroader  income  ranges  above  $12,  000  up  to  $25,  000  or  more. 

Money  Value  of  Food  Used  at  Home 

Price  paid  for  bought  food  "used"  in  the  survey  week  regardless  of  the  time  of 
purchase.  Sales  tax  was  excluded.  Bought  food  with  unreported  prices,  food  produced 
at  home,  and  food  received  as  a  gift  or  instead  of  pay  were  valued  at  prices  paid  for 
similar  itemsby  other  families  in  the  same  region  and  urbanization.  Federally  donated 
foods  were  valued  at  average  retail  prices  from  the  Bureau  of  Labor  Statistics  commodity 
index  for  the  United  States. 

Not  Classified  by  Income 

Households  that  were  not  families  at  the  time  of  the  survey  or  for  the  year  1964 
and  households  in  which  respondents  were  either  unable  or  unwilling  to  give  information 
about  income.   See  "Family." 
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Rural  Farm  Urban 

See  "Urbanization.  "  See  "Urbanization. 


Rural  Nonfarm 

See  "Urbanization.  " 

Source  of  Food 

Classification  of  food  as  bought,  home  produced,  federally  donated,  or  received 
as  a  gift  or  instead  of  pay. 

Bought — Food  received  for  cash,  on  credit,  with  Federal  food  stamps  (coupons),  or 
with  vouchers.  Also  includes  home-canned,  home-frozen,  and  home-baked  goods 
if  the  major  ingredient  was  purchased. 


Urbanization 

Distinction  between  urban  and  rural  households  was  based  on  the  size  of  place  in 
which  the  dwelling  was  located.  Within  the  rural  category,  distinction  between  farm  and 
nonfarm  households  was  based  on  the  presence  of  a  farm  operator.  Definitions  are  those 
used  by  the  Department  of  Commerce  for  the  Population  Census  (1960)  and  the  Agricul- 
ture Census  (1964). 

All  households —Composite  of  urban,  rural  nonfarm,  and  rural  farm  households  appro- 
priately weighted. 

Urban— Households  in  places  with  at  least  2,  500  inhabitants  and  in  closely  settled  fringe 
areas  surrounding  cities  of  50,  000  or  more  inhabitants. 


Home-produced — Food  raised  for  home  use  and  food  obtained  by  hunting,  fishing,  and 
gathering  from  the  wild. 

Donated — Food  from  USDA's  Direct  Distribution  Program  issued  to  low-income  fami- 
lies by  State  and  local  welfare  agencies. 

Gift  or  pay — Food  received  as  a  gift  or  from  an  employer. 


Rural  nonfarm — Households  outside  of  urban  places  without  a  farm  operator. 


Rural  farm — Households  outside  of  urban  places  with  a  farm  operator. 


Spring  Weights 

The  months  of  April,  May,  and  June  1965.  See  "Sample  Analysis.  " 

SELECTED  PUBLICATIONS  FROM  OTHER  SURVEYS  OF  FAMILY  FOOD 
CONSUMPTION  AND  DIETARY  LEVELS  -1 


Diets  of  Families  of  Employed  Wage  Earners  and  Clerical  Workers  in  Cities.  (1934-37 
data.)  H..K.  Stiebeling and E. F.  Phipard.  U.S.  Dept.  Agr.  Cir.  507,  141pp.  ,illus.  1939. 

Family  Food  Consumption  and  Dietary  Levels.  Consumer  Purchases  Study.  (Farm 
Series.)  Five  regions.  (1935-36  data.)  H.  K.  Stiebeling,  D.  Monroe,  C.  M.  Coons, 
and  others.  U.S.  Dept.  Agr.  Misc.  Pub.  405,  393  pp.,  illus.  1941. 

Family  Food  Consumption  and  Dietary  Levels.  Consumer  Purchases  Study.  (Urban 
and  Village  Series.)  Five  regions.  (1935-36  data.)  H.  K.  Stiebeling,  D.  Monroe, 
E.  F.  Phipard,  and  others.    U.S.  Dept.  Agr.  Misc.  Pub.  452,  268  pp.,  illus.  1941. 

Family  Food  Consumption  in  the  United  States,  Spring  1942.  U.S.  Bureau  of  Human 
Nutrition  and  Home  Economics.   U.S.  Dept.  Agr.  Misc.  Pub.  550,  157  pp.  1944. 

Diets  of  Families  in  the  Open  Country — a  Georgia  and  an  Ohio  County,  Summer  1945. 
S.  F.  Adelson  and  E.  C.  Blake.  U.S.  Dept.  Agr.  Misc.  Pub.  704,  90  pp.,  illus.  1950. 

Family  Food  Consumption  in  Three  Types  of  Farming  Areas  of  the  South.  I.  An  Analy- 


3/  Available  in  many  libraries. 
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sis  of  1947  Food  Data.   D.  Dickins,  B.  Gillaspie,  A.  M.  Moser,  and  others.  South. 
Coop.  Ser.  Bui.  7,  142  pp.,  illus.  1950. 

Family  Food  Consumption  in  Three  Types  of  Farming  Areas  of  the  South.  H.  An  Analy- 
sis of  Weekly  Food  Records,  Late  Winter  and  Early  Spring,  1948.  A.  M.  Moser, 
W.  T.  Dean,  B.  Gillaspie,  and  others.  South.  Coop.  Ser.  Bui.  20.  207  pp. ,  illus.  1951. 

Food  Consumption  of  Urban  Families  in  the  United  States,  With  an  Appraisal  of  Methods 
of  Analysis.  (1948  data.)  F.  Clark,  J.  Murray,  G.  S.  Weiss,  and  E.  Grossman. 
U.S.  Dept.  Agr.,  Agr.  Inform.  Bui.  132,  203  pp.,  illus.  1954. 

Food  Consumption  of  Farm  Families,  Meeker  and  Wright  Counties,  Minnesota,  1950. 
F.  Clark  and  C.  LeBovit.  U.S.  Dept.  Agr.,  Agr.  Inform.  Bui.  127,  112  pp. ,  illus. 
1955. 

Food  Expenditures,  Preservation  and  Home  Production  by  Rural  Families  in  the  North 
Central  Region,  1951-52.  M.  Orshansky,  E.  C.  Blake,  and  M.  A.  Moss.  U.S.  Dept. 
Agr.,  Agr.  Inform.  Bui.  113,  86pp.,  illus.  1956. 

Food  Consumption  and  Dietary  Levels  of  Rural  Families  in  the  North  Central  Region, 
1952.  M.  Orshansky,  C.  LeBovit,  E.  C.  Blake,  and  M.  A.  Moss.  U.S.  Dept.  Agr., 
Agr.  Inform.  Bui.  157,  210  pp. ,  illus.  1957. 


Food  Consumption  and  Dietary  Levels  under  the  Pilot  Food  Stamp  Program.  Detroit, 
Mich.,  and  Fayette  County,  Pa.  R.  B.  Reese  and  S.  F.  Adelson.  U.S.  Dept.  Agr., 
Agr.  Econ.  Rpt.    9,  17  pp.  ,  illus.  1962. 

Food  Consumption  and  Dietary  Levels  of  Older  Households  in  Rochester,  New  York. 
C.  LeBovit  and  D.  A.  Baker.  U.S.  Dept.  Agr.,  Home  Econ.  Res.  Rpt.  25,  91  pp., 
illus.  1965. 

HOUSEHOLD  FOOD  CONSUMPTION  SURVEY,  1955 
(U.S.  DEPARTMENT  OF  AGRICULTURE) 

1.  Food  Consumption  of  Households  in  the  United  States.    196  pp. ,  1956. 

2.  Food  Consumption  of  Households  in  the  Northeast.    195  pp.,  1956. 

3.  Food  Consumption  of  Households  in  the  North  Central  Region.    196  pp.,  1956. 

4.  Food  Consumption  of  Households  in  the  South.    196  pp. ,  1956. 

5.  Food  Consumption  of  Households  in  the  West.    194  pp. ,  1957. 

6.  Dietary  Levels  of  Households  in  the  United  States.    68  pp. ,  1957. 

7.  Dietary  Levels  of  Households  in  the  Northeast.   68  pp. ,  1957. 


8.  Dietary  Levels  of  Households  in  the  North  Central  Region.   68  pp. ,  1957. 

9.  Dietary  Levels  of  Households  in  the  South.   68  pp.,  1957. 

10.  Dietary  Levels  of  Households  in  the  West.    68  pp. ,  1957. 

11.  Home  Freezing  and  Canning  by  Households  in  the  United  States — by  Region.   72  pp., 

1957. 

12.  Food  Production  for  Home  Use  by  Households  in  the  United  States — by  Region. 

88  pp. ,  1958. 

13.  Home  Baking  by  Households  in  the  United  States — by  Region.    130  pp. ,  1958. 

14.  Food  Consumption  and  Dietary  Levels  of  Households  as  Related  to  Age  of  Home- 

maker,  United  States — by  Region.    134  pp. ,  1959. 

15.  Food  Consumption  and  Dietary  Levels  of  Households  as  Related  to  the  Employment 

of  Homemaker,  United  States — by  Region.    130  pp. ,  1960. 

16.  Dietary  Evaluation  of  Food  Used  in  Households  in  the  United  States.    55  pp.  ,  196L 

17.  Food  Consumption  and  Dietary  Levels  of  Households  of  Different  Sizes,  United 

States— by  Region.    168  pp. ,  1963. 


PUBLICATIONS  IN  SERIES 

Household  Food  Consumption  Survey,  1965-66 

1.  Food  Consumption  of  Households  in  the  United  States,  Spring  1965  3.     Food  Consumption  of  Households  in  the  North  Central  Region,  Spring  1965 

2.  Food  Consumption  of  Households  in  the  Northeast,  Spring  1965  4.     Food  Consumption  of  Households  in  the  South,  Spring  1965 

5.     Food  Consumption  of  Households  in  the  West,  Spring  1965 
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SURVEY  REGIONS 

Classification  of  conterminous  States  as  defined  by  the  1960  Census  follows: 


Northeast 


South 


Connecticut 
Maine 

Massachusetts 


Illinois 
Indiana 
Iowa 
Kansas 


New  Hampshire 
New  Jersey 
New  York 

North  Central 

Michigan 
Minnesota 
Missouri 
Nebraska 


Pennsylvania 
Rhode  Island 
Vermont 


North  Dakota 
Ohio 

South  Dakota 
Wisconsin 


Alaska  and  Hawaii  are  not  included  in  this  study. 


Alabama 
Arkansas 
Delaware 
District  of 
Columbia 
Florida 


Arizona 
California 
Colorado 
Idaho 


Georgia 

Kentucky 

Louisiana 

Maryland 

Mississippi 

North  Carolina 

West 

Montana 
Nevada 
New  Mexico 
Oregon 


Oklahoma 
South  Carolina 
Tennessee 
Texas 
Virginia 
West  Virginia 


Utah 

Washington 
Wyoming 
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